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Tie medivm does not-communicate the typographic message —

Foreword

graphic designers do.

Around 1450 Johann Guteriberg
mvented movable type, marking
the bivth of the art of typegraphic
design. Methods of printing and
styling of letters have gradially
progressed to a point where, today,
we have a rich tradition of
typographic excellence’

Recently electronic technology
has caused explosive growtht in
certain areas of typography. For
example, computer-assisted
phototypesetting can set words
for printing at fantastic speeds.
The basic vequirements of visual
design still exist, however, and.
the vules of organizing the
elements of type still prevail as
they do ivi all arts. You should
learn these fundamentals and
use them creatively to help
readers understand all the copy
that is printed today.




The tradition of type must be considered the most enduring, quict
and effective institution of divine grace, influencing all nations
through the centuries, and perhaps in time forging a chain to link.
all mankind in brotherhoodo. ,

Johawnn Gottfried von Herder

The basic fundamentals of
organizing type to most
effectively communicate ideas
will be found in this booko.
While printing, both editorial
(books) and commercial (ads),
is the prime end result of this

Introduction kenowledge, other areas, such
as television, requive the same
rules of type organization.

A love of letters is the
beginning of typographic know-
how. Wheveas type may be only
a part of the designers task_,
it must be handled with the
sawme taste and creativity as
other design elements. The
contents of this book swill help
the designer understand the
vequirements of good typograpliic
design, but space limitations

revent an in-depth examination,
and so further study is advised:
the excellent bibliogyaphy on
page 124 suggests additional
readings fov this purpose.




What Is Type? HAND SET

FOUNDRY

Thie letters of our alphabet ave designed
to yepeat as wecessariy, to form words and Woop
sentences that express ideas.

Type is a letter, monber, prctuation
mark, or other chiaracter used in
printing to communicate thoughts
and ideas from a writerto areader.

Hand - lettering performs a function

similay to type but is custom- %

designed by a lettever: Calligraphy C .
METAL~T /%

0

is beautzfx[( writing of letters formed
with a flat-edged pen ov otheytool.

What you are reading is not type,

but printing of letter forms that MACHINE SET

were handwritten — calligraphy. P ,A,or,p;’”,“,f,i;‘f,’;’,‘f R
Until around 1450 all visual ’

communication was usually hand-

lettered , written (calligraphy), |
chiseled in stone, or printed from ul SemnaasooeGanas
wood or clay blocks. After tiype came e

- |
ne

: SEeetcl S
MONOTYPE Zoasgosassaaaon
on the scene, more people learned b et SHSRRSRNRgPT=CC
to vead and civilizations 1451';19 i Cﬂsi/‘
flourished because of the resulting
rapid spread of learning.

Tiypography is the avt of designing
with type. Samples of the actual
pl wsical form of type throughout
its history are shown here.
A LINE OF

L/INOTYPE OR
INTERTYPE

——_——— T
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Glossary

Listed below are type teyms, which ave given at the beginning of this

book because they are used throughout. A special list of

electronic

terminology is ,vrovided in the section on computer-assisted

phototypesetting.

AA. Authors Alterations; changes in copy
by the writer: If made after type is set;
they are costly.

Agate. A unit of vertical measurement
for newspapey space. 14 agate lines
equal one incl.

Alignment. An imaginary lie upon
which caps and lowercase letteys
rest; base live. Also avertical placing
of elements with a conmmon lineup.

1

The color =—

m

Ampermnd. A character of type (&)
that stands for and.

Backslant. Letters that slant to the
left, asA\wse de.

Body Copiy. The textof an ad or the
pages of a book . Type size is from
6 to 14 points. '

Cap. Abbreviation for capital,or
uppercase letter:

Caption. The heading of a page of
type or the large display lesters of
a title on an ad. Usually 18 points
or larger in size.

Case. A dvawer, ov tray, witl
divisions for storing hand-set
(forndry) type.

Character: one letter, punctuation
mark, ywmber; etc., in a fontd type.

Character Count. The totalymmber
of chavacters and word spacesin
a manuscript to be set i tiype.

Cold Type. Any type set by means

other than casting. Hand-set
and phototype.

Comp. Short teym for compreliensive
layout, showing the exact position
of all elements, as opposed to a
yough layout:




Compositor. The worker who sets type
according to the designers specifications.

Cursive. Type that resermbles handivriting.

Lydian Cursive

Cut. An engraving plate in relief
(letterpress) printing.

Display. Type used for headlines;

usually 18points insize or larger:

Dummy. Layout, cither vough or
comprehensive, showing the
arrangement of all design elements.

Ellipses. Three periods (...) that
denote text matter is incomplete,
to be contiriued , ov omitted.

Ewm. A nonprinting space it of
type weasurement that is a square
of the size of thie type used. Amutton,

Riq

Em-Adash. A long dash (—) the
width of an em.

En. Anen-guad (mut), which is half
the width of an em.

Evi-dash. A dash (=) the width g[

arn erl.

Flush left (or right). Lines of type
that align vertically onthe Ig‘r
bovder (or the vight border). The
opposite side of the copy is ragged.

A A

t |
t I

Fout. All of the characters of one
size of owe type style.

ABCDEFGHIJKLMN
OPQRRSTTUVWXYZ
Qué& .,-:; 7"t 2[]()
abcdefghijklmnop
grstuvwxyz&ffhflfhfi
1T el ye O
ABCDETFGHTI]JKLMN

O P QR STUV VW X Y Z &

$ 123456789 o0., -
$§1234567890., -
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Grotesque. Anothername for sans
serif type style.

Anzeigen Grotesk Bold

Hot type. Tipe composed by melted
mietal in wolds on a line (Linotype,
Intevtype, and Ludlow).

Incunabuda. The furst fifty years
of printing.

Italic. Type that is slanted to the
vight.

Justify. Vertical alignment of
botl sides of text type.

—
A “

=

i i

-
L |

—

Kerning. 7_751/116 that sets into the
adjacent etterspace to accompl ish

better spacing, as in AT.

Leading ( prmmmz(ed "/edding"),
Space between lines of type.

Letterspacel. Additional printing
space between letters of a word.

Ligature (Logotype). Two or more
letters joined together, as infF.

Lowercase. Uncapitalized letters.

Mark up. To specify the type to be
set — size, spacing, leading, length
of measure, etc. Instructions to
the compositor:

Measure. The width of a line of
type in picas.
You can expand your service.

L /42 PICAS J
71

a

Negative . A reverse image of black

onwhite (white on black).
1uftitii qua non a mofaica lege(lep

Moyfes nafcitur)(ed naturalifuitr
atteftatur.Credidit enim Habraam

Ob[ z'g_ue. Aniother name fors/anteo{,
or italic, type.

PE. Printer’s errov:

Pi. Mixed uptype, or special
chayacters (sorts).

Pica. A basic unit of weasurement
for type. 1pica equals 12 points,
or Y6 of aninch. é picas equal

linch.



Point. A unil’gf measurement for
type size cqual fo Y5z of aninch.
12 poinits equals | pica.

Ragged. Edges of text vot justified

in a common alignment.

Recto. The right-hand page of a book.

K/

Roman. Type that stands upright,
as opposed to slanted italic. Also,
a style of type with thick parts,
thin parts and with serifs.

A

Runavound. Type arvanged to
align with the vineven edges of

an illustration or other copy.
C PNy

i

S

Running lhead. Atitle repeated
at the top of each page gf a book.

Sans serif. A major style of type
whose forms have no serifs.

Set. The velation of widtlito lieight
of a single character of type. Also,
fo conipose type.

Small caps. Capital letters whose
height is the same as the x-height
of lowercase letters of a fout of

type.
4
ABC ascpercHIkLmN abedefgh

SIug. One piece, orline, of type
from a line-casting wiachine
(Linotype, Intertype, etc.).

Solid. Lines of type composed with
no leading between the [ines.

SSorS/S. Same size.

Spec. A short tevim for specify or
specification.

Swvash. A decorative flowrish s
added to some letters.

ABC(CDEFFGH

Type casting. Typesetting witle
wioltent lead 1vi wiolds. Machine
conzposition.




Type high. 0.918 inches, the height
of all type for printing by
letterpress.

Type fﬂnlily. All the variations
of one style of type. Bold, light,
condensed, bold condensed, etc.

SEE PAGES /04 -/05

Typo. A typographical error.

Teh +s=:o- The

U/le. Abbreviation for uppercase
and |owercase type.

Upp&t’CﬂS@. Cﬂpiml letters.
Majuscules.

Verso. The left-hand page of a book..

\

N

Weight. The boldness of a typeface.

AAAAA

DIFFERENT WEIGHTS OF 48 PT. FUTURA

Widow. One word as the last line
of text. Also, a short line at the
top of a colummn orpage.

P :

Word space. Space added between
words to fill a specified measure

of a line of type.

X- heiglzt. The lhieight of the body
of lowercase letters. It does not
include the ascenders oy
descenders.

1T-XphA

e R Y e W -~



A Short History of Type

Johann Gutenberg invented printing
from movable type in Mainz, Germany,
in about 1450. His remarkable Bible,
printed at that tivne, is a printing
classic. The Dutch dispute Gutenberg's
primacy, claiming that Lauvens
Coster, a contemporary of Gutenbery,
was actually the first printey; but
this disagreement has never been
absolutely vesolved. Gutenberg used
a letter style (Gothic Textura) that
was based on handwritten black
letter forms popular in novthesrn
Europe at the time.

ubror 1 unmece goatiee ceant one
nenees hucmodu . Reg antiodus fi
woni [arecdon magoo:ee gearti wde
ori falumm. Nuomaqude pitilcoae’
shrinueet vegu patei nghros:uslo
aut vindirare regil 3 velieucee 1llnd
Ticut evar aneea dedi:fea multituding
rgeccitug- o¢ fea nanes belliras. Yolo
auté proredeee pee regiong ut vlafrax
111 o8 Qui coreupeeiit vegnong noa:
et qui Delolaneear auitates multasi
regno meo . fAune eego Ratus tbi o-
wines gblagones quas rouifecunt ti-

Printing spread rapidly to other
countries. Initaly the black letler
became more rounded.

tet laude perbennt Lab

1t 1470 Nicolas Jenson, a
Frenchman who studied under
Gutenberg and then migrated to
Venice, designed atypeface that he
called Eusebins, fashioned afrer
the humanistic written forms of
the time. Eusebius was the first
roman type style. Today it is
identified as Avtique Old Style
Roman .

oyfes nafcitur)(ed n
eftatur.Credidit ent

Photostatic copy of Jenson’s type,

abcdefghijklm

nopqrstuvwxyz

Cloister— a 20  century typeface

At the end of the fifteentl
century, Aldus Manutius, produced
the first italic type in Venice. It was
based on local, slanted, calligraphically
written forms.

N am [i pieria quadrans tibi
O [tendatur ames nomen uid
E t uendds potius, commifld q




abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQ
RSTUVWXYZ 1234567890

Claude Garamond, with a
later assist from Jean Jannon,
rie’signed many excellent voman
types in eavly sixteent/i-century
Paris. These beautiful types are
very legible and are classed as
French Old Style.

abcdetghiyj klmhop qrstuvwxyz

ABCDEFGHIJKLMNOPQR
STUVWXYZ. .,;;!71234567890

After Gavamond’s deatl in 1561
no substantial change in type design
occurved for abmost two centuvies.
In 1720 Englislhoman William Caslon
designed the fine Caslon old-style
types, which were inspived by Dutch
types of the time. His types are—
considered by many experts to be
the most readable ever designed
and ayve classified asthe ourstanding
examples of Outch-English Oldstyle.

14



abcdetghyklmnopqgrstuvwxyz
ABCDEFGHIJKLMNOPQ

RSTUVWXYYZ. 1234567890

John Baskerville, an English
wyiting mastey; designed an
outstanding, refined type of exceptional
beauty around 1775, Itis classed
today as Transitional Rowian.

abedetehs ]klmnopqrstuvwxyz

ABCDEFGHIJKLMNOPORST
UVWXYZ.:"7 &1234567890

In 1788 Giambattista Bodoni, an
Italian, designed a mechanical-
looking voman type that is very

legible. itis classed today as
Modern Roman.

All of the roman styles shown so fay
demonstrate a progression of change
in the following areas: 3. C/mngeﬁ/mu biased stress to

1. A gradually isicreasing contrast vertical stress on cuyved parts

between the thick and thiv strokes. of letters.

2. A refinement of serifs, leading to
an elimination of fillets.

15




abcdetghijklmnopqgrstuvwxyz

ABCDEFGHIJKLMNOPQRS
TUVWXYZ 1234567890

Squarve Sevif types oviginated in
France about 1815 and are broadly
veferved to as Egyptian.

abcdefghijklmnopgrstuvwxyz

ABCDEFGHIJKLMNOPQRST
UVWXYZ 1234567890

Sans serif letters existed inearly  Bawhaus in Germany, designed
Greek and Roman inscviption but  Futwa, a sanssevif type based on

Aid not appgarin type Styles until classic Proportions. The letters arve
much later. Inthe late 18005 mechanical-looking and even-weighted.
European foundries produced the Helvetica is a move contemporary
firstsan sevif types (Akzidenz sans sevif style designed in
Grotesk, latercalled Standard). Switzerland; its letter widtls
Around 1928 Paul Renner; at the appear to be the same-

HELVETICA

abcdefghijkimnopqgrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

16
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stiyles have also been developed and LEximaTON
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PRISM A LEGEND

PRESTIGE PICA Ini 1829 Williaw Buvt, an American,  PRESENTOR
patented the fivst typewriter; which
was originally designed asa
g typesetting macline. Atfivst, only AOVDCATE
capitals weve available but later-
developments included the small letters

ORATOR . . SCRIPT Type
as the typewvriter became avital part /!
of the business office. Amove recent
MANIFOLD t‘[e( 'L’[O‘l””e”t, I’/lc‘ L’[f'Cl—V[C Tglpewl‘itﬁ; }lﬂ.‘ LETTER GOTHIC
resulted inomany new typewriter styles.
PRESTIGE ELITE BOOKFACE ACADEMIC -+ AUTO ELITE COURIER 12 ITALI

SHOWN HERE ARE SOME OF THE STYLES AND SIZ2ES OF TYPE AVAILABLE FOR IBM TYPEWRITERS—_____0
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In 1886 Otmar Mergenthaler
perfected the fivst linecasting machine,
on which an entire line of type could
be cast inhotmetal in onepiece. Called
Linotype, this invention was the most
significant change in typesetting
teclmolony sivice Gutevberg.

Around 1946 phototype came on
the scene. Phototype uses photographic
images to print type. Many distoytions
of existing styles become possible
through photographic manipulation.

Today electronic technology is
vevolutionizing typesetting techniques
again with computer- assisted
phototypesetting.

Many thousands of variations of
the aforementioned type styles are
available today. The serious student
of typography should learn of the
changes in curvent styles by constantly
investigating new styles.



How Calligraphy Relates to Type

The flar-edoed pen was the privnary
tool used for writing the early
manuscripts. The basic styles for
voman, italic, and black lerter
characters were all established by
the fifteenth century, before type came
on the scene. Every typographic
designer should leavn flat-edge
calligraphy for rtwoveasons. First,

most of our fivst types for lowercase
letters have their voots in
handwritten forms. A better
understanding of these type forms
is only possible through investigating
and practicing their calligraphic
sources. Second, designers wmust
ndicate type on layouts, and the
method of writing calligraphy is the
same as chisel-point indication of
type on layouts. Shown below ave
some of the obvious relationships.

SLANTED PEN

“ Braseo
STRESS
own

CURVE

Although the examples shown are
for lowercase letters, the capitals can
be drawn in the same manner-

gebicton hm sefraubenfire- o
fiillen oan ifiiof-von
gt b dvin paunc-yud K11

WRITTEN MANUSCRIPT LETTERING AT THE TIME THAT
GUTENBERG INVENTED THE PRINTING PRESS

g {cdif et weitatt oif YA weo-in-
dicare midhi:lun auee aliud place-ge
b Dicice miichi:ue w@dam ad Deered
[iue ad fimiBtea. Radedic laban 1 ba-

GUTENBERG'S FIRST TYPE (PHOTOSTAT FROM
THE 42 LINE BIBLE HE PRINTED ((7450).

‘Today, it surbives only as a quaint
tupe which we use discreetly to sct
a few words for a greeting card or a
formal inbitation.

20TH CENTURY TYPE DES/IGNED BY F. W.GoUDY.

THE PEN ANGLE FOR WRIT/ING THIS BLACK
LETTER SHOULDBE ABOUT 90 °
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hm(:&u(-h Srtacut - €)cxffnma(“a rquue/

-

C{uoc!erowszmthf arsuamte K ftamua
coNTrofocém Tuoun - qua,&au:m ccudt

eNu{'uabca:a(?e”Mof’La,bomNclof&JW

Photostar of Cavolingian mimuscule written by Alciun for Charlemagne.
One of the vesults of the emperor (shown above), other major
Charlemagne’s vevival of learning  calligraphic_forms eventually
in the eighth century was the evolved — the black letter of

development of awvittenalphabet  northern Europe, humanistic
called Cavolingian minuscule. From  small letters, and the slanted
these beautiful written letters chanceory cursive.

ulta quoquc’&bello Paﬁ'us lato: genufundef

Pre-Jensont utmanistic writing.

atte(tatur.Credidit enim Habraam deo & leg
qud non a mofaicayfes nafcitur)(ed naturali

Jenson's Eusebius, the fivst roman tyypeface.

abcdefghijklmnopgrstuywxyz

Twentieth cotury typeface, Cloister; based on Jenson’s Euschius.

Nicholas Jenson’s voman type,  and has served as awmodel for
based on lwmanistic manuscript  almost all subsequent romantypes.
hands, appeared in about 1470




0 85 accends jﬂeﬁﬂm Jf@ﬂe:/cof zfmﬂfrgﬁ' %ﬂ
i czpmffd, o con E%}/ejriao@ﬁr@jsi

Calligraphy by Tagliente, italy.

Solus enim triﬂ?; hac trmpe/?utr aAmaends
R efpexit,aum iam celebres,notig; poete

First italic typeface designed by Aldus Manutius.

abcdefchijklmnopgrstuvioxyz

Palatino - contesmporary italic type designed by H.Zapf.

In early fifteenth century writing masters of the Renaissance::
Florence, Niccolo Niccoli established — Ludovico degli Avvighi, Giovanni
a writing school emphasizing the Tagliente, and Giovanni Palatino.
chancery cursive, which was Aldus Manutius, with help from
adopted by the Catholic church as Francesco Griffi, used the stylings
the official calligraphy for papal of the times to design the fivst
briefs. Niccoli had a greatinfluence  italic type, based on chancery
on the letter stylings of thyvee great cursive, around 1500.

A\
andrwarmtt and fza};nz‘n&ic

Contermporary italic calligraphy wridten at a4 pen angle.
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~ czé@/zufzr/wzzr@é NS,
(2 /<

Script written by Lucas Mateyvdocin Avigrion, 1608.

29(.&(7111,}1./& ’// M%;nd}w/zﬂ%'/, (147) ”4){’(1/21’/ iz///z///éf}eﬂ/\).

Formal Script written by Bickham in 1730 with a poited spring pes.

EXCELSIOR SCR/IPT SEM/ BOLD N

V4 4//{/// 7%/;// /////;/7,) oo WYy (,Cj/ﬁ%//@g{7§§7
HIFT SN ARSI T W

Tiype which evolved from written script fovms.

abcdetehy abedetehy
klmnopgr kimnopar
STUVWXVZ STUVWXYZ

Chisel-pointindication of typeon  chisel-point pencil, single stroked,
rough layours is almost alwaysdowe  with flat edge held at a 20°to 30°
in a calligraphic manwey: Shown angle. Almost all typefaces can be
here is the typeface Caslon 540 and indicated in a like manner:
how it can be indicated with




HORIZONTRL N\ JERTICAL STRESS ON /
SERONS ALl CURVES

O/IAGONAL

STRONKE
STRAIGHT
PEN
THE LETTER STYLE, DIFFERENT FROM
VERTICAL THE SLANTED PEN, IS FORMED BY THE
STROKE UNCHANGING ANGLE OF THE STRAIGHT

PEN.

T REBUS hUMAWISPI REFUSICAALUTCOBIShE

Unicial-a straight peiwritten style used v early wmanuscripts.

abcbe;ghijklmnopqrzstuvwxa/z

American Uncial ~a contemporary type style.

Show below and o tlie next page ave typefaces with obvious
written chiavactevistics.

ABCDEFGHIIKLMNOPQRSTVVWXYZ
abedefghijklmmnopgrstuvwxyz 1234567890

ONDINE

ABCOEFGALIKATNTRRS TV
VWX NS D ety enspipniTisvasnyn LIPSETEI0

LADY

ABCDEFGCHLIKLANOPQRSTUOIWXYZ
abcdefghijklmnoprstuwy 1234567890

FREEHAND

23




ABC @Eggg‘lﬂﬂﬂiﬁmﬂ\/OTngﬁquvwax Y2
abcdefghqklmnopqrstuvmxyz e~k ymon_tothz

EEEEEE

ARBCLDES GHI JHKLMNOPLRS T UV HX YT
aéca’e/?/z /A /nww/ vqes lecicene oy 1234567890

COMMERCIAL SCRIPT

ARCDEAGMIPKLMNODIRETUVI Y S
@&WMM@@WW 1234567590

KAUFMANN SCRIPT

ABCDEFCHIJKLMNOPRQRRSTUVWXYZ
abedefghijblmnopgrstuvwrys (234567890

TYPOSITOR A-5]

z 13@3737 GHIJR ,..i‘H\Oﬂ(QI{OS 3.111311*132
abedefghijkInmopgrstunfuxyz 1234367890

WEDDING TEXT

ABCDEFGHIVKLMNODPQRSTUVWXYZ
WWWM% 123456

//////

25




Classification of Type Styles

Type styles may be classified in many

ways. Some historians claim that there

ave really only two styles — the vertical
(voman) and the slanted (italic).

Bn B

Other experts say that theve are
fourstyles — the text letter, the yoman,
the italic, and the script.

ABE | ABC
abcde | abcd

GOUDY TEXT GARAMOND

ABC | .o/
abcd | atidt

PALATING ITALIC COMMERCIAL SCRIPT

Still others say thar further
classification is necessary and subdivide
roman into Antigue Old Style (Cloister),
Formal Old Style (Frencli- Garamond ),
Informal Old Style (Dutch-English-
Caslon), Transitional Rowman
(Baskerville), Moderi Roman (Bodoni),
and SanSerif (Futia). All of these
were show in historical sequence on
pages previously. Many thousands of
variations, called by many different
names, have been designed from
thewt sivice Gutenberg’s tirme. Many
more will be developed i the futive;
and asthey appear, you should place
them in one of the classifications
described above.

Craw Modern
Century Expanded Italic
Times Roman Hobo
Commercial e(/(/"u'/z/
Helvetica lItalic
PT. Barnum Windsor
Signal Medium
News Gothic Condensed
Derby Optima

&

0]

7C. E7c. £7C.




Tools

In addition to those tools normally wsed
by all graphic artists (pens, pencils,
Tsquares, triangles, etc.), shown here are
“tools especially useful to the
typographic designer:

7 » 2,

S TRV DUYOS T 1 [ ST PIY PR BTN

% n n
OO‘OODQO@OD

Q(" D D= e

d

TYPE WRITER

TWEEZERS

PROPORTIONAL SCALF

26

or

COUNT/ING
NEWSPAPER
LINES

/3

FOR
COUNTING
TYPEWRITER
S/ZES

-

TYPE GAUGE

TOP OF FRONT S/IDE

4 HABERULE "10" TYPE GAUGE
POINT SIZE
\= 6.7 8.9 1011
E 2] el =
s |+ Fq E e iacdtes
: 6'— | 4: ___4 -
[ - —6 | 4— _4
— ol 8 |- | 6 _ 4
— 10—] :5 - :6 =l |
— [ e 8 _g| — — 6
matl | B e
- | ,
v
LV\/‘/L
/

TORP OF BACK S/DE

POINT SIZE

1315

EIRRE
vOid

L06beTI[68LISLELI
SSPETIT68LOSHETI

ONI

L]

7 —
2 —
33—
4— 3
s—{|—4
A s 1

S3

e

\;.||I.||hj1|||

G

>

T
f

il




PALATINO

6 POINT
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz 1234567890

8 POINT
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz 1234567890

10 POINT
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz 123456789

12 POINT
ABCDEFGHIJKLMNOPQRSTUVWX
abcedefghijklmnopgrstuvwxyz 1234567

14 POINT

ABCDEFGHIJKLMNOPQRS
abcdefghijklmnopgrstuv 1234

18 POINT

ABCDEFGHIJKLMNOPQ
abcdefghijklmnopqrs 1234

)

BOOKS
YOU WILL USE
MAGN/FYING
GLASS STEEL
a 0 NEEDLE RULER
"‘T”‘l”‘l”']'l‘l‘]‘]lll|l||| Il| [ i]]l
INCHES 1 2 3 a 5 6
PICAS
(6 &120r)
1 2 3 4 S 6 7 8 9 1011 12 13 14 15 16 ]7 18 19 20 21 22 23 24 25 26 27 28 29 30 37 32 33 34 35 36 37 38 39
llllll_['l'lllllll llllllIIlllllJ_lllllllllllllIlllllllIlll[llillllllllllllllllll

FPICA RULER

VR LS B PO LR

6l g1 u 91 st bt € Tl 11 oL © 8 A 9
TRV E NN W N R S S WY DY S BT SV A B W G Gl S ST DS I AR I S T W

iT oc

Tt

b2 (44




Parts of Typefaces

955 d 0

Shown heve are the corvect names for

OPEN CLOSED
the parts of type characters. Always TAILS v v rwo
wh ] ) STORY  STOR
use thew wheneveriefervivng to the \ oRY

pa rts.

HAIRLINE —

SERIF—

CROSSBAR

—STEM

< SERIF

£ UPPER LOOP, \

2 (
-8 00

AA A

CONDENSED REGULAR EXTENDED OR
EXPANDED
SHADED SHADOW STENC/L @
OUTLINE
G N EA RS
ANT/QUE

SPINE
—y

G

FLAT POINTED EXTENDED

28

APEX oRVERTEX

HALLOW ROUNDED

AAAAA

B/ASED VERTICAL
STRESS STRESS
X~-HEIGHT OR 70 CURVES
N/C/( BODY OF
LOWERCASE -
LErrERS €E—ASCENDER

WA IST
LINE

:,BASE L/A/E

OROP LINE = — — ('
DESCENDER

Me &

% SWASH LETTERS—_ D

STEARDROP
TERMINAL




7 TN TRIANGULAR
! \ HEAD
\
N /// /ﬁ o e
3 ‘j SPLAYED LY
/= TERM STEM GRAVE ACUTE
e 5H ARED TERMINALS sl * i
Agffz’: s /—/OR/ZOA/TAL
v TERMINA L
Fi —
VERTICAL AGS
TERM/NAL TOPENBOWL
SFRIFS
SERIFS WITH POINTED HAIRLINE TRIANGULAR SQUARE OR SOUARE R
BRACKETS WITH SERIFS SLAB WITH OR SLAG, Wi TH EILLETS
OR FILLETS FILLETS AMO FILLETS FILLETS NOFILLETS
Voro - l @ COUNTER
R CUPPED  CALLIGRAPHIC
TA/L ' I
[
CROSS BAR
P y 4 DOWN
STROKE f STROKE
HEAD
(HaiRLINE) (ACCENTED) gge
a
INLINE CAPITALS LOWERCASE F—F/NIAL
\ UPPER CASE a 1
LOOP
/ AR MS
1 N
FACE 4
THE BODY = K
VISUAL
IMAGE

29
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How to Identify Typefaces

Many typefaces are available to the
graphic designer. Getting to know them
has always been a problem, especially
for the beginner: Adding to the problem
is the ability of compter-assisted
photocomposing and digital systems to
distort a basic alphabetinw lumdveds
of variations. Aside from obvious
differences of basic stiles (voman, italic,
sans serif, scripr, ctc.) cevtain key
characters and theiv parts should be
carefully studied . Most differerices
are in the lowercase letters. All of the
parts on pages 28 andzo should be
particularly noted . The one letiey
that is most often different in different
alphabets is the lowercase g. Shown
on the opposite page is the variety that
¢Xists in twentiy- four typefaces. Note
the subtle difference in the Garamond,
Jenson, and Times Roman on the top
line. Also note the Caslon 540 and

Caslon Oldface: they ave not the same,

but the casual observermight think
that they ave . Charactevistics of
other letters ave also shown to give thie
veader some clues for further
Yecoaition.

Names of typefaces are in simall
print sdey the letters

HELVETICA NEWS GOTHIC

Slavieed Sides  Vertical Sides

R R

Straighe Tail Curved Tail

CASLON BASI(ERV/LLE &ooon/  CALEOQONIA
TIMES ROMAN GARAMOND CENTURY SCHOOLBOOK

<«
Without Beayrd

FUTURA UNIVERS

M M M

Mmiddle i1s
Short of Base

BANK GOTHIC

C C C

BOponN/
BULMER

With Beard

FUTURA HELVETICA

GARAMONO
CLOISTER

Cap C atthe left has serif endings at
borl top and bottowt. Center C has a
serif ending at the top only. C atthe
vight has softvounded, classic
endings at the top and bottow.

BASKERVILLE
TIMES ROMAN




<

J<

5

5

2

L

KENNERLEY BASKERVILLE GARAMOND JENSON TIMES ROMAN CASLON 540
BERNHARD % g
ROMAN BOOKMAN BODON/ CHELTENHAM CRAW MODERN | CASLON OLD FACE
BERNHARD
BOOKLET GOUDY BOLD CALEDON/A JTCBARCELONA MARY ANN CeLT/IC
NEWS GOTHIC FUTURA MED/IUM ITC GRAPH OPTIMA SEMI BD. PT BARNUAM LEGEND

31




ABCDEFGHIJKLMNOPQRSTUVWXYZ

FUTURA

ABCDEFGHIKLMNOPQRSTUVWXYZ

OPTIMA

ABCDEFGHIJKLMNOPQRSTUVWXYZ

HELVETICA

ABCDEFGHIJKLMNOPQRSTUVWXYZ

UNIVERS 55

ABCDEFGHIJKLMNOPQRSTUVWXYZ

RAILROQAD GOTHIC

ABCDEFGHIJKLMNOPQRSTUVWXYZ

ALTERNATE GOTHIC NO.2

The top nwo sans sevif types have by European foundyies. Gothicis
classic propovtions (widtlh to aterm given to heavy, condensed
height velationship ) based on sans serif letters by early American
Greco-Roman and Renaissance” typefounders because these letters
cultures. The middle two have resembled those of Gutenberg s
uniform proportions and ave fivst type. All of the above are

sometimes classified as Grotesque,  sans sevif-.
aname given to sans serif types

cttttlttt

Heve are many vavieties of are either flar ov curved, pavts to
lowercase t. The tops are flat ov be observed in identifying a
curved ov pointed, and the bottoms typeface style.

32




€ C C € C

CLOISTER BASKERVILLE GARAMOND BODON! CASLON 590
Observe the vaviations onthe with a high loop and crossbayr
letter e set in different typefaces. The Bodoni changes abruptly

The Cloister has an angled from thick to thin and has a
crossbar. Baskerville blends straight curve. The curve of Caslon
gracefully from thick to thin. The 540 has weight towarvds the bortom.
Garvamond has a frechand look,

Uw U U u u

CENTURY EXP. CENTURY SCHOOLBOOK B8ooon! BASKERVILLE CASLON 540

Here are five varieties of sevifs on subtle changes as these when

the letter w. Serifs ave not the only developing a better undevstanding
way to identify type, but you will of lettey forms.

becowme move sensitive to such

TAgerta

In any alphabet move diffevences
in form will be found in these—
letteys thaw in any others.

33
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The Size of Type

All typefaces are yneasured iy points.
A porntis /72 of an inch (actually
0138 inch), so theve ave 72 points

in 1 inch . 12-point type is type tharis
12 points from the top to the bottomn

of the body.
R
n : :
S N
5 Y
D 3
— _J(______ W

Onie pica is [2points, so 6 picas
make up 1inch (72 points). Picas
ave used for long dimensions sucl
as the horizontal length of aline
(measwe) and the vertical length

of wmany livies of teat.

sounds expensive!
[ I

N
21

I O O

[V
v one incH T
—— /5 PICAS ——

/12 POINTS = | PICA
6 PICAS = [ INCH

72 POINTS = | INCH

P

/7 P/ICAS

b

TR B |

Fnebev
| consci
| Et tarr
. nonor
L cupidi

+ minuit

-dodec

santos
infant
| possit
| forune

1 dabut

aptissi

T omnin

|,cupide

ABCDEFG
HIJKLMN O
PQRSTUYV
WXYZ&S$I12
3 4 5 6% 89N
abcdefghijhk
[mmnopaqrstu
vwxy zcEstfn

fammp.,-":;17

A COMPLETE FONT OF CENTURY OLO STYLE /TAL/C

Every characterin a fout of one
typeface is on a body of the same
point size. A font includes capitals,
lowercase, small caps, punctuation
marks, etc., as can be seen in the
diagram. Howevey, the width of
lettevs vavies according to the letter.
A [owevease "1”is narvowey than a
! The velation of width to height
is called the ser of alettev: In photo-
composition systems this widtht is
measured i units. A unit’s width
varies according to the systemwsed.




The x-Height of Type

Different rype styles, all having the
same point size, may look large ov small
when compared with each othey: This

is because the x-heights of the different

styles are not the same.

———————— W'-'_‘-_'__'——'_—‘_“vF'-__

p 72 POINTS

l ] I l 8ooy

(SizE

OF
. erawaco - Times -
ROAMAN ROMAN

One font of onestyle includes large
and small capitals, lowercase letters,
italics, etc. When identifying the
size of that style, youweasure from
top to bottow of the body.

<

77
) ‘// SIZEOF TVPE
O~ POINTSD

ASCENDER OR CAP LINE

X HE/IGHT — .

WA/ST LINE

"
[1}
L]
]
P 5<g Y

-~
N
e _——
s
2

3 : a ;
7

LIGNS WITHALL |

"]

'
Ly
I 1
[
I !

BASE LINE

-~

¢ \

OROP OR DESCENDER LINEY N\ ;j,'

-l

SKETCH TO SHOW RELATIONSHIP OF LINES IN &/C,

Some of the lowercase lenters (b, d,
fih ke, and ) have ascenders, parts

bdfhk

that extend above the main body of the
leeter. Other lesters (g, ),p,q, and y)
have descenders, parts that extend

g]pqy

below the main body of the letrer:

The remaining fifteen letters consist
only of themair body of the lettes; called
the x-height (alowercase x is one of the
fifteen letters). The only exception 1o
these duee types is small t which breaks

L

the body line but hias noascendey: The
x-heights of different type styles make
them look lavgerov smaller, eventhough
chavacters ave all the samesize. Whesn
evaluating ov learming abour a new
typeface, the x-height of lowvercase
letters mmust be noted.
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Dimensions of Type

Type has the following dimensions

H M

1. Sryle.

The histovical development of voman
type styles was covered on page 15+,

C m d

CARPITAL LOWERCASE [(TAL/C

Style can be further broken down
to form and structure.

CONTRAST OF STRUCTURE

CONTRAST OF FORM
4
2. Size.

E &

3. Weight:

DD

4. Ser —the width-to-height
velationship of each character of
type in a font.

=

mi

5. Color —ved, blue, etc.

5%
e

6. Divection.

R

@
ROADS
D

S

7. Texture.
Texture in text type can best be seen
in the mass. Observe the variety of
textured effects possible in text on
the next page.

The design elements of contrast and harmony exploit
these dimensions in creating a typographic design. How
and towhat degree this is done depends onthe taste and
Judgment of the designerin creating his orher

armngements.




Recently electronic technology has cause
d explosive growth in certain areas of typ
ography— For example, computer-assist
ed phototypesetting can set words for pri
nting at fantastic speeds. The basic requ
irements of visual design still exist, however, a
nd the rules of organizing the elements.
Recently electronic techno
logy has caused explosive g
rowth in certain areas of ty
pography — For example, ¢
omputer-assisted phototyp
esetting can set words for p
rinting at fantastic speeds.
The basic requirements of v

Recently electronic technology has ¢
aused explosive growth in certain are
as of typography— For example, co
mputer-assisted phototypesetting ca
n set words for printing at fantastic sp
eeds. The basic requirements of visu
al design still exist, however, and the
rules of organizing the elements.
ff?f«ﬂ///y wlecltornie (2(/”0/(/?';/ Aot cauted f;r//au'ﬂe’
7%«:// err cotdaern atead §/ ‘ //?//(yt(z///(/—— St e
ampile, comppetot-asiisted plolidypicseliing can sel
otds /!r Sferenting @l fanbaslic sppceds. /A
é‘/(/(((?« onercds (// sl (/f./(/«)ﬂ 2l exail, Aowevet, @

nd Lo testas (/ ‘l“!;((//r(/;/(‘ﬂf e clemernds.

RECENTLY €lectronic technology has cau
SEO €XPLlOSIVE GROWTHh IN CERTAIN AREAS
of typoGgraphy— fOrR eéxample, compute
R-ASSISTED phOTOTYpPESETLTING can SEL WO
ROS fOR PRINTING AT fANTASTIC SPEEDS. Th
€ BASIC REQUIREMENTS Of visual d€sIgn s
till exist, howeveRr, and the RULES Of OR

Recently electronic technology has ca
used explosive growth in cerfain area
s of typography — For example, comp
uter-assisted phototypesetting can set
words for printing at fantastic speeds.
The basic requirements of visual desig
n still exist, however, and the rules of
organizing the elements.

Recently electronic technology has caused
explosive growth in certain areas of typog
raphy— For example, computer-assisted p
hototypesetting can set words for printing
at fantastic speeds. The basic requiremen
ts of visual design still exist, however, and
the rules of organizing the elements.

Recently electronic technology has caus
ed explosive growth in certain areas of
typography — For example, computer-a
ssisted phototypesetting can set words f
or printing at fantastic speed. The basic
requirements of visual design shill exist, h
owever, and the rules of organizing
Recently electronic technology ha
s caused explosive growth in certa
in areas of typography — For exam
ple, computer-assisted phototypes
etting can set words for printing a
t fantastic speeds. The basic requi
rements of visual design still exist,
howerver, and the rules of organiz

i
:m";

At
Z111Y
N

Recently electronic technology has caused explosive
growth in certain areas of typography — For exa
mple, computer-assisted phototypesetting can set wo
rds for printing at fantastic speeds. JThe basic requ
irements of visual design still exist, however, and t
he rules of organizing the elements.
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Spacing

The space betweent letters of type ina
word is called letterspace.

lieonthe

TOO (ITTLE. NEVER SPACE TEXT TYPE LIKETHIS.

life onthe

TIGHT

Life on the

NORM AL

In texttype today, lefterspacing
is tight — the letters almost touch but

should a sample of ty

be evaluated? Any re
sideration must emph
mmediate impact of t
he mement of confron
ween reader and desig
cial. No flaw is permis
he typographer’s art do
sist only in the observa
rd and fast rule; it is, o
be, a science of feeling

neveractually do. The space berween
letters of a wovd should appear to be
equal. This is a visual measivement,
not mechanical. In photocomposition
it is possible to have letters touch,
ever overlap, but this is never done
in text composition, although

Typo

touching and overlapping do occuy
sometimes in headlines. All
lettevspacing in a body of text should
always be the same.

The space between wovds is called
word spacing. Wovd spacing should
not be too tight, or the words will vun
together and become havd to read.
Corvect word spacing is shown Jieve.

taptoland. Thesundipped behind thehorizon,
quiring looks passed fromone guest toanother;
handonthedoor-knoband hadturnedit; waite
away hishand and let the knobturnback again

TOO LITTLE

Bixby pulled the cord, and two deep, mel
big bell floated off on the night. Then a
note was struck. The watchman’s voice f
hurricane deck: —

TOO MUCH

the bend. More looks were exchanged, and n
miration —but no words. Insensibly the men
Mr. Bixby, as the sky darkened and one or t

The dead silence and sense of waiting becam

JUST RIGHT

The space between lines of type is
called leading (ledding). This is
also a visual measurement. Leading
tables for vavious lengths of lives are




shown here for guidance.

LEADING TABLE FOR TEXT

TYPE MINIA LA MAXI/AA UM
S1ZF LEADING LEADING
6 PT. SOL/OD 71 POINT
8 PT. soLID 2 POINT
10 PT. éo,é'(’)‘,’,vtf— 4 POINT
11 PT. 1 POINT 4 POINT
12 PT. 2 POINT 6 POINT
14 PT. 3 POINT 8 POINT

Word spacing shonld never be
greater than leading.

An emis anotherunitof space. Itis
a nwonprinting square thatis the
size of the type. An en ishalf of anem
measuved hovizontally; vertically,
it is the same size as an em. Parts of
ems (4dtoanem, 3toan em, efc.)
were used in spacing metal type.

J

ENM EN

800Y

In photocomposition , 1mits ave used
for lentevspacing, word spacing, and
leading.

=

ONE
EM

-

~
ONE UNIT S ONE E(GHTEENTH OF AN
EM (N MOST SYSTEMS.

There are 14 agate lines to 1indl.
Agate lines are used to give colymn
deptlis (forexample, 1 col x18 agate
lines = columm width by 2 inches

deep).

ONE
INCH

(Ill|llT|

10

AGATE
LINES

Fllll TTY¥
K

on~E 20
~CH

25

30

IIII,IIIT'TTVI

35

v|||l

39
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Text and Display

The pages of a book (edirorial) and
the descriptive lines of type under a
headline i an ad (commercial) are
usually composed of type designed for
easy reading called text tupe or body
copy. When designing lines of text,

the style and size of the type, the
length of the [ines, and the spacing
of letters and words and between
lines st be determivied. Text type
is usually 14 points or smaller:

HEADLINE —>

Timeto
RE-TIRE? |

Lorem ipsum dolor sit amet
elit, sed diam nonnumy eiu
labore et dolore magna alic
enim ad minimim veniami
ullamcorpor suscipit laboris TEXT
commodo consequat. Duis
in reprehenderit in voluptate
consequat, vel illum dolore
vero eos et accusam et justo
blandit praesent lupatum
molestais exceptur

—O—

The type used for headlines in ads
and headings on pages of a book is
called display. These types arve larger
and can be bolderand move decorative
thaw texttype. A nuch greater

nionber of typefaces have been
designed for display than for text.
Display types are usually 14 points
or laygey; sometimes wiich largey;
Aas in a poster:




Design of Text

When designing text, the following
guidelines will lelp make your text

mostveadable

Large arveas of texrsetin all capitals
take move time to vead than text

setin lowervcase.

wOuULD THAT WE COULD
AT ONCE PAINT WITH THE
EYES! IN THE LONG WAY
FROM THE EYE THROUGH
THE ARM TO THE PENCIL,
HOW MUCH IS LOST!

Would that we could at once
paint with the eyes! In the
longwayfromthe eye through
the arm to the pencil, how
much is lost!

Readers prefer voman to italic type

in large areas.

Recently electronic technology has caused
explosive growth in certain areas of typog
raphy— For example, computer-assisted p
hototypesetting can set words for printing
at fantastic speeds. The basic requiremen
ts of visual design still exist, however, and

Recently electronic technology has caused explosive
growth in certain areas of typography — For exa
mple, computer-assisted phototypesetting can set wo
rds for printing at fantastic speeds. The basic requ
irements of visual design still exist, however, and t
he rules of organizing the elements.

Save italics fovempliasis oy lead-ins

to paragraplss.

Because of new technologies of typesetting, the job of choos-

ing type and deciding on the methods by which it is set is more
complicated today than it used to be. There was a time not

How should a sample of typography
be evaluated? Any realistic considera
tion must emphasize the immediate

41
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Use but a few faces for your text.
Some of the best designers use just
one or two. Roman styles are less
tiving to the eye, but sans sevifs
and squavre serifs ave acceptable

if copy is »ottoo long.

Type printed in reverse slows
reading considerably.

Recently electronic technology ha
s caused explosive growth in certa
in areas of typography — For exam
ple, computer-assisted phototypes

etting can set words for printing a
t fantastic speeds. The basic requi
rements of visual design still exis
t, however, and the rules of organ

How should a sample of
ize the immediate impa
signer is crucial. No fla
he observation of hard &
W, a ministry to the eye
ertain train of meditati
er who is not gifted wit
m precisely to the same
he act

Recently electronic technology ha
s caused explosive growth in certa
in areas of typography — For exam
ple, computer-assisted phototypes
etting can set words for printing a
t fantastic speeds. The basic requi
rements of visual design still exis
t, however, and the rules of organ

Margins of white space arownd
youy copy do not affect speed of
reading text, but surrounding
text with space is a good practice
because it invites reading and
gives some flexibility in copy-
fitting to your layout.

typography be evaluated?
ct of the type. The momen
« is permissible, for the ty
nd fast rule: it is. or ought

more than to the mind. An
n, and convinces one of t
h the fine sympathies of t

general doctrines that ap

Dull-coated ov antigue finish on
papey is better than high - gloss-
coated paper, which may interfere
with readability.




ensively in fine bookwork because of their readability and because they print well on book paper. Advertising designers
who wish to give their copy a feeling of age and tradition often use these faces. Since certain old style faces have an app

is one of more Very short and vervy long text lines
than two are havd to vead. The table shown
hundred similar heve will help you determine length
organizations g‘line of text.

throughout the
LENGTH OF LINE TABLE

TYPESIZE | AMAXIAMUM (PICAS) MIN/MUA (LICAS)

6 pL: 10 8

8 pt- 13 9
10pt. 16 13
11pt: 8 73

12 pt. 21 14
4 pt. 24 18
18 pt.. 30 24

Sixty to seventy claracters, ov seven

to ten words, per line ave ideal for
books.

The entive body of text should have
an overall even tone of gray. To test ooy 2n 31 s a1

Auew 31 0p [ uUdym Inay

this, hold a proof of itatarm’s ous Buspuedxojou we |

Gt

» R i aA2112q pue ‘A|ajelaqiap
length and squint slightly while L
observing it. Doesithave darkand | st
light areas? It shouldn't have. i gy

OngVVe/ it— up.‘ide do“/n . -jaAtew pue ‘a3pajmouy

—
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When a very small type size is vequired,
choose one with a large x-height.

dent, simil tempor sunt in

mollit anim id est laborum et

dereud facilis est er expedit
tempor cum soluta nobis el

elit, sed diam nonnumy eiu
labore et dolore magna
enim ad minimim veniami
ullamcorpor suscipit laboris

BOTH STYLES ABOVE ARE |4FPL. THE LOWER LOOKS LARGER.

Do not indent the first line of the firsr
paragraph following a headline. Do
indent all other first lines of paragraphs.

A

Keep word spacing and letterspace
tight. Specify ‘tight when ovdeving
photocomposed text.

Keeping paragraphs short, especially
the first one improves legibility.

S

Paragyaphs of varied lengths

sustain a veader’s intervest.

Liniform word spacing improves
legibility.

Do niot print pavagraphs over tint |
blocks ovillustrations, asthis
reduces legibility.




Most printed communications havea
typeface that is most appropriate to its
message. If none exists, simply choose

a vevy legible face.

AQRSTU apqrstu

24 PT. CASLON 590 ."WHEN (N DOUBT USE cAScON.” anon

Old style texr styles look better on
antigue-finish paper, whereas
modern styles are bettey on glossy -
coated paper.

ADE ahijk

36 PI. GOUDY OLD STYLE

AW avwxyz

36 PT. BODON/ BOOK.

Bodoni said, “Use one-thivd of the
text type size as the leadingin
text type.”

If text for an ad is adjacent toeditorial
matter in a book ov magazine, make

the text size larger than the editorial
type.

When childven and older folks ave to

read your copy, keep the size of type
relatively large.

Linies of sans serif text should always

be leaded .

sively in fine bookwork because of their reada
bility and because they print well on book pap
er. Advertising designers who wish to give thei
r copy a feeling of age and tradition often use
these faces. Since certain old-style faces have

10 PT. HELVETICA SETSOLID

sively in fine bookwork because of their reada
bility and because they print well on book pap
er. Advertising designers who wish to give thei
r copy a feeling of age and tradition often use
these faces. Since certain old-style faces have

JO PT HELVETICA (LEADED | PT

Word space should never be more than

leading.

Text set in blacklester types should
always be packed, with little or no
letterspacing.
abet fteht uber

det unft und demBegen:

[tande: tbet jener, dace fie ju

feinen Jweden braudit ber

diefem, weil erihn nad eignee

2Weife behandelt,

ABOVE TYPEIS KLINGSPORSCHRIFT
OES)GNED 8Y RUDOLF KOCH.

=5
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If you must have a wovd positioned
vertically, center the letters ona
commion Center line

When specifying the text type on your
manuscript, give the complete name
of the type. For example, write Futura

Demibold Condensed if thatis what
you want — not just Futura.

Never use type styles that are the
sawie as a competitor’s. If you
know what he uses, try Some other
style.

The lavger the texttype, the lighter
its weight can be.

500028 510034 | 5200-27 530042 5400-31
500128 | 510134 | 5201-27 530142 5401-31
5002-28 | 510234 | 520227 | 530242 5402-31
500328 | 510334 | 520319 530341 5403-31
5004-28 | 510434 | 520453 | 530441 5404-31
5005-28 5105-34 5205 530541 5405-31
500628 | 510642 520644 | 530641 540647
500728 | 510746 | 520724 | 530741 540747
500828 | 5108 5208-20 | 530841 5408-38
5009-28 | 5109 5209-20 | 5309 5409-38
5010 5110 5210-27 5310 541038
5011 5111-33 5211.27 531142 5411-38
5012 5112-:33 | 5212:27 5312 5412.51
5013 5113-33 | 5213-27 531342 541351
501428 | 5114:33 521427 531442 5414.51
501529 | 5115-33 521526 | 531540 5415.51
5016 511633 | 521626 531640 5416-39
5017 5117-33 | 521726 | 531740 5417-39
501829 | 5118 5218-26 | 531840 5418-39
501929 | 5119 5219-26 5319 5419.39
502053 | 5120 | 522026 | 532040 5420-39
502153 | 512133 | 522126 5321 5421

502253 | 512233 522226 | 532243 5422 40
502349 | 512333 522326 | 5323-25 542340
502449 | 512433 522426 | 5324-12 542440

For copy with many figuves, suchas
a company financial repore, use
lining numerals that arve all the
same height. Never use old-style
nonaligning numerals for such
items.

Pree Frae, i Qe Ua

Delivery is free 7

You save even more |
with our own local

free delivery service g

Aot _dnr i an
DN

If clippings to be set accompany
Youy manuscript, paste them onto
standard 8/ by 11 sheets, the same
size as the vest of the manuscript.




When you count characters to
estimate fitting of text type onany
electronic system, be sure that
your chavacters-per-pica count
is exactly the same as the system
that will set it.

When counting characters of text
type, do not fovget to count one
count for spaces between wovds and
two counts for capitals.

Zar

Situation der

zeitgenissischen

I)U(‘.“i“

Avoid thin-line styles for reverse
printings.

Avoid thin-live type when thetype
is to be printed in a colov thatreguires
tWo impressions.

If hand-lettering is used, it should
complement the textstyle ov be in
contrast to it.

Ml

=4 |+

Always send a copy of the layout
along with youwr manuscript
specifications.

B
g
4
}

———

ntiam, quid est cur verear
possing accommodare no-
ante cum memorite it tum-
amice et nebevol, olestias -
ad augendas cum conscien

Do not have more than two end-of -
line hyphens in a row. Avoid
hyphenating any word.

If you have anwnusually large
amount of copy for text and want
to save space, use paragraph marks
to indicate new pavagraphs.

For text types that have small bodies
but long ascenders and descenders,
You may want minus leading,
which is possible with phototype-
sefting.

47
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When paragraphs of texe type do not
quite fit because of some wiforseen
reason, the type can be vepositioned
as shown below. Cut the parmgraphs
apart, leave extra space between

48

TYPE INDICATION OF TEXT
ON ORIGINAL LAYOUT

The designer was able to bring a
~hole new background and a new set
“He

There was more

of influences to the printed page
a page
flexibility In the use of a pencil than in

could

draw

the mampulation of a metal form. It

became a new medium for the designer -

Under the twin 1mpact of the func-
tional sm of the Bauhaus and the prac
American business,

tica

e

demands of
e designer was beginning to learn to

use the ¢

mbination of word and image

to communicate more effectively

Under the of the

modern

painters, he became aware (perhagis too
aware f the textural quahities and
color values of type as an element of
design

Angd surée nating Infiuence on
American hy In the pre-war

ournalists

primary - of mass communication

The skififut devefopment of the use
of headline and pcrure was a far more
prevalent ‘nfluence than the European

n concepts than n

news It was far more imag native. There
more ity here to design
witnin the framework of the two-page
spread ces that bore

But still the dev
n burden of interesting the

ternfic headline” and

picture.”

TYPE PROOF WHICH IS NOT

them, and reposition them to fit the
original space. If there is space
arourid the textin the layout, you
mught simply photostar the text to
fir, as shown below.

The designer was able to bring a
whole new background and a new set
of influences to the printed page. "He
could "draw” a page. There was more
flexiDility 1n the use of a pencil than in
the tnanipulation of a metal form. it
became a new medium for the designer.

Under the twin impact of the func-
tionalism of the Bauhaus and the prac-
tical demands of American business,
the designer was beginning to learn to
use the combination of word and image
to communicate more effectively.

Under the influence of the modern
painters, he became aware {perhaps too
aware) of the texturar qualities and
olor values of type as an element of

gesign

And surely a dominating influence on

American typography in the pre-war
jears was exerted by the journaiists.
Newspapers and magazines were the

primary media of mass communication.

The skillful development of the use
of headline and p:cture was a far more
prevalent nfluence than tne European
The newspaper taugnt us speed
unication Everyone knew 'n-
stinctvely what the journalists hag re-
that

d to a formufa

¢ you read
a headline, a picture, and the first three
paragrapns of any story you would know
a’' the essential facts

The magazine communicated at a
more le:surely pace and could be more
provocative since 't addressed a more
selectve audience Because the maga-
zine deait more n concepts than in
news «t was far more rmaginative. There
»as more oppoftunity here to design
within the framework of the two-page
spread. But st|[l! the devices that bore
the main burden of interesting the
reader were the “terrific headline” and

the “wonderful picture

SPACE ADDED BETWEEN

THE SAME DEPTH AS LAYOUT PARAGRAPHS TO FIT

The designer was able to bring a
whole new background and a new set
of influences to the printed page. "He
could “draw™ a page. There was more
flexibility in the use of a pencil than in
the manipulation of a metal form. It
became a new medium for the designer.

Under the twin impact of the func-
tionalism of the Bauhaus and the prac-
tical demands of American business,
the designer was beginning to learn to
use the combination of word and image
to communicate more effectively.

Under the influence of the modern
painters, he became aware (perhaps too
the textural qualities and
color values of type as an element of
design

And surely a dominating influence on
typography in
years was exerted by the journalists.

Newspapers and magazines were the
primary media of mass communication.

The skiliful development of the use
of headline and picture was a far more
prevalent
poster The newspaper taught us speed
in communication. Everyone knew in-

aware) of

American the pre-war

nfluence than the European

stinctively what the journalists had re-
duced to a formula: that if you read
a headline, a picture. and the first tnree
paragraphs of any story you would know
all the essential facts

The magazine communicated at a
more leisurely pace and could be more
provocative since it addressed a more
selective audience Because the maga-
zine dealt more In concepts than in
news 't was far more imaginative. There
~as more opportunity here to design
within the framework of the two-page
spread. But still, the devices that bore
the main burden of interesting the
reader were the “terrific headline” and
the "wonderful picture.”

PHOTOSTAT ENLARGED
FROM PROOF TO FIT




If you know how wmany chavacters
per line your copy will take, have
the typist try to hold to that i bey
in typing the final manuscript.

The chavacter connt method is thie
suvest and most accurate system
of copuy-fitting.

When marvRing up your copiy on
the manuscripe, write veryy legibly.

Avoid hyplienating words in text:

When ine doubt about what size to
sctrexttype, fivstcastitin a size
smaller than you might have
originally visualized it.

Remember — the best tinie to edit
copy is before it goes to the compuositor:

Keep all liguids away from the
manuscvipt (coffee, vubber cement,
efc.).

Brackets and parenthicses were
desigrned 1o centey on loweyaase
letters. They will have to be
vepositioned if used with caps.

(TYPE) (type)

Awtideal levigth of line is abour
forty chavacters. Less than thivty
ovmove tlhan fifty characrers is
to be avoided.

None of the above guidelines ave absolute — pare of the fun in
designing with type is to tryy something new. But when you do
try something innovatie, be suve thar veaders will comprefiend
your text and not simply get ecstatic about a new artistic
effort that may not be readable~
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Choose lighter faced type for gravure
printing; itwill heavy-up when

printed.

Brooklyn Dodgers

ENLARGED PHOTOSTAT OF TYPE PRINTED BY GRAVURE

Allow extra leading between
paragraphs of continuous copy.

The history of writing on paper began in China about the year
105 A.D. Before that, various peoples of the world had employed
papyrus, parchment, cloth, bark, and stone on which to communi-
cate their written messages. By the first century A.D., calligraphy,
or writing, had gained such importance in China that a practical
writing surface had become a necessity.

Over six centuries elapsed before paper making found its way
westward, following the caravan routes from the Pacific Ocean to
the Southern Mediterranean. From Egypt and Morocco it reached
the European continent by the middle of the 12th century. Actual
paper mills appeared in Italy by 1276 and in France by 1348. By
1350, the use of paper for literary purposes was firmly established.

America, in her early days, imported paper from England where
it had been made since the 15th century. By 1690, the first American
paper producer made an appearance. With the beginning of the
American Revolution, and the impossibility of receiving imports
from England, a great paper shortage arose in America.

Surprising as it may seem, despite paper’s long history, it was not
until the mid-nineteenth century with (1) the first papermaking
machines and (2) the use of wood pulp in addition to cotton fiber
pulp, that the age of economical mass-produced paper became a




s are used
book paper.
ey print weall

d decorum,
nd dignified
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F Many designers hang punctuation
mayks in_justified blocks of texr.

RIGHT MARGIN OF JUSTFIED TyPE ——>

vely in fine bookwork because of their readability and be
cause they print well on book paper. Advertising designe
rs who wish to give their copy a feeling of age and traditi

on often use these faces. Since certain old style faces have Typ(%f‘afe,f TV[th 5h0rt~' ascendﬂ"f ﬂﬂd
an appearance of antiquity and decorum, they are particu _1 de d [ d . f/
B A e aAEsScen ¥Ys neea wove leaaing thian

type of the sane size with long
ly in fine bookwork because of their readability and - - -

because they print well on book paper. Advertising GSCE}I{’[L’?’S and déSCe’PZdﬂVS,

designers who wish to give their copy a feeling of a
ge and tradition often use these faces. Since certain
old-style faces have an appearance of antiquity and

TWO POINT LEADED

The quick brown fox jumps over the lazy dog

The quick brown fox jumps over the lazy

A navrow fext type needs less word
space, wheveas awide tiype needs
more word space.




Some designers use the following
rules of thumb when designing
text type line widths:

1. Point size of the type times 2
equals the length of line in picas.

Most old-style types are used extensively in fine bookw
ity and because they print well on book paper. Advertisi
e their copy a feeling of age and tradition often use thes

}( 2« P/ICAS N
S/ZE OF TYPE /S 12 PTS.

71

2. The length of line, in picas, is
the width of the alphabet from atoz

times 1)z

Most old-style types are used extensively i

heir readability and because they print wel
designers who wish to give their copy a feel

k 213/4,0R22, PICAS -—H

abcdefghijkimnopqgrstuvwxyz

ALPHABET LENGTH OF 14 PI. TYPE 1S 14 V2 PICAS

Heavy (bold) type needs more leading
than light types.

Do not break wovds at the end of text
lines. Entive books have been printed
without a single broken word.

52

Most old .\‘{)'10 types are used i fine bookwork

Always include a caption with a
photo. Captions are vead more often
than body copy is.




The following styles are most ofrest used They are i addition ro others already
fov text by graphic designers today. shown (Garamond |, Baskerville,
These ave text typefaces you should know. — Caslon, erc.).

ABCDEFGHIJKLMNOPQRSTUVWXYZ

abcdefghijklmnopqrstuvwxyz 1234567890
ABCDEFGHIL KLMNOPQRSTUVWXYZ

abedetghijklmnopgrstuvwxyz 1234567890

MODERN ¥#20

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz 12345678

OPTIMA

ABCDEFGHIJKLMNOPOQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz 1234567890

PALATINO

ABCDEFGHIJKLMNOPQRSTUVIWXYZ
abedefghijklmnopqrstuvtoxyz 1234567890

PALATIVO JTALIC
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ABCDEFGHIJKLMNOPQRSTUVWXYZ
abedefghijklmnopqrstuvwxyz1234567890
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghiklmnopqgrstuvwxyz 1234567890

BOOKMAN

ABCDEFGHIJKLMNOPORSTUVWXYZ
abedefshijklmnopgrstuvwxyz 1234567890

BERNHARLD ROMAN

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz 1234567890

CENTURY SCHOOLBOOI

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghgklmnopqrstuvwxyz 1234567890

LOISTERL

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcecdefghijKlmnopgrstuvwxyz 23456789

CRAW MODERN
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ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz123456789
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz 1234567890

TIMES ROMAN

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz1234567890

WE/SS ROMAN

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz 2345678

CLARENDON LIGHT

ABCDEFGHIJKIMNOPQRSTUVWXY Z
abcdefghijklmnopgrstuvwxyz 2345678

FUTURA LIGHT

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz

1234567890

CALEDON/A
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ITC Typefaces

The International Typeface Corp. (17¢)
was formed i 1970 by Ed Rondthaler
(who has been called the “tfathier of
photolertering "because he has done
more than anyone to develop photo-
letreving) and Aavon Buyus and
Herb Litbalir, two of the forewost
graphic designev/typographers.

ITC designs contempoyary new type
styles and licevises thewm to many
manufacturers of nypographic
services, cost-free, with a royalry
arvangement whervein the designer
of the ITC face gers a percentage of the
royalty. The styles are marketed
worldwide. 1TC helped diminish

the pivating of styles by wiany

manufacturers who svould steal
designs indiscriminately, giving
them new names and offering no
recompense to the designer of the style.
ITC has contributed much to
the development of new contemporary
type styles for both texr and display.
All ave in very good taste.

AN ITC veview boavd meers
regidarly to evaluate new alphaber
styles. Any desigrner cavi submiit
samples. They also publish a
quarterly, Uelc, an exciting
graphics-oriented publication
that every designer should vead.

ITC Avant Garde Gothic was
their fivst style. Some other ITC
styles ave shown onthe nextpage.

AVANT GARDE GOTH/IC BOOK_

ABCDEFGHIUKLMNOPQRSTUVW XY Z
abcdefghijkimnoparstuvwxyz 1234567890

Beat?™==5¢%/ O/ N\ S ie[]o™#5)
AN AC ARARGHALAAL VINN\NTBCER

RASSTSTTTHUN VNIV \NWATQEecimnm
cecefffiffififieoeNnywwy

ALL ]TC TYPEFACES COME IN MANY WEIGHTS - MOST HAVE OBLIQUE OR |TALIC VERSIONS.




Barcelona abcdefghijkKlmnopgrstuvwxyz
Medium  ABGDEFGHIJKLMNOPQRSTUVWXY

Bauhaus abcdefghijklmnopqrstuvuwxyz
Medium ABCDEFGHIKUMNOPQRSTUVIWLIXYZ

0|

Bookman abcdefghijklmnopqrstuvwxyz
Medium  ABCDEFGHIJKLMNOPQRSTUVWX

i abcdefghijkimnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Fenice abcdefghijkimnopqrstuvwxyz

Regular ABCDEFGHIJKLMNOPQRSTUVWXY?Z

Lubali y
Sooi®  abcedeighijklmnopqrstuvwxyz

Medium ABCDEFGHIJKLMNOPQRSTUVWX

Serif Gothic abcdefghijklmnopqrstuvwxyz
Extra Bold ABCDEFGHIUUKLMNOPQRSTUVWXYZ

Zapf Chancery abedefghijkimnopgrstuvxyz
Light e ABCDEFGHIIRLMNOPQRSTUV TN Z
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Numbers

Early counting was done with fingers,

4 4

One, two, thvee and four werve 1,11, 11,
and I which latey became V. The
outlivie of the hand formed av,
representing five. Two Vs became anX
for ten. The Romans extended this
system to include other letters as shown
inthe diagram.

VALCDM

/000

,235L

These are nowranging
(nonaligning oroldstyle).
The 3, 4.5,7,and 9 dvop below the
base line , wheveas the 6 and 8 and

At the end of the tenth centnry,
the Arabs brought to Spain, from
India, Avabic numerals, whichwe
use today. These did norreplace
Roman nuwmerals until the sixteenth
centtury, howevey:

Numbers that vepresent
succession are colled ovdinal : st

2nd, 31d, etc.

All nuumbers (. except 1)Yarethe
samewidth visually. Zevoes are
not as wide as the capital letter O
in atype font.

There avetwo major forms of-
numerals, nonranging and ranging,

07500

sometimes the 2 extend above. There
is an affiniry berween these numerals

and old-style type fonts and lower-
case.

1234567890

These areyanging (lining or
modern) They all align berween

two lines. These numerals gowith
modern type styles and capitals.



Picking A Typeface

At some pointin the creation of a
typographic layout, the designer
must choose a type style. Inthe past
the rule was, “When in doubt, use
Caslon.” This may still be the
answer in some cases. Many other
factors may, however; help you
determine what style of type to use.
Some are listed here, in no
particulay ovder:

1. Does the type help express the
mood o spirit of the message
most forcibly ? It should. If
not, pick a safe, legible style.

2. Will the type fit the allotted
space on the layout 2 |f not,
miake adjustments —smalley-
size type, move or less leading,
different measure.

3. Isthe typeface available? All
printers do not have all styles.
Check with your printer.

4. How will your type be printed?
The same type looks different
when printed by diffevent
processes (offset lithography,

gravure, letterpress, silk screen,
etc.). Also, what paperisitto
be printed on ?

5. Is the copy interesting? If not,

the best layout and type selection
will not help much.

6. Is the type the rightsize forthe
reader? The design may
appeal to children orto an older
andience, in which case the size
and weight of the type are
important.

7. How much will the type cost?
Cost is always a factor,
unfortunately.

8. Will the chosen type attract
attention and encourage reading?
If not, choose one thar will.

9. Is your chosen type contemporary?

Instead of a timeworn face, pick.

one that is fashionable. Clothing

and car styles change ; so do
type styles.
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Design of Paragraph Mass

The lines of body copy can be ovganized with a common alignment in any of
the ways shown below.

.
i

A - _
'. |
] 1
L
i [l
: =
—
‘ 3
: 1
! i
Flush lefr Flushright
C ]
| :
[ . .
\ - - E :
D— i : E——
= i : —
e e s
-——*——— |
e E ] ﬁ
\ l I 1
— : ' 1
e ————— ' | —_—
x\ = | 1
X F ] =
= e
—_— 1
e w—— .~ 1
e Just I/f- red :
:: FLUSH LEFT :
3 AND RIGHT E
e T
Centered lines Centered lires
NOT ON A ON A VERT/ICAL
VERTICAL ALIGNMENT ALIGNMENT




In some cases they may be organized
in a mass that suggests ameaningful
object, as in this example. ————

Fivst draw a caveful outlive of the
shape you want. Pick yowr type and
find the charactercount perpicas.
Measure the comnt foreach live and
cast the entive copy 1o fit the shape.
You will hiave to recast if yow are long
or short your fivst try. Change the
size and ov leading to accommodate
all the copy. Mark your manuscript,
finally, with a slashmark / at the
end of eacltline. Centerall lines,
mark specs, and send to the
compositor.

__g—//

A
£

SKETCH: HAL GREEFR.

DESIGNER : TRACY CUNNINGHAM

Text lines cant cut avound illustrations,
as shown heve. After type is ser, cut the
lines of the proof and position on the
mechanical following the outline of
the art.
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Design of First Lines of Paragraphs in Ads

Diffevent ways to design the fivst

live of a paragraph are shown heve..
Designers should constantlyobserve

Indented fivsr line.

On July 1,1980, the 96th Con-
gress passed the Motor Carrier Act
of 1980, which had the effect of elimi-
nating the value of operating rights
carried on the books of all trucking
companies. As a consequence, the

2. Overhanging indentation.

In order to acquaint you with paper
and stationery, let’s explore its
history, then how paper is made,
and lastly, the terms you will need
to know in talking the language
of stationery.

3. Stick-upinitial (canbe a large,
decorative initial, asin old
Manuscripts).

Y4

.. .V....V.etur.adipscing elit, sed
mod tempor incidunt ut labore et
aliquam erat volupat. Ut enim ad
quis nostrud exercitation ullamc:
nisi ut aliquip ex ea commodo
vel eum irure dolor in reprehend
esse molestaie son consequat, vel

%

how others have alesigned orare
designing, first lines in books,
magazine ads, mailers, etc.

4. Sunken initial.

modo consequat. Duis au
r in reprehenderit in volup

estaie son consequat, vel
nulla pariatur. At vero eos et
dignissim qui blandit praesent

INITIAL MUST ALIGN TOPAND BOTTOM WITH TEXT LINES.

5. Use of device (seenextpage).

¥ young women to become effective

volunteers in the communities in which
they live. Our members have served on
the following civic and welfare agency
boards; Children’s Psychiatric Center,
Inc., Community Services Council for

First two ov thyee wovds
in small caps.

As wiLL BE SEEN, each of the previously mentioned
good typography and simplicity—all stem from
strategy and all are achieved as the product of
Whether that idea emerges from the typewriter,
even—the Lord help us—from computerized
product is style, not fashion.

Which gives us the hope that business
bedraggled Cinderella creeping diffidently
continue to walk resolutely down the Avenue.

In fact, our dream is that one day a perfume

challenge his agency with:
THE LARGE CAP MUST ALIGN WITH ONE OF THETEXT LINES .
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7. Fivstsmall sentence in italics.

Nam liber a tempor cum. Et harum
in reprehenderit in voluptate velit
consequat, vel illum dolore eu fu
vero eos et accusam et justo
blandit praesent lupatum delenit
molestais exceptur sint occaecat
dent, simil tempor sunt in culpa
mollit anim id est laborum et dolor
dereud facilis est er

8. First phrase in boldface (can be

a different style from text type).

Hanc ego cum tene illum dolore

tempor cum soluta nobis eligend
quod a impedit anim id quod
possim omnis es voluptas

dolor repellend. Temporem
office debit aut tum rerum necessit
ut er repudiand sint et molestia
Itaque earud rerum hic tenetury
aut prefer endis dolorib asperiore

9. Firstlavge initial ov word in colov.

i uos dolor et molestais exc
occaecat cupidat non provident,

in culpa qui officia deserunt mollit
laborum et dolor fugai. Et harumd
er expedit distinct. Nam liber a
nobis eligend optio comque nihil
anim id quod maxim placeat facer
voluptas assumenda est, omnis

10. Hand- letteved lead-ins.

Yow will sawe mere accusam
odio dignissim qui blandit praesent
aigue duos dolor et molestais excep
cupidat non provident, simil tempo
officia deserunt mollit anim id est lab
fugai.

/1. Ellipsis beginning.

..young women to become effective
volunteers in the communities in which
they live. Our members have served on
the following civic and welfare agency
boards; Children’s Psychiatric Center,
Inc., Community Services Council for
Monmouth County, Family and Chil-
dren’s Service, Inc., Long Branch Public



Achieving Emphasis
Tlie most contmon methods of
emphasizing aword oy phyase
are shown below.

. Boldface

Assistance is available in type selection, styling, layout
and copy preparation for offset, photo engraving, electrotyping
or printing directly from type. We offer a wide selection

of foreign language accents and the skill and experience

2. Italic

Assistance is available in type selection, styling, layout
and copy preparation for offset, photo engraving, electrotyping
or printing directly from type. We offer a wide selection

of foreign language accents and the skill and experience

3. Underscove

T he quick brown fox jumps over the lazy dog

4, Size

Ink-smudged hﬂnds with nimble fingers,

5. Devices and divectional elevents

@® €xcelience in typography is the result of
nothing more than an attitude. Its appeal comes

from the understanding used in its planning <—
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6. Repetirion

YANKEES VS. 50 ¢

DOUBLEHEADER TODAY AT 2

YANKEES VS. 507

DOUBLEHEADER TODAY AT 2

7. Colov

A type for every need.

8.5 imple bovders

How should typography| be evaluated?

9. Caps

Why cant we all be WINNERS?

10. Different style

CALL FOR SPECIAL OFFER!
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°12)

11. Isolation

type Temporem autem quinsud et aur
tum rerum necessit atib saepe
repudiand sint et molestia non
ltaque earud rerum hic tenetury
au aut prefer endis dolorib asperiore
ego cum tene sentntiam, quid est
eam non possing-

12. Slant

And we'll trai your operator.

Sowmetivites extra space before and
after a paragraph will ser it off
from adjacent paragraphs.

%)

Beynard Shaw sometines
emphasized a word by giving it
extva letterspace.

Most old style types are used extensively in fine bookwork

because of their re adability and because they print well
on book paper. Advertising designers who wish to give ...

Do not use emphasis on too manyy
elewments. “Too much is none.”




Designing Large First Letters of Text

A lavge letter is ofien used as the
beginning of a first pavagraph. Ir
is often avery bold lerter. If itisa
capital A, ), T,V,W, 0orY, it can
overhang slightly ivi the left margin
of the rext, sothatit appears to line
up with the text

-I-ypesettmg can actually cut
costs because It uses less than half
the space of typewritten copy. This
can add up to tremendous savings
in paper. printing. and postage cost
Heretofore, to gain these bene-
fits. copy had to be re-keyboarded
for typesetting. A costly, time-con-
suming operation that could easily
Introduce new errors.

autem quinsud et aur office
necessit atib saepe eveniet ut
et molestia non este recusan
rerum hic tenetury sapiente
prefer endis dolorib asperiore
ego cum tene sentntiam, quid
ad eam non possing accomm

NE

T

A different style fov the cap ov a

lavge lowercase initial might also
be nsed.

em autem quinsud et aur

tum rerum necessit atib saepe
repudiand sint et molestia non
Itaque earud rerum hic tenetury

au aut prefer endis dolorib asper

ego cum tene sentntiam, quid

eam non possing accommodare

paulo ante cum

Decorative material can
swrround the large capiral.

it
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How to Indicate Text Type on Layouts

The wethods below can be used on
rough or comprehensive layouts.
Try to achieve a even tone (color)
for the type mass.

1. Double lines indicating the
x-height of the type.

2. Solid, single strokes of a
chisel-edge tool . The width
of the chisel-edge is the
x-height of the type..

3. Shovt and long strokes, asin
2, with breaks simulating
word spacing.

4. Wiggley scribbles to
sinudate words.

T U M up RO Yt the 14
AU (AR Ll QRN AN,

5. Nonreading wovds lettered
quickly. Theweight of the
stvokes simulates the type.
(Ths is called greeking).

Azly 2nds emlpyneg tzati
teeters 80z poliza zpta

6. Use of transfer sheets. Greeking
sheets of many styles ave
manufactuved for use in
indicating body copy in
layouts.

aut prefer endis dolorib asperiore repell

cum tene sentntiam, quid est cur verear

non possing accommodare nost ros quo
ante cum memorite it tum etia ergat. No

7. Photostat pieces of appropriate
body type from your files.
Paste the stats ovi your layout.
The styles, weight, and spacing
should approximate what you
want onthe layout.

When using hand-dvawn lines, asin 1,2, and 3 above, stroke
in a scratchy fashion by making your pencil or pent go back
and forth. This simudates the look of the type in actual type>




Designing Display Headlines

The requirements of display in
editorial typography ave few and are
not as demanding as “attention-

gesters "used in commercial typography.

The guidelines demonstrated here
are for commercial typography.

The focal point for printed matter
is the headline. Many flamboyant
styles were designed during the
middle of the nineteenth century
becanse of the industvialvevolution
and the resultingdemands of
competitive advertising. Although

2281 BCDE ANO
BEF “Z72 DEFG

S TR\
D’y wrmno

~ HiKL

T AN AN A

138 MNO eren
colorful and dazzling, these styles,
whewn used together, merely called
attention to themselves rather than
clearly communicating messages
ata glance, which is veally the
primary function of a headline.

1

Display lines areusually larger
and bolder than the accompanying
body copy. The same type style often
works well for both, but a headline
style that contvasts greatly with the
text style can alsobe used effectively.

Kabcdef
[ghijkl

Lorem ipsum dolor sit amet,
elit, sed diam nonnumy eiu
labore et dolore magna
enim ad minimim veniam
ullamcorpor suscipit labor
commodo consequat.

SAME TYPE STYLES

Kabcdef
Lghijkl

Et tamen in busdad ne que
nonor imper ned libiding
cupiditat, quas nulla praid im
minuiti potius inflammad
dodecendense videantur, Inv
santos ad iustitiami

CONTRASTING TYPE STYES




Every printed message has a type
most appropriate fov it. Some
obvious examples ave shown below.

'I'OO FAT? diet and reduce
ROMAN ARCHITECTURE

The Industrial Revolution

If two or more lines must be
used, break the lines by sense.

Most old style Most old style types
types are used are used

in fine bookwork because in fine bookwork

they print well on because they print well
book paper. on book paper.

BAD BREAK THIS 1S BETTER.

Conserve space — two lines are
better than three, and one is better
than two. Fewe/r lines can bevead
move guickly.

TH(S IS BETTER THIS IS BEST
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If hand-lentered headlines are

absolutely necessary, their style
may be adapted from the style used
nthe text.

ANTIQUE SALE

Unfant aut inuiste fact est cond que neg facile efficerd

possit duo conteud notiner si effecerit, et opes vel
, forunag veling en liberalitat magis em conveniunt.
dabut tutungbene volent sib conciliant et, al is
aptissim est ad quiet. Endium caritat praesert cum
omning null siy

— Y S -~

In computer photocomposition
the letters of headlines freguently
touch and even overlap slightly.

NEXT TIME TRY ALAN TEETERS

Transfer lettering sheets can be
used forunusual display type
Arrangements.

WIT H SEA BREEZES
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In addition to the examples jusr
shown, the sample headings below
show appropriate uses of type for
headings.

1. All caps.

ALL ABOARD FOR FUNSVILLE

2. Only imporeant letters are capped.

Every bite is aTaste Treat

3. All first lerters of mairn words are

capped.
international Flower Show

4. All lowercase letters.

secluded chalet In the mouniains

5. Most important wovds made bolder.
(same style).

IT'S NOWE OR NEVER




6. Most important words in different
stifle.

NEXT TIME TRY EIIGCGEELNIBOIIEIAM

7. Most important words all caps.

It is used for JADE jewelry

8. Most important wovds in italics.

Ink-smudged hands with calloused fingers.

9. Most important words in
different tove or coloy:

We have a best buy to shout about.

Many of the guidelives for
ovganizing text rype also appliy ro
headlives. Forexample, legible tipes
should be used for the wiost parr.

The size of a heading can be
influenced by the size of the page it

is pf’f;zred o,
BURUNGAME PUBLIC LIBRARY
480 PRIMROSE ROAD

BURLINGAME, CA 9?0]0 73



Orther suggestions for headings.

Subsrituting an illustyation forone
of the letters can add interesr.

WASRLD NEWS TONIGHT

JOINNCW $AVE MORE
ASAP IS FASTER

Word spacing and letterspacing
of type in headlines should betight:

Interniational ASsociation of Plalemakers

Any type style can be used for any
kind of an ad.

cleme Sleel ernviles youe loa ﬁa/&@

The designer should use his or her
Judgment in choosing the type style
that best communicates the spirit

qfrlze design,




Display tiype is available in styles used for headings today. They

thoumnds OfStylé’S} many, yanly come i1 dlﬂé’f(’lll’ u;g,ight5’ arid
move than texr type. most have italics.
Here ave some of the most common

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz 12345678

BODON/ BOLD

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz 234567

COOPER BLACK

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz 23456789

CENTURY SCHOOLBOOK BOLD

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz 1234567890

CHELTENHAM BOLD

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz 1234567890

TIMES ROMAN BOLL




ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdetfghijklmnopqgrstuvwxyz 234567890

SSSSSSSSSS

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz 2345678

OOOOOOOOOOOOOO

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz 2345678

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghi |klmnopqrstuvwxyz 234567

FRANKLIN GOTHIC W

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghi jklmnopqrstuvwxyz 234567

HELVETICA 80O

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz 234567
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ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdeighijkimnopqrstuvwxyz 1234567890

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz 23456789

CRAW CLARENDON

ABCDEFGHIJKIMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz 123456789

ABDEGIJK NVNIORSW X 7
abcdefghjikmopqqrstv xyz
123456 7/1S0O

WIDE LATIN

ABCDEFGHUKLMNOPQRSTUVWXYZ

COLUMNA (50L1D) CALPS ONLY

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz 1234567890

PALATINO SEM/BOLD
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ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz23456

ALTERNATE GOTHIC # 2,

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopgrstuvwxyz 234567

207H CENTURY ULTRABOLD [TALIC

ABCDEFGHIJKLMNOPORSTUUWXYZ

MACHINE

ABCDEFGHIJKLMNOPQRSTUVWXYZ
ubcdefghuklmnopqrstuvwxyz 23

OLIVE ANTIQU

ABCDEFGHIJIKLMNOPQRSTUVWXYZ
abcdefghuklmnopqrstuvwxyz 234567

TYMIE EX

ABCDEFGHIVKLMNOPQRSTUVWXYZ

FRANKFURTER

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopqgrstuvwxyz 2345678

EUROSTILE BOLD




AABCDEFGHIJKLMNOPQRRSTUVWXYZ
aabcdeffghuklmnopqrrsttuvwxyyz 2345678

TYMIE BOLDO - WITH ALTERNA

ABCDEFGHIJKLMNOPARSTUVWXYZ
abedefghijkimnopgrstuvwxyz1234567

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopqrstuvwxyz 12345678

ABCDEFGHLJREMNOPORSTCHYW X Z
abcderghijilmmopqrsturwxyz1234567890

ABCOEFGDIJRLMNOPQRSTUVYWXYZ
1234567890

SOLEMN/S

ABCDEFGHIKLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz 1234567890

7




ABCDEFZGHTIIRLINNOPZRS TUVWAYZ
abededgtiiiblmnopgrotuavnryy 154567850

666666

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abedetghijklmnopqrstuvwxyzl 2345 67

OOOOOOOOOO

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkKlmnopgrstuvwxyz 12345

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghl)klmnopqrstuvwxyz 1234567890

RUMP PIVEDIAEVA L

ABCEDER FGHRIKIEMNOPER SSTEUV WXYZ
abecdefeh Jklmmr)opqrsstuuwxyz 1234567890

TTTTTTTTT

ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890

LINING PLATE GOTH/IC
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ABCDEFGHIJKLMNOPOQRSTUVWXYZ
abedeighijkimnopgrstuvwxyz 23145678

ULTRA BODON/

ABCDEFGHIJKLMNOPQRSTTUVWXYZ
abcdefghijkKlmnopqrstuvwxyz 1234567

ROMIC MEDIuM

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijRImnopqrstuvwxyz 1234567890

BELWE MEDIUM

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnoparstuvwxyz23456/

ABCDEFRFGIJELNPQRSTUWVXYZA

ABCDEFGHIJRLMNOPQRSTUVWXYZ
abedefghijkimnopgrstuvwxyz
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aBcoefghioklmmnopqg
QR STUOTOX Y Z1923450678

AN UNC/AL

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz 23456

ABCDEFGHIUKLMNOPQRSTUVWXYZ
abcdefghijkilmnopgrstuvwxyz 1234567890

VENUS MEODIUM EXTENOED

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz 23456

ABCDEFGHIJKLIMNOPQORSTUDWXYZ
docdejghikimnopqrstuvwxyz1234 567890

ABCDEFGHIJKLMNOPQRSTUVWXYZ 1234567890

MICHELANGELO TITLING
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ABIPEFGHUIKLAANOPQRSTUWWWAY Z
1234567890

ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890

ABCDEFCHIJKLMNOPQRSIUV WXYZ,
abcdelshijklmnoparstuvwxyz 123456139

e OMAN

ABCDEFCHIEILMNODQERSTUVWXYZ
12345071890

BROADWAY

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefehijklmnoggorstuvwxyz 234567

ABCAELGhIIKIMNOPQRSTUVWXYZ 12345678

LLLLL




ABCDEFGHIJKLMNOPGQRST
1123456/830

RRRRRRRRRR

UVWXYZ

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnoparstuvwxyz234567390

ABCDEFGHIJKLMNOPQRSTUYWXYZ

ABCDEFGHIJKLMNOPQRSITUVWXYZ

ABCOEFGHIUHLITTOPGRSTUVIUXY.
ahedefohimmoparstovnyz 123406763




How to Comp a Display Headline

MWhen composing a display
headline on a layout, first drawa
straight pencil line on the back of —7
a shecet of tissue.

Turn the tissue over, align the
pencil line with the characters of
type on the specimen sheet, and
carefully draw your headine,
moving the sheet back and forth
to letterspace and compose your
headline. LOTHC

no.2

AN

T/SSUE

When finished , turn the tissue and
erase the pencil line from the back.

Check the alignment of all letters
with your Tsquare and covrect
alignment if necessary. Contiviue to
develop the rest of your layout, ov
trace this lieading onto a layout 1ou
have alveady started.
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Typographic Devices

Unembellished paragraphs of type
are most veadable, but sometimes
typographic devices are used toadd
intevest o emphasis to a pavagraph
of text. These devices are available

from all type houses, and you
should have specimens of them
handy. You must use discvetion,
however, for too many devices nsed
at one time can be disastrous: they
will clutter your job and detract
from yveadabilility.
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old style engravings, signs and
symbols, fraternal emblems, and
adcuts ) are available.

Many other ornamental typographic m—
o . fod Ao 1 Postage o
accessories (sometimes called dingbats, Willbepoig Y
sorts, typecuts, astvonomical signs, by e
' Addressee S

= ___ "]

GOD BLESS

* *

AMERICP




Borders

Shown heve ave a few of the imerous

Parts of borders can beused decoratively
as sepavations berween pavagrvaplis of
text or between d isplay and text.

l:«'o"l."&)‘ll‘&'f&'l f&'"’f'l:l\f\,&'

PAQAQAQAQK QA QAGAQAS

MMM%MM

BILXBIBIBIBR
GlNR G e Gl

Qs n:ng&w neﬁla g@:,“ 'tr g‘
Sé";g:‘\; o8+ Léq\"&) \g%gﬁ %%‘) JAEZQE

&@%ﬁﬁ&@%ﬁﬁ@@

cp

typegraphic borders thar ave available.

OB B BB B B B B B B

o, 2 0, o ot e e
AN

V22 A 2l 2N 2N 2V 20 2 2 2 N 2l 212

Single-yule bovders oy combinarions
of rules of diffevent sweight s can be

used cffectivelsy. 1
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Copy-fitting

Copy-fining, copy casting, marking
up, and casting off all mearithe same
thing : calculating your manuscript
text to fir your layour. Before you
ovder the type to be composed for
this layout, you st calculate it
sothatir fits. This procedure is
nor complicated, but it does involve
somne simple arithmetic.

1. Characteyv covnt

Fiyst count all the dharvacters in
your manuscript. All word spaces ave
to be included in your total . Your
manuscript will be typewritten in
one of three sizes. The charactervs thar
are ten to an inch avetyped in pica
size. When theve ave twelve characters
to aninch, the type is called elite.
Some typewriters today use characters
that space differently than pica and
¢lite, and for these youwill have to
count the characters perinch.

The following procedure is the
same for all sizes of typewritten copy.
Before typing the manuscript, tellthe
typist to try tomake all lines the same
length. Copy should be double-spaced
in one colummn. The copy should be
about six mches wide and slightly

10 the right 0y 8%-by-11- inch white
paper:

2 .
——  — 3
x -

“RENCIL
15 LINE

SMALL SCHLE MANUSCRIPT PAGE

Find the shortest long line, and
draw a vertical pewicil line through
akl copy, from top to bottom. You
coanuse a piece of tvacing paper 1o
make your calculations if you want
to leeep the original clean. Countthe
chavacters in one line wp o the pencil
line. Mulriply this by the number of
lines. Add all those extra characters
1o the right of theline and inthe
short lines. This will give you the
total number of characters in one
page of manuscript.




2. Fiting

Now choose a type style and size. On
layour measure, in picas, the length
of oneline. Determine how many
characters of the chosen type will fit
this line. Most type specimen sheets
will have a characters-per-pica
table that will make this easier
for you.

PICAS: 10 12 14 16 18 20 22 24 26 28
6pt. 38 46 53 61 69 77 8 92 100 107
8pt. 31 38 44 50 56 63 70 76 83 88
9pt. 30 36 42 483 54 60 66 72 78 84

10pt. 27 33 38 44 49 55 60 66 72 77

Mpt. 25 30 35 40 46 51 56 61 66 72

12pt. 23 28 32 37 42 46 51 56 61 68

14pt. 21 25 30 34 38 43 47 52 56 60

This is a chavacters-per-pica table
for Times Rowman. Pica width of the
line is givestin boldface across the
top. The left-hand column, also in
boldface, is the point size of the
type. By cross-indexing you can
find the average numbey of charac-
ters of the type that will fit the
measure. Fovexample : theve are 66
characters of 10-point Times Roman
lowey case in a 24-pica measure.

In clectvonic photocomposition the
chavacter count changes accovding
to the teterspacing you want —tight,
very tight, etc.

Muleiply the chavacters-per-pica

by the number of picas in one line.
Divide this into the total claracter
count of the manuscript you

previously made, and you will get
the number of lines of type necessary
lo accommodate your manuscript:
Add leading according 1o legibility
tables (shown on page 39), and
check the area with your layout. If
necessary, make such adjustments
as using larger or smalley type,
changing leading, or changing the
measure of one livie ovtyour layour.
After a few attempts, you will find
the entire procedure becowmes avery
simple matter:

3. Marking up the copy

n the left margin of the mannscript,
clearly write all your specifications as
in the diagram.

These ave instrucrions forthe
typesettey and include, in sequence,
the size and leading, the complete
name of the typeface (Bodoni bold

nsed , not just Bodoni), upper
case and Jor lowercase (1/Lc), and
how you want the type aligned
(flush right, flush lefi, justified, o
centered). Bracker the appropriate
copy and draw a lise 1o its specs,
which ave ballooned. Also specify
any special effects you want (indents,
double leading between paragraphs,
etc.). Whevenecessary, use proofreaders’
mavks for italics, boldface, wisual
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line breaks, etc. For computer
photolertering specify lesterspacing
as loose, normal  tight, or very tight.

The mayked-up copy now goes tothe
typesetter, who will send proofs for

correction aftev setting the type.

Pinocchio

hour whe

"1 say, stog

from behind the tree. One

i he ran! And the two

He ran by a small house,

shaking his fist, and the

started off in the
home, toward the magic field. He had walked for about an
'hen suddenly a voice cried from behind a tree,

right there and give us your money!" And
another voice added roughly,
figures, covered with hwudg, with holes for eyes, ran out
of them waved a big cane.
Pinocchio started to run as fast as he could. He ran

figures chased him. He ran over

was so tired he

and at the
hair, but before he could call

is pursuers pounced on him.

"inally they tied him, exhausted,
a tree, and left him there.

"1 say, we'll come back in
other shouted, "Morning! Morning!
The beautiful girl with the blue hair saw all this from
her window, and she determined to save Pinocchio, who

had fallen unconscious from fatigue.

opposite direction from

"Money! Money!" And two

he leaped over hedges. He

could hardly

window he saw a

> his mouth

the morning!" shouted one,

&6 — 5106




Fun and Games with Words
Tnie graphic designer may be called  tvhere the position of the type
ont to design logotypes, game names,  reinforces the meaning of the wovds.
titles for TV programs, movie titles, — Auswers 1o the wovd pictures ave ar
and sometimes words inad headlives. the bottow.
Here are some insual combinations

SAND | efgyve OO

roet ecnalg
8

feet

2

DICE
DI?E
MINUTEMINUTE

TIME
TIME

«Z2S0-
=
e

(0}

< TO=—OZW»
A

WEAR
ONG

= TOCOH
X

Qr=

TIm

—

PUSHED
A C!;I FF R‘EIA'D\I'N’G! STAND

1. SAND BOX 2.THREE FEET UNDERGROUND 3.TOUCH FOOTBALL 4. PARADISE (PAIR OF DICE) 5 DOWNTOWN
6. CIRCLES ULUNDER THE EYES T. BOTTOMS UP 8. BACKWARD GLANCE 9. CROSSROADS T10.TIME AND

TIME AGAIN 11. TOUCHDOWN 12. LONG UNDERWEAR 13, CROSS EYES 14. ANEON LIGHT (KNEE ONLIGHT)
15. PUSHED OVER A CLIFF 16, READING BETWEENTHE LINES 17. | UNDERSTAAND 18, MINUTE By MINUTE
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Making a Character Counting Scale

On one edge of athree-by- five-inch
card, mark the counr of the characters
of the typed manuscriprin divisions
of five. Be sure the edge of the card

is parallel to the typed copy. Label ir
“Typesvriter”, or “Manuscript.”

to m

the

cern

%4

Type shaped itself, we might say, accidentally. At first, it
was based on manuscript forms probably with the intention of
deceiving readers into the idea that the printed books were
manuscript; whether that was the intention or not, it was

the only way to make books readable to eyes accustomed only

o

T

5 10 15 20 25 30 35 40 e
TYPEWRITER - PICA SIZE r con®
__N—.

You might also mark the size
(elite ovpica) of the typervriter and the
style of the type you ave specifying.




Turn the cavd and mavk thie opposite
edge with a chavacter count, also in
wiits of five, of the rype you hiave
selected. You do this bylaying the
card on line with the size and style of
fype from a type specimen shieet.
Label it * Type style "and note the size.

24 point CASLON

ABCDEFGHIJKL.MNOPQRSTUVWXYZ.

abcdetehnklmnoparstuywxyvz

| | =l ] |

30 point o 5 10 15 20 25

AB( V

W2 24 pt. Caslon Lower Case
abcc

1234

N 37ZI1S VOIid - d3LidM3IdA L

o+ G¢ og Gt Ot ai ol 5 o

I S N (NS SR I N

© 5 10 15 , |
© 15 30
= PE‘L!Q“[EQ- f-L)‘rsé

D/‘l NO1SVD ‘bz

If a particular type is used often,
you showld file itwithother cards
and use them overagain. You will
Sind them pavricularly helpful when
counting on layouts witl many
measuves of the smme rypeface. They

will save yoromuch valuable rime . \
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Proofreaders’ Marks

When proofs cone back from the

compositoy, correct them if necessary
and order veproduction (vepro) proofs.

The vepro is then assembled ivito

will be made, and the job will be
printed. Fiual film proofs may be
required for other purposes.

Shown below ave corvect progfreaders’
mavks used universally. Also shown is

a sample of how a proof is marked

mechanicals of yor layour, plates forcorrection.
SN | SARET - MENE CRAECS TRANSPOSE INSERT COMMA
TION JINDICATED INAMARGIN .
e STRAIGHTEN TYPE; SPELL OUT INSERT APOSTROPHE OR

ALIGN HORIZONTALLY

SINGLE QUOTATION MARK

LINE UP VERTICALLY

LET IT STAND

INSERT QUOTATION MARKS

NESECE

DELETE PUSH DOWN TYPE INSERT PERIOD

INSERT SPACE LOWERCASE LETTER @? INSERT QUESTION MARK
L]

EQUA L SPACEBETWEEN CAPITALIZE ; INSERT SEMICOLON

WORDS OR LEADING LOWERCASE LETTER

INSERT HAIR SPACFEF

0
&
"
(9]

SET IN CAPITALS AND
SMALL CAPITALS

INSERT COLONMN

& LETTERSPACE O | SET /v ROMAN TYPE l::’ INSERT HyPHEN
q BEGIN NEW PARAGRAPH bﬁv SETIN BOLD FACE TYPE _p';\— INSERT EM DASH
"o q RUN PARAGRAPHS WRONG FONT; SET IN A INSERT TWOEM
TOGETHER CORRECT TYPE AA pADAL‘EL OASH
MOVE TYPE ONE EM . ( ,
D FROMLEFTORRIGHT x RESET BROKEN LETTE 'l; NSERTONEENOASH
/ REVERSE (TYPE INSERT BRACK:
j ERS R E ) UPSIDE DOWN) E J 5 =
E MOVE LEFT —_— UNDER WORD MEANS ( / ) INSERT PARENTHESES
Cr=—-r—=md SET IN CAPITALS
j C R e UNDER WORD MEANS UNOER WORD MEANS
Smmn—— SETIN SMALL CAPITALS eeveeoe | LET/T STAND
| ‘ MOVE UP e UNDER WORD MEANS V V¥ | correcr spacinG
SET 1N ITALIC
A
LJ | move oown AAAAA | UNDER WORD MEANS ‘9, DELETE AND CLOSE UP
SET IN BOLDFACE o




A.C. It dees not appear that the earliest printers had any method of 9
vVvv 0]

ﬂ correctingserrorsabefore theAorm Awas on the press/ The learned The
learned correctors of the first two centuries of printing were not

* 3/ prooflreaders in our sense/ they W)lere rather what we should Zerm L 9
7°°t/ office editors. Their labors wereachiefly to see that the proof corren 7=/

sponded to the copy, but that the printed page was correct in its
C“‘P/ 7/ /atinity#ti’)‘ﬁt’th‘,e"wmm. and that the sense was right.
£ They cared BUt little about orthography, bad lettersor purely printerg\’ 2 / t

errors, and when the text seemed to them wrong they consulted fresh
authorities or altered it on their own responsibility. Good proofsan 7/
the modern sense, were "rﬁ"rpossib(le until professional readers were X
e employed/mcn who Eladlg;s_l._lu printer’s education, and then spent 2

i many years in the correc/ion of proof. The orthography of English,

which for the past century has undergone little change, was very
“q — fluctudting until after the publication of Johnson’s Dictionary, and

capitals, which have been used with considerable regularity for the [a{

’%¢£€ pzlst@ycars, were previously used on th(-,lmiss Ior bitlpl;m. The &
9] approach to regularity, go far as we hav% may be attributed to the Art/
growth of a class of professional proof readers, and it is to them that
we owe the correctness of modern printing./\More er/ors have been F# /L/

found in the Bible than in any other one work. For many gencrutions&
it was frequently the case that Bibles were brought out stealthily T

from fear of governmental interference. AT hey were frequently printed oul " se

L [ from imperfect texts, and were often modified to meet the views of ,

those who publis,e\,-d them.,:I‘he story is related that a certain woman U

“Py

in Germany, we was the wife of a }t'rinter, awd had become disgusted [C/ LU‘A—J

ﬂ/{ / with the continual assertiong og the of man over wWoman o .

which she had heard, hurried into the composing room while her

husband was at supper and altered a sentence in the vBible,\thich he ~ v

& 7 was printing, so that it read Narr,instead ofAHerr,Athus making the & [/
verse read ““And he shall be thy fool” instead of “and he shall be thy

C‘"P /% ¥ Jord.”” The word/\not ,was omitted by Barker, the King’s printer in

Y22

REPRINTED FROM “ATA ADVERTISING PRODUCTION HANDBOOK "' BY PERMISSION
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Tips on Copy-fitting

Before the manuscyvipt is wwritten, you can
tell the anthoy how many wovds youy
layout can acconumodate. Reverse the
proceduve just described to determine
the nuomber of characeers (six lecters to
the averaoe word ),

Lavge fivst letters like T, W,V, and y
should overhang the left margin of
text block .

N
S 3

Visit a composition house where type is
set clectronically. Ask questions.

Keep specs shovr and clear:

If manuscript has wmove thay one page,

number the pages at the top i covrecr
sequence.

\
A Wor = o = e A )
Lot e —— e A

- e e~ e

Make copies of all pages for your files.

28

Be suve stick-up ov laype fivst letter of
fivst pavagraph aligns with one of the
text lines.

_ _Rcupidat_anatnra_proﬁcis

Ir may be creative to break rhe vules,
bur fivsr be sure you know what

theyare.

When designing shorr lines, nevey
spec wide word spacing.

Give indents iy1 eyns.

Carefully check all spelling and
specifications in the manuscript befove
sending it our for composirion.

Trys ro Lismit wour use of text type 1o A fer
stiyles — some of the best designers use
only a few.

Beware of using rype as decoration .
Type was made to be vead and vead
easily.

Don't forger to specify typographic
devices on your mark-up (bullets,
rules, etc.).




Overhang all punceuation marks on
the right margin of justified copy.

Send two copies of extya-long
manuscripts to compositor: Twoworkers
may be assigned tothe job.

Avoid liyphenating two ormove
conscantive livies of justified type. >

tters in fair propor-
to the same gener-
u81c and poetry. Is

Curin (kern) initial large stick-up
lerters, such as T, W,V,Y,F,and P, so
that little lenerspace occurs betiveen
the layvge initial and the vext small
letrer of the teat.

he act of setting

AA’s costmoney. PE's downor. Botli cost
valuable tinte.

Lewterspacing should be the same for
all copy. Wovd spacing canvary
slightly, especially in justified type.

Nevey type manuscript on the front

and back of a page.

Try to aveid marking youwrmanuscript

“RUSH.”
When more than one corvection
occurs on aline, mark the corrections

in sequence.

Corrections should bemade just
above the line.

Make corrections ivi ved marker orink.

Send layout, ov copy, with specifications.

Dowt forger to write the job numbey,
your nanie, and company on every
page of manuscript.

JotrF a2 eqg)

K orom Uslomd

KIESTER 6 JORES I1NC.

Meaningful shapes can be created with
lines of text. Eaclt line must be calculated
and somarked.

Mark “the END” atrthe end of
manuscripr to be set:

Do not attach [irtle yotes to manuscript.

S8
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Never breale aword at the bottowm of a
colunuv oy page.

Indicate whevt you must have proofs.

10/13 wmeans 10-point type, 3-point
leading.

|

/0 POINT
TYPE —7
-

FPOINT LEADING

In Ewrope depth dimension is given
fivst and width second. i the thuted
States, dimensions are specified inthe
opposite manner.

22
IN EUROPE INTHEUS. A
THIS WOULD BF 1T WouULD BE

3x2 3 2x3

Footnotes and margin notes should
be ser two sizes smaller than text:

Flowers can be used for every occasion—to en-
hance your furnishings, decorate your table and in-
spire your party. Whichever way you like flowers,
simplicity should be the keynote to good flower
arranging. Everything is told here, from when to
pick flowers and how to transport them, to drying

Decoration for the Table. Violet Stevenson. (Studio) Viking, 1965.

If your layout includes illustrations
with captions, you ymay wmake the size
of the caption type smaller thian the
fext size.

designers who wish to give their copy a feeling

dability and because they print well on bo
wish to give their copy a feeling of age an
ce certain old-style faces have an appeara
re particularly suited to formal copy and di

Italic is good for senting dialogue,
especially if itisbrief.




Typewriter (Strike-on or Cold) Composition

The fivst patented typervriter in America,
called a typographer, was designed by
William Burr i 1829. It fivst produced
embossed copy intended for the blind.

The fivsrlertering designed for the
typewriter was called pica. Today, most
typewriters use pica type (ten characters
perinch) orelite type (twelve characters
perinch). All of the chavacters ineach
style take up the same amount of

ONE INCH .

Thie| |qulilek| bro

<
<

RICA i
]
1

.Mhlei qiui'[ck‘ jbirown

: ELITE :
The quick brown f 0x jum

VAR/ABLE PROPORT/ONAL

hovizonral space. In 1935, type-
witers weve designed to use
charvacters with variable
propovtional lenerspacing. For
example, an i would be nvo imits
wide and a w oy an w would be
five units wide. The IBM Executive
is an example. The vesult is varviable
lettev width like that of set type.

Many new styles have beers
designed since 1935, and the designer
now can use avariety of typewriter
styles for low-budget jobs such as
inexpensive booklets and parts lists.

STANDARD TYPEWRITER
Imitation typewritten letters
place in the industrial world
who uses facsimile letters to

REMINGTON TYPEWRITER No. 2
Imitation typewritten letters
place in the industrial world
who uses facsimile letters to

UNDERWOOD TYPEWRITER INLAND
Imitation typewritten letters
place in the industrial world
who uses facsimile letters to

AMERICAN TYPEWRITER
Imitation typewritten letters have
place in the industrial world of to
who uses facsimile letters to promo

ELITE UNDERWOOD TYPEWRITER
Imitation typewritten lette ve
place in the industrial world of ¢
who uses facsimile

O O

Lo T o Y

a
1A+t 4, -
tetters 10 on

a3
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The text must be typed twice. A

predetermined linewidth (weasyre)
1s marked with a vertical line, —z:
I
'

|
|

Type shaped itself, we might///
say, accidentally. At first, it
was based on manuscript forms//l
probably with the intention ofA
deceiving readers into the idea
that the printed books were////
manuscript; whether that was///
the intention or not, it was///

the only way to make books read-

able to eyes accustomed only to
manuscript pages. In a short///
time it became apparent that///
the considerations which con—//
trolled the scribe no longer///

concerned the printer. :
I
i

For unjustified text, a longest

line, beyond which no character
will vun, must be determined. Text
is typed accovdingly. Some typewriters

use high-speed electronic and CRT

nd the copy is typed. Extra spaces for
jusr;’fied lines ave added inretyping
as sh

own in the diagram. \,

Type shaped itself, we might
say, accidentally. At first, it
was based on manuscript forms
probably with the intention of
deceiving readers into the idea

that the printed books were
manuscript; whether that was
the intention or not, it was

the only way to make books read-
able to eyes accustomed only to

manuscript pages. In a short
time it became apparent that
the considerations which con-

trolled the scribe
concerned the printer.

no longer

NOTE THE JUSTIFIED RIGHT HAND MARG/NJ

equipment where coded input is
put on magnetic tape (MT).
Corrections are made on another
MT before final composition.




If you use a nypewritey for composing
text mattey for inexpensive printings
(throwaway circulars and the like),
vemove the fabric ribbon (ov spools)
and use sheets of carbon paper
against the synooth typewriter paper.
Be sure that the cavbow faces the
paper: The typed images will then
be sharp and crisp, notvagaed as
i the exawmple to the vight. If yon

CArRBoON
PAPER

‘

.E{-l-— i 3 e —_— I a
— P Ja

o@@o&cooa:
= O e e e e [

i = — e
L J

use one of the newer electyic
typewriters, gera cavbon vibbon
@ither on spools ovin a cassctic).
These vibbous ave good only one tivne
bur ave velatively inexpensive and
will pring 14,000 average words
(miove on somie wodels). On some
models the copiy can be easily
corvected as you type the rext.

il
Enlarged photostar of lettevs typed g
thyough a carbow vibbon.

ming

Endaviged photostat of lettevs typed
thyrough fabyic vibbon.

Wihiew you are fistished typing
carbontest, handle the completed
sheets carcfidly. Gently spray them
witlh workable fixative to prevent
smudging.

You should clean the characters
on the typewriter occasionally witlt
a soft toothbvush and alcohol.
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Variations of One Typeface

When a new typeface appears and
becowes popularly accepted , variations
of the style will be designed. In tivme

a type style may add manyvarviations:
weight changes, italic, condensed and
extended, and combinations of these .
The entirve range of a typeface is known.

as a family.

11947 Adrian Frutiger, a Sviss

designer wovking in Pavis, designed
Univers, This type was unusualin
that all its possible variations weve
designed fromthe outser. Universis
shown heve to demonstrate all the
changes possible for one typeface .
Frutiger devised a numbering

system to denote these vaviations.

Univers 55 was the standavd and

Univers 45

Univers 46

Univers 53

Univers bb
| IN———

Univers 63

Univers 56

Univers 65

Univers 66

Univers 73

Univers 75

Univers 76

Univers 83
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all othey vaviations were based on Not all typefaces have this many
itin units of ten. The higher thetens  varviations. As theivpopulariry

place, the bolder the type, sothat 7515 increases, however, they may approach
boldey than 55. The ones place indicates  the nismber of Univers.

how condensed the type is: the higheythe When designing with type, wiity
numbey; the wmove condensed — 67is can be achieved by using one typeface
move condensed than 63. All odd Sfov display and text 1n a layour.
numbers ave forvoman and alleven  Interest is achieved by varying that

numbers are foritalic. face.

Univers 30

Univers 47 Univers 48

Univers 49

Univers b7/ Univers 58

Univers 59

Univers 67 Univers 68

1

Univers72 Oper  Univers 67 Open

Opent letters weve a later addition to the family.
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Electronic Typesetting

A New Tool for the Graphic Designer

For over fouy lumdyed years following
Gutenberg’s invention of printing with
movable type, all type was set by hand
(foundry). During this time
typographic tevminology developed
that we still use today ( points,

picas, ems, measuves, etc. ).

In 1884 alinecasting machine for
setting type was inaugurated by Onmay
Mergenthaler: On his Linotype
machine, an entive line of type could
be cast in hot metal. Othey companies
followed with similar machines :
ntertype, Monotype, and Ludlow.

Inthe 1960s electronic systems for
setting type were developed, and
computer-assisted phototypesenting
began.

Today, many electronic systems are
available to the graphic designers What
can be achieved on these machines
staggers the imagination. The graphic
designey must understand what
these systems can do. Entive page
makeups can be done on some
systems, in which the designer may
divecethe programming ov worlk.
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closely with a specialistina
composition house.

A further development of computer-
assisted typesetting is digital, without

| photographic assistance. Mark-up,

coding, and paste-up may be
eliminated in these systems.

Space limitarions here donot allow
exhaustive descriptions of these view
systems. You should write to the
companies fortheir literature. You will
be surprised at how guickly yonwill
understand what these systems cando.

To help you, listed below arve a number
of acvonyms and technical teyms
velating to this new tool.

CAM - computer-assisted makeup

CG- computer graphics

Cluster- multiterminal systems

COM- computer output micyofilms

CPS - characters per second

CPU- centval processing unit-

CRT- cathode-ray tube

Divect-input - system in which the
typesetting device is connected
to a keyboard




DOFES - digital offserplate exposuve
systems
DP - data processing
EM - electronic mail
GTD - graphic display teyminal
H&J - hyphenation and
Justification
Hard copy - any paper proof outputted
from a computer system
Hardware - computer machinery
Interaction - communication between
man and machine
Interfacing - to transfer data, in
usable form, from one device
o another
KRM - Kurzweil reading machine
Laser-an intense beam of light
amplification caused by stimulared
emission of radiation
LED - light-emirting diode
LPM- lines per minute
MCS -modular composition system
OBR - optical barcode vecognition
OCR - optical chavacter reader
Off -line - production of a“vecovd of
information keyed —
PIXEL - pictuve elements (of electronic
and digital photograph)
PS - propovtional spacing
QWERTY - any standard typewrirey
keyboard (position of the letters)

RAM - vandoni-access memory
ROM - read-only memory

Software - computer programs (front-
end)

Two- lettey minemonics - combination
of lettevs associated with its
meaning on a keyboard asin
EJ, end of job; TY, typeface;

BF, boldface; etc.
VDT~ visual display terminal
WP - word processing
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Digital Typesetting

The preliminary procedures for
preparing type for printing are
changing. Digital technology has
been incorporated with traditional
computer-assisted photographic
typesetting. This technology makes
it possible to do almost all graphic
work (mechanicals, etc.) ona
computer display screen, once the
original art (type) is electronically
scanned into a computey and
converted into a digital code. In
simple teyms digitization is the
development of a type character
by building its shape our of a
sertes of individual elements. The
guality of the resulting typoaraphic

composition is of the highest, and
the speed of setting is_fantastic. A
step-by-step procedure of
digitization of a single type
character is shown below. Forger,
for the moment, the systems that
use photographic negatives in theiv
Aisks, matrixes, etc. Digital
typesetting reguires no photo umit.

The development of digitized mpe
begins with an artists drawing of
each of the characters. The character
is described and exposed by an
infinitesmal CRT (Cathode-RayTithe)
beam, which paints the character
on photo material. The process is
called scanning. The characteris
scanned to a sixty-four-point

1
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machine master chavacter for
optimum resolution. The scanner
divides a specific area into tiny
spaces or elements. These elements
make up the scanning matrix . The
drawn character is placed on the
matvix. The scanning mechanism
reads the character, element by
tlement. Those elements that lie
within the body of the character
ave recovded on a computer disk. .
From this recovded digital
information, the computer develops
a mathematical outline of the
chavacter. This outlive enables the
computer to instruct the CRT beam
to paint vertical strokes on the
photosensitive material, which
start and stop at the points

dictated by the outline. These
vertical strokes ave the areas of
photo exposure that combine to
wmake up the typeset character in

its final output form on photosensitive
material® Acenally, the vertical
strokes overlap to assure uniform

photodensity.

CONTINUED ON NEXT PAGE

[t
L overla
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I single
! g f stroke

strokes
overlapped
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Edge definition of actual outpiot

erdarged 10 640%.

110

A

Digital systems of typesetting
ave capable of setting type from
five to seventy-two points. The
range of sizes in between can be
set in half-point incrvements. They
also have reverse leading capability.

Moreover, these systems canmodify
the information for any one
character to create a number of
special effeces.

hello
el

hello




Computer-Assisted Phototypesetting

An advanced system of phototypeseting
was tnrroduced in the 1960s thart uses
a computer and cathode-yvay tubes —
CRT— your television is a catliode-
ray tube. This system prodluces type
on paper or filim or divectly onto paper
printing plares at incredible speeds.
Many companies manufacturve a
variety of systems, The machines
ave called havdware. Sowme systems
ave complete, while others assist
othey systems.

A simplification of the procedure
for most siystems, fron the designers
mark-up 10 final proof follows:

1. The designer’s copy is keyboarded
manually, similar to typing on
atypewritev: A display screen
shows whar the opevarov is typing
while the copy is coded onatape,
disc, ovcavd. Covrections can be
made.

2. The tape, disc, ov card is then
programmied on a computer; which
may also drive a photownit.

3. The photounir sers the type on paper
oy film.

4. The paper or filw is then developed
automatically oy a processor. A

proof is produced for checking.

5. The tape or film is then fed into a
visual display terminal 1o delete
or add copy and make additional
corrections if necessary. It has a
keyboavd and a display screen.
The covvected tape ov disc goes
back to the photounit for final
proof.

Write to the manufacturers of the
hardware for brochurves and
promotional material. After some
confusion you will begin tounderstand
this electronic techwology. Gotoa
composing shop and seethese systems at
work. Visit tradeshows, Ask guestions.
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Typographic Layout The industrial revolution

and the vesulting demands of
Jypogm‘phy is anavt. Convmunicating | competitive advertising led to another
ideas, whether tosell a productor to basic arvangement — asymmetvy. The
p;’ovide irlfornflation oV eHter tAalnment, elesments i1 an as ymimetvic layout

is its primary funcrion. Visual appeal, | are balavced but vof sywmmetyic as
loud or guier,enhances this is shown.

communication and is paramount
in all typographic design.

One LIportant aspect qf visual M@m@v

appeal is layour. Good layour is the

vesule of careful aviangentent of all g@]wﬁm@

the veguired elements, Showm leve

are fourbasic layouts 1used today. @@@][@@mg g

In a symwmervical layour, all
elements ave centeved oni an imaginary
center line. From the tivue of Gutenberyg
to the late nineteenth cenruvy, almosr
all typographic layours were
symimetric. (= cenrer e

-7~ 1

i
1

Type

';: %

|
!

=

= ®
!
|
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In a flush lefc ov flush right layour,
all elewents align onthe lefr orvight,
with the opposire edge ragged.

FLUSH =
FLUSH
LEFT RIGHT

70 3 7 ,//

This grid, or modulay, arrange-
ment originated in Switzevland.
There are many variations to rhis
layout.

N

fHl

Read good graphic arts magazines.

914 The graplhic avtistmust keep up  They will not only be endightening
witlt contemporary arr movemients  experiences; they will give a feel for
10 gleav new ideas for layours. Visit  the contermporary thatis essential
museums, galleries, and arvrshows.  fo the comperent graphic designer:

13



What Type Styles Express uses — extra-bold sans sevif caps
artract atention on A postey, for

example.
Any type style can be used in any Most styles do express a cevtain
design providing the designey as a mood or feeling. Aside from text
legirimate yeason for using it—a types, whiclh ave designed fov easy
reason that can be communicated veading, the following list of styles
easily to the veader: Many sryles genevally express the accompanying
have been designed for specific associations or wioods:

Old-style Roman : dignity,inscriptional,
antigue, classic, renaissance.

HISTORY OF ROME

Black Letter: printing, religion,
certificates, diplomas, renaissance.

(Uertificate of Qumership

Victorvian display style: unigueness,
CLycus, enteveainment,




Formal script: announcements,
invitations, grace, handwriting,
personality, colonialism.

We leach you lo wiite beaulifi lollors

Modern Roman: mechanical
perfection, coppey engraving,
craftsmanship.

FINEST SWISS WATCHES

Squavye Serif: display, architectural
subjects.

SKYSCRAPERS CONSTRUCTION CO.

Sans Serif: simplicity , the contemporary.

ELECTRONIC MASTERPIECES

Italics : speed , emphasis (when used
with roman).

WE GET YOU THERE FASTER!



Typefaces Designed by the Author

Shown heve are three typefaces
designed by the author. The fivst,
Gray Bulba, was oviginally designed
fov prowotion of the motion picture
“Taras Bulba”and was later included
inthe library of Photo Lettering Inc.
An attempt was made to capture

the ethmic flavor of Russia inthe
lettey forms.

ABCDEF
GHIJKL
MTIOPO
TSTUVX
WYZ tfF

TATAS
BULBA

UL

BTYNNET

TOMNY
CUuTTiIS

116

The second typeface, Norcross*z,
was designed for a greeting card
company. It was one of the first
Joiniing formal-script types to be
created for computer - assisted
photolettering. Ligatures,
combinations of two letters joined
together, aided in getting a good
Join on otherwise difficult
combinations.

0 s an
wive e W et
arn av arne @4
el e & e
o o 4 O

/j /7t 7 /;_,// 7

////// 7’0//? //,k//////
N Za : U

//// //’//// 2¢ //1///

This typeface has __|

been used onthousands of grecting
cards.




@f&d/@/ﬂgg///wm&/%w ‘L “w vy 3

Awanuywwm%w%mwammmwm%

we ud wi o wwmp%éw/_ P { oMy )-//'

” 2

7254507890 -

QBED EFGH I IFK L MNOPC
RETU VW LY 3

COMPLETE FONT OF NORCROSS #2

The third type was designed for
the 1976 Bicentennial. The letters
weve fivst hand-lettered and then
repeated with photoprints to form a
master sheet like the dvytransfer
sheets on the market today. ——
Adhesive spray was applied tothe
backs of sheets. This inexpensive
miethod can be achieved by any
eterprising letteyey to create a
new typeface.

_AMERICAN
_ANTIQUES

AL 'TO D

AAAAABBBCCCC
DDDDEEEEEEFFF
GGGHHHHIIIII]JK
KLLLLMMM NNN
NNOOOOOPPPQ
QRRRRRSSSSSTT
TTTUUUUVVWW
WXXYYYZZ A A

EELL MM NN &8

SS,,..??!!““ 9 e —
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Dry-Transfer Type

Tijpe on self-adhesive vranshucenr
sheers is available forunusual
typographic effeces that would be
costly and tine-consioming if ser
otherwise. Individual letters arve cur
from the sheet, which has repeats of
all letters, and laminated onto

illiustration board to compose words,

The lemters can also be transferred
to your design by pressure. These
sheets are sold inwiost art supply
stoves as Letvaser, Chartpak,
Zipatone, and Formatt. Besides
tszefaces, all sores of decorative
devices ave also available.

A SHORT HIS

NERVOUS
TENSION?

Because this type sometimes shrinks

with time, get a photoprint or a
sharp plwto;mt of the line after
designing it. Use the print, whid
will not shrink., ov your mechanical.

118
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[ Letraset mmem o——

AAAAAAAABBBGGGG'
DDDDDEEEEEEEEE::
EEEEEFFFGGGGHHH
HHHIIIIIIIIJJKKLLI::
LLLILMMMMNNNNNNGG
NNNOOOOOOOPPPPQ
QRRRRRRR8888888
STTTTTTTTITUUUUUU!
UVVYYWWWXYYYZZZ:
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efffggddghhhhhhhiiiiiii:
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SMALL SCALEF OF A LETRASET
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Previewing Your Ad

You can ger a faividea of whar your
layout will finally look like when it

is printed (v A magazive ov newspaper
befove yoe go into final production
by wmiaking a copy of your layour,
trinuming it to ad size, and pastirg
it onto a page of the magazine ov
newspaper. You can evaluare it and
perhaps imake changes. Youmay
also want to show it to youy client:

AMERICA'S *1
FAVORITE!

rx Pz

Rl

—d

VP ANE
YAl
CEILP

[—

ZQ
e \,/cr%

00—
g |
AMERICA'S *1
q FAVORITE !
in= ||| | === ‘__"“_ |
L i
r '1
e = | [i
Ca i 1728 T “'
T £ND - il

MNOME REVIEW AMONTHLY

izt l

MAGAZINE
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Loose-Leaf Notebook Reference File

Jf you see wnusual printed

typographic layouts ornew type -
face showings or anytling
related totypograpliic excellence,
fileitivia loose-leaf notebook..

This filewill serve asa constant

l;ii l(

< D
abcdefghijklmno
pqrstuvwxyzABC
DEFGHIJKLMN
OPQRSTUVWX
YZ2123456789012
34567890&$¢£%

cedbpece!i?é: -~
OVEO[F§or

) O

BLL (”('lllllillk‘

Lo §
HRE RN

’\1\

source of inspivation andmay
suggest a solution 10 a future
design probleny. The typographic
scene is constantly changing, and
items in the book can be easily

replaced.

 America’s |
ABC |
 Libraries
XY Z
USA 20¢

b L egacies To Mankind




Male inexpensive copies of
items from magazines ov other
printed pieces that others may still
want tovead.

fipunculo perilquale emanaua laqua della fontana per artificio perpe.
wain lafubie@aconcha.

Nl Patore dunquedi quefto uafo promineua uno pretiofiffimo mg
ticulo,mirabilmente congefto diinnumere gemme globofe preflamente
unaadlaltra coaceruate,cum inzquale,o ucro rude deformatura, lepidif
fimamenteil méticulo ferupeo rendeuano,cii corrufcatidediuarii fulge
tridi colore,cum proportionata eminétia. Nel uertice,0 uero cacumine
diquefto monticulo,nafccua unoarbufculo di mali punici ditronco,o
uero flipite&di rami, & fimilmente tutto quelto compofito di oro pralu
cente.Lefoglicappofiticdifcinullite Smaragdo.Glifruciallagranditu
dinenaturaledifperfamentecollocati,cumil fidio doro ifchiantati larga
mente,&inloco degligraniardeuano nitidiffimirubini,fopraomni pa-
ragonio nitidiffimidicraitudine fabacea. Pofcialo ingeniofo fabro di

queftainextimabile faétura & copiofo eflendo del fuodifcorfo
imaginario haucadiferiminato,inloco di Cico gligranicum
tenuiffima bractea argentea. Oltra di quefto & ragioneuol-
mentchauca fi¢to & alcunialtrimalicrepati,madi
granclaturaimmaturi ouchauca copofito cum im-
probo exquifito dicraffi unionedi candoreorienta-
le-Ancorafolertemente hauca fin@o glibalau
ftifacidi perfecto coralio in calici pienidiapi
cidoro. Vltradi quefto foradellafum-
mitate del fiftulatamente uacuo fipite
ufcivauno uerfatle & libero fty-
lo,ilcardineimo delqua
lc,erafixoinuno ca-
po peronato, o ue
ramente firma
tofoprail medio
dcllaxide. &afcendeua
per il peruio & inftobato trunco.

REROX COPY OF TYPE — ALOUS MANUTIVUS, 14999

Keep a page of addresses of
graphic arts supply houses, telephone
numbers of typographic services,
ore.

nclude notes from lectures,
random sketches, and accidental
doodles that may have value
sometime in the future.

FPligte - L Mo e 25w 45

AN7C 1003% 575-paco
Nor - UJ!Q,%‘ L 2 2 (Pt Plgry &)
W oqt C/dnc,o't(m_,‘ Poll 19350 g

ATA 6l qth Are. AJYC 1000
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Backword

This book has attempted to familiarize
the grapliic artistwitl the elements
of typographic design. I the specific
area of typesetting, revolutionary
changes have occurved through the
use of electronic aids. The computer
may awell be called a tool forthe
modern typographic designer:
Perhaps the ymost significant tip in
the book is for the designer to learn,
as soon as possible, how computer-
assisted plotocomposition and digital
generation of new type styles is
accom’u/z'sl‘ze({ . Find and carefully
read books on the subject and
brochures that are available from
the manufactures of the electronic
hardware. Actually seethe systems
atwork , visit typesettivig houses,
and ask questions. The future graphic
artist may dowove designing attie
Keyboard of an electronic typesetting
systewn than at the dvawing board.
Despite these advances, however;
what a veader veads — what a
typographic artist creates — is a
visual experience. The rules of
typographic ovganization will always
apply, even though the means of
accomplishing the end result may change.
Today’s typographic designer
must Keep abreast of the constantly
changing scene. New visual concepts,
new typefaces, new methods will
appear, but the primary goal of the
designeyrwill continue 1o be a visually
attrvactive design and an easily
comprehended message.
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Ad Lib, 70

Agate, 39

Akzidenz Grotesk | 16

Allegro, 79

Amtericana , 8o

Antique Old Style Roman 13,125,
114

Ascenders, 35,47

Avant Garde Gothic , sé

Baker Signet | 84

Bank Gothic , 30

Barcelona (170), 31,57

Baskerville, 25, 30,31,33

Baskerville, Joh | 15
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Belwe, 81

Beyrhavd , 31,35,54
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81

Bodoni, Gianbattista , 15,45

Bookwiar, 31,54,57

Borders, 89

Brackets, 40

Broadway, 83

Brody, 17

Brush , 8o

Bulmer, 30

Burns, Aaroi, 56

Buve, Williant, 17,101

Caledonia, 350, 31,55
Calligraphy

definition of, 6

relation of, totype, 19 - 24
Captions, 52, 100
Carolingian minuscule, 20
Cartoon, 83
Caslon, 22,25,30-31,33, 45
Caslon, William , 14

Celtic, 31
Century Schoolbook., 30,33,54,75
Chancery Cursive, 20, 21
Character Count, 47, 49, 90,94-95
Cheltestham , 31, 75
Clarvendon , 55
Cloister, 13,20, 25,30,33, 54
Colummna, 77
Comvmercial Script, 17,24, 25
Computer-assisted rypography , 18,
111
glossary for, 106-7
Cooper; 17, 75
Copy-fitting , 48,49 ,90-92,98-100
Coster, Lauyens, 13
Craw mModeri , 31,54

Descenders, 35,46
Devices, ornamental , 62, 63,86-88,
98
Digital typesetting, 106, 108-10
Display type
comping, 8s
definition of , 40
designing, 69-74
styles of 17, 75-84
Dom , 76
burch-English oldstyle, 14, 25

Egyptian, 16

El Greco, 24

Ewni, 39

Enphasis, 64-66
En,3

Eras Demi, 57
Euyostile, 78
Eusebius, 13,20
Excelsior Script, 22

Fenice, 57
Figuyes. see nomsers
Files, 120-21
Flaslt, 79

Font, 34




Foornotes, 100
Frankfurter, 78
Franklin Gorthic, 76
Freehand , 25

French Old Style, 14, 25
Frutiger, Adrvian , 104
Futura, 16, 25,30,31,32,55

Garamond, 25,50, 31,33
Garamond, Claude | 14
Gill Sans, 79

Gothic, 32,57, 78, 80
Gothic Textura, 13,19
Gougy, 25,51,45, 53
Goundy, FW., 19

Graplz (1710), 31,57
Gray Bulba, 116
Greeking, 68
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Grotesque , 32
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Italia, 82

Italics, 13,21,25,41,100, 115

Jarnnown,Jean , 14
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Kaufmann, 24
Kewserley , 31
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Koch, Rudolf | 45

Lady, z3
Lariat, 17

Layout, 112-13
Leading, 38-39,51, 52
Legend, 17, 31
Letterspace, 38,44, 99
Lexington, 7

Libva, 83

Line length, 43,49, 52
Linotype, 18, 106

Log Cabin Rustic, 17
Lubalin, Herb, sé
Ludlow, 104
Lydian, 76

Machine, 78

Manutius, Aldus, 13,21
Mary Ann, 31
Merganthaler, Ottmar; 18, 106
Michelangelo Titling, 82
Microgramma, 84

Mistral, 24

Modern Roman, 15, 25, 115

1 Modern*20, 20,53
- Aonotype, 104

Neuland , 84

News Gotliic, 30, 51, 81
Niccoli, Niccolo, 21
1976 Bicenteninial | 117
Norcross*2 | 116-17
Normandia, 17
Niombers, 46,58

Olive, 78

ondine, 23

Open Roynast, 84
Olpti HWia, 31,32,53,76
Othello, 17

Palatino, 21,25,55,77

Palativio, Giovanni, 21

thm', 42

Paragraph(s)
designing, 60-61 |
fivseline of, ¢2-04, 67
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indewt for, 44, 62,98 Trylor, 17

length of, 44 zoth Century, 78
MIAaArrs, 47 721,06'. SEE ALSO DiSPLAY TYPE ; TEXT T/PE
Parentheses, 49 and calligraply, 19 - 24
Parsons, 82 chavacter parts, 28-19
Phenix | 84 color of, 36,47, 62
Pica, 34 definition of , 6 !
Phototypesetting , 18, 34, 38, 39, divection of , 56, 45 |
71, 92,106, 111 glossary of tevms for, 8-12
Playbill , 81 histovy of , 13-18
Poirt, 34 setof, 34,56 l
Prisma, 83 sizeof, 34, 36,45,46, 69
profil, 17, 81 styles of, 25-26,36,114~15
proofreader’s mayks, 96-97 texture of, 36-37
P.T. Barniunt, 31 weight of, 34,36,46
. Typef (1CES. SEE ALSO INDIVIDUAL NAMES |
Renner, Paul , 16 choosing, 42, 45,59
Rowmiic, 81 display, 17, 75-84
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Script, 25, 115 Typewriters !
Set, 34,36 composition witlt, 101-3
Solemmis, 79 histovy of, 17
, Souvenir Light, 55 Typositor A-51, 24
Specifications, 46, 91, 98,100
Square-serif, 16, 115 Uncial , 23,82
studio, 82 Unit, 34
Stymie, 76, 78, 79 Univers, 30,32,104-5
Mniversiry, 83 |
Tagliente, Giovanni , zi
Text lettey, 25 \/e’lnus‘, 82
Text type Victovian type, 114
definition of, 40
designing, 41-52 Wedding Text, 24
indicating , 68 Weiss Romar, 55
styles of, 53-57, 98 Windsor, 77
Tiffany, 77 Word pictires, 93
Tisnes Rowtan, 30,31,35,55,75,9) Word spacing, 38,39,44,45,51,99
Tools, 26-27
Transfer letteving, 71, 18 x-height; 35, 44
Transitional Rowmasi, 15, 25
Trump Mediaeval, 80 Zapf Chancery, 57
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A Short History ot Type

Jolraun Gutenbery toented prowtivg

from movable ype vt Adinz, Cermany,

it abvour 1450, His remarkable Bible ,
pnted at that e, is apristing
classic T Ourch dispuse Gutonberas
primacy, clamng Bt Lavress
Coster, a contenpontry of Crtenlerg,
was actually the first printes, bt
this dssagreement haswever ven
absolutely resolved. Cutenbeeq used
aletter stule (Gothic Teatreray) that
wass basedd on fandwritten black
fetter povms poprelar s wovthern
Ewvepe af the tie. -
airon ¥ unaud? e ednt o
e buc mody . &g anaadus &
moni [aredan magno: e gron ¢
oni falun. Cuomaquadt pihlmn”
obrari cogna et cofivot:vole
@it windreave rrgus ¥ thinse lud
ficur reav anees eirdu: fos mulamdnr
rvanu (¢ fm navreo betlveao. Bola
aurt proadr pre o urelalac
11t P00 QuF CCTUBFElt rro af oo e
v qui Defolaureut nunates malrae i
wrgno mrg. Mue ergo Rarua nbr o
rnro gblanonre quae maiftuut o

Fronting spread vapiclly tootlicr
countries Inttaly the black leder
becanie more rounded

tet lande perbennt Lab

€ C

sren sarwemviie

Observe the warations o the
lener ¢ st o differear typefices.
The Clowster has an angled
crossbar. Baskerville blends
aracepuily from thick to thive The
Gavamend has a frechand look,

ruruay sar sueuny ScHos 0o 20

Here ave five varieties of sevifs on
fae leqier 1o Serifs ave wor the only
way 10 wdendify type, biee yorewall
becorne move sensitive 1o such
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11 1870 Nicolas Jotson. a
Freuchman whe studed wuder
Cetestbery v thiess migrared to
Venice, destaned n tupeface that be
catled Ewsebins, pasihioned after
the Inomawistic writen formsof
the time Enseluns was the gost
rowase tupe stile Today if 5
wdentifeed as Antiquce Oid Style
Rowman .

oyles nafatur){edn
eftatur.Credidic eni

Photostatic copy of Jenson tigpe.
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nopqrstuvwxyz

Cloister~a 20th century typeface

At thie end of the fifrecntls
cennury, Aldus Manutivg prodiced
the fust italic type in Verice i was
based on local, slanted calluwaphicaily
wriften forms

N am [i picridt quadrans fibi
O flendatar, ames nomen utd
E ruendas potus,ommxffa q

acoom areow 540
withe @ lriak loop and crossbar:
The Bodoni changes abraptly
froms trick o thint and las o
struglie curve. The cuwve of Caslen
s40 has waglie towards the bogom

“asiomsec

subtle chauges as these whea

Rl — 4
ping a beder

of letter forms.

bt any alphabet morve diffevaces
it forus will be found v tluse—
letters thaw in auy ofhuys.

When composing a displai
headling on a layont, fast drawa
straighe pencil line on the back of
Asheet of tissue.

Turn the tissue over, aligy the

How to Comp a Display Headline

pencil line withe the characters of

type on the specimen sheet, and

carefully draw your headine,

movang te sleet back and forel - gy

10 leMerspace and compose your !
Ieadline e -

Wien frnished . tievm the tisie and
cuse the pencil line from the back
Check e alianment of all leters

willy unar Tsure and & et
aligument if necessany. Com
sevelop the rest of yno lat
e this headinag owto @ lagowr 1yon
have dveadi started.
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