




	

INTRODUCTION

	
	
If	you’re	a	typical	Dilbert	reader,	the	question	in	your	mind	right	now	is,
“How	can	I	use	this	book	as	a	weapon	to	embarrass	my	enemies?”
	
I	realize	that’s	a	gross	generalization.	The	more	noble-
minded	Dilbert	readers	are	thinking,	“How	can	I	use	this	book	as	a
weapon	to	embarrass	my	friends?”	Still	others	are	wondering	how	they
can	steal	this	book	from	their	friends	and	call	it	“borrowing.”
	
But	whether	you	have	friends	or	not,	I’m	here	to	help.
	
Responding	to	an	avalanche	of	suggestions,	I	have	gathered	all	the	most-
requested	Dilbert	strips	about	the	business	world	and	organized	them	by
topic.	If	you	want	to	find	all	the	best	Dilbert	comics	on,	for	example,
budgeting,	or	programming,	or	performance	reviews,	or	engineering,	or
marketing,	they’re	here,	along	with	dozens	of	other	topics.
	
This	is	a	huge	improvement	over	the	old	method	where	you	might	have
access	to	only	one	or	two	Dilbert	comics	to	make	your	point.	It’s	nearly
impossible	to	do	a	thorough	job	of	mocking	someone	when	you	are	so
limited	in	your	choice	of	comics.	Thanks	to	this	book,	that	will	never	be	a
problem	again.	Now	you	can	show	someone	a	few	dozen	Dilbert	strips	on
the	same	topic	and	be	certain	your	message	gets	across.	You’ll	never
again	have	to	deal	with	the	same	annoying	question,	“Are	you	trying	to
tell	me	something?”
	
It	wasn’t	easy	to	pull	this	book	together.	I	stayed	up	all	night,	with	comics
spread	around	on	my	furniture	and	the	floor,	sorting	them	into	categories.



spread	around	on	my	furniture	and	the	floor,	sorting	them	into	categories.
My	cat,	Sarah,	helped	by	rolling	around	in	the	piles	until	the	static
electricity	made	the	strips	stick	to	her	fur.	It	wasn’t	much	help,	but	I	don’t
pay	her	much	either.	If	you	find	any	duplicates	or	strips	out	of	place,
blame	my	cat.	If	the	whole	book	is	missing,	your	friends	probably
“borrowed”	it.
	
	
Scott	Adams



	

CONTENTS

	
	
Jobs
	
Bosses
Budgeting	and	Accounting
Consulting
Engineers
Entrepreneurs	and	Venture	Capitalists
Financial	Advisors
Human	Resources
Information	Services
Interns	and	Co-ops
ISO	9000	and	14000
Lawyers
Marketing
Procurement
Programmers
Project	Management
Quality	Assurance
Retail	and	Service	Jobs
Safety
Sales
Secretaries
Security
Strategy	and	Planning
Tech	Support
Technical	Writing



Temps	and	Contract	Employees
Training
	
	
Job	Impediments
	
Annoying	Co-workers
Business	Language
Cubicles
Gender	Relations
Incentives
Meetings	and	Presentations
Mergers
Performance	Reviews
Policies
Reorganizations
Teamwork
Telecommuting
Travel













































































	



























	



























	



























	



























	



















	



































	









	

















	



















	









	













	





























































	

















	

















































	





	







	









	







For	Pam,	The	Queen	of	Lists
	

Other	DILBERT	books	from	Andrews	McMeel	Publishing
	

Don’t	Step	in	the	Leadership
Journey	to	Cubeville

I’m	Not	Anti-Business,	I’m	Anti-Idiot
Seven	Years	of	Highly	Defective	People

Casual	Day	Has	Gone	Too	Far
Fugitive	from	the	Cubicle	Police

Still	Pumped	from	Using	the	Mouse
It’s	Obvious	You	Won’t	Survive	by	Your	Wits	Alone

Bring	Me	the	Head	of	Willy	the	Mailboy!
Shave	the	Whales

Dogbert’s	Clues	for	the	Clueless
Build	a	Better	Life	by	Stealing	Office	Supplies

Always	Postpone	Meetings	with	Time-Wasting	Morons
	

For	ordering	information,	call	1-800-642-6480.
	
	
DILBERT®	is	a	registered	trademark	of	Scott	Adams,	Inc.	Licensed	by
Peanuts	Worldwide.
	
DOGBERT®	and	DILBERT®	appear	in	the	comic	strip	DILBERT®,
distributed	by	Universal	Uclick,	and	owned	by	Scott	Adams,	Inc.	Licensed
by	Peanuts	Worldwide.
	
Dilbert	Gives	You	the	Business	copyright	©	1999	by	Scott	Adams,	Inc.	All
rights	reserved.	Licensed	by	Peanuts	Worldwide.	No	part	of	this	book	may
be	used	or	reproduced	in	any	manner	whatsoever	without	written



permission	except	in	the	case	of	reprints	in	the	context	of	reviews.	For
information,	write	Andrews	McMeel	Publishing,	LLC,	an	Andrews	McMeel
Universal	company,	1130	Walnut	Street,	Kansas	City,	Missouri,	64106.
ISBN:	978-1-4494-2411-4
www.andrewsmcmeel.com
www.dilbert.com
	
	
	

ATTENTION:	SCHOOLS	AND	BUSINESSES
Andrews	McMeel	books	are	available	at	quantity	discounts	with	bulk
purchase	for	educational,	business,	or	sales	promotional	use.	For
information,	please	email	the	Special	Sales	Department:
specialsales@amuniversal.com

http://www.andrewsmcmeel.com
http://www.dilbert.com
mailto:specialsales@amuniversal.com
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