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Jixe medium does netcommunicate the typographic message

graphic designers do.

Jtround 1450 Jokann Gutenberg
invented movable type, marking
the birth ofthe art of typographic

design. Methods ofprinting and
stifling of letters navegradually
progressed to a pointwhere, today,

We have a rick tradition erf

Foreword topograph ic esceUcnce-S

Recently electronic technology

has caused explosive growth in

certain areas of typography. For

example, computer-assisted
phototypesetting can set words

forprinting atfantastic speeds.

The basic requirements cf visual

design still exist, however, and
the rules oforganizing the

elcAnents oftype still prevail as

they do in all arts. You sliould

learn these fundamentals and
use them crcativdy to help

readers understand all the copy

that is printed today.

4



The tradition of type must be considered the most enduring, quiet

and effective institution ofdivine grace, influencing ail nations

through the centuries
}
and perhaps in timeforging a chain, to link;

ail mankirtd in brotherhood-).
Jokann Gottfried von Herder

One basicfundamentals of
organizing type to most

effectively communicate ideas

will befound in thisbook^.

While printing, both editorial

(books) and commercial (ads),

is theprime end result cf this

I ntroduction knowledge , oilierareas, suck

as television,, require the same
rules of type organization-).

A loi'e of letters is the

beginning oftypographic know-
how, Whereas type may be only

a part of Hie designers tasks,

it must be handled with the

same taste and creativity as

otherdesign elements. The

contents of tiiis book will lielp

the designer understand the'

requirements of good typographic

design, but space limitations

prevent an in-depth examinations,

and sofurHierstudy is advised:

the excellent bibliography on

page 124 suggests additicnuil

readingsfor this purpose.

5



What Is Type?

Tfie letters ofcur alphabet are designed

to repeat as necessary, toform words and
sentences that express ideas.

Type is a letter, number, punctuation

mark, orothercharacter used in

printing to communicate thoughts

and ideas from a writer to a reader.

Hand- lettering performs a function

similar to type but is custom-

designed by a letterer. Calligraphy

is beautiful writing of lettersformed

with a flat-edged pen orothertool.

What you are reading is not type,

butprinting of letterforms that
were handwritten— calligraphy.

Until around 1450 all visual

communication was usually hand-
Uttered, written (calligraphy),

chiseled in stone, orprinted from
wood or clay blocks. After type came

on the scene, more people learned

to read and civilizations using it-

flourished because of the resulting

rapid spread of learning.

Typography is the art of designing

with type. Samples of the actual

physicalform of type throughout
its history are shown here.

WOO£>

MBTAL--^

MACHJSJE SET
l//ye cast/a/&

l/motype, /mtprtype. mo/yotype

MONOTYPE
MATRIX

CASE

^.

r

A SLUG OF
A L /A/£ OF

L//YOTYPB OR
//VTEGTYPE



TVP£IA//Z/T£/Z~
see pag£ 101

D/ZYTRANSFER SHEETS

F0RMATT N.i -,S/[.i

AAAAAAAAABBBCCCCC
DDDDDEEEEEEEEEEEE
FFFFGGGGHHHHHIIIII
IIIIJJJKRKLLLLLMMMM
MNNNNNNNNNOOOOOO
OOOPPPPPQQRRRRRRR
RRSSSSSSSSSTTTTTT
TTTUUUUUVVVWWWXX
YYYZZ&&aaaaaaaaabbbc
ccccdddddeeeeeeeeeeeeffff
fggghhhhhiiiiiiiiijjjkkklllll

mmmmmnnnnnnnnnoooooo
ooopppqqrrrrrrrrrssssssss
stttttttttuuuuuvvvwwwxxy
yyzz$$l 1 1 2233445566778
899000 ,„--::;;!!??'"""()

F0RMATT No 5370

PHOTO&JZAPHIC TYPESETTING

o/sc
(PHOTOAJ)

DRUM
(v-i-p & oyA4o)

F/LAA STR/R
(rypos/TOfiL)

GR/D
(I/A/O^/^M)

MOST PHOTO

SYSTEMS APE
COMPUTER.
ASSISTED

J I JEROPti'p

k^i tKnmelg?
jbsera el Cup»

^

V ^

A
o o
o o

C/RCC//.ATING

MATR/X
( PIOTOSETTER.)
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Glossary

listed below are type terms, which aregiven at tlw beginning ofthis

book because they are used throughout. A special list of electronic

terminology is provided in thesection on computer-assisted

phototyResetting.

AA. Authors Alteration*-, changes in copy

by the writer. Ifmade aftertype isset,

they are costly.

Agate. A unit ofvertical measurement

for newspaperspace. 14 agate lines

eaiial one inch.

Alignment. An imaginary line upon

which caps and lowercase letters

rest} base line. Also a verticalplacing

of elements with a common lineup.

Ampersand. A character of type (St)

that standsforand.

Backslant. Letters thatslant to the

Body CcptJ. The textofan ad or the

pages ofa book. Type size isfrom
6 to 14points.

Cap. Abbreviation forcapital, or
uppercase letter.

C&VtiOU. The Iteading ofa page of

type or the large display letters of

a title on an ad. Usually ISpoints

or larger in size.

Cast. A drawer, or tray, witti

divisionsfor storing handset
(foundry) type.

Character. One tetter, punctuation

mark, number, etc., in a font oj type.

CharacterCount, lite totalnumber

cfcharacters and word spacesin

a manuscript to be set in Hjpe.

ColdTypc. Any type set by means
otliertiian casting. Hand-set"

and phototype.

Cctnp. Short termforcompreliensive

layout, sliowiny the exactposition

ofall elements, as opposed to a

rough layout.



CCWpOSitor. The worker who sets type

according to the designers specifications.

Cursive. Type thatresembles handwriting.

Cydian Cursive

Cut. An engraving plate in relief

( letterpress ) printing .

Display. Type usedfor headlines)

usually iSpoints in size orlarger.

DwnWllf. Layout, eittier rough or

comprehensive, sliowing the

arrangement ofail design elements.

Ellipses. Three periods (.

.

.) that

denote text matter is incomplete,

to he continued, oromitted.

Em. A nonprinting space unit of

type measurement tiiat is a square

qftlie size ofdie type used. A mutton.

Em -dash. A long dash (
—) the

width ofan em.

En. An en-quad (nut), which is half

the width ofan em.

En-dash. A dash (~) the width of
an en.

flush left (crrigkt). Lines cftype
that align vertically on the left-

border(orthe right border), the

opposite side of die copy is ragged.

A A '

i

Font. All oftlie characters qfi

size of one type style.

me

A B

O P

Qu

C

Q
6C .

DEFGHIJKLMN
RRSTTUVWXYZ
,-:;"""!?[] ( )

a b

°L
r

( )

c c

s t

[ ]

[efghijklmno
uvwxyzdtfffiflffi

t » « n . . |

P

ffl

?

A B c DEFGHIJKLM N

O P Q RSTUVWXYZ &

* I 2 34567890., -

* 1 2 34567890., "



CtYOtCSQMe-. Anctliername forsans

serif type style.

Anzeigen Grotesk Bold

Hot type. Tijpe composed bg melted

metal in molds on a line (Linotype,

tntertupe, and Ludlow).

Incunabula. The firstfifty years

ofprinting.

Italic* Type that is slanted to the

right.

Justify. Vertical alignmentof
both sides oftext type.

a:

Kerning. Type thatsets into the

adjacent tetterspace to accomplish

better spacing, as in AT.

Leading (pronouviced "ledd'mg).

Space between lines of type.

Lctttrspace . Additional printing

space between letters of a word.

Ligature (Logotype). Two ormore

lettersjoined togettter, as inff.

Lowercase. lincapitalized letters.

Mark up. To specify the type to be

set— size, spacing, leading, length

ofmeasure, etc. Instructions to

the compositor.

Measure. The width ofa line of
type in picas.

You can expand your service.

L s-t'/x picas J

Negative. A reverse image of black

on white (white on black).

iuftitia qua nona mofaica lege(fep

Moyfes nafcitur)fednaturali fait r

atteftatur.Credidic enim Habraam

Obliaue. Anotfiemayne forslanted,

or italic, type.

PE. Printers error.

Pi. Mixed up type, orspecial

characters (sorts).

Pica . A basic unit of measurement

for type. 1 pica equals 12 points,

or '/& ofan inch. 6picas equal

1 inch.

10



Point. A unitofmeasurementfor
type size equal to 'Az ofan inch.

/2 points equals Ipica.

R&00ed. Edges erf text netjustified

in a common alignment.

Recto* Tlie right-handpage ofa book.

Roman. Tijpe thatstands upright,

as opposed to slanted italic. Also,

a style oftype with thick parts,

thin parts andwith serifs.

A
RliHCiroiind . Type arranged to

align with the uneven edges of

an illustration orother copy.

Running \uad. A title repeated

at the top ofeachpage ofa book

.

San$ Serif. A majorstyle oftype

whoseforms have no serifs.

Set. The relation cfwidth to height

ofa single character of type. Also,

to compose type.

Small CCipS. Capital letters whose

height is the same as the x- height

erf lowercase letters ofafontof
type.

ABCabcdefghijklmn abedefgh

Slug. One piece, orline, oftype
from a line-casting machine
(Linotype, \ntertype, etc.).

Solid. Lines of type composed with
no leading between the lines.

SS orS/S. Same size.

Spec. A short termforspecify or

specification

.

Swash. A decorative flourish >

added to some letters.

tAK G C & e tf F9 ft

Type CaStinq. Typesetting with-,

yuoltevi lead in molds. Machine
composition.

n



7\jVtkigk. 0.918 inches, tlie height

of nil type forprinting by
letterpress.

TypCfantUy. All the variations

cfone style of type, bold, light,

condensed, bold condensed, etc.

S&£ PAOBS /O-f - I05

TypO. A typographical error.

Teh instead of The

U/lc. Abbreviationfor uppercase

and lowercase type.

Uppercase. Capital Utters.

Majuscules.

VersO. The left-handpaye ofa booL.

Vf

Weight. The boldness of a typeface.

AAAAA
DIFFERENT WEIGHTS OF^QPTFUTURA

Widow. One word as the last line

of text. Also, a short line at the

top ofa column orpage.

Word SpClCe. Space added between

words tofill a specified measure

ofa line of type.

X''height. The height ofthe body

of lowercase letters. It does not
include the ascenders or
descenders.

ixphA

12



A Short History of Type

Johann Gutenberg inventedprinting

from movable type in Mainz, Germany,

in about 1450. His remarkable Bible,

printed at that time, is aprinting
classic, the Dutch dispute Gutenberg's

primacy, claiming thatLaurens
Coster, a contemporary ofGutenberg,

was actually thefirstprinter, but
this disagreement has never been
absolutely resolved. Gutenberg used

a letter style (Gothic Textura) that

was based on handwritten black,

letterforms popular in northern

Europe at tlie time,

iuDr03 1 uniutrfe gmturt trant tontt

nmrco tjurmoDiI . iRcjr antiottnio fi

moni rarnftoti majrnorrr genu iu&f

oru ralumn.iDuomaquiot peftilrnn:*"

obnnurcut rcgiiu pattu noftnn}:uQlo

aut uinDitare regnu 1 reftiturre llluD

fitut rtat antea rlrdurfeci multiruDme

fierritue- tt ftci naurs bellirao. <H 0I0

aute" prorc&rrr pre region* ut ulrifrat

m roo qui mrruprtut region! noftca:

rr qui fcrrolaurrut riuitatto raultae 1

regno mro . |Hune ecgro ftatuo ribi -

mnro oblationrs quae remifmmt n

Printing spread rapidly to otlier

countries. In Italy the black letter

became more rounded.

tet laube perfcenni tab

In 1470 Nicolas Jenscm f a
Frenchman who studied under
Gutenberg avid then migrated to

Venice, designed a typeface that he

called Eusebius, fashioned after

rtie humanisticwrittenforms of
the time. Eusebius was thefirst

reman type style. Today it is

identified as Antique Old Style

Roman.

oyfes nafcitur)fedn

eftatur.Credidic eni
Photostatic copy of Jensen's type,

abcdefghijklm
nopqrstuvwxyz
Cloister- azotk century typeface

At the end of thefifteenth
century, Aldus Manutius, produced

tlxefirst italic type in Venice. Itwas
based cni local, slanted, calliampkicallij

writtenforms.

N amfi picrid quddrans tibi

O [hnddtur
f
dnu?s nomen,uid

E tuenias potius
f
commi(]kq

13



abcdefghijklmnopqrstuvwxyz

ABCDEFGHIJKLMNOPQ
RSTUVWXYZ 1234567890

Claude Garamond, with a
later assistfrom Jea \ i Jannon

,

designed many excelloUr romavi

types in early sixteenth-century

Paris. These beautiful types are

very legible and are classed as

French Old Style.

abcdefghijklmnopqrstuvwxyz
ABCDEFGH IJKLMNOPQR
STUVWXYZ .,:;!? 1234567890

After Garamonds death in 1561

no substantial change in type design

occurredfor'almost two centuries.

In 1720 Englishman William Caslon

designed thefine Caslon old-style

types
y
which were inspired by Dutch

types ofthe time. His types are-'

considered by many experts to be

the most readable ever designed

and are classified as the outstanding

examples of Dutch-English Oldstyle.

14



abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQ
RSTUVWXYZ 1234567890

John Baskerville, an English

writing master, designed an
outstanding, refined type ofexceptional

beauty around 1775. It is classed

today as Transitional Roman.

abcdefghijklmnopqrstuvwxyz

ABCDEFGHIJKLMNOPQRST
UVWXYZ .,::"-!? &1234567890

In 1788 Oiambattista Bodoni, an
Italian, designed a mechanical-

looking roman type that is very

legible. His classed today as

Modem Roman.

All ofthe roman styles shown sofar 2. A refinementofserifs, leading to

demonstrate a progression ofcltange an elimination of fillets,

in thefollowing areas: 3. Changefrom biased stress to

1. A gradually increasing contrast vertical stress on curved parts

betweeti the thick and thin strokes. of letters.

15



abcdefghijklmnopqrstuvwxyz

ABCDEFGHUKLMNOPQRS
TUVWXYZ 1234567890

Square Serif types originated in

France about 1815 and are broadly

referred to as Egyptian.

abcdefghijklmnopqrstuvwxyz

ABCDEFGHIJKLMNOPQRST
UVWXYZ 1234567890

Sans serif letters existed in early

Greek, and Roman inscription but
did notappearin type styles until

much later In the late 1800s

Europeanfoundriesproduced the

firstsan serif types (Akzidenz

Grotesk, latercalled Standard).

Around 192s Paul Renner
y
at the

Bauhaus in Germany, designed

Futura, a sansserif type based on

classic proportions. The Utters are

ynechayiical-lookinq andeven-weighted.

Helvetica is a more contemporary

sans serifstyle designed in

Switzerland) its letterwidths
appear to be the sanier'

HELVETICA

abcdefghijklmnopqrstuvwxyz

ABCDEFGHIJKLMNOPQRSTUVWXYZ
16



BEST anopq

fk
fSfcr,

r

I*g«^

L06 CAB/h Rustic
£

SAPHiP.

Many other less cennnwn type

stijUs Itave also been developedand
arc used mostly fordisplay. These

include decorative and ornate

initials , Victorian
f
scripts, brush

styles, calligraphic, outline, and
distorted.

JY\\

lEximotom

OTHELLO

COMMERCIAL
SCIiiPT

msm
*jon/*i/^MoiA opc^

IJKLMNOP AMNCPCES
COOPER. BLACK. BKOA. D\A/A.Y

M&WW A 'BC
?JL

mn<w5 GHO^aghi
BHOOY

L API AT
cAcP&A*

P&ISS4A L, £GBAfO

PRESTIGE PICA

SCRIBE

ORATOR

MANIFOLD

In 1629 William Burt, an American,

patented thefirst typewriter,wh ick

was originally designed as a

typesetting machine. Atfirst, only

capitals were available but later

developments included the small Utters

as tbe- typewriter became a vital part-

oftlie business office. Amore recent

development, the electric typewriter, lias

resulted in many new typewriterstyles.

PRESENTOR

ADVOCATE

SCRIPT Type,

LETTER GOTHIC

PRESTIGE ELITE BOOKFACE ACADEMIC ' AUTO ELITE COURIER 12 ITALIC

SHOWN HERE A&£ SOME OF THE STYLES ANP SUES OF TYPE AVAILABLE FOP IBM TYPE^P/TEfi.'.

17



In 1886 Ottmar Mergervthaler

perfected the first I'meeasting machine,

on which an entire line oftype could

be can in hotmetal in onepiece. Called

Linotype, this invention was the most

significant change in typesetting

technology since Gutenberg.

Around 1946 phototype came on

tlie scene. Phototype uses pliotographic

images toprint type. Many distortions

of existivig styles becomepossible

through photographic manipulation.

Today electronic technology is

revolutionizing typesetting techniques

again with computer- assisted

phototypesctting.

Many tlionsands ofvariations of

the aforementioned typestyles are

available today. The serious student

oftypography should learn ofthe

changes in currentstyles by constantly

investigating new styles.

18



How Calligraphy Relates toType

Ilitflat-edged pen was the primary

tool used for writing the early

manuscripts. The basic stylesfor

roman, italic, and black, letter

characters were all established by

the fifteenth century, before' type came

on the scene. Every typographic

designer sliould learnflat-edge

calligraphy far two reasons. First,

most ofourfirst typesfor lowercase

letters have their roots in

handwrittenforms. A better

understanding ofthese typeforms
is only possible through investigating

andpracticing theircalligraphic

sources. Second, designers musr
Indicate type on layouts, and the

method ofwriting calligraphy is the

same as chisel-pointindication of

type on layouts. Shown below are

some of the obvious relationships.

SLANTED REN

VERTICAL STROKE

Although the examples shown are

for lowercase letters, the capitals can

be drawn in the same manner.

tmgatt* toam pmnrvxti firt ft

WRITTEN MANUSCRIPTLETTERING AT THE TIME THAT
GUTENBERG INVENTED THE PRINTING PRESS

ria imfttiian mitatfru fcno mro-ra*

inratr mutjiilm mitt alms plaravft

tor Dinrc imrfjirut mftam all Drmra
fine an finiftra . Rtilmut laban i ba *

Gutenberg 's first type {photostat from
the 42 line b/6le he printed fh50)

UTodau, it sureties only as a quaint

tupe toTiich toe use discfectlg to set

aftto WJords for a greeting card or a

formal imritation.

20TH CENTURY TYPE DESIGNED BY F. W.GOODY

THE PENANGLE FOR WRiT/a/G THiS BLACK
LETTER SHOULDBE ABOUT -70 °

.

19



bccecfectfti 6c~ccucui- QpciixxrnccCxx tt^ncjue "

Otto cterx> xxxi {im tti f? cxj^^xicvrnt^-^fxcccuci^

e**rctfYmLtcecdC&+J.OC^ctha r-ccisr etc? fuc/ccr^-r"

Photostat of Caroiiytgian minuscule written by AlciunforCJtarUmaaHC.

One ofthe resuIts of the emperor (shown above), other major
Charlemagne '$ revival oflearning- calligraphicforms eventually

in the eighth century was the evolved — the black letterof
development ofa written alphabet northern Europe, humanistic
called Carolinaian minuscule. From small letters, and the slanted

these beautiful written Utters chancery cursive.

ulra cruoque'&bello paflus Uno : genuf undo'

Pre-Jenson humanistic writing.

atteftatur.Credidit enim Habraam deo & leg

qua non a mofatcayfes nafcitur)fednaturali

Jensen's luscbius , thefirst roman typeface.

abcdefghijklmnopqrstuvwxyz
Twentieth ceyitury typeface, Cloister, based cmJenson'sEusebius.

Nicholas Jensen '$ reman type, and has served as a modelfor
based on humanistic manvtscript almost all subsequentreman types,

hands, appeared in about Hjo

10



hoUaccenm ttmtmto Mlmn^cofSruirofmfi

mtiopereftct, (Judttfo cm (e^ejfkccle^Sr^si

Calligraphy by Tagliente, Italy.

Solus enim trijhs hdc ttmpefktte (Umozn4$

R efpexit,Oim iam ctUbrts
y
noti<{; poet<e

First italic typeface- designedbyAldusManutius.

abcdefghijklmnopqrstuvwxyz

Palatine - contemporary italic type designed by H. tapf.

In early fifteenth century

Florence, Niccolo Nicccli establislied

a writing school emphasizing the

chancery cursive, which was
adopted by the Catholic church as
the official calligraphyforpapal
briefs, Niccoli hada great influence

on the letterstylings of threegreat

writing masters ofthe Renaissance :

Ludovico degliArrighi, Giovanni
Tagliente

f
and Giovanni Palatini.

Aldus Manutius^ with helpfrom
Francesco Griffi, used the stylings

ofthe times to design thefirst

italic type, basedon chancery

cursive, around 1500.

andwarmtftaruffia,wpimss

Contcynporaru italic calligraphy written at a -15°pen angle.



nu&rpourUj wm/rnit.

Script written by LucasMaterdot'm Avignon , ie>o$.

^^Zijcc/ eacq/iuu/e- //n^A^ruin^rit/f, a^nv'-^ev)ca/tejfuJM//a4//sj£ri£j3

.

Faymal Script written by dickham in 1730 witli a pointed springpen.

EXCELSIOR SCR/PT SEMI BOLD -"ii

s/t&i "/?

Type which evolvedfrom written scriptforms.

abedefghij

klmnopqr
stuvwxyz stnsnazxjsz

i 3 r

Chisel-point indication oftype on
rough layouts is almostalwaysdone

In a calligraphic manner. Shown
here is the typeface Caslcn 540and
how itcan be indicated with

chisel -pointpencil, single stroked,,

with flat edge held at a 20''to 30"

angle. Almost all typefaces can be

indicated in a like manner.

11



iurcbusbumxuispi Repusic\ALut;oBisDe
Uncial-a straightpen written style used in early manuscripts.

abcdefghijklrnnopqvistuuujxtfz
American Uncial - a contemporary type style.

Shown below and on die nextpage are typefaces witU obvious

written characteristics.

ABCDEFGH1JKLMN0PQRSTWWXYZ
Abcbcf5lii|U1mtiopqrstvivwxvjr 1234^67^90

OhJDINE

^^C^^c^c^J^cyOriT^O^L^ZS <=TU

/C CL0C ^3^567890
LADY

abcdefghijktmnoprstuwy 1234567890
FREENAtJD

23



abcdejcjhijkltnnopcirstuvwxyz e-^k^jtn^tt^L^tljz^
el Greco

ti^ctefyfujJUntmcfi^ 423456J890
COMMERCIAL. SCRIPT

aJKxiejj<^^ 1234567$90
KAUFMANM SCRIPT

al»ccteIcLku[fc£mjwx>p<iAAtujUtui6Mg 12345678^0
TYPOSITOR A-51

ahrbefghtjklmnttpqrstultfoxtjs 1234567890
WEDDING TEXT

AZQDefGHtMMNOPQZSWWm

MISTRAL

24



Classification of Type Styles

Jype styles may be classified in many
ways. Some historians claim tliattliere

are really only Wo stylet— the vertical

(roman) and the slanted (italic).

Bn Bn
Otherexperts say that there are

fourstyles— tiie text letter, the roman,

tlu italic, and t\w script.

abrdc
GOUDY TEXT

ABC
abed
GAR.AMOND

ABC
abed
PALATIhJO ITALIC COMMERCIAL SCRIPT

Still others say thatfurther

classification is viecessary andsubdivide

roman into Antique Old Style (Cloister),

Formal Old Style (French -Oaramcmd),

Informal Old Style (Dutch-English-

Caslon), Transitional Roman
(fraskerville), Modern Roman(Sodoni),

and San Serif(Fi itnra). All of tliese

were shewn in historical seaiience cm

pages previously. Many tiiousandsof

variations, called by many different

names, have been designedfrenn

tiiem since Gutenberg stune. Many
more will be developed in thefuture)

and astltey appear, you shouldplace'

them in one of the classifications

described above.

Craw Modern
Century Expanded Italic

Times Roman Hobo

Helvetica Italic

P. T. Barnum Windsor
Signal Vf/Udiukn

News Gothic Condensed

JZ>cvby Optima
Era. ere. ere

25



Tools

In addition to those tools normail}) used

by all graphic artists (peris, pencils,

Tsauares, triangles, etc.), shown here are

"tools 'especially useful to the

typographic designer.

TYPEH/fZ/TEfl

TYPE GAUGE
TOP OP P-RQNT SlOB

cFOR
COUNTIMG

NEWSPA PER
/-I/VE5

— 15

TW££ZBRS

GOJLOfl
F>EA/S

raoROfzriOMAL scale

haberule"io" type gauge

A6ATE iol
2

4—

8E
10

—

n—

— 1

— A

— 6

— 8

— \o

POINT SIZE

8.9

i—

4

6

8-

10

— 4

— 6

— 8

a—

6—

2

4

-6

II 12

i
—

2-

3 —
4-

5 —

7"0/0 O/C- 3/A CX S/y?i5"

PONT SIZE

f
1 "f

15
^

z ~~
1— — i

I
m2

—

3— — 2
i/i

/" i

^cv? r- -. 4—
5—

— 3

—4COUNTING
TYPEWRITER 1 **"

SUES _ ,

6— — 5 Z
7

—

— 6I _

V y ^ .K
T "2

^ <n
os ^|
vfi 00
~U
H> »-»
ai —
-u *>
tfl <-»>

1 ' v-°

s\ A ,

V V

2£



$

f*

PALATINO
6 POINT

ABCDEFGHIJKLMNOPQRSTUVWXYZ

abcdefghijklmnopqrstuvwxyz 1234567890

8 POINT

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz 1234567890

10 POINT

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz 123456789

12 POINT

ABCDEFGHIJKLMNOPQRSTUVWX
abcdefghijklmnopqrstuvwxyz 1234567

14 POINT

ABCDEFGHIJKLMNOPQRS
abcdefghijklmnopqrstuv 1234

18 POINT

ABCDEFGHIJKLMNOPQ
abcdefghijklmnopqrs 1234

TYRB SPBC0MBN &OOK„

GLASS
MBBDLB

TWO
30OKS

YOUW0LLVSB

STBBL
Jfll/LBff^r

I i|i hi i ii ii 1

1|
1

1

1
1

i
1 1

I r—i i
|

i i i I r^\
i

i

—r~i—

r

INCHES 12 3 4 5 6

PICAS
(6 6-UPT.)

1 2 3 4 5 6 7 6 9 TO 11 1Z 13 74 15 Ife (7 16 19 20 11 21 23 24 25 26 27 26 29 30 37 31 33 34 35 36 37 38 *9

M_

Ol_

In-

to

-

VD-

*»-

-&-

to .

•a-

U
ih I ill 1 il i I i I i Ii I i 1 I I. 1| 1 I I I I I l| I I I II I I I i I I I I I I I I

AVCTVt RVHEfC
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Parts of Typefaces

Shown here are the correctnamesfor
the parts of type characters. Always

use them wheneverreferring to the

parts.

g g g a aOPEN closbo ^^™
TAILS TAIL v TWO ONE

HA IRL INE

SE-nir

STEM
Br UPPER LOOP

j)

c L O \NE/Z

b
COOP

4

N/C/<

AAA
CONDENSE? REGULAR- EXTENDED OA

EXPANDED

X-HB/GHT OR
BODY OF
LOWERCASE
LETTERS

TWO ONE
STORY STORY
a a

BIASED VERTICAL
STRESS STRESS

TO CURVES

<—ASCENDER.

r>- -

WAIST
L INE

(~-AABASE LINE
X D pdrop l/ne-^ ^ «^^

DESCENDER

idbg
SHADED SHADOW STENCIL

ANTIQUEV

G
SP/NE

OUTLJNE

(T^EARs

7vfo<S
SWASH LETTERi

LINK
on.

AfECK r>. r c
c

HEAD-* i

<—8ALL TERMINAL

^-TEARDROP
TERM/NAL. n

FOOT

FIAT POINTED EXTENDED HALLOW ROUA/OED

AAAAfl
BEAKS

APEX °i VERTEX

28



SPun.s
arc of the
stem

n

CE
SHEARED TltRM/NALS

HORIZONTAL
TERMINAL

VERTICAL
TERM'S/^c

*>

TRIANGULAR-
* HBAD

SPL A YED
STEM

OPEN BOWL
LOSED
BOWL

A
GRAVE ACUTE

TERMINAL.

r
FLAGS-

TA

I.

k

SERIFSFenfhhh
SERIFS WITH POINTED HA/RLIME TRIANGULAR SQUARE OR SQUARE /ZOCVOEO
BRACKETS WITH SERIFS SLAB WITH 0RSLA8, WITH FILLETS
OR FILLETS FILLETS MO FILLETS FILLETS MO FILLETS

VOID I <D
CUPPED CALLIGRAPHIC

UP

INLINE

STROKE
T~HAiRe.isie)

CAPITALS
WPS IK CASF

COUNTER-^

V -f

t

DOWN
STROKE
(accented') "ead

FlN/AL

CROSSBAR.

AUahi
m.

LOWERCASE
FOOT

*—^F/NIA L

AR AAS

> BODY KTY
29



How to Identify Typefaces

CMany typefaces are available to the^

graphic designer. Getting to know them

has always been a problem , especially

for the beginner. Adding to the problem

is the ability of computer-assisted

photocomposing and digital systems to

distorf a basic alphabetintohundreds

ofvariations . Aside from obvious

differences of basic styles (rowan, italic,

sans serif script, etc.) certain key

characters and tluirparts shoiddbe

carefully studied. Most differences

are hi die lowercase letters. All ofdie

-parts on vages 28 and29 should be
particularly noted. Thecmeletter

that is most often different in different

alphabets is the lowercase g. Shown
cm tlte opposite page is the variety that

exists in twenty-four typefaces. Note

the subtle difference in the Oaramond,

Jmson, and Times Roman on the top

line. Also note the Caslcm^AO and
Caslon Oldface : they are not the same,

but the casual observermight think,

that they are. Characteristics of

other letters arc also shown to give die

readersome cluesforfurther

recognition.

Names of typefaces are in small

printunder the letters

StraightTail CurvedTaiL
CAStOM 0ASI<Ef*.V'i-L£ BOOOHl CALEOON(A

TIMES ROMflH GAHA/WOfi/O CENTURV SCHOCX-0OOK

With Beard Without beard
HELVETICA NEWS GOTHIC FUTURA UN/VERS

M M M
Slanted Sides Vertical sides Middle 1$

Short ofBaseFUTU8.A HBLVSTICA

BANK GOTHIC

c c c
BOPONI
BULMER

BASKERVILLF
T/MES ROMAKI

GARAA*OMO
ClOISTEK

Cap C at the left lias serifendingf at

both top and bottom. CenterC has a

serifending at the top only. C atthe

right has soft,rounded, classic

endings at idie. top and bottom.

30
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KENNB.RLEV 6ASKERV1LLE GARAMOND JENSON TIMES ROMAN CASLON540

BERNHA AO
ROMAN BOOKMAN BODONI CHELTENHAM CRAWMODERN CASLONOLD FACE

BERNHARP
BOOKLET GOUDV BOLD CALEOON'A ITC BARCELONA MARYANN CELTIC

NEWS GOTHIC FUTURA MED/UNI ITC GRAPH OPTIMA SEMi BO. P. T. 8A R NUM. LEGEND

31



ABCDEFGH IJKLMNOPQRSTUVWXYZ
FUTURA

ABCDEFGHIJKLMNOPQRSTUVWXYZ
OPTIMA

ABCDEFGHIJKLMNOPQRSTUVWXYZ
HELVETICA

ABCDEFGHIJKLMNOPQRSTUVWXYZ
UNIVETiS 55

ABCDEFGHIJKLMNOPQRSTUVWXYZ
RAILROAD GOTHIC

ABCDEFGHIJKLMNOPQRSTUVWXYZ
ALTERNATE GOTHIC A/0. Z

The top twosansseriftypes have

classic proportions (width to

height relationship) based on
Greco-Roman and Renaissance^

cultures. The middle two liave

uniform proportions and are

sometimes classified as Grotesque,

a name given to sans seriftypes

tttt
Here are many varieties cf

lowercase t. The tops areflat or

curved orpointed; and the bottoms

by Europeanfoundries. Gothic is

a term given to heavy, condensed
sans serif Utters by early American

typefounders because these letters

resembled those of Gutenbergs

first type. All of the above are

sans serif.

tttt
are eitherflat orcurved, parts to

be observed in identifying a

typeface style.
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CLOISTER 3ASKTERVILLE

e e
GARAMQNO BODONI C.A5LON 5-fO

Observe the variations on the

letter e sit in different typefaces.

The Cloister has art angled
crossbar, Baskervllie blends

gracefully front thick, to thin. The

Garamond has afreehand look,

with a high loop and crossbar.

The Bodoni changes abruptly

from thick to thin and hasa
straight curve. The curve ofCasUm
54o has weight towards the bottom.

U U U U U
cfHTURyexp. CENTURYSCHOOLBOOK BODON/ 8ASKER.V/LLE CASLON 5-fO

Here arefive varieties ofserifs on
the letter u. Serifs are not the only

way to identify type, butyou will

become more sensitive to suck

subtle changes as these when
developing a better understanding

of letterforms.

T A e r t a

In any alphabet more differences

in form will befound in these—'

letters than in any others.
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The Size of Type

All typefaces are measured inpoints.

A point i$ y-ji ofan inch.(actually

.0135 inch), so tliere are 71 points

in / inch . 12-pointtype is typethatis

12pointsfrom the top to the bottom

ofthe body.

~k

o

_ ^ ^-_

One pica is IZpoints, so 6picas

ynake up t inch (72 points). Picas

arc usedforlong dimensions sucJt

as the horizontal length ofaline-'

(measure) and the vertical length

of many lines of text.

Sounds expensive!

i_L

OtJE ISJCH?
15 PICAS

12 POINTS = / PICA

6 P/CAS = / INOH
UPOfNTS^ I INCH

5

nebev
consci

_. Et tarr

_. nonor
- cupidi
- minuil

- dodec
santos

infant

_.possit

.. forune

dabut
- aptissi

omnin
cupidc

A B C D E F G

H I J K L M N
P Q R S T U V

WXYZ&$12
34567890
abcdefghijk
Imnopqrstu
vwxyzd§lfffi

fl ffi ffl .,-':;! ?

A COMPLETEFOHT OF CENTURY OL£> STYLE /TAL/C

Every characterin afont erf one

tupeface is on a body of the same
point size . Afontindudes capitals,

lowercase, small caps, punctuation

marks, etc., as can be seen in the

diagram. However, the widtti of

letters varies acccrdhig to tlxe letter.

A lowercase Vis narrower titan a
"w" The relation ofwidth to height

is called the set of a letter. In photo-

cennposition systems this width is

measured in units. A unit's width
varies according to the system used.
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The x-Height of Type

Different type styles, all having the

same paint size, may look lar0e orsmall

when compared with each other. This

is because the x~heights ofthe different

styles are not thesame.

ryps)

Onefontofone style includes lar0e

and small capitals, lowercase letters,

italics, etc. When identifying the

she ofthat style, you measurefront
top to bottom ofthe body.

X HE/GHT

\NAlST LINE

ASCENDER ORCAPUNE^ ^f^jTSue OF TVPE ^
\ Y/ ("7/v po/fi/rsl

1 /'
1 '/
' v
' $— J s

V/? \ Vj

1 /
1 y
1 v

\ §

BASE LINE -3 (ALIGNS WITHAll

DROP OR DESCENDER L./N£-^. \^ '.,/

I i

_^

SKETCH TO SHOWRELATfONSfilP OF LINES IN <-/c

.

Some ofthe lowercase letters (b, d,

fh,k f and I ) liave ascenders, parts

bdfhk
that extend above the main body ofthe

letter. Other letters (y,j ,p, % , andy

)

have* descenders
j
parts that extend

gjpqy
below the main body ofthe letter.

Tlie remainingfifteen letters consist

only qfthemaivi body ofthe letter, called

the x-height (a lowercase x is one oftlu

fifteen letters). The only exception to

these tiiree types is small t which breaks

t
the body line buthas noascender. The

X-heights cfdifferenttypestylesmake
them look largerorsmaller, even though

characters are all Hie samesize . When
evalua th tg or learning abouta new
typeface, titex-heiahtqf lowercase

letters must be noted.
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Dimensions of Type

Type has thefollowing dimensions

H M
I Style

.

The historical development afroman
type styles was covered on page r$+.

C m d
CAPITAL. LOWERCASE ITAxL/C

Style can befurther broken down
toform and structure.

R r
CONTRAST OF FORM

s s
CONTRAST OF STRUCTURE

2. Size.

E E

3. Wright.

D D

4. Set— the width-to-height

relationship ofeach characterof

type in afont.

mi
5. Color— red, blue, etc.

E
6. Direction.

R
O

ROADS
D
S

7. Texture.
Texture in text type can best be seen

in the mass. Observe the variety of

textured effectspossible in text on

the next paae.

the design elements ofcontrastand harmony exploit

these dimensions in creating a tupographie design, how
and towhat degree this is done depends on the taste and
judgmentcfthe designerin creating his orher
arrangements.

36



Recently electronic technology has cause

d explosive growth in certain areas of typ

ography— For example, computer-assist

ed phototypesetting can set words for pri

nting at fantastic speeds. The basic requ
irements of visual design still exist, however, a

nd the rules of organizing the elements.

Recently electronic techno
logy has caused explosive g
rowth in certain areas of ty
pography— For example, c
omputer-assisted phototyp
esetting can set words for p
rinting at fantastic speeds.
The basic requirements of v

Recently electronic technology has c
aused explosive growth in certain are
as of typography— For example, co
mputer-assisted phototypesetting ca
n set words for printing at fantastic sp
eeds. The basic requirements of visu

al design still exist however, and the

rules of organizing the elements.

yiiecest&U' se6ec&0*i<cc' yuBo^*u>^aiU' ^m- scam&fr ^ea^^ai^t^'

t </« ( / 1 fret frt{> <*& sttcUuzfr \d&j-60*t' si&& seaxiiJ, ^wev&t', s&

RecentLy electRonic technology has cau

seo explosive Growth in ceRt^in arcas

of typOQRAphy- fOR example, compute
R-assisteo phototypesetting can set wo
ros foR pRintinq M fantastic speeos. th

e basic RequiRements of visual design s

till exist, howeveR, and the Rules of or

Recently electronic technology has ca

used explosive growth in certain area

s of typography— For example, comp
uter-assisted phototypesetting can set

words for printing at fantastic speeds.

The basic requirements of visual desig

n still exist, however, and the rules of

organizing the elements.

Recently electronic technology has caused

explosive growth in certain areas of typog

raphy— For example, computer-assisted p
hototypesetting can set words for printing

at fantastic speeds. The basic requiremen

ts of visual design still exist, however, and
the rules of organizing the elements.

Recently electronic technology has caus

ed explosive growth in certain areas of

typography- For example, computer-a

ssisted phototypesetting can set words f

or printing at fantastic speed. The basic

requirements of visual design still exist, h

owever, and the rules of organizing the

Recently electronic technology ha
s caused explosive growth in certa
in areas of typography— For exam
pie, computer-assisted phototypes
etting can set words for printing a
t fantastic speeds. The basic requi

rements of visual design still exist,

howerver, and the rules of organiz

Recently electronic technology has caused explosive

growth in certain areas of typography— Tor exa

mple, computer-assisted phototypesetting can set wo

rds for printing at fantastic speeds. The basic requ

irements of visual design still exist, however, and t

he rules of organizing the elements.
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Spacing

The space between letters of type ina
-word is called letterspace.

Lileonthe
TOO LITTLB . NEVER. SPACE TEXT TYPE LIKE THIS.

Life on the
TIGHT

Life on the
A/ORM At-

tn text type today, letterspacing

is tight— the letters almost touchbut

should a sample of ty

be evaluated? Any re
sideration must emph
mmediate impaet of t

he moment of confron
ween reader and desig
cial. No flaw is permis
he typographer's art do
sist only in the observa
rd and fast rule; it is, o
be, a science of feeling

never actually do. The space between

letters ofa word should appear to be

equal. This is a visual measurement,

not mechanical. Inphotocomposition

it ispossible to have> letters touch,

even overlap, but this is neverdeme

in text composition , although

• •

touching and overlapping do occur

sometimes in Iteadlines. All

letterspacing in a body of textshould

always be the same.

The space between words is called

wordspacing. Wordspacingslundd
notbe too tight, or the words 'willrun

togetherand become hard to read.

Correct word spacing Is shown here.

tap to land. The sun dipped behind the horizon,

quiring looks passed from one guest to another;

hand on the door-knob and had turned it, waite

away his hand and let the knob turn back again

TOO LITTLE

Bixby pulled the cord, and two deep, mel

big bell floated off on the night. Then a

note was struck. The watchman's voice f

hurricane deck: —

TOO MUCH

the bend. More looks were exchanged, and n

miration — but no words. Insensibly the men
Mr. Bixby, as the sky darkened and one or t

The dead silence and sense of waiting becam

JUST RfOHT

The space between lines oftype is

called leading (ledding). This is

also a visual measurement. Leading

tablesforvarious lengths oflines are



>hown here for guidance.

LEADING TABLE FO&. TEXT
TYPE
Size

/Vf//V/A1 USA AAAX/AAUAA
L£A0/AIG

6 PT. SOLID 1 POINT

8PT. SOLID 2 POINT

lO PT.
SOL to to
2, POINT 4- POINT

11 PT. 1 POINT 4 POINT

72 PT. Z POINT 6 POINT

14 PT 3 POINT & POtNT

Wordspacing should never be
greater than Leading.

An em is anotherunitofspace. It is

a nonprinting square that is the

size of tlte type. An en is half ofan em
measured horizontally) vertically,

it is the same size asan em . Parte of

ems (4 to an em , 3 to an ern, etc. )

were used in spacing metal type.

EN

In photocomposition
y
unitsare used

for lettersparing , wordspacing, and
leading.

OME
EM

ONE UNIT 15 ONEEIGHTEENTH OFAN
EM IM MOSTSYSTEMS.

There are 14 agate lines to 1 inch.

Agate lines are used to give column
depths (forexa rnple, J col x 25agate

lines ~ column width by 2 'niches

deep).
>•

oA/e
/A'C/V

-X

j^k.

AGATE
.,5 L/N6S

26

25

SO
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Text and Display

Jitc pages ofa book (editorial} and
the descriptive lines oftype undera
headline in an ad (commercial)are
usually composed oftype designedfor

easy reading called text type orbody

copy. When designing lines oftext,

tfie style and size oftlie type, tlie

length ofthe lines, and die spacing

of letters and words and between

lines must be determined. Text type

is usually 14 points or smaller.

HEADLINE
Time to

RE-TIRE?
Lorem ipsum dolor sit amet
elit, sed diam nonnumy eiu

labore et dolore magna alic

enim ad minimim veniami
ullamcorpor suscipit laboris

commodo consequat. Duis
in reprehenderit in voluptate

consequat, vel ilium dolore
vero eos et accusam et justo

blandit praesent lupatum
molestais exceptur

O

TEXT

The type usedfor headlines in ads

arid headings on pages ofa book is

called display. These typesarelarger

and can be bolderand more decorative

than text type. A muckgreater

numberoftypefaces have been

designedfordisplay thanfor text.

Display types are usually 14points

or larger, sometimes much larger,

as in aposter
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Design of Text

'When designing text, thefollowing

guidelines will Itelp make your text

most readable

Large areas oftextsetin all capitals

talze mere time to read than text

set in lowercase.

WOULD THAT WE COULD
AT ONCE PAINT WITH THE
EYES! IN THE LONG WAY
FROM THE EYE THROUGH
THE ARM TO THE PENCIL,
HOW MUCH IS LOST!

Would that we could at once
paint with the eyes! In the

long wayfrom the eye through
the arm to the pencil, how
much is lost!

Readers prefer roman to italic type

in large areas.

Recently electronic technology has caused

explosive growth in certain areas of typog

raphy— For example, computer-assisted p
hototypesetting can set words for printing

at fantastic speeds. The basic requiremen

ts of visual design still exist, however, and

Recently electronic technology has caused explosive

growth in certain areas of typography— Tor exa

mple, computer-assisted phototypesetting can set wo

rds for printing at fantastic speeds. The basic recfu

irements of visual design still exist, however, and t

he rules of organizing the elements.

Save italicsforemphasis or lead-ins

to paragraphs.

Because of new technologies of typesetting, the job of choos-

ing type and deciding on the methods by which it is set is more

complicated today than it used to be. There was a time not

How should a sample of typography

be evaluated? Any realistic considers

tion must emphasize the immediate
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Use but afeiiffacesfor'your text.

Some of the best designer's usejust

one or two. Roman styles are less

tiring to the eye, butsansserif

s

and square serifsare acceptable

ifcopy is nottoo long.

Type printed in reverse slows

reading considerably.

Recently electronic technology ha
s caused explosive growth in certa

in areas of typography— For exam
pie, computer-assisted phototypes
etting can set words for printing a
t fantastic speeds. The basic requi

rements of visual design still exis

t, however, and the rules of organ

Recently electronic technology ha
s caused explosive growth in certa

in areas of typography— For exam
pie, computer-assisted phototypes
etting can set words for printing a
t fantastic speeds. The basic requi
rements of visual design still exis

t, however, and the rules of organ

How should a sample (if

ize the immediate impa
signer is crucial. No fla

he observation of hard e

w, a ministry to the eye

ertain train of meditati

er who is not gifted wit

m precisely to the same
he act

Margins ofwhite space around
yourcopy do not affectspeed of
reading text, butsurrounding
text -with space is a goodpractice
because it invites reading and
givessomeflexibility in copy-

fitting to your layout.

typography be evaluated?

ct of the type. The momen
.v is permissible, for the t>

nd fast rule; it is. or ought

more than to the mind. An
n. and convinces one of t

(l the fine sympathies of t

general doctrines that ap

Dull'coated orantiquefinish on

paper is better than high-gloss-

coated paper, which may interfere

with readability.

41



ensivelv in fine bookwork because of their readability and because thev print well on book paper. Advertising designers

who wish to give their copy a feeling of age and tradition often use these faces. Since certain old style faces have an app

is one of more

than two

hundred similar

organizations

throughout the

Very short and very long text lines

are hard to read. The table shcrwn

here will help you determine length

ofline of text.

1.BNGTH OF LiMB TABLE
TV/>eS/ZE AAAX/AAL/AA (P/CASy M'M/MVM C/^/CAS]

Gptr. JO 6
Qpt. 73 9
ioPt. 76 13

Ilptr. 78 73

12 pt. 21 14

14-pt. 24 18

18pt. 30 14

Sixty to seventy character?, orseven

to ten 'words, per line are idealfor
books.

The entire body of textsliould have

an overall even tone ofgray. To test

this, hold a proof of itatarwis
length and squint slightly while
observing it. Does ithave darkand
light areas ? ftshouldn h have-.

Observe it upside down.

oo» ajnSi} Aui >iuiq » ||im

Auew, 'I' op 1 uaq/w 4 jn j)

aq} Suipuedxa |ou me |

aAaqaq pue 'X|a)e.iaq||ap

uosuediuoo siq) aiteui

I
-)i jo 9ui|pueq am ui

A)!l!3ei sno||3Ajem siq pue
iddrssissiuj aq) >o aSpa

•l»oun passeui s,)0|id e

pajedmoD 'A)i|ioe( sno|

-laAjeui pue 'a8pa|MOun
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When a very small type she is required,

choose one with a large x-height.

dent, simil tempor sunt in

mollit anim id est laborum et

dereud facilis est er expedit

tempor cum soluta nobis el

elit, sed diam nonnumy eiu

labore et dolore magna
enim ad minimim veniami
ullamcorpor suscipit laboris

80TH STYLES ABOVEARE l4Pt THE LOWEO. LOOKS LAROEFU.

Do not indent thefirst line ofthefirsr

paragraph following a headline. Do

indent all otherfirst lines ofparagraphs.

A

Keep word spacing and lettorspace

tight. Specify "tight'when ordering

photocomposed text.

Keeping paragraphs short, especially

thefirstone
J
improves legibility.

Paragraphs ofvaried lengths

sustain a readers interest.

Uniform word spacing improves

legibility.

Do not printparagraphs over tint

blocks or illustrations, as this

reduces legibility -

quod a impedtt anim Id quo
posslm omros es volupftas ass

dolor repellend Teroporem
oftice 6<Mi attt turn rerum
u! er repudiand sint et mok?$na
Itaque earud rerum hk ten*

44



Mostprinted communications havea

typeface that is most appropriate to its

message, ifnone exists, simply choose

a very legibleface.

AQRSTU apqrstu
24 PT CASIOA/ 5-iO ."WHEN IN DOUBT Use CASCOIY ''ANOtJ

Old style text styles look betteron

antique -finish paper, whereas

modern styles are bettercmglossy-

coated paper.

ADEahijk
36 PT QOUDY OLD STYLE

AW avwxyz
36 PT. 3QDOA// BOOf<.

Bodoni said, "Use one-third ofthe

text type size as the leading in

text type."

Iftextforan ad is adjacent to editorial

matter in a book ormagazine, make

the text size larger than the editorial

type.

When children and olderfolks are to

read yourcopy, keep thesize oftype

relatively large.

Lines ofsans serif Uxt should always

be leaded .

sively in fine bookwork because of their reada
bility and because they print well on book pap
er. Advertising designers who wish to give thei

r copy a feeling of age and tradition often use
these faces. Since certain old-style faces have

70 pt. helvetica sstsolid

sively in fine bookwork because of their reada

bility and because they print well on book pap
er. Advertising designers who wish to give thei

r copy a feeling of age and tradition often use

these faces. Since certain old-style faces have

TO PT. HELVETICA LEADED 1 PT.

Word space should never be more than

leading.

Text set in blackletter types should

always be packed, with little or no

letterspacing

.

Qberfrchtitocr

6criwnrtunJ6cm*cgen>

ftanOt: ubcr jentr, 6a ct fit 3U

ftintn3H)ccftn btouchtubtr

torfcmiDCilmhnnniiupcE

^Ocifcbcl)on6clL

ABOVE TYPE 'S KLINOSPORSCHPtlPT
DCSIGN90 BY RUDOLF KOCH.
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If you must have a wordpositional

vertically, center the Utters on a
common center line

When specifying the text type on your

manuscript, give the completename

of the type. Forexample, write Futura

Oemibold Condensed if that is what
you want— notjust Futura.

Never use type styles that are the

same as a competitors. Ifyou

know what hi uses, try some other

style.

The larger the text type, the lighter

its weightcan be.

500028 5100 34 520027 5300-42 540031
5001 28 5101 34 5201 27 5301-42 5401-31
5002 28 5102 34 5202 27 530242 540231
500328 510334 5203 19 5303-41 5403-31
500428 5104 34 520453 5304-41 5404-31

500528 5105 34 5205 5305-41 540531
500628 5106-42 5206-44 5306-41 540647
5007 28 510746 5207-24 530741 540747
500828 5108 520820 530841 540838
500928 5109 520920 5309 5409 38
5010 5110 5210 27 5310 541038
5011 5111 33 5211 27 531142 5411 38
5012 511233 5212 27 5312 5412-51

5013 5113 33 5213 27 531342 5413-51

501428 511433 521427 531442 541451
501529 511533 5215 26 531540 541551
5016 5116 33 5216 26 531640 5416 39
5017 511733 521726 531740 541739
5018 29 5118 521826 531840 5418 39
5019 29 5119 521926 5319 5419-39

502053 5120 522026 532040 5420-39

5021 53 5121 33 5221 26 5321 5421

5022 53 5122 33 5222 26 532243 542240
5023-49 512333 522326 532325 542340
5024-49 512433 522426 5324 12 542440

Forcopy with manyfigures
f
such as

a companyfinancial report; use

lining numerals that are all tlte

same height. Neveruse old-style

nonaligning numeralsforsuck

items.

P»*-e <?->-«*. ^— ObJcju^

Delivery is free

You save even more

with our own local

free delivery service

t>'
xv-

Ifclippings to be set accompany
your manuscript, paste them onto

standard S'/zbyll sheets, the same
site as the rest ofthe manuscript:
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When you count characters to

estimatefitting oftext type onany
electronic system, be sure that

your characters-per-pica countr

is exactly the same as the system
that will set it.

When counting characters oftext

type, do notforget to count one

countforspaces between words and
two countsforcapitals.

Avoid thin -line stylesfor reverse
printings.

Avoid thin- line type whenthetype
is to beprinted in a color thatrequires

two impressions.

Ifhand-Uttering is used, itshould

complement the textstyle orbe in

contrast to it.

Always send a copy of the layout

along with yourmanuscript

specifCcations.

ntiam, quid est cur verear
possing accommodare no-
ante cum memorite it turn -

amice et nebevol, olestias-
|

ad augendas cum conscien

Do not have more than two end-of
-

line hyphens in a row. Avoid
hyphenating any word.

Ifyou have an unusually large

amount of copy for textand want
to save space, use paragraph marks
to indicate newparagraphs.

For text types that havesmall bodies
but long ascenders anddescenders,

you may wantminus leading,

which is possible withphototype-

setting.
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When paragraphs of text type do nor

quitefit because ofsonic uuforseen

reason, the type can be repositioned

asshoim below. Cut the paragraphs

apart, leave extra space between

tliem, and reposition them tofit the

original space. Ifthere is space

arouvid the text in tlte layout, uou
miglit siniply photostat the text to

jit, as shown below.

The designer was able to bring a

whole new background and a new set

of influences to the printed page. "He

could "draw" a page. There was more

flexibility in the use of a pencil than in

the manipulation of a metal form. It

became a new medium for the designer.

Under the twin impact of the func-

tionalism of the Bauhaus and the prac-

tical demands of American business,

the designer was beginning to learn to

use the combination of word and image

to communicate more effectively.

Under the influence of the modern

painters, he became aware (perhaps too

aware) of the textural qualities and

color values of type as an element of

design.

And surely a dominating influence on

American typography in the pre-war

years was exerted by the journalists.

Newspapers and magazines were the

primary media of mass_ communication.

The skillful development of the use

of headline and picture was a far more

prevalent influence than the European

poster The newspaper taught us speed

m communication. Everyone knew in-

stinctively what the journalists had re-

duced to a formula that if you read

a headline, a picture, and the first three

paragraphs of any story you would know

all the essential facts.

The magazine communicated at a

more leisurely pace and could be more

provocative since it addressed a more

selective audience. Because the maga-

zine dealt more in concepts than in

news it was far more imaginative. There

was more opportunity here to design

within the framework of the two-page

spread. But still, the devices that bore

the main burden of interesting the

reader were the "terrific headline" and

onderful picture."

The designer was able to bring a

whole new background and a new set

o* influences to the printed page. 'He

could "draw" a page. There was more

flexibility in the use of a pencil than in

the manipulation of a metal form. It

became a new medium for the designer.

Under the twin impact of the func-

tionalism of the Bauhaus and the prac-

tical demands of American business,

the designer was beginning to learn to

use the combination of word and image

to communicate more effectively.

Under the influence of the modern

painters, he became aware (perhaps too

aware) o f the textural qualities and

color values of type as an element of

design

And surely a dominating influence on

American typography in the pre-war

years was exerted by the journalists.

papers and magazines were the

media of mass communication.

The skillful development of the use

of headline and picture was a far more

prevalent influence than the European

poster. The newspaper taught us speed

in communication. Everyone knew in-

stinctively what the journalists had re-

duced to a formula: that if you read

a headline, a picture, and the first three

paragraphs of any story you would know

all the essential facts.

The magazine communicated at a

more leisurely pace and could be more

provocative since it addressed a more

selective audience. Because the maga-

zine dealt more in concepts than in

' ,vas far more imaginative. There

was more opportunity here to design

within the framework of the two-page

spread. But still, the devices that bore

the main burden of interesting the

reader were the "terrific headline" and

the "wonderful picture."

The designer was able to bring a

whole new background and a new set

of influences to the printed page. "He

could "draw" a page. There was more

flexibility in the use of a pencil than in

the manipulation of a metal form. It

became a new medium for the designer.

Under the twin impact of the func-

tionalism of the Bauhaus and the prac-

tical demands of American business,

the designer was beginning to learn to

use the combination of word and image

to communicate more effectively.

Under the influence of the modern

painters, he became aware (perhaps too

aware) of the textural qualities and

color values of type as an element of

design.

And surely a dominating influence on

American typography in the pre-war

years was exerted by the journalists.

Newspapers and magazines were the

primary media of mass communication.

The skillful development of the use

of headline and picture was a far more

prevalent influence than the European

poster. The newspaper taught us speed

m communication. Everyone knew in-

stinctively what the journalists had re-

duced to a formula: that if you read

a headline, a picture, and the first three

paragraphs of any story you would know

all the essential facts.

The magazine communicated at a

more leisurely pace and could be more

provocative since it addressed a more

selective audience Because the maga-

zine dealt more in concepts than in

news it was far more imaginative. There

was more opportunity here to design

within the framework of the two-page

spread. But still, the devices that bore

the main burden of interesting the

reader were the "terrific headline" and

the "wonderful picture."

TYPE INDICATION OFTEX.T

ON ORIGINAL LAYOUT
TYPE PROOF WHICH IS NOT SPACE added between

THE SAME DEPTH AS LAYOUT PARAGRAPHS TO PIT

PHOTOSTAT ENLARGED
FRO/YI PROOF TO PIT
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ifyou know how many characters

per'lineyour copy will take, liave

the typist try to hold to thatnumber
in typing thefinal manuscript.

The charactercountmethod is the

surest and most accura te sifSta i

1

of copy-fitting.

When marking up your copy on
tiie manuscript, write very legibly.

Avoid hyphenating words in text

When in doubtabout whatsite to

set text type, firstcast itin a size

smaller tlian you might have
originally visualized it.

Remember— the best time to edit

copy is before itgoes to the coynpositor

Keep all liauids awayfrom the

manuscript (coffee, rubbercement,

etc.).

Brackets avta'parentheses were

designed to centeron lowercase

letters. They will have to be

repositioned if used with caps.

(TYPE) (type)

An ideal length of line is about
forty characters. Less than tidrty

or more thanfifty characters is

to be avoided.

None ofthe above guidelines are absolute— part ofthefun in,

designing with type is to try someth ing new. But when you do
try something Innovative, besure that readers will comprehend
your text and not simply get ecstatic abouta view artistic

effort that may not be readable-?

A9>



Choose lighterfaced typeforyravure

printing} itwilt heavy-up when
printed.

Brooklyn Dodgers
ENLARGED PHOTOSTAT OF TYPE PfLiNTEO BY GRAVURE

Allow extra leading between

paragraphs ofcontinuous copy.

The history of writing on paper began in China about the year

105 A.D. Before that, various peoples of the world had employed

papyrus, parchment, cloth, bark, and stone on which to communi-

cate their written messages. By the first century A.D., calligraphy,

or writing, had gained such importance in China that a practical

writing surface had become a necessity.

Over six centuries elapsed before paper making found its way
westward, following the caravan routes from the Pacific Ocean to

the Southern Mediterranean. From Egypt and Morocco it reached

the European continent by the middle of the 12th century. Actual

paper mills appeared in Italy by 1276 and in France by 1348. By

1350, the use of paper for literary purposes was firmly established.

America, in her early days, imported paper from England where

it had been made since the 15th century. By 1690, the first American

paper producer made an appearance. With the beginning of the

American Revolution, and the impossibility of receiving imports

from England, a great paper shortage arose in America.

Surprising as it may seem, despite paper's long history, it was not

until the mid-nineteenth century with (1) the first papermaking

machines and (2) the use of wood pulp in addition to cotton fiber

pulp, that the age of economical mass-produced paper became a
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>es are used
book paper.

[ey print well

nd decorum,
|nd dignified

R/6HT maro/n of justfied Type

.J

Many desigtiers hang -punctuation

marks in justified blocks of text.

vely in fine bookwork because of their readability and be

cause thev print well on book paper. Advertising designe

rs who wish to give their copy a feeling of age and traditi

on often use these faces. Since certain old style faces have

an appearance of antiquity and decorum, thev are particu

ONE POINT L EA.DED

ly in fine bookwork because of their readability and

because they print well on book paper. Advertising

designers who wish to give their copy a feeling of a

ge and tradition often use these faces. Since certain

old-style faces have an appearance of antiquity and

TWO POINTLEADED

Typefaces with short ascenders and
descenders need more leading than

type ofthe same size -with long

ascenders and descenders.

The quick brown fox jumps over the lazy dog

The Quick brown fo^cjumps over the lazy

A narrow text type needs lessword
space, whereas a wide type needs

more word space

.
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Some designers use thefollowing

rales ofthumb when designing

text type line widths \

I Pointsize of the type times 2

equals the length of line inpicas.

Most old-style types are used extensively in fine bookw
ity and because they print well on book paper. Advertisi

e their copy a feeling of age and tradition often use thes

f 2-4- P/CAS >
SfZB OF TYPE fS 72. PTS.

2. The length of line, in picas, is

the width of the alphabetfrom atoz

times V/l.

Most old-style types are used extensively i

heir readability and because they print wel

designers who wish to give their copy a feel

(< 21*Aj OR 2?., PICAS ^

abcdefghijklmnopqrstuvwxyz
All PHABeT LEHGTH OF 74 PT. TYPE IS 74 YxPICAS

heavy (bold) type needs more leading

than light types.

Do notbreakwords at the e-nd of test

lines. Entire books have been printed

without a single broken word.

Most old style types are used in fine bookwork

Always indude a caption with a
photo. Captions are read more often

than body copy is.
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The following styles are most often used Viet) are in addition to others already

for text by graphic designers today. show i (Gamntond, Baskerville

,

Tlxese are text typefaces you should know. Casiou, etc. )

.

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz 1234567890

OOUDY OLO STYLB

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz 1234567890

MODERN &ZO

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz 12345678

OPTIMA

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz 1234567890

PA I-ATINO

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz 1234567890

PAL-ATKVO ITALIC
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ABCDEFGHUKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz1234567890

BODON/ BOOK

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghiklmnopqrstuvwxyz 1234567890

BOOKMAN

ABCDEFGHIJKLMNOPQRSTUVWXYZ
aDcaergnijklmnopqrstuvwxyz 1234567890

3ERNHARO ROMAN

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz 1234567890

CBNTURY SCHOOL BOO/<j

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz 1234567890

CLOISTER

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklranopqrstuvwxyz 23456789

CRAWMODERN
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ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyzl23456789

SOUVENIR. LIGHT

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz 1234567890

TIMES ROMAN

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz 1234567890

WE/SS ROMAN

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz 2345678

CLARES/DON LIGHT

ABCDEFGHIJKLMNOPQRSTUVWXYZ
a bcdefg hijklmnopq rstuvvvxyz 2345678

FUTURA LIGHT

ABCDEFGH IJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz

1234567890
CALEDONIA
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ITC Typefaces

Jfte international Typeface Corp. (/re)

wasformed in \970 by Ed flondtkaler

( -who has been allied the "fattierof
pi 10tolettering "because he has done
more than anyone to develop photo-

Utfering) and Aaron Burns and
Herb lubalin y two of theforemost

graphic desi0ner/typographers.

itc designs conteynporary new type

styles avid licevises them to many
manufacturers of typograph ic

services, cost-free, with a royalty

arrangement wlierein tiie designer

of rite itcface gets apercentage ofthe

royalty. The styles are marketed
worldwide . ITC helped diminish
the pirating ofstyles by many

manufacturers who would steal

designs indiscrirn inately, giving

them new namesand offering no
recompense to the designerofthe style.

ITC has contributed much to

the development ofnewcontemporary
type styles for both textand display.

Ail are in very good taste.

An ITC review board meets

regularly to evaluate newalphabet
styles. Any designercan submit
samples. They also publish a
quarterly, ll&lc, an exciting

graphics-orUnted publication
that every designershould read.

ITC AvantGarde Gothic was
theirfirst style. Some other ITC

styles are shown on the nextpage.

AVANT GARDE GOTH/C 800/<^

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz 1234567890

(&J7"-#$C%/ 0/^/i£[]<>~T#£)
ALTERNATE CHARACTERS

[^SBsrsrTiHurv\ii/\NbV/iraeeimnr
cecefffiffiflffl0oeMi/\Nn/)/

ALL ITC TYPEFACES COME IN MANY WRIGHTS- MOS7 HAVE OBLIQUE OR. ITALIC VERSIONS.
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Barcelona abcdefghyWmnopqrstuvwxyz
Medium ABCDEFGHIJKLMNOPQRSTUVWXY A
Souhaus abcdefghijklmnopqrstuvwxyz
Medium nBCD€FGHIJKlMNOPQRSTUVUUXVZ B
Bookman abcdefghijklmnopqrstuvwxyz
Medium ABCDEFGHIJKLMNOPQRSTUVWX C
Eras Demi

abcdefghijklmnopqretuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ E

Fenice abcdefghijklmnopqrstuvwxyz
Regular ABCDEFGHIJKLMNOPQRSTUVWXYZ F
GraDh

in abcdefghijklmnopqrstuvwxyz
Medium ABCDEFGHIJKLMNOPQRSTUVWX G
Serif Gothic abcdefghijMmnopqrstuvwxyz
Extra Doid ABCDEFGHIJKLMNOPQRSTUVWXYZ D
zapfchancery aBcdcfgfiij^mnopqrstuvwTqjz £
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Numbers

£arly counting was done withfingers.

One, two, three,andfourwere l,n,\n,

and Mi, which laterbecame iv. The

cmtline ofthe handformed aV,
representingfive. TwoVs became anX
for ten . The Romans extended this

system to indude other lettersasshown

in the diagram.

LCD
IO SO IOO soo IOO0

Attite end cftlte tenth century,

the Arabs brought to Spain,front

India, Arabic numerals, whichwe
use today. These did not replace
Roman numerals until tkesixteenth

century, however.

Numbers that represent

succession are called ordinal : 1st,

2nd, 3rd, etc.

Ail numbers (except 1 ) are the

same width visually. Zeroes are

not as wide as the capital letter

in a typefont.

There are two majorforms of
numerals, nonrangingand ranging.

These are nonranging
(nonalignvng orold style).

The 3> 4, 5» 7$ and 9 drop below the

base line, whereas the 6 and S and

sometimes the 2 extend above. There

is an affinity between these numerals

and old-style typefonts and lower-

case.

1234567890
These are ranging (lining or two lines. These numeralsgo with

modern) They all align between modern type stylesand capitals.
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Picking A Typeface

Jitsome pointin the creation of a
typographic layout, the designer

must choose a type style. In thepast

the rule was, "when in doubt, use

Caslon.
J) This may still be the

answer in some cases. Many other

factors may, however, help you
determine what style of type- to use.

Some are listed here, in no
particular order.

1. Does the type help express the

mood orspirit of the message

most forcibly ? It should. If

not
}
pick a safe, legible style.

2. WUl the typefit the allotted

space on the layout ? If not,

make adjustments—smaller-

size type, more or less leading,

different measure.

3. Is the typeface available ? All

printers do not have all styles.

Check with your printer.

4. How will your type be printed 1

The same type looks different

when printed by different

processes (ofsetlithcyraphy,

yravure, letterpress, silk screen,

etc.). Also, whatpaper is itto

be printed on ?

5. Is the copy interesting? If not,

the, best layoutand tupe selection

will not help much.

6. Is the type the rightsizeforthe
reader? The design may
appeal to children or to an older

audience, in which case the site

and weightof the type are

important.

7. How much will the type cost?

Cost is always afactor,
unfortunately.

S. 'Will the chosen type attract

attention and encourage reading 1
.

Ifnot, choose one that will.

9. Is your chosen type contemporary?

Instead ofa timeworn face, pick,

one that isfashionable. Clothing

and car styles change; so do

type styles.
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Design of Paragraph Mass

The lines of body copy can be organized with a covnnum alignment in any of

the ways shown below.

A R i

SFlush left fflusk right

\

*=

*F

Justified-^
flush Lef=r

Centered lines

MOT ON A.

S/EKT/CAL ALIGNMENT

Centered lines

0A/ A. VERTICAL

ALIGNMENT
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In some cases they may be organized

in a mass that suggestsa meaningful

object, as in this example. >

Firstdraw a careful outline ofthe

shape uou want. Pick your tupe and
find the charactercountperpicas.

Measure the countforeach line and
cast the entire copy tofit theshape

.

You will itave to recast ifyou are long

orshortyourfirsttry. Change the

site and/or leading to accommodate

ail the copy. Markyourmanuscript,
finally, with a stash mark/atthe
mdofeadi line. Centerall lines,

mark specs, and send to the

compositor.

GefwNCowl

SlltBollrtin

sun,n.er.th7*n"M
SSBSSSSSSK.s ^entSSSS^tiSg

, ticket Z^ninr'tndZ"

'

the a*Us'c Ce^'fhiLHyfe COs ,

ends

H,,^^3^

Ph.ladelpta. P» 19103(2151 567-070
^^

DESIQ-NFR : TRACY CUNK/ING-HAM

SKETCH : HAL. GA.E£n~

Text tines can cut around illustrations,

as shown here. After tupe is set, cuttiie

lines oftlieproofand position on the

meclianical following the outline of

the art.
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Design of First Lines of Paragraphs in Ads

Differentways to design thefirst-

line ofa paragraph are shown here.

Designers shemld constantly observe

I Indented first line.

On July 1,1980. the 96th Con-
gress passed the Motor Carrier Act

of 1980, which had the effect of elimi-

nating the value of operating rights

carried on the books of all trucking

companies. As a consequence, the

2 . Overhang ing indentation

.

In order to acquaint you with paper

and stationery, let's explore its

history, then how paper is made,

and lastly, the terms you will need

to know in talking the language

of stationery.

3 - Stick-up initial ( can be a large,

decorative initial , as in old

manuscripts)

.

.etur.adipscing elit, sed
mod tempor incidunt ut labore et

aliquam erat volupat. Ut enim ad
quis nostrud exercitation ullamc
nisi ut aliquip ex ea commodo
vel eum irure dolor in reprehend
esse molestaie son consequat, vel

THE LA/lGe CAP MUSTALIOS/ WITH ONE OF THETEXrLIMES

.

how others have designed, or are

designing, first lines in books,

magazine ads, mailers, etc.

4. Sunken initial.

Imodo consequat. Duis au
r in reprehenderit in volup

estaie son consequat, vel

nulla pariatur. At vero eos et

dignissim qui blandit praesent

INITIAL MUSTALIGN TOPAND BOTTOM WITH TEXTLINES,

5. Vise ofdevice (see nextpage).

* young women to become effective

volunteers in the communities in which

they live. Our members have served on

the following civic and welfare agency

boards; Children's Psychiatric Center,

Inc., Community Services Council for

6. First two or three words
in small caps.

As will be seen, each of the previously mentioned

good typography and simplicity— all stem from

strategy and all are achieved as the product of

Whether that idea emerges from the typewriter,

even—the Lord help us—from computerized

product is style, not fashion.

Which gives us the hope that business

bedraggled Cinderella creepingdiffidently

continue to walk resolutely down the Avenue.

In fact, our dream is that one day a perfume

challenge his agency with:
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7. Firstsmall sentence in Italics.

Nam liber a tempor cum. Et harum
in reprehenderit in voluptate velit

consequat, vel ilium dolore eu fu

vero eos et accusam et justo

blandit praesent lupatum delenit

molestais exceptur sint occaecat
dent, simil tempor sunt in culpa
mollit anim id est laborum et dolor
dereud facilis est er

8 . Firstpkrase in boldface (can be

a different stylefrom text type).

Hanc ego cum tene ilium dolore

tempor cum soluta nobis eligend

quod a impedit anim id quod
possim omnis es voluptas
dolor repellend. Temporem
office debit aut turn rerum necessit

ut er repudiand sint et molestia
Itaque earud rerum hie tenetury
aut prefer endis dolorib asperiore

9. First lav0e initial orwordin color.

uos dolor et molestais exc
occaecat cupidat non provident,

in culpa qui officia deserunt mollit

laborum et dolor fugai. Et harumd
er expedit distinct. Nam liber a
nobis eligend optio comque nihil

anim id quod maxim placeat facer

voluptas assumenda est, omnis

/O. Hand- lettered lead-ins.

you, unML 5<we y*&i& accusam
odio dignissim qui blandit praesent

aigue duos dolor et molestais excep
cupidat non provident, simil tempo
officia deserunt mollit anim id est lab

fugai.

/ /. Ellipsis beginning.

...young women to become effective

volunteers in the communities in which

they live. Our members have served on

the following civic and welfare agency

boards; Children's Psychiatric Center,

Inc., Community Services Council for

Monmouth County, Family and Chil-

dren's Service, Inc., Long Branch Public
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Achieving Emphasis

yixc most common methods of

emphasizing a word orphrase

are shown belcnw

I Boldface

Assistance is available in type selection, styling, layout

and copy preparation for offset, photo engraving, electrotyping

or printing directly from type. We offer a wide selection

of foreign language accents and the skill and experience

1. Italic

Assistance is available in type selection, styling, layout

and copy preparation for offset, photo engraving, electrotyping

or printing directly from type. We offer a wide selection

of foreign language accents and the skill and experience

3. Underscore

The quickbrownfoxjumps over the lazydog

4. Size

Ink-smudged XJ-dxlfJ.o with nimble fingers,

5. Devices and directional elements

% excellence in typography is the result of

nothing more than on attitude. Its appeal comes
from the understanding used in its planning.C^
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6. Repexiticm

YANKEES VS. mSl
DOUBLEHEADER TODAY AT 2

YANKEES VS. Wmi
DOUBLEHEADER TODAY AT 2

7- Color

A type for ewery need.

S. Simple borders

How should typography be evaluated?

9. Caps

Why can't we all beWINNERS?

JO, Different style

CALLFOR SPECIALOFFER

!
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//. Isolation

type Temporem autem quinsud et aur
turn rerum necessit atib saepe
repudiand sint et molestia non
Itaque earud rerum hie tenetury

au aut prefer endis dolorib asperiore

ego cum tene sentntiam, quid est

earn non possing.

/2. Slant

And we'll ivato your operator.

Sometimes extra space before and
aftera paragraph will set it offi

from adjacent paragraphs.

Bernard Shaw sometimes

emphasized a word by giving it

extra letterspace.

Most old style types are used extensively in fine bookwork

because of their readability and because they print wel

on book paper. Advertising designers who wish to give ...

Do not use emplxasis on too many
elements. "Too much is none?
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Designing Large First Letters of Text

J\, large Utter is ofun vised as the

beginning ofa first paragraph. It

is often a very bold letter If it is a
capital A,J,Tt V,W, or Y, it can
overhang slightly in \ht left margin

oftlxe text, so that it appears to line

up voitk the text

I ypesettmg can actually cut

costs because it uses less than half

the space of typewritten copy. This

can add up to tremendous savings

in paper, printing, and postage cost.

Heretofore, to gain these bene-

fits, copy had to be re-keyboarded

for typesetting. A costly, time-con-

suming operation that could easily

introduce new errors.

w.autem quinsud et aur office

necessit atib saepe eveniet ut

et molestia non este recusan
rerum hie tenetury sapiente
prefer endis dolorib asperiore
ego cum tene sentntiam, quid
ad earn non possing accomm

Y=

A differentstyle for the cap ora
large lowercase initial mightalso
be vised.

eem autem quinsud et aur
turn rerum necessit atib saepe
repudiand sint et molestia non
Itaque earud rerum hie tenetury
au aut prefer endis dolorib asper
ego cum tene sentntiam, quid
earn non possing accommodare
paulo ante cum

Decorative material can
surround the large capital.
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How to Indicate Text Type on Layouts

The methods below can be used on ^"
.
9

rough or comprehensive layouts.

Try to achieve an even tone (color)

for the type mass.

h Double lines indicating the

x- heightofthe type.

1. Solid, single strokes ofa
chisel-edge tool. The width

of the cJusel-edge is the

x-height of the type.

Short and long strokes, as in

2, with breaks simulating
word spacing.

simulate* words.

tAjMM. UstAAL UjLOW OJUAAc (AAA, ,

5. Nonreading words lettered

quickly. Theweight ofthe
strokes simulates the type.

(This is calledgreeking)

.

6. Use cftransfersheets. Greeking

sheets ofmany styles are

manufacturedfor use in

indicating body copy in

layouts.

aut prefer endis dolorib asperiore repell

cum tene sentntiam, quid est cur verear

non possing accommodare nost ros quo
ante cum memorite it turn etia ergat. No

7. Photostat pieces cfappropriate

body typefrom yourfiles.
Paste the stats on your layout.

The styles, weight, and spacing

should approximate what you
want on the layout:

VOhen using hand-drawn lines, as in /, 2, andj> above, stroke

in a scratchy fashion by making yourpencil orpengo bach,

and forth. This simulates the look of the type in actual type?
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Designing Display Headlines

The requirements ofdisplay in

editorial typography arefewand are

not asdemanding as ^attention-

getters %sed in commercial typography.

The guidelines demonstrated here

areforcemtmereial typography.

Thefocal pointforprinted matter

is the headline. Manyflamboyant
styles were designed during the

middle ofthe nineteenth Centura

because ofthe industrialrevolution

and the resultingdemands of

competitive advertising. Although

IPS! BCDE ANO
BER "T^ »EF6

colorful and dazzling, these styles,

when used together, merely called

attention to themselves ratherthan
clearly communicating messages

ata glance, which is really the

primaryfunction erfa headline.

Display lines are usually larger

and bolderthan the accompanying

body copy. The same type style often

works wellfor both
7
buta headline

style that contrasts greatly with the

textstyle can also be used effectively.

Kabcdef
Lghijkl

Lorem ipsum dolor sit amet,

elit, sed diam nonnumy eiu

labore et dolore magna
enim ad minimim veniam
ullamcorpor suscipit labor

commodo consequat.

SAME type styles

Kabcdef
Lghijkl

Et tamen in busdad ne que
nonor imper ned libiding

cupiditat, quas nulla praid im
minuiti potius inflammad
dodecendense videantur, Inv

santos ad iustitiami

COHTaASTlMG TYPE STYES
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Every printed message has a type

most appropriate for ic. Some
obvious examples are shewn below.

TOO FAT? diet and reduce

an architectur:

The IndustrialRevolution

Iftwo or more lines must be

used y break the lines by sense.

Most old style Most old style types

types are used are used
in fine bookwork because in fine bookwork

they print well on because they print well

book paper. on book paper.

BAD BA^A/C THIS /s s^rrs/^.

Conserve space — two lines are

better than three, and one is better

than two. Fewer lines can be read

more qnickly.

THIS IS 8ETTEIZ. THIS IS BEST
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If hand-lettered headlines are

absolutely necessary, their style

may be adaptedfrom the style used

in the tcKtr.

ANTIQUE SALE
Unfant aut inuiste fact est cond que neg facile efficerd

possit duo conteud notiner si effecerit, et opes vel

forunag veling en liberalitat magis em conveniunt.

dabut tutungbene volent sib conciliant et, al is

aptissim est ad quiet. Endium caritat praesert cum
omning null siy

in computerphotocomposition
the letters ofheadlinesfrequently

touch and even overlay slightly.

NEXT TIME WYALAN TEETERS

Transfer lettering sheets can be

usedforunusual display type

arrangements.

e&AUTIF-UL. COND
^rrH
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In addition to tl\e examplesjust

shown, the sample headings below

show appropriate uses of type-for

headings.

1. All caps.

ALL ABOARD FOR FUNSVILLE

2. Only important letters are capped.

Every bite is aTasteTreat

5. A 11first letters ofmain words are

capped.

International Flower Show

4. All lowercase letters.

secluded chalet in the mountains

5. A 1est imporcantwords made bolder,

(same style).

IT'S NOWef OR NEVER
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6. Most importantwords in difierenr

style.

NEXT TIME TRY 0CII©©I1KI®®
(5)

IE]^KI

7. Most importantwords all caps.

It is used forJADE jewelry

8. Most important words in italics.

Ink-smudged hands with calloused fingers.

9, Most important words in,

difierent tone or color.

We have a best bu¥ to shout about,

Many ofthe guidelinesfor
organizing text type also apply to

headlines. For example, legible types

should be used for the mostpart.

The size of a heading can be

influenced by the sire of the page it

is printed on.
BURUNGAME PUBLIC LIBRARY

480 PRIMROSE ROAD
BURLINGAME. CA 94010
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Other suggestionsforheadings.

Substituting an illustrationforone

ofthe letters can add interest.

WWBLD NEWS TONIGHT

jomnow save more

ASAP IS FASTER
Word spacing and letterspacing

of type in headlines should be tighr.

Any type style can be usedforany
kind ofan ad.

tMcwie £fteeJinicifeb uwt lo afrablu

The designershould use his orher
judgment in choosing the type style

that best communicates the spirit

of the design.
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Display type is available in styles usedfor headings today. They
thousands of styles, many, many come in different weights, and
more than text type. most have italics.

Hero are some of the mostcommon

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz 12345678

BODONI BOLD

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz 234567

CO OPEtl SLACK

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz 23456789

CENTURYSCHOQLBOOK BOLD

ABCDEFGH IJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz 1234567890

CHELTENHA/A BOLD

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abedefgh ij k 1 in nopqrstuvwxyz 1234567890

times rom^av Solo

IS



ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz 234567890

STYMIE BOLD

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz 2345678

OPTIMA SEMIBQLO

ABCDEFGH IJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz 2345678

LYD/AN 0OLD

ABCDEFGH IJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz 234567

FRANKLIN GOTHIC WIDE

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz234567

HELVETICA BOLD

ABCDEFGH IJKLMNOPQRSTUVWXVZ
abcdefghijklmnopqrstuvwxyz 234S67

DOM BOLD
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ABCDEFGH IJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz 1234567890

WIND SO/l~

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz 23456789

CRAW CUA RENOON

ABCDEFGHIJKLMNOP(^STUVWXYZ
abcdefghijklmnopqrstuvwxyz 123456789

TIFFANY MEDIUM

WIDE LATIN

ABCDEFGHIJKLMNOPQRSTUVWXYZ
COLUMNA (SOL IP) CAPS ONLY

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz 1234567890

PALATINO SEMlBOLD
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ABCDEFGWJKLMNOPQRSTUVWXYZ I

abcdefghijklmnopqrstuvwxyz23456
ALTERNATE GOTHIC # Z,

ABCDEFCHUKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz234567

lOTH CEWTURV ULTR.ABOLO ITAUC

ABCDEFGHIJKLMNOPQRSTUUWXYZ
MACHINE

ABCDEFCHUKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz23

OLIVE ANTIQUE BLACK.

ABCDEFCHUKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz 234567

STYMIE EXTRA BOLD ITAL/C

ABCDEFGHIJKLMNOPQRSTUVWXYZ
FRANKFURTBR

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz 2345678

EUROSTfLE BOLD
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flABCDEFGHUKLMNOPQRRSTUVWXYZ
aabcdeffghijklmnopqrrsttuvwxyyz 2345678

STYMIE BOLD - W/TH ALrERA/ATiVE CHARACTERS

ABCDEfGHIJKLMHOPQRSWVWXyZ
abcdefghijklmnopqrstuvwxyz123^567

FLASH

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz 12345678

AD LIB

ABcmffliMMMvmnuvwxw
abcdetykijklimioMfstuvwxi)zl2M567S90

ALLEGRO

AfectJefQbiJkLMNopqRsruvwxyz
1234567890

SOL.EMN/S

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz 1234567890

GILL SANS
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BRUSH

ABCDEFGHIJKLMNOPQRSTUVWXYi
jfghijklinnopqrstuvwxyz1234567

BODONI OPEN

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz 12345

AM ERICA MA

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz 1234567890

TRUMPMEDIAE VA ,

^B^DE^^JJ^/T\|^0pQI^5SJ5dl/U/XY'Z

abe<;de^fQ^ij^l/r\mpop<}rs5tuvu/xyz 1234567890
ART GOTHIC

ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890

L //V//V<5 PLATE GOTH/C
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ABC DEFGH.IKLMNOPQRSTIVWXYZ
a ImmIcI'^Ii i j kl in no|M| rsl nvwxyz 234507ft

ULTR.A BODOMI

ABCDEFGHIJKLMNOPQRSTTUVWXYZ
abcdefghijklmnopqrstuvwxyz 1234567

ROM/C MEDIUM

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz 1234567890

8BLWE Meo/OM

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz234567

A/fWS GOTHIC

MM&MMW'QMS&M&WW^M&IWWWMWM
PROFILE

ABCDEFfiHIJELMNOPQRSTUTWZYZ

abcdefghijklmnopqrstuvwxyz
PLAYB/LL
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aBcoejzghfakLraraopq

AN\BRICAN UNCIAL.

ABCDEFQHIJKLMNOPQRSTIA/U/XYZ
abcdefghijklmnopqrstuvvA/x^z 23456

STUD'Q

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz 1234567890

VEA/US MBOIUfA EXTENDED

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz 23456

/TAL.IA

AbCDEFQHUKLmnOPQRSTUUIDXyZ
dbcdefghijklmnopqrstuuu;xyzl234567890

PARSONS

ABCDEFGHIJKLMNOPQUSTUVWXYZ 1234567890
M/CHEL.ANOELO T/TZ.ING
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PRISMA

ABCDEFGHJIKLMNOPQRSTUVWXYZ
1234567890

cartoonBold

ABCDEFGHIJKLMNOPQCSTUVWXYZ
abcdefghij klmnopqtstuvwxyz 123456789

UNIVERSITY ROMAAI

ABCDEfCHIJKLMNCPCESTLVWXyZ

BROADWAy

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdeffihuklmnopqrstuvwxyz 234567

HOBO

ABCdefQhijkLmnopqRstuvwxyz 12345678
LIBRA
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ABCDEFGHIJKLMNOPQRSTUVWXYZ
11234567890

AVC7?OG^A /HMA

ABCDEFGHI|KLMNOPQRSTUVWXYZ
abcdefghijklmnoporstuvwxyz234567890

BAKER SIGMET

ABCDEFGHIJKLMNOPQRSTUVWXY
OPEW ROMA N CAPS

ABCDEFGHUKLMNOPQRfTUVWXyZ
N£Ut-AHD

PHEN/X
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How to Comp a Display Headline

^vVhcn composing a display

headline on a layout
',
first draw'a

straightpencil line, on the back of
—

'

a sheet of tissue.

Turn the tissue over, align the

pencil line with the characters of

type on the specimen sheet, and
carefully drawyour heading,

moving the sheet back andforth
to letterspace and compose your
headline.

"b^

—

a

TI55UE

H&S»*
V Go^c tfO.

72Po\r»v

//

Whenfinished, turn the tissueand
erase thepencil linefrom the back.

Check the alignmentofall letters

with uour Tsqiiare and correct

alignment if necessary. Continue to

develop the rest ofyour layout, or

trace this Iteading onto a layoutyou
have already started.
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Typographic Devices

linembdlislud paragraphs oftype

are most readable, but sometimes

typographic devices areused toadd
interest oremphasis to a paragraph

oftext. These- devices are available

* •
ix $* *

5TAHS-

r » ^ -

~ 0-
If »

ARROWS
*

HANDS

from all type houses, and you
should have specimens of them
handy. You must use discretion,

however, for too many devices used

atonetime can he disastrous-, they

will clutteryourjob and detract

from readabilility.

+ .
BO

SEOMFTRfC

** * ±
ASTERISKS

^ Ll^V*
XX/ §^S "^

n

FLORETS

e&



*¥
Miscellaneous
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Many otherornamental typographic

accessories (sometimes called dingbats,

sorts, typecuts, astronomical signs,

old style engravings, signs and
symbols, fraternal emblems, and
adcuts) arc available

.

=*S££^=

% .& ^

88
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@

GOD BLE SS

JUL

^Oz^jif^
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Borders

Shewn here areafew of the \ iumercms

topograph ic border* that are available.

Parts ofborders caw be used decoratively

asseparatiens betweer t paragraplis of

text or between display and test.

r=Jf=ir=ir=Jf=Jf=Jr=Jr=ir=Jr=ir=JF=Jr=

v» * tJ* V* * tM Yk? * 1M Ykf * aM "h- **Ji \1. * ^a

^^SP^^^^P^S^^P^^

::€fiMipiHi|iMi|i»^

XXXXSXXX^^^XX^SXXSX^^XXX^^

WW*

7
Single- rule borders or coynb'uuitions

ofn ties ofd ifferenru rigli ts ca ; i be

used effectively

.
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Copy-fitting

Copy-fitting, copy casting, marking
up, and casting off ail mean thesame

thing: calculating your manuscript
text to fit your lagout. Beforeyou
order the type to be composed for
this layout, you mustcalculate it

so that it fits . This procedure is

not complicated, hut it does involve

some simple arithmetic.

1. Character count

First count ail the characters in

yourmanuscript. All word spaces are

to be induded in your total . Your
manuscriptwill be typewritten in

one ofthree sizes. The characters that

are ten to an inch are typed in pica

size. When there are twelve characters

to an Inch, the type is called elite.

Some typewriters today use characters

that space differently than pica and
elite, and for these you will have to

count the characters per inch.

The following procedure is the

samefor all sizes of typewritten copy,

before typing the manuscript, tell the

typist to try to make all lines thesame
length. Copy should be double-spaced

in one column. The copyshould be

about six inches wide and slightly

to the right on &%~by-U- inchwhite

paper.

site direct ioi|Pinocchio started off in the opposi

home, toward the magic field. He had walked for

hour when suddenly a voice cried from behind a

"I say, stop right there and give us your money

another voice added roughly, "Honey! Honey!" And

figures, covered with hoods, with holes for ey

from behind the tree. One of them waved a big

Pinocchio started to run as fast^as he could. He

and he ran! And the two figures chased him. He r.|r. <

fields, he jumped over trees, he leaped over heddjes

ran and he ran, until he was so tired he couli

He ran by a small house , and at the window I

beautiful girl with blue hair, but before he i

out to her for help, his pursuers pounced on 1

Pinocchio popped the five gold coins into h

and refused to open it. Finally they tied him

to a tree, and left him there.

"I say, we'll come back in the morning:" shouti

shaking his fist, and the other shouted, "Mornim

The beautiful girl with the blue I

her window, and she determined to s.

had fallen unconscious from fatigue

'5

SMALL SCALE AtANUSCB/PT PAGE

Find the shortest long line, and
draw a vertical pencil line through

all copy,from top to bottom. You

can use a piece oftracingpaper to

make yourcalculations ifyou want
to keep the oriainal clean. Count the

characters in one line up to the pencil

line. Multiply this by the numberof
lines. Add all those extra characters

tc the riaht ofthe line and in the

short lines. This will give you the

total numberofcharacters in one

page ofmanuscript.
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1. Fitting

Now choose a type style and size. On
layout measure, inpicas, the length

of one line. Determine how many
characters ofthe chosen type willfit

xhis line. Most type specimen sheets

will have a characters-per-pica

table that will make this easier

for you.

PICAS:

6 pt

8pt.

9 pt

10 pt.

11 pt.

12 pt.

14 pt.

10

38

31

30

12

46

38

27 33

25 30

36 42

38

23

21

28

25

16

61

50

48

44

35 40

32 37

30 34

18

69

56

54

20

77

63

22

85

70

49 55

46 51

60 66

60

42

38

46

43

56

51

47

24 26 28

92 100 107

76 83 88

78

72

66

61

56

This is a characters-per-pica table

far Times Roman . Pica w'Mi erfthe

line is given in boldface across the

top. The left-hand column, also in

boldface, is the pointsize ofthe
type . by cross- indexi ) ig you ca \

i

find the average number of clumu-
ters of tiie type that will fit the

measure. Forexample: tiierc are 66

characters of 10 -point Tunes Roman
lowercase in a 24-pica measure.

In electronicphotocomposition the

character count changes according

to the tetterspacivig you want— tight,

very tight, etc.

Multiply the characters-per-pica

by the number ofpicas in erne line.

Divide this into the total character
count of the manuscript you

prevujusly made, and you will get

the number of lines of type necessary

to accommodate yourmanuscript.
Add leading according to legibility

tables (shown cm page 39 )* and
check the area withyour layout. If

necessary, make such adjustments

as using larger orsmaller type,

changing leading, orchanging the

measure ofone line onyour layout.

Afterafew attempts, you w'Ulfind
the entire procedure becomes a very

simple matter.

3. Marking up tlie copy

In the left margin of the manuscript,

clearly write allyourspecifications as
In the diagram.

These are instructions for the
typesetterand include, in sequence,

the size and leading, the complete

name ofthe typeface (Bodoni bold

condensed, notjust 2>odoni)
;
upper

case and/or lowercase (u/lc), and
how you want the type aligned

(
flush right, flush left, justified , or

centered), bracket the appropruite

copy and draw a line to its specs,

which are ballooned. Also specify

any special efFects you want(htdcnts,

double leading between paragraphs,

etc.). wherenecessary, use proofreaders

marksfor italics, boldface, unusual
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line breaks, etc. Forcomputer

photolettering specify letterspacing

as loose, normal, tight, orvery tight.

The marked-up copy now goes to the

typesetter, who will send proofsfor
correction after settina the type.

JUj rv^A ***

Pinocchio started off in the opposite direction from

home, toward the magic field. He had walked for about an

hour when suddenly a voice cried from behind a tree,

"I say, stop right there and give us your money!" And

another voice added roughly, "Money! Money!" And two

figures, covered with hoods, with holes for eyes, ran out

from behind the tree. One of them waved a big cane.

Pinocchio started to run as fast as he could. He ran

and he ran! And the two figures chased him. He ran over

fields, he jumped over trees, he leaped over hedges. He

ran and he ran, until he was so tired he could hardly

run any more.

He ran by a small house, and at the window he saw a

beautiful girl with blue hair, but before he could call

out to her for help, his pursuers pounced on him.

Pinocchio popped the five gold coins into his mouth

and refused to open it. Finally they tied him, exhausted,

to a tree, and left him there.

"I say, we'll come back in the morning!" shouted one,

shaking his fist, and the other shouted, "Morning! Morning!

The beautiful girl with the blue hair saw all this from

her window, and she determined to save Pinocchio, who

had fallen unconscious from fatigue.

f^JlQ-aXn.

AJ/<L
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Fun and Games with Words

ykc graphic designermay be called xvliere the position of the type

on to design logotype?, game names, reinforces the meaning oftlte words,

titlesfor TVprograms, movie titles, Answers to the word pictures are at

and sometimes words in ad headlines, tlie bottom,

here are some unusual combinations

DICE
DICE

18

TIME
TIME

10

PUSHED
A CLIFF

15

T

W
N

GROUND
feet
feet
feet

I I

OO

S N
c
H

6

EAR

LONG
11

R

12

EAD
16

I N

sM
O
T
T
O
B
7

• •

X
13

FOOIBAli
3

ecnalg
8

R
O

ROADS
D
S

KNE
LIGHT

14

STAND
I

17

T. SAND BOX 2. THREE FEET UNDERGROUND 3 .TOUCH FOOTBALL A . PARADISE ('PAIR OF DICE) 5 DOWNTOWN
6. CIRCLES UNDER THEEVES 7. BOTTOMS UP 8. BACKWARD GLANCE 9. CROSSROADS TO. TIME AA/D

TIME AGAIN 71. TOUCHDOWN 12. LONG UNDERWEAR 13. CROSS EYES 14. NETON LIGHT (KNEE ON Ll&HT)

15. PUSHED OVER A CLIFF 16 .READING 8ETWEEN THE LINES 17. / UNDERSTAND T8 . MINUTE BY MINUTE
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Making a Character Counting Scale

On one edge ofa three -by-five-inch

card, mark the count of die characters

ojtixe typed manuscript in division?

offive. 5e sure the edge ofthe card

is parallel to tlu typed copy. Label it

"Typewriter 1

', or "Manuscript*

Type shaped itself, we might say, accidentally. At first, it

was based on manuscript forms probably with the intention of

deceiving readers into the idea that the printed books were

manuscript; whether that was the intention or not, it was

the only way to make books readable to eyes accustomed only

Yoit might also mark the size

(elite orpica) of tlu> typewriterand tlu

style ofthe type you are specifynig.
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Turn thecardandmark the opposite

edge with a character count; also in

units offive, of the type tjou have

selected. You do this by laying the

card cm livie with the size andstyle of

typefrom a type specimen slteet.

Label it " Type style *av\d note the size.

24 point CASLON

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefehiiklmnoDarstuvwxvz

30 point

AB(

abec

1234

-r

5 ^o 15 20 25

Type stylf

24 pt. Caslon Lower Case

3ZIS VOId -y3±iy/V\3dAX
0> S€ OC ST OZ fil OL S O

I I I

V

Ifa particular type is used often,

you should file itwith othercards

and use them overagain. You will

find hiem particularly helpful when
counting cm layouts with many
measures ofthe same typeface.litey

ivUl save you m i ich vali table thut.

'vpt^^Vu-SI
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Proofreaders' Marks

When proofs come> backfront the

compositor, correct them if necessary

and order reproduction (repro)proofs.

The repro is then assembled into

mechanicals of your layout, plates

will be made, and tlujob will be

printed. Final film proofs mat) be

reqii ired for otherpu rposes.

SItown below are correctproofreaders'

marks used universally. Also shown is

a sample of how a proof is marked

forcorrection.

A CAft^T- MAKE CO/ZREC -

TION INDICATED INMAQGIN

^^ straighten type;
align horizontally

ii
LINE (SP VERTICALLY

A DELETE

# INSERT SPACE

&t#
EQUAL SPACEBETWEEN
WOROS OP LEADING

k# INSERT HAIR. SPACE

U LETTERSPACE

<fl
BE&IN NEWPARAGRAPH

W0<11
RU*j PARAGRAPHS
TOGETHER

D MOVE TVPE ONE EM
F-PONi LEFT OH RIGHT

3 MOVE RIGHT

C MOVE LEFT

1C CENTEP-

n MOVE UP

u WOVE DOWN

til
TRANSPOSE

® SPELL Our

mt. LET ITSTAND

xl
PUSH DOWN TYPE

Ho LOWERCASE LETTER,

cop CAPITALIZE
LOWERCASE LETTER.

C4SC SET IN CAPITALS AND
SMALL CAPITALS

ftOWl. SET INROMAN TYPE

H SETIN BOLD FACE TYPE

urfr
WRONG FONT; SET IN
CORRECT TVPE

X AESET8R0KEN LETTER

9 REVERSE (TYPE
UPS'DE down)

=: UNDER WORD MEANS
SET IN CAPITALS

= UNDER WORD MEANS
SET IN SMALL CAPITALS

UNDER WORD MEANS
SET /// ITALIC

*V*A/V» UNDER WORD MEANS
SET IN BOLDFACE

* INSERT COMMA

V INSERTAPOSTROPHE OR
SiNGLE QUOTATiOUMARK

V V INSEK T QUOTATION MARKS

INSERT PER/OD

<&? INSERT QUESTIONMARK

51 INSERT SEMICOLON

;l INSERT COLON!

1=1 INSERT HYPHEN

/NSERT EM OASH

1 iNSltiQT TiMO'EM
PARALLEL DASH

1

INSERT ONE ENOASH

C/J INSERT BRACKETS

C/) INSERT PA RENTHESES

UNOER WORD MEANS
LETIT STAND

wr CORRECTSPACING

& DELETEand Closeup
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A C-K" It dnna not appear that the earliest printers had any method of q
correcting/errorsAbefore theAform Awas on the press/ The learned The

learned correctors of the first two centuries of printing were not

>/ proof-readers in our sense,/ they wrere rather what we should jerra ** -^

*-°^/ office editors. Their labors wereAfhiefly to see that the proof correA f~'

sponded to the copy, but that the printed page was correct in its

^- r /'/ /atinityy^tfiartfrp VfUntg^reTe" thgr^, and that the sense was right. />^^
' They cared BTTt little about orthography, bad letters>or purely printers^ ?/ *^

errors, and when the text seemed to them wrong they consulted fresh

authorities or altered it on their own responsibility. Good proofs/4n 5/
A**r*~ the modern sense, were rnrpossirle until professional readers were *

~7n- employed / men wholhiidjfirstja printer's education, and then spent Ta~

t many years in the correc/ion of proof. The orthography of English,

which for the past century has undergone little change, was very

fluctuating until after £he publication of Johnson's Dictionary, and

capitals, which have been useH with considerable regularity for the x £/
sMfllJtX. past y$Q) years, were previously used on the Imiss lor lhit ( plan. The ~~Cu

approach to regularity, ?o far as we have/ may be attributed to the ^cC/

growth of a class of professional proof readers, and it is to them that

we owe the correctness of modern printing yv More er/ors have been w A~/

found in the Bible than in any other one work. For many generations^^ jle^ut
it was frequently the case that Bibles were brought out stealthily,

from fear of governmental interference. /They were frequently printed (ruT~A£* &erfa~-i

C C from imperfect texts, and were often modified to meet the views of

-L^ ' those who publised them /The story is related that a certain woman O
O in (lermany, wh» was the wife of a printer, amd had become disgusted M.C,/ u/u^tr

/ with the continual assertions ojj the ^uperiority\of man over woman /t-^n%^_

.

which she had heard, hurried into the composing room while her

husband was at supper and altered a sentence in the $ible, which he " u/L

•($, -ty was printing, so that it read ^>JarrAinstead of Herr,Athus making the ^ I 'W

verse read "And he shall be thy fool" instead of "and he shall be thy A

CcJp ' ^ V Jtord." The word not ,was omitted by Barker, the Jiang's printer in KL

REPRINTED FROM "ATA ADVERTISING PRODUCTION HANDBOOK" BY PERMISSION
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Tips on Copy-fitting

Before the manuscript is written, you can

tell the au titer howmany words your

layout can accommodate . Reverse tlie

procedure just described to determine

tfie number ofcharacters (six Utters tc

the average word).

Large first Utters like T, W, V, arui Y
should overhang tlxe left margin of
text block.

w.

Visit a composition house where type is

set electronically. Ask questions.

Keep specs short and clear.

Ifmanuscript has more than onepage,

number tlte pages at tlu top in correct

seqytence

.

Make copies ofall pagesforyourfiles.

Be sure stick- up or largefirst Utterof

firstparagraph aligns with one ofthe

text lines.

R cupidai-A. natma_proficis

It may be creative to break the rules,

but first be sure you know what
they are.

When designing sltort lines, never

spec wide word spacing.

Give indents in ems.

Carefully check ail spelling and
specifications in tlte manuscript before

sending it outforcomposition.

Try to limit youruse oftext type to afew
styles — some of the best designers use

only afew.

Beware of using type as decoration.

Tupe was made to be read avid read

easily.

Don tforget to specify typograph ic

devices on yourmark-up (bullets,

rules, etc.).
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Overhang all punctuation markson
the right margin ofjustified copy.

Send two copies ofextra-long

manuscripts to compositor. Two workers

may be assigned to thejob.

Avoid hyphenating two ormore

consecutive lines ofjustified type.

jtters in fair propor-
jto the same gener-

Lusic and poetry. Is

Cut in (kern) initial large stick-up

letters
f
such as T, W, V, Y, F, and P, so

that little letterspace occurs between

tlie large initial and the nextsmall

letter of the text.

he act of setting

AA s costmoney. PE'sdonot. Both cost

valuable time.

Letterspacing should be the samefor
all copy. Word spacing can vary

slightly, especially injustified type.

Never type manuscripton thefront

and back of a page.

Try to avoid marking yourmanuscript
i4

tZUSH."

When more than one correction

occurs on a line, mark the corrections

in sequence.

Corrections should be madejust
above the line.

Make corrections in red marker orink.

Send layout, orcopy, with specifications.

Don t forget to write thejob number,

your name, and company on every

page ofmanuscript.

A Meaningful shapes can be created with

lines of text. Each line must be calculated

and so marked.

Mark "the £SID
y

\ttthe end of

manuscript to be set.

Do ytot attach little notes to manuscript.
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Never break a word at the bottom oj a

column orpage.

Indicate whenyou must have proofs.

10/n means to-pointtype, 3 -point

leading.

10 POlrtT
Type _^

y///////////////7m \ 3*°'*JT LEADING

hi Europe, depth dimension is give^n

first and width second. In tlie United

States, dimensions are specified in the

opposite' manner.

INEUROPE

THIS WOUL D &E

3*X

INTH&U.S.A .

IT WOULPBB

Z*3

Footnotes and margin notesshould

be set two sites smaller than text.

Rowers can be used for every occasion—to en-

hance your furnishings, decorate your table and in-

spire your party. Whichever way you like flowers,

simplicity should be the keynote to good flower

arranging. Everything is told here, from when to

pick flowers and how to transport them, to drying

Decoration for the Table. Violet Stevenson. (Studio) Viking. 1965.

Ifyour layout includes illustrations

with captions, you may make the size

ofthe caption type smaller than the

text size.
~™— —

i/^mtmt^PM

designers who wish to give their copy a feeling

dability and because they print well on bo
wish to give their copy a feeling of age an
ce certain old-style faces have an appeara
re particularly suited to formal copy and di

Italic isgoodfor setting dialogue

,

especially if it is brief

.
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Typewriter (Strike-on or Cold) Composition

Thefirst patented typewriter in America,

called a typographer, was designed by
William Burt in 1$2$. Itfirstproduced

embossed copy intended fortheblind.

Thefirst lettering designedforthe
typewriterwas called pica. Today, most

typewriters usepica type (ten characters

per inch) orelite type (twelve characters

per inch). A 11 ofthe characters in each

style take up thesame amount of

\<r
ONE INCH

-H

The Qui C k
!

pica
!

1 !

T lie Qu i c k b r own
ELITE

The quick "brown foxjum
VAR./ABL.B- PROPO&TZONAL.

horizontal space. In 1935, type-

writers were designed to use

characters with variable

proportional letterspacing. For
example, ani would be two units

wide and a woranm would be

five units wide. The l&M Executive

is an example. The result is variable

letterwidth like that of set type.

Many newstules have been
designed since 1915, and thedesigner

now can use a variety oftypewriter

styles for low-budgetjobssuchas
inexpensive booklets andparts lists.

STANDARD TYPEWRITER
Imitation typewritten letters
place in the industrial world
who uses facsimile letters to

REMINGTON TYPEWRITER No. 2
Imitation typewritten letters
place in the industrial world
who uses facsimile letters to

UNDERWOOD TYPEWRITER INLAND
Imitation typewritten letters
place in the industrial world
who uses facsimile letters to

AMERICAN TYPEWRITER
Imitation typewritten letters have
place in the industrial world of to

who uses facsimile letters to promo

ELITE UNDERWOOD TYPEWRITER
Imitation typewritten letters have
place in the industrial world of to

who uses facsimile letters to promo
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The text must be typed twice. A
predetermined linewidth(measiire)

is marked with a vertical line, ~> and the copy is typed. Extra spacesfor
( i justified lines are added in retyping

as shown in the diagram,.

Type shaped itself, we might/
say, accidentally. At first,
was based on manuscript forms
probably with the intention o
deceiving readers into the id
that the printed books were//
manuscript; whether that was/
the intention or not, it was/
the only way to make books re
able to eyes accustomed only
manuscript pages. In a short/
time it became apparent that/
the considerations which con-
trolled the scribe no longer/
concerned the printer.

//'

it'

//l

f/|

ea
//,

//'

//;

ad-
to
//,

l\
//•

Type shaped itself, we might
say, accidentally. At first, it
was based on manuscript forms
probably with the intention of
deceiving readers into the idea
that the printed books were
manuscript; whether that was
the intention or not, it was
the only way to make books read-
able to eyes accustomed only to
manuscript pages. In a short
time it became apparent that
the considerations which con-
trolled the scribe no longer
concerned the printer.

NOTE THE JUSTfF/eD RIGHT HAND MARG-INA

For unjustified text, a longest

line, beyond which no character

Will run, must be determined. Text

is typed accordingly. Some typewriters

use high-speed electronic and CUT

equipmentwhere coded input is

puton magnetic tape(MT)

.

Corrections are made on another
MT beforefinal composition.
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Ifyou use a typewriterforcomposing

text matterfor inexpensiveprintings

(throwaway circularsand the like),

remove thefabric ribbon (on spools)

avid use sheets ofcarbon paper
against tixe smooth typewriterpaper.

Be sure that the carbcmfaces the

paper T\ie typed images will tlien

besharp and crisp, not ragged as

in tlic example to the right. Ifyou

CAPBOK
PAPE

7±—f£vsj

use one of the newer electric

typewriters, get a carbon ribbon

(either on spools orin a cassette).

Tliese ribbons are good only onetime

but are relatively inexpensive and
will print 14, 000 average words
(more on some models). On some
models the copy can be easily

corrected asyou tifpe the test.

ming
Enlarged photostatcf letters typed ^^m^^
through a carbon ribbcni.

min
En^mjed photostat of Utters typed

through fabric ribbon

.

When you arefinished typing

carbon test, handle the completed

sheets carefully. Gently spraythem

witii workable fixative to prevent

smudging.
You should clean the characters

on the typewriter occasionally with

a soft toothbrush and alcohol.
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Variations of One Typeface

When a new typeface appears and
becomes popularly acceptedvariations

ofthe style will be aesigwcd. In time

a type style mat) add many variations:

weight dicinges, italic, condensed and
extended, and conibinations oftlxese.

The entire range ofa typeface is known,

as afamily.
In J947 Adrian Frutiger, a Swiss

designerworking in Paris
}
designed

Univers. This type was unusual in
that all its possible variations were
designedfromtlxe outset. Univers is

shown here to demonstrate all the

changes possibleforone typeface

.

Frutigerdevised a numbering
system to denote these variations.

Univers 55was the standard and

Univers 45 Univers 46

Univers 53 Univers 55 Univers 56

Univers 63 Univers 65 Univers 66

Univers 73 Univers 75 Univers 76

Univers 83 Univers 85
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all othervariations were based on
itin units often. The higherthe tens
place, the bolder the type, so that 75 is

bolder than 55. The onesplace indicates

hew condensed the type is : the higherthe

number, the more condensed— 67 is

more condensed than 63. All odd
numbers areforroman and all even

numbers arefor italic.

Not all typefaces have this manu
variations. As theirpopularity

increases, however, theymayapproach

the number of Univers.

Wlien designing With type, unity

can be achieved by using one typeface

fordisplay and text in a layout.

Interest is achieved by varying tliat

face.

Univers 39

Univers 47 Univers 48 Univers 49

Univers 57 Univers 58 Univers 59

Univers 67 Univers 68

Open letters were a lateraddition to the family.

o)(B\nl
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Electronic Typesetting

A New Tool for the Graphic Designer

CFor everfour hundred years following

Gutenberg's Invention ofprinting with

movable type, all type was set by hand

(foundry). Oaring this time

typographic terminology developed

that we still use today (points,

picas, ems, measures, etc.).

In 18S4 a linecasting machinefor
setting typewas inaugurated by Ottmar

Mergenthalen On his Linotype

machine, an entire line of type could

be cast in hot metal. Othercompanies

followed with similar machines -

Intertype, Monotype, and Ludlow.

In the 1960s electronic systemsfor

setting type were developed, and
computer- assisted pkototypesetting

began.

Today, many electronic systems are

available to the graphic designers. What
can be achieved on these machines

staggers the imagination. Thegraphic

designermust understand what
these systems can do. Entire page
makeups can be done on some
systems, in which the designermay
directthe programming or work.

closely with a specialist in a
composition house.

A furtherdevelopment ofcomputer-

assisted typesetting is digital, without

photographic assistance. Mark-up,

coding, and paste-up may be

eliminated in these systems.

Space limitations here do not allow

exhaustive descriptions ofthese new
systems. You should write to the

companies fortheir literature . You will

be surprised at how quickly you will

understand what thesesystems cando.

To help you, listed below area number

ofacronyms and technical terms

relating to this new tool

.

CAM - computer- assisted makeup
CG- computergraphics

Cluster- multiterminal systems

COM- computeroutput microfilms

CP5 - characters per second

CPU- central processing unitr

CRT- cathode-ray tube

Direct-input - syste^n \n which the

typesetting device is connected

to a keyboard
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DOPES - di0iml offsetplate exposure

system
DP - data processing

EM - electronic mail
OTD - graphic display terminal

H&J- hyphenation and
justification

Hard copy - any paperproof- outputted

from a computersystem
Hardware - computermachinery
Interaction - communication between

man and machine
Interfacing -to transfer data, in

usable form, from one device

to another

KtZM-Kurzweil reading machine
Laser- an intense beam oflight

amplification caused bystimulated

emission ofradiation

LED - light-emitting diode

LPM- lines perminute
MCS- modular composition system

OBR- optical barcode recognition

OCR- optical character reader

Off-line -production ofa"record*of
information keyed

PIXEL- picture elements (ofelectronic

and digital photograph)

PS - proportional spacing

QWERTY- any standard typewriter

keyboard (position of the letters)

RAM- random -access memory
ROM- read-only memory

Software - computerprograms (front-

end)
Two-letter mnemonics - combination

of letters associated with its

meaning on a keyboard as in

EJ, end ofjob ; TY, tijpeface

;

BF, boldface

-

y etc.

VDT- visual display terminal

WP - 'word processing
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Digital Typesetting

(Jhe preliminary proceduresfor
preparing type forprinting are

changing. Digital technology has
been incorporated with traditional

computer-assistedphotographic

typesetting. This technology makes
itpossible to doalmostail graphic
work (mechanicals

1
etcJ) ona

computerdisplay screen, once the

original art (type) is electronically

scanned into a computerand
converted into a digital code. In

simple terms digitization is the

developmentofa type character

by building Its shape out ofa
series ofindividual elements. The
quality ofthe resulting typographic

composition is of the highest, and
the speed of setting isfantastic. A
step-by-stepprocedure of
digitization ofa single type

character is shown below. Forget,

forthe moment, the systems that

usephotographic negatives in their

disks, matrixes, etc. Digital

typesetting requires no photo unit.

The development ofdigitized type

begins With an artists drawing of

each ofthe characters. The character

is described and exposed by an
infinitesmal CRT(Cathode-RayTufre)
beam, whichpaints the character

on photo material. The process is

called scanning, the characteris

scanned to a sixty-four-point

'•••••••••••••••••••a•••••••••••••••••••••»
•••••••••••••••••••••a

*•••••••• •••••••••••••••••
• •••••••» •**•••***•* l« * t * i

,

• *•»•»••• HMIItMl
JJHJJJI' >•••••••••••••••!
«•»•••••• ItlllHHIIMMM

!••••*•
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machine mastercharacterfor
optimum resolution, lUe scanner
divides a specific area into tiviy

spaces orelements. These* elements

make up the scanning matrix .The

drawn character is placed on the

matrix. The scanning mechanism
reads the character, element by
dement. Those-elements that lie

'within the body ofthe character

are recorded on a computerdisk-

.

From this recorded digital

information, the computerdevelops
a mathematical outline ofthe
character. This outline enables the

computer to instruct the C/ZTbeam
to paint vertical strokes cm the

photosensitive material
y
which

start and stop at thepoints

dictated by the outline. These

vertical strokes are the areas of
photo exposure that combine to

make up the typesetcharacter in

itsfinal outputform on photosensitive

material?. Actually , the vertical

strokes overlap to assure uniform
photodensity.

CotjriA/ueo oaj a/ext pagb

stroke] °^,aP
single

stroke

strokes
overlapped
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Edge definition ofactual output

enlarged to 640%.

Digital systems of typesetting

are capable of setting typefrom
five to seventy-two points. The
range of sizes in between can be

set in half-point increments. They
also have reverse leading capability.

Moreover, these systems canmodify
the informationforany one
character to create a number of
special effects.

hello

no



Computer-Assisted Phototypesetting

fin advanced system of plwtotypesetting

was introduced in the 1960s that uses

a computerand cathode-rat) tubes—
OUT— your television is a cathode-

ray tube. This system produces type

onpaperorfilm ordirectly ontopaper

printing plates at incredible speeds.

Many companies manufacture' a
variety ofsystems. The machines
are called hardware. Some systems

are complete, whil& others assist

othersystems.

A simp Iiftcation oftlteyrocedure

for mostsystems, front tlte designers

rnark -up tofinalprooffollows

:

1. T\w designers copy is keyboarded
manually, similar to typing on

a typewriter. A display screen

shows what the operator is typing

while the copy is coded on a tape,

disc, orcard. Corrections can be

made.

2. The tape, disc, orcard is then

programmed on a computer, which

may also drive- a photounit.

3 . The plwtoun it sets die type onpaper

orfilm,.

4. The paperorfilm is then developed

automatically on a processor. A
proof is producedforchecking.

5. The tape orfilm is thenfed into a

visual display terminal to delete

oradd copy and make additional

corrections if necessary. Ithas a
keyboard and a displayscreen.

The corrected tape ordiscgoes

back to tlxe photounitforfinal

proof.

Write to the manufacturers ofthe

hardwarefor brochures and
promotional material. After somes

confusion you will begin to understand

this electronic technology. Goto a
composing shop andseethese systemsat

work. Visit tradeshows. Ask Questions.

n\



Typographic Layout

Typography is an art. Communicating

ideas, whether to sell a productor to

provide information orentertaivxment,

is its primaryfunction . Visual appeal,

loud orquiet, enhances this

communication and is paramount
in ail typographic design

.

One important aspect ofvisual

appeal is layout. Good layout is the

result ofcareful arrangevtteut of all

the required elements. Shown here

arefourbasic layouts used today.

In a symmetrical layout, all

elements are centered on an imaginary

center line. From the time of Gutenberg

to the late nineteenth century, almost

ail typographic layouts were

symmetric. *_e«™iM

llu industrial revolution

and the resulting demands of

competitive advertising led tc another

basic arrangement— asymmetry. The

elements in an asymmetric layout

are balanced but notsymmetric as

is slxown.

ono®OD(^7

gQWDDQg

G®QQ[p®DDg8
r-

!
A

1

1

1

1

1

1

1

1

1

1

1

i

1 L
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In a flush left orft ush right layout,

alt dements align on the left or right,

With the opposite edge ragged.

FLUSH
LEFT

FLUSH
RIGHT

This grid, ormodidar
y
arrange-

merit originated in Switzerland.

There are many variations to this

laijont.

» The graphic artistmust keep up
until coute\nporarv\ arc movements
to glean new ideasfor layouts. Visit

museuvns, galleries, and artshows

.

Read good graphic arcs magazines.

They will not only be enlightening

experiences ', they will give afeelfor
the contemporary that is essential

to tlie competent graphic designer.

TT3



What Type Styles Express

C?\ny type style can be used in any
design providing the designer lias a
legitimate reasonfor using it—

a

reason thatcan be communicated
easily to the reader. Many styles

have been designedforspecific

uses— extra-bold sans serifcaps

attract attention on a poster, for
example.

Most styles do express a certain

mood orfeeling. Asidefrom text

types, which are designed foreasy
reading, the following list ofstyles

generally express tlieaccompanying

associations or moods-.

Old-style Roman: dignUy,insoriptienal,

an tique, classic
,
re > iaissance.

HISTORY OF

Black letter^ printing, religion,

certificates, diplomas, renaissance.

Ofertiftrafrat (§uitwrHljtp

Victorian display style: uniqueness,

circus, entertainment.
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Formal script: announcements,
invitations, grace, handwriting

,

personality, colonialism.

fyte JettcAwmi to write S^ua^tAd
f

/eMelb

Modern Roman: mechanical
perfection y

copperengraving

,

craftsmanship.

FIIVEST SWISS WATCHES

Square Serif-, display, architectural

subjects.

SKYSCRAPERS CONSTRUCTION CO.

Sans Serif: simplicity , the contemporary.

ELECTRONIC MASTERPIECES

Italics : speed, emphasis (when used

wkh roman).

WE GETYOU THERE FASTER

!
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Typefaces Designed by the Author

Shewn here are three typefaces

designed by the autltor. Thefirst,
GrayBulba, was originally designed

forpromotion of the motion picture

"Taras Bulba'and was later included

in the library of Plioto Lettering hie.

An attemptwas made to capture

the ethnicflavorof Russia in the

Utterforms.

ABCDEF
GH1JKL
MTIOPO
TSTT1VX
WUZ tF
TATAS
BUIBA
HUT.
BTUTITIET
TOT1U
CUTT1S

R

Q

The second typeface> Norcross*z,

was designedfora greeting card
company. It was one of thefirst

joining formal-script types to be

createdforcomputer - assisted

photolettering. Ligatures,

combinations of two lettersjoined

together, aided in getting agood
join on otherwise difficult

combinations..

m ts cm
CC/C7C/ C/A CC6 CM^

cm ctA aym^ czd

eh cim ed ew

cm ok 06 cm?/

Tliis typeface has.

been used onthousands ofgreeting

cards.
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Uti UA U/IP OW Ob 06 OV Vb W M /— /: . , / - / f
» >r u/234567S90

^$JW <V9V9C c
lf 3

COAAPLET& FONT OF NORCROSS^Z.

The third type was designedfor

the 1976 Bicentennial. The Utters

were first hand-lettered and ttten

repeated with photoprivits toform a
mastersheet like the dry-transfer

sheets on the market today.

Adliesive spray was applied to the

backs ofsheets, litis inexpensive

mcdiod can be achieved by any
enterprising letterev to create a>'

new typeface.

J\MERICAX
^ANTIQUES

AAAAABBBCCCC
DDDDEEEEEEFFF
GGGHHHHIIIIIJJK
KLLLLMMMNNN
NNOOOOOPPPC^
QJtRRRRSSSSSTT
TTTUUUUVVWW
WXXYYYZZ^y\

SS„ ..??!!
a a yj yj
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Dry-Transfer Type

Type on self'- adhesive translucent

sheets is availableforunusual

typographic effects that would be

costly and time-consuming ifset

otherwise. Individual letters are car

front the sheet, which has repeats of

all letters, and laminated onto

illustration board to compose words.

The letters can also be transferred

to your design by pressure. These

sheets are sold in most art supply

stores as Letraset, Chartpak,

Zipatonc, avid Formatt. Besides

typefaces, all sorts of decorative

devices are also available.

| LMrnll

aaaaaaaabbbgggg;
dddddeeeeeeeee::
eeeeefffgggghhh
HHHIIIIIIIIJJKKbbb:;
bbbbMMMMNNNNNN::
NNNOOOOOOOPPPPQ
QRRRRRRRSS8SSSS
8TTTTTTTTTUUUUUU:
UVVYWWWXYYYZZZ:
aaaaaaaaabbbGGGCGd:
AdAdeeeeeeeeeeeeeee
efffggggkbbkbhhiitiiti;
tiJJkkklHIHIIlRIRIRIRRR;
bbbbbsrodoooooooo;;
ppppqqqppprpprrssss;:
ssssssfcfcfcfefefcfcfcfefcnrian;
aaaavvvwwwxx^zzz
1112223344555667778
8990008??!BB$#^:j

<o
x

small scAt~e of a LernAssr
SHEET OF DK.Y- TAAHSFEfl TYPE.

H OFF-LYING

A SHORTH\&

NERVOUS
TENSION?

Because this type sometimesshrinks

with time, 0eta photoprint or a

sharp photostat of the tine after

designing it. Use the print, which
will notshrink, onyourmecltanical.
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Previewing Your Ad

^ou can get afair idea ofwhat your
layout will finally look like when it

is printed in a magazine ornewspaper

before you^go intofinal production

by making a copy ofyour layout,

trimming it to ad size, avidpasting

itenvtoa page of the magazine or

newspaper. You can evaluate itand
perhaps make changes. You may
also want toslww it to your client^.

WMH
'^=)=>ecv\

T.

?mM

mas— •

— •

TMHED

=

rrn
b.

GWiT&mnnsE

Sftss

f *t ViL n.i -Ms^TT

AMERICA'S*!
FAVORITE !

0^-

= %3i
i I 1 I =E

LAYOUT

hJWUF

AMERICA'S*!
FAVORITE

!

7TT> n W 1*1 / /Jl » \J.~VZXi
MAGAZINE
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Loose-Leaf Notebook Reference File

sjfyou see unusual printed
typographic Layouts ornew type-

face showings oranything
related to typographic excellence,

jilt it in a loose-leaf notebook,.

Thisfile will serve as a constant

source of inspiration andmay
suggest a solution to afuture
design problem . The typographic

scene is constantly changing, and
items in the book can be easily

replaced.

<>

[t

<>

<>
o-

<?

<>

abcdefyhijktmno
pqrstuvwxyzABC
DEFGHIJKLMN
OPQRSTUVWX
TZ123456789012

-7#*0[JtJ§«»r

<>

L

o
&-

tl ' _»>

<>

ABCpEfG
HJKDylN

<>

rz^^J^:. /^V^.
-o

^2—a^rC 0&~~— ca^<>\
<>

i Americas i

ABC
Libraries

I

USA20c
1 eg.iucsTo Mankind

Bi^§) 6X:
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Make inexpensive copies of

itemsfrom magazines or other

printed pieces that others may still

want to read.

fipunculopcrilqualeemanaualaquadella fontana per artifTcio perpe^

main la fubieftaconcha.

Ncl Patoredunquediquefto uafo promineua uno pretiofiflimo mo
ticulo.mirabilmcntecongcftodiinnumeregemmeglobofeprelTamente

una ad Ialtracoaceruate.cum in*quale,o uero rudcdeformatura, lepidif

fimamcnteilmociculofcnipeorcndeuano.cucorrufcatiocdiuanifulge

tri di colore.cum proportionata eminetia . Nel uerricc.o uero cacumine

diqueftomonriculo.nafceuaunoarbufculo di malipunici.ditronco.o

uero rtipitc&di ram!,& fimilmente tutto quefta compofito di oro pra;Iu

cente.LefoglieappofiticdifcintilliteSmaragdo. Gli fructi alia granditu

dinenamraledifperfamcntecollocati.cumil fidiodoro lfchiantati larga

mente,& in loco degli grani ardeuano nkidiflimi rubini/opraomni pa'

ragoniomtidiffimidicrafTinidinefabacea-Pofcialo ingeniofo fabro di

queRainextimabilc faclrura &copiofo eflendo del fuo difcorfo

imaginariohaueadifcriminato.inlocodiCico gli grani cum
tcnuiflima bradtca argentea. Oltra di quefto & ragioneuol-

mcntebaueaficto &alcunialtrimalicrepati ,madi

granclaturaimmaturi.ouehaueacopofitocum im-

proboexquifTtodicraffi unionedicandoreorienta'

le.Ancorafolertementchaucafinctoglibalau

fli facti di perfedto coralio in calici pienidi api

ci doro. Vltradi quefloforadellafum-

micate del fiftulatamentc uacuo ftipite

ufciuauno uerfatile &c hbero fty-

lo.ilcardineimo delqua

lc.era fixo in uno ca-

po peronato.oue

ramentefirma

to foprail medio

dcllaxide. &afccndeua

per il pcruio& inftobato crunco.

X£KOX COPY OF TYPE: - A LOUS MAMUT/US , / -799

Keep a page ofaddresses of

graphic arts supply houses, telephone

numbers oftypographic services,

etc.

ATA -^(=.1 -fbkA^x- Aj/C IOOOI

Include notesfrom lectures,

random sketches, and accidental

doodles that may have value
sometime in the future.
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ykls book has attempted tofamiliarize

the graphic artist witli the elements

of typographic design . h i the specific

area of typesetting , revolutionary

changes have occurred through the

use ofelectronic aids. Tlxe computer

may well be called a tool fertile

modern typographic desigyier.

Perhaps the mostsignificant tip in

the book isfortlie designer to learn,

as soon as possible, hew computer-

assisted photocomposition ayiddigital

generation ofnew type styles is

accomplished . Find andcarefully

read bookson the subject and
brochures that are availablefrom

BaCKWOrd the manufactures of the electronic

hardware. Actually see the systems

atwork, visit typesetting houses,

and ask questions. The futuregraphic

artist may do more designing at the

keyboard ofan electronic typesetting

system than at tke drawing board.

Despite these advances, however,

what a reader reads — what a
typographic artist creates — is a

visual experience. The rules of
typographic organisation will always

apply, even though the means of
accomplishing the end resultmay change.

Todays typographic designer

must keep abreastofthe constantly

changing scene. New visual concepts,

new typefaces, new methods will

appear, but theprimary goal ofthe

designerwill continue to be a visually

attractive design and an easily

comprehended message.
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jA book such as this is rarely the

result of one person s effort. Others,

listed below, helped to make this

book a reality, and I would like

to thank themfor their help.

Thanks to my son, Tint, who typed
the manuscript-, to Ed flondthaler;

forpermission to show ITC types ;

to E>ob Oero, of Oero S. Coreu^

Advertising, Marketing and
Merchandising, Division of
Somers/flosen, Inc., PHtiadelphia,

PA, forauthorization to reprint

the ad onpage 61-, to WalterDew
Acknowledgments ofATA forpermission to reprint

the material on page 97) to Eliotb.

Payson and the S. D. Warren
Company, Division of Scott Paper
Company forallowing me to use-'

odds and endsfrom their

publications', to Harry 5. Zancand
the Compugraphic Corporation,

forhelp with the sectionsondigital

typesetting) to Linda E. fZathjen,

who was so helpful in editing ail

the copy -, andfinally to all Ute

designers cf typefaces and
typographic designers —from
Gutenberg to Zapf —forcreating
the thousands of typefaces we
Still use and forgiving us a rich

heritage ofexcellent typography

upon whiclt we can drawfor our
own work in communications today.
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Craw Modern, 31 ,54

Descenders, 35, 4b
Devices, ornamental, 62, 63, 86-88,

98

Digital typesetting, 10b, 108-10

Display type

comping , 85

definition of, 40
designing, 69-74
styles of , 17, 75-84

Dom , 76

Dutch-English Oldstijle, 14, 25

Egyptian, 16

El Greco, 24

Em, 39

Empiiasis, 64-66

En, 39

Eras Demi, 57
Eurostile, 78

Eusebius, 13,20

ExcelsiorScript, 2Z

Fenice, 57

Figures. seei^uMeens

Files, 120-21

Flash, 79

Font, 34



Footnotes, wo
Frankfurter, 78

Franklin Oottiic, 76

Freehand , 23

French Old Style, 14, 25
Frutiger, Adrian , 104
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Goudy, F.w., 19

Graph (itc), 51,57
GrayBulba, 116

Greeking, 63

Grijfi, Francesco , 21

Grotesque, 32

Gutenberg , Johann , 15

Hand- lettering , 6, 47, 63, 7\
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Mistral, 24
Modern Roman, 15, 25, 115

I
Modem*20 , 20,55
Monotype, 104

Nculand, 84
News Gothic, 50, 51,81

Niccoli , Niccolo , 21
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indentfor, 44, 62,9$
lengtfi of, 44
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Parsons, 8Z
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Profil, 17, 81
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Test Utter, 25

Text type

definition of, 40

designing, 41-51
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styles of, 33-57,98
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Trump Mediaeval, 80
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A Short History ot Type

Jokann Gutenberg i»iw»i/»d
1

i.i.ii-.i./ 1450. mstnmarkatle Bible,

printedat that time , isasmntiHtf

classic TtwOittih disputeGutenhsrgs

primacy, claiming HtatLaunms
Cater, a cemtemmnaryrf Gutenberg,

urnactually thefirstprinter, but

this disagreementhasaetm Item

absoheteiu reserved Gutemboryused

a letterstyle(Gothic Tbdtan) ttuit

was based on Handwritten black,

tetterJamspopular in northern
Burops Ot Utetime.

ruOroD luiuuirfronin n rciiiii tonn

amrrobutmobii far iinnortmofi

raoni fatrroon maEnio.rr 0nm moi

oru rjlutnii CuomJqmOf |lftilrncT r

obnounut rrgnu ianu iioftraciuolo

nut umbtun ngnu 1 rcftminr illuO

hnu run .mrrj rtntu !m mutntuOint

rmrinio n fennaunibrfbruo .<Hola

urn prortOm prt n\ponr ui ulnfrar

111 roo qui romjpmjr region* noftta:

it qui OtfolJuroit nnitarro nutlrjs 1

rrgno mm . fflum rrgu Ramo nbi

mnro oblanonro mi.ie miiifmim n

Printing spread nwieOu looker

countries fnltaly the tdackletUr

became monmweUd.

tetlaubcperbcnm £ab

in 1470 Nicolas Jenscm, .1

Frenchman who studiedunder
Gutenberg and then migrated to

iknict designed .1 typeface thathe

called Eusebius, fashioned afta

r*te humanisticwritten forms of
rit< time. Busehlus was the first

roman type style Tbdatf it 1*

identified as Antique OldStyle

toman

oyfes nafacur)fedn

efhtur.Credidit eni
Photostatic copy ofjensmitupe,

abcdefghijlclm
nopqrstuvwxyz
Cloister- a zotit century typeface-

Ar the end ojthe fifteenth

century, Aldus toanutius produced

thefirst Italictape i*i Venice frtoas

basedon local, ilantedteaUigmphleaB^

written forms

N amfi plena auadrdns tibi

O fkndatur^ames nomtnutc'

E r uendsf pot}ut,commiflkq

PPpfllBf e e e e e
Observe tUe variations cm tiu

lettere set in dsffenmt typefaces,

the Chaster'hasan angled

crossbar. &asker\'UU blends

araeofuUh from thick to thin Tfw

Oarwncmd has a freehand look,

with n high loop and crossbar.

The B>odc*ti cltattges abruptly

from thick tc thin and hasa
efmight curve. The curvoofCashm

S4o >uif tuaght towards tin bottom

u u u u u
Here are five varieties ofset \fs m
rite letter u Serifs art not rite only

way tc identify type, butyou will

become more sensitive tosuch

stibtte changes as rtiete when
developing a betterunderstanding

of letterfirms.

T Ag e r t a

In any titptutbtt nun (iitfet-oiw

in (.-.., .. ill to found in tlxtt-

uae> < than in my otktrs.
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How to Comp a Display Headline

'l\'l\en composing a display

headline on a layout, ftKsretmwa

itraiglir pencil line at tiui bad of

,1 sheetof tissue.

Tltrn tiu tissue over, align ttu-

pencil lint tvirfi rite characters of

type on rite specimen sheer, i\\ui

carefully druwyour headine,

moving ti\e sltecr back and fortii

ic tetUrspace and compose your

headline ^"""'go^

Whenfinished, turn tiu tissiuand

truss tUepencil linejrom rf* iwck

Cheek tfie alignmentof Ml tetters

tvtth uour Tsquarennd correct

Alignment Ifnoussory. Continue R>

Uwetop the rtetofyour layout, or

tract this tuadiug onto .i layoutyou
i<ut alr&idu started


