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The Value of Multi-Typeface Design

It has come to my attention that one of the more noticeable traits in my
design work is my willingness to use what is perceived to be an
excessive number of typefaces. I've seen countless articles written on
typeface pairing and systems, and nearly all of them push towards
using fewer families in any given design. I've seen similar comments
made towards my own work, implying that they are pleasing despite

the number of typefaces they use.

“I love this site because it’s not afraid to break one of the first rules of
setting type—don’t use too many different fonts. Four typefaces are used,
two sans-serifs and two serifs—Galaxie Copernicus, Interstate, Harriet

and Nimbus Sans. The key to getting away with this is consistency and
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Bethany Heck’s site is relentlessly consistent in using each typeface for a

specific purpose.”

— Jeremiah Shoaf, Typewolf

I took this as a challenge. Thank you Jeremiah!

I want to present a counter argument and speak to the value of eclectic
type systems, and how you can structure your projects in ways that will

allow you to use more typefaces together effectively.
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My love for combining typefaces stems from an adoration of turn of the century broadside design.

So why do we have rules about the number of
typefaces we should use?

We can all point to questionable designs that use an excessive number

of typefaces. You can sense when a designer is trying to compensate for
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a deficiency by throwing more typefaces into a piece. Like the
waitresses at Hooters are distracting you from the fact that you’re
eating mediocre wings, and the bedazzling on those Buckle jeans is
obscuring your sagging rear end. This is where designs starts to feel
busy, confusing or muddied, and where the act of using multiple
typefaces gets its poor reputation. You can’t throw more ingredients on
top of a dull dish and expect it will taste better.
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*insert Helvetica joke here*

The intention behind giving guidelines on the number of typefaces we
use is a good-hearted attempt at saving designers from trying to force
visual interest and excitement through variety, and encouraging them
to look more carefully at the typefaces they use and strive to use
well-made, hearty faces that can be repurposed for all the needs at
hand. Without the crutch of varied typefaces, designers can force
themselves to address concerns about hierarchy and content. Many
designers will give the advice of limiting yourself to two faces in a
single design, and others will graciously allow a third, but only because

you won’t stop nagging them about it.

There’s good logic to the rule of three. You select a workhorse face, a
display face to add personality and a third face to cover special
occasions. Typefaces work in the same way real families do: any more
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than three children running around and you are risking serious
mayhem (sorry, more metaphors!) Every typeface you choose to
incorporate into a design is added responsibility. It has needs, wants
and desires, and the more you add, the more cares you’re having to
tend to while still pushing towards your ultimate goal of effective visual

communication.

So with that said, I want to talk about quotes like this...

Realistically, there's no reason to use more than three fonts, in any piece of

design (not just the web) that's it, no more, sorry.

This guy obviously wasn’t as passionate about the proper practice of primes vs. apostrophes, eh?

Don’t mistake preferences for rules

I see a lot of comments like the one above regarding typeface selection,
but don’t let one designer’s opinion affect how you approach solving a
problem. Given the right content and the right faces, any number of
typefaces can work in a design. I often find it is designers who are
trying to enforce their own opinions of aesthetics pushing for these
limitations instead of people actually arguing for the sake of the
audience at hand. I don’t think your grandma is commenting on the
number of fonts used in her cookbooks. That’s because your grandma is

wise.

Don’t design for other designers, design for your audience. Using
multiple families can mean you have to make fewer compromises, and
it gives you an opportunity to create rich, distinctive palettes. Every
typeface you add makes your visual language more nuanced, which can
aid, instead of hinder, clarity for your audience and establish an
aesthetic that is unique.
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http:/fontsinuse.com/uses/5431/big-plans-exhibition-design

Building an eclectic system: Start with a pairing

If we’re building a typeface system, we have to start with good pairings
of typefaces. Sometimes all it takes to make two faces work together is
the relationship of one letter to another. This exhibition branding by
Jessica Svendsen and Julia Novitch utilizes a great pairing in Bureau
Grotesque and Letter Gothic. This is a high-contrast pairing, so much so
that it could risk becoming dissonant, but the key thing that is making
it successful is that they share characteristics in letterforms like the
lowercase “r” in Letter Gothic and the lowercase “a” in Bureau
Grotesque. They both have that same, lazy hang to them, like an arm
draping off the side of a bed on a Saturday morning. That similarity in
letter construction is all that’s needed to make this combination hit

home.
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Letter Gothic

Bureau Grotesque

I Serifa

SWEET SANS

Four very different faces can make one cohesive design language.

Starting with strong combinations like this enables you to build
systems more effectively, and add faces that play off that initial
relationship. If we were to build a deeper type system from this initial
pairing, a geometric slab like Serifa would be a good starting point. It
will add width contrast and a serif style while feeling stable and
familiar because of its geometric roots. It’s completely inoffensive and
will happily play the straight man when compared to the more
personable initial pair. 'm also going to toss in Sweet Sans because it’s
THE BEST. It will need specific rules like “only use in all-caps” and
“always use wide tracking” in order to make sense, however. The
all-caps rule ensures we’re always getting that shape connection with
our geometric slab, and the tracking relates it back to the monospacing
in Letter Gothic.
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Reportedly designed under the
influence of Jessie Wilson, the
future president’s mother, the
landscape was divided into the
formal front yard and working back
vards, which included vegetable
and flower beds as well as a
kitchen house, privy and carriage
house. While Tittle documentation
of the property exists from

the time of the Wilson family’s

occupation, records indicate

that roses, tea olives, crepe
myrtle, japonica, and other shrubs
were planted in the front yard,
implying its use as a decorative
garden area.
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1705 Hampton Street Columbia, SC 29201

Woodrow Wilson
Family Home

S ince 1933 this property has operated as an histeric house museum

celebrating the life of Woodrow Wilson, the 28th president of Hours of Operation

the United States. Young Tommy Wilson’s parents built this home
between 1871 and 1872 with the intent of remaining in Columbia. However,
within two years, Dr. Joseph Ruggles Wilson received a new posting and he
and his family moved to Wilmington, North Carolina.

EXHIBITS

From Dreams to Visions and Hopes to Purposes: Woodrow Wilson

and Columbia addresses the Reconstruction era environment; the
development of “Tommy” Waodrow Wilson from boy to man; and the
historic preservation movement as experienced in South Carolina’s capital
city. Reportedly designed under the influence of Jessie Wilson, the future
president’s mother, the landscape was divided into the formal front yard
and working back yards, which included vegetable and flower beds as well
as a kitchen house, privy and carriage house. While little documentation of
the property exists from the time of the Wilson family's occupation, records
indicate that roses, tea olives, crepe myrtle, japonica, and other shrubs
were planted in the front yard, implying its use as a decorative garden area.

More Information

As you can see in the above example, we’re really relying on that

connection between Letter Gothic and Bureau Grotesque. The Letter

Gothic on the left leads right into the headline on the opposite side of

the spread. Serifa is anchoring the sidebar sections, and Sweet Sans is

sprinkled in to give some playful bits of detail. We’ve got all four

typefaces here and they’re all playing nice with each other and creating

a unique look and feel.

However, you could very easily break the rules we established and

make these same fonts feel unsettling and discordant. Wait for it...
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Oh god. I killed it. If we do something as simple as setting Bureau
Grotesque in all-caps, a fundamental relationship between the
typefaces will be lost, and the system falls apart. Likewise, if the other
fonts alternated between being treated in all-caps and not, we would
strip out a lot of the logic and relationships that make this system work.
Chances are if you've noticed the large number of typefaces a design is
using it’s because you're picking up on sloppy usage that isn’t following
any set pattern or rules.

If you hunt for similarities in the typefaces you use and exploit them,
you can have a great, diverse system of multiple faces that are
fundamentally quite different but work well together because you have
a specific role for each to play.
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http://create.adobe.com/2013/12/1/eight_tips_for_combining_typefaces.html

Don’t be scared by similarities

Just as there are considerations around pairing typefaces that are very

different, there are also considerations for typefaces that are similar.

One of the most commonly cited rules about pairing faces is that you
should avoid pairing typefaces that are too similar, and instead opt for
distinct contrast in letterforms. The reasoning for this is that your
audience might pick up on the slight differences and feel there could be

a mistake. Letterforms like a lowercase “a” or “g” will be clear

giveaways that you are using multiple faces of the same style.

The above example from an Adobe article uses Helvetica and Univers as
an example of a bad pairing because the two fonts look so much alike.
On first glance, they are extremely similar, but lets take a more
analytical look at the two faces and suss out the differences.
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Hey Bro!

So we’ve got Helvetica on the top, and Univers on the bottom. Helvetica
is defined by its tight letterspacing, which makes the line of text take
less space even though the individual letterforms are more robust and
wide. Univers is simpler in comparison, lacking the little flourishes like
the curl on the tail of the “y”, and despite the fact that the letters are
narrower, the line takes more space because of the more generous

.

letterspacing. It’s especially noticeable between the “B” and the “r” in

this example.

So with these differences defined, can we find an example that justifies
using both typefaces?

https://blog.prototypr.io/the-val ue-of -multi-typeface-design-ccd67227hb0...
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© Royal Shakespeare Company. License: All Rights Reserved. http:/fontsinuse.com/uses/7921/royal-
shakespeare-company-programme

We can! In this program design you can see the pairing working
effectively. Helvetica shines at display sizes because of it’s ultra tight
letterspacing, and the more airy Univers makes the body copy easier to
read and contrasts with the headline. If the entire thing was set in
Helvetica that tightly set it would be a typographical orgy. Each is used
in a way that caters to its strengths.

One key to effective type systems is picking typefaces that might be
similar and finding ways to give them their own distinctive voice. You
can always stretch out the differences between typefaces in the way you
treat them, but typefaces that are fundamentally different will remain
so. It’s all about pulling and pushing against differences and similarities
between faces to try to find the right amount of shared characteristics

and interesting contrasts.

Case study inbound!
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THIS BOOK IS IN ALIGNMENT WITH
OUR CORE VALUES

Y
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MOBILE INNOVATION LAB

EST 2013
BUILT IN AUSTIN

IBM

For my Hive Works branding exploration, the overall mood I was trying

to set was something that referenced IBM’s design history, evoked the

tech feeling of a science lab, and also had a international type aesthetic

to give some structure to the diverse stylistic inspirations.
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I started with Interstate, and used it exclusively in all-caps. I then
added Tiempos Text as my text copy to add warmth, concerned with
the coldness of my inspiration sources. I wanted at least one more sans
face, something that was a bit friendlier and could be used in caps and
lowers. My final two options were Calibre and Founders Grotesk, both

by the Klim Type Foundry.

Mobile Mobile
Innovation Innowvaftion
Lab Annual Lab Annual
Report* Report*

Founders

Calibre

At first glance, these typefaces are quite similar. Founders is a grotesque
typeface with a lot of friendly features. It has a taller cap height and is
wider than Calibre. That extra width also has the effect of making the
x-height appear lower even though they are basically identical. Calibre
is narrower and more influenced by geometric faces like Futura, and
the x-height to cap height ratio makes it more approachable and better
suited for small copy.
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After trying them both in context, Founders’ connections with the

international type style were overwhelming the rest of the aesthetic
influences on the page, and the added contrast between the cap height
and x height hurt its pairing with Tiempos Text in the body copy.
Calibre is more geometric while still retaining the grotesque qualities I
wanted, and brought in that technical feel I needed without being too
cold. It fit along with the international influence without being
overwhelmed by it, and all the elements combined to make a cohesive
aesthetic. So done deal, right? Calibre works best here, so I should just

continue to use it throughout the book, correct? Well...
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Calibre worked in all the applications inside of the book, but it was

lacking the impact [ wanted for the page headings. It’s a beautiful face
which worked perfectly fine, but why would I settle for fine when I
could have incredible? At this larger scale, the curvaceous letterforms
of Founders really shine (that lowercase “g”!) and there’s less of the
international influence in the interior of the book, so it wasn’t
dominating the aesthetic. The added width of Founders also contrasted
nicely with the tidy and narrower Calibre introductory text, so not only
was it nicer for the headline, it helped showcase how freaking gorgeous
Calibre is in that use case. And just like that, I had another layer to my
typographic solution.
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 “We create
products
customers
want to buy,

users can’t live
without, and
competitors
try to copy.”

Even though I'm using two extremely similar faces in this project, and
three sans across the whole branding, they all work together instead of
competing because I know the strengths and weaknesses of each one
intimately. I know when and why I'm using one over the other and I've
established rules around those characteristics. If some pages used
Founders and the next used Calibre with no rhyme or reason, the
justification for using both becomes shaky. It becomes indulgent and

meaningless without the system in place.
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Heading

Subheading

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Vestibulum
cursus, tincidunt velit. Nulla metus metus, ultricies vitae purus sed, a
quam ut, fermentum justo. In blandit sem libero, sit amet porttitor fel
scelerisque elit lacinia non. Praesent risus dolor, tempus quis efficitu
bibendum eros pretium vel.

Etiam sit amet pharetra quam. Sed leo justo, bibendum ac sollicitudi

vitae lectus non, sagittis gravida tellus. Morbi vulputate nibh velit, in

justo ex. Etiam iaculis turpis sit amet ullamcorper rhoncus. Maecenad
consectetur scelerisque elit a hendrerit.

Sed quis est tincidunt, lacinia odio vel, venenatis libero. Aliquam fauc

egestas. Mauris tincidunt eleifend finibus. Nunc rutrum neque leo, ac

Aliquam varius, lacus eu tempor porttitor, nibh ligula facilisis arcu, id
i i g mayris. M ¢

Pictured: Every piece of copy you've ever been given.

Creating informational hierarchy

One of the greatest arguments you can make for adding typefaces to
your design is to make it easy for your audience to know what type of
information they are looking at before they’ve even read it. The issue is
that usually when you are given copy it’s just a mountain of
paragraphs, headings and subheadings. Not exactly compelling stuff.
But are you going to shrug your shoulders and just decorate that crap?
No, because you're a designer, and that’s not your job. Visual design
goes beyond how the content looks. Visual design is about how to make

the content communicate most effectively.

Your job as a designer isn’t just to mindlessly style what’s been given to
you. You need to find the life in the content and bend it to your will.
Don’t give up when you’re given copy that’s not thoughtfully composed.
Absorb the message and find ways you can extract meaningful data in a
repeatable way that will not only flesh out your designs, but help your
audience process the data in front of them. You have to become an
expert in the subject you are working on and put yourself in the
audience’s shoes and help them find the best bits of content. That’s the
mark of a real designer.
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Source: IL Magazine

The example above uses typefaces, color and styling to segment the
information into meaningful chunks that allow the audience to switch
context very easily from the narrative writing to the focused insights.
Making a design look this layered and nuanced takes work;
opportunities like this are rarely just handed to you.

You want to help your reader identify the different types of information
being presented to them, and after you've established those levels, you
can justify treating their typography differently. You have to earn the
right to use multiple typefaces, or else you’re just making more noise.
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The most extreme example I've seen of this is Typography for Lawyers,
by Matthew Butterick. Mr. Butterick is using at least eight families in
this design, and I've found this to be polarizing. Many designers argue
the palette is too eclectic and that he could have accomplished the
same thing with fewer typefaces, or one superfamily. For one thing, any
design could be accomplished with fewer typefaces. Any pizza would
be just as edible with no toppings, but sometimes I want a supreme,
dammit! Again, your grandma doesn’t know what a superfamily of
typefaces is and that’s because she’s got real problems to worry about,

like when the Price is Right is coming on.

I think the book is brilliant. If we claim to be lovers of typography, why
would we argue against someone skillfully putting well-crafted

typefaces together in a symphony of well-written communication? Why
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hyphens and
dashes

Use them, don’t
confuse them

Mo hyphen is
necessary in phrasal
acjectives that begin
with an adverb ending
in =ty (it’s a closely

held company,

not a closely-hald
company), Noris

a hyphen necessary

in multipart foraign
Terms oF prOper names
used 2z adjectives
(habeas corpus
appeal on the Third
Circuit docket, not
habeas-corpus

appeal on the Third-

are graphical elements acceptable ways to differentiate between

content types, but multiple typefaces are not?

Hyphens and dashes look similar, but they're not interchangeable.

WINDOWS MAC HTHL
- hyphen ‘ - - -
—_ endash alt 0150 OptioN &ndash;
hyphen '
— em dash alt 0151 shiFtP:Ii?:p;zn &mdash;

The hyphen (-) is the smallest of these marks. It has three uses.

@ A hyphen appears at the end of a line when a word breaks onto
the next line, These hyphens are added and removed automat-
ically by your word processor's HY PHENATION feature.

@ Some multipart words are spelled with a hyphen (topsy-turvy,
cost-¢ffective; bric-a-brac). But a prefix is not typically followed
with a hyphen (nenprofit, not non-profit).

(3) Ahyphen is used in phrasal adjectives (commercial-speech re-
striction, estate-planning attorney, law-school grades) to ensure
clarity. Nonprofessional writers often omit these hyphens, As
a professional writer, you should not.

For instance, consider the unhyphenated phrase five doilar bills.
Is five the quantity of dollar bills, or are the bills each worth five

dollars? As written, it suggests the former. If you mean the lat-
ter, then you'd write five-dollar bills.

Dashes come in two sizes—the en dash and the em dash. The em
dash (—) is typically about as wide as a capital H. The en dash (-)
isabout half as wide.

Circuit dockst).
En and em dashes are often approximated by typing two or three
hyphens in a row (- or ---). Don't do that. Use real dashes.

48 TYPE COMPOSITION
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The en dash has two uses.

(1) It indicates a range of values (1880-1912, 116 Cal. App. 4th
330-39, Exhibits A-E). If you open with from, pair it with to in-
stead of an en dash (from 1880 to 1912, not from 1880-1912).

It denotes a connection or contrast between pairs of words
P!
(conservative-liberal split, Arizona-Nevada reciprocity, Sarbanes-
Oxley Act).

Be careful when citing a source like Local Rule 7-3. That gets a hy-
phen, not an en dash, because it's the multipart name of a single
rule, not a range of rules,

The em dash is used to make a break between parts of a sentence.
Use it when a comma is too weak, but a colon, semicolon, or pair
of parentheses is too strong. The em dash puts a nice pause in the
text—and it is underused in legal writing.

BY THE WAY

=+ Even though the en dash is used for joint authors (Sarbanes-Oxley
Act), use a hyphen for compound names. If the children of Sarbanes
and Oxley married, they'd be known as Mr. & Mrs. Sarbanes-Oxicy
(with a hyphen), not Mr. & Mrs. Sarbanes—Oxley (with an en dash).

=+ Emand en dashes are typically set flush against the surrounding text.
Some fonts include a little white space around the em dash; some
don’t. If your em dashes look like they're being crushed, it's fine to
add worD sPACES before and after,

=+ Anendash makes an acceptable minus sign in spreadsheets or math-
ematical expressions. (See also MATH SYMBOLS.)

=+ Em and en refer to units of typographic measurement, not to the let-
ters M and N. In a traditional metal font, the em was the vertical dis-
tance from the top of a piece of type to the bottom. The en was half’
the size of the em. Originally, the width of the em and en dashes cor-
responded to these units. In today's digital fonts, they run narrower.

https://blog.prototypr.io/the-val ue-of -multi-typeface-design-ccd67227hb0...

Dlon't use a slash
/) where an
en dash is correct.

the em on a plece
of metal type

BASIC RULES 49

http:/fontsinuse.com/uses/s3/typography-for-lawyers

Mr. Butterick’s book is so successful because he was able to create so

many use cases for specific styling in his content: headings, tables,

captions, body copy, subheadings, tips, call-outs. Each has its own style

and it only takes the reader a few pages to encounter them all and

understand their purpose. If you’ve found the tip sections to be

particularly valuable to you, you will find them easily because of the

unique styling. If you find they aren’t helpful, you can easily brush past

them and focus on what is more important to you at the moment.

This type of visual distinction and wayfinding is the foundation of

systems and UX design (which we’ll talk more about in just a moment).

When a user sees an element immediately understand what it is and

what value it has to them, regardless of the exact typeface choices the
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designer made. So why do we shame designers for accomplishing this
feat by using a varied palette of typography? Having an unformed
mound of content, carefully crafting its informational structure, then
applying visual distinction via typographic choices is at the core of
what we do as designers. Works like this should be celebrated. You can
still crystal goblet with multiple typefaces if the end result is that the
audience notices the styling not for its own aesthetic characteristics,

but for the type of content it’s presenting.

Typefaces as UX aids
? ) Format Data Labels T
8 o[
0 N LABEL OFTIONS ¥ | TEXT OPTIONS
7 7]
o8 St P o |

' O O o= ol

-
3 @ 5

=] o0 4 LABEL OPTIONS
3 vmﬁo Label Contains
3 Value From Cells
: | OR )
% | & Senies Name

g
1 MNEY X Value
o0 =
4] +| ¥ Value
o 2 4 B B 10
+| Show Leader Lines
Legend key
Separator . v

Recet Label Text
Label Position
Center
Left
Right

Above

Below

I NUMBER

Which text here is actionable and which isn’t? Even the addition of color doesn’t provide the needed clarity,
because some of the green text is just window dressing.

Great UX design is hallmarked by clearly identifying the function of all
the interactive, informational and wayfinding elements on the screen,
emphasizing recognition of an object’s value in addition to its legibility.
It’s not just about what the word says, it’s about what it does. Typefaces

are immediately identifiable wayfinding elements, and we should take
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advantage of that.

At my day job as Creative Lead of Microsoft Power BI, we are
encouraged to use one typeface, and it’s an awful one. Segoe. Even the

name is awful.

https://blog.prototypr.io/the-val ue-of -multi-typeface-design-ccd67227hb0...

Home

Inzest

So. Many. Words.

The problem with Segoe (besides its wretchedness) is that it’s a pretty
big ask to have a single typeface convey all the subtleties that exist in a
complicated piece of software. If you look at any software in the
Microsoft Office suite you'll start to see the strain the typeface
limitation is causing on the UL There are dozens of elements on the
page, all set in the same typeface, and for the most part using the same
weight and color. But not all of these elements have the same
functionality. Some of the text is purely categorical or informational,

while other elements are interactive and will perform an action for the
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user. To add insult to injury, much of the copy implies it’s interactive
when it isn’t (“Get External Data” in the top left, for example, is not
interactive). The result of this is the eye gets fatigued from the wash of
similar elements and the user can never feel 100% certain of what a
text element will do until after they’ve interacted with it once. We are

forcing users to make mistakes and feel like they failed.

Traditionally, if you needed to differentiate between the functionality
of elements in your UI, you would be expected to use borders, boxes,
colors, arrows, icons and other shenanigans. The idea of using
additional typefaces to accomplish this differentiation would be
frowned upon. WELL NOT IN THIS HOUSE!

Hi, I'm Segoe, Hi, I'm DIN, and |
and | am just am a little bit
the worst less poopy

Power BI: Less poopy since 2015.

To combat this situation on Power BI, we have begun incorporating a
second typeface in our designs. DIN is a classic German typeface that is
squared off, a little condensed and has lovely numerals. It pairs well

with Segoe because it has a different style without being too brash or
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distracting. However, knowing which typeface we would add was just

one part of the solution; we also had to establish rules about when to

use it. How do we make sure we’re not just using DIN for the stylistic

differences and are actually using it as a tool to aid user comprehension

of our product?

The solution I settled on was that we would use DIN to help us separate

our interactive and non-interactive textual elements. There are many

cases in our product where we need subheadings or labels inside of the

Ul inline with interactive elements, and since color isn’t a universal

option for us (our product color is yellow, which doesn’t pass

accessibility requirements on a white background) bringing in a second

typeface in these situations makes the distinction of interactive vs.

non-interactive extremely clear and helps us have a go-to rule to follow

in these instances.

Dashboard options

Explore

Insights

Granular Security

Refresh now
Settings

Delete

DASHBOARD OPTIONS
Explore

Insights

Granular Security

Refresh now

Settings R

Delete

DASHBOARD OPTIONS
Explore
Insights

Granular Security

Settings R

Delete

There’s no question which option most clearly delineates interactive vs. informational.
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Y . Y @ Y <.

VISUAL OPTIONS

> Theme > Theme > Theme

> Data colors > Data colors > Data colors

4 Border 4 Border 4 Border
® On ® On ® On
O off O off O off

COLOR OPTIONS
Color Color Color

> Data colors > Data colors > Data colors

We now have a rule that works well in both our light and dark Ul situations.

[j] Power BI D

File Home Insert

..... )
New t  Size ale C t > Publish
Page

Destination
Efficiency
Make
Model

MPGCity
MPGHighway
H B

Suck it Segoe!

You can see in the UI comp here that a change as simple as introducing
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a second typeface is taking the wash of text that hits the user and
segmenting it into easier to digest chunks. The words set in DIN serve
as clear informational markers, supplementing the actionable
commands of the application and creating clear distinction for the user.
The Ul is instantly easier to process and more approachable. This isn’t
about aesthetics, making things look pretty, or adding visual flair just
for the sake of it. It’s about helping our users process what’s on the
screen and empowering them to know exactly what’s going to happen

any time they encounter text in our application.

THE EEPHUS LEAGUE

MAGAZINE

ISSUE N2

01

KEYBOARD NAVIGATION

| WHAT IS EEPHUS?

Learn the colorful origins of the Eephus
League's namesake and who gave the
infamous pitch its unique name.

Case study: Eephus League

So, through all this analysis and reflection about the virtues of multi-
typeface design, I felt I needed a good opportunity to put my money
where my mouth was. I had the perfect playground to do this: the
Eephus League website. The Eephus League is a small business I started
in 2010 that sells baseball-related items. I won’t bore any of you by
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talking about what they are (scorebooks) because you're designers and
for some reason despise sports almost as much as you love single-speed
bicycles and coffee.

It began as my last project in undergrad, and the visual language of the
brand and the typefaces I use throughout it have changed as time has
gone on. As the brand grew I introduced more typographic diversity

and incorporated a more playful voice throughout the brand.
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*Insert gratuitous shots of Eephus League goods*

If you thought you were getting out of this section without pictures of
this stuff, well... sorry.

08.11.2016 9:24



The Value of Multi-Typeface Design https://blog.prototypr.io/the-val ue-of -multi-typeface-design-ccd67227hb0...

{ ININCHES }

B1-GAMES

This scorebook can hold 81
games; a half season.

LL BE EMBOSSED BEGINNER'S GUIDE

A quisk overview of the basics
scorekeeping is included.

COMPACT DESIGN

Asmaller profile allows this book
0 easily make trips to the park.

MORE AWESOME

12 innings, more substitution
irios and abigger grid.

These images show just a sampling of the typefaces I've used on the
project throughout the years. It’s my opportunity to try out new
typeface purchases and have fun. The brand as it exists today is a

unique mix of typefaces and treatments.
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There was just one exception to this typographic paradise: the website.
I built the website in summer 2010 as a poor college student with
limited web fonts available to me, so it had been in bad need of a
refresh for quite some time. I had previously played with some new
ideas for the shop pages but kept getting stuck in the design. It was stiff,
and I was getting lost trying to find the best subset of typefaces I had

used previously to bring into the new site.

“The HalfLiner Scorebook
cambines the hipstar crad of
Flald Netes and Muji notabooks
with the DCO-friendly pastime of

Meh. Not good enough.

I decided to use myself as a guinea pig to test out the value of going
overboard in typeface selection to try to get out of the creative slump I

was in. The website was a great playground for this, because its
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foundation is built on the idea of several different types of posts:
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nicknames, quotes, stats, jargon, and equipment patents. Each type of

post has its own unique hierarchical data inside of it and has elements

of unique styling. I wanted to take that concept and hit it even harder

than I did with the original site. How unique could I make each of these

posts without the design devolving into chaos?

THE
CURVELESS
WONDER

n
ALBERT ORTH

1895-1909 Albert Orth had a suceessful
major League career, winning over 200
games, with a 27 win season in 1906. He
managed to have all of this success without
having a curveball in his repertoire. He

was one of the more successful slow ball

pitchers of his era. Orth was also a very
successful hitter for a pitcher, with a .273

career batting average.

1895 Py 1909

ALBERT ORTH

THE CURVELESS
WONDER

Albert Orth had a successful major League
career, winning over 200 games, with a 27
‘win season in 1906. He managed to have all of
this success without having a curveball in his
repertoire.He was one of the more successful
slow ball pitchers of his era. Orth was also a
very successful hitter for a pitcher, with a.273
career batting average.

1896-1909

(11

THE
CURVELESS
WONDER

2
ALBERT ORTH

Albert Orth had a successful major League

eareer, winning over 200 games, with a 27

win season in 1906, He managed to have all
of this success without having a curveball
in his repertoire. He was one of the more
suceessful slow ball pitehers of his era.

Orth was also a very successful hitter for a

piteher, with a .273 career batting average.

The
Curveless
Wonder”

ALBERT ORTH
1896-1909

Albert Orth had a successful majoxr
League career, winning over 200
games, with a 27 win season in
1906. He managed to have all of
this success without having a
curveball in his repertoire. He
was one of the more successful
slow ball pitchers of his era.
Orth was also a very successful
hitter for a pitcher, with a .273
career batting average.

None of these options had the appropriate tone for the playful nature of nicknames.

I started with my favorite type of data, nicknames. Nicknames are
colorful, silly and rich in meaning, so it was important that the design
of the tile reflected that mood. However, I was finding most of my
treatments to be a little cold. After trying every other face I had used in
the brand I remembered that I had a lovely little display face in my back
pocket: Brothers.
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THE

CURVELESS
WONDER

9

Brothers. We all know it. It’s so distinctive that it’s hard to pull it off

without it overtaking your entire aesthetic, but knowing I had so many

other faces at my disposal meant I could use it as a headline here and

only here. I wasn’t at risk of overusing a distinctive face while still

getting to take advantage of it in my design. This is a key argument in

favor of these eclectic systems; it gives you the freedom to let display

faces be bit players that add appropriate levels of punch and play to

your designs without enveloping everything else.

THE
CURVELESS
WONDER

”
ALBERT ORTH

p

Albert Orth had a successful major League
career, winning over 200 games, with a 27
win season in 1906. He managed to have all
of this success without having a curveball
in his repertoire. He was one of the more
successful slow ball pitchers of his era.
Orth was also a very successful hitter for a
pitcher, with a.273 career batting average.

1909

1895

THE
CURVELESS
WONDER

2
ALBERT ORTH

Albert Orth had a successful major League
career, winning over 200 games, with a 27
win season in 1906. He managed to have all
of this success without having a curveball
in his repertoire. He was one of the more
successful slow ball pitchers of his era.
Orth was also a very successful hitter for a
pitcher, with a 273 career batting average.

(13

THE
CURVELESS
WONDER

29
ALBERT ORTH

Albert Orth had a successful major League
career, winning over 200 games, with a 27
win season in 1906. He managed to have all
of this success without having a curveball
in his repertoire. He was one of the more
successful slow ball pitchers of his era.
Orth was also a very successful hitter for a

pitcher, with a .273 career batting average.
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THE
CURVELESS
WONDER

L1

ALBERT ORTH
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n

I decided on Founders Grotesk for the body copy instead of a serif,
knowing it would mix well with any of my other faces. Once the
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nickname block was designed, a method started to emerge for making

each subsequent one: shared elements would be styled consistently and

the unique data would be distinctive. Each category has a unique
headline style and the typefaces reflect the content.

SLG

[(1B) (2B x 2) (3B x 3) (HR x 4)1/AB

Slugging percentage tells you how often a
player gets extra base hits. The maximum
slugging percentage you can achieve is
4.000. Players who have homered in their
first AB have reached this pinnacle, if only
for a short time. A player with a SLG of over
600 is considered to be a power hitter.

718

tell more about an American

CAN OF CORN

A fly ball that is easily caught. The sz
apparently orij

where they kept the canned goods up on a
high sheif. The store keeper would knock
the can down using a broomstick and it
would fall easily down into the hands of the

customer.
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PATENT # 1012223

This is a wire frame baseball mask, most
often used by a catcher. This mask was
designed to be cheaper to produce and

more sturdy than its contemporaries.

The stats tiles are clinical and stark, reflecting the mathematics they are

communicating. The quote tiles have a traditional pull quote styling,
and I really love the patent tiles, which reflect the typography you’ll

find on old patent documents.
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THE HALFLINE

DO YOU EVEN KEEP SCORE, BRO?

01 8i-gameg

BUNDLE PRICES

“The HalfLiner Scoreback capaciTy . alfiner Soorobook s “The HalfLiner Scorebaok cAPAGITY
combines the hipster ored of ecsions E e S S e le gl s combinesthehipsteroredof
Field Notes and Muji notebooks wada lot of extra ateriafe almied at teaching pecy the srt of soarekseping this Field Notes and Muji notebooks
withthe OCD-riendly Pastimeof  wuwss s sussmirurions S OOD e Bastiaor | averrawsmvensas
YAS QUEEN!
. After completing that exercise, I went back and re-addressed the shop

pages I had started with. The result was much richer and in line with
what I hoped to achieve with the brand as a whole. In the end, I used

six unique typefaces in the Eephus League redesign, and I think if any

of them were removed the site would suffer.

e DimwEnnn

o T RLTTIN RS FALNE, T o
T FRRCID 47 4T SIS BASE 58 4y
[Ty P

The design system in use on a long-form article.
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By establishing these typefaces as my visual language and being
diligent in how they are used, I can have the visual diversity [ want. I
have to ensure that each type of content has its own voice, but is still in
harmony with the choir. Design work that utilizes multiple typefaces
doesn’t have to be discordant, sloppy or chaotic; it can be just as

focused as designs that only deploy a single typeface.

You have to start by creating rules to earn the right to break them.
Build up your style library of typefaces, sizes, colors and usages, and
use them methodically before you make exceptions. Your audience will
have the benefit of delighting at the visual diversity you’ve provided
them while also drawing connections to style and content. Then, when
you do choose to diverge, your audience will recognize it as being

significant and you can play off of that reaction.

Conclusion

Alright, bite-sized insights we’ve learned today!

It’s less about the fonts themselves and more about how you use
them

Focus on the differences of typefaces that are similar at first glance
Start with relationships within a pairing, then add from there
Set rules about typeface usage and stick to them

Contrast in type pairings is overrated; real contrast comes from
content and hierarchy

If you don’t have layered structures within your content, build
them yourself

Use different faces to distinguish distinctive elements in your

content

Use distinctive faces sparingly, with clear intention

If you made it this far, I sincerely thank you. Each one of these bullet
points could easily be turned into a smaller click-baity piece, but I think
it’s the combination of all these concepts in tandem that makes this
way of thinking about type so fun and interesting.
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