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Type Ul Use is the guide to understanding 

and designing a publication’s essential typo¬ 

graphic elements. Organized by type application - 

text, headlines, subheads, breakouts, captions, 

and five more categories - Type in Use provides 

invaluable information to designers and editors 

who use desktop publishing equipment, as well as 

those who create type layouts by traditional 

methods. Using clear, easy-to-follow examples, 

each chapter describes and illustrates the prin¬ 

ciples of designing with a particular typographic 

element, then shows how the pros do it with care¬ 

fully selected examples from a wide variety of cur¬ 

rent publications. 

Type in Use focuses on the standard type cat¬ 

egories used in magazines, newsletters, and in- 

house documents. The ideas discussed, however, 

can be applied to all print media. It explains: 

• Why developing a logical hierarchy of type is 

the single most important tool for communi¬ 

cating 

• How to choose and mix typefaces 

• How to relate display type elements to unify a 

publication 

• How to create unique grids to enhance a 

publication’s personality 

• How to use white space and color 

• How to use the examples as idea starters to 

more easily solve everyday design situations. 

Basing his approach on more than a decade of 

teaching, designing, and lecturing, Alex White has 

dissected publication typography into its most 

logical components. With over 575 illustrations 

and two-color throughout, this book will guide 

the reader to make informed type and design de¬ 

cisions. Type in Use is a learning tool that will be 

an indispensable daily reference book. 
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INTRODUCTION 

The music is not in the violin. I can make an ugly document 

very easily I own a computer and layout software. The problem is, 

so do many others. Consequently, in the last few years, the state of 

publication design has both deteriorated and improved (the hard¬ 

ware and software can, after all, make magnificent documents in the 
right hands). The gap between good and 

bad design has grown because, after in¬ 

vesting fifteen or twenty grand in a sys¬ 

tem, the boss puts a visually untrained 

person at the wheel. Good, persuasive, 

communicative de¬ 

sign is difficult 

enough for trained 

designers to achieve. 

What possibility of 

success has a neo¬ 

phyte, given the array 

of possible missteps 

the computer pro¬ 

vides? It is too tempt¬ 

ing to change text 

size, mix several dis¬ 

play typefaces, alter 

the line spacing to 

stretch or compress 

type to fit the column, 

all done regularly because they can be 

done. Untrained designers are mistaken 

in thinking the music is in the violin. 

Newly minted visual communicators 

do not understand that, as designers, we 

are agents for the reader. Our job is to 

compose elements to make them maxi¬ 

mally interesting and comprehensible. 

“Maximally interesting” does not mean 

Hey! Wow! Pow! Zoom! It means reveal- 

Typography 

IS A MEANS 

TO AN END, 

AND NOT 

AN END 

IN ITSELF, 

AND IT IS 

SUBJECT 

TO CERTAIN 

RESTRAINTS. 

‘Herbert 

Spencer 

ing the content of the story instantly and 

efficiently. I do not read the publications 

to which I subscribe to get Hey! Wow! 

Pow! Zoom! I read them to get content. I 

look elsewhere to get Hey! Wow! Pow! 

Zoom! 

Our job as visual communicators is 

not to fill in all the space but to make sure 

our messages are read and absorbed. 

What is 

good design? 

Good design is communicative design. 

Period. Communication is why design ex¬ 

ists in the first place. So what is communi¬ 

cative design? It is the presentation of 

information in a clear, un-self-conscious 

way. The reader must not be aware of the 

act of reading. And this includes display 

type. 

To produce good, communicative de¬ 

sign, you must put yourself in your read¬ 

ers’ shoes. What will make them want to 

read? One thing is telling them clearly 

what is in the text. That means having 

well-written, informative headlines and 

subheads. It means selecting the pictures 

that tell the story, not the ones that are the 

prettiest. It means not going overboard 

with typefaces to make the page look 

more interesting (in this regard, self-disci¬ 

pline is vital). 

Good design requires sharply defined 

visual relationships. It requires the self- 

discipline to make similar elements con¬ 

sistently similar; after all, you cannot 

make something pop out with impor¬ 

tance if the surroundings are all popping 

out, being special. Good design requires 

breaking long items into smaller, friendly, 

nonthreatening, bite-size pieces. It re¬ 

quires a sufficiency of entrances into the 

copy, not just the headline on the first 

page. Good design requires a clear page 

structure. Scanning a page to find new be¬ 

ginnings must be effortless. The hierarchy 

of information must be neon bright. This 

requires that the designer understand the 

material being designed! But much design 

is done without the designer simply hav¬ 

ing read the material, I suppose because 

thinking and understanding is harder 

than just creating prettiness. Few of your 

readers, however, read for the prettiness 

of the page; readers read to glean some in¬ 

formation from the page. 

Design by listening to the material you 

have to work with. This is called “organic 

design,” where shape grows out of and 

corresponds to the content. It is a way of 

organizing elements by attending to their 

inherent characteristics. Developing suffi¬ 

cient sensitivity to do this well requires a 

great deal of experience in handling type 

and imagery. But the learning process is 

what makes design as a career so reward¬ 

ing and so much fun. 

Design with 

a capital D 

Designers create hierarchies. Designers 

align elements. Designers differentiate 

components based on true differences. 

Designers select images based on their ex¬ 

pository content. 

It is the designer’s job to prepare pub¬ 

lications that convey their messages effec¬ 

tively, requiring minimal exertion by the 

reader. This goal is accomplished by mak¬ 

ing design decisions that result in a bal- 
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anced, ordered page. Each decision is not 

mightily significant by itself. But if, of ten 

decisions made for a single page, two or 

three are bad decisions - for example, too 

many text characters per line and non- 

alignment of headline and subhead and 

too narrow an outside margin - the page 

will be sufficiently disturbed to repel read¬ 

ers. The designer must focus on the cu¬ 

mulative effect. 

Space is undefined until it is articu¬ 

lated by positioning 

at least one element 

in it. But a single el¬ 

ement in space cre¬ 

ates problems. You 

cannot tell whether 

the element is big or 

small, near or far, 

high or low, be¬ 

cause it is merely 

floating in space. 

The perimeter of 

the space helps, but 

a second element 

must be added to 

provide scale. De¬ 

sign elements are 

viewed in relation 

to their surround¬ 

ings. To be an effec¬ 

tive designer, you 

must pay as much 

attention to the sur¬ 

roundings as to the 

elements with which 

you are working. 

The human eye 

looks for similarities 

and differences. Similarities and differ¬ 

ences, or relationships and contrasts, are 

flip sides of the same coin. A relationship 

is a visible connection or association. A 

contrast shows or emphasizes difference, 

or lack of association. To create a rela¬ 

tionship, all you must do is have two or 

more elements in agreement. They may 

be the same size, shape, color, or position, 

but their shared characteristics cause them 

to be perceived as related. A designer who 

fully understands the importance of this 

idea will be able to make any group of ele¬ 

ments function as effective visual com¬ 

munication. This is true whether the 

elements are typographic, photographic, 

or illustrative. 

Relationships require that tough deci¬ 

sions be made so that almost similar ele¬ 

ments appear to be similar. A simplified 

page is a scannable page. Relationships re¬ 

quire that alignments be true: half a pica 

between friends makes a big difference. 

Contrasts require one element to 

dominate another. Good design organizes 

information in a hierarchical fashion. Ele¬ 

ments are organized to be seen in a spe¬ 

cific order. The element that is seen first, 

called a focal point, dominates the page. A 

very basic contrast exists between type 

and imagery. Because type and imagery 

and, of course, space are the elements at a 

designer’s disposal, designs are said to be 

either type dominant or image dominant. 

You must decide which of these two is 

more important to your message as you 

begin your preliminary sketches. The sub¬ 

ject matter will most often suggest its own 

treatment. Great visual material lends it¬ 

self to an image-dominant layout; a great 

headline or pull quote or a lot of copy 

suggests a type-dominant layout. 

About 

typography 

Type holds a publication together. The 

one thing every page in your publication 

has is type. It is the constant, the thread 

leading from spread to spread. It is vital to 

the life of your publication that the type 

be presented consistently and in a way 

that makes sense to the reader (that is, 

keep it simple!). Groups of similarly de¬ 

signed typefaces are known as families 

and, when used throughout a publication, 

unify the pages. Develop a system that 

works for your particular needs and stick 

to it. You will tire of your typographic sys¬ 

tem long before your readers do. 

Restrict your typeface use. Use the least 

possible number of typefaces, sizes, and 

weights, while still allowing for flexibility 

as unusual circumstances warrant. When 

in doubt, do not make a special change. 

Your readers are well served if you err on 

the side of typographic consistency. If 

your system is well conceived initially, the 

variations in your regular typographic ar¬ 

senal will cover any situation. Making 

special changes or experimenting from 

page to page or issue to issue confuses and 

severely weakens the unity of your prod¬ 

uct. Minor typographic variations confuse 

and distract the reader from the content. 

Besides, they take a lot of time to produce. 

Standardize columns and type specifi¬ 

cations. The column structure and text 

type are pervasive in a publication. To¬ 

gether, they create its personality. Unin¬ 

formed design is taking a standard 

three-column format and shoving “inter¬ 

esting” display type at the tops of the col¬ 

umns; it is no wonder that it still looks 

familiar. Informed design is fundamen¬ 

tally altering the 

column structure so 

that all type looks 

special to this publi¬ 

cation, so that read¬ 

ers can scan the 

page and be in¬ 

formed and enticed 

to get into the text. 

A Rule Of Thumb 

That Should Never 

Be Broken: The 

wider the column, 

the larger the type 

size and the greater 

the necessary line 

spacing. When type 

is set for a two-col¬ 

umn format, it 

should always be set 

bigger with more 

line spacing than 

when it is set for a 

three-column for¬ 

mat. Catalog all the 

necessary typographic treatments for the 

past year’s worth of issues of your publi¬ 

cation, and develop a system of text set¬ 

tings and column placements that can 

accommodate all those circumstances. It 

is extremely likely that future stories can be 

-y- 
Tr is 

INTERESTING 

TO DISCOVER 

TYPOGRAPHIC 

RULES 

CONTAINING 

INCONSISTENCIES 

IN LOGIC, 

WHICH ARE IN USE 

ONLY BECAUSE 

OF TRADITION. 

7t IS ALSO 

INTERESTING 

TO PONDER 

THE ORIGIN 

OF THESE ERRORS, 

THE PRACTICAL 

REASONS 

FOR THEIR 

PERPETUATION, 

AND TO SUGGEST 

REMEDIES. 

'Bradbury 

Thompson 

-9- 

Type 

well-used 

IS INVISIBLE 

AS TYPE. 

The mental eye 

FOCUSES 

THROUGH TYPE 

AND NOT UPON IT, 

SO THAT 

ANY TYPE 

WHICH HAS 

EXCESS IN DESIGN, 

ANYTHING 

THAT GETS 

IN THE WAY OF 

THE MENTAL 

PICTURE 

TO BE CONVEYED, 

IS BAD TYPE. 

Beatrice 

Ward 
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made to behave like one of those past ar¬ 

ticles, that there is some similarity in im¬ 

portance and content that would allow 

them to be treated in the same way. 

Standardize type placement. After you 

have decided on type specifications, deter¬ 

mine exactly where every element will be 

placed, how far 

from the trim, how 

far from other type 

elements. Also de¬ 

cide how much 

space will occur 

from picture to cap¬ 

tion, from headline 

to subhead, from 

subhead to text. 

This space manage¬ 

ment is what will 

make your publica¬ 

tion look clear and 

well organized. It 

will make readers trust the content. 

Flush-left/ragged-right type is an all¬ 

purpose setting. Word spacing in flush- 

left/ragged-right type is always consistent, 

regardless of the column width. Justified 

type, on the other hand, achieves two 

smooth edges at the expense of even word 

spacing: each line of type is sucked out to 

or shoved into the full measure, and word 

spacing is inserted or deleted as needed. 

This is a minor distraction in lines of type 

that contain sufficient characters (about 

forty), but shorter justified lines create 

horrible word spaces. Avoid the problem 

by setting all type flush left/ragged right, 

allowing hyphenation. The idea that such 

a setting looks more casual, or that justi¬ 

fied type looks more dignified, is non¬ 

sense. What is far more important is how 

the display type is handled and how it re¬ 

lates to the text. 

How do I 

make it work? 

The choices made while designing are too 

often based on a narrow horizon of possi¬ 

bilities. They grow from past decisions, 

what others involved with the project will 

allow or like, our self-confidence in taking 

a chance on doing something new and 

risky, and perhaps most important, our 

knowledge of what is possible. 

Type in Use is intended to widen the 

horizon of typographic possibility, to take 

off the designer’s blinders. Inspiration for 

interesting typography can be found in 

other places too. But don’t just look at 

type for ideas. Look at other objects and 

visual relationships as well. Be imagina¬ 

tive. Experiment. Galleries and museums 

are useful resources. Read as much as you 

can about design. 

There are many typographic ideas, a 

lot of choices, in this book. It is not a 

good idea to wander through the pages, 

arbitrarily selecting a headline scheme or 

caption format and tossing them into 

your publication. You probably will not 

have compiled a coherent typographic 

system, so you won’t be much better off 

for the effort. 

Instead, determine the most important 

typographic element in your publication. 

It can be either the most problematical or 

the element that deserves to be made 

prominent because it is unique to your 

publication (like its name). Now, pencil 

and paper in hand, turn to the chapter de¬ 

scribing that element, and look for a treat¬ 

ment that sparks an idea or seems to solve 

your problem. Look for the idea ex¬ 

pressed in the examples, and reinterpret 

the idea, not the typographic execution it¬ 

self. That is just a ripoff and no fun. 

Redraw it, making whatever changes are 

needed to satisfy your unique situation. 

As you flesh out your design by looking 

through the other chapters, find design 

solutions that are harmonious with the 

initial treatment. Every treatment can be 

altered to fit with other elements. 

Even when following this technique, 

developing an initial, unified design by 

lifting various treatments from a book is 

very risky. Computers allow quick and 

relatively easy changes. Create several 

variations of an idea, print them out, and 

pin them on the wall. Live with them for a 

few days before making a final decision. 

If a treatment is amusing merely for 

amusement’s sake, your readers will 

quickly tire of it. If you use a novel treat¬ 

ment that helps convey content, that is, if 

you solve a real problem in an effective, 

communicative way, you will cement a 

bond with your readers. 

There are many books available that 

discuss the principles and theories of 

good typography. Two of the best are Carl 

Dair’s Design with Type and Erik 

Spiekermann’s Rhyme & Reason: A Typo¬ 

graphic Novel. I recommend them as the 

brilliantly thorough, entertainingly pre¬ 

sented classics they 

are recognized as 

being. 

Type in Use is a 

type primer and 

guide to effective 

editorial typography. 

The book is broken 

into chapters de¬ 

scribing the essen¬ 

tial elements of pub¬ 

lication design, with 

an additional chap¬ 

ter at the end on ty¬ 

pographic develop¬ 

ment, which puts 

the present stan¬ 

dards in perspective. 

This book shows 

examples from a 

variety of publications - famous, high- 

profile, high-volume magazines and small, 

limited-run publications. Good typogra¬ 

phy is available to everyone. A big budget 

is not necessary. The only resources you 

need are thought and imagination. 

-?T- 

7n TYPOGRAPHY, 

FUNCTION 

IS OF MAJOR 

IMPORTANCE, 

FORM 

IS SECONDARY, 

AND FASHION 

ALMOST 

MEANINGLESS. 

SHARON 

ft URNS 

-$- 

Typography 

is the 

EFFICIENT MEANS 

TO AN 

ESSENTIALLY 

UTILITARIAN 

AND ONLY 

ACCIDENTALLY 

AESTHETIC END, 

FOR ENJOYMENT 

OF PATTERNS 

IS RARELY 

THE READER’S 

CHIEF AIM. 

Stanley 

!Morison 





TEXT 

You have used all the tricks at your disposal to entice the 

reader into the text: provocatively written, dynamic display typogra¬ 

phy, intriguing imagery, visible captions, and well-placed white 

space. Once there, the reader too often finds the text handled as 

blocks of grayness, as though a 50 percent screen tint is equivalent to 
words and sentences that actually contain 

thoughts. 

Text is all the little type, the stuff that 

so often looks gray and uninteresting. But 

text is the most important part of your 

message because it contains the greatest 

amount of information per square pica 

on the page. 

Text contrasts with display type, which 

is any area of typography meant to attract 

the reader’s attention. The elements of 

display typography are: headlines, sub¬ 

heads, department heads, breakouts (brief 

sections of the text reset large and sur¬ 

rounded by regular text), folios (page num¬ 

bers), and picture captions or legends. 

Text and the page’s underlying grid fun¬ 

damentally affect the look of visual com¬ 

munication. The treatment of text type 

and its underlying grid cannot be sepa¬ 

rated. Josef Miiller-Brockmann, the noted 

Swiss designer, wrote in his book The 

Graphic Designer and His Design Problems: 

“Each problem calls for a grid suited es¬ 

pecially to itself. It must enable the de¬ 

signer to arrange the [text], captions, and 

[imagery] so that they are as visually ef¬ 

fective as their importance warrants and 

yet form an ordered whole.” 

It is vital that all typographic elements 

work well with the two other primary 

page ingredients: white space and imag¬ 

ery. Because of the hand-in-glove rela¬ 

tionship of text and its environment, it is 

wise to take a brief look at page layout ba¬ 

sics at the beginning of this discussion of 

text typography. 

White space is the empty area to 

which type and imagery are added. It is 

the “ground” in a figure-ground relation¬ 

ship (fig. 1.01). It is perceived as back¬ 

ground and goes unnoticed until we place 

elements in it, at which point it becomes 

defined by the positive shapes. White 

space appears around paragraphs, be¬ 

tween columns and lines and words and 

letters. It defines the perimeter shape of 

individual characters and words. Natu¬ 

rally, the treatment of white space greatly 

affects a document’s legibility and attrac¬ 

tiveness. The intelligent and informed 

management of white space will do more 

to improve your visual communication 

than any other design decision. 

It is important to realize that the spac¬ 

ing rules we follow today evolved over 

thousands of years, each development a 

response to speed the process of writing 

the world’s a stage 
and all the men 
and women 
merely players. 
They have ihe many parts, 
ir exits and his acts being 
their entran- seven ages, 
ces, and one At first the 
man in his infant, mew- 
time plays ling and puk- 

I 1.01 
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1.03 

1.04 

All the world’s a stage and 
all the men and women 
merely players. They have 
their exits and their en¬ 
trances, and one man in 
his time plays many parts, 
+2pt line space 

All the world’s a stage and 
all the men and women 
merely players. They have 
solid 

All the world’s a stage and 
all the men and women 
merely players. They have 
-2pt line space 

1.06 

and to ease the transmission of written 

communication. Word spaces, for ex¬ 

ample, were not developed until around 

a.d. 400 by the Romans as a way to sepa¬ 

rate word symbols (fig. 1.02). 

Consistent spacing throughout is cru¬ 

cial to making typography both attractive 

and easy to read. The ultimate goal of let¬ 

ter, word, and line spacing is to make it 

invisible, to avoid self-consciousness, al¬ 

lowing the reader to absorb the meaning 

and content of the type effortlessly. 

White space infiltrates every element 

on the page. Let’s look at each of these lo¬ 

cations in turn. 

Margins are the four areas surround¬ 

ing the live area of a page (head, foot, and 

two sides), and the vertical spaces be¬ 

tween columns of type (fig. 1.03). Gener¬ 

ous margins make a document more ap¬ 

pealing by reducing the daunting quantity 

of text on a page. Unequal margins give a 

publication a unique appearance. A deep 

and consistently applied head margin is 

called sinkage (fig. 1.04). 

Line spacing (also known as leading, 

though the days of lead slugs separating 

lines of type are long gone) is the space 

that appears between the descenders and 

ascenders of lines of type (fig. 1.05). Line 

spacing is added to separate lines of type 

from one another, making the reading 

process easier. Proper line spacing pre¬ 

vents skipping or rereading lines of type. 

Additional line spacing is recommended 

for long line widths (over about forty 

characters), type styles with large x- 

heights (the lower-case letter excluding 

ascenders and descenders), and for read¬ 

ers with reading deficiencies (the very 

young, the very old, and poor readers). 

Well-proportioned line spacing improves 

the legibility of a document. 

Line spacing is often added when a 

story is short and must be stretched to fill 

the space. While a logical method for fill¬ 

ing space, it usually looks out of place and 

draws undue attention to itself. Better 

ways to fill the space are to enlarge an im¬ 

age or run a breakout. 

When no additional line spacing is in¬ 

cluded, the type is said to be set solid. Re¬ 

ducing line spacing so that ascenders and 

descenders actually overlap is called 

minus leading (fig. 1.06), a practice that 

should be used - and, indeed is actually 

recommended - only for display-size 

type. 

A new printed thought is signaled by 

paragraphing. Indention is one method 

of indicating paragraphs. The other is 

skipping a line space or adding several 

points of space between paragraphs, with¬ 

out indenting (fig. 1.07). Paragraphs that 

are separated by additional space should 

not also be indented, because it is a re¬ 

dundant signal. Whether you choose 

indention or adding space between para¬ 

graphs, do not indent the very first para¬ 

graph, as doing so spoils the attractive up¬ 

per left corner of the text. There is always 

another signal at work, telling the reader 

that a new idea is beginning. The change 

in type size or weight from that of the pre¬ 

ceding headline or deck is sufficient. 

Word spacing is the space that sepa¬ 

rates words on a line. Word space should 

only be sufficient to separate one word 

thought from the next. Too much word 

space slows the eye down. For optimum 

legibility, word spacing should remain 

consistent from line to line. It also should 

be set in proportion to letterspacing, that 

is, open letterspacing complements open 

word spacing. 

A flush-left/ragged-right setting is the 

best way to achieve even word spacing be¬ 

cause the spaces stay exactly the same 

while the ends of the lines flex - some 

lines are a little shorter than others. Al¬ 

lowing hyphenation creates a “soft rag,” 

or gently curving right edge (fig. 1.08). 

The text in this book is set with a soft rag. 

Prohibiting hyphenation causes a “hard 

rag,” or strongly uneven right edge, be¬ 

cause entire words that do not fit on a line 

are dragged down to the next line, leaving 

a big gap on the right side of the column 

(fig. 1.09). The ideal rag is called a 

sawtooth because it has alternating long 

and short lines, thereby avoiding inad¬ 

vertent bulges or gaps. A sawtooth edge is 

more easily achieved if you specify all 

lines that are within a few points from the 

full measure be set justified, thereby de- 
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fining the column’s maximum width. 

These few justified lines will not have 

badly compromised word spacing. A hard 

rag is considered poor typography be¬ 

cause the zigzag of the right edge is dis¬ 

tracting and because achieving a sawtooth 

is practically impossible. Occasionally 

ragged-right copy becomes too ragged - 

numerical copy is one example. Specify¬ 

ing a minimum measure often solves the 

problem. 

Justification is setting lines of type to 

the same exact width, altering word 

spaces to achieve the equal measures. Jus¬ 

tified type looks fine as long as the line 

length, or measure, is sufficient to absorb 

the word-spacing fluctuations. A measure 

of forty characters (equal to an average of 

eight words) per line is essential for rea¬ 

sonably even justified word spacing. Justi¬ 

fied type always produces poor word 

spacing when the type is set without hy¬ 

phenation: the extra white space is in¬ 

serted within the line, between words and 

between characters, to make up for the 

exaggerated shortage of letters (fig. 1.10). 

If several consecutive lines of poor 

word spacing occur, “rivers” of white ap¬ 

pear vertically in the text, creating a dis¬ 

traction and giving the reader a conve¬ 

nient - if subconscious - reason to stop 

reading. 

Letterspacing is the space between let¬ 

ters in a word. By completely surrounding 

individual characters, it defines their 

shapes. It is proportional to the width of 

the letterforms and should be visually 

consistent from letter to letter and from 

word to word. 

Letterspacing and word spacing are 

controlled on typesetting equipment by 

setting the tracking. Ordinarily, letter and 

word spacing are directly related, but it is 

possible to set them independently, that 

is, to have increased letterspacing and de¬ 

creased word spacing, for example. Each 

software and equipment manufacturer 

has its own system, so check the User 

Manual or speak with your supplier to get 

the codes needed to adjust the tracking of 

your type. 

Irregular, arbitrary letterspacing de¬ 

creases the eye’s ability to perceive famil¬ 

iar word shapes and significantly slows 

reading speed and comprehension. 

Kerning smooths out letterspacing be¬ 

tween specific character combinations by 

reducing letterspacing for optical consis¬ 

tency (fig. 1.11). 

Typographic color is the relative light¬ 

ness or darkness of an element on the 

page. A variety of tones on the page tells 

the reader straight away what is most im¬ 

portant and what is less so. Along with 

relative positioning on the page, grayness 

denotes the hierarchy of the elements (fig. 

1.12). This example of a newsletter page 

shows three distinct grays. Each suggests 

a level of importance because the eye 

naturally focuses on the area of greatest 

color concentration (that’s why headlines 

are bolder type). Using three typographic 

colors gives the page depth and creates vi¬ 

sual movement: darkest for masthead, 

medium for headlines and visuals, lightest 

for text. 

The 

examples 

The text examples shown in the balance 

of this chapter generally break typo¬ 

graphic conventions such as “use forty 

characters per line” or “always add two 

points of line spacing,” but do so care¬ 

fully, without compromising legibility. 

Just as it is necessary for a lawyer to un¬ 

derstand the law to best serve his or her 

clients, so one who works with type must 

understand text setting “laws” to know 

when they are being broken and to know 

what to do to compensate for the viola¬ 

tions. 

Adhering to the nine type conventions 

that follow will provide clear, communi¬ 

cative typography. If you follow them and 

make a few well-placed and highly visible 

customized adjustments, you will have 

good, clear, readable type that has its own 

distinctive personality. 

• convention 1: Text type is sized in 

relation to the width of the column. The 

wider the column, the larger the type 

must be. 

Text works best in columns of about 

forty characters per line. The eye can scan 

All the world’s a 
stage and all the men 
and women merely 
players. 

They have their 
exits and their en¬ 
trances, and one man 
in his time plays many 
parts, his acts being 
seven ages. 

At first the infant, 
mewling and puking 
in the nurse’s arms. 
And then the whining 
schoolboy, with his 
satchel and shining 
morning face, creep 

& Th 

All the world’s a 
stage and all the men 
and women merely 
players. 

& Af 

They have their exits 
and their entrances, 
and one man in his 
time plays many parts, 
his acts being seven 
ages. 

At first the infant, 
mewling and puking 
in the nurse’s arms. 
And then the whining 
schoolboy, with his 
satchel and shining 

1.07 

bearded like the pardj 
jealous in honour, sud¬ 
den and quick in quar-] 
rel, seeking the bubbk 
reputation even in the] 
cannon’s mouth. And, 
then the justice, in fail 

1.08 

bearded like the par 
jealous in honour, 
sudden and quick 
quarrel, seeking the 
bubble reputation 
in the cannon’s mout 
And then the justice 

1.09 

beardedBlike|theBpard, 
jealous in honour, sudden 
and|quickBirJ|quarrel, 
seekingBth^|bubble 
reputation|evenBin(the 
cannon’s mouth. And then 
the|justice|in|faii|round 

1.10 

All the \ 
unkerned 

All the w< 
kerned 

1.11 
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All the world’s a stage and all 
the men and women merely 
players. They have their exits 
and their entrances, and one 

All the world’s a stage and all 

the men and women merely 

players. They have their exits 

and their entrances, and one 

1.13 

All the world s a stage 

L AND ALL ARE PLAYERS 

An exploration of humankind 
and life’s passing 

They have their exits and their entrances, and one 

man in his time plays many parts, his acts being 

seven ages. At first the infant, mewling and 

puking in the nurse’s arms. And then the 

whining schoolboy, with his satchel and shin¬ 

ing morning face, creeping like snail unwill¬ 

ingly to school. And then the lover, sighing like 

furnace, with a woeful ballad have their exits 

1.14 

forty-character lines quickly and return to 

the left-hand, leading edge of the next line 

effortlessly. Setting text across a line of 

more than forty characters requires an in¬ 

crease in line spacing to provide a clear 

avenue for the eye’s return path. Setting 

text across a substantially narrower mea¬ 

sure causes problems with hyphenation 

and, if you are setting justified, will cause 

very uneven - and very unattractive - 

word spacing. 

• convention 2: Word spacing is de¬ 

termined in proportion to letterspacing. If 

letters are set tightly, word spacing should 

be set tightly as well. 

• convention 3: Sans serif type can be 

just as readable as serif type if you make a 

few adjustments. Sans serif typefaces lack 

the strong horizontal flow of a serif face, 

so shorten the line length and increase the 

line spacing to reduce eye fatigue (fig. 1.13). 

• convention 4: Typographic varia¬ 

tion is another way of saying typographic 

hierarchy. Our job as visual communica¬ 

tors is to understand the material and 

show it in scannable, easy-to-perceive seg¬ 

ments. Differentiating elements on the 

page is helpful, but too many variations 

are counterproductive and confuse the 

reader. Keep your typography simple. De¬ 

velop a system of defining kinds of infor¬ 

mation and stick to it. Consistency is per¬ 

ceived as quality. Inconsistencies, even 

minor ones “just this once,” are perceived 

as disorderly and incoherent. 

• convention 5: A simple spacing sys¬ 

tem for headlines, subheads, and text im¬ 

parts a regular and clear hierarchy to ty¬ 

pographic elements, easing the reading 

process and enhancing the appeal of your 

printed piece by suggesting logic and or¬ 

der (fig. 1.14). 

• convention 6: An 8 - by n-inch 

magazine page is chopped into the famil¬ 

iar, and dull, three-column format to ac¬ 

cept standard ad sizes. If your publication 

does not run ads, you can develop a more 

unusual column structure. If your publi¬ 

cation does require standard ad sizes, 

develop a system that allows greater flex¬ 

ibility on story openers, then reverts to 

ordinary three-column layouts on contin¬ 

ued pages (fig. 1.15). The examples in this 

chapter include many unusual story 

openers. In nearly every instance, the in¬ 

terestingness of the example disappears 

when the page is turned to the story’s 

continuation: the exigencies of selling ad 

space requires a more traditional format. 

• convention 7: When designing with 

type, consider the audience. Selecting a 

typeface is much like selecting clothing: 

you neither want to look too peculiar nor 

exactly like everyone else. Who is the in¬ 

tended reader? Under what conditions 

will the publication be read? From how 

far away will it be read? Is it to be scanned 

for tidbits, or is it to be read from start to 

finish, like a novel? These factors will help 

determine the typeface, type size, column 

width, and line-space configurations. Au¬ 

thor and design consultant Jan V. White 

calls this “considerate typography.” 

• convention 8: Solutions to typo¬ 

graphic problems are built in if you pay 

attention to communicating clearly. Ty¬ 

pography becomes confusing and actually 

interferes with the message when it is ma¬ 

nipulated for its own sake as a self-con¬ 

scious art form. 

• convention 9: Type is meant to be 

read. Use your own common sense and 

clear thinking to make your type as read¬ 

able as possible. 

Text can be made more appealing by 

manipulating six components: 

• line spacing 

• position on the page 

• columnar structure 

• shape 

• relationship with imagery 

• contrasting typeface 

The following examples illustrate each of 

these ideas. They are offered as starting 

points. Once you begin thinking about 

unusual text settings, you will invent solu¬ 

tions that uniquely satisfy your particular 

needs, while still serving the needs of read¬ 

ers with clear, easy-to-read typography. 
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G A Id L A N 

By Christina Waters 
Performance photography by Rick Browne 

rlitt *ltimmrrins 

sounds of Indimre 

skiii tiiimi'lim music 

arc a* much a (wn 

of (ho fabric uf life at UG Santa 

Cm? a* llie scent of redwood 

forests Sooner or Inter, every 

one who spend* lime on the 

.•ampii* encounters the inutile. 

For route It becomes a pjwiion. 

Tile Kiimclan pniRrnm al 

IICSC oncomp.i»«es not only 

this hauntiii}! music, hut also its 

sister nm of Indoiieslmi iiiipppl 

theater tinil tlaurc. 'flu imqti a 

fniitftll collaboration ol the 

Music and Theater Arts boards, 

the three arc taught and 

practiced as an organs whole, 

much tile way the)' Iratlltioimlly 

are in Imloiieain. 

Tile IhinoemyoaroldUCSC 
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Ingty high international profile 

through its creative curriculum 

and vigorous exchange of 

artist* across the Pacific, Ihe 

program i* unii|ue to its focus 

on tile perfonulng arts of 

Sutidn. West Java, home to one 

of the largest ethnic groups in 

Indonesia and nil area with 

an artistic style distinct from 

that of either Central Java 

or Hull Each year the pro¬ 

gram's elasses and perform¬ 

ances involve 250 suulents at 

all levels. 

'file term "gamelan’ can 

refer to a group of musician* 

as they play a sot ol inslni- 

menis tmucli as otic might 

refer to an ■orelicslr.it, to 

the actual set of instruments, 

nr to the exquisite musical 

form itself, (iamelan mode 

strikes many Western cars 

as eharadcrlstleally bcIHIkc 

ami otherworldly In its 

emphasis upon sosluined 

tones unit repealed cycles 

Combining the syncopation 

of jnre xylophone with the 

mystery ol temple bells, 

(deled by insistent and 

seductive drumming, 

gamelan is both hypnotic 

and dreamlike. 

Professor of music 

linda Itmmnn-Hnll. who 

heads UCSUs gnmekui pro- 

gram, sect the dreamlike 

(luiillty as stemming from a 

dllferenl approach to lime 

Tltert!’* a speeitlr kind of 

goal-ditvcii-dness in Western 

music." says Huritinn-Hiill 

tile music progresses from 
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Steadfast 
Big Sur 

Hm at what seems to be the edge of the 
inrlh tv a majestic meeting at'sea and rock 
that resorts change, a [dace that can tr used 

to measure the course of a mani life 

By Jnmes Conaway 
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the nvcu-Jy ii.cn John P 
Kennedy. while I waitoi m the p>!e wjv 
ter vunileht. with a tense id Cal- 
ifomu jicro*M|UtinS I didn't know 
»h,i: the future of da- country, nr my- 

-setf, ncgiit be. and. IntdteCaiie dnSikxily 
ancaty .'bout tin- prospects. 

We vented the »tuue ltou.e Jeffers M 
twiiit m Cancel with hi* own hands, iul I 
Ihooabt of his lawn -flutr Hawk-’ "I 
e»»e him die lend tpft in the twiiigtil / 
Wlut fell »» reUatsi,; Owl-downy *oft 

In IS83,1 went tuKumfimf Utuverstv 
hi 4 pnt-graduate writing feilvwsNp 
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south with n new (new!. andflicr student. 

Stryipsd In* far in Ciruicl arsl Went into ,i 

fmarniw feathers, but a list/ Stored the 
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The minis give otitrie ile.ith .1 pacer 
and tHguilv CCS! was tivasvuraig; I as¬ 
sumed dial -Jx-y Nut t. IV, u.sjraeit by an 
(M(*ura;ftt'tf in I tig Sur. 
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f No Butts About it and SIUH0N-JI ohii NSiri in soiir alnl- 

* ... 
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Line 

spacing 

1.16 

Open line spacing has an informal look, 

which is exploited by beginning and end¬ 

ing the columns at different heights. 

These casual starting points are balanced 

with a clear underlying structure, giving 

the spread great beauty. Note that the left- 

hand edge of each of the text columns, the 

caption, and even the byline each align 

with an initial at the top of the spread. UC 

Santa Cruz Review 

1.17 

This left half of a spread opener has an 

open (10/16) text setting; subsequent 

pages use tighter, more expected half¬ 

point (10/10 ) line spacings. Open line 

spacing hooks a casual browser into the 

story because it makes the text appear 

brief and quick to read. The Washington 

Post Magazine 

1.18 

This column is almost exactly twice as 

wide as it “should” be - about forty char¬ 

acters is recommended - but look at all 

that line spacing. It is set in 9/25 type, sup¬ 

plying more line spacing than a reader 

could possibly need to get from one end 

of a line back to the beginning of the next. 

This, then, is pure aesthetics, and a very 

handsome blend of typographic “flavors.” 

The deck is red, the byline purple, and the 

initial green and tan. Memphis 

1.19 

Dropping text out of a background re¬ 

quires bold type. It is also a good idea to 

open up the line spacing if the back¬ 

ground changes, as in this example, which 

is a four-color detail of the opening 

spread’s illustration. The background col¬ 

ors vary from dark red to rust, black, and 

mustard. Caring 

1.19 
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Position 

on the page 

1.20 

This opener breaks its magazine’s stan¬ 

dard three-column format by floating 

centered in a lot of white space. The rigid 

structure of the justified column is con¬ 

trasted with the huge w, which matches 

the width of the headline and unites all 

the elements on the page. Pacific North¬ 

west 

1.21 

Following its standard three-column for¬ 

mat, this publication has left the first col¬ 

umn open on the feature story’s opening 

spread. The opposite page on the right has 

a full-page photo of the article’s subject.. 

This open column is an excellent cue that 

a major new article is beginning. New 

England Business 

1.22 

This publication has also left the lead col¬ 

umn empty on feature openers. However, 

it runs the first line of text all the way 

across the first two columns, an impres¬ 

sive hanging indent. The initial cap helps 

the reader find the unusual starting point 

of the text. Brake & Front End 

The Game Face of 

Charlie Clough 
Six years ago, Nashua Corp. was failing fast, until Chairman Clough injected a dose of 
confidence—and discipline—to put the company hack on its feet. "Perhaps it's what 
the United States Is going through right now. 

1.21 Aligning pickup trucks 
may require using 
some tricks of the trade 
Every type of vehicle has its own alignment 

peculiarities, and pickup truchs are no exception 

1.22 



18 TYPE IN USE 

1.23 

Attract attention by doing something very 

unexpected with the text. This article on 

cars as art objects is likely to engross true 

enthusiasts, who are probably more will¬ 

ing to read despite the angled baselines 

and reverse type. Note that the line spac¬ 

ing is greatly increased to compensate in 

part for the other liberties taken. 

Automobile Magazine 

1.24 

The wider text beneath where the 

money goes explains and serves as an 

umbrella for the twin columns of organi¬ 

zation names and addresses. Together, the 

three elements act as a sidebar to the main 

article. Psychology Today 

Column 
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structure 

1.25 

The format of this publication calls for 

two 16-pica-wide columns and one 9 - 

pica column per page. The 11/12 text is 

always placed in the wide columns. Cap¬ 

tions, pull quotes, and postage-stamp¬ 

sized photos are run in the narrow col¬ 

umn, creating a natural content division 

for the reader. The structure is wonder¬ 

fully adaptable: the narrow column can be 

placed in the center as shown, or to the 

left or right of the twin text columns, 

keeping this publication’s pages exciting 

and fresh. The Diamond 

1.25 
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When doubling the width of a column, 

enlarge the type and add line spacing, as 

in this example. Readers are willing to 

read that first paragraph - it looks so 

short - and then subconsciously decide 

whether to continue as they begin the 

normal text setting. The initial cap is 

printed in a rose red color, pulled from a 

detail in the color picture of the editor. 

European Travel & Life 

1.27 

This example also has increased line spac¬ 

ing to accommodate the particularly wide 

column treatment. The editorial never 

contains visuals, but this single extra-wide 

column treatment manages to convey 

some typographic personality neverthe¬ 

less. Textile Rental 

1.28 

Exaggerated margins between columns 

create this page’s personality. The illustra¬ 

tions are printed in bright orange and 

black and the bullets between items are 

red. San Francisco Focus 

E D I T O R' S 

NOTE 
About This 

Issue 

ECENTLY I HAD LUNCH with a British 

friend, and she happened to ask what was coming up in the magazine. The first 

thing I mentioned, since it was the story I was most excited about and because 

of my friend’s nationality, was this month’s profile of Sarah Ferguson, the 

duchess of York. “Really,” she said in that way the British have, “well then, 

lovely.” It wasn’t very difficult to pick up that my friend obviously had 
some opinions of Ffrgir. No surprise. Everyone, 

il seems, has some opinions of the royal family 

and lately about Fergie in particular. There’s an 

almost limitless fascination with the royals, espe¬ 

cially the young royals, and Fergie is now the most 

interesting of the group. She has brought an exuber¬ 

ant personal style and a sense of playfulness to a 

family that could certainly take themselves a little 

less seriously. 

My friend’s feeling about Fergie was. in a word. 

ambivalent. "I mean 1 do like the fad that she’s so 

relaxed in tin* performance of her royal obligations, 

but 1 must say she is a cer*aie — J fe¬ 

ll ut Fergie is a lot more than that. She has 

brought a down-to-earth, almost irreverent style to 

the royal household. She’s hot to Diana’s cool, straw¬ 

berry to her vanilla. All of which has resulted in a 

good deal of controversy in England, centered mostly 

on whether Eergie’s behavior is appropriate for some¬ 

one in her regal position. Many Brits think it’s not, 

while Americans wonder what all the fuss is uboul. 

There is something more important, however, 

than behavioral questions or questions of royal 

style. And this is pointed out by Ingrid Seward, who 

covers the rov'd- -• wrote the profile 

the d”‘-' 
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Editorial A new decade, 

a new century, 

a new world 

By |ohn ) Conmrv Recently, I read » copy of a speech Imm Congressman Met Levine ol Cali¬ 
fornia reprinted in ihejunc 15 C.i»igrtssh>nill Raoul. He outlined ihc unprece- 

farawj n rfcWiKvnum, dimin' denied changes and challenges which face die United Siairs Iwiii at home 
and abroad. I’d tllu re share some of his thoughts with you. 

Levine says we arc moving toward becoming one global civflUarion more 
quickly than ever before In human history. He outlined three changes f irst, 
die principal global struggle no longcxccruris on the Cold War. second. eco¬ 
nomic competition is die key battleground of our time; and. ifcinl, success 
requires we rebuild at home -rather than blame others abroad 

Levine proposes solutions that closely parallel those presented by Or. 
John O. Stocsslngcr at TKSA's 77th Annual Convention last March In Dallas 
Levine’s suggestions are; 
~ Lengthen ihe school year to allow mote time lor educarirm 
O Increase civilian funding for research and development and technology 

commercialization. 
C Form a think-tank called ‘Rebuild America' to rebuild at home In order 

C Promote a new concept called 'investment economics" (this could be 
developed by a team of eminent economists led by Noire: laureate Robert 
Solo**) 

C Develop an industry-led policy 10 revttaiiee and strengthen America s stra¬ 
tegic Industries 

Cl Encourage making an Investment in people, pattitularly by promoting 
new learning technologies that can increase students desire to Icatn 

□ Suppott global co-development and growth through economic cooperation 
rather than protectionism 

A number of levities comments should be heeded by our industry on 
both a national and global basis fust, many companies itt ihe industry arc 
operating on a global, not a national basis Next. one olotir major industry de¬ 
mands is and will be people-securing and keeping qualified people to tun 
the automated spuctns being developed by our industry And finally, the de¬ 
velopment of a capital base necessary in ilitancc automation and equipment 
(including pollution control equipment and systems to meet envtrotrmenul 
concerns) is crucial to profitable survival in ihe neat decade 

rhe challenges ate great We hope TRSA's Situ logic Analysis of the 
Industry hx 19*3 In this issue ofTextile Rental is hclplii! us you tn your corpo¬ 
rate planning 

for copies of tevlne's article tn the Ctmgressiiimrl Record, call me at 30V 
457-7535. C 

1.27 

past: 

1.28 



20 cv TYPE IN USE 

1.29 

Exposed 

1.30 

1.29 

Alternating narrow and wide columns are 

used to convey the idea of dieting in this 

spread. Four different column widths are 

used, with the text reading continuously 

from one column to the next. Note that 

all text is set with the same open line spac¬ 

ing, the most appropriate for the widest 

column. Shape 

1.30 

Doubling the column width makes one of 

three articles stand out because it is differ¬ 

ent - it has become an anomaly. A wider 

measure does not always require in¬ 

creased type size or line spacing. Here the 

text is readable because, though the line 

length is long, the copy is relatively short. 

The extra white space surrounding the 

copy block also helps. The margins be¬ 

tween columns are 1 picas wide, and there 

is a great deal of space carefully and con¬ 

sistently inserted into the headline units. 

New York Woman 

Shape 

1.31 

This example illustrates the use of white 

space to maximum advantage. The text’s 

shape acts as its own illustration. Time 

i-3i 
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The shape of the paper itself can affect the 

text treatment. This publication’s elon¬ 

gated shape is made of several panels, ac¬ 

cordion-folded to fit in an envelope with 

monthly electric bills. The format allows 

for as few as three panels or as many as six 

panels, determined by the quantity of ma¬ 

terial to be included. Edison News 

1-33 

Putting type in a box that is completely 

surrounded by image is called a mortise. 

This mortise is shaped to echo part of the 

background image and forces the text into 

an unusual shape. Each line is set justified 

across the same 28-pica measure and in¬ 

dented in increments of 8 points. The re¬ 

sult can also be achieved simply by cutting 

the repro with a razor and sliding the text 

lines over. Normal 

t-34 
Allowing columns of text to hang loosely 

at the bottom provides a natural place for 

a series of photos. The one photo/one col¬ 

umn relationship and repetition of size 

unifies this spread. East West 

ESOP update 
if you elected to receive cash for the 

'hares of Boston Edison stock within your 
ESOP account, you should have received 
your check. Those who elected to have taxes 
deducted had 25 percent of their distribution 
withheld, 20 percent and 5 percent for feder¬ 
al and State taxes, respectively 

If you elected to roll your share's directly 
into the Fidelity IRA brokerage account 
(Option A), you should have been recently 
notified that an account was opened in your 
name and a small amount of money ($1.00 to 
$13.00) was deposited. That small sum repre¬ 
sented the fractional share Irom your ESOP 
account and was directed to Fidelity 's Cash 
Reserve Fund. Future dividends will also be 
deposited within your Cash Reserve account. 
Sometime in 1990, Fidelity hopes to have 
your brokerage account structured so that 
dividends will purchase Boston Edison stock 
Fidelity will send a detailed statement of 
your account to your home in the near future 

ri’/nirlf on the good will of Edison crews mid their 
willingness iinil hard work in helping mit people. 
II mode me luippp lliat I urn n liosloii Edison 
employee.' 

Prestigious appointment 
Marnoe Walsh. -.1,filing 
administrator, Human 
Resources and Labor Rela¬ 
tions Organization, lias been 
appointed president of the 
International Association of 
Personnel Women (IAPW). 

"The IAPW has hern committed to supporting 
ediiaitinn and development of women in the 
human resources profession for 4tl years,1' 
Mar ms- said. “As president ofthe association. I 
can only hope to further that commitment In/ 
increasing our membership so that we ran assist 
more human resource pmfessumals." The IAPW 
presently has over 1,800 members in 20 
regions nationwide, 

Status report on Power 
Ascension and Test 
Programs 

On Marc h 17. Ralph Bird, senior vice 
president. Nuclear, announced the successful 
completion of the major tests scheduled for 
the 25 percent reactor power phase of the 
Power Ascension and Test Program at Pil¬ 
grim. The reactor mode switch and the main 
turbine were satisfactorily tested during this 
phase of the program. Ralph said, */ am 
plemwd with the good results of the test program, 
but even mom satisfying is the fact that we have 
been able to contribute more than KID million 
watts of electricity to New England's power sup¬ 
ply at times. We arc looking forward to tile com¬ 
pletion of this program when the plant will be at 
full ilower delivering 070 million walls of elec¬ 
tricity safely and reliably to our customers " 

Self-praise is no praise; co¬ 
worker praise is high praise 

A letter from a native of Jamaica, Neville 
Gayle. Cable Division, to Senior Vice Presi¬ 
dent Bill Harrington thanked Bill on behalf 
of all the lineworkers who went to help 
Jamaica recover from the ravages of Hurri¬ 
cane Gilbert. Neville wrote. " l-VJirit I went 
home to famaica on vacation, I luvrd gnat 

Employe Club Events 
April H-9 are the dates for a high-stakes 

Bingo weekend in l.edyard, Connecticut. 
Weekend includes transportation and accom¬ 
modations at the Mystic Hilton. Price is $B0 
per person and includes shopping, full break- 
last and admission to BINGO, For more 
information or reservations, call Donna 
Cunin, Ext. 2241 "Ice Chips," Friday, April 
28, Sunday, April 30, BU's Brown Rink. For 
more information, call Maureen Howe. Ext. 
3*>M 

EMR—great strides In 
customer service 

The Electronic Meter Reading System 
(EMR) that went into effect this month was 
sucli a dramatic change in the way we do 
business that the item here last week didn't 
fully identify all the important players who 
made possible this company-sweeping 
cliange from manual to automated billing. So 
let's hear it for the ingenuity and long hours 
in systems development, training and opera¬ 
tions put in by our friends and coworkers in 
Information Systems. Rale & Load Research, 
Transmission and Distribution, Meter, Train¬ 
ing, Customer Accounts Commercial/Indus¬ 
trial and each co-worker who denis with a 
monthly customer. 

Videos designed to improve 
employee/management relationships 

Phil Toledo, assistant dneson head, Customer Service Division (standing: 
Pete Needham (sl!mg) along wth customer service represemairves enact a 
scene that hghtghis ways to handle a supervisor employee relationship 

The Human Resources 
Training and Development 
division, and the Labor 
Relations Department have 
worked with Gamma Vision 
to produce videos designed 
to improve supcrvis- 
or/eniployee relations Fair, 
reasonable, and just treat¬ 
ment of employees is the 
foundation of all mannge- 
ment/employee relation¬ 
ships. These videos reinforce 
dial commitment. Training 
and Development will 
design and conduct the 
training seminar featuring 
these video scenarios This 
ivivk's photo shows an 
office situation; List week, a 
Transmission and Distribu¬ 
tion scenario was pictured. 

Training and Develop¬ 
ment seminars, and other 
corporate programs reflec¬ 
tive of the "Premier Employ¬ 

er Concept" arc- among the 
tools for building the foun¬ 
dation for service excellence, 
However, you, the employ¬ 
ee, are the mortar dial holds 
this on-going effort together 

with the excellent service 
you give when providing 
energy services to our cus¬ 
tomers. In the final analysis, 
service excellence is out- 
res ponsibilitv. 
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vitamin C Wean** it is Inst in put 
casing Beech NlB call* theirs Sufit 
On*-." and Gabo calls theirs ''First 
foods.” The** products art gs-art-d 

from iin»h 
r hc-gs-ning to c>rw*i 

pure dishes like carrots, 
, squash, and si/nmcd 

modified loud starch »n< 

They do hive a tine of toads 
these additives. hui these foals vc 
processed inm .* powder (nr instant 
use, rmUryip them 1 far tiy from 

pies diet, the quality ol "much i.f Ihe 
big companies foods deteriorates. 

more processes! ingredients like dry 
milk ami modified fusil starch 

The greavest deterioration. how¬ 
ever, occur. with Ihe loildtci rood* 
vein re iodiuut levels far exceed rec- 
emmculrd level*. A single serving ol 
Gerber's Chunky Vegetables and 8* 

item imt n>wcii, "< re .simpen.-.p 
j with 1-raKit Amcriom and McDonald * 

: who dtm'l plan 10 introduce »<w rod- 
! diet 10 B>e Sta and Spaghettis . can 
i probably feed hint or her irom regular 

I lor the pre Dxldlcis 'here Is no 
reason why you can't keep giving 

I your child the Stagr: Orv*-J-|rsl Food.' 
fruits and vi!*Aifile> and he selective, 

- • reading labels before Iniylng other 

The hip baby fund esKepames, also 

a vrain-.m el ol 410 

Naibwtul Academy of Sciences, which 
publishes llir RccnriUraiuled Dietary 
Aihnmr.ces. suggests dim (or mddlers 
«*dium be icwrit-icd 10 JJ> 10 975 
milligrams per day Thus -he jar ot 

>0*1)1 serving it) 10 IW) percent ot the 
sodium recommended for a whole 
day Acitutdlhg in Uooriic I Ictmlon, 
nutrition director of Ihc Center for 
Science ,r> ihc Pubis: Imereti, that jar 
of baby food should 
dun JO 10 ■» mitllgra 

vein In November IW Beeeh- 
v» indicted by a federal graad 
jn charges of isiolterjiton. 

' cent appie |u»ee' dial ariually con 
; lamed little or no apple turce amt v 

made from water, vtpar. .cramcl - 
ortng, amt apple flavoring. While 

| resolved 10 date, in November DS 
! Beech Nul plead guilty to JtS emit 

; largest line ever paid under the To 
Drug and Cosmetic Ael of I9.‘s. 

he snkl, ihe company docs mx tr 
radiate any foods and docs m« plan to 

;. ura(llaiedh«ir.hbxl) or use irradiation 

hi preserv,Hives,. artificial 

sparingly. except by Heine making 
baby IvxxU among ihe purest proc- 

1 esved fi»ds in most vupctnarkels. 

QUALITY AT A 
PRICE 

A 
llluiugb ihe big companies nr 
now doing a creditable jot), 
even IiibIki guiltily baby !ix> 
has recently become asailabli 

provides organically grown fruits end 

cereal in (outage*. WUh their ialieic 
sporting bucolic pie lutes ol'bobtw sit 
ling to iitsli fieklv. ihctr pur.h-d fruits 
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lough standard* lor oiganc crop pr 
duct Ion. Domini* soli that iheir pn 
duw. b» example eonnM Ik grow* 
soil in wfikh shy hc.rbi.ido*. pestcek. 

Scliwuif/ of the l.tlllc Beit Trading 
Compile. ,lic group thru makes 
Earth's Best's organic whole gttun 

“None of the eerttfiers allow any ap¬ 
plication of synthetic compands any¬ 
where lu the Todd production ond 
sales process not In -die sh-t. the 
food preparation, die packaging. 

And f-arih > Best rays thist they mb 
only use certified organic produce, 
hm the; n-oniiM rheir growers. and do 

no pesheide residues in the poxlocc 

present line of fiuis juice* and ceret 

ditvv'or of Mr- Cbsvli * Natural 

: sell the prodoel ar owl. ii : foods, which makes Ih 

The other unliiral baby 'ood. 
Baby'v Garden, was devr!o|icd by 
California hou*ow Ife N'anci I rani, as 
she searched m .am for a healrll(u) 
fiKwi for her baby during the 1970s. 
when much of Hie commercial offei- 
injis were adililtse-fillrat Baby 's 
Garden puts nul a line of puiCed 

Because rheir proituei is mb dc 
• rived from orjianic piodacc, hsvwever, 

! sonic cbirsumers may feel ttm rheir 
• diftirrencc Itrirh dig 1Mb) foul giams' 
- products is rvu greai eopuyh in juslify 

(laying the highci pn&. And because 
of Baby Gardiih s plaslte paekllgjng. 

•11 Faitfor- 
(lives Earth's 

Best high trunks Sags Kssa:. "We're 
hxillna forward <0 eairylnp this 
Farlh s Best pi.*du« because u's 
organ.* ‘ Mr*. Goixh * is pkmnlng 
to sell Barth". 3csi pTsshuhs at J 
greatly reilnccd murgtn m enter 10 
rcdinrc ihe price duTenmiial with the 
supenmukes lirnals. kvsar says "We 
' ' help die organic fc '' - 

reefer th 
•kci tubs (***r* uhu'.h r\- ’ 
Hein/ driest Hakes come In 
ciinon»l jfass |ar> Baby's 

:h.**e p'.ssllc over glace be 
is safe fit babies lo grab and 
mil. vlioulsJ they gel the urge. 

ic coating dm she says prevsms 
iv leecliing of the metal. Mike 
uvMix'l, a paclaginc espen fisim 

aft whs* studied, packagim: 1m over 

THE RATINGS 
GAME 

I 'M I ,il' h-'1 t J - 
'V an 
decisively sir, top dunng blind taste 
le»w. with Betsy's Garden Instiiig the 
most like ihe original livid, and 
Eatlh * Best lasiing wonsh-tfid ami 
looking and feeling very sujhqiltg 
(jcitc-i and’Oecsh Nul were liineil and 
pallid in cimipertson Their apple¬ 
sauces. for iirilitnee, had the pale 
yellow color i*f the cenned super 
market vutctlev, while Earth's Ro.vl 
had a deep ritb rotor and issvncmade 
texlurc. the fla-or renun-vJ .me of 
the dilfcience between honied (tike 

fond made from tree/* sirred llukus. 
1 one sampler likened lo " 

food" 
re.eis-ed tnlenor ratings 

d Drug A 
st ftu 

; miniscule a mourns 
Om- btg plus tor Baby ’v Gnhkn 

Is their quick cool,eg method, which 

. |ire vlerlli/.csl packages Tic- other 
| nniipanics allow iheir fru.ts to s.srl 
I slowly in die firs, a pnxess tlui 

stetillres the containers bill prolongs 
uw ciHikUig process 

A* for quality of ingredients. 
: Barth’s Best .dearly correi i*ui on top. 

wilti o* organically grown produce 
! Alihouch they'u- not organic. 
! Beech Nni's pesticide pohvy and over 
1 alt quality control pnb-edures are ini- 
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On the 
Waterfront 

MeKku't ir*smin* 
is ii |mtf\isiiin of 
{Mini infs. .A deep 
blue (mwi» beckons 
Kiiesi.s of Ihe Hotel 
Palmilli In Cabn 
San Uhm. '-eft. 
V isitors loll away 
ihe to in comfy 
chaise tongue*, 
play crsupiei of 
plunge into the 
a wire waters— 
maiv-mntle nr 
uuiiiraJ, hcymitl ihe 
palm tries, where 
the Gulf uf 
California meets 
the Pacific. 

ixMpa beaches, 
trip amt center 
right, are made fur 
walking--and 
Mini ling ami 
kiuttgjng. fur more 

anils. 
Pacific 

iilfers 
boailug ailil 
waicrskilng. plus u 
n il Jllfe sanctuary 
where at Otic 

however, 
prefer i siesta on a 

tiled 
bottom 
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FOOD 

A Cure for the Fear of Frying? 

Wsufcr 4 lilt of:;. J« hading 
sira fro|fir ■ l.wrv rear. Ahnnaitt 
omunKtiKnrgn bt:n fili.t earn 

half owwcs » das 10: every wluii» 

Its coming to kitchens 
Four (tarter k soon: A no-calorie sat 

substitute that will lighten 
Coho :n sitetiivi up your french fries and pie 

'Ka^9T crusts- But will it really help 
la. sufootwtribe, you lose weight? 

llUlhclunk.the 
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1-35 
Text squeezed into a narrow vertical col¬ 

umn almost becomes a long caption and 

therefore is very well read. This type had 

to be set flush left/ragged right because its 

measure is so narrow. Had it been set jus¬ 

tified, it would have had awful letter and 

word spacing. Notice that the photos are 

as tightly cropped as the text, binding the 

elements on the page together, 

j Continental Profiles 

1.36 

The slanting left edge of this text is a regu¬ 

lar treatment in this employee publica¬ 

tion. It is much easier to read than a 

ragged left edge because there is some de¬ 

gree of regularity here - the eye knows ap¬ 

proximately where to begin the next line. 

The huge initial s and the text share the 

same angle of stress, and the initial slightly 

overlaps the photo, unifying the three ele¬ 

ments into a single visual unit. All About Us 

Wrapping text 

around an image 

1-37 

An intrusion into a column of justified 

type is highly visible. Ordinarily, a pica of 

space between the image and text pro¬ 

vides the right amount of separation. In 

this case the text-free left-hand column’s 

white space permits a more generous 2- 

pica space separation. Hippocrates 

1.38 

Wraparounds look best in a justified text 

setting. The eccentric column edge be¬ 

comes more visible when contrasted with 

a clean vertical opposite edge. Wigwag 

regularly uses a wraparound, sometimes 

having more than one on a single page. 

This is not nearly as difficult as it once 

was, because desktop page-makeup pro¬ 

grams can pour the text into predrawn 

shapes. Nevertheless, it is always necessary 

to go back and check word spacing for 

unattractive gaps on extremely short lines 

created by wraparounds. Wigwag 

1.38 
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A more casual and easy way of wrapping 

text is to interrupt the copy and insert a 

visual, as with the super card here. It 

looks like a wrap because the corners are 

tucked into naturally occurring gaps in 

the type and because the text is set flush 

left/ragged right. The visible grid and two 

large white spaces also help. Printed in 

several screen tints of two colors. 

Connecticut Lifestyles 

Contrasting 

typefaces 

1.40 

Trade publications almost always have a 

page listing personnel changes. The secret 

to making such a page work is to have the 

names pop out of the surrounding text so 

the page can be easily scanned. This ex¬ 

ample works because there is sufficient 

weight contrast in the names. Children s 

Business 

1.41 

This page is from an article reprinting 

various quotes about aids. Each quote is 

given a different typographic treatment, 

helping the reader understand that each is 

an independent item. It also invites the 

reader to become involved. Art New 

England 

We mid commit all our resources to compassionate, caring 

services and preventive education efforts. These are ways of 

caring for the present while protecting the future. We see a lot 

of statistic about what it costs to care for people with AIDS, but 

what we don't bear is what it Is costing our society in terms of 

loss of productivity. Whan you look at the artists’ community 

and its future potential, you gel 0 belter idea of just how 

devastating the lasses in this field are. Art is one of the ways by 

which we educate the world about this epidemic, and ironically 

many of those who bring our attention to this message me being 

lost. 

larry Kessler, Executive Director, AIDS ACTION Committee of 

Massachusetts; Member, National Commission on AIDS 

.40 

Pursuant to a recent Supreme Judicial Court of Massachusetts decision, the insurance Industry in Mas¬ 

sachusetts is allowed to require anyone applying for any kind of insurance to take an HIV antibody 

test. This includes anyone applying for life, health or disability insurance, both group and individual, 

regardless of the amount of the policy. This decision will have serious impact on any HIV-positive 

person who is seeking insurance as the insurance companies will in all likelihood refuse to underwrite 

policies for HIV-positive individuals or will limit coverage to exclude AIDS-related coverage. 

AIDS, The Law & You, AIDS ACTION Committee brochure 

Women with AIDS/HIV are often taking 

tare of families ond therefore receive in¬ 

adequate medical care and support. We 

connot overstate the need for services de¬ 

signed specifically for women and children. 

Jennifer Wallers, Director of Community Servkes 

Femmy Community Health Center 

Beyond all other reasons, the battle to prevent the spread of AIDS is being lost 
because there has been no presidential leadership. Neither former President Reagan 

nor President Bush has sought or backed a national AIDS strategy. To conquer AIDS, 

the United States, along with the other nations of the world, must make a fresh 

commitment to prevention and treatment in the 1 990s. 

Losing the AIDS bottle 

editorial. The Boston Sunday Globe, 

December 3, 1989 

hewfl k mSbrsf^riU. 
L> w<f<. his t&teh&zJ* Vert 

iTZIToLL rteflfrk W/'/e? -he 
pretty 4n4 

dretied so '-“La—- 
he Liked N Twice ir*? the^lrr‘. 

^rZTFady 
he <iiej'-fnotn m _- 

We treat AIDS like any other life- 

threatening disease. 
JoAnne leventhol, Diredor of Pubic Relations 
Phoenix Mutvd Life Insurance 

ART NEW ENGLAND 

Women have played a role in the AIDS epidemic 

since the beginning. As nurses, therapists, social 

workers, and humon service personnel, we have 

always been the front-line workers. This is not just 

because women make up a large percentage of 

the professionals in these fields, but also because 

lesbians a nd straight women were less threatened 

by and less phobic of working with gay men. 

Rhondo Undo, PhD. 

Coordinoior ol Mental Health Trading ond Res sack 

Fenway Community Health Center 

I BOO MARCH I? 

1.41 
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Good Times, 
Bad Times 

Sometimes, even after you’ve made a 

fortune the size of Shepard Broad's, life ran play 

tricks on you. Like slipping yon the hij\nrst 

securities fraud in history. 

tv ALBERT SfftW At S3 years of age, Shcpuril Broad is reluctant to 
grant an interview. Me says he already has had all 
the tame and glory he's interested in, and no desire 
to pursue any more. The will lo make money, to 
do business, “well, that’s kind of all out of me," 
he says. “I ant retired. I am an old man." 

A tail enough assertion for a man whose career in Miami 
spans almost fifty years, whose indelible mark on the area 
endures ill Bay Harbor Islands, American Savings ami 
Loan, and the law offices of Broad and C'.asscl. His name 
graces the Broad Causeway between Miami anil the Beach, 
streets in Ray Harbor, and schools, hospitals, and other 
institutions. 

Yet Shepard Broad is only two yean removed from a crisis 
that was the greatest challenge of Ins lile extricating 
American Savings from a S60 million loss in the wake of it's 
involvement in the fc'.S’M Government Securities debacle, 
the latgcst security fraud in U.S. histnrv at the time The 
name that five years ago seemed secure in rlic pantheon of 
South Florida's shapers was perilously close to ignominy; to 
Broad, redeeming American Savings was >n tan redeeming 
Ins life's work. “1 put in all I had in terms of energy, thought, 
devotion, and dedication to save the institution," he says. 

PMIoslr/mWAX 

cikc of Jcicgublion, where lliey dcrrgu 

■nick—like an aibaimta amtiml your neck— 
wilh there km -rate mortgagee." 

about divenifying American', Inuancar, 
about reducing itt traditional dependence 
on collecting depouu and nuking mon 
gage loam Thai wa, the vvarhcmci Marvin 

HtraU quoted Warner 
at saving Ire w-at getting out of banking and 

try had fearer federal regulation, "Com. 

lo fight a war with yvur hand, tied At tnher 
upponunlties present ihcmaelrei, vre will 
kv>k v them, but we're not interested in 
orating turmoil " But the turmoil was |t»t 
beginning 

Rrrud uvs hu win Motnt "did not like 

■tat "Mattered and touched" that tile Broad, 

he w-it “uimewhjl overwhelmed Iry the 
Bruad lanuly It't a plcarurt in pav m, IS 
ccnla every nme Igomerlhe Broad Cautc- 
way " He said that he cnmktned he mlc at 
Anierivan Saving, aa lieing "an atucnlce 

defer management decisions to die Broads. 

B:: 

Cruremmcm Securities in Fort I judcrilaic 
*1 get a call Iham a young lawyer named 
Arty," Brand recalls "He aaka me, ‘Shcp 
ard, u American Savings for sale*' The an 
over o. -No Who wanti m knowf 'Mv 

Warner Iwnuglu several aaacta to the table. 

taut was a buy-sell agreement between 
Shepard Broad and Marvin Warner. It gave 

that Broad either sell out at thar price or bus¬ 

hed than before. American acquired a prof¬ 
itable Houston-bated home building 

oil hanking, and bought a New York City 
brokerage firm At the end of fiscal 1983, 
American Savings showed a record SIS9 

moved himself Irani the thrt/t's Jay -in day 

"It would have been a bcautlfol combi- 

1.42 

Wider columns need bigger type and 

more line spacing. The text on the open¬ 

ing page of this article is 12/15 by 24 picas 

and converts to this publication’s normal 

9/11 by 13 picas on subsequent pages. The 

first page’s enlarged text looks palatable 

and easily read. The hope is that by the 

time the reader turns the page he is too 

deeply involved to quit the article. New 

Miami 
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Begin reading this example at the bold 

lead-in. Continue down the left-hand col¬ 

umn, which is printed in purple ink, and 

then move to the right-hand column, 

which is printed in black. This treatment 

offers an unusual reading experience, and 

it must have been used for that reason 

alone. The Face 

1.44 

Sitting amid longer stories set in serif 

type, the briefly segment is set in Futura 

Extra Bold and printed in purple ink. The 

one-two punch of subhead/story length 

and contrasting typeface demands that 

this be read before either of the other two 

stories. Tampa Bay Life 

1.44 
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The text at the top of the pages details 

business developments of this corpora¬ 

tion; the text at the bottom reviews mar¬ 

keting decisions. They are differentiated 

by column width and typeface. Such ty¬ 

pographic differences help the reader un¬ 

derstand that there are different kinds of 

information on the same page. 

Bandwagon 

1.46 

Clear typographic contrast separates this 

sidebar article from its partner. Pulling 

part of the article out and creating a 

sidebar shortens the main text and gives 

the browser one more opportunity to en¬ 

ter into the copy. Breaking the copy into 

three short segments delivers on the 

headline’s promise. Psychology Today 

147 

A marvelous way of drawing the reader 

into a story or breaking up text is to begin 

large and reduce the type size in succes¬ 

sive steps. This technique also eliminates 

the need for heads, though the first few 

words must be well chosen. The initial 

cap signals the starting point to the 

reader. These two examples, taken from 

different sections of this magazine, show 

how the technique helps define its per¬ 

sonality. Brake & Front End 

The Key to 
Successful 

Therapy 

Setting 

specific, 

measurable 

goals is the 

most effective 

approach. 

A clinical 

psychologist 

explains 

how this 

two-stage 

process works. 

iRiflR depressant, headaches, 

m-s*—these ami Miter »Kn* of 
distress an- what prompt must 
people to seek out Ihcrapv And 

while they're uually unsure about stui's csuwug 
the problem, they hope the ibcrapcri will relieve it 
directly - oe at least help them hnd rebel fot 
themsehvs 

'IjM pain is ll>e first thin* I see when someone 
comes mil) my office, and it becomes llie first 

as quickly .« possible. Bui allhoujfit sympltnu* 
usually long people to therapy, simply relieving 
distress vnai't tiristuce lasting lirnetus. This re¬ 
quire* gual sctlinir. a task I ccxwider die Iieartnl 
xuuettlid therapy. Tla* usually lia(ipens in two 
stages: early, short-term ohjc lue- foftiuvd by 

To get I he most out o( therapy, its. important 
to understand how tlie proctsa oper.u. s, Thera- 
pint* generally Mail with what we call our work¬ 
ing hypothesis — a best -guess answer In the age 
i*d therapy questac. Why now? What, we ask 
nuriehw, upped the settles? What happened '.hai 
brouglu the man .e twanan to this patlKuUr of¬ 
fice at thb panicular time? 

We try to come up with some sort uf answer by 
tlie end of I he tirst interview Ikaug *0 helps us 
moke o better diagnosis ill what'* wring, which In 
turn often suggois a apccific irealmmiL More- 
user, as we.« cumulate more art I rmcc research, 
better diagnoses should lead to more effective 
tlieraptes The answer to "why now" alio makes 
It inter apparent esacllv what the chenl needs 
and expects from us. 

I! the answer is simple, the goals we jet later 

vuu In teach me to be simog enough to ask my 
iros, lor u raise.' tht? therapist cun s»v ye* Ik can 
nr no he can't. "I want to lose 30 pounds' or Tin 
atra»l »l height* and lil like to fly to Clump. to 
see my mother" are equally clear. 

It is tlie rare client, however, who cornea to a 
first >|ipumuncnl with such specific, measurable 
goals. Musi are much less sure what it is they 

BY PAUL G. QUINNETT 

hope therapy will accomplish, beouid giving Ihcm 
someimmediate reliel But unless pals air *ei as 
sum as possible. clients may uiaste Sarnst and 
money karking for help licit doesn’t eswi and 
tlcratssts may wwie the client*' lime wtirkira: on 
prrbleim Ihc dienls don't consider problems. 

Stage Ono: Sotting Early Goals 
Here's how in start deviling what you warn your 
therapy to accompUsli 

causing you ihatrins. Tills list.of events, relation- 
ships or sla-SKcs can be long or ‘lion, bill simply 
wniing Ihem down c.ui help vou understand bel¬ 
ter what lias hern going 00. and gom« wrretg. 

lifuigurg ltd* information to vour first sessiiu 
will help the therapi*! underst.irel i> hi belter from 
thestarr. aurltliepm-essolpreparingnmay Mp 
yiw collect your tlinuglus for tile urst appoint 
men!. Your insight reveals a kit about how you 
lliink and how you understrata the way file works, 
latfi to ilwlr own tkrvtres and tlternies. therapists 
may come up withall sonsol reasons tlicu t bents 
arc suffering. Tlo-v can be dead wrong and start 
therapy off to the wrung track. heading in Ihc 
wtrog direct*.<1 
2. After the lir.i iwit. oxlwJcf carelufit how 
ormfiuiahleyou (elt. Wifi jraiandllte therapisibc 
able to work logetlicr week after week! Since a 
gootl relMiunslup is so Imjx'rtant in successful 
ilierapy you slutikt led a satisfying level ol mist 
and underslnntling early to. 

li you ditto t like her, or left he talked down to 
you. or found soursdl drawing away and losing 
hope. look (nr another therapist. Research sug 
sj-sis that patient-therapist tiro|«tihtlilv is the 
best ptvdklnr ol how well tlie rap) will go. It's 
ituponanl. howoer. not to litre up in tlierapv 
itself just because you don't click with tlie first 
person you sec 
3. As you work with your chosen therapist in 
setting early goals, try to make tlient measurable 
in some way Tills isn't always easy, hut when tin- 
change* tsiu want can be measured, it’s a kvt 
eaMcr 10 id, down Hie trad, how welt the thera¬ 
py Is wvrkirv- 

i-'oi esample. it roll and vour mother have •' 
dtsasIriRi* rdatlonship. caicpalmigtilbeliicany 
oil a telephone comriMtmn with Iter without ln*- 
iltg vour lem|ier. Alter ycai'ie ilone this three or 
lour times, you'd know you've made progress. 

Slt eping tlirougli t he night wilhoui rnghmarc*. 
raising your grade-pcni are rage, gaming or k»- 
iral weight, going a speech without your knees 
kiHCkim: together -all are measurable goals 
that wM let you know how the therapy is going 

the tdnit o! luture she wanted It was the first title 
in her tile, Sandra told me, Hut .die left truly 
responsible lor her own lulurc. Tlie rxpcricncc 
wrt* both heady and trighlenmg- 

"Ted always made tile lug decline-,' site ex- 

|ust came to rely at 
firm In a wav. 1 can 
(eel myself wanting 
sou to tell me what 10 

Three Issues to Settle 
Before You Choose a Therapist 

Long-Term Goals: 
The Important Next Step 
While agreeing (Hearts, measurable goals is viral 
I often spend much of my tunc helping a etieni 
clarify longer-term goals (ore lunge lh.11 arc really 
grads lor life success, rewartbng relatkaisltux. 
creative express**), a sense of competence- and 
confidence in loralluig conflict—the abdilv. in 
Freud's words, "to lore and work." 

litmus*- dclemiiniugwhal yoo’dlikc tudo with 
tlw rest ol tVHtr file involves your personality, 
he liel's. value*, dream*, atnbttams and iuugina 

Sandra w as doing the 
lord work, setting 
puls for her*e# her 
future 

"It’s scary.'' she 
admitted. tht* tak¬ 
ing charee ol my file. 
Hut then again, it 
feel* preity gnud ' n 

Paul t; Quinntll. 
PUh. is dim-fur ,1 

successful tlH-rapv demand-. prcdsdy thn son at bpui-mi. Oraranmil/ 
sell-*-spk-ration, lookitv into your ioture aftet MtnUllUuilkCmhr 
carefully examining your pi*t and. in the process iirid has a ftnrafe 
preparing you 11-set .1 fresh court* for the life you pmtlkt. Ilr it Iht m- 
WJni. Iluirof Im fe-oes The 

One recent dtenl—ITI rail her Sandro—is a Troubled People 
gvi example ol l.vw lhc pr-xcsi works. She h.vl Rmik anil Suinde 
oitncthmugh her dhwee .uacsshifiy. turned to 'Pie Forever Pot 
,ne» iipartmem and wo thinking ol rlpnging te-i ssw. hrlli poWirfird 
>00. After 2U-*ome seMkm. we were sorting out h Conlmnum. 
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Fortnnately they were able 
to locate the correct inner CV 
joint housing the same day. A 

thud trip was maile to the driveline shop 
to letch the exchange dr.vohaJt aswa- 
hly, aurl once again I went through the tn • 
stallstioo drill by the book 

And once ag3ia I ran Into a snag The 
input shaft fit perfectly, but the replace¬ 
ment dn7eshift assembly wssn'l quite 
The same length as tbc onginaJ It was 
about threequarteni id xn inch too short' 

1 didn t notice the difference until I 
tightened the hub nut When the omer 
CV joint pulled up snug against the wheel 
bearing, the inner CV Joint polled out of 
the tranuxlc about hall an inch. The 
splines on the input shaft still engaged 
the differentia:, but :1 was obvious 
the condition would lead tn problems 
Here's why 

The inner CV joint Is designed to 
plunge in and out to compensate for the 
op and down motions of the suspension 
Ou late-model Chrysler applications the 
inner CV joint is spring-loaded The 
spring pushes against the drives haft to 
maintain triuecn This feature is sup¬ 
posed to hold the inner CV joint In place 
while preventing " Ire-m walking tn and 

lb jwriona its function properly, the 
tripod must be able to plunge in either 
direction within Ita homing If the shaft 
is too long for the application, the tripod 
will be positioned too far inward and 
will bottom oat In the housing when it 
plunges in. The result canbeaclunictng 
noise and rapid joint failure 

If the shaft is too short on the other 
hand, the dnveshaft asaettbly will be 
fully extended with the Inpod riding up 
against the outermost edge of the hous¬ 
ing. and pushing against the retaining 
nng or tabs that bold the joint together 
This condition placeo a load where a load 
is not designed to be. which can lead 10 
joint separation and destruction 

it also means the inner CV joint input 
shaft will jerk in and cut of the transaxle 
with every motion ol the suspension, in¬ 
stead of the joint plunging as it is sup¬ 
posed to This accelerate.* wear 00 the 
transaxle shaft seal, promotes fluid 
leakage and may damage the speed 
otneter cable drive gear <tndA>r splines on 
the differential site gear It may even 

load to loss ol drive if the shaft pulls out 
far enough to disengage the splines. 

So. 1 had to make a decismn about my 
short Shalt I ccmjd tear the suspension 
apart ooce more, remove the dnveshaft 
and try to Bad a correct replacement - 
which would mean more delay because 
the parts would probably have to be 
ordered through a dealer Or. 1 could use 
a little muscle to solve the problem - no 
not on She guy a the parts store who was 
more interested in making a sale than 
making sure I had the right purls - but 
on tepotilioning the engine and touts- 
axic slightly to compensate lor the differ 
cnee in shaft length I chose, the latter. The engine and transaxle in 

a typical transverse front- 
wheel drive application are usu¬ 

ally attached at three points «left motor 
mount between the tront of the engine 
and the side tail or subframe, a right mo¬ 
tor mount between the translate and 
siderail or subframe; and a forward cen 
ter mount to keep the engine from twist¬ 
ing under tortpte. 

Ou Chrysler front-wheel drive vehi 
cle*. the right and center motor mounts 
have slotted holes that allow the mounts 
•o be slid right or left. This allows the en 
glue and transaxlc to hr repositioned 
•lightly to correct driveshalt lengths. 
The tight motor mount is a Boating de- 

Product Showcase 
by Tim Frill- 

Gold Eagle introduces 
a biodegradable Heavy- 
Duty Cooling System Flush 

to its prolesstonals-only "Certified 
Irodaller' line The (lush It lot use 
in automatic flushing machines or 
directly in the radiator it help* 
remove rust scale, sludge grease 
and acids without harming alumi¬ 
num. copper, brass iron, steel or 
rubber parta. Gold Eagle Co. Circle 

* 
/- 1989 

Knartrat 

uaw 3 mxMttxn 

% 
i \ 5* 

- 

Omega's newest power 
•leering hose and kits 
catalog features OS new 

power steering hose applicaUont. It 
contains instructions tn three 
language,*, a Powe' Steering Trou¬ 
ble Shooting Guide and Hydra-boost 
hirae system information. «• well as 
Inlo/malion on Omega power steel¬ 
ing hoses and kits The Omega 
Manufacturing Company Clide 
117 

Entry into the steering 
comjxments market by 
BLT> Products provides 

technicians 13 pari number* in tn 
ncr tie rods and bellows lor both 
power and manual rack and pinion 
steering system* The components 
deliver extensive coverage lor 
domestic passenger car models, in 
eluding amt-vans, hack to 1976 
BIJ) Products Ltd. Circle 119 

Dorman Products intro¬ 
duces Dealer PakTM. 
dealerdnsialler 60-unit fas 

tener aaiortment* Included are the 
fastest moving automotive quality 
grade 5 and 8 metric fasteners. The 
60-unlt steel cabinet can be used on 

wall or wr-’ 
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HEADLINES 

The best way to improve the look of your publication is to 

redefine the structure of its columns. That gets at the root of the 

“sameness” problem. But if making a structural overhaul is too am¬ 

bitious, the next best way to upgrade your publications appearance 

is to develop more compelling, more involving primary display 
typography. 

Headlines create the apparent person¬ 

ality of printed material (the underlying 

structure, or grid, actually does most of 

the work). As primary typography, head¬ 

lines are intended to stop the reader and 

persuade him or her to look at the sec¬ 

ondary (subheads, breakouts, and cap¬ 

tions) and tertiary (text) levels of typogra¬ 

phy. 

There are over twenty thousand type¬ 

faces available, some several hundred 

years old and still used because their pro¬ 

portions are so magnificent (fig. 2.01), 

many more recently designed (fig. 2.02). 

Selecting the right typeface for your needs 

is indeed one of the most important deci¬ 

sions you will make. Remember, however, 

that how you use a typeface is at least as 

important as what typeface is being used. 

You must consider both legibility and 

character when selecting a typeface. 

Legibility is the ease and speed with 

which the reader can decipher each 

letterform and word. Tops of letters are 

easier to read than bottoms (fig. 2.03), 

lower-case easier than caps because the 

word shapes are more varied (fig. 2.04). 

Letterspacing and word spacing that are 

too tight or too loose make reading con¬ 

siderably more difficult. Legibility is also 

affected by the choice of ink and paper 

colors. It is easiest to read black on white 

because that has the greatest contrast (fig. 

2.05). Any departure from that combina¬ 

tion must be carefully considered. Any se¬ 

vere reduction in contrast must be 

sampled beforehand to check whether 

creativity and expression are impeding 

communication. 

Character is the type’s personality. 

Some typefaces look plain or Classic or 

strong or gentle or ffaasstt or solid. 
Some are quite elaborate or are designed 

to resemble various objects (fig. 2.06). 

These can be very useful in limited and 

specific applications, but they are not very 

legible, as each letter must be individually 

read. Appropriate uses of such typefaces 

include short two- or three-word head¬ 

lines or initial caps set into text. 

When selecting a typeface, consider 

the image you want to project. Match the 

typeface to the message. A typeface’s char¬ 

acter will be helpful, harmful, or unim¬ 

portant to your message. Use special 

typography that conveys character spar¬ 

ingly, only on pages that will be improved 

by such treatment, as on openers for fea¬ 

ture stories, for example. The rest of a 

Fish not, with thi: 
Janson, 1470 

Fish not, with thi 
Garamond, 1540 

Fish not, with thi: 
Caslon, 1740 

2.01 

Fish not, with this 
Future, 1927 

Fish not, with this 
Times, 1932 

Fish not, with this 
Optima, 1958 

2.02 

w;u +u 
1L 11UL ytl 

2.03 

Wilt thou be gone? it is not yet near 
day; it was the nightingale, and not the 
lark pierc’d the fearful hollow of thine 

WILT THOU BE GONE? IT IS 
NOT YET NEAR DAY; IT WAS 
THE NIGHTINGALE, AND NOT 

2.04 

Wilt thou be gone? it is not yet 
near day; it was the nightingale, 
and not the lark pierc’d the fear¬ 
ful hollow of thine ear, nightly 

Wilt thou be gone? it is not yet 

near day; it was the nightingale, 

and not the lark pierc’d the fear¬ 

ful hollow of thine ear, nightly 
-0'S<'r>YvAr 

. • 

2.05 

2.06 



HEADLINES o* 

What’s in a name? that which we call a rose woul 

8pt text 

What’s in a name? that which we call a rose - 
9pt text 

What’s in a name? that which we call a r 
1 Opt text 

What’s in a name? that which we call 
llpt text 

What’s in a name? that which we ( 
12pt text 

What’s in a name? that which 
14pt display 

What’s in a name? that w 
18pt display 

What’s in a name? i 
24pt display 

What’s in a n; 
3 6pt display 

What’s in 
48pt display 

What’s i 
60pt display 

72pt display 
2.07 

2.08 

publication must be designed with unity 

foremost in mind. 

Some of the more elaborate display 

faces are not designed to be set in all caps. 

The letters do not fit together, and read¬ 

ing speed is slowed. 

Display type is used to draw attention 

to itself and to lead the reader to the next 

level of typographic importance, usually 

the subhead or deck. Most text typefaces 

make excellent headline faces when set in 

larger, bolder form. Legible text faces run 

from a minimum of 8 points to a maxi¬ 

mum of 12 points; display type ranges 

from a minimum of 14 points to an infi¬ 

nitely large size (fig. 2.07). Indeed, enor¬ 

mous letterforms cropped by the edge of a 

page can serve as a very effective visual at- 

tractant (fig. 2.08). 

Selecting and using visual signals in a 

logical way that illuminates the relative 

importance of the typographic treatments 

will convey the message memorably while 

requiring little effort from the reader. Ar¬ 

bitrary emphasis and signal selection, 

however, will significantly hinder the ab¬ 

sorption of the content by the reader - 

though it may look quite attractive. 

Display type sends visual signals that 

should demand attention. It must have 

sufficient contrast to stand out from the 

surrounding material. Rarely does a mes¬ 

sage suffer from too much contrast (ex¬ 

cept when the designer selects too many 

typefaces or introduces too many slight 

variations that the reader perceives as 

confusing). But it is impossible to make a 

headline too much larger than text or too 

much bolder than the subhead. Contrast 

clarifies a message by making it easy to 

distinguish one element from another. 

As a general rule, do not use more 

than two typefaces on one project, and do 

not use more than two weights of each 

typeface. Add italic versions of each 

weight, and you have eight typographic 

“voices,” which should certainly be 

enough to convey any message. If you 

need more than eight voices, you are defi¬ 

nitely overdefining the kinds of informa¬ 

tion you want to convey. 

Attention can be caught by increasing 

typographic contrast using the following 

visual signals: 

• size 

• weight 

• color 

• stress 

• format 

• character shape 

• character width 

• density 

• position on the page 

If you mix these means of contrast, be 

aware that you may confuse the reader 

with unclear symbols or an unclear sys¬ 

tem. 

Size: Small/large; big = important; 
small = less important; big = read first; 
small = read second. 

Weight: Thick/thin; the eye naturally 

goes to the darkest area first, so the most 

important type is made bolder. 

Color: Dark/light or black/contrasting 

color. 

Stress: Vertical/angled; the letterform’s 

stress determines whether it is roman or 

angled. Angled type comes in two variet¬ 

ies: italic, which has a complementary ro¬ 

man typeface, and oblique, which is a ro¬ 

man typeface that has been pushed 

sideways. Oblique type has the same 

letterforms as its roman counterpart. 

Italic type has different letterforms in its 

roman version (fig. 2.09). Angled type is 

used for emphasis within an area of ro¬ 

man type. Italic type suggests the touch of 

a human hand and is often used for pull 

quotes, which are direct thoughts of an 

individual and thus more human. 

Format: CAPS/lower-case; CAPS/ 

SMALL CAPS. 

Character shape: Hard/sofi; serif/sans 

serif, shape of letterforms, and position 

on the page. 

Character width: Narrow/wide; ex¬ 

panded/condensed. 

Density: Solid/outline; positive/ 

negative 

Position on the page: vertical/horizon¬ 

tal; top/bottom. 



28 o* TYPE IN USE 

No matter which typographic contrast 

variation you use, it is necessary to main¬ 

tain a condition of clear “normalcy” so 

that the unusual element really stands 

out. If, for example, about half a page is 

set in regular and half in italic type, which 

of the two is asking to be recognized first? 

Neither is in the majority, and so neither 

is special, and the reader is simply con¬ 

fused. A very wise artist named Leon 

Appel told me years ago about the 75 Per¬ 

cent Rule he followed to maintain maxi¬ 

mum visual interest (fig. 2.10). The 75 Per¬ 

cent Rule is simply making sure one 

element is about three times bigger than 

any other element. It is a good way to re¬ 

member to have one dominant element. 

The effectiveness of display typography 

is not dependent on the black letterforms, 

but on the management of the white 

space between and around the 

letterforms. Because display type is always 

brief (to grab the reader’s fickle atten¬ 

tion), letterspacing, word spacing, and 

line breaks become very important. 

The speed at which words are compre¬ 

hended is dictated by their typographic 

presentation. Except in gross instances, 

the space between individual letters is 

only noticed when the type is larger than 

about 18 points. So letterspacing becomes 

very important in display typography and 

is somewhat less so in text typography. 

The optimum letterspacing is invisible. It 

is un-self-conscious. You are not even 

aware that letterspacing exists when it is 

done well. 

Words are strung together to form 

fines of type. Word spacing is the glue that 

holds fines of type together. The secret to 

good word spacing is also invisibility. The 

reader should not be aware of the type 

that is being read but should be concen¬ 

trating only on its meaning. Display word 

spacing is often too large, the eye leaping 

across too-great spaces to get to the next 

word. This significantly slows the eye and 

eventually makes the reader acutely aware 

of the process of reading, at which time he 

stops reading and finds something less 

effortful to do. 

How a fine is broken becomes impor¬ 

tant in type that is 14 points or larger. The 

aim is to break for sense. A phrase attrib¬ 

uted to Danny Kaye illustrates the point: 

| I'm so tired I could sleep for a week who would care to join me 

j In saluting the glorious members of our crew. 

Words have a rhythm, and the rhythm 

must be followed for maximum compre¬ 

hension. Read the words in a headline out 

loud to find the natural breaks. Try not to 

break a headline to follow a design; rather 

break a headline so that it makes the most 

sense to the reader. It is the designer’s job 

to communicate and present and enhance 

the content without losing the author’s 

thought. 

Display type (headlines and depart¬ 

ment headings) should relate in some way 

to the flag (logo) on the cover. For your 

publication to achieve visual unity, the 

editorial - or non-advertising - pages 

must be consistent in some way or ways. 

It is easy to develop a typographic system 

that uses a few variations of a single type¬ 

face. Display type is the most visible type 

and therefore makes the biggest impact, 

so typographic consistency is particularly 

necessary among the logo, department 

headings, and headlines. For example, in 

j figure 2.11 The Treasury Pro uses Palatino 

Bold on the cover and for its headlines 

and subheads throughout the publication. 

This consistency gives a feeling of cohe¬ 

siveness and unity to the product and re¬ 

inforces the singular personality of the 

publication, traits that endear a magazine 

to its loyal readers and make it more 

popular with advertisers. 

It can be a good idea to change type¬ 

faces for a specific feature story, to give it 

more emphasis in the magazine, which is 

a correct treatment for a true “feature,” or 

special event. But the headline typography 

should then remain consistent through¬ 

out that one story. 

Make headlines smaller and blacker 

than you might at first think they should 

be. If the story requires a short headline, 

add a lengthy blurb describing the article 

to supply darkness and attract the reader’s 

Tempt notfa dpsfteraje 
roman 

Tempt no{a^s^er^p ma 

Tempt nolm^lespergjte 

Tempt not(afjesp(fra}e 

2.09 

75% 

2.10 

TreasuryPro 
llir tint «mncc tar tmwiry idu> ^0 

Monitoring lockbox 
performance 

Some systems 7“^ 
provide a formal ■■'**»-> 
n•part card with 
ranting and 

Others are sun- 
pin. emphasising 

management-type 
repor ts more than • 
quantitative SwjtuI 
reports. 

-» unvh'M in Ihr 

Seidner on investing The serious 
The importance of credit investor should 

rJlinfi verification jgjijtaj, 

t “ U.mly.mU SSSISm 
Standard «S 

Poor s to obtain ZZZZSS&Z. 
■ if**-.» < /edit informa- 

w|mtwikiMniM>iiioii lion directly S 

SUKUrd!>l'«*>(Y«F 'J 
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JVly bounty 
is as boundless 

as the sea, 
my love as deep 

18/20 

bounty 
is as ooundless 

as the sea, 
my love as deep 

18/16 

!My bounty 
ISAS BOUNDLESS 

AS THE SEA, 
MY LOVE AS DEEP 

18/20 

!My bounty 
ISAS BOUNDLESS 

AS THE SEA, 
MY LOVE AS DEEP 

My only love sprung from my only 
hate! Too early seen unknown, and 

known too late! 

My only love 
sprung from 
my only hate! 
Too early seen 
unknown, and 
known too late! 

2.14 

eye. Reduce the line spacing in headlines 

to make them darker. Ordinarily, the rule 

for line spacing in display type is: “De¬ 

scenders and ascenders should never 

touch” - unless it looks better when they 

do. When ascenders and descenders 

touch, they create a visual spot on the 

page that cannot be avoided (fig. 2.12). 

All-cap headlines in particular should 

have no extra line spacing because there 

are no descenders to fill in the space be¬ 

tween lines. Minus leading, or removing 

line space, makes a headline darker and 

more visible (fig. 2.13). 

Headlines can be structured to con¬ 

trast with the text, to stand out on the 

page. For example, a headline can be 

stacked in several short lines, as in figure 

2.12. Type should reflect different tones of 

voice. The same words presented in three 

lines “sound” different than when they 

are presented in six lines (fig. 2.14). 

In two-line headlines, the second line 

should be shorter than the first (fig. 2.15). 

The short second line encourages the 

reader to continue on to the text because 

the end of one element is closer to the be¬ 

ginning of the next. 

Headline treatments fall into three 

broad categories: alignment and position, 

contrasting type styles, and the integra¬ 

tion of type and imagery. These three 

areas are illustrated by the examples in 

this chapter. But whatever the treatment, 

the best headlines are provocatively writ¬ 

ten and have a point to make. A good 

headline must be more than just visually 

attractive; it must be written to say some¬ 

thing. It must be meaningful. 

the flowers now that 

frighted thou let’st fall from 

Dia’s wagon. 

A sad tale's best 
for winter 
Daffodils that come before 

the swallow dares, and take 

the winds of March with 

beauty. Violets dim but 

sweeter than the lids of 

Juno’s eyes or those of Dia’s 

trerea’s breath 

pale prim rose 

that died unm: 

ried, ere they j 

can behold an 

bright Phoebu 

in his strength 

A malady mos 

incident to the 

maids. Bold at 

oxlips and the 

crown imperia 

2.15 
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Treasury managers 
rate quality of services 

As a follow-up to last month's hank ratings, wr 
I lave scksled several key cash management ser¬ 
vices to show how the 17U) treasury managers 
intervtrwnl in the 1W7 Phoenis-Hecht Cnjtmtt 
limmtrw tdl atvut the quality of the hank ser¬ 
vices they received. 

TWenty banks ate rvpneicntnJ in the rank¬ 
ings shown. However, all the hanks did not 
receive a minimum rating in all five of tin- ser¬ 
vice* shown. (A minimum rating was selection 

by 25 or more respondents.) The top ten banks 
that qualified lor rating-, in each service arc 
shown m figure 1. Seven of those len banks 
nude the top len In total mentions as first, 
second or third most important cash manage¬ 
ment banka Thus, thru inclusion on tlus Ust 
should not come as a great surprise. Interesting¬ 
ly, one bank - first Chicago - made the top ten 
lot without making any one of the individual 
lists. Its average rating was consistently high, but 
not high enough to make the top positions in 

To probe deeper into die ratings, we selected 
five basic treasury *mces- 

•Whokssile lockbox 
jfigur 

a 
Sank 
Fst. Wachovia* 

Mellon* 

Natl Bk Detroit 

Citibank* 

Conti m.* 

Ave Rating 

432 

428 

426 

422 

420 

•Controlled disbursing 
• Domestic wire transfers 

• Intonnation reporting 

•AQI service. 
Those five should provide a good set ol scr- 

vkv trom which to investigaie the hankie Father 
nine Or len hanks are rated for each service al¬ 
though, in met*! cases, there are only three 
"place*' That is. there are only three distinct 

Alignment/ 

position 

2.16 

A hanging indent pokes the leading line of 

type into the left margin, increasing its 

visibility dramatically. This headline 

hangs into a 2 -pica margin. The Treasury 

Pro 

2.16 

Computers 

MAKE WAY FOR 
THE SALESMAN’S 
NEW FRIEND 
Our latest survey provides the 
first hard numbers on how laptops 
are being taken up by cutting- 
edge marketing companies. 

2.17 

In addition to sharp typographic contrast, 

this example makes use of eye-catching 

white space by aligning both the headline 

and deck flush left with the second col¬ 

umn. Sales & Marketing Management 

2.18 

Headlines do not require horizontal base 

lines. The word top is dropped out of a 

solid red field, making it more visible. 

Dimensions 

THAYER C. TAYLOR, SENIOR EDITOR 

"Laptops in sales have moved from the 
evangelical phase to the early adopters 
stage," says Fred P. Burke, chief oper¬ 
ating officer and cofounder of Sales 
Technologies, Atlanta, which builds in¬ 
tegrated sales automation systems 
around the "have capability, will travel” 
machines. In a recent month, Burke 
claims, Sales Technologies won six 
contracts with Fortune 100-type com¬ 
panies. When the company started in 
1983, Burke was lucky if he found that 
many prospects in a year, he recalls. 

Indeed, signs abound that the di¬ 
minutive lightweights have shed their 
novelty image and have embarked on 
the road to becoming standard equip¬ 
ment for field sales forces. 

Roughly one out of seven market¬ 
ers, 14%, use laptops in the sales or 
marketing area, according to a recent 
Sales & Marketing Management sur¬ 
vey. Furthermore, three out of four 
users, 77%, say that in a two-year 
timeframe they’ll buy more laptops, as 
well as boost the machine’s use level. 

Todd Scofield, executive vice 
"-~"-ketin<7 rf tfip Hu^ 

depend on laptop use, the report adds. 
Laptops are the PC market’s hot¬ 

test segment. Computer dealers hiked 
their orders for laptops a blistering 
500% in the f* U nine months of 1987. 

-ontblv V/»#■*■"■«» 

2.17 

ed information, helping him track cus¬ 
tomers and prospects more efficiently, 
and enabling him to make more con¬ 
vincing presentations. Equally impor¬ 
tant, their benefits are an increasingly 

•, rpfainin" 

2.18 
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2.19 

This article is about a legendary skier, so 

the reader is led into the type by a line of 

dots suggesting a perfectly carved turn in 

deep powder. The primary words, stein 

at sixty, evoke the hands of a clock and 

are printed in red and orange. The white 

space on this page is left intact. Lodestar 

2.20 

This headline and department heading 

combination is repeated at the top of ev¬ 

ery product review in this magazine. Each 

review begins on a left-hand page, but be¬ 

cause there are as many as twenty-five 

pages between reviews, this very powerful 

treatment was developed to help the 

reader locate the next review quickly amid 

the intervening advertising. Audio 

2.21 

This headline at first appears to have been 

haphazardly placed, but it in fact follows 

its own internal structure. It is set flush 

left, except for the word reflection, 

which pokes out to the left edge of the live 

area for emphasis. Notice also the excel¬ 

lent blend of type sizes and weights on 

this page: each variation helps the reader 

perceive a difference in the kind of infor¬ 

mation being expressed. Golden Years 

W» 
tt»e 

Story by Kamonno Reynold* 

C<0'ttltuwics 
cco«v*7 Of1, 

to 

£ ^4 
b. 

L ▼ 

bon a low visitors can 
recall onactly wtiuio 
they liral saw Slum 

description gonornliy 

bump noar me top. I 
looked down and saw 

Ihu most majestic, 
graceful sluor—nk« 

nothing I d oven soon 

en|oy» an onviablo lile 

nine and Inmily 
man -fading at Deni 

Valioy nearly every 
day ot the vnnloi ond 
tty tljhmg m Montana 

Itiioughoul Ihu 
summer Tho pattern 

Euiopo and oilier 

oos throughout tho 

2.19 

ISSBfTi BHUTi BBBB EQUIPMENT PROFILE 

2.20 

A The true indii’iiimlily 
i)/<t home is ach 'mxd 

through design. 

REFL 
OF 
TARA 
by Nancy S. Hancock 

ECTON 

he warned vrft. cmvVjmp HimurKhn*- 
" v.ihuuj.pc-.kHul ti»»-- tpteirmsiurwith 

' herotvn innrr rotas. The ta* and fed hart 
0.1 br- pentane, me contrived. And •*< the 

ohjoctsw lmw to transform a stu md-Ronr brotvnsKme 
apartment into a reflect itn a Tnra? 

Bruce Kerman, of Briiu- Btcnrem Deit^n, Inc.. set 
oat to debauch amfluer the dctllmia-. "So many fat 
ph; are afraid of getting .1 cwkiecuUcr d®tgn,'' llruct- 
adntils. “S11 we Souked to do things in a way tltat was a 
hua-different—that adtk a liltle mterisi. 

"A: Sol re' dewiopers chop UP flaw «!»»* tots) v«'0' 
small cm®. The (actis that this bniwnytimcutwdtoiara 
(louse; the first finer was a iitrior fin e, the third was 

-a, where thr servants were, and this 
& was the Mumd fluir, wltori’ the Leu 

Ihis spaa- consists of s lowg 
n.<mt and dining rot m as out room 
ar the front nf the itceitc iVtwn a 
narrow hallway. >'*1 liml the kit - 
,-hen. Unhiuui. .1 dressing man 
and turn smaller bedrooms. Tutal 
living ana i>|uaB approximately 
LOW fait, and Btcrman vs r«t 
to create the illusion of spit 

\ ctcuaitcav Within numeric 
* confine-. hr eroded tltr hot ol 
h. .'xnin»iveiwnk«t 

Hu pUn enllcd lor the 

2.21 
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1 nrr Ml There o ah. '< 
mv dt^k. a iXivid Ciximdl pfenCo- 
10.1^1 (i( Objt»hkI Hmd tskin Iran ii»- 

the pafci (m- 01 KapkAmi Puk !lie 
beirfi by Ihr kwmaiu Urar.il Hotel, 

Tte! phalogtaib entxapiuMet years 
oimv iiMtory. i bvecrigli! hv KapioUre 
I*ark- look my iwo «*» »»fasnin* m 
the Kaerana Beach abrewt every day, 
road end vrulc ui those trade s in*l*. 
iMUdied ifce I likic Cati gSde past the 

2.23 

STRATEGIES 

USERS 
GROUPS 

NETWORKING FOR ROWER 

2.22 

Thirty-five ywusafk-r it 17-year-oUI New 

Junsey high school dropout arrived in 

Holly wtxHi; twenty years after he turned 

moviegoers' heads with a hit part in a 

motorcycle saga of two dope donleis; 

thirteen years after winning his first Oscar 

for playing a misfit in an insane asylum. 

.lac k Nicholson is It . 

fall him Smilin' Jack or Happy Jack. Mr 

is i,he Jack of 1 leans ( 1 know I'm sexy to 

some people"); and now, with the Itonama 

■BATMAN, be is the Jack of Diamonds (his 

estimated take from box ofnee am I mer¬ 

chandising: $50 million). 

2.22 

This is a very interesting combination of 

centered, flush-left, and justified type. The 

centered networking for power bisects 

the page, separating the headline above 

from the text and subhead below. The 

headline is the same typeface as and 

aligned flush left with the initial cap in the 

text. Personal Computing 

2.23 

What a magnificent study in verticality! 

The h and ii of Hawaii are enlarged and 

mirror each other. The aw a is palin¬ 

dromic (the same forward and backward) 

for more symmetry, subtle secrets has 

been heavily kerned to match the visual 

width of Hawaii, and the subhead has 

been set centered. American Way 

2.24 

Creating a headline column by carefully 

filling each fine to full measure is a much 

used and never boring treatment. This 

headline is sized and the typefaces chosen 

so that each line comes to full measure, in 

this case 30 picas, dealing and joker, 

printed solid purple, are condensed varia¬ 

tions of the same sans serif type family as 

the expanded and letter spaced with the, 

printed in lime green. Blockbuster 

2.24 
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2.25 

These mini-headlines introduce separate 

segments of the editor’s message. Printed 

in Columbia blue, the all-cap, bold, sans 

serif setting contrasts admirably with the 

text. The flush-right setting binds each 

headline clearly to its text. Columbia 

2.26 

This simple yet very strong headline 

works because each line is sized to the 

same width, creating an effective align¬ 

ment and increasing the visual impact by 

creating a recognizable shape. Heavy, sans 

serif type defines each line clearly. Printed 

in two shades of tan on black with full- 

color photos. Lodestar 

2.27 

making a statement wraps around the 

bottom left corner of the photo, with the 

subhead aligned flush left with the spine 

of the e and the vertical edge of the photo. 

Such clear relationships separate real 

typography from mere type use. Printed 

in deep red and black with the photo as a 

duotone. GP Growth 

NOTES 

Getting Out the Word With this issue, we renew 

our acquaintance with 

70,000 readers who may 

not have heard from us 

since June of 1988, the last time we 

mailed Columbia Magazine to the entire 

alumni body. We're delighted to add 

such a large contingent of discerning 

readers to our mailing list for this and 

future issues. 

Some history; Columbia was estab¬ 

lished in 1977 by the Office of 

University Development and Alumni 

Relations. We began as a quarterly 

mailed to 30,000 alumni donors and 

friends. That number grew steadily as 

the percentage of donors increased, 

and the frequency of the magazine 

went up, too, to six times a year. 

Last summer, with the support of 

Peter Buchanan, vice president for 

University Development and Alumni 

Relations, and our other colleagues at 

UDAR, we developed send 

keeps you informed about Alma 

Mater. 

V Thanks to the people 

who keep our alumni 

YOU records tidy we have 

; some idea of who you 

are. Let me reciprocate and tell you 

about us. New to our masthead as 

publisher of Columbia Magazine, 

though not new to our operation, is 

the aforementioned Peter McE. 

Buchanan. A graduate of the Business 

School and Teachers College, Peter has 

been vice president since 1982, his sec¬ 

ond stint in the University administra¬ 

tion (he was here as vice president in 

the 1970s before leaving for a similar 

post at Wellesley College). 

Also new to our masthead, though 

again not to our operation, is Bill 

Oliver, listed among the members of 

our advisory committee. Many of you 

know Bill from his long service to the 
-• mimhp- ' "^3Ci- 

Florence Keller, art director, has 

been with the magazine since its 

founding 13 years ago (for two years 

before that she was a senior designer 

in the Office of University Publica¬ 

tions). She's overseen several 

redesigns as well as some technologi¬ 

cal transitions, most recently the 

switch to computer publishing. 

IH£ I've been with Columbia 

SB? iOB since 1979, loving a job 

iH THE that has taken me on a 

WORLD tugboat ride up the 

Hudson River, to the laboratories of 

world-renowned geneticists, to oper¬ 

ating rooms at Columbia- 

Presbyterian Medical Center, to 

speeches and seminars by the likes of 

Leon Lederman, the Dalai Lama, 

Eudora Welty, Vaclav Havel, and hun¬ 

dreds of others. My husband, Peter, a 

lawyer who slaves daily over securi¬ 

ties regulations, savc T ’• ~ 
lob in the wo'W 

2.25 

2.26 

Jmy llinyH-r rjuelaI /*<’ I f 
entlaon roll pulp 

m/mi 

7\ 

THE ACQUISITION 

OF BP&P 

2.27 
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2.28 

Headlines can be bound to a curved base 

line, which is highly visible here. This 

great green snake of a headline continues 

throughout the twelve pages of this issue, 

propelling the reader from spread to 

spread. It is an effective way of ensuring 

each page is seen. Interface 

Contrasting 

type styles 

2.29 

Contrasting typefaces, in addition to 

width alignment, are used here to great 

effect. Notice that the overscore’s width 

matches the photo’s. BP America Scene 

2.28 

CHEMICALS 

2.29 

SPECIAL REPORT 

CANTHEAMA 
SELL ITS OWN BRAND 
OF MALPRACTICE REFORM? 
Organized medicine contends its radical plan is fair, workable, and 
constitutional. But even some defense attorneys have reservations. 

®e hurdles, the {dan try all or part of the plan, 
e to prove capable of "\\fc're not going to go out and 
stable malpractice beat on stalohouso doors." Todd 

: to persuade insur- their malpractice problems 
■ 'nnder'* “ -ir lh— W -• 

2.30 

2.30 

This headline/subhead combination uses 

vastly different members of the same type 

family, and the all-cap treatment contrasts 

with upper- and lower-case. The -point 

rules and flush-left/ragged-right setting 

give the type a simple, clean environment. 

Medical Economics 

2.31 

Headlines need not be huge to be notice¬ 

able. This magazine uses a consistent 

sinkage of 13 picas at the head margin, 

giving the relatively small 18-point head¬ 

lines visibility in a great deal of white 

space. Architectural Record 

2.31 
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2.32 

Like the previous example, this headline is 

not set in very large type, but it is made 

quite visible by leaving generous white 

space all around. Caring 

2-33 

The headlines reside in a 15-pica-wide col¬ 

umn to the left of the wider text column. 

This formula never varies, making a quick 

scan of headlines easy (but this requires 

very sharp and appealing headline writ¬ 

ing). USCEA Info 

2.34 

The extreme verticality of the all-cap 

headline contrasts with the horizontal 

flow of the very bold text. The vertical/ 

horizontal playfulness extends to the use 

of rules (printed in red). UCLA Magazine 

AGING 

The Mid-Live 

Years 

'Ihiy it/mmlr joulh fium M 
ngf. Thine uihn imtlhn Ihrm 
ant frnI! «ll the tKlhir ri/ tlirir 
nMnramtf. thmmHmg kimv- 
Mpgninitl in rntlirr imn intn 
rvntnbutivM la wrirtj. 

2-33 

BY MARK WHEELER 

Keep the ham videos, lorget the chocolate chip cookie*, sad wear, 
don't mad, the hand sewn clothing. These days, many anxious high 
school seniors, etvara ol the compeBtlon lor entry Into top-ranked 
universities, send such gimmicks to university admissions oltlcers 
m a dosperate, hoy-lot*-anno attempt tor mention, But they won't 
help, particularly with respect to UCLA and the University ol 

CaEHonUa. 
Entrance demands on the University ol Calllorma, specifically its 

two most popular campuses, UOA and Berkeley, have Increased 

greatly « recent years tar two main reasons-grows® academic 
excellence (both are consistently rardted among the best puhBc uni¬ 
versities In the country), and the Increasing expense ol a college 

2.34 
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Portfolio 

"Tbc mo»c impucranr parr ol the human rc- 
sramra job is Ii> redesign corapenmion u> re¬ 
inforce ihc motivational iipecri of the job." 
Benjei rays 

The push in rtslrsign onotpenMtkm plan* will 
mean that employees wlH be liked 10 share in the 
roki Other siraiegies companies will use more of. 

• Lump-sum uniform pay 
• Profit sharing 
• Gainsharing 
• Combination incentives 
"Most companies air In «survival mole 

now," Berger wit. "But il they're going to turvii 
and prosper they're going to haw to adapt." 

Boost 
the HR 
Profile 

You can't patticlpate in more than 5C merg¬ 
ers and acquisitions without learning a lot about 
the nile ol human resource! in coipoiatc Ameilca. 

Charles F Blschoff. now president ol Good- 
rich & Sherwood Co., has hern through the 
merger wars and has distilled his experience into 

11 bioad guidelines that personnel execunves can 
follow if they want to hc-jst their corporate profile: 

buslnecspeoplf hist and functional professionals 
second- Bisc hoff says such a stance will Inevitably 
make the human resources department mote 

2) Il is essential to have a global outlook In 
all arenas. It is important to consider what goes on 
in the corporate boardroom, but olio away I tom Ic, 
to monitor what goes on nationally and Inter¬ 
nationally; and ni watch Congress, academia and 
other influential institutions 

1) Human resources eaecutlwa must take a 
multldltcipllncd approach co the function. They 
must base a hands-on woriung belli tv In (he lasb 
of the department, but they must alus understand 
lalior relations and be able ro develop strategy and 

4) Compensation and henefus muu be 
responsive to employee needs. 

5) Training and development is crucial, 
particularly for executives Such training must 
Incorporate both interna! and external resources. 

6) A human manured emutive must set 
him- or herself as a confidante of else CEO. If 
such a relationship doesn't exist, the HR exec¬ 
utive must develop his or her hcuirdtuum skllLs and 
win the CEO's confidence. 

i) Human resources executives must take a 
leadership role in mergers, acquisitions, 
iluwnsuing and restructuring. 

8) Strategic human resources plans must be 
developed. ^ 

cleat petceptsoti of (hemselws and their staffs, 
j Those who understand their role haw authority 
j ami succeed; those who do not understand iltelr 

role haw iso power and therefore tail. 
10) The human trunincs department is a 

prime catalyst in move people 
11) The absence of change will eventually 

: lead to corporate death Human resources exes - 
utivrs. therefore, must be change agents. 

12) Personnel executives must lower crcotlv- 

ln addition to tliese general guidelines. 
Blschoff also offers some specific suggestions lor 
dealing with (he merger and acquisition process 
that, he says, "demands rhar ir he HR driven, Be¬ 
cause 98% of all takeovers are Inendly. the people 
equation must lie pmpeilv managed “ 

Bisdmff uric three steps ate essential to make 
die most of the human resources department dur¬ 
ing the takeover process: 

isrhethe 
hitman resources exni.ltw because a new staff l, 
being pulled together HR executlws must make ir 
known that they are the best equipped lo handle 

• A ftavmable balance of professional talent 

All these gtuddlnns, whether general or ori- 
ented to mergers, reflect one common theme. 
"The human resources rsecutisc must he a ixw- 

ol all the human resources in the company." 
Blschoff says "Organisational development 

2-35 

2.36 

NEWS BREAK 

Ilie'itMv.i f.»orc->\TRS CuCtpm 
Wo- . .. iysiesi 
S', sip basest ir. I’inx-uix. is ihe 
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TIh- rrimary rale Iran fan- Is 
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div- KvitAv- .1.1 is a mtlralut* 
for cuMiKKrs because it lets 
lh.fi run Knit UNIX System V 
and XDilX apfrk.lt«m«. -n the 
sine machine" Mike IV 
Fata*, iftrisetwef smic-m *4! 

Coraputer prices eul 

iluiask-nft roulllmm 

An '-nr.itmft sisixm dlresls 

purer AT&T InvenusJ ilw 

20 wire a»i Since ihai lime, 

runles have Uewiniwl Ihsti own 

Thu sales commlSAim |tei 
used In 11*00 tn.il slorcs 0 ik' 
spited li: enh.'uv.r s!-.ire rre'fil 
abjBl). hnriKw oi'lumr 
scmcv and provide iwipi-iycrs 
with iddilksul carter 
(ipnorlunilits. 

Ths* agreenicrif reached Will 
AT&T has rnhwnl fcri pc-ce* the wives specniex (lie mini- 
up to 2.*i penctil ix- ill *28i>. duovm iff it* pir. al .ill kSd-ff 
fiillJandf>38ti Wnrin-'ihip ii* creuranv. M.-ros. TIk Han 
Svslrms Tic I'enpim- aim m .iffeds vmre 2aTui) rvunli. 

Vi.' .".1 fl b8neTrt»^rMB°” 
; ers and lb, indusuy licit AT&T 

iniends lo lie an aggiwiw: 

field, saw Fe.irvi<o> Albumin- -. M 
qus',il:i«!i>r-!‘c crodiul imu- AT&T MicrixItvl'iBiicsIwsau. 
jgeriwrii "Anyone who munevd U« firs; awipien- g.ill. 
cMnrsrts pnora wid see ««t me inkx'.kle Tihts-optic 
AT&T o iwvrinciy cimmunnaiion cliipiet f-w dig)- 
cnrnpetilivf." f.il tiansrm&dno 

New pikes on four meidris of Wnh AT&T's set. dnslgiws 
AT&T s flagship per **iai c«n 

i.inge lorn S.1,495 piSoimS. 

: uui, for the first lime, huiitl a 
(feflrel .uonuriK-aiam s.sfrm 
as cohcnive as arty sriicun sy> 
Icm fceil vtilh ihc hcwllUui 
gallliim arscnkle. This.- benefits 
include incrfci 

ireefl 

New devices see AT&T World Connec' Service AT&T Newsline 
In me dark during'hrnvsi !"Muawh uxni 

fne cads d. 

service is .1 high-solume 
pricing pi.i-i fin buwiesscu! 

uTki dial dmvr !o inlet 
national kcaikmv AT&.T 
pnipauM in a fiilra! with the 
Federal Coranairi'-.iloitv Civtv 

piking fur 
standard and ifiscesmi tare 

:{. 1. 
■ AT&T j!v‘ mimducoi a sur- 
piifxsl i»kv structure firr il> 
hlgliol-capncily distal ser.w 

denoref TA5 Sense ghvs 
cuylomers iVsikaled 45 mega 
hlis-rer Juxivcl cm ihe 
enmpan/s fitvi-opllc resiles for 

ray. suiiulfansvius. prani-to 
digilai Iransmiasion. The 

vmplilied pricing niff make It 
easier for customers In de’rr- 

n an upgrads-10 45 
-sir-Kskm a a gsvxl 

economic slKikr. 
■ AT&T' pur¬ 
posed ctungo 
in Ihe calling 
slruciurc to 
Canada, to lake 

h efTrvlIVLl 

Call 24 boors a 

2ATT NOW "C 

dy special lawin Ib-banij, 
of II* stars of Ihc p 
was named hot; .ict 

The nexi pmdiKt 
“AT&T Presents" » 
"RuoliTheCpiff," si 
nnginal cast itx-mh-t v II Kill be 

sooi'uor "l>ay One. ihe Huts of 
(he making of the first alum* 
bomb, as wefl as The Final 
Daw.' aiiapUt) from ihe hook 
b» Wixidwcird and iiemstem 

AT&T lost monlh announced 
ne* puces fur various services 
aiuurul lbs- »nrii). 
■ ft* cwipanv reop-sd a 5 

nt will change from 
J pervenl In 50 perccnl. 
Ss-rwe charges for persixMo- 

laily will mcTca* from 
Serv'd' charges 101 

call' placed bv an operator lo a 
rpecilK number wtD iix-rcaje- 

rgefur AT&T Cod' 
cans mu he redua-d fn 8<* cents. 

AT&T has resuuciu'ed rafts 
lo more than 40 cosimrics *n.v 
ilw heglnnmgnf ttu-jrar. 

Sysiera 75 receives 
UK approval 

AT&T l-KUd has hren grant 
oil interim lypriapmisai f.* ihe 
AT&T Swum 75 .filial POX 

pkried tsefore IN- I’HX «as Hih 
riliuc. Uius yeioiiriing 
oixifilkraj initial testing by 

al fiiffd IrW Sits in IN Coiled 
Kragduei, arc under »ei 

The Swleri "5 wfif be ivanu- 
faciutnJ for eullumers ;n II* 
UK by OTiwtli of llcily. undo !i- 
itiw frv-ir. AT&T N.0 Hailey 
& Co Udhas **s-n apprlnirsj 
by AT&T In maintain IN Sv* 
ism 15. and ivuviily nvciewi 
approval from II* Office nf 
Teiecomir.unicatuicis u. offer 
service on the rrraluct 

AT&T will amviunte its com- 
mr-UT.il pitr.j r..r il»- Solem 75 
in tN l'-K vilt-r this year 

rr.mmc«gssTO 
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There is an obvious contrast (which is the 

best kind!) between the headline and sub¬ 

head typefaces in this example. But also at 

work is the magnificent contrast in col¬ 

umn width between the display type’s 

narrow area and the over-twice-as-wide 

text columns. Personnel Journal 

2.36 

Hand lettering is appropriately used on 

this opening spread for an article on the 

occult. The same “typeface” is used for 

the initial caps in the text, voodoo is 

printed red, and the deck and byline are 

dropped out of the full-bleed photo. 

New York Woman 

2.37 

Here the contrast is between occupied 

and unoccupied space on the page. These 

headlines pop off the page because they 

are bold, they are bigger than the text, and 

because a system has been created 

whereby white space is guaranteed to sur¬ 

round them. The rules are printed in pale 

purple. Such clear segmentation of the 

page makes it easy to scan and immedi¬ 

ately informs the reader of the length of 

each item. A consistent headline treat- 

i ment also makes the job of putting the 

publication together much easier: the edi¬ 

tor can concentrate on writing rather than 

inventing typographic systems. AT&T 

Focus 

2-37 
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2.38 

Bigger and bolder headline type makes it¬ 

self visible, but this page is further helped 

by having a 10 percent black screen tint 

behind the type only, which makes the 

photos seem to pop out because their 

lightest areas are lighter than the field on 

which they appear. The horizontal rules 

are printed in whatever second color is 

chosen for that month’s issue. Interview 

2-39 

The all-cap, roman inline type printed in 

light brown contrasts with and, printed 

in black over a pink shape, body and 

soul are letterspaced to match the width 

of the subhead and all type is centered 

above the text, making a formal presenta¬ 

tion. The opposite page of this spread is a 

full-page color photo. Caring 

2.40 

The w was chosen to echo the scalloped 

ruffles of the wedding gown shown on the 

facing page of this opening spread. The 

initial is well-placed and integrated with 

the entire headline, not only with the ex¬ 

pected last line. Strong typographic ar¬ 

rangements such as this can and should 

be used on subsequent pages of an article 

to bind the story together. Unusual ini¬ 

tials can be found in clip books or bought 

as transfer type. Pacific Northwest 

Men’s 
Fragrances 

makes news 
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Better 
Handbags 
are hot at 
North Star! 
\ 
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ton n sw J5 <• bu nar*> n (i$M 
Os*" SariM 005 U* Okwi 
ats ;,m Ut-.Kp j; Lj-i Vtr/it 

Highland wishes 
Baxendale farewell! 

El Con associate saves 
baby locked in car 

B.C. managers valet park cars 
Bitot C'«* iHti'uiw 'ft j I AMoomorewU** 

wnWKOUfffadiyUll rrr&xpm «n »•»» *tma cm 
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The 
Elephant 
^Man 

(Not to mention the Circus Maker, 

the Vexillologist, tbe Windsor-Watcher, 

and the Party Man) 

By SUZANNE WILSON 

2.41 

2.42 

Ciwdmi's wvur mumifnoliirrrs ur*‘ sending a tltftSSage dial’s loud and clear fur fall—In- conscious of 

lIh- world around you. I’nO lies, appliques and screen prints on kids’ sportswear proclaim “Save the 

World. \nd mviinMicsu of the environment is stressed further, as designers iiicnrjuiruie motifs of 

leaves ami endmigi-red specie* Into their apparel, which often features an earthy color palette of 

evergreen, kirk brown and foliage orange and yellow, f abric and styling follow suit, with beefy 

corduroy and nubby knits being key. as well as large, utilitarian pockets. Ik ing coliseums of tbe 

world around ns for full goes beyond wirthiy eoneems. Manufacturers have looked to outers pace for 

design inspiration. Sportswear, often in the form of fleece or French terrv sweatsuits, features 

.•ncniw "»iWiiand ■•r 

Type and 

image integration 

2.41 

The asymmetrically set headline is 

complemented nicely by the leafy flour¬ 

ish, which is run in red. The subhead is 

centered in contrasting italic type. New 

England Monthly 

2.42 

One way of integrating headline and im¬ 

agery is to alternate them in a rhythmic 

pattern. Each of these eight square half¬ 

tones is shown in full and discussed on 

subsequent pages of the article. KCET 

Magazine 

2-43 

Type can be used as imagery. This and 

similar effects can be created with a stat 

camera, with special equipment that some 

typesetters have, with software programs 

on a Macintosh, and even with an ordi¬ 

nary photocopy machine. Use typo¬ 

graphic gimmicks with discretion and 

only when the effect is directly related to 

the point being made, as it is here. 

Children’s Business 

2-43 
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2.44 

Another example of type as imagery: the 

type treatment reflects the meaning of the 

words. This headline was printed in blue 

with black text and rules in the original. 

Fleet Norstar Directions 

2.45 

This elaborate and carefully crafted head¬ 

line becomes artwork with its handsome 

letterform relationships and use of screen 

tints (red, yellow, and various shades of 

gray add depth to the original). The head¬ 

line treatment is repeated atop every page 

as a story header, an excellent mnemonic 

device for a long series of pages filled with 

charts, as in this article. Florida Business 

Southwest 

2.46 

This headline is augmented by a simple 

form of a grand piano, which immedi¬ 

ately telegraphs the subject of the article. 

The piano shape is then repeated with ev¬ 

ery initial cap. American Way 
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v» i«* redvije yrdeiM' 
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1990 
RMIK 

COMPANY NAMC 
I0P EXECUTIVE TYPE 0F BUSINESS 

1969 
REVENUES 

69 Satnnksinx 
FotlMysn 

Bcr-neW Ptxtm 
htsiotn 

EWnntosmaruattra »2i912l9 

70 
Saitm Pactong Cotyany Ire 
SanW isam 

FranasP Bailey. Ji 
Presides 

GicaryffonWartyoval $12136596 

71 Mate Barb Hdiai 
Macolslaid 

JotaDoiqrety 
VP^realiTBragu *** $l2XB1flB 

72 SaittpoiYeBMW 
SarjsoB 

JaOUrta 
PrasaJem 

Auonwm sales & saw* SI20XMKO 

73 SasPaWCapofaton 
Sreco 

SaflK_ Waytrai 
Presitent 

Pwamajntffiro $12X03X1X1 

74 Wilson Mils Baton So< S Peek Ire 
N»W 

RsnaidW Mte PE 
Oanr.n 4 CEO 

CORSUBng'engtwtingi 
planning 8 suneytog 

$11.926322 

75 
Owoltoc 
fotiMytrs 

Mmn&Urkk 
CEO 

IfemOrdaig sales $11731582 

76 SCiiod Ire Realtots 
Sans*) 

UnyO Ronio Fleal tst*c ales $11,103X03 

77 SouOem Gdl Wes) Constudion 
tuples 

iteyiwEBatn 
Preoidanj 

GenenltoWedot $11X03X01 

78 Undo Cotpcnlion 
Lelughtoes 

HatyC.Ptwai.Ji. 
PiEideni B!0Toi»itirq!,B^f,,*r' 

$10772317 

79 SouWm BmedosSng Cwp ol SansM 
Saaoaa 

E»U>as Barter 
Praskktil 

Tetjiutontroadcastiro $10750000 

80 ■Bfnson Parent 
Fod M|tu 

Sarul V Jcftrsoi 
Piesdcrt 

PannranuUcUngBsaies $10X44.003 
» 1 

81 BtolWaiSippIrlre 
fOlMpOT 

Wdl S Otan. Jr 
Pmsdert 

rojsawaain $10<B18I4 1B2 I 28 
83 ! 

82 Norm fat Myen CVr°1" 
Tom WnJad 
Pisetjn 

Building supple sales $10019.422 1972 ! 23 
110 

83 WsreWfetSConw 
Swsoe 

fnOsridiM Oar 
PnsdmiCEO 

HglNayconstnclOT $10103103 ias | ni 
88 | 

84 CemenlirUustrusIre 
FortMiHS 

W. Thompson 
Oiasman 

Presmsstsl ctrocts pod- 
xis 

$9X63X03 1353 Nl 
125 

85 retiTSoUnuIre 
fodMiwBeam 

AJCMnaor 
Presdtrt 

Marta $8546X03 iaa | 84 

« 1 

If you lioilc id she l>u! 
new community n> .in indl- 
onion of un iircR's vitality, the 
seventh annual coilecrlo 
southwest Florida's Tup IOC 
piiniesoHets ,1 positive ontliwltfcirrhe 
tewon's economic future. 

Tlsesc I CO companies generate over 
J42 billion in revenues tot «iurhwt»t 
Honda, while providing over 27.000 
jobs in a ctoM-scction of manufactur¬ 
ing and service-reluted concerns. 
Their success not only beneilts own¬ 
ers. managers, and workers...it aids the 
growth of attendant businesses winch 
provide services Hi that firm, tlieir em¬ 

ployees and families.. 
al. Ailded up. the eci 

nomic impact of the Top 100 
exceeds mere revenues. 

With the prospect of new com¬ 
panies gtowinp Into a position .if 

prt-mmence in rise regiwt, mcomblna- 
tion with continuing elf or is to attract 
new companies to take up residence 
here, wc should lie comfortable with 
iwir area's economic future. Comfort¬ 
able, yes-hue not complacent — one 
doesn't grow out of complacency, but 
out of competition and competence. 

Jusi ask any of the oompanieson tills 
year's Top 100. □ 

2.45 

C IliiN II 
STEEPLECHASE 

Fort Worth's Van Clibum competition is held only once eiery low years, 

tacti time, ttie winners make it 6ig 

91 OU N CHISM 

2.46 
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viv milling yiln.iH.ix will, M.ito.iu. -illy :>'l' 11'I- pnili'v 
"**n .mil Inin" dtwrcdlt itpun it' irk rhw i;rvnif .;*i 
Ji<totc',;i.,lvi! ill.ntly oil.:' i[> term,limit. 

In Sun Frnnasra eigen Is iinl lli.il «mn;n .utoplud a 
cviimtiHilkin snd .'Uvtc-yf .iIIktts >#i liy ywx » wid the 
niKjjMMtiim wm- (Ii-Jil. Am) in Otvmlwr IS70, lift* un- 
ili'rv'iitiTi in Imliftnapelfi nwi but only gut in tin- >t,>|'(. 
ul i-lcl-ny, irffumiv Tin* Itet Attempt In ttlnWu.ll a ll.lto 
wni.i iivHvunkm «.is m 'Vi.tom.in. lAtoOilnn ns swllf 
ollijiyy .« nn agi'nl* mwllng winio yttan Liter, one n! 

Ihror^aiiixeis Or. S I. liitliTT, pyuvitln) iivxlgtu Into why 
iliom groups (.till'd 10 umlum. It Ivuime .iji|Mn?nt.‘' 
Imllct' n.r«ilk.x). tlui ive wen- nil .llruiil of o.Kh ullvr. tim 
much .ilMiil uwn to adjust our dlflttntnciS. or to i\Ki(»r 
Ato m any diyyeo " 

Agents 111 Oliio Kill i 

Ma\ IM72 KolM-rl 1. I'kinglas a pioniiru'iil KOnorjl jgi'M 
in Clnoniuitf, (itjtanl/.ed an .twocioUon in iliat city " fIt*- 
Oinminati Ayoviation had u l.ttgi' am) mtontlii) iiiom- 
bi’Whip." lomnit'iiW NAI L liiatorian llarrit. Pros- 
.haniky. fly Octrtvr I MIT. n win nt purled that w»ty 
lvvio nuunlvr-., nearly itvoi v yiunirai, c|«nliil. and ilistmi 
itgi-nt of OlicmtMli iva» loportod !(> N* a member" 
i' ittur a <li.ul limn, an astkialum uig.iuuirri along 'trni- 
lar line* in Clovulaiul ami I Ho tivu jpoupt h iriratl a -.l.ilo 
attnciallnn, 

'i lie tin;, o.i ui tbose .i«.j i.ilionr nupinxl otlior JJ’I'IH.V 
too:ii,inl/o In Hli'limom). Mcmptiln, SI. Jiwipli Mo and 
I’urll.ind. Mo But liy IMTH they non) all pmc. fluty bail 
ininl ti.i aciMinpIlsIi too much too ijuL klv Employing 
high lirtiiilfd t.wttct vuoti ,i« t'l.u'kliutiny iloliii.|i«'nt m 

iiii.inu.il n 

years ol organi/Attontil inal and cn 
and dnstu-d. and ol a long ylmsgie 
in vl'O.’lli.o '/..nls dial £y*tix:ra 
lion aiiKing oonipetli'g life unilor- 
ivrilcm miilyl make Wl* m a llftt- 

To c«nv, the Kurtori. inhibiting 

itivxi of die bntinevs had once 
wmi:d (twipuryiHlo Hut lii the 
n-nrosooiativo. ol tlu* 14 rvyS'O-t: 
avasianoii" gathi-nd m Button, 
mutual suipioon and the agent4- 
liat’.ual .vnipnoiv.' Inyiiu*4 went- 

oi able conditionx prevailing m the uutxkotpliiu', where 
Jt) ini..' competition maili- (vlMImg and twniing uiii'imin- 
«d pbnV' bad nlmkwi yHiliti. conlidentai In lnyurarco And 

pivifi-i.yloii.ill*m, .it n ' known today, w.i» ottnn under 
mim'd Hv l*n l«kk arlftU and outtiyln »y. indlurv. 

Hie aewmbkyt ngi'iiti wvtv ,iuivinc. d dint pnikMine. 
the industry and cmailng a tivipvcled prafcsiidn y'ould 
only by diim Uimugh a well pUniwd ..xirdmatiil pio- 
grani itt ivforin. Admittedly, slioy tvpretorrti/tl only a ft»v 
ividoly wtered Kmiipt. bm they had oltwidy aaonv 
pltshed mom llstn any of thi-.r prcdyt'i'etot*. 

PIONIitR ASSOCIATIONS 

A» early as IHfef agents trard to establish a Iik.L .!*>«• 
in (.Tiiv.ig.i t 'nlortunatelv. tin- grviup met only iwter. 
nexi >e.ir. agents tn Plttsbiiiph annoiiived plan* tor 

2.47 

Norstar Bank, NA, Hosts 
Western New York 
Shareholders 

<1J 53011 i WAtll 

2.48 

0 
i>; .au-cy.mihlv Kilm. iw(>: laic Uy( |u.i dcinoraiiXvl 1I1 
niter, uur-.'.n fne itaintdadileian:;)! ptinacd 10-<*» 

f|>tiircif way • ihr «iiILii gi 
a (aim lii" «» mil kyaitmirj.ar/dt 
'srux.l 14 ~ilu ivcv. m Ixnuin* hli tindrcs* 
my rntKn and »ui)e l 

- iniyruuvr. SrvftMt had Invaftingiy snsycitcii 
ihat die Dakmas.pniyidiv L * A: :»y 10m an! IO chvir cenitn 
mu, Sml a haute >>t vcaai amt economic hciplu amt ’i-rn 
doomed m iics'"liir nocc ayama iikm and vtesiibm picurie 

5c ha.llicin M't up ill lilt I ni Center ot* 'Ht. oal. ..ltd Im.tint-, FKisiiig' 
ttooMKk. Nvoiti OaLoia. .AesisllpaBnid i* hneoriKnnen. 
he earned inline tuu.l the lUp •* N.srih )la4/inaml uiiiac 
oilKr a ftuaicr lti« iinnmrinaraiftl die iuie eenuiiuUt Ay 
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2.47 

Placing the headline inside a shape effec¬ 

tively conveys its message it the shape 

buttresses the meaning of the words. This 

shape, printed in red with black type, is 

well chosen because it is bannerlike and 

suggests festivity. Life Association News 

2.48 

Another headline in a shape, this time 

printed black on 40 percent black screen 

tint. Once again, the shape supports the 

idea conveyed in the headline. Fleet 

Norstar Directions 

2.49 

Transforming the headline into artwork 

can be very creative. This headline was 

produced on a computer’s color printer, 

and the various copies were torn and 

placed on top of one another. The final is 

red, green, blue, and black, with a full- 

color illustration of the boxing glove. 

Wigwag 

2.49 
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2.50 

It is ordinarily not a good idea to drop 

type out of a photo - or to surprint it - 

because the type may become difficult to 

read and tends to spoil the believability of 

the image. Nevertheless, if type is to be 

placed on a photo, be sure to put it in a 

relatively empty area, as in this example. 

And if the copy concerns rain, put the 

type in the sky! Hamilton Spirit 

2.51 

It is much more convincing to put an im¬ 

age in front of the type, being careful not 

to so obscure the letters that they cannot 

be read. This treatment makes the objects 

appear more real: things cover other 

things in reality. The headline is dropped 

out of a blue box to allow the foot to 

cover it without obscuring the type. 

PassWord 

2.52 

Type can relate directly to an illustrative 

element without touching the art. This is 

a very gentle wraparound, formal piece of 

typography made very handsome by us¬ 

ing shades of umber and green found in 

the color photo that jumps the gutter. 

New York 

2.50 

2.51 

W hat's an impreiario to do? In I9»5. BAM's 

Harvey Uditcnstcin needed 0 theater with 

a very deep stage and amphitheater-style «atmg in 

which to present Pctct Brook'* MaiuKuraia, and here 

was a theater that MM't landlord, the city, already 

idevillc bouse. 

mrd Majeitie 

irk, no enndl- 

owned. npc lot renovat 

lit* ABCMITfCTUBE Built ill 

Brooklyn 

fONVWTfii rut con. rheater 1 
VINTIONM PBOSCt- 
NIIIM'tTTU THEA1W ' 
INTO ITS CUkMKI dilapidated 1 
AMPHITIIIAIH K 
THE MSlILTINy 9 
SEAT PiHEORMAN’Ci on(e haunting and intimate. So they 
SPACE IS WJUUftlSXiiV . . 
INTWAlt ordered the building shored up, the 

stage and seating reshaped, the mechanical systems 

updated tall to the tune of SS million) But, on the 

why*flK-what's-»o-beautifullv-broken? theory, the 

crumbling shell was left largely untouched Think oi 

the savmp (in time. Sheetrock. etc) to the city, which 

was picking up the hulk ot the tab 

2.52 
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If headlines are the enticing worms that persuade the ca¬ 

sual browser to stop by, subheads are the hooks that ensure the 

reader risks valuable time by reading the first paragraph of the text. 

Subheads are important tools that can convince the reader to con¬ 

tinue by expanding upon and explaining the headline. Headlines, 
being brief, may convey enough to stop a 

reader but often do not contain enough 

information to give the reader a reason to 

start the text. A well-written subhead ex¬ 

plains its headline and intrigues the 

reader into continuing on into the text. 

Headlines that lead to subheads that lead 

to text are more effective than headlines 

that lead directly to text; the reader wants 

sufficient information before committing 

himself to a sampling of the text, which 

takes time and is work. 

Because subheads are considered sec¬ 

ondary typographic elements, they are 

read after the headline but before the text 

and captions. They must therefore be set 

in a typeface that is bigger or bolder than 

the text. Good typography enables the 

reader to understand clearly the order of 

typographic elements. Copy should be 

broken into three levels: primary infor¬ 

mation should be in the headlines, sec¬ 

ondary - or clarifying and illuminating - 

information should be in subheads or 

decks, and tertiary (third-level) informa¬ 

tion should be in the text (fig. 3.01). 

This basic structure can be varied 

somewhat. For example, subheads can be 

replaced by pull quotes or breakouts, or 

captions can be intended as the primary 

typography since they are often read im¬ 

mediately after the photos are scanned. 

Generally, however, the headline/sub¬ 

head/text hierarchy is the norm because it 

serves the reader well with its familiarity 

based on sound logic. The unending vi¬ 

sual variety of subheads can be classified 

into two basic forms: subheads that ap¬ 

pear outside the text area and subheads 

that appear within it. 

External subheads are primarily decks, 

which appear immediately below the 

headline (fig. 3.02) and further explain the 

content of the story. Another type of ex¬ 

ternal subhead is the floating subhead 

(fig. 3.03), so named because it is placed 

alongside the text in the margin and re¬ 

quires some degree of surrounding space 

and clear typographic contrast in size or 

weight to be visible. 

Internal subheads are usually breaker 

heads, which appear periodically in the 

text to break it into bite-size pieces (fig. 

3.04). Breaker heads are brief synopses of 

the following paragraphs of text and, as 

such, should be provocatively written to 

catch the eye of the casual browser who 

managed to avoid being drawn in by the 

lead headline. Editorially, write breaker 

heads like the five-second news teasers 

that run during the commercial breaks in 

your favorite prime-time television show: 

Headlines are 
primary 
typography 

Subheads are secondary 
typographic elements 

Speak the speech, I pray you, as I 

pronounced it to you, trippingly 

on the tongue. But if you mouth 

it, as many of your players do, I 

had as lief the town crier speak 

3.01 

© 
Headlines are primary 

typography 
Decks are subheads that are placed 

directly beneath headlines 
peak the speech, I pray 

you, as I pronounced it to 

you, trippingly on the tongue. 

But if you mouth it, as many 

of your players do, 1 had as lief 

the town crier speak my lines. 

Nor do not saw the air awfully 

much with your hand, so thus. 

But use all gently for in the 

very torrent, tempest, and as 

1 may say, whirlwind of 

passion, you must acquire 

and beget a temperance that 

may give it so much smooth¬ 

ness. 

Oh, it offends me to the 

soul to hear a robustious 

periwag-pated fellow tear a 

passion to tatters, to very rags, 

to split the ears of the ground¬ 

lings, who for the most part 

are capable of nothing but 

inexplicable dumb shows and 

noise. I would have such a 

fellow whipped for o'erdoing 

Termagant. It out-herods 

Herod. Be not too tame either. 

3.02 

Floating 
subheads 
live be¬ 
side the 
text... 

Speak the speech, I pray 

you, as I pronounced it 

to you, trippingly on the 

tongue. But if you 

mouth it, as many of 

your players do, 1 had as 

lief the town crier speak 

my lines. Nor do not 

saw the air awfully 

much with your hand, 

so thus. But use all 

gently for in the very 

torrent, tempest, and as I 

may say, whirlwind of 

passion, you must 

acquire and beget a 

temperance that may 

give it so much smooth¬ 

ness. 

Oh, it offends me to 

the soul to hear a ro¬ 

bustious periwag pated 

fellow tear a passion to 

tatters, to very rags, to 

split the cars of the 

groundlings, who for the 

most part are capable of 

nothing but inexplicable 

dumb shows and noise. 

I would have such a 

fellow whipped for o'er 

doing Termagant. It out- 

herods Herod. Be not 

too tame either. Pray 

whir h you'avoid if at anv 0051 
to your for in the very 

requires torrent, tempest, and as 

riaHir atari 1 °“r s,y' wh'rl”‘nd °f 
passion, you must 

Whit6 acquire and beget a 
temperance that must to 

space you, trippingly on the 

tongue. But if you 

mouth it, as many of 

you must passion, you 

must acquire and beget 

3-03 

tongue. But if you mouth it, as many of 
your players do, I had as lief the town 
crier speak my lines. 

Breaker heads are 
inserted into running text 

Do not saw the air awfully much with 
your hand, so thus. But use all gently 
for in the very torrent, tempest, and as I 
may say, whirlwind of passion, you 
must acquire and beget a temperance 

3-04 



SUBHEADS o* 43 

smile and say, "This is no 
flattery." 

Flush left, no indent 
Hath not old custom made this 
life more sweet than that of 
painted pomp? Are not these 
woods more free from 

Bold lead in Hath not old 
custom made this life more 
sweet than that of painted 
pomp? Are not these woods 

Deep indent with text 
Hath not old custom made 

this life more sweet than that of 
painted pomp? Are not these 
woods more free from peril than 

Hanging indent 
Hath not old custom made this 
life more sweet than that of 
painted pomp? Are not these 
woods more free from peril than 

Hanging indent lead in Hath not old 
custom made this life more 
sweet than that of painted 
pomp? Are not these woods 
more free from peril than the en- 

111 Breaker with a rule 
Hath not old custom made this 
life more sweet than that of 
painted pomp? Are not these 
woods more free from peril than 

BREAKER HEAD 
IN A BOX_ 

Hath not old custom made this 
life more sweet than that of 
painted pomp? Are not these 
woods more free from peril than 

This flush 

left breaker 

head pokes 

into the text 

Hath not old 
custom made 
this life more 
sweet than that 
of painted pomp? 

Are not these woods more free 
from peril than the envious 
court? Here feel we safe from the 

THIS CENTERED 

SUBHEAD POKES 

HALF IN AND 

HANGS HALF OUT 

Hath not old 
custom made 
this life more 
sweet than that 
of painted pomp? 

Are not these woods more 
free from peril than the en¬ 
vious court? Here feel we 

3-05 

thick upon him. The third day here 
comes a frost, a killing frost. 

Breaker heads that run 
longer than one line 
interrupt the text's flow 

When he thinks, good easy man, full 
surely his greatness is aripening, nips 
his root, and then he falls, as I do. I 
have ventur'd like little wanting child 

3.06 

thick upon him. The third day here 
comes a frost, a killing frost. 

USE 2nd COLOR 
IN BREAKER HEADS 

When he thinks, good easy man, full 
surely his greatness is aripening, nips 
his root, and then he falls, as I do. I 
have ventur'd like little wanting child 

3-07 

thick upon him. The third day here 
comes a frost, a killing frost. 

Lead ins 
are entrances into the text. When 

he thinks, good easy man, full surely 
his greatness is aripening, nips his root, 
and then he falls, as I do. I have ven- 

3-08 

thick upon him. The third day 

comes a frost, a killing frost—^ 12pts 

Add half a linespace 

When he thinks, good easy man, full 

surely his greatness is aripening, nips 

his root, and then he falls, as I do. I 

have ventur'd like little wanting child 

3.09 

thick upon him. The third day here 
comes a frost, a killing frost. 

Position a breaker head 
closer to the copy that follows 

than to the preceding text 

When he thinks, good easy man, full 
surely his greatness is aripening, nips 
his root, and then he falls, as I do. I 
have ventur'd like little wanting child 

3.10 

they provide just enough information to 

intrigue and make you want to stay tuned 

to hear the rest of the story. 

Breaker heads offer myriad typo¬ 

graphic possibilities. Shown in figure 3.05 

are several fundamental styles that can be 

applied to your publication. Be sure your 

subheads and headlines agree in style. 

Here are a few observations about 

breaker heads: 

• Using punctuation at the ends of 

breaker heads creates a tiny pause in the 

J reader’s mind, giving a reason not to con¬ 

tinue into the text. Do not punctuate! 

• Because breaker heads that are longer 

than one line can interrupt the flow of the 

text column, they should be used judi¬ 

ciously (fig. 3.06). 

• Contrasting color will make breaker 

heads more visible (fig. 3.07). 

• Lead-ins are breaker heads in that 

they interrupt the text and give the casual 

browser an entrance into the article (fig. 

3.08). Choose provocative wording for a 

lead-in, or the result will be the same as 

an inherently meaningless initial cap: a 

mere focal point on which the eye may 

land (which is still better than endless un¬ 

interrupted grayness confronting the 

reader). 

• Do not indent the text immediately 

after a breaker head. The typographic 

difference between subhead and text sup¬ 

plies sufficient contrast to signal a new 

idea. 

• A breaker head should generally have 

a half a line space added above it, not a 

full line space. A full line space looks too 

big, chopping the column into segments 

(fig. 3.09). 

• Breaker heads describe the copy they 

precede. They should therefore be posi¬ 

tioned closer to the text they describe - 

the text that follows - than to the text 

before them (fig. 3.10). That proximity 

signals to the reader that the breaker head 

describes the following text. 

Like headlines, their typographic cous¬ 

ins, subheads have great potential for 

effective communication. Their impor¬ 

tant function as the secondary level of 

typography helps convert a browser into a 

reader. 
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VW and 
Motorsports 

Volkswagen* involvement in motosports 
spawns product personnel 
find engineering development 

In ancient Greece, the god Dionysus was revered as an expert on wine. But even 

he might find the technical expertise required to produce wine today beyond his 

powers, ,4s the Santa Cruz alumni featured in this story have discovered, in 1989 

there's a lot more to making wine than rolling up your pants and stomping grapes. 
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NEWENGLAND 

In the story of one home 
in the Dorchester section of Boston, 

you can see the history of 
urban New England 

It’s a big, gray, weather-beaten House that you can’t 

help but call rambling, set high on a hill in one of 

Boston’s toughest neighborhoods. When it was last of¬ 

fered for sale three years ago, the house’s cedar shingles 

had gone unpainted for half a century. The garage was 

filled with trash, rusted tools, and an old wooden 

icebox. The nearest commercial street featured almost as many 

vacant lots as stores. Around Mount Bowdoin — the hill that 

gives its name to this part of Dorchester — it was easier to buy 

drugs than groceries. 

But Gerard Hurley and his wife, Iris DuPont, were willing 

to overlook a lot. As soon as they drove up to 7 Bowdoin 

Avenue in July of 1986, they knew they wanted to buy it. There 

was nowhere else in Boston that an airport skycap and his wife 

could get a renovated eighteen-room house for $150,000. 

Hurley and DuPont soon learned that rents from its two apart¬ 

ments would help to pay the mortgage. And they knew that 

the house held the promise of a different kind of life, where two 

people who had grown up in housing projects could live in a 

mansion on top of a hill. “I’d never had a patch of grass,” says 

Gerard Hurley. 

Most of the old Victorian mansions around 7 Bowdoin 

Avenue had long since declined or been torn down. Where 

mowed grass had once lain like a carpet on die hill’s little green, 

now there was nothing but an abandoned park and the 

shadows of old paths. Burglaries were frequent. One week 

after moving in. Hurley and DuPont were robbed. “Wc were 

told diat it’s part of the initiation process,” Gerard remembered. 

Nonetheless, there was a sense of potential renewal in the air 

on Mount Bowdoin as well. Some 

realtors coveted the down-at-the- BY HOWARD HUSOCK 
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Subheads external to text: 

decks 

3-n 

A typically structured - though particu¬ 

larly handsome - deck appears immedi¬ 

ately below the headline. Its purpose is to 

clarify the meaning of the head in such a 

way that the reader is compelled to begin 

reading the text. Volkswagen World 

3.12 

This wall-to-wall deck is so named be¬ 

cause it extends fully across the live area 

of the page. It is positioned in the most 

natural place, between the headline and 

text, and it is sized to be read in that cor¬ 

rect sequence. This 1-2-3 structure has 

been used for centuries because it works. 

L/C Santa Cruz Review 

3-13 

A centered headline above a centered 

deck, whose centerline aligns with the 

right margin of the text. This works be¬ 

cause of the empty space in the outer 

margin. New England Monthly 

3-13 
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3-14 

Another standard deck arrangement, cen¬ 

tered below the centered headline, is per¬ 

sonalized with fun type for the headline 

and caps with small caps in the deck. 

Printed in purple, lime green, and red. 

Tampa Bay Life 

3-15 

A deck can be placed above and still be 

read after the headline. Provide sufficient 

contrast between the two, and use an ini¬ 

tial cap at the beginning of the text so the 

reader knows where to go next. Outside 

3-16 

This headline and subhead sandwich a 

heavily boxed photo. The Futura Extra 

Bold is used to create a clear hierarchy: 

the largest type, in all caps, is seen first; 

the smaller upper- and lower-case copy is 

seen second; and the smallest setting, the 

light text, is read third. This typical treat¬ 

ment is made distinctive by the well¬ 

spaced justification (note that the last line 

of the subhead fills the measure). 

Children’s Business 
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uli.il in ilii uilli :1m- lUiriTf Klim temiui - nimn, a tnlul, rytuvfctlly w rwrypt Will,*. 
|ik-. w-lii-li i» vtiaii ’uimy alronacli like *-** / plrr t'ii hunkmil. fl.'iyi'-w iiiii 

xllnillll llavr l-dll'll tin-tllllunli, CoHIInkt'd <MI PUtfe M 

By Michael Banc 

3-14 

Outside 

Too many Alaskans havf. been spoiled by 

OIL MONEY AND THEIR OWN MYTHS. THEY’VE 

TAKEN THEIR STATE DIVIDEND CHECKS, LIVED OFF 

THE FAT OF THE LAND, AND LET THE OIL COM¬ 

PANIES GET AWAY WITH MURDER. Now THEY’RE 

GETTING PAID OFF BY EXXON, FEELING USED, 

AND REFUSING TO TAKE ANY OF THE BLAME. 

Isn’t it time they grew up? 

SHAME ON 
ALASKA 

BY CHIP BROWN 

■■ ■■ Hi nullI that hitloey had uinif- at tin Wruroark ImikcO Imfllick wIkii I atkctl 

llnllfl.. Ica.li Ala.lti. or thal uhj (I. 

Yl.t kin- kill (III -elite In Ir.nii Ixinkrit ’’ when »hi- toulil lu- lK.ml i.i|im,- n- V. 

W W III V.ltlr, lilt population lud til niJ money -I'm (KM IK.' "he iiehed Crime 

rnplmi, and lively UTICU-Olkct, nc'codiMvell. and w*> up, llle mail! tlnji was lined with I tub (re- 

ell-proclaimed win of a lull'll up front Tew m incmliel lilt 1.1’Id iilth?), awl vial* of ihc mbnw"" 

mu mucking ml ai Jin n9 an hour. The rleik oil weic icinling fcu on anlecrnd motel 

SI 
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PEOPLE CAN MAKE UP 

1101 MINIS 

monsta behind tte 

Picasso tejesi Tte 

dak's almost as bad 

as life witti ttK artist 

"I'm very phifcMiipIbcal «bool these (hangs. Every lime yrm chaDttigr the or¬ 
thodoxy, you're b*u«l to br attacked ’ ■ Alima* StasahcgiookM llujhngion 
ft musmg m mural reaction io TVaflWK Creator and Denunycr.” Although 
« vaulted to the bcu sdler last soon alter being pubbslied this summer. * Chores 
ol crilacs and art hrvtnraans dismissed the- htockbuMcr biography as "heath 

reading' Tinu an entac Robert Hughes damned the b>«* 
as “men' fluff . s ikig ol a hook, while rival fVas«> bus 
grapher Jolw Rk-hardsnn fmand it ’ as dim "tiled as tt is mean 
spirited ." ■ Tlie artisl described m Huffmgtnris ibfi pates 
o a more (earful, sell involved and generally lesser man linn 
the Ihomethcan Picasso many accept as tlie gretU'M artis; of 
die 2Uth century. The author siys she looked beliand the leg¬ 
end and found a mnnsler. ■ li sa Salunlay morningin Hut- 
fmgiim's spanous. light-filled office at her Monleolo, calif., 
estate. AhVugli she has been hiking carter m the day (wuh 
liusband Michael Huflinginn. the Tcaaas od heir the married 

two years ago), she is impeccably onffed and neatly turned out m a white bkiuse 
and slacks ller house re grand, though sull a bil empty because the couple lias 
only recently moved m In IV office, shelves display a msabli of books, files, 
art objects and memorabilia IV sound of a splashing toumam float- through 
an open window ■ From Ifus tranquil refuge, it's hard lo uniguio file angry 
■lebale dul Thaw' has sruTcd — especiallv i-oosidertig that many people 
know Huft'mgton trum the sorid pages rather than book reviews. During the 
early HO*. after arenmg frooi l-ondon and altgrung herself with the New York 
glitterati, the Creek-born beauty was the star of everyone's A-Ku. IScfore her 
mamage. the autlior daiei) such eligible* as former CM-em Gov. Jerry Umwn 
and publisher Mori Zuckerman. Hulluigtoo may have hoeii a Camhrwlgt-cdu 
rated uudlectual, Inal the press painted her os a -coalite » (Kirtralt which rtus 
have been delnmental to her book's rei ejilaon ■ Till sure there s an clement 
of that," she sighs “Boll Hughes ‘of Timri spent nmr in ha review describuig 
my ti-eth and telling the price of my wedding dress. Yet I feel that everything 
I've done ai my lile has brought me lo where I am. My very social life of a lew 
years ago was a stage m my He. I loved that stage, but it was a •luge My file 
now It very dtfletvut I don t know how many tunes in the last two wars that 
I'vr gore out, let alone gone mit toanything Hut was written alysit in the social 
pages That is not (kscussed. because somebody m front of a word processed 

fJURY IS 
STiLLOUT 
Federal Judge Willis Ritter spent 
much of his life surrounded by 
controversy. Ten years after his 
death he still has both admirers 
and detractors. Story by Raye Ringholz 
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Shakespeare's 
Man In Tbwn 

n 
3.18 

3.17 

An effective way of uniting the head and 

subhead is to set them to the same width. 

The impact is strengthened by also 

matching the image’s width, then sur¬ 

rounding the whole design with a box 

rule. Lodestar 

3.18 

This deck is set in very black contrasting 

type that is made even more visible by be¬ 

ing set into crisp, square cut-ins in a justi¬ 

fied text block. The black squares, called 

ballots, set into the text indicate para¬ 

graph breaks. American Way 

3-19 

This deck is also cut into the text but, be¬ 

ing printed blue, is a more subtle treat¬ 

ment. Compare the densities of this and 

the previous example. The feeling of each 

is utterly different from the other. Cleve¬ 

land Magazine 

3-19 
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3.20 

This subhead is as small as any you are 

likely to find. Its type size is, in fact, 

smaller than that for the text. But it is vis¬ 

ible nonetheless, because of its boldness 

and its position in the wide outer margin. 

It is line-spaced to be visually the same 

depth as the headline, thereby creating a 

distinct design relationship and guiding 

the reader’s eye. USAir 

3-21 

Everything lines up perfectly on this page. 

The byline is sized to match the width of 

the text column; the cap b ends at the base 

line of the first segment of text, and the 

subhead hangs into the left-hand margin 

the same visual distance the cap b rises 

above the headline’s x-height. These rela¬ 

tionships make the message clear and ap¬ 

pealing. Hippocrates 

3-22 

This magazine leads off every story with a 

summary deck, giving each article a more 

serious feeling, whether the topic is Arme¬ 

nian protests or the three-point basketball 

shot. Readers get a very good idea of what 

to expect from each story and can decide 

whether to continue reading without hav¬ 

ing invested much time. Insight 

I 

Evrnrbr*)* knowi about the Smith- 

•iid landmark monument* m W»,h 

!» 1 city burning with it* own pride, 
tradition and ent*»-n*-nt» Baltimore. 
Maryland, offer* nometbing (or ev 
eryone completely uncalculaud 
but eermdipilous attribute 

"The city is a 'nuking place.- 
»y» railroad historian John Hankcy, 
"yet It offer* a balance nl attrac¬ 
tion!" Thune offering* clearly repre- 
lent the intrinsic characteristics of 
Baltimore'* popuUlirei—and include 
ethnic (carnal* important museum! 
and galleries, the United States' most 
technically advanced aquarium, the 

htstorie «jiea such as Fort McHenry 
Baltimore moreovel. la the birth 

place ol the American railroad, "The 
Star Spangled Banner," and Babe 

1*14, I; S. troops repellril Bnlisli 
lori-e! only three week* alter they 
had burned the Capitol and White 
Howe, It wan this battle that inapurd 
Pranai Srnlt Key to write the poem 
that became tin- naOon.il anlhem lu 
the harbot below 1. the U.S. Ingale 
Cmutfllolum, the lira commiwioocd 
slop o( the U S Navy. It was launched 
from nearby FeO'a Potnl m 1797 and 

II you like boat.*, Hie Baltimore 
Maritime Museum is atop* away. It 
hat Ihe uihmannc that sank the last 
ship hi World War II. as well n> a 
lk»tmg lighllwuse. Both are open lor 
exploration You may catch (he Pnit 
<•/ llallimon II tn port. The raked- 
masted vc.-wel is a re<reatinn nl the 
(anioua Hallimm Clipper, one of ihe 
fattest ship* in Ihe late 181 h century. 
The Hriil' is the city'* amtusudoi 
and has visited over 125 ports world- 

wide A variety 

THEBOUNTY i 
of Baltimore ; 

•rhaltitrOMaay 

Kulh. Il wi» home tn H U Mencken. 
Edgar Allan Poe. and Kembtandt 
Beale, as well as Charles Carroll, a 
signer cd the lirel*ration ol Indepcnd 
eme, and Mother Ehraheth Set on 
Ihe fit*l Amencan-born caoimlaed 
saint of the Roman C.Kholk- Church 

These days, as In the past, one 
ingredient that maker a place special 
n Die people MaJlimormn. are fmvll, 
and easygoing, ami their cordiality is 
marked by a refreshing lack of ptr- 
irnsmn Residents lake pride in llieir 
city and many of the guidei at the 
Ctfy's attractions are volunteer*. (Me 
guide, unasked, called the local paper 
tin- first day after last (all's market 
plunge 10 d 

ip of Jap 

Chesapeake), or electric paddle boat. 
Nearby I* the National Aquarium. 

Ms distinctive arrhitectural style is 
only part of It* allure You can see 
more Iban 5.110(1 creatures as you 
pass through a tropical rsui forest and 
wind your way dnwn a walkway that 
is sumstnded by a large Atlantic- coral 

there Is also a children’s touching 
pool with horseshoe crabs, slartish. 

volunteer ecu ha divers feed Ihe fish 
in the 335,(100-gallon AtfmlJr reef 
lank. (Not surprising!!. 

ie he recounted to British 
tourists (he story nl I heir ancestors' 
attempt to capture (he city Is Id 14. 

Tlie Inner Harbor makes a grsid 
slarllng poinl lor a lour. The five- 
sided World Trade Cenlei has a 
Z7tb4kior ohsrrvsticn level horn wfis-h 
lo get tour bearings From there you 
can we histone star-shaped Pori 
McHenry , where tn September u! 

wh.de and dolphin pi 

I And II 

Just across the Inner Harbor Is ihr 
Maryland Science Center, which fea¬ 
tures hands-on learning ntpenences 
for little (and big) kids, film*, and 
exhibits, at well as the Davis Ptano- 
t-num and an IMAX Theatre with a 
five-story movie screen. Nearby b 

ftm a* tow away tram 
thaNutorfi Captain 
im-r bwsbsj-KMo 

3.20 

3.21 

WORLD 

ARMENIA 

Spreading Nationalist Turmoil 
Challenges Power of Glasnost 

3.22 
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By fRANK BREDfSLL 

Green Juices 

-. B&sbusxs: assasasa 
SS555 =SSS§m 

SSSSESs 

SS&aSSS “SEE— 
|§;H“S= ~SrSis 

sss sssSjssH h? 

3-23 

3-24 

Foshionable talk obout 'soul' usually ignores the 

simply music's most obvious source: gospel. 

With block British churches 

flourishing os their white counterparts decline, their 

choral lines ore bringing 

inspirational voices back into pop. 

And this time, they say, they're in control 

divine 

3-23 

This lengthy subhead acts exactly like a 

summary, without being so named. Its 

type size is considerably larger than that 

for the text, and at eight lines deep, it is 

close to the maximum length advisable 

for attracting readers. Printed green, it 

supports the idea of drinking liquefied 

grass. Bestways 

3-24 

Is this a subhead or a lead-in that works 

like a subhead? It doesn’t matter, so long 

as the first few words illuminate the head¬ 

line and keep you reading. Public Rela¬ 

tions Journal 

3-25 

Deck and headline can be integrated into 

a single unit. The subhead lines are set 

justified to obtain the squared, even mea¬ 

sures. Printed purple and black. The Face 

3-25 
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3.26 

This deck infiltrates the headline, but the 

two are clearly separate in the original: the 

subhead is printed bright red around the 

black headline. Spy 

3-^7 
The subhead can be bisected by the head¬ 

line, forcing the reader to make a visual 

leap to continue. Rolling Stone 

3.28 

This deck looks like a breakout because it 

is set to column width, in a clearly con¬ 

trasting typeface, and it is written to be 

provocative and intriguing. Nonetheless, 

it is indeed a subhead because it is meant 

to be read immediately after the headline. 

Ne^v York Woman 

In the old days primogeniture went like clockwork: The oldest son, as official hen. would get the 
house, the title, most of the assets and fond parental attentions; one younger son would go into the 
church, one into the military and one into the City No questions asked. But now everything's up tor 

grabs, and siblings are free to squabble over anything- money, inheritance, insurance, windfalls, 
who gets to sit in the front seat, who gets the family dog, who gets the oil paintings of the family dog. 
In the postprimogeniture modern world, if one sibling manages to get control of the family business, 

another goes straight to Hazelden, while a third is likoly to drain the family finances by trying to buy 
a political career And at tense family gatherings the sniveling battle cry of Ihe contemporary black 

sheep resounds; 

ivaoivi 

3.26 

3.28 
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3.30 

Bv Jon Bowermaster 
♦ 

Photography by Robb Kendrick 

Is THI RL A «nTKR.JOU IN THE WORLD 

than sitting atop a lifeguard's chair on a 

summer day, baking in the sun and general 

ly goofing off before adulthood starts'1 A 

toot from your whistle stops wayward 

swimmers and gives pause to the opposite 

sex Spring from the tower when duty calls, 

and all eyes are on you 

And the job comes with such great tools 

pith helmet, bullhorn, sunglasses, tanning 

oil, swimsuit No choking neckties, no high 

heels No clogged freeways or shadowy 

Banner Jay Karl MaltnsberiHer (left) loosens up 

More his shift at Slmvood Island State Park 

3-29 

This deck is sized and positioned to look 

like a caption, though the real caption is 

positioned at the bottom left corner of the 

photo. The subhead’s white letters are 

dropped out of a solid blue background, 

and the caption is printed in blue, creat¬ 

ing a positive/negative visual connection 

between the two elements. Fleet Nor star 

Directions 

3.30 

Top-of-column subheads may seem to 

overstep the fuzzy boundary between sub¬ 

head and headline. In this case, a bona 

fide headline (primary typographic ele¬ 

ment) is on the facing page. The vertical 

rules, repetition, and imagery/text rela- 

| tionship combine to make this an easily 

absorbed cluster of information. The 

original is in full color, making the page 

even more dynamic than it looks here. 

BP America Scene 

3-31 

Subheads can be placed inside an image. 

In this case, the image has the headline 

superimposed on it, joining three ele¬ 

ments. Connecticut’s Finest 

3-3i 



Subheads external to text: 

floating subheads 

3-32 

A hanging or marginal subhead stands in 

the margin. Each subhead is three lines 

long, giving the page a rhythm. With an 

average of only seven words per subhead, 

the words used must be provocative and 

informative. Medical Economics 

3-33 

This magazine has a thin outer column 

used only for floating subheads and au¬ 

thors’ biographies. The department head¬ 

ing joins the outer column to the body of 

the text area. World Monitor 

3-34 

These marginal subheads are also bold 

lead-ins. The first sentence of a long quote 

is enlarged and placed in a separate col¬ 

umn, making it easy to scan the page ver¬ 

tically for a quote that appeals. Chemical 

Processing 

subheads o* 51 

™,S DERAIL Advocate* of nwiwlml cure fur the elderly have lime uiyued 
THE CUSTODIAL-CARE llinl at-home tare would ho billiimKofdiillaiKeheaiHtrilmu 

LOCOMOTIVE? .■ Now ., Ill vr-ai-Muilv lui.- I'liidleiikO'd Hull 
Kn. Rwcurehera founil llille evidence that expanding 

iv Iwnefit* out* nursine-honir ndiniitsionx enough tu 
ouM'i me lidded cost*, The reiuum: M.ml of the elderly who ure 
Home-cure sendees Would have stayed out of nursing home* 
anyway. Though more services would improve the quulit y of life 
for vurtodiul-eure recipient*, researchers ray, there's little reason 
to exixicl big savings. 

DEDUCTIONS FOR 
ALIMONY PAYMENTS 

return* of divorced couples to determine if deductions for alimony 
luymenu ure exiiggunued When a dincit>|uincy i* fniinil, the 
alimony |«iyer will receive a notice of a tax deficiency. If he doesn't 
pay the uililitienul tax the agency aays he uwea, his ivlum will he 
audited and he'll have to prodUco a copy of the ilocimient on which 
the payments are based. It. begin with, the IKS will examine tax 

THE PPO STAR Piefemkl ptovidof organisations aro growing ai a tale ol 34% a 
IS STILL RISINO i"30'. according 10 a recent report. There were 620 PPOs. in 

operation al the end ol October, up Irom 402 |ual a year earlier 
Texas, with 13 now plans, recorded ibe mosi dramatic growth 

he most favor 

3-32 

Hu John r. Detutmr 

Country Rinds 

3-33 

Chemical Processing 

Quotables 

he global economic 
order of the 1980s is far 
removed from the more 
predictable conditions of 
just two decades ago. 
DR. DOUGLAS E. OLESEN 

Executive Vice President and Chief Operating 

Officer 

Battelle Memorial Institute 

... In the mid-1960s, over 75% of the world’s technology was generated in the United 
States. Today, only 50% of the world’s new technology is American and that is 
predicted to fall to about 35% by 1995." In describing the current competition for new 
technology, Olesen noted that R&D spending has increased in the U.S., as well as 
throughout the industrialized world. Olesen predicts that the demand for technology 

will not stop. Olesen identified some of the characteristics of the current era as: rapid 
and diverse movement of technology throughout the world; movement of people with 
technical expertise within companies and from one company to another; and a faster 
cycle in bringing products from the laboratory to the marketplace. “Business leaders 
see new products as the key to diversification. Industry leaders are seeking technology 

which leads to specialty products. Olesen cited a number of approaches that 
companies are using to acquire new technology: (1) Become a limited partner in 
venture capital partnerships in order to invest in new and existing technically oriented 
companies; (2) Acquire other companies or merger; (3) Enter into joint ventures and 

joint projects; and (4) Investigate company-supported cooperative research programs. 
In addition, companies are encouraging the generation of internal ideas leading to 

new technology. 

"I look for FACT to play 
a more active role in issues 
that impact more than a 
single industry. 
ROBERT F. McQUADE 

Chairman 

Bell Communications Research 

... I am hopeful that the minor difference in the various Code 39 specifications can 
be reconciled and a single Code 39 specification amendable to all can be drafted. 

FACT is an appropriate forum for the various industry associations to have a voice in 
the process that brings reconciliation to fruition.” FACT was formed in February 1985 

by users of automatic identification technologies to undertake programs aimed at 
ensuring the efficient and orderly adoption of bar coding and other Automatic ID 
technologies in a wide range of industries. The organization now operates as a bureau 

of the Automatic Identification Manufacturers, Inc. (AIM). As an active Automatic 
ID industry group, FACT brings direction to the rapidly expanding use of automatic 

identification technology in the industry and government. FACT’S programs address 
major issues related to manufacturer identification, symbol specifications, auto¬ 
discrimination, standards coordination, and cooperative efforts between users and 

suppliers. 

D, 'isposol of plastics 
in the environment is an 
issue which could impact the 
growth of the U.S. plastics 
industry. 
LEE A. SHOBE 

General Manager of Olefin and Styrene Plastics 

Dow Chemical USA 

... In all its aspects—from overloaded landfills to impacted marine life—this issue is 
real and it is growing, and so is public awareness, whether it is legislation in Italy, 

New Jersey, Michigan, or California—or a controversy over landfill in your local 

community. If we remain passive on this issue, the activist public may develop 
solutions which resin producers and converters find impractical and expensive to 

accommodate. We must become more active as resin producers, converters, and end- 

users to support adoption of practical and workable programs. Conversion of waste 
materials to energy through incineration and more aggressive programs for recycling 

and litter management are viable solutions we can support.” 

3-34 
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1red rOTlYluld 

natnttf Imr olaW»e* 

Nora w* dkcovot Km to 

me fa moot toon* 

cam lonsn In m* RMlo 

»Y OAVIO Yl EDWABOS AFTFR reading Mltbjirf StewunS am- 
clc 'Tin.- Ferl Fatten' In ihe OwobtrUT 
IV l became -ri) micnructi .1 her*- I 
c.vW Apply hn irw-jich TO my ertflcrvT, 

One ul the rrawl iir.pwtun ayipllci- 
liooc l« tut technique « in irart-ahlft- 
mgdn*iiJiidprTcu\*i.’*i (m« Hewer. 
Ihw requue* knowing how lo friar *■" 
ryuenccr dork pubes TiHimlngilillr* fol 
trample i! you shift a vnare pan back 
by o« clock poUe, whai is ihc no row 
change m miBheeMMb? Tire tempo ol 
ihr sequence ami lilt sequencer's dock 
rewkulon mini be taken lino acecxini 
io I Jciulcci o) develop a fremula lhai 
vroukl give me ihr nuinba ol mlUlser. 
onds per deck pulx ai any given leropo 
ami r,r am gi*en reustailon 

IV nfuilon far talctBJtmg tin note 
pa pulse vine Jen veil in this nunner 
x * IxaKjpammise * bona pahO 

y - pubes pa vuanct nme 

I pidre 'I«c • 17* * l/y) sound* 
which » rquivakm u> 
ioPiOCi n l/x* liyi iiitlllseccmls. 

l shell wnxe a ilmi cernpiun pro 
gram hi ertaic a ndoence than dial 
WlAi-J ail ■» me io compare the Vr«gih»ol 
puLvea until different sequencers. as 

Omni latwmh o - "(all- ju/.l A-ocn 
ewnagn jod has mltlf* wvtml f-Af) re¬ 
lated attilev lit o ctliumlfy (missed m 
ihamwre MKN ptfig' jna /a Ike .'tan s! 
und the pioduttvw i^.I.DudcSimaraxasm 
lie r* -its a VIIV . muilnnl uml MIDI 
pi-i'Hwv'nlit 

shown in Mg I 
Analyzing this cbui lead* m wtnle 

inccresnitg condusiona Suppose you 
warn lo slnli a mu-k by 5 m*. at the 
standard MIDI tlx It remluunn of .’4 pub 
n\ pei quann mat ippipO. Ibis Isn't pt»- 

here* pa mlmilc ibpm! In ontei uidu.i 
s ms shill ai a mote reasonable tempo 
(let's 'or 110 hpm) too would need at 
lean Jo ppqn resnluuon since many s* 

even 1 mitinxomlaredraliiMib especial 
!y when li comes lodantcxsiscnied mu 
sic lot a leifipo ol !M> bpto you would 
need a resolwion of MO ppqu to pnwu*.- 
(ot 1 ms imck-sllifiing A lusohnlon ol 
480 ppqn would aik-v- you to ubum I m* 

To improve rew'luilon, you have o*v 
chokes One modouble the tempo, ami 
chanty now value* atcordtnyfc-ie y[ ncai 
quarter neats as cipluh notes' This wiU 
liah-e ihr llmebctweai pti-a jntl ileiuh'e 
iht KSsslunon fhe mhei Opnon is ui 
switch in a ks|uerv.et with greater tesolu 
non fhe chats loriudra two very line 
resolutions, 768 and 10,‘e P|»|I\ which 
are fist uaningtole consalatJ lot high- 
ftsoholiiei seeiuenon* 

As a ynaaie.il example ol hliw lo use 
the chan let's assume a irmfwi of 111) 
bpm a lesolucon id MOppnn, and lhai 
we w-aiu re shill the imre dmm trat’h in a 
sequence \>j 5 ms. Wording |o the dun, 
wv see iliac ai lhl» iem|Hi and resolution 
each ctyk pdw lavs 1 OS Ills lliereloiv 
il war shill ihc itacl by mo clxh pulses 
lire umc shiii wit Ik 4 10 ms. II we shill 
the track bydiree dock pulses, we chain 
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shuck WAX* ihr ninth hr-nth jour- 
oalUtti To many, hitaetion hroke. an 
iiiislnied rule in a eoinnry that hat 
i-Ktii hittefltrilh'Hled between litt -uid 

editurihi|><Hi7a V«w*fOA»*M«*r. 18^ 
intnlllgrnt Frrtwii ell vum w-rekjy. 
ho the t rusts, conservative la A'lgarv 
which isosenalhs |iimhmon B.Jaiti 

"111 one blow. the leu rook him Sol a 
tiylnm. ssitile rbc r-.tln hiukmj on hoe 

a reel in,; a wiosewhar pesty link- bi.il 
w-iw> has re nit tic; i*> the ranks ' 

"I lilseuvcrsfl whs e 11 Ranged jobs 
ibai yon xhiHitdu'i V-t;:cs-e whs: >s<u 
read :n ISf yetysr-rs ITsr yitess trails 
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A floating subhead is positioned alongside 

the text in its own column. An excellent 

way to give a floating subhead visibility is 

to surround it with white space. The 

added line space makes these eight lines 

seem easier to scan than if they had been 

set with a more predictable couple of 

points of additional line spacing. Elec¬ 

tronic Musician 

3-36 

This page is organized to guide you 

around the photo from top to bottom. 

Each of the five kinds of information is 

given a distinctly different typographic 

treatment, necessary to keep readers mov¬ 

ing from one element to the next. The ul¬ 

timate goal is to woo them into the text. 

M 

3-37 

This exuberant typography is a one-piece 

sample of contrast and how it - with the 

judicious use of white space - can make a 

page come to life. The centered deck jux¬ 

taposes with the asymmetrical design of 

the headline. Syracuse University Maga¬ 

zine 

Behind every 

great woman and 
every great man 

there is an 

offi<e. 

/•>w» ,t ,Ver; lUx'k 
hvAtunrat 

HAI.ORI CKKR 

Sim.KRNKR 

IVithEP. \lodel 
I'hologrHfihi try Sing-Si Siktuj'fz. 
> l-XYlirkr IV'Xi h . 
t) /IrAliWAf 

R O G li R 
E B R R T 

bit in triliftil Inny An cuiIIci... Dim- nf clncmitk ll'itum 
a tv. I yasiire keep* iiiTiliivniKt Die wiy 

,-lfkx of :hc f A*Sks-Thv,\ Ptililrirr 
Viirc-w iiifnui!lilm *mx. Uusa ITk und 
in tin; ilc-'lvui nfi'm r.lrjniilg Ijiiitx. rv>iK 
•if x apl'ctr* re Sc *n iny bully io icaic :Vv 
A rcuili. the jiniuirnt cu 1} ninv ipvc* hi« 
ilcxkwiifclicilli. I. ike lire Wuc-iTmivr mt 
\uitb Mwitiswn. flreri’c ccikcaiiic wti 
teem «> lui-c treixinw j \\ irnlv ^ ):!* limb 

Hi* cKeiubic cniiniciuirec i> well 
Kavwri lii lire itvllkm* «( V V"C--V.Vr/Cl 
(f KhututtlfMetm, itw weekly TV lilm- 
review daw nil ulli'li bu imrean willi— 
toil IIKIIC Illicit III- cndltid. .--I 
rn-al I'knre- I'nSjrtt film rritu l.ti-.u 
Sivkci l licii *|uiw lut ym-bjblv -c 
iiion-1<- ii*.*ii«ibnn.tT*re :b.c 'tliufiiii. up' 
(m, <,nil•;tardy, 'llimnll* d-w.'i ,u;nal 
(Iran ihc liidy 5UU dllvci* SvnJkincd 
tiAlkua-N, ihr .'wi-nunure iv llw 

bc.w-.which ibctwocrancdin lr'7k 
1 klhdnid ntivuiuvN ciuhrulioi life 

Rbcit, win. kam-d the j v:v*at cqc 7-1. alicr 
iy»ilii,«mg c.itli a ymmMli*iii ilczicc fipnt 
die I mrioMiy nf IIIu-hmx "lire lira iivn - 

mimaicdfilm*like WahDiwwva/hinifct I 
iliu-rnlu ihc* war real, Huivb nunc real 
dun idii/lliKniidled niiwitv. Ami Ihc fit*: 
muvic ihn nude me lliillk I'd nuke i yinv 
-i-ccii: nut nl m,n icKiiini; was i/j /Mr 

Xtte&sr. v.•Ixxliltutwlm-pulm. 
ally i^mumg lire lire Kenneth Tans'* 
inn; ’ ’..mu :rlik-i ihcpul*ccriinia-.hwhu 
we* (lie uwk duns cvciv (light and tigcs 

lot lint* Mcya* lutrifiv UroMwr l.f/(n <-/ 
Mr/M/tlw;U••* t’MVi. 

Threw wiiu jranctime* find l-.hcnN 
pfclcrenre* ure cokIhaI w.-xild !»: yiica*- 
aiklv vmyHital in sec ihc tnfic* like* ami 
ditlikct. fljiwtwvwitlv diiyilrycd in hi* 
c3*.:rr«ctlvu!>klc. 

A:: liimiiiR mi-—ill piiillp <sl ManNo 
' In nine in rlis fiiiwa tkin-IAnviliE wemr 
Itiuu iir .<Vw Ymr ls» «i*niy>yK*l uyi» 
front, of1 lark Oulili: and ■> undhlCflnfi 

l«Hici( iuKi./ArWJtlOat.isuS 
IIimOv} lu*vn are cl «re liy. 

(>.i Eltnri'* dak. i sunt lu:l nudnft 
filkd » ith iniibb. i Kulndcv. ami a tele- 
phimc abwe eiyiMl liiliing with (>U*tw -c 
(T-Iilunion* -I MitkvV mil Mlumc MfniW 
Am! Unn-lki I '■n*'. In -- j-.mihlc uf curt*;*. 
ii-ni. lain, ncarliv "a hah nf Rca' II 
in extra virengih fum ika f-r life * im- 
ItcMAldc w;naik“>'—tktmkv. racci*ni4, in- 

Mayci and Oiton |up:;wc—lui-, an 
'Dndtiwiirld” mtiiwtiiro typewr-ter: a 
three -waixJd |ire»* pi** Mid a kciiulueil 
Vcnu* fsen/inv V(<y. -( //—Hvt 

I In a vmdenra m Ihc kft ajc i npir* •'/ 
|.-*:it* Ixcki, .Lvwcita* dinvenfliw livils 
lie l\5m enli-v —l*uiliiK Kaf:. nf Hr ire 
Ixiit/v. auiJ lawighi MarlhiMiilik funnraty 
Willi h.-inirr- ami «WiIh'Iw1 muu;reim>nf 
movie luniprmlu. Ocliif-.i hodi:»k i* ’.Ire 
AIT5Xedilmul eem-.|iiuc( used li* writciv 

SitiinRtCKireiy in ihc center nf ii iU i* 
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The floating subhead appears to become a 

caption as it jumps the gutter and is 

surprinted on the color photo, queen 

noor is printed in the same pink as the 

dress. Dossier 

Subheads internal to text: 

breaker heads 

3-39 

A breaker head is inserted into the text to 

divide it into sections and make it appear 

less of a chore to read. These breaker 

heads jump off the page because they 

contrast in nearly every conceivable way 

with the text: they are centered in a con¬ 

trasting sans serif, all-cap, condensed bold 

typeface that has a slightly larger point 

size. UCLA Magazine 

3-38 

ECAME QUEgN NOOR 

A FAIRY TALE, 

NOW, NEARLY A DOZEN YEARS 

INTO THE STORV, TENSIONS 

CONTINUE, IN THE MIDDLE. 

EAST AND ISLAMIC: 

FUNDAMENTAllS'l S ARE 

CHAIIENGINO THI. RULE Of 

HER HUSBAND KING HUSSEIN 

Janet Wallacb WENT 10 U. 

NADWA, THE ROYAL 

RESIDENCE, TO SEE 

HOW THE 

IS COPING 
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54 TYPE IN USE 

340 

A single breaker head is used on each of 

the five pages in this article. Each is 

printed dark blue-green to unify it with a 

frieze running along the foot of each page. 

Invention & Technology 

341 

Here a run-in breaker head begins each 

new section. The bold all-cap treatment 

pops them out of the gray text. Always be 

sure breaker heads are immediately vis¬ 

ible, so they will act as the flags they are 

meant to be. Restaurant Business 

342 

These breaker heads divide the copy by 

graduation year. The combination of 

boldness and extra line space above and 

below are sufficient to make them pop 

out on the page. Notre Dame Magazine 

34i 

342 
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The question/answer format is common 

in nearly every publication. Questions 

must stand out, enabling readers to 

browse until their attention is arrested - 

graphically, they are identical to breaker 

heads. The difference between questions 

and answers is usually made clear by set¬ 

ting the questions italic or bold and the 

answers in regular type. This example 

shows unexpected ways of making the 

questions stand out. L’Expansion 

3-44 

A lead-in breaker evokes the Russian 

Cyrillic alphabet, relating to the content 

ot the text. Note the simplicity of skipping 

a single line space and setting the breaker 

two lines deep. Breaker printed in light 

blue. New England Monthly 

REGION LANGUEOOC-ROUS8ILLON 

fjwMon SVwwn * ftngieer qi»-' ««> lei 
• sentaUrs NUMt de |j rr^sin Jo.-^ ^,*£1111 

IM'QISS Ill AM Iv |oult 
il'.ilxml il'un otccl gnxyaphique imonu-ilatiie, 
kK'Ulbrneitl MtuO on (Otur (k r,u> miKlfll'mllKWl III 
.111 n>!Ki* d* I (tmpC Hvpf ill' tflOl Amu- point 
I11A un [Kitonik’l etc nuto-ie guv- - 
1 nmpow ifunrn'Mlm de granAn ftmloy ifc r«nun 
ill’ «<htn-f*n S 000 clbuthoiOT, enx limportunt 
tompUru- iiK*ii|»ilii;Min null .nu mp,iivi dim 
IMili’ I.) iV'glim h Alfn. Nlmci, IVipigrijii Vjllct; i)u 

aftwKl l‘asv rvml M il Orimnnbl omnrt llnKi'h**! 
|MI Bcflori l|UI U'fil llIK- If.KIII- tlKH llUil Ms S|KI> 
ikhis buttons rgtili>nh>iil pour lii IO. grand mil pour 
iix|iiiil in,mi prupisoni uni’ (mtmiiii wsoluiiM'wwi. 
Nous hum cquipon* pout lea ikhmmia nwtu ik 
, .'minors illl'jl Klloon Klltx'nllr U'lyorui i-| 
*MS Infm rkWV NgMi idfnt mu- qualite do \k 

nowuciil tuihvel rl dt‘ qu.ilin- 

: pamlld KIlflMnl’t 

-ki«" U dvmio dn in- |ui .imiii dt pjtMi iiulnuiii-l 
lull'll a ROW I'll dolnih 1I11 hmsiil nunlci if All's .loot 
U .rsiuM'ivon on tlevjmiiri ml bonne s>>*v Hu 
conin' mins .m ns lies iulniiiiisc* de griiKle qualiir 
‘"""lie IBM. li-s spHUIHlii wronm/a itr i.lpu 
al'iin'iiuifi' i< dc I’M' ik point* iiMioiksH'inini 

<ii» Vn»i One tail |e I oawnd Kt-yu: ps*u 
iifiiSw ' I' n-sesi dc petite, c| mtisnincs ram 

lAsQA'lS BIASi . Nuui non, ifc lot* 
I'lnmo uii iitiabiupl. I'lMMiiiteiiM-nt. Ilraixns 
ltr<liuoltifj|i|tii'. ilt IrimMuon of mural An nvau des 
liiMiii.iciiciUi nous owim iliimiiurit Ins lormuUr, 
il'tialm 11 Tim (|uf on! Mil I* prnw de Inur nvHtyi 
Mi**' ft* ionite men looi ivfctons lauds .un 
it><nai |*i.«.cdui« do wulHm lolls lfui|"it! boos 
'll', |Millii(KUnu .rax limill iMiijBn. nonces rvm 
l*'un.ilili'. Jk'i^imni dm inswinnnicnH Immobl- 
Imp. notumuieiit tffitn ails in&iresiiK, lomnw lo 

lc vmtien lixliri,Ji>Kii|iir i-sl cgolciiKinl i'ii(**1.vu 
.wx I11 oiiics .1 l uiiKiwIkin. I'lmjjolifin ilu MuhipiMc 
Tedmolo$i(|iic Bcgiuiwt In pthik’H" I,mi ,iu 
: "llxsfl cl 0 I CS|H*l PtU .iJIl'U", li' |W>S I'llllfl lit 
iumwon iti conx'l is-r*kmI salt s'Klonli" ,»i» 
osifo'i»e< li’ .haunt |,I',|H lodusTr.'! Inlin au 
uncoii iikiiiI nm» isMiMMiMmnm I" tfM "tscnMiio 

Ibgrtc ib 1 *>|*ni . sommns bs |mnmers A I'ap- 

(.AiiKIkin. Ij iIm'iuIk.iim' lid inhiinis, In 
ijsstiifitHsT**" ibs Industrie ib tronslnnitilicin 

lACQtifSBIANC Ab*ilum«nl. c ch inn •culcmi'nl 
uni: piitmiif rissn aiissi ci-[j im> is'.Jm I n ilclmn li- 
U si)in« Li n'Rum esl ibjl m pcmnc ,ui nxcau (foils 
m ttgnmm J'sv milaninimi Pifpigiui i|in «l lc 
llicmic: nun-,Ilf cumjiccn 1*1 lo maht'if in ffMlicic 
ib iihi'ivifi<,ilk»i 01 ms mins utBnnu unit uroiuJc 
iximp jvrv l'insJ.sl!aiiiii o V'lfr d une gfondc unne 
si IraOi'Tyn! ibs olmpnilfjRineus n.v lo gnaipr 
Vomo VWIs qui W Uiis' ib C’le lc • |K*t huiles > do 
la imditi'inncr- « tow* lo pn*(ucnnn ognruie 1J0 l.i 
legitm Don' lc mime: mol iI'hmidI nuns jooqm 0 
(mill I’aiwi! mei cn ibsi'iupiioni la (diche. roqiMCul- 
nmt ei la irji’S'-frui**! in *s,i) Am* ovum nous 
l.iurnn- lo arnin ,1 Inmlijtiuii iTime uiwf rtr 
umsoisMkin el ib suKURit |un ssilumor c! pfocei 
.1 rcopurttUloii lo sonJnio nl b Hhmi 
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Pictures can work as well as words to 

break up an article. These “breaker heads 

are illustrations. Printed black on 20 per¬ 

cent lavender. Inside Albany 

tUI in ini' Jgc to. Mining pnneett like liie f und (br 
Social IrneTi*. e:i. wins'll has railed rmihimi of ruhlri forpn^- 
csTs such it irtub prugrims for vuersns of :h- Sfghamiun 
*“ Ben ageerd ie <tcer tome of ii» proliti from :lic Soviet 
voop shop* 01 l):r fund, m he used foe . uirens’ exchanges 
' nism. 111 the tpciilg of IdWi. lieu, jeff r-uiwai s and Uctihiii rtcsv 
fo Moscow 10 discuss fhe drai with some umisusl |'cr-ax. 

rn ;ii!M Aiistsr; 
pireol die firsl slay In Moscosv. On Monday Bert. Jerry, ami 
Jcsf w: on the nep* of die (tocei Ukraine w ith pints of icc orjau 
jikI Hen A Jerry’s iwcanhiru. ssaiiing Icir dnvers foam ihe 
Knowledge Ssxicty to pick, ihem up it nine. Around leii-duity. 
tssvtais armed 10 lake them uithesssasv’s c.Hiics Tnere (tun- 
wore wthcred in.tr a cruslcnm.-r room where a ublr svas loaded 

Bens.>i and Aitarenku had com: up with: members of the 
Kmm iedg; Seoey, a huge Vlilumcrr ,irgaiuiui«n dial *Jiv- 
penses knowledge' ihrough its nuns' pulilh-anons and rum all 
the pianeuiiiuin nxl roov In ihr Vn-ies Union; and dsr 
IksWun-ik C ollevtnr Farm.jun nsiiM.de Moscow, which csiuld 
pnnide dll -AOtU-tv dir milk, and llic eggs u> naaks- icccichu. 

If the Alliens on iracr,,»irh us k>g. • T-dssm and h aggv pants, 
mode an odd busmen proorMUiui. tiicy turned inn lo Lie 
perfectly compuiisir with their Sen ier c.naiirrpjm Thi-f was 
lunge Kiguliii. :or Uisttiwc. a fttend of Alfarcnkos and the 
dan tor of die Elcrironii IrUcumotion Cooperative which 
operates a glam candour screen that shmwncWHeco and a title 
bil id arismiung ill a Moscow sluippillg area. Hagnhn is a 

SS lib cookies aiai candies ponies of limc-giesin coda, and a set 
onttrlecmsaesJ itimian and Amencan fags fhc rcquisac ptt- 
iiireofLeiu:: hung 011 the wail, lieu and Jeriy added ttn-e pirns, 
ui die arraiigeinem and sal down 

Neither side lint (bought lo bring along an uunprcui. but 

negeeute anyway. George Riguiut ht* baa csmspKuouals dry 

'** foe die Amen.am or ulk in, be ipait hts nmt on Uk phone 
m onoslici 100m As one o'clcwk be rushed in in proclaim an 
emergency. G.-nrcad: Aifarenko. the activist, had the pres tom 
ji-oj jaranpesi a luuutx trip tdi Amenean Eskim.» ui I'ro- 
ndemv-;. thi-.atypuu aeruss the liering Snail from Alaika, lo 
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BREAKOUTS 

Breakouts, also known as pull quotes, callouts, or liftouts, 

should be thought of as verbal illustrations that draw the reader into 

a story. Editorially, they should be brief extracts of particularly 

provocative copy. Graphically, they should be highly visible - in 

strong contrast with their surroundings - and able to easily attract 
the reader’s eye. 

Breakouts were invented to solve a 

particular problem: how to slow or stop a 

casual reader who is not yet actively read¬ 

ing an article. The solution: enlarge a brief 

portion that is most likely to make the 

reader stop to read the article in its en¬ 

tirety. 

Breakouts do more than trumpet the 

most salient or arresting segment of an 

article. Because they are meant to be read 

before the text, breakouts also provide an 

opportunity for typographic preening 

and experimentation. Their use leads to 

an over-all elevation of a publication’s vi¬ 

sual and typographic presentation. 

To catch the reader’s attention, the 

breakout must contrast strongly with the 

surrounding text. Contrast can be 

achieved in several ways: 

• Increase the type size. Simple and 

effective: use the same font and weight as 

the text type but enlarge it (fig. 4.01). An 

enlarged breakout should be at least 18 

points to stand out sufficiently. This size- 

only contrast can be enhanced by sur¬ 

rounding the breakout with a moat of 

white space. 

• Increase the type weight. Make the 

breakout bolder than the text, or really 

pump it up by making it bigger and 

bolder (fig. 4.02). Experiment by making 

the text bold and the breakout lighter (fig. 

4.03). Either will work, so long as suffi¬ 

cient contrast exists between areas of type. 

• Change the color. Run the breakout in 

a second color or drop it out of a panel of 

the one available color to increase its vis¬ 

ibility on the page (fig. 4.04). 

• Create an unusual column structure. 

Breakouts can be positioned either within 

the text (fig. 4.05) or in dedicated white 

space, using consistent sinkage at the head 

margin (fig. 4.06) or in a narrow column 

at the outside margin (fig. 4.07) or be¬ 

tween columns of text (fig. 4.08). Eccen¬ 

tric, or uneven, columns are a provocative 

means of separating kinds of information 

(fig. 4.09). If your publication can accom¬ 

modate eccentric columns - on an opener 

or because it does not run ads - consider 

were love-sick with them. The oars 

were silver which to the tune of 

flutes kept stroke, and 
made the water which 

they beat to flow faster, as 

amorous of their strokes. 

For her own person, it 

beggar’d all description. 
She did lie in her pavilion, cloth-of- 

gold of tissue, o’er picturing that 

Venus where we had been astride 

The nature 
of bad news 
infects 
the teller 

4.01 

The nature 
of bad news 
infects 
the teller 

were love-sick with them. The oars 
were silver which to the tune of 

flutes kept stroke, and 
made the water which 
they beat to flow faster, 

as amorous of their 
strokes. For her own 

person, it beggar’d all 
description. She did lie in her 

pavilion, cloth-of-gold of tissue, o’er 

picturing that Venus where we had 

4.02 

were love-sick with them. The 

oars were silver which to the 

tl , tune offlutes kept stroke, 
and made the water 

of bad news which they beat to flow 

infects faster, as amorous of 
their strokes. For her 

own person, it beggar’d 

all description. She did lie in 
her pavilion, cloth-of-gold of 

tissue o’er picturing that Venus 

the teller 

4-03 

were love-sick with them. The oars were 

silver which to the tune of flutes kept stroke, 

# # # 

The nature of bad news 
infects the teller 

and made the water which they beat to flow 

faster, as amorous of their strokes. For her 

own person, it beggar’d all description. She 

4.04 
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excess of it that surfeit, 
the appetite may sicken 
and so die. That strain 
again! It had a fall. 

It came o'er my ear like 

the sweet sod that 
breathes upon a bank of 
violets, stealing and giv¬ 

ing odor. No more 'tis 
not so sweet now as it w's 
before. Love spirit! 

How quick and fresh 
art thou, that notwith¬ 
standing thy capacity 
receiveth as the sea, 
n'ght enters there. Of 
what vald'ty and pitch 
so'er, but falls into abate¬ 
ment and low price, even 
in a minute. 

So full of shapes is 
fancy that it excess of it 
that surfeit, an appetite 
may sicken and so die. 

That strain again! Ithad 
a dying fall. 0, it came 
o'er my ear like the sweet 
sod that the breathes 
upon a bank of violets, 
stealing and giving odor. 
No more 'tis not so sweet 
now as it w's before. 
Spirit of love! How quick 
and fresh art thou, that 
notwithstanding thy ca¬ 
pacity receiveth as the 
sea, night enters there. 

Of what vald'ty and 
pitch so’er. but falls into 
abatement and low price, 

even in a minute. So full 
of shapes is fancy that 
and fresh art thou, that 
notwithstanding thy ca¬ 
pacity receiveth as the 
sea. that night enters 
there. 

What vald'ty and pilch 
so'er, but falls stealing 
and giving odor. No more 

The nature 
of bad news 

infects 
the teller 

'tis not so sweet now as it 
w's before. 0 spirit of 
great love! 

Fresh art thou, that 
notwithstanding thy ca¬ 
pacity receiveth as the 
sea, n'ght enters there. 
Of what vald'ty and pitch 
so’er, but falls into abate¬ 
ment and low price, even 
a minute. 

Full of shapes is fancy 
that itme excess of it that 
surfeit, the appetite may 
sicken and so die. 

Thatstrain again! Ithad 
a idying fall. Came o’er 
my ear like the sweet sod 
that breathes upon a 

bank of violets, stealing 
and giving odor. No more 
'tis not so sweet now as it 
w's before. Spirit of love! 
How quick and fresh art 
thou, that notwithstand¬ 
ing thy capacity 
receiveth as the sea. 

What vald'ty and pitch 
so’er, but falls into abate¬ 
ment and low price, even 
in a minute. So full of 
shapes is fancy that and 
fresh art thou, that not¬ 
withstanding thy capac¬ 
ity receiveth as the sea, 
night enters there. 

That vald'ty and pitch 
so ever, but falls a dying 
fall. Came o'er my ear 
like the sweet sod that 
the breathes upon a bank 
of violets, stealing and 
giving odor. No more 'tis 
not so sweet now as it 
was before. Spirit of lov¬ 
ing. How quick and fresh 
art thou, that notwith¬ 
standing thy own 
receiveth as the sea, 
night enter what vald'ty 
and pitch so’er, but falls 
into abatement and low 
price, even a minute. 

Shapes is fancy that 
time excess of it that sur¬ 
feit, the appetite it may 
shapes is fancy that it me 
excess of it that surfeit, 
the appetite may sicken 

4.05 

he nature of bad news 
infects the teller 

excess of it that surfeit, 
the appetite may sicken 
and so die. That strain 
again! It had a fall. 

It came o'er my ear like 
the sweet sod that 
breathes upon a bank of 
violets, stealing and giv¬ 
ing odor. No more 'tis 
not so sweet now as it w's 
before. Love spirit! 

How quick and fresh 
art thou, that notwith¬ 
standing thy capacity 
receiveth as the sea. 
n'ght enters there. Of 
what vald'ty and pitch 
so'er. but falls into abate- 
men t and low price, even 
in a minute. 

So full of shapes is 
fancy that it excess of it 
that surfeit, an appetite 
may sicken and so die. 

That strain again! It had 
a dying fall. 0. it came 
o’er my ear like the sweet 
sod that the breathes 
upon a bank of violets, 
stealing and giving odor. 
No more 'tis not so sweet 
now as it w's before. 
Spirit of love! How quick 
and fresh art thou, that 

notwithstanding thy ca¬ 
pacity receiveth as the 
sea. night enters there. 

Of what vald'ty and 
pitch so'er, but falls into 
abatement and low price, 
even in a minute. So full 
of shapes is fancy that 
and fresh art thou, not¬ 
withstanding thy capac¬ 
ity receiveth as the sea, 
that night enters there. 

What vald'ty and pitch 
so'er. but falls stealing 
and giving odor. No more 
'tis not so sweet now as it 
w's before. 0 spirit of 
great love! 

Fresh art thou, that 
notwithstanding thy ca¬ 
pacity receiveth as the 
sea. n'ght enters there. 
Of what vald’ty and pitch 
so'er, but falls into abate¬ 
ment and low price, even 
a minute. 

Full of shapes is fancy 
that itme excess of it that 
surfeit, the appetite may 
sicken and so die. 

That strain again! It had 
a idying fall. Came o'er 
my ear like thesweet sod 
that breathes upon a 

bank of violets, stealing 
and giving odor. No more 
'tis not so sweet now as it 
w's before. Spirit of love! 
How quick and fresh art 
thou, that notwithstand¬ 

ing thy capacity 
receiveth as the sea. 

What vald'ty and pitch 
so’er, but falls into abate¬ 
ment and low price, even 
in a minute. So full of 
shapes is fancy that and 
fresh art thou, that not¬ 
withstanding capacity 
receiveth as the sea, 
night enters. 

Shapes is full of fancy 
that itme excess of it that 
surfeit, the appetite may 
sicken and so die. 

That vald'ty and pitch 
so ever, but falls a dying 
fall. Came o'er my ear 
like the sweet sod that 
the breathes upon a bank 
of violets, stealing and 
giving odor. No more 'tis 
not so sweet now as it 
was before. Spirit of lov¬ 
ing. How quick and fresh 
art thou, that notwith¬ 
standing thy own 
receiveth as the sea. 
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excess of it that sur¬ 
feit, the appetite may 
sicken and so die. 
That strain again! It 
had a fall. 

It came o'er my ear 
like the sweet sod 
that breathes upon a 
bank of violets, steal¬ 
ing and giving odor. 
No more 'tis not so 
sweet now as it w's 
before. Love spirit! 

How quick and 
fresh art thou, that 
notwithstanding thy 
capacity receiveth as 
the sea. n'ght enters 
there. Of what val-d 'ty 
and pitch so’er, but 
falls into abatement 
and low price, even 
in a minute. 

So full of shapes is 
fancy that it excess of 
it that surfeit, an ap¬ 
petite may sicken and 

so die. 
That strain again! It 

had a dying fall. 0. it 
came o'er my ear like 
the sweet sod that the 
breathes upon a bank 
of violets, stealing 
and giving odor. No 
more'tis not so sweet 
now as it w’s before. 
Spirit of love! How 
quick and fresh art 
thou, that notwith¬ 

standing thy capacity 
receiveth as the sea, 
night enters there. 

Of what vald'ty and 
pitch so'er, but falls 
into abatement and 
low price, even in a 
minute. So full of 
shapes is fancy that 
and fresh art thou, 
notwithstanding thy 
capacity receiveth as 
the sea, thatnighten- 
ters the house. 

What vald'ty and 
pitch so’er, but falls 
stealing and giving 
odor. No more 'tis not 
so sweet now as it w's 
before. 0 spirit of 

great love! 
Fresh art thou, that 

notwithstanding thy 
capacity receiveth as 
the sea. n'ght enters 
there. Of whatva-ld'ty 
and pitch so'er, but 
falls into abatement 
and low price, even a 
cockscomb. 

Full of shapes is 
fancy that itme ex¬ 
cess of it that surfeit, 
the appetite may 
sicken and so die. 

That strain again! It 

had a idying fall. 
Came o'er my ear like 
the sweet sod that 
breathes upon a bank 

of violets, stealing 
and giving odor. No 
more 'tis not so sweet 
now as it w's before. 
Spirit of our love! 
How quick and fresh 
art thou, that notwith¬ 
standing thy capacity 
receiveth as the sea. 

What vald'ty and 
pitch so'er, but falls 
into abatement and 
low price, even in a 
minute. So full of 
shapes is fancy that 
and fresh art thou, 
that notwithstanding 
capacity receiv-eth as 

the sea. night de¬ 
scends. 

That vald'ty and 
pilch so ever, but falls 
a dying fall. Came o’er 
my ear like the sweet 
sod that the breathes 
upon a bank of vio¬ 
lets. stealing and giv¬ 
ing odor. No more'tis 

not so sweet now as it 
was before. Spirit of 
loving. 

How quick and full 
of shapes is fancy that 
itme excess of it that 
surfeit, the appetite 
may sicken and so 
die. and fresh art 
thou, that notwith¬ 
standing thy own 
receiveth as the sea. 

‘7he 
nature 
of bad 
news 

infects 
the 

teller 
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excess of it that surfeit, the ap¬ 
petite may sicken and so die. 
That strain again! It had a fall. 

It came o'er my ear like the 
sweet sod that breathes upon a 
bank of violets, stealing and giv¬ 
ing odor. No more 'tis not so 
sweet now as it w's before. I.ove 
spirit! 

How quick and fresh art thou, 
that notwithstanding thy capac¬ 
ity receiveth as the sea, n'ght 
enters there. Of what valid’ty 
and pitch so'er, but falls into 
abatement and low price, even 
in a long-forgotten minute. 

So full of shapes is fancy that it 
excess of it that surfeit, an appe¬ 
tite may sicken and so die. 

That strain again! It had a dy¬ 
ing fall. 0, it came o'er my ear 
like the sweet sod that the 
breathes upon a bank of violets, 
stealing and giving odor. No 
more 'tis not so sweet now as it 
w's before. Spirit of love! How 
quick and fresh art thou, that 
notwithstanding thy capacity 
receiveth as the sea, night en¬ 
ters there. 

Ofwhatvald'ty and pitch so'er, 
but falls into abatement and low 
price, even in a minute. So full of 
shapes is fancy that and fresh 
art thou, notwithstanding thy 
capacity receiveth as the sea, 
that night enters the house. 

What vald'ty and pitch so'er, 
but falls stealing and giving 
odor. No more 'tis not so sweet 

7he 
nature 
of bad 
news 

infects 
the 

teller 

now as it w’s before. 0 spirit of 
great love! 

Fresh art thou, that notwith¬ 

standing thy capacity receiveth 
as the sea, n’ght enters there. 
Of what valid’ty and pitch so'er, 
but falls into abatement and low 
price, even a cockscomb. 

Full of shapes is fancy that 
itme excess of it that surfeit, the 
appetite may sicken and so die. 

That strain again! It had a 
idying fall. Came o'er my ear 
like the sweet sod that breathes 
upon a bank of violets, stealing 
and giving odor. No more 'tis 
not so sweet now as it w's be¬ 
fore. Spirit of our love! How 
quick and fresh art thou, that 
notwithstanding thy capacity 
receiveth as the sea. 

What vald’ty and pilch so'er, 
but falls into abatement and low 
price, even in a minute. So full of 
shapes is fancy that and fresh 
art thou, that notwithstanding 
capacity receiv-eth as the sea, 
night descends. 

That vald'ty and pitch so ever, 
but falls a dying fall. Came o'er 
my ear like the sweet sod that 
the breathes upon a bank of vio¬ 
lets, stealing and giving odor. 
No more 'tis not so sweet now 
as it was before. Spirit of loving. 
How quick and fresh art thou, 
that notwithstanding thy own 
receiveth as the sea, the sweet 
sod that the breathes upon a 
bank of violets, stealing and gi v- 

4.08 
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perfumed that the winds were 

lovesick with them. The oars 

were silver which to the tune 

of flutes kept stroke, and made 

the water which they beat to 

flow faster, as amorous of their 

strokes. For her own person, it 

beggar’d all description. She 

4.09 

gold, purple the sails, and so perfumed that 

the winds were love-sick with them. The 

oars were silver which to the tune of flutes 

The nature of 

bad news 

infects the teller 

kept stroke, and water which they beat to 

flow faster, as amorous of their strokes. For 

her own person, it beggar’d all description. 

She did lie in her pavilion, cloth-of-gold of 

4.10 

gold, purple the sails, and so perfumed that 

the winds were love-sick with them. The 

oars were silver which to the tune of flutes 

The nature of 

BAD NEWS 
infects I ) J 

the teller 'yy 
kept stroke, and water which they beat to 

flow faster, as amorous of their strokes. For 

her own person, it beggar’d all description. 

She did lie in her pavilion, cloth-of-gold of tis- 

4.11 

using the narrower column or columns 

for breakouts. Clear rules for their use 

must be developed and followed. For ex¬ 

ample, text may be put in wider columns 

while breakouts, headlines, and captions 

go in narrower columns. When using nar¬ 

row columns, allow the leftover white 

space to surround the breakout. It is not 

an extravagant use of paper, but an excel¬ 

lent way of creating a coherent hierarchy 

on the page. 

• Open the line spacing. This will make 

a breakout look shorter and easier to read 

(fig. 4.10). To create sufficient contrast, 

add at least an additional half line space 

per line. This device is especially effective 

in conjunction with open letterspacing 

and italic type. 

• Use quotation marks if the breakout is 

a direct quotation. Make the quotation 

marks illustrative by exaggerating their 

size - open with a 66, close with a 99 (fig. 

4.11). Team the quote with its source by 

adding a photo of the source to the break¬ 

out configuration (fig. 4.12). Set the type 

in italics, which suggests handwriting and, 

to some extent, spoken thought. 

• Use a display initial. The greater the 

contrast with the surrounding type, the 

better. It is almost impossible to overdo it. 

Found letterforms or objects (reproduced 

on a copier) make especially unusual, eye¬ 

catching initials (fig. 4.13) and can be cho¬ 

sen for their relationship to the subject of 

the story, thereby enhancing the commu¬ 

nicative quality of the breakout. 

• Add rules. Rules are visible because 

they are inherently directional and be¬ 

cause they are usually darker than other 

elements on the page. If heavy enough, 

the rule creates a useful and unavoidable 

focal point. Add a rule when a light break¬ 

out does not pop off the page (fig. 4.14). 

• Use box rides. These can be embel¬ 

lished to impart a unique character (fig. 

4.15). Be careful not to overuse boxes: they 
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tend to deaden a page and repel readers. 

To overcome this likelihood, avoid using 

ordinary boxes. 

• Surround the breakout with white 

space. Any breakout will become more 

visible when it has more space around it. 

Particularly when placing a breakout in 

the text, leave sufficient white space on all 

four sides, or you run the risk of camou¬ 

flaging it amid the textual underbrush. 

The rule of thumb is to leave from a half 

to a full line space above and below and a 

couple of characters of width on each 

side, but optical spacing is the ultimate 

determinant (fig. 4.16). 

• Put the breakout inside a shape. 

Choose a shape that relates to the story’s 

subject, or use a shape that echoes an ele¬ 

ment in one of the story’s pictures. 

Using any one of these techniques 

alone can give great results. A potent 

breakout will give the reader who is casu¬ 

ally wandering through a reason to stop 

and become involved with the story. 

Adroitly combining two or more of these 

techniques will create highly visible, 

unique display type, bound to catch a 

browser’s roving attention. 

More thoughts 

on breakouts 

• Do not position a breakout too close 

to its appearance in the text. Readers are 

looking for the context of the extract. If 

they find it too easily, they may not read 

the rest of the piece. 

• Insert a breakout in the middle - 

never at the end - of a paragraph ( fig. 

4.17). This helps the reader read past the 

breakout by indicating that the text con¬ 

tinues. 

• A breakout can be one of the most 

important typographic elements on a 

page. Do not bury it on the less visible 

bottom third of the page, where it is less 

likely to be seen. 

• Combining a distinctive breakout 

and headline treatment for each feature 

story clearly tells the reader which pages 

belong together (fig. 4.18). It gives a con¬ 

sistency that should be instantly recogniz¬ 

able, especially if the story must be inter¬ 

rupted by advertising pages. 

• Finally, it is very important to keep 

breakouts as short as possible - bite-sized, 

two brief sentences or less. They must 

seem scannable without effort to the 

reader. Long breakouts of three or more 

sentences dissuade the reader from nib¬ 

bling. It’s simply too big a taste test. Re¬ 

member, the point is to interest, not nec¬ 

essarily to inform. The text carries the 

information, but the reader must be lured 

to it. 

The 

examples 

The breakout examples on the following 

pages are grouped in the categories de¬ 

scribed in this chapter introduction. Clas¬ 

sifying them is a bit tricky because they 

rarely exemplify just one technique. 

Though each example shows two or even 

three techniques combined, one usually 

predominates, and the example has thus 

been included under that heading. 

gold, purple the sails, and so perfumed that 

the winds were love-sick with them. The 

a The 

nature 

of bad 

news s 

99 
infects 

the 

I teller 

oars were silver which to the tune of flutes 

kept stroke, and water which they beat to 

flow faster, as amorous of their strokes. For 
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gold, purple the sails, and so perfumed that 

the winds were love-sick with them. The 

__ he nature 
of bad news infe<ts the teller 

oars were silver which to the tune of flutes 

kept stroke, and water which they beat to 

flow faster, as amorous of their strokes. For 

4-13 

gold, purple the sails, and so perfumed that 

the winds were love-sick with them. The 

The nature of bad news 

infects the teller 

oars were silver which to the tune of flutes 

kept stroke, and water which they beat to 

flow faster, as amorous of their strokes. For 

4.14 

gold, purple the sails, and so perfumed that 

the winds were love-sick with them. The 

THE NATURE 

OF BAD NEWS 

INFECTS 

THE TELLER 

oars were silver which to the tune of flutes 

kept stroke, and water which they beat to 

flow faster, as amorous of their strokes. For 

4-15 
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the winds w^c^Jove- to the tune of 
sick with 

Ohe nature of 

bad news 

infects 

the teller 

no; kept stroke- \yyES! 

~ Ok e nature of 

bad news 

The oars were 

silver which to the 

tune of flutes kept 
stroke, and made 

infects 

the teller 

made the water 

which they beat to 
flow faster, as amo¬ 
rous of their strokes 
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excess of it that surfeit, 
the appetite may sicken 
and so die. That strain 
again! It had a fall. 

It came o’er my ear 
like the sweet sod that 
breathes upon a bank 
of violets, stealing and 
giving odor. No more 
'tis not so sweet now as 
it w's before. Love spirit! 

How quick and fresh 
art thou, that notwith¬ 
standing thy capacity 
receiveth as the sea, 
n'ght enters there. Of 
what valid'ty and pitch 
so'er, but falls into 
abatement and low 
price, even in a minute. 

So full of shapes is 
fancy that it excess of it 
that surfeit, an appetite 
may sicken and so die. 

That strain again! It 
had a dying fall. 0. it 
came o'er my ear like 
the sweet sod that the 
breathes upon a bank 
of violets, stealing.and- 
giving odor. 
'tis not so swe 
it w’s before, 
love! How q 
fresh art thou 
withstanding: 
ity receiveth 
night enters 

Of what va 
pitch so'er. bu 
abatement 

price, even in a minute 
So full of shapes is fancy 
that and fresh art thou, 
notwithstanding thy ca¬ 
pacity receiveth as the 
sea. that night enters 

so’er. but falls well into 
abatement and some 
low price, even a cocks¬ 
comb. 

Full of shapes is fancy 
that itme ex¬ 
cess of it that 
surfeit, the 
appetite may 
sicken and so 
die. 

That strain 
again! It had 
a idying fall. 

So full of Came o'er my 
shape is ear like the 
fancy sweet sod 
that it that breathes 
exceeds upon a bank 
sense. 0f violets, 

stealing and 
giving odor. 
No mor 'tis 

not so sweet now as it 
w’s before. Spirit of our 
love! How quick and 
fresh art thou, that not¬ 
withstanding thy capac- 

The 
nature 
of bad 
news 

Cof hameful of it that surfeit, the 
O J appetite may sicken and so 
C—S die. That strain again! It had 

a fall. It came o'er my ear like the 
sweet sod that breathes upon a bank 
of violets, stealing and giving odor. 
No more 'tis not so sweet now as it 

w’s before. Love spirit! 
How quick and fresh art thou, that 

notwithstanding thy capacity 
receiveth as the sea, n’ght enters 
there. Of what valid'ty and pitch 
so'er, but falls into abatement and 
low price, even in a minute. 

So full of shapes is fancy that it 
excess of it that surfeit, an appetite 
may sicken and so die. That strain 

again! It had a dying fall. 0, it came 
o’er my ear like the sweet sod that 
the breathes upon a bank of violets, 
stealing and giving odor. No more 
'tis not so sweet now as it w's be¬ 
fore. Spirit of love! How quick and 
fresh art thou, that notwithstand¬ 
ing thy capacity receiveth as the 
sea, night enters there. 

Of what vald'ty and pitch so'er, 
but falls into abatement and low 
price, even in a minute. So full of 
shapes is fancy that and fresh art 
thou, notwithstanding thy capacity 
receiveth as the sea, that night en¬ 
ters the house. What vald’ty and 
pitch so’er, but falls stealing nor a 

4.18 
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iv w «*i assra tassarss 
them about a man ....... 
drowning one- f«' V -** — 

leyhadtopi 

T 
, 

The fish they %at”iS2'U .. 

' ss* sold. The man 
they brought 

home and buried. 
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4.20 

Central Park South. Kalikow of trying to evict 2.000 working 
people and pensioners from the City and Suburban Homes 
on Bast 79th Street—and of planning to tear down part of the 
historic project (New York, December 2. 1985). And to top all 
that off, Kalikow has been “warehousing” some 500 City and 
Suburban apartments in anticipation of moving residents to 
make room for the new "Mount Kalikow" on the eastern (riv¬ 

er-view) end of the property. 
The two men are friends. Indeed, they teamed up in 1985 to 

enter the competition for the Coliseum site at Columbus Cir¬ 
cle. Their losing bid. a huge, tapered, columnlike structure, 
made the winning Mortimer Zuckerman plan look positively 
cozy. But each man has also gone his own way. Trump has 
always been visible and public, while Kalikow has been quiet¬ 
er, contained, and—until now—very private. Trump once 

ties political clout in a city where the supreme spectator sport 

is real-estate deals. 
Kalikow has looked at the Post beyond the Donna Rice pic¬ 

tures. The conservative opinion columns match his own poli¬ 
tics. "The editorials are right where they should be." he says. 
"On almost every issue 1 can think of, 1 agree with them now. 
In the past. Kalikow has been a big contributor to Mayor 
Koch's campaigns and has helped raise funds for Republican 

candidates, including senators Alfonse D’Amato and Bob 
Dole. Now that he owns the Post, he says, he won’t do more 
political fund-raising or make more campaign contributions. 

Kalikow turns aside questions about how much he's pre¬ 

pared to lose with the Post by saying he expects to be making 
money in a few years. Bach additional page of advertising the 
Post can sell each day. Kalikow maintains, will translate into 

about $2 million over the year. 

He makes it sound as business¬ 
like as adding a floor to a high 
rise. But perhaps the quickest 
way to get a reaction from the 
new owner is to ask him why he 
thinks he can succeed with the 
money-losing Post in the crowd¬ 
ed New York market. "The more 
people tell me not to do some¬ 
thing.” he says, leaning forward, 
“or the more they say something 
is not going to work, the more I 
want to do it.” 

I 

lie more people lull me nol to <lo something, Peter 

Kalikow says, "or the more they say some¬ 

thing is not going to work, the more I want to do it. 

"Avenue was good business, but 
it was also a real hones' pot for 
meeting every stripe of notable Up¬ 
per East Sider, from CEO to so¬ 
cialite. in a ‘proper way."—Mi¬ 
chael Schnayerson, former editor 
of Avenue magazine. 

wanted to buy the Daily News. Now Kalikow. with his Post, has 

trumped Trump. 
By all accounts, though, it would be glib to conclude that 

Kalikow has acquired the Post as one more prize to be conspic¬ 
uously consumed: The boy with the most toys wins. The more 
adult analysis—that some kind of land grab for the Post's Bast 
River-front property has been put in motion—doesn’t hold up. 
either. Kalikow is committed contractually to running the Post 
for one year, and skeptics claim he plans to then kill the paper 
and put up luxury housing on its site. Hamilton Homes and 
Rupert Green are among the more mordant names that have 
'• n siy Bui for the P»° nrice of<t’*’ •‘-"‘•'us the 

HE TASK OT SELLING 

the Post day to day will 
fall to publisher Peter 
Price, and he is al¬ 
ready on the job. cam¬ 
paigning as hard as 

any presidential candidate. "This 
is our city." he says, explaining 
why he and Kalikow believe they 

can make the paper succeed. 
In fact, it is a long way from the Upper Bast Side ambit of 

Price’s high-gloss magazine to the offices of the Post, across 
from the Alfred F,. Smith Homes. Almost all of Price's media 
experience has been in slick magazines, although he's careful 
to point out that, as an undergraduate, he ran the business side 

of the Daily Princetonian in 1961 —"its best year ever, I'm 
told." Also, while at Yale law school, he worked in the adver¬ 

tising department of the Wall Street Journal one summer 

vacation. 
Because Price appears to be so self-contained and because 

!-« '•'nrneiYom out of tow**—Ms father wps a.philadelrB:- ^rrhj- 

Increased 

type size 

4.19 

The biggest type signals the greatest im¬ 

portance and is read first. The photo is in 

color and the b is printed purple. Medical 

Economics 

4.20 

Large type enhanced by “printer’s flow¬ 

ers” and handsome emptiness. A good 

breakout must be intriguingly written, as 

this example is. Syracuse University 

Magazine 

4.21 

This breakout is joined with a photo and 

caption, the three elements making a 

single concentrated unit. The initial (is 

light green, the caption is knocked out of 

deep blue. New York 

4.21 
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Increased 

type weight 

4.22 

Increasing the type weight will make the 

breakout instantly visible. This type is 

printed 70 percent black so it will not 

completely overwhelm the color photo, 

which extends to the top of the page. 

Tampa Bay Life 

4-23 

A brief, one-sentence bold breakout is 

overprinted on a colored screen tint that 

bleeds off the bottom of the page on each 

department opener. The background col¬ 

ors change, but the size and position of 

the screen tint is always the same. USAir 

4.24 

Century Schoolbook Bold makes the 

breakout stand apart from the text - with 

some help from vertical and horizontal 

rules. The rules are printed green. Pacific 

Tidings 

fere McLaughlin 
won *lie baHle of 

red tape and got 

a child out of 

Jamaica, only to 

lose custody of 

the boy to 

hi* father, her 

former husband. 

4.22 

Fraser River sockeye run best in years 
They had 

returned to 

spawn in the 

millions and 

they were 

beautiful. 

DESTINATIONS 

Orlando’s Evolution 
By Jacquelyn Denalli 

4.24 
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Softool. 
Happily, he found a carpenter in Great Barrington who was 

willing to take on the job. When the carpenter was done, my 

father climbed in to make sure the box was big enough in case 

it should turn out to be his. I wish I'd been there to see the 

carpenters reaction, but I'm sure Dad felt he was merely be¬ 

ing practical. You don't buy a suit, after all, without trying it 

on first. The box was stored next to the cart in the barn by the 

house in Siockbridgc, to await its occupant. 

In 1971. my father calculated that the circles of the pie were 

increasing at such a rate that the family would run out ofspace 

by the year 2101. 1 can't imagine how he settled on that par¬ 

ticular year. Far off as that time might seem, to my father the 

situation demanded action now He immediately petitioned the 

board of selectmen for the right to buy an adjoining parcel. He 

put the matter rather plaintively in a letter to the selectmen: 

“It we rested content with our present land, we should be com¬ 

pletely surrounded by graves and have nowhere to grow.” It 

is uniquely Sedgvvickian, I expect, to see death as expanding 

a family rather than contracting it. Nevertheless, at the select¬ 

men’s first meeting the question was quickly tabled as being 

“premature." It went down again at the second meeting, the 

shortest meeting, it was noted, "ever." But my father prevailed 

in the end; the pie's future is secure well into the 

twenty-second century. 

My father died in 1976 when 1 was twenty-one. 

He had a stroke on Christinas Eve. He was in¬ 

capacitated. and, difficult as it was for everyone in 

the family, we observed his wishes and asked the 

doctors not to intervene to prolong his life in that 

condition. He died two Weeks later. He, too, was 

cremated. (He had always planned to be, but it was 

nonetheless important to niv father for the coffin 

to be “full sizc,^ For some reason it fell to me to 

collect his ashes; they came packaged in a card¬ 

board box. which seemed crude even by Sedg¬ 

wick standards. This was in January, and the main street in 

Stockbridgc was covered with slush as the horse-drawn cart 

led the funeral procession. I had been steeling myself for the 

moment when I would have to throw the loose soil onto my 

father's grave, but to my surprise that didn’t affect me. Grief 

picks its own moment. Instead, I had choked up during the 

service when we sang the hymn. "A Mighty Fortress Is Our 

God." 1 think it was. Behind me. I could hear my older brothers 

singing so bravely — Sedgwicks always belt out the hymns — 

that I was overcome. Tears spilled down my cheeks. 1 tried to 

sing, but 1 could barely make a sound. 

My father’s stone is mottled and gray like all the others now 

1 hadn’t realized he had been gone so long. He lies beside his 

first wife, Helen, whose stone is topped by the Groton School 

crest (she was the daughter of Groton’s founder). It is always 

strange for me to come into the pie and see, in effect, my father’s 

other life. Helen had died on a visit to Stockbndge seven years 

before I was bom. Babbo, her father-in-law, wept at her grave 

v. *»ru. i tiictn—... i.v ui ... 

the engraver would inscribe the words on the back, as if Dad 

was still marching forward But I think that's a joke my father 

would have liked. Death, you see, can’t stop him. 

The Sedgwick Pie is sufficiently quirky that it has attracted 

considerable attention over the years, and it’s often said that the 

graves arc arranged so that on Judgment Day the Sedgwicks 

will rise and see no one but Sedgwicks. I doubt it was a 

Sedgwick who first put it this way. (It reminds me of the other 

bon mot that Sedgwicks have been trying to live down for 

generations, one attributed to Thomas Appleton, that the 

Sedgwicks are so deeply rooted in Stockbridgc that even the 

crickets chirp Sedg-uwk, Sedg-wkk.) 

Thcjudgmcnr Day business was in fact the first thing my 

wife heard about me, and it nearly ended our relationship 

before it began. She and I both happened to attend a get- 

together for English majors at Harvard's Eliot House when I 

found Alan Hciinert, the Puritan scholar and Eliot House 

master, standing before me. I introduced myself. "A Sedg¬ 

wick!" he roared. “You’re not one of those Sedgwicks of the 

pie, are you?" I quietly admitted it was true. "You know what 

they say about the Sedgwicks, don’t you?" he continued at full 

he Sedgwicks 
do not, like 

most people, go 
to their graves 

dressed in their 
Sunday best. 

We wear our 
pajamas. 
as anyone knows the plan of the burial ground has nothing to 

do with it. What it does have to do with remains unclear. Grow¬ 

ing up, I had always assumed the original scheme for the pie 

was hatched by the Judge himself. He was a man of no small 

ego, and I figured it would suit him perfectly to have his 

descendants arrayed at his feet. In truth, the Judge had 

developed no plans for his gravesitc when he died in Boston, 

where he was living with his third wife, Penelope Russell, in 

1813. He was buried in Boston after a funeral service led 

by William Ellery Charming and attended by the leading 
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blast. Of course I did, 

but I couldn’t stop 

him. “On Judgment 

Day. they all rise up 

and see no one but 

Sedgwicks!" Then he 

laughed uproariously, 

while I did my best to 

smile. On the other 

side of the room, my 

future wife, a Califor¬ 

nian, fumed about the 

horrible wasp-mess 

of h all and vowed to 

avoid this ridiculous 

Sedgwick person. 

Happily, she relented. 

Actually, we Sedg¬ 

wicks don’t think 

much about Judg¬ 

ment Day, and so far 

Color 
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Printed in two shades of green, this 

breakout is made visible in a purposeful 

field of gray. Note the center-jumping ini¬ 

tial t and the square cut-in’s contrast with 

the ragged-right breakout. New England 

Monthly 
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Boldness and bright red ink combine with 

a hefty outer margin to make this pull 

quote zing the reader’s eye. SSR-tidningen 

4.27 

An asymmetrical setting and empty col¬ 

umn define this red breakout. The photos 

at the bottom of the page are also asym¬ 

metrically positioned. Spy 

4.25 

99 

liga lonesystem met! loncplan och 
ejansrebegreppet ar etr hinder 

som mistc bore (sc ruta) bor 
vigen ligga Oppen 

I princip ja 

SAV.s torhandlmgschel vill inte 

spekulem kring hur dec kummer 
atr gi i denna frtgn, och svarcr 

pa trig an oin vi till sommaren 

har tagit rejala 
kliv blir for- 

sikrigt. 

— 1 princip 
skull*, vi kunna 

komma overens 
om forand- 
ringar av lone- 
systemet inom 

delar av SAV:s omriide. 

— Men stora systemforiind- 
ringar, som det har ar frtga 

om. gftr inte atr tvinga igenom. 
Partema mistc komma over- 

Det ar juabsurt 
att forhandla 
med SF om 
professors- 
loner.” 

"Styrkoma ar tormerade 1 tvi 
liger redan innan nigra realfor- 

handlingar konunit ig&ng: Pi ena 

sidan TCO:s och SF och pi den 

andra SACO/SR-S och Statens 
Arbetsgivarverk (SAW" Cirater 
ar ur februarinumret av Statstjans- 
Utmamen organ for det tunga 

TCO-S-forbundet ST. 

• Men kan inte SAV komma 

runt delta motstand genom att 

sin ' *■ ' 1 varp ' ''ldorea,- 

sager nej och TCO-S verl 

svilrt att bestamma sig. 

PerBonalfdroorjninge 

Huvudmftler for SAV i o' 
dande avtulsrOrelscn rtr, 
Stare formulerar det. ar 

klara statens pcrsonalfo 
Har handlar det framst 

nadsmissiga gmpper, 01 
med m&nga vakanser, 1 

med scor omsattning 0 
vidare. Pi direke friga 

tuclla satsningar pa b 
assistenter och friv&n 
— som ureacts for loi I 

kommuncmas socialt 
forhand 1 i ngsehefen n 

ning till de stundani 

lingama svaret sky Id 
— Daremot vill j: 

att vi ocksi arbetar t 

personalforsdrj ningen 
vi miste vama om d- 

vilka vi ar monopola 
till excmpel larama c 

inom kultucomr&dcc. 

Marknadstrygghe 

Som vantat delar inte 

den fackliga upprordh 

nunsminiscems uegifts 

limit). Denna gSng b; 
men ramama lar kon 
i nftgon form. 

— Blir loneokning 
heiga att en myndioh' 
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The initial is yellow, the rest of the 

breakout is red, on a black triangle. The 

red and yellow are also used for a sidebar 

article, visually uniting the parts of this 

story. CA Magazine 

Column structure: 

position on the page 
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These breakouts run across the tops of 

five consecutive spreads of a twelve-page 

story, defining its look and feel, emory 

cook is knocked out of warm red, and the 

bold phrases are printed green. Audio 

TOUT CE QUI BRULE... 

1 .us cmprunts do lingots d’or, comparativcment aux contrats 

dc vente a tense, constituent tint- innovation relativernent 

recente; les pratiques eornptables a lour egard ont etc gran- 

deinent influencocs par c olics quo Ton applique aux contrats 

do ventc a terme. Ccrtaines similitudes etaient a prevoir 

puisque, dans les deux cas, la societe mi mere s‘engage a 

livrer dans l’avenir unc quantitc deicrminee d’or a un prix 

fixe d’avanee. 

La methode do comptabilisation generalement accepter 

pour It's cmprunts do lingots d’or cst la suivanlc : I’einprun- 

tour eomptabilisc son obligation scion le rnontanl on dollars 

qu’il obtient de la ventc do l’or cmpruntc. II n’est pas 

noccssairo qu’une livraison d’or ot uno ventc aiont eficctive- 

tm-nt lieu : le protour pout simplctncnl avanccr les dollars 

equivalant a la valour marchande do Tor a la date do 

Tomprunt. Dans tous les cas, la valour on dollars do (obliga¬ 

tion ost etablie on function do la quantile d’or ornpruntco ct 

do la valour marchande au moment de Tomprunt. 

Co principe s'applique memo si Tor cmpruntc ost dfitenu 

un certain temps par Tontreprise avant d’etre vendu, ou s’il 

lait 1’objet d’un oontrat do vento a tormo. Dans les deux cas, 

lo produit tiro do la ventc n’est pas lo memo quo cclui qui 

aurail etc realise si Tor om prim to avail etc vendu immedia¬ 

te ment au comptant. Lo gain ou la portc resultant de Tecart 

cut re la valour marchande a la date do Tcmprunt ct lo prix 

I'inaleinenl oblenu constitue un element distinct qui n’est 

pas nccessaircment pris on compte dans la valour on dollars 

attribuoc a Tomprunt. I,’action d’emprunter de Tor cst lane 

operation non monetaire qui doit ctre comptabilisce a la 

valour marchande, a la date do Tetnprunt, ct lo.s gai 11s ou 

per les resultant d’une conversion ulterieurc en dollars doi- 

vent ctre traites separemont. 

Dans la pratique actuelle, il exi.ste deux methodes pour 

presenter l’obligation au bilan. La premiere eonsiste a 

definir celle-ci comine un contrat dc ventc a prix determine 

or a inscrire un produit eomptabilisc d'avancc. La seconde 

eonsiste a considcrer (‘obligation com me un ernprunt. 

Quoique les cmprunts de lingots d’or presentent des caracte- 

ristiques communes avec les contrats de vente a terme d’or 

(et les contrats do vente en general), ils visent principale- 

ment Tobtemion de capital et Ternprunteur doit en assurner 

les frais financiers. Scion les reflexions recentes formulccs a 

I’egard de cettc question fondamentale par le groupo do 

travail surles problemes nouveaux du Financial Accounting 

Standards Board, il convient do consideror ces instruments 

comm'1' vi or "jits < voir Issue fM- 

4.28 

ctre difficile 

fr un lien entre les 

fintites d’or produites et le 

remboursement de l’emprunt 

produit resultant de la vente d’unc quantile d’or, egale a la 

quantitc empruntee, au prix par once qui cst implicitc dans 

la valour initiate de Tetnprunt. 

Ilya dos avantages a appliquer uno methode de compta¬ 

bilisation fondue sur lo principe quo Ternprunteur do lingots 

d’or sera rembourse (directement ou indirecternent) a partir 

de la production future : les emprunteurs qui ne reussiraient 

pas a vend re aux prix cou rants des quant ites d’or au moins 

cgalus aux quantities etnpruntees leraient face a des risques 

financiers illi mites; on outre, il scrait peu probable quo les 

pretours olTrcnt des conditions acceptable^ a des entreprises 

se trouvant dans Timpossibilite do produire lo.s quantiles 

d’or necessaires au romboursement. 

Com mo les avanccs en lingots d’or ne sonl accordees 

qu’aux socictes qui exploiteni des mines d’or, elles ne peu- 

vent ctre considerees coniine une operation conventionnelle; 

ces avances sont liees dc maniere inextricable aux reserves 

minieres et aux activities de production de Ternprunteur. Les 

methodes de comptabilisation de Temprunt doivent tenir 

compte de ee fait. D’autres methodes qui consisteraient a 

trailer les gains ot les penes sur cmprunts de lingots d’or 

comrne dos corns financiers devant etre imputes a Texercice 

fit A'j '('Trips foil scion 'mctho.de d><4t'’,‘*m'en' 
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Kidswtio bully In olamwntary school are five times 

more likely to be convicted of crimes by age 30. They’re also more apt to have 

low-paying Jobs, abuse their spouses, and raise aggressive children of tholr own. 

Interview With . . , 

Bill darooge 

4-30 4-31 

him up, and the criminal gave us all the information we 

wanted." The young policeman's first murder case was 

even more of a shock The victim's body had been cut up 

and placed in six large pickle jars "It almost made me 

become a vegetarian," Lee says 'Tor three months I didn't 

want to look at meat" After three years he decided he 

wasn't cut out to be a policeman "Sometimes I was using 

my salary to help the families of victims or suspects, to 

make sure they had enough to eat and the kids could get 

to school," he says "But eventually I concluded that I was 

getting too emotionally involved and should try some¬ 

thing else" 

By that time Lee had fallen in love with Margaret 

Song, a pretty college student of Chinese ancestry from 

Malaysia, after processing her visa at the police depart¬ 

ment When Margaret completed her studies at Taiwan 

Normal University, Lee made plans to follow her to her 

home on Sarawak, a large island in eastern Malaysia 

While she taught high school, he took a job as a 

reporter for a Chinese-language newspaper After three 

months he became an assistant editor, and after a year 

the chief editor "I didn't really want the job," he says 

"But the editor left, and I got it by default" Soon, 

though, Lee grew restless and decided it was time he 

make good on a childhood promise to his mother that 

he would get a doctorate "I am the kind of individual 

who needs constant intellectual stimulation,” he says 

"In Malaysia I had learned how to crack a coconut and 

how to fish, and there really wasn't much left to chal¬ 

lenge me" 

Lee's sister Sylvia Lee-Huang, a professor of bio¬ 

chemistry at New York University Medical School, had 

long been prodding him to come to Amenca for ad¬ 

vanced academic training So in 1965 he and Margaret, 

now married, landed in New York with just $50 and a 

few words of English between them Working part time 

as a waiter and a martial-arts instructor, he earned a 

bachelor's degree at the John Jay College of Criminal 

Justice in two years and then enrolled at New York 

University for graduate studies in science "I had been 

thinking about just becoming a biochemist or a genet¬ 

icist," Lee says "But somehow police work was in my 

blood, and I figured I could combine both" After re¬ 

ceiving a doctorate in biochemistry from NYU in 1975, 

Lee joined the University of New Haven faculty and 

quickly established a new and very popular program in 

forensic science He was granted tenure and named full 

professor in just three years, an all-time record for the 

university 

In addition to teaching, Lee volunteered his services 

to public defenders, and his reputation as a super sleuth 

began to spread throughout Connecticut. Superior 

Court judge Anne Dranginis was an assistant state's 

attorney in Litchfield when she first encountered Lee in 

1978 as a witness for the defense in a rape case In 

examining the woman's panties, Lee had found so many 

different semen stains that it appeared she had been 

wearing the same pair for weeks Because of that crucial 

piece of evidence, the rape charge lost all credibility 

"By the time Dr Lee finished his testimony, I knew our 

case was dead," says Dranginis "I leaned over to my 

inspector and said, The next time I try a case, I want 

this guy on my side.'" 

The next year Lee was hired as the director of the State 

Police Forensic Science Laboratory, which at the time 

consisted of a single microscope housed in a converted 

men's lavatory inside a building in Bethany "Dr Lee 

immediately turned things around," says state police cap¬ 

tain Michael Bochicchio, the assistant director of the lab 

"He trained people and successfully lobbied the legis¬ 

lature to bring in more equipment ” Now housed in a 

police complex at Meriden, the lab has a $2 million 

annual budget and boasts such high-tech instruments as a 

laser fingerprint-analysis machine But the facilities are 

still somewhat makeshift, and Lee hopes this year to 

persuade the state government to provide a new building 

and purchase a computerized fingerprint-filing system 

"Right now it could take 50 years to try to match random 

fingerprints manually," he says “But the computer can 

help identify a possible suspect in seconds" 

Perhaps Lee's greatest contribution has been to pro¬ 

vide training for the police in how to gather evidence 

On call 24 hours a day, seven days a week, he travels to 

crime scenes at least twice weekly to assist the investigat¬ 

ing detectives "We all become good friends,” he says, 

"spending nights together under the stars looking at 

bloodstains" Lee's sense of dedication is so strong that on 

one occasion, when he was deathly ill with the flu, he had 

police carry him on a stretcher to the scene of a major 

homicide 

Even when Lee is home, his wife, who works as a 

computer programmer for the Veterans Administration 

Medical Center in West Haven, sees little of him After 

dinner he retreats to a study in the basement of their 

ranch house in Orange to work on pending cases Even if 

he is called to a murder scene in the middle of the night, 

he routinely gets up at 5 a.m to catch up on his scholarly 

research "I knew he was a workaholic when we got 

married," says Margaret, "so I don't mind And no matter 

how busy he gets, he always finds time for the kids." A 

devoted father, Lee has seen to it that his kids attend top 

schools Sherry, 21, graduated from Massachusetts Insti¬ 

tute of Technology last July and is currently living at 

home while working as a management trainee for the 

Travelers Insurance Company Stanley, 19, is in the third 

year of an accelerated six-year dentistry program at the 

University of Pennsylvania 

Conscious of growing older, Lee has given up his daily 

practice of kung fu fighting techniques 'When I was 

younger, my punch was quicker and stronger," he says 

"But the knowledge is still with me It will never depart" 

One of Lees martial-arts instnjctors also gave him a few 

pointers in the ancient science of palmistry, and when a 

colleague at the lab denounced the skill as witchcraft, Lee 

offered a demonstration "I took one look at his palm and 

told him that he had athlete's foot and that his right foot 

was more severely affected than his left," Lee says "He 

was shocked He said, 'Nobody knows that How did you 

find out?'" 

But when asked whether he has read the lines of des¬ 

tiny etched in his own palm, Lee is uncharacteristically 

coy He flashes a mischievous grin and responds simply, 

"1 believe I make my own future " ♦ 

David W. Grocjan is an assistant editor of People magazine This is 

his first article for Connecticut's Finest. 

Lee is on call to assist 

detectives 24 hours 

a day, seven days a 

week. "We all be¬ 

come good friends," 

he says, "spending 

nights together un¬ 

der the stars looking 

at bloodstains." 
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Breakouts should make the most salient 

points visible, giving the browser an op¬ 

portunity to become a reader. The top of 

the page is a great place to start. Bold sans 

serif is set wall to wall (across the width of 

live area). The lead-in is printed red. 

Hippocrates 

4-3i 

A narrow third column is created at the 

outside edge of the page, where it is most 

easily seen. The subject’s color photo ex¬ 

tends to the edge of live area with the pull 

quote placed just beneath it, cementing 

the relationship between the subject and 

his words. Nibble 

4-32 

A narrow column of white space in the 

gutter between columns of text guides the 

eye directly to the breakout, which fea¬ 

tures a simple illustrative element. Visibil¬ 

ity is enhanced by increasing the type 

weight and the line spacing. A photo and 

caption are also placed in this central col¬ 

umn. Connecticut’s Finest 
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This pull quote acts like a caption because 

it is positioned so close to the photo. The 

formality of this page is caused by its sym¬ 

metry: one side mirrors the other. New 

Miami 

4-34 

This breakout shows off the page’s un¬ 

usual column structure. The bold bars 

emphasize the emptiness of the left edge 

of the column, which is defined by the 

vertical hairline rule. Only headlines, sub¬ 

heads, breaker heads, and breakouts ex¬ 

tend into the left-hand “mini-column.” 

The Treasury Pro 

Open 

line spacing 

4-35 

Opening the line spacing lightens the 

“color,” or grayness, of a breakout. To 

make added line spacing look purposeful, 

add at least half the point size of type be¬ 

ing used. This example is set in 18-point 

type, with 12 points of additional line 

spacing (30 points base line to base line). 

Outside 

(OKPORAIC SIKAliGIlS 

Knight-Ridder's Transition 
Having nearly digested the biggest acquisition in Its history, 

the Miami Herald's corporate parant probably will finish the yeai with 

record earnings per share, partly by taking shares oil the market, 

4-33 

Inching toward 
global accounting 

standards 
The International Accounting Standards 
Committee (IASO has been charged with 
creating order out of the chaos of global ac¬ 
counting. Under the circumstances, it's a 
charge into battle more than anything else. 

In January, the IASC released an ex¬ 
posure draft with 36 proposals (or lurmonlz- 
Ing accounting standards currently in effect 
ui many of the 70 countries that the IASC 
represents. Before the comment period 
ended on September 30, the 1ASC steering 
committee on financial statements com¬ 
parability was inundated with responses. 

Given the very disparate vested interests 
of the responding countries, resistance to the 
proposed changes was more than an¬ 
ticipated. It was guaranteed. 

All interested parlies agree that com- 
rrnbility - bt. 

absolute uniformity 
— in worldwide ac¬ 
counting standards is 
desirable. All also 
agree that the current 
smorgasbord of con¬ 
flicting standards Is 
Itighly inefficient and 
costly. Few are more 
agreeable on these is¬ 
sues than the multi na¬ 
tional Corporations 
(MNCs) licit run up 

a - huge accounting and 
legal bills keeping records according to 
many standards. 

Resistance to the 

proposed 

changes was 

more than 
anticipated. It 

was guaranteed. 

Treasury operations affected 
According 10 the Husmebs Inlenviliouiil 
Mt’ney Report, the I ASC exposure draft ad- 
,-tressed many Issues of concern to 
treasurers, ’(he issues uicluded exchange 
rati-s. cost of retirement benefits, measure¬ 
ment of property worth, treatment ol ex¬ 
change differences, fluctuation of market 
values and adjustments resulting from 
policy changes. 

The diversity cit accounting standards af¬ 
fects not only the issues listed above, but 

events For insiance. the need for similar ac¬ 
counting and disclosure methods becomes 
more apparent when MNCs increase their in¬ 
ternational mergers and acquisitions. As an 
acquiring MNC evaluates a loreign pnas- 
pert's financial status, the MNC must 
employ an army of high-priced lawyers and 

““ accountants. 1‘ 

The 

\ "communication 

] gap" between 

i accounting 

i standards can also 

| complicate an 

i MNC s currency 

translation. 

often takes a while 
to figure out what 
the loreign com- 

gKSKS 
derstand how it ar¬ 
rived at the figure 

Even after a 
foreign company 
becomes an af 
liliaie. the financial 
statements it 
presents to the 
home office are 
often still so incom- 

— patible with domes¬ 
tic standards lhat the MNC must "translate'" 
the statements before It can assess the new 
affiliate's performance In effect, many 
MNCs must prixiuce — and pay for — two 
sets or more of financial reports. 

The1 communication gap" between ac 
counting standards can also complicate an 
MNCs currency translation. For instance, 
tltt! German affiliate of Mol'il Corp. 
produces a local report withoul any curren¬ 
cy translation. Mobil in the United States 
then restates the numbers so th.il they make 
sense under U.S. Generally Accepted Ac¬ 
counting Principles (GAAP). Obviously, il 
Ihe German affiliate could submit its local 
reports In a form and content similar to Ihe 
parent's, it would be more convenient for all 
concerned. 

The diversity of standards also affects 
MNCs that attempt to expand then debt or 
equity bases. They must file a different dis¬ 
closure document in each market and restate 
their financial statements according to that 
mnrket s standards. The International Or¬ 
ganization of Securities Commissions 
(IClfiCOi is working toward a single global 
registration document. However, Ihe 1ASC 
must first achieve some harmony among ac¬ 
counting standards worldwide so Hint 

The Treasury Pro Orconber I9W 
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cs .if small black flies! Then we looked 
at run own legs. In the three minutes weVI 
been on the beach, our blue jeans had 
turned black. Flies clung in clumps live- 
deep. Kicking at old grouse-spots. We sud¬ 
denly felt like rutting meat. We tossed out 
tent up and lied inside So did the Hies. 
Me built a (ire big enough to roast u (lozctl 
witches. The flics multiplied. Soon we 
were covered, bead to toe. There \i as to 
he no sleep. When our captain returned 
at hi? appointed time the next day. the 
scene that greeted him looked like the clos¬ 
ing session af a convention of tar babies. 

Cflffcp Saia5l®1«5ti 
Hut that w«» then. Tonight, a breeze 

-hex, the mill sto|is. the bugs .scatter—little 
cowards that they ore. And look at. that! 
lli//«.i/’of>fiin.' Clear skid 'I lie sluts 
twinkle. I he fire pops merrily. You gaze 

the corixtr'ilotionv I here-- the Hig l)i|" 

Ram is oblivious 

to whether you live 

or die. Insects, on the 

other hand, want you 

very much alive. 

gone revol 
days. Whc 
with our gr 1 
by the stand 
siduomdv hi 
We cun il.illl 
site littered v 
a damned ov 
them lip f"i 
think, nf the 

It was got 
vice today, 
though, tod; 
is, of count 
still surprii 
this dictut 

able smq1 

4-35 



66 TYPE IN USE 

An Interview with Lou Rosso 

display to the public. I think all Beckman employees can 

take pride in that fact" 

Q. When and where did the idea of 

Beckman going public originate? 

A. I would say the where" was in 
the mind of SKB's chairman, Henry 
Wendt, who was considering corpo¬ 

rate restructuring steps very early 

this year. Around June 1, 1 received 

a telephone call from Henry that 

raised the possibility of giving more 
visibility to the non-pharmaceutical 

businesses. A partial spin-off of 
Beckman Instruments was one of 

the options available. 
By mid-summer, all the wheels 

were turning and a small cadre of 

financial and legal managers were 

working full time to put the details 
together. That phase of the launch 

culminated with the Beckman 
Board of Directors meeting on Sep¬ 

tember 27, our presentation to the 

SKB Board, and the public an 
nouncement immediately following 

that meeting 

Q. SKB has other viable businesses 
which could stand on their own Why 

was Beckman picked over Allergan or 
Smith Kline Biosicence Laboratories for 

public offering? 

A. SKB management felt that 

Beckman Instruments was the best 
‘first’ candidate, and probably for a 

couple of reasons. One, our 
planned rate of growth and new 

product How looked good. Two, we 

were die part of SKB that was least 

reflected in the stuck. We were not 
well-understood by the financial 
community, and not understood by 

the pharmaceutical specialists on 

Wall Street who follow SKB. 

We are flattered that SKB chose 
to pul our company and our per¬ 

formance on full display to the 

public. I think all Beckman employ¬ 
ees can take pride in that fact. 

Q. Will Allergan or SKBL be the next 

to go public? 

A. I don’t think there's any final de¬ 

termination on that point. Henry 

Wendt has said that the company 

would continue to evaluate its busi¬ 
nesses and that it might find other 

ways to increase the value of 
Smith Kline Beckman stock. That 
scenario could, but not necessarily 

may, include similar spin-off strate¬ 
gics for Allergan, SKBL and other 

parts of SKB I don't think any op¬ 
tions are closed. 
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This pull quote is set in 10-point Futura 

Extra Black and is 168 points from base 

line to base line. The photos accompany¬ 

ing the quote help the reader connect the 

speaker with his thoughts. Beckman Life 

Quotation 

marks 
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Scratchy handwriting is so obviously hu¬ 

man-created that quotation marks are not 

necessary. This is clearly not an ersatz 

typeset “script” that resembles writing - 

it’s the real thing. Apprise 

4 BECKMAN LIFT. 
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inlr incidents. For a while t rescued W. 
nd finally I think I pm tugrthcr. li »»> 

the bus thar came by above a bk 

And 1 wear Wo a lesyal mom. 

impressed Don mint waa lbt [Vrydc tu satiny about That', your tr 
1. dlclr attiluJra Inwards then blind. Bur »\Hi do haic a third chon e 
then ability function, iheii adi- to yourself, the. la the way i 
cc and independence, levy** a revels- absolutely nothin* 
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Many rtmea they became rmacuted and 
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blind, I did not have to ace them. I didn’t 

alghied people he would deal with all week 
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the pants rorav nut, If 1 trmemher On the 
way lionie. Sylvia was driving and die 

NtUsaid,'011.00,1!#doIT TWaldeThaii 
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Display 

initials 

4-38 

The oversize initial acts as a visual target, 

catching the reader’s eye. The breakout is 

lightened in value by being set with extra 

letterspacing and a bit of open line space. 

The initial is printed in blue, the rest of 

the breakout in red. New York Woman 

4.39 

The bold initial cap is centered and sits 

atop three centered lines of type. The first 

line is forced to the right by the initial. 

The underscore with bullets suggests the 

front view of an airplane, appropriate for 

an airline company’s magazine. American 

Way 

4.40 

A large initial accompanied by a portion 

of the illustration from the story opener 

on the previous spread indicates the be¬ 

ginning of this handsome breakout. Color 

illustration with lavender initial and 

breakout. CA Magazine 

Other therapists, both male and female, are 

less sympathetic and flatly claim their women 

patients are still single because they either “have 

trouble with intimacy” or are being “too picky” 

in their search for a mate. “The women are so 

drawn to someone who’s probably not going to 

make them happy, for example, macho men— 

arrogant, self-sufficient men who feel they can 

choose anyone,” says Helen De Rosis, a psy¬ 

chiatrist and associate professor at New York 

University Medical Center. “Tire really nice guy 

who will be supportive they ignore—and that's 

the guy who will make a good partner in the long 

run. Then they say there’s no one out there.” 

Those stinging words do ring true for some 

women. Barbara Fogarty, a striking woman 

with thick, curly black hair who looks much 

younger than her forty-nine years, admits, “1 

pick offbeat, exciting, narcissistic, charming, 

impossible men who are great in bed but for all 

those reasons are not very likely prospects for 

long-term relationships." A divorced business 

consultant with two college-age children, Bar¬ 

bara says she entered therapy twice a week with 

a psychiatrist eighteen months ago because “1 was getting to the 

age where I really wanted to figure it out. Maybe I never will 

marry again, but I’d like to get on with my life.” 

Her story aside, the “blame the victim” mentality of many 

therapists (popularized by best-selling self-help books on this 

topic) seems unduly harsh. It’s brutal out there, trying to find 

someone to love, honor and cherish. Janice Lieberman believes 

her colleagues refuse to acknowledge the man shortage because 

it's just too sad. “I think many women may have to come to grips 

with the fact that they may never marry, or if they do, it’ll be to 

someone who falls short of their ideal” she says matter-of-factly. 

“In therapy I encourage them to stop leading half lives, to 

decorate their apartments, to entertain, to go work in a foster 

home for contact with children, to develop close friendships 

with other women or married couples. It’s true that society 

isolates them, but they isolate themselves.” 

Single women don’t believe it, of course, but marriage and 

motherhood are no guarantees for true bliss—as evidenced by 

all those women wearing wedding bands who are seated in 

.1 rnr-r Ma'1” married worner were shaken 

4-38 

they’re also starting to hear from new mothers; 

raised on feminism, they are now in shock over 

the drudgery of raising a baby, torn between 

going back to the office and staying at home, 

and furious that their previously self-pro¬ 

claimed liberated husbands aren’t being very 

helpful. “They get tired and angry with the 

baby, and they hate themselves for it,” says 

Helen De Rosis. “They say, ‘Why didn’t anyone 

tell me what it would be like?’ ” Women who are 

used to being identified by their powerful and 

glamorous jobs fear they’ll drown in the role of 

wife and mother. If they aren’t bringing in a 

paycheck, shrinks say, they may start to uncon¬ 

sciously feel that their husbands hold more 

power in the family relationships. And the men 

may also feel oppressed by becoming the sole 

support of the family, given the sky-high costs of 

living in New York City. 

Talking about these multifaceted marital di¬ 

lemmas in therapy can be comforting, but it’s 

hard to resolve many of these problems when 

only one member of the couple—typically the 

wife—is confiding her feelings. “My shrink 

keeps telling me, ’You can’t change his behavior. You can just 

learn not to let it bother you so much,’" one thirty-six-year-old 

woman writer complains. “Ultimately, that’s not very satisfy¬ 

ing.” That aside, it’s also hard to deal with these issues during a 

period when society’s values keep changing, when one year a 

woman who stays at home is viewed as a pariah and the next 

she’s a respected protector of the nuclear family. 

Naturally, all rhese concerns—from the heartbreak of re¬ 

maining single to the intricacies of marriage—evoke childhood 

memories, images of the kinds of lives today’s young women 

were brought up to expect, of the way they were supposed to act. 

All patients, of course, talk about their parents in therapy. But 

given the turmoil of recent years, shrinks say, many women 

patients feel particularly at odds with their first role model, their 

mothers. Psychotherapist Lila Rosenblum says career women 

experience “a lot of conflict over surpassing their mothers.” The 

mothers don’t make it easy, often sending mixed messages to 

their daughters: “Take advantage of the opportunities I never 

had, dear, but don’t you dare be too successful.” But even if their 

mothers ***» ”“rv - -arrive, Rosenbl- • «* vr'”r'” 

often view 

adversity 

differently. 

They blame 

the fates 

rather than 

themselves. 

ONCE MORE ONTO THE AUTOBAHN 

plicants who approached us last Sep¬ 
tember at the Frankfurt Auto Show." 

ler vehicles to be sold in Europe. The 

the American cars. 
"The European journalists drove our 

cars and Jeep vehicles on Midugan 
roads, expressways and at uur Chel¬ 
sea. Mich., proving grounds." says 
Michael N. Hammes, Chryslcr's vice 
president, tmenialicral operations. -At 
our proving grounds, they drove a 
number oE our products on a 2.45-mie. 
high-speed oval to simulate Autobahn 
speed conditions. This included driv¬ 
ing our high-performance GS Turbo 2 
(the European version of the Dodge 
Daytona Shelby Zl at speeds up to 136 
miles per hour." ltmunes says the Eu¬ 
ropean writers Ich the Chrysler cars 
offer “superb comfort at at tractive 

Chrvsler expects to sell 10.000 cars 
and 10.000 to 15,000Jeeps in Europe 
this year, and llammes says the com¬ 
pany b off to a roaring start- “We lave 
98 dealers in place in West Germany, 
nearly A0 more retail outlets than our 

All the cars being marketed in Eu¬ 
rope carry the Chrysler nameplate. 
The six offerings are the Chrysler 
LeBanm coupe and convertible, the 
Chrysler Voyager minivan, the Chrys- 

Tlic European 

marketing effort is just the 

tip of Chrysler’s 

inlcmuliomil iceberg. 

ler GTS sedan and the Chrysler ES (a 
version of the Dodge Daytona) and GS 
Turbo 2. 

The European marketing effort is 
just the tip of Chryslcr's international 
iceberg. Chrysler has a close relation¬ 
ship with Mitsubishi uf Japan, in Jitisb 

supplies the Colt and Conquest vehi¬ 
cles sold through Chrysler-Plymouth 
and Dodge dealerships. 

A joint venture of Chrysler and Mit¬ 
subishi. Diamond-Star Motors Cor¬ 
poration will soon produce dose to a 
quarter of a million cars a year in the 
United Slates. Chrysler began budd¬ 
ing a new assembly plant in Illinois 
in 1986. 

Chrysler also has a joint-venture re¬ 
lationship with Maserati of Italy. They 
have developed and arc producing a 
new top-line sports coupe, the Chrys¬ 
ler TC by Maserati. In April of last 
year, Chrysler also purchased the Ital¬ 
ian specially carmaker Lamborghini, 
thus bringing the legendary Countach 
into the Detroit fold. 

Its other mlemalimal activities in¬ 
dude an agreement with First Auto¬ 
mobile Works o( Changchun, China, 
under which it provides engine tech¬ 
nology and key components for pro¬ 
duction of up to 300,00(1 2.2-liter 
Chrysler engines a year, and a 31 per¬ 
cent interest in Beijing-J 
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Cite lictiici w go tO tflfi CilSlIx^ v <i 

bar. There are no crime-ridden streets. If 
you get lost, the worst that can happen 
is that you wander down a few extra 
hallways. There are no problems choos¬ 
ing restaurants or calling cabs, no need 
to puzzle out foreign currency or blun¬ 
der through another language. It's a 
perfect vacation for people like my par¬ 
ents. It’s a Disneyland: sanitized, Ameri¬ 
canized. No wonder so many of the ex¬ 
perienced cruisers I talked with don’t 
care about going into port. Many don't 
even bother to get off the ship. Why 

The toughest decisions 
are what to eat and 

whether to go to the 
casino or a bar 

face reality before the vacation ends? 
That attitude worries tourism officials 

in Caribbean nations. Many islands are 
investing millions in new port facilities 
to lure cruise ships. True, the average 
passenger spends a paltry $50 while in 
port, but multiply that by 1,000 or more 
passengers per ship, with up to six ships 
« "'ort, and it’s w<r *^or><w. 

Mile 
Herrr 

© 19 

,;<f 

* 

j 
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Consumers also alerted 

Sara Ijpc Bakery to an 

ingredient problem in apple 

pies when they called to say 

the apples were too firm. 

After retrieving a number 

of pies from consumers’ 

homes, the Bakery ruled out 

possible production prob¬ 

lems and found that the 

complaints were c aused by 

a change in the variety of 

apple used in the pies. This 

valuable consumer input 

helped the Purchasing 

Department, and ______ 

a recurrence of 

the problem was 

prevented. 

“If we hadn’t 

had the 800 

number, we 

wouldn’t have 

been able to 

make these changes” 

MacLeod said. “But with 

the number, consumers give 

us immediate feedback, and 

yve can make immediate 

changes.” 

The information generated 

from consumer feedback is 

compiled into frequent 

reports. In the reports from 

Sara Lee Bakery, each 

category of product and 

cat'll item in the category is 

broken down by comment. 

With the 800 
number, consumers 
give us immediate 
feedback and we 
can make immedi¬ 
ate changes. 

problems can be quickly 

detected and corrected 

before they become serious. 

On the day before 

Thanksgiving the Bakery 

received over 400 calls 

from people with non- 

routine baking and storage 

questions about Sara Ire 

pies. “With the 800 

number we helped each 

taller have a satisfactory 

experience with our com¬ 

pany and our product “ 

Bunge said. “V ithout a 

_______ responsive con¬ 

sumer services 

program we might 

have received 

hundreds of com¬ 

plaint letters from 

those people after 

the holiday—or 

" worse yet—risked 

the loss of their future 

purchases. 

“This illustrates that 

providing good consumer 

service isn’t just a nice thing 

to do. Its the right thing to 

do.” Bunge added, “because 

a quality consumer sen ices 

program creates goodwill for 

the company and helps build 

brand loyalty. And that’s a 

bottom line contribution.” 

|H| ne humlreu years alter 

his death, Vincent van 

Gogh is receiving the 

accolade and honor that 

eluded him during his 

lifetime. Sara Lec/DK is 

helping sponsor “Van Gogh 

1990” the largest exhibition 

ever of the artist’s work. 

The exhibition will con¬ 

sist of 250 drawings and 

135 paintings by van Gogh 

(1853-1890), one of the 

greatest Dutch painters. The 

exhibit, which will take 

place in the Netherlands, 

will include dozens of 

masterpieces from around 

the world that have never 

before been displayed 

together; many of them have 

not even been seen in the 

Netherlands, 

Among the best-known 

masterpieces to be exhibited 

are “The Starry Night” 

(1889) and “Night Cafe.” 

(1888) both which perma¬ 

nently hang in museums in 

the United States. The 

exhibit also will include the 

artist’s illustrated letters. 

“We are helping spon¬ 

sor this event to show our 

commitment to the arts” 

said Corine Huy gen, 

account mamiger-corporatc 

communications at Sara 

lce/DK in Utrecht, the 

Netherlands. “The interest 

in van Gogh’s 

international i. 

we wanted to 1 

accessible to tl 

public. 

“As state fu 

projects deert 

demand for 
activities has 

panics in the 

the opportimi 

cultural even' 

explained. “( 

sponsoring lo 

events rather 

limited enga. 

because lon{ 

mitments ha 

to give com 

and/or inter 

ure. Since t 

exhibition i 

interest. Si 

benefits fr< 

she conch 

The v 

will be ex I 
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Rules 

4.41 

The hefty 18-point rule underscores cen¬ 

tered all-cap type in a clearly defined 

space. This breakout rivets the eye be¬ 

cause the contrast with the surrounding 

text is so sharp. The rule is printed red. 

KCET Magazine 

4.42 

This is a very simple breakout between 

two horizontal rules. The bold rules ac¬ 

centuate the centering of the copy. Note 

the generous white space within the 

breakout, strongly contrasting with the 

justified gray text. Business Week 

443 

The hairline rules that separate long verti¬ 

cal columns are interrupted by a pair of 1 - 

point horizontal rules, which sandwich 

the breakouts in this tabloid. The 

breakout is purple. Interchange 

443 
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444 

A 10-point rule beneath this breakout an¬ 

chors it in place. The horizontal rule 

above the breakout, as well as all vertical 

rules, are a half point. The color illustra¬ 

tion is a detail of the full-bleed artwork 

on the story opener, making it a break¬ 

out as well. Sales & Marketing Manage¬ 

ment 

445 

Interline rules are used to define the full 

column width of this flush-left breakout. 

Atheneum 

446 

The bold, expanded typeface is strongly 

horizontal, a quality that is accentuated 

by centering between horizontal hairline 

rules. The breakout type is printed green. 

Personal Computing 
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First Dada and Surrealist 
show of its kind 

Only East Coast stop 

By Jean K. Cadogan 

In the early twentieth century, 

many artists rejected assump¬ 

tions about an that had pre¬ 

vailed since the Renaissance. 

It was a tumultuous time, a 

period of great experimenta¬ 

tion and of rapid appearance 

and disappearance oh 

merits and perse 

H-JsfaHT major exhib.tr 

The Dada andSumalist 

Word-Image Jck uses on r 

early modernist novemem 

that not onlyoiitl.ced this 

Duchamp’s L.H.O.O.Q. uses 

an inscription in yet another 

Way. Duchamp took a cheap 

reproduction of Leonardo da 

Vinci’s famous portrait of 

Mona Lisa, penciled in a mus¬ 

tache and goatee, and in¬ 

scribed it with the letters 

L.H.O.O.Q. Taken at face 

value, the inscription is mean¬ 

ingless; it is only when the 

letters are said aloud in 

French that the meaning is re¬ 

vealed: “File a chaud au cul" 

(She has hot pants). The vul¬ 

gar reading of the inscription 

adds another layer to the vio¬ 

lation of the original work. 

By the early 1920s, Dada as a 

movement was beginning to 

dissolve. Much of its a 

dicional, nihilistic s 

mg taken up by p 

to codify Dad: 

H|j|.s tone. These f 

gflkoets sought 4 
fleet matter* 

Sirporatii 

consciq 

L.H.O.O.Q,... 

it is only when the 

letters are said aloud 

in French that the 

meaning is revealed: 

“Elle a chaud au cul” 

(She has hot pants). 

cut script, and scattered them 

across the can* 

ters and numbers j 

vaguely to a housj 

dial seen in the p 

rest of the work c 

semi-abstract s 

in a halting, primi; 

:arid recognizable <j 

ear, a pipe, an eye] 

images (The Treachery of Im¬ 

ages) of 1928-29, he pitred 

one against the other. Below a 

realistically rendered pipe, he 

wrote, “Ceci n’est pas une 

pipe’’ (This is not a pipe). 

Magritte is making the point 

that a painted object, no mat¬ 

ter how realistically rendered, 

is not the object itself but an 

illusion. In the process he also 

calls into question the rela¬ 

tionship between a real object 

and its name. 

Other works by Magritte fur¬ 

ther explore this arbitrary re¬ 

lationship between objects 

and their names. In a painting 

called Personnage marchant 

vers I’horizon \Vapparition] 

Toward the 

picks 

The advent 4 

The Wadsworth Atheneum is 

particularly pleased to host 

this show because the mu¬ 

seum has been in the van¬ 

guard of collecting Dada and 

Surrealist art. The first exhibi¬ 

tion of Surrealist paintings in 

America was organized at the 

Atheneum in 1931, and almost 

every major Surrealist paint¬ 

ing in the collection was ac¬ 

quired a year or two after it 

was painted: Miro's Composi¬ 

tion in 19.34, Salvador Dali’s 

Apparition of Pace and.Fruit- 

dish on a Beach in 1939 and 

Max Ernst’s Europe after the 

Rain in 1942. Moreover, the 

Atheneuin’s MATRIX Gallery 

has exhibited many contem¬ 

porary artists who draw inspi- 

ratioj^rom the movement. § offers 3 unique 

:o see some of the 

aeknowfedgiK 

HrVp-'pw 

Why should you consider a mul¬ 

tidimensional spreadsheet? The 

process has been refined and is 

more automated than ever. 
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"I think they do an 

exceptionally good job at 
LDS Hospital. The doctors 

are aO good and the staff is 

fantastic; absolutely weU- 
quaSfied. And they provide 

great service to the 

community. If there’s 
something (hey can do for 

you, they doit. If it nasn V 
for IDS Hospital, my friend 
Jay Larkin nvuld have a lot 

more customers." 

— IJ Wagner, 
financial donor 
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Vertical hairline rules are used between 

flush-left columns on this page. The left- 

hand rule is widened to 4 points for the 

depth of the breakout. The rules and 

breakout are printed red. LDS Hospital 

Progress 

4.48 

An L-shaped rule emphasizes the begin¬ 

ning, top left corner of this pull quote. 

The initial 1 is printed tan. Caring 

4-49 

An effective juxtaposition of horizontal 

and vertical rules transforms the photo, 

quote, and source lines into a single ele¬ 

ment. Blue type and blue and black 

duotone photo. Syracuse University 

Magazine 

Box 

rules 

4.50 

This box rule is thickened at top and bot¬ 

tom. The vertical rules are a half point, 

the horizontal rules are 12 points. The pe¬ 

rimeter background is a 10 percent screen 

tint, which makes this breakout pop right 

off the page. Inside Albany 
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CAnilf cml jcn.piiv.nm.' vavv MjfL 

wether injlcru) pssj MliidCv rentier 
.hr giver i»r tlK receiver,'' 

Fund, reived dmiugh Ihiv ahcmailve 
gift jftpcjl mil cubic tte F.x«l Bml 10 
c.pAfvJ ttv cfl.'tt. ic jllcvulc hunger erei 
per urn. (cod vv-auc Ihrouphoul IkmIkbii- 
mnNcp Yortluvi )rjr more dun M 
mills'll rssinds at fond "rrc .It.lflbsievl 
by Ihe Fuml lt»K tt) JOB >in 
vr. mj ihiKc ii. nerd Truft. Its: Cmvidun 
honkr in WcswIicmct l .JWiy Fi«kI 
jcninn served by iIe ftcgicnjl lv>s) 
Haul report a ZS percent inercnve lb ibr 
mai.ber ..r people coming 10 llean lor 
4.»>vXiiA4? duv year, indmlmg meny 

dill "ctcvmie Usmghilullv veleclcd gills. 
Our gyneculogjeai pun-tiH. »> sell as 
bmpiml pjiKntv m getsirsl. might be 
cteprcv'cd by lutving lo cpcod Cbmrmjl 
Iktc. and mine of oar culf t uiggoliimv 
will help boon Uieir vpwilr 

If vim ate inietesiol m partielpaiin)! m 
the Gift Alicrrumve, end IRtv-lfiOl or 
rend your rea|uc.u Mr RegieBiaJ FmJ 
Rani. 421 Old Nivlayuna Road. I ml uni. 
NY 121 III. AllciMuibubortvireiA.- 

-44'bet. my mother become ifuiie faS 
a gill Ih* evpeclslly pleaved wav s 
pacLage ol envelopes, oil oamped aivt 

1.' oTttev Hyla Clapper 

"If amoi 1 die lime nr money, but Ihe 
effort saved her. (hat «u appreetaied mi 
mesh. She »» ready touched 

Another gift Ixeh Mom and Had 
enjoyed vvm a year's subccripuon to ih 

; hnlnctms-noevvvpjper.’' 

Ttili .ugpevflon comev ftom Allyson 
Shea, ilirechx ot maiLeiiny and public 
rriahcmi a: Bellevue llmpiial. Niv- 

■ 'Spending Ihe holiday* m the hotpHal 
can be a dreary experience.even uhen 
hospital pcrwxirn tk* their best lo vpnrad 
Oiriomm cheer aiixxig ihe patterns 11 a 
fiiemt ur a rvlalHe la going lo Ik hovpi- 
taltaial timing ihe holiday i. il’s nxne 
nmc*. dlUreuli hv come lip uilh an 

ihai »«ild Igetgv make ihclr hovinial slay 
nlililrmorccheeifid 

•Alihnegh many id our palienlt ace 
hovpiiaiind during die holiday' tor a 
cVirghirol leavea.-(laving a l«h)—drey 

“/ would like 

lo encourage 

people to think of 

gifts that also 

help the elderly 

maintain their 

independence— 

gifts that help 

them 

continue lo 

participate fully 

in the world. ” 

arrange in haw a special catered meal 
trough! to the biMpiul. 

— For vumeox: s bo hav a holiday 
liahy. purchase a gift ccrtilicjie liom a 
peofessimul photogtapher fev .1 family 
ponraii alicr molhci and bahv are vettled 
in ar home. 

a brighi Okiviitm Hocting 

ubcuthc palienr recoicrs such as 
ctrafteates fi» a facial or massage, dinner 

uihcr cultural event 
— If ihe paiKia H 10 die lotmtivt Care 

Unit, vets! a wreath of natural materials 
Iha can be hung 00 a wall a ihmr inudr 

‘Pleaxc, pkaie. plcials Hliraheth l, 
Shedina of Berne, "iw knatl-lnadrs lor 
the older persun .m ymir gift list. Know 
your pmcatt aial rrardptrews" Inucad 
or ImcV lnadc. ;he vuggcsis die 
fdflowiiig gifts 

A yw idyam.pelly or hooey—a 

- lvcvti niiwers are atw ays wvIcikdc 
bm a oR flower airangirmcm will lari 

: after ihe person leave, the botpuaL 
- Gatlatr die famdy memhers together 

and prepare j viilcocasscile uf everyone's 
perunvahzed Cheiumss greefiopi aixl 
make arTaogetiieiiis 10 chow die tape in 

A Is-nliboned. decorauve h*kci 
wtih voeh Hems as papeiftacL l»x*s 
stsiioofty and thahk-ytiu notes, fuisl 
baioo and rrowoni pursier will help 
your friend pass the lime, mid Hie backci 
can also be boiughr hone aixJ trseil in 
iiuny ways. 

— Even tf a iHopUrili/alleBl IS planned. 
II can dmrw n hreiKlKrld low limnoll 
ArraniP lor maid *imcs- fix a w»i lot 
your lick fricrsl which will «3 Oieh 
minis at envc and osske Ide less time 
for ilieir lanlllcs, nr hnng a home cuAcd 
meal to family mtrnbcrv. 

CIkuL with the hucpihd lint, tail il 
the paUern doew'i have a resirhacd dm. 

— Sall-f nre sptcev 
— Vcgruhle Hikes—iinaxs teterv and 

pardey llagev (on saR ajaiui 
- Cover a shocbm wllh Clol vimat 

paper and till 11 with Irevb Iran—a|iple* 
oranges.grapefruit, plum*, primes, 
bu.-taiuv-.lnp wilh vnuC Imnch of 

- Herb tea, ibe kind Mom bke.v. or 
btaollon cubes, ijx kind l>ad likes. 

siieclirea keeps her own gili-gtving 
sliuple. She. gives : 

A jar of her own dill: pickier, for 
(bore who know lier pickles and doo'i 

— For a baby or ruddier, a hdinvadc 
Ifom alumil towel wllh knii nhlxng ihai 
slips o.er the head- no mops, bus re 

— A pair of knit duhebrlhs of 100 
(erceni cutlix, y»m Tliey vwur like lion. 

- A candle in 0 tin Of dc'rxkoal Iwy* 

owplr or glass containers kx such. 
They're green foe emergence*- they 
can't lip over easily and lake up hole 

Pamela Barr of Albany oilers die 
folkiwmf wggesika lot a gift that keeps 
giving forever: 

1 r uanaBed x4 pupe d 1 

4.50 



BREAKOUTS 71 

4.51 

A drop shadow implies this box rule. This 

screen tint shadow indicates two edges of 

a floating card on which the breakout is 

seemingly printed. Insight 

4.52 

This magnificent pull quote is set in black 

type overprinted on a square color photo 

of leaves. The photo has been screen- 

tinted to keep the type legible. Distin¬ 

guishing this sample are the two printer’s 

flowers, which relate the type to the im¬ 

age. Caring 

4-53 
A box connects this dropout pull quote 

with the color photo. Cellular Marketing 

White 

space 

4-54 
An initial cap, larger and bolder type, a 

stubby rule — all help to make this 

breakout visible. But what makes it pop is 

the extra white space surrounding it. The 

cutout in the text is 9 picas wide, but the 

centered lines of type are set across a 

maximum measure of 6 picas, ensuring 

that white space will separate the typo¬ 

graphic elements. CFO 

, . , 

INSIGHT 
(Wvv_ 

4.52 

Using debt backed by cashflow, cable operators 

have strung a neticork of wires coast to coast. 

No one in the business pulls the financial 

strings better than Barney Schotters. 

CFO Interview by Henry Dubroff 

4-54 
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BLUE SKIES, 
liOTS X PROBLEMS 

Sort of oft! 
ISSriSS llm wrnl 

k 
work 

■ 

into thew i Id 
hfaeywfer- 

bubbasovertlie 

iSSl 
ills 

ilM—? 
=ss§iP 

§. ■ 

4.56 

4-55 

The “color” of this breakout is nearly the 

same as that of the text, so it needs the ex¬ 

tra white space beneath and beside it. The 

dropout caption in the photo contrasts 

well with the breakout. M 

4.56 

This breakout, set in a very peculiar type¬ 

face, is given a lot of white space at the 

outside margin. The dots, printed red, ac¬ 

tivate the emptiness and suggest humor¬ 

ous flight. D 

4-57 

Breakout or caption? When it is extracted 

from the text, it is a breakout. When it is 

new copy, it is a caption. This breakout is 

pulled from the bottom of the second col- 

! umn of text. UC Santa Cruz Review 

Experiencing film; Vivian Sobchack 

4-57 
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Shapes 

4.58 

Relate the breakout to the subject of the 

article by creating a logical surrounding 

shape. This story is about a golfer who 

now lives in Florida. Green type and tee, I yellow golf ball. Gulf Coast 

4-59 

Create a shape out of the whiteness of the 

paper itself with a wraparound. This dia¬ 

mond shape evokes a baseball diamond, 

the subject of the story. New England 

Monthly 

4.60 

This is one of a series of breakouts in one 

story. Each is designed to look like a 

memo printed on light blue “stickies,” 

whose edges curl up and cast a gray 

shadow. Business Week 

Ken Venturi’s 
Challenge 

Ken Venturi reached the top in golf-- twice - and lost 
it to injuries and illness. But his career as a CBS 

broadcaster answered his greatest challenge, 

by pvrnir.iA i hksviti 
VIIOTTU Ild'IIV l)Y ►‘UP MINOYI 

ai the bngbi iky like groundhogs- 

III!: Beaton pits- nil 

f.-wiMf-n^Viin, llml So*ddard nf... 
O'NallHath*‘Wour-arr Wrpam L- 
and Joe "Joe Gill' Gtuhom of ' 1 

a itpotter 
Jugbrnl.ihcHrdS* 
jL.hu MCUXH) in -. • 
rr.pv and puhhdicti Inline their readers hung- 
from tht> front 

While lie Sue wanned up. the wram wandetr 
to player, hoping fur .jutitn. They Wilche-i in i 
manager Jot Motion and mftehlct Jndv for-l- 
hark in determine who w*t diortet. (Bred) 
rtvoiim lounged around ihr halting tap; with 
Somebody aikctl why he didn’t Jinl thud mo 
•You know, l ,r been thinking about that nv 
C-reemwcll tnil. "Ill tell you what tfl get loser* 
hattrilpvtaupial.'Mcgrabbedlmen'Uh ”11 

■ 1 u.S somebody m the 

clippingi when ihry writ-r 
died ponnvc thing* he’d neve i i»i a -- 
uid dKy'rtjumpoohmi. "Youquoted me 
,jy Or. 'I e*a» isu/nterprrreW " A few yi 

. Sluliii objected. Ojeda (aid, 'Yon wnii w 
ipaptionlv piper rliwntrwhal I wantonKrdSo* t 
year * road dipt. Sliahn Myv when he would kill to • 
fnr reports : teenve anonymity of a suburban nmvsp 

iteliln 

d. Bui one negaU'c 
<« of renew, "they'd 
its ago. Uoi. Ojeda 
m my art ' When 
uiymisyanttiiyout 

he Marge- Adam* oory lul, Shaltn had tome 
m-thmy on ihc hunch thn Hoppe would K 
as. and with a little prodding he opened up 
When Douus finished. Shalin called hu cihuir 

1 

I a pape-onc ejnluyivc. I licit, twenty minuio 
: lime, lioggi calkd dte ptr» Kn ami bcggrJ 
m to nin the viol) Apauot Ins better jlldp- 
. SltaJui relcnttd and told His editor to hold it. 
rheld it lor three weeks - and in (he proems 
lie tell. put hie career (in dir line Hoggs now 

thanked lilflt. 

J.he Red Sox 

decided to stop talking to 

one Globe reporter “I can’t 

answer that, ” Roger Clemens said 

•me* have tifan the writer asked him a 
. nrumv and. per- 
psirntMUnporum, the power (^UCStlOH. DUt )'0U Catl 

n?OTnr’r«ionrnach nSthe Ustetl while I aUSWCT Yankee*, when UateHuil. utcriupied 
her', ind earl, -rotei.ro* make, the Ut^pok^byrr 
her . life difficult 
For the reporters' purposes. die players fell inns 
tee tale pones: the .nnttwendy friendly and hidp- 

elttr rcportcri resided that the I 
players had soine^ Icgltifl 

field, ffhe s 

avcluig by n 

Bm to Mike y lalin. a hurlv native New Yorker, l 
sodied thr caranval atmosphere of baseball and the 

fame to the IImilseven years ago tmm (lie.Vo* h« 

_ replaced John 

mg hit ptiugame press bncfings by vs 
gathered omsidc bn office. "Gee die lock in here, ai 
ing ihemhy saying. ‘Get tlw tuck out ." Alter die . 
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... til lap into Unit balam 
Siwi nr Wit' go nhmp ” 
Others don't « it unite Ito ; 

"Wo don't want to rein our balance 
shout in (Wilin' to do business." says dtilm 
0 Site*. itklarl of the mortgage di'iart 
mi-ru. We have very, very few priilt-ipul 
mvofttrnonu. Wo lutve no bridge iwuut ran 
the lauds ill all. It's too risky. My eliil; 

But witlujot big capital eonalfiitwimui. 
Bear SUmntK will have a Imnl time mid. 
II,I. any serfout hemlwtiy in investment 
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.ill i> Imnl to ignore gvlsick >r, (iroenborg's old trnilmg run- 
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from 'J •„ 3.5 |wroJlU3ge (Kiillts afi.-r , 
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ihe eurwitier wu igrtonud, they lOtik 

is mlvaiunpit el Ait firm* tlo tliai, hut : 
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CAPTIONS 

We like explanations. Even as children, we ask for explanations 

of the things we see around us. Captions are a printed response to 

that curiosity. Captions help readers understand what they are see¬ 

ing and, when the image is complex or puzzling, help them to reach 

the correct editorial conclusion. Captions serve three functions: they 
explain the photos; they encourage the 

reader to want to read the text by summa¬ 

rizing the article they accompany; and 

they provide another opportunity to give 

your publication a unique typographic 

personality. 

Captions 

explain photos 

Pictures are always the first things scanned 

on a page. Reading is work; looking at 

pictures is fun. Humans simply respond 

faster to imagery than type. Unfortu¬ 

nately, pictures can be misinterpreted and 

misunderstood, so captions are added - 

usually beneath, by tradition - to guide 

the reader to the intended conclusion. 

Captions may explain why the picture 

is there, they may focus on only a part of 

the image, or they may put the photo into 

a different context. Captions should add 

something to the picture, not merely de¬ 

scribe the obvious. 

Captions 

lure readers 

Captions can be exploited to entice a reader 

into a story. Attracted by a picture/cap- 

tion combination because it breaks the 

pattern of textual grayness, the reader 

may then read the headline/deck and 

breakouts and then the text. Captions are 

often the entry points for readers because 

they are so strongly joined with photos - 

which are great interest-creators - and 

they are short. 

The length of a caption should be nei¬ 

ther too long nor too short. Provide 

enough information to push the reader to 

the next level of involvement. But a cap¬ 

tion contains too much content if 

paragraphing is necessary. The first few 

words should be as carefully chosen as a 

headline’s are. Lure readers into complet¬ 

ing the caption. 

Captions 

add personality 

Every typographic element provides an 

opportunity to contribute to a publica¬ 

tion’s distinctive look. And every publica¬ 

tion deserves a degree of individuality that 

sets it apart from its competition, in part 

because it makes advertisers very happy to 

be seen in quality surroundings. Captions 

are among the most exploited elements 

for distinctive treatment, at the forefront 

of typographic creativity, along with 

headlines and breakouts. 

sic be the more hsnc 

A love, sweet now; 

m. Give me w’s before. 

>s of it that. Love sought is spirit of low 

iting, the good, but giv'n quick and fi 

ite may unsought is art thou, th; 

n and so better. withstands 

hat strain capacity rec 
! It had a sweet sod that beats as the sea, 1 

; fall. 0,it upon a bank of enters then 

o’er my violets, stealing and what validit 

ire the giving odor. No pitch soe’ei 

5.01 

sic be the sweet now; 
)f love, w’s before. 
>n. Give me spirit of low 
is of it that, quick and fi 
iting, the Love sought is good, but art thou, th; 
ite may giv’n unsought is better. withstands 
n and so capacity rec 
hat strain sweet sod that beats as the sea, 1 
! It had a upon a bank of enters then 
fall. 0,it violets, stealing and what beats 
o’er my giving odor. No validity and 
re the more ’tis not so soe’er, but 

5.02 

The bard 
waxes forth 

If music be the 

food of love, 

play on. 

Give me excess of it 
that surfeit, the 
appetite may sicken 
and so die. That strain 
again! It had a idying 
fall. 

0, it came o'er my 
ear like the sweet sod Love sought as it w’s before. 0 
that breathes upon a 
bank of violets. is good, 

spirit of love! How 

stealing and giving 
odor. No more 'tis not 
so sweet now as it w's 

but giv'n thou, that notwith- 

unsought receiveth as the sea, 
n’ght enters there. 

Of what vald'ty and great love! is better. 
How quick and fresh 

art thou, that notwith¬ 
standing thy capacity 
receiveth as the sea, 
n'ghl enters there. Of 
what vald’ty and pitch 
so'er. but falls into 
abatement and low 
price, even in a 
minute. 

So full of shapes is 
fancy that itme excess 

of it that surfeit, the 
appetite may sicken 
and so die. 

That strain again! It 
had a idying fall. 0, it 
came o’er my ear like 
the sweet sod that 
breathes upon a bank 
of violets, stealing and 
giving odor. No more 
’tis not so sweet now 

pitch so’er, but falls 
into abatement and 
low price, even in a 
minute. So full of 
shapes is fancy that 
and fresh art thou, 
that notwithstanding 
thy capacity receiveth 
as the sea. night 
enters there. 

What vald'ty and 
pitch so'er, but falls 

5-03 

ft,ove sought is good, 

but giv’n unsough 

‘iyf’lfiSpfe h ndi 
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4 
Love sought is good, 
but giv’n Unsought 

is better. 

but giv'n unsought is 

better. Whet a deal o’ 

scorn looks so beauti¬ 

ful in the clntempt of 

his cull'd lip. 

5.06 

LOVE SOUGHT ^ good 

but giv'n unsought is better. 
^Vhat a deal 0’ scorn looks 
p beautiful in the contempt 
yfhis curl’d lip. 

5.07 

Love 
sought is 
good, but 

giv’n 
unsought 
is better. 

. 
' '. : 

looks so 
beautiful 
in the 
contempt 
of his 
curl’d lip. 

What a deal 
0’ scorn 

5.08 
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Love sought is good, 
but giv’n unsought is better. 

5.10 
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LOVE SOUGHT IS GOOD, 
BUT GIV’N UNSOUGHT 

IS BETTER 
Give me excess of it that sur- ing odor. No more 'tis not so sweet 

feit, the appetite may sicken and now as it was before. 0 spirit of 

so die. That strain again! It had a great love! How quick art thou. So 

dying fall. full of shapes is it thus fancy. 

0, it came o'er my ear like the 

sweet sod that breathes upon a 

bank of violets, stealing and giv- ■ 2KACHT 

5.11 

Captions have a built-in contrast be¬ 

cause of their attendant pictures. But 

more must be done to make them appeal 

to the casual reader. Contrast with the 

text can be increased by setting captions 

bold sans serif (fig. 5.01) or in a smaller, 

italicized version of the text face (fig. 

5.02). 

Given standard text columns and rela¬ 

tively ordinary display typography, cap¬ 

tions can become the most prominent 

type on the page (fig. 5.03). This path is 

not unwise to follow, but it does have one 

requirement: your publication must have 

a steady supply of good images. 

Relating pictures 

and captions 

Photographs and captions are inherently 

joined (fig. 5.04). It is important to design 

a typographic system, to write a typo¬ 

graphic recipe, that makes this connection 

immediately apparent. Some ideas on 

caption/picture placement follow. 

• A coherent typographic system in¬ 

cludes positioning captions in regular 

places. Do not move them for arbitrary or 

capricious reasons. 

• Captions must be physically near the 

picture. If they do not actually touch - by 

overprinting or dropping out or mortis¬ 

ing - they should not be more than 6 

points from the art. 

• Captions are ordinarily placed be¬ 

neath a picture. Forcing readers to look 

elsewhere is fine if the caption can be 

found easily (by increasing the contrast), 

or if the alternate position is necessary be¬ 

cause the picture bleeds off the bottom of 

the page. 

• For a caption to link to a picture, it 

must not be confused with the text. Leave 

at least a line space between the two. 

• Connect the picture and caption by 

joining them on a central axis (fig. 5.05). If 

the caption is set justified, set the last line 

centered (fig. 5.06). 

• Set the caption to match the width of 

the picture only if the caption will not be 

too wide to be easily read (fig. 5.07). Do 

not weaken the alignment by indenting 

the first line of the caption. 
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• Align a flush edge of the caption with 

one of the vertical edges of the picture (fig. 

5.08). 

• Surround the picture and caption 

with a box (fig. 5.09). One of the elements 

may break out of the picture for a more 

dynamic effect (fig. 5.10); this is called a 

partial silhouette. 

Captions can be much more than light 

smudges beneath pictures. They can be 

the text or the primary typography, as 

figure 5.11 illustrates. By far the most fre¬ 

quently used page layout in advertising is 

called the “Ayer no. 1”, after the N. W. 

Ayer advertising agency in New York, 

which developed it in the early 1900s. It 

features a picture on the top two-thirds of 

the page, a headline immediately beneath 

the picture, and text and logo at the bot¬ 

tom of the page. This layout has become 

ubiquitous because it is virtually invisible. 

It presents information in the most logical 

order and leaves the design vessel com¬ 

pletely unnoticed, throwing all attention 

to the content itself. What is intriguing 

about the headline on an Ayer no. 1 layout 

is that, though it is obviously the primary 

display typography, it acts as a caption, ex¬ 

plaining the photo. 

Other ways of handling captions: 

• Contrast rigid, highly structured 

pages with less formal caption settings. 

For example, set captions with one ragged 

edge with text that is justified (fig. 5.12). 

Do not hyphenate captions set in a ragged 

style. Leave space between the caption 

and text to increase visibility. 

• Captions are usually set in a smaller 

or lighter version of the text type to help 

make them recede. Sometimes this 

smaller type is set across the full width of 

even the widest illustrations with no addi¬ 

tional line spacing. Such lengthy lines are 

very difficult to read if the caption is 

longer than a single line. This problem is 

particularly pernicious in desktop-pre¬ 

pared publications with default line spac¬ 

ing, where no one can stop to say, “Too 

many characters per line! Open the line 

spacing or shorten the line length.” Read¬ 

ers will bear up for two or three lines, but 

they will rebel and simply not read longer 

poorly set captions. Forty characters per 

line is an oft-quoted standard, but cap¬ 

tions allow greater flexibility than text, so 

the maximum characters per line can be 

increased to sixty. 

• Complex, compound captions can 

sometimes be broken into segments and 

distributed around a photo (fig. 5.13). 

Much like the labeling of exploded views, 

this treatment breaks long copy into bite- 

size pieces and encourages reading. 

• Because captions attract interest, it 

may be desirable to make a whole story 

look like a caption or series of captions 

(fig- 5-14). To do this, you will need a se¬ 

ries of photos, fairly short copy, and the 

willingness to leave some space empty to 

enhance the picture/caption “easy-read” 

approach. 

:• . 

NSMS3 ■ 
Love sought 

is good, 

but 
giv'n unsought 

is better 

If music be the food of 

love, play on. Give me 

excess of it that, sur¬ 

feiting, the appetite 

may sicken and so die. 

That strain again! It had 

a dying fall. 0, it came 

o'er my ear like the 

sweet sound that bre¬ 

athes upon a bank of 

violets, stealing and giv¬ 

ing odour, 

Enough, no more! 

Tis not so sweet now 

as iot was before. 0 

spirit of love! How quick 

and fresh art thou, that 

notwithstanding thy 

capacity receiveth as the 

sea, nought enters there. 

Of what validity and pitch 

soe’er, but falls into 

abatement and low price, 

even in a minute. 

So full of shapes is 

fancy that it alone is high 

fantastical.If music be 

the food of love, play on. 

Give me excess of it that, 

surfeiting, the appetite 

may sicken and so die. 

That strain again! It had 

a dying at breathes upon 

a bank of violets. 

Enough, no more! 

"Tis not so sweet now as 

it was before. 0 spirit of 

love! How quick and 

fresh art thou, that 

notwithstanding thy ca¬ 

pacity receiveth as the 

sea, nought enters 

there. Of what validity 

and pitch soe'er, but 

falls into abatemen t and 

low price, even in 

minute. 

Full of shapes is 

fancy that it alone is 

high fantastical. If mu¬ 

sic be the food of love, 

play on. Give me excess 

of it that, surfeiting, the 

appetite may sicken 

and so die That strain 

again! It had a dying 

fall. 0, it came o’er my 

ear like the sweet sound 

that breathes upon a 

bank of violets, steal¬ 

ing and giving odour. 

Enough, no more! Tis 

not so sweet now as it 

was before. 

0 spirit oflove! How 

quick and fresh art 

thou, that notwith¬ 

standing thy capacity 

receiveth as the sea, 

noughtenters there. Of 

what validity and pitch 

soe’er, but falls into 

5.12 
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Love sought is good, 

waxes forthbu‘glvn unsought is better. 

Give me 

I excess of it 

: that surfeit, 

1 tile apt 

V >j 

j That strain 

! again! ft had 

! a idyingfail. 

' 0, it came 

o'er my ear 
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stealing and 
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Love sought is good, 

but giv'n unsought 

is better. 

w *1 
If music be the food of 

love, play on. Give me 

excess of it that, sur¬ 

feiting. the appetite may 

sicken and so die. That 

strain again! It had a and giving odor. No 

dying fall. 0. it came o'er more 'tis not so sweet 

my ear like the sweet sod now as it was before. 0 

that breathes upon a spirit of love! How quick 

bank of violets, stealing and fresh art thou, that 

5-15 

notwithsta 

ing thyca 

recei-veth 

sea. nougl 

enters thei 

what valid 

and pitch i 

but falls in 

abatement 

low price, 

in a minuti 

full of shai 

fancy that 

bank of vi< 

stealing ar 

giving odo 

Enough, n 

more! Tis 

so sweet n 

iot was bet 

Love sought is good, 

but giv’n unsought 

is better. 

If music be the food of 

love, play on. Give me 

excess of it that, sur¬ 

feiting. the appetite may 

sicken and so die. That 

strain again! It had a 

dying fall. 0, it came o’er 

my ear like the sweet sod 

that breathes upon a 

bank of violets, stealing 

and giving odor. No 

more 'tis not so sweet 

now as it was before. 0 

spirit of love! How quick 

and fresh art thou, that 

notwithstanding thy 

capacity receiveth as the spirit of lo1 

sea. nought enters there. How quid 

5.16 

Of what va 

and pitch f 

e'er, but fa 

into abater 

and low pr 

even in a r 

So full of s 

is fancy th 

on a bank 

violet, stea 

and giving 

Enough,n 

more! Tis 

sot of love 

quick and 

art thou, tl 

not withou 

standing tl 

capacity rt 

sweet now 

was before 

L 
If music be the food of 

love, play on. Give me 

excess of it that, sur¬ 

feiting, the appetite may 

sicken and so die. That 

ove sought is good, 

but giv’n unsought is better. 

dying fall. 0, it came o’er now as it was before. 0 

my ear like the sweet sod spirit of love! How quick 

that breathes upon a and fresh art thou, that 

bank of violets, stealing notwithstanding thy 

and giving odor. No capacity receiveth as the 

strain again! It had a more 'tis not so sweet sea, nought enters there. 
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Of what va 

and pitch s 

e'er, but fa 

into abatei 

and low pr 

even in a r 

So full of s 

is fancy th 

on a bank 

violet, stea 

and giving 

Enough,n 

more! Tis 

sot of love 

quick and 

art thou, tl 

not withou 

standing t) 

capacity re 

sweet now 

was befort 

spirit of lo' 

How quid' 
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• Superimposing a caption over a pic¬ 

ture presents its own set of problems. It 

neither enhances the realness of the two- 

dimensional photo nor improves the 

type’s readability, because of the reduced 

contrast with the background. When su¬ 

perimposing a caption on a photo, place 

the type in an area of visual plainness. 

Putting type over a busy background 

makes it very difficult to read (fig. 5.15). 

Regular-weight type is designed to be 

read on a white background, not a half¬ 

tone. When placing type in an image area, 

make the type sufficiently large and bold 

so that it stands out from the background, 

whether it is surprinted over or dropped 

out from the picture. You may also 

lighten the photo in a rectangle behind 

the caption. 

• The caption can be dropped out of a 

box, which fully or partially overlaps the 

photo. This is called a mortise (fig. 5.16). 

• A photo can be cropped to make 

room for its caption (fig. 5.17). 

• The caption’s initial or first word can 

overlap the image (fig. 5.18). 

The combined impact of well-chosen 

and well-cropped photos and creatively 

designed captions can coax the browser 

into becoming a reader. 
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Caption/picture 

unity 

5-19 

Captions should be located near the pho¬ 

tographs. When there is more than one 

photo, the caption/photo relationship 

must be very clear. Use rules and align¬ 

ments to cement that relationship. The 

captions were set flush left or flush right 

and aligned with a vertical edge so that 

each “belongs” with its photo. The cap¬ 

tion lines are set fairly narrow - maxi¬ 

mum line length is 10 picas - and the 

white space is kept to the perimeters on 

this spread. American Photographer 

5.20 

A wraparound is an effective means of 

joining the picture and its caption. This 

picture, an ordinary portrait, is gussied up 

to look like a picture of a picture by add¬ 

ing a perimeter and cast shadows. Institu¬ 

tional Investor 

5.21 

There can be no stronger bond between 

caption and photo than actually merging 

the two. When overprinting or dropping 

out - especially with process printing - 

use large, bold letterforms without pro¬ 

nounced thicks and thins. These last tend 

to fill in with the slightest registration 

problem, making the type difficult to 

read. M 

5.21 



CAPTIONS cw 79 

5.22 

A potent picture/caption connection can 

be made by relating the widths of the two 

elements. These captions match the width 

of the shoes, creating a distinct column; 

one caption is set across a wider measure 

for the larger photo on the right. Note 

that none of the captions is indented, 

helping define the picture-wide measure 

and the column. Children’s Business 

5.23 

A relationship established by proximity: 

these relatively enormous words are lo¬ 

cated immediately adjacent to the silhou¬ 

etted photo they define. This is also an ex¬ 

cellent example of breaking out of the 

structure imposed by a grid. The Edge 

fall '89 footwear 

SOLE SURVIVORS 
When tho cold weather hits, this season's rugged 

outdoor looks are the best way to keep warm, dry and 

stylish. For loll '09, footwear manufacturers have up¬ 

dated traditional hiking hoots. Nubuc n every 

whore—-on moccasins with ieather accents, an lace-up 

hikers with colorful pla-ci linings, and on sophisticated 

boating shoes. Joining the customary brown color 

palette are hunter green, burgundy, cobalt blue ond 

black. And a definite prerequisite for rugged footwear 

is lugged bottoms 

Busier Brown's nubuc hiking bool foolurlng o 

contrast-colored corduroy ankle collar, two-lonod 
locos, a side crest potch and o rubber lug bottom. 

Europl's nubuc moccasin featuring contrasf-colorod 
top-stltching ond a rubber lug bottom. 

Right Step's nubuc hiking boot featuring two-toned 
plastic eyelets, two-toned rope shoelaces, o leather 

vamp patch, two leather side stripes with a rubber 
sole, ond lining and a heat inset In plaid. 

Bass' nubuc boating shoe featuring leather laces, 

nubuc lining, a rubber outsole and a leather logo 
patch at the ankle collar. 

Rods' convai and nubuc low-top hiking shoe fea¬ 
turing o rugged outsole. 

84 FT8RUARY 198? 

Cole-Haan's nubuc and leothor moccasins feotoring a lug bottom. Ragg 
wool socks by Wigwom; flecked socks by lee. 
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suit. with swimming suit 
i .in ti>|*nrhl Nkirin'nnminu 
I pUIIISMUthc Iwttoui 
. Mini is ready for part 
| two. I ho punts of ihc tri 

cmlcli and the scat tor 
. tfiitt term comfort. On 

her iKwtl site wears n.sly- 
' mkuitn helmet which is 
i loth ,'vl and lighiueiyht.l 
i Iml will abwrli the 

impact itf a hcAd-owr- 
hnndlcl'ttrs flivlit Her 

I shoes uni definitely not 

ttniite (orwulkin1. They 
me lightweight hiking 

: shorn with special ailudi- 
menu on theUitlcim tltcit 

i In into grooves on the 
lake's |wdal.s. Mint's hike 

■ is nineslbefotv each race 
by hot husband Dan In 
im-t. Iter hike was lailli 
by Dan. fount specially 
chosen cinti|tnnetily lo lit 
Iter ley fenylit and IhhJ\ 
si/e. Tlve lake's wheels 

I ate octodyniimn alls dc 
I signed with 10 spokes 

SwimM 1 eiotidy-dtty roraiefs, lint 
j ttmnyduy pasties with 

blue lenses also ms an 
i npttsm. Because Mint 
: wears contact lenses. ««'• 
[ important thru the yog- 
j ylcsbeairttght."' 

computerized triathlon I ,n 
; memory w,ecu that she ; 

wearsJurmg all three 
| is anpcllii.ais to rveonl i ’",vl 

(He litncnnetielt event. 

COME ON IN, 
THE WATER'S 
FINE 

Miro ts remit t«swim rite 
j Fllgltsh Clianrtel. the Sait 
I Francisco Bay. or just 
[ rake a split wound Lake 

Mu-hipm in 11 eokl-wuus 
swimming Wet suit Millie 
ol alight '.O'lirhl svmliei- 

j t,. the sun is specially 
I designed to ttlli ns ttstra 
! mom around the army 

j lot me fust and furious 
strokes that tit.tke a 

' ■ruthion winner. With a 
j tab pull on file /ip|HX 
i the peels' herself out of 
j the suit with amazing 
I speed. On her head is tt 
: reyubtSon swimming cap 
: issued at each trial hhu: 
I int.I colons sled to dtstin 
I yuislt Iter age group 
froggies lor all oeeasions 

! s Dittplets* die ensemble. 
: Here, Mini sporrvlhe 

bike, 

1 instead of die standard 
I .’o 10 cut down 00 wind 
I resistance. On the hack 
of the sear Is .1 spare lire 

j and on the ciosslsit is 
j tits’ pump. A full and 
I lumrllonnl wnhirboide 
; is vital. And on the front 
• of riii- handlebars is 
j another computer. This 
one tails Mills how fust 

' slat's going, her aserjgo 
J spend during the face. 
• ho* lar she's pine and 
j how lung it's taking llei 
’ The nnmbt-is oil her 

i race number, pot on «itli 
j miluljblc market before 
I die swimming seymem 

Ill the civil I of a swim- 

j niiitilvry will identify" her 
j 10 raccsiflieiah. 

AND IT'S A 
RACE TO THE 
FINISH 

I'hc lust log of the 
triathlon islherun. Suit 

! 111 the tri still, which has 
I mesh sides It a air eh the 
I lulu'll mid zippers on Ihc 
! leg* ns allow more mom 
i lor limy strides, Mim 
; puis on her Irmly run¬ 

ning shoes These shoes 
I w vigil allots ounces 

I lie shodas-cs arc cholic 
j no dine 10 lie and 
j uniie-sodiecmi slip 

them on and off. And no 
' nvksfor lliis runner ■ no 
t iuiic to pm them on. So 

her shivs Iwtre to fit just 

I nght, which vnnetimes 
j menus going liimuyh 
. sewirol |h»R tvftmr the 

right ones come along, 
j Around hcrw-aiM she 
i spoils Iter race number. 
: Al this point - even Willi 
I I -miles ahead of her 

she's .ilmnsl home, 

nthk'U' ilmlumtl ifaiis 
! t itrlhmr tulJI'irLi an 
I I'lfuipaiem ui .1 i/eiry- 
• nninil inalllluit hwiu/ht o.. 

Iivi-. omitkl liunilreih 
0/ itKVIM, it n up to 

i \/n»j In/inti bn 'fin !• 
1 t'ktlmed -iih a hnyftr 
I ml foaW vi.'/Wi-(mm the 

1 't’.iitntlt cniittliiin. the 
1 pill", 'll! her "vf lira pan 

an her biking lAoe, naif 
hrlmi'i thun hirer (bit 1 

, uni ntit much lauvi 
: mruy ton herd hiiImihs' 
I roan Minx ecu' to mn- 
I nr'uy ihnnt, 
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Glenn Miller, left, lineman al Beardstown, 
is honored for 40 years of service with an 
award from Bob Patterson, Western Divi¬ 
sion manager, 

25 

lore ). Trctter 
Executive Secretary 
Vice President — 
Power Supply 

in- 
Mi . , Marry R. DvBell* 

II' *^| **°,*,r Of*ra,w 

R I.. Moreland, left, electric utility fore¬ 
man at Anna, receives an award for 40 
years af service from Don Miller. 
Southern Division manager 

cont 
DC Jo* 0. Clover 

Turbine Operator 
Grand Tower 

K Barbara Beach 
Secretary' 
Matloon 

Lawrence E. Collin* 
Unit Operator 
Newton 

Donald R Dutnbris 

coni. 10 David E. Bowlby 
Line Clearance Man 
West Frankfort 

Penny K. Cooper 
Secretary 
Treasury 

Scott Duncan 
Stockman 
Newton 

Frederick E. Fry 
Electrician 
Mercdnsia 

Harold D. Gambiil 
Line Foreman 
Maltoon 

Donald R. Head 
Meterman Journeyman 
Marion 

Robert A. Henuin 
Londetwer Pumpman 
Grand Tower 

Steve Hibbard 
Lineman 
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5.26 
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These captions are set flush left, 7 picas in 

from the left edge of the column, to allow 

room for the portraits. Interestingly, the 

7 -pica margin is maintained even when 

no portrait is available, giving the page 

strong overall unity. CIPS News 

Bold 

contrast 

5.25 

Three typographic contrasts are at work 

here: boldness, flush-right setting, and 

column width. The outermost column in 

this magazine is always 6 picas wide and is 

used for headlines and breakouts as well 

as captions. The caption’s line spacing re¬ 

mains consistent with that of the text, a 

nice touch. Scanorama 

5.26 

The boldness of this caption is in extreme 

contrast with the line-spaced text. This 

page is set up on a grid of three 13-pica 

columns. The outer column has been split 

in half, with the caption running across 

only half the full measure. This math¬ 

ematical order makes the page look cor¬ 

rect. Color photos and magenta /. Essence 
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5.27 

Boldness is only one device used to set 

this caption apart from its text. The text is 

set flush left/ragged right; the caption is 

flush right/ragged left and is not set across 

the full column width. This added white 

space melds with the double line space 

beneath the caption and creates a pond in 

which the caption sits. Vistas 

5.28 

A bold lead-in, contrasting with the bal¬ 

ance of the caption, can demand the 

reader’s attention if provocatively written. 

D 

5.29 

In this publication, the bold lead-in cap¬ 

tions are centered beneath the photo and 

are never longer than one line. Cumula¬ 

tively, this creates a significant personality 

for the magazine. New York 

bond trusteeships; mortgage banking; at 
investment option for union pension fum 
them to job-generating construction proj 

To promote these services, Trustcorp o 
tri-state personnel have forge-d a creativi 
calling on prospective customers togeth 

This Spring, for example, Mr. Benuei 
Via1 President Gary D. Lind, working 
Inc Trust Services Vice President Edg 
marketing Trustcorp's extensive bond 
capabilities to prospective customers . 
als in the field. 

"We can service municipalities, cow 
agencies and authorities, corporations 
and health care facilities that need to . 
expansion or improvements through th 

5.27 

Trvstcorp 0/ Florida President 
Richard Bennett makes sure 

that Midwesterners who have 
declared a Florida domicile 

know our capabilities.'' 

“Interstate 75 comes right to Naplcs-we are a 
bastion ol Midwesterners." commented Trustcorp of 
Florida President Richard K Bennett 

lb personal trust administration and portfolio 
management, the Pelican Bay facility added discount 
brokerage aud safe deposit services, an Atlas Tours & 
Travel satellite ticket printer an electronic stock quo¬ 
tation board and a meeting place for people hankering 
after their home-town newspapers. 
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The Cutting Edge/Michael Gross 
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Philadelphia 76ers 

game who’s bothered by other teams’ 

fans,” he says. “The problems of the 

road are the travel [the Sixers took a 

6:20 flight out of Salt Lake the previous 

night] and being at the mercy of the ho¬ 

tel restaurant menu and sleeping in 

strange beds. At home I eat at a certain 

time and get my sleep. I arrive at the 

Spectrum at 5:30. Now I’ll go back to the 

hotel, but I don't want to read because I 

have to spend time concentrating on the 

i-c-;>*<* 'S'- S 'SC.S 
S^S a. ' ! i: S Uk V7 
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FEB 22 Jig 
GMINSKI, WHO DIDN'T GET TIME 

TO READ IN OAKLAND, MADE THE 

MOST OF PHILLY’S LA. LAYOVER 

game and I want to stay fresh. So I’ll get 

a bite to eat, watch a little TV and try to 

get some rest.” 

Later, while Gminski winds up 

lunching on cold pasta and other sensi¬ 

ble foods at the Airport Hilton salad bar, 

Barkley treats Hawkins, Dawkins and 

reserve Lanard Copeland to a postprac¬ 

tice meal at a soul-food restaurant he 

knows. Short ribs, smothered steak, 

cream corn, yams, black-eyed peas, corn 

bread, rice and gravy make up what 

wduld never be confused with a training 

table meal. General Hospital plays on a 

TV set overhead. Talk turns from Jesse 

Jackson to the players' positive feelings 

for Lynam and for their recent success. 

“You know, when you have those feel¬ 

ings when you think you can’t lose?” 

says Barkley. Everyone nods and chews. 

With the powerful Los Angeles Lakers 

coming up on Friday and the red-hot 

Phoenix Suns on Saturday, the Sixers 

20 

need to beat the Warriors, who have 

dropped three straight games. 

Barkley believes the primary reason 

the Sixers have been successful this sea¬ 

son is the development of the 6' 3" Haw¬ 

kins, who as a rookie in 1988-89 relied 

strictly on his jumper. Since then he has 

added an array of spin moves and fade¬ 

aways, along with a new attitude. "I’m 

looking to create,” says Hawkins. Not¬ 

withstanding his winning shot against 

Portland, he has made only 8 of 24 field 

goals in the last two games. 

“You got to keep shooting," Barkley 

tells him at lunch. “I will never under¬ 

stand how a great player can lose his 

confidence.” Barkley pays the $68 tab. 

and the players stumble, stuffed, out into 

the 2:30 sun to walk a little until they 

call the Hilton van to come to pick 

them up. 

Two hours before the tip-off, Haw¬ 

kins is trying to sleep off his short ribs on 

a wooden bench in front of his locker. 

Barkley arrives later, and he looks sick. 

He thinks the creamed corn has caught 

up to him, although it might be the 

steak. 

Popping Gelusil pills like M&M’s be¬ 

fore the game and during timeouts. 

Barkley is not his usual take-charge self 

from the outset. But no Warrior assumes 

control either, until Tom Tolbert, a 6' 7" 

rookie from Arizona, scores eight points 

in the first 4:14 of the fourth quarter to 

cut a Philadelphia lead to 86-83. With 

the score tied 93-all and with 1:34 re¬ 

maining, Hawkins takes a kick-out pass 

from Mahorn and converts a three-point 

. 
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FEB23HB 
SMITH LOCATED DOZAL'S BACK- 

HEALING FINGERS BY LETTING HIS 

OWN FINGERS DO THE WALKING 
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THE SIXER HEAVYWEIGHTS, MA¬ 

HORN AND BARKLEY, REHEARSED 

THE FINE ART OF INTIMIDATION 

shot for what proves to be his second 

game-winner of the trip as the 76ers 

hang on to win 96-95. 

FRIDAY, AT LOS ANGELES 

While driving a rental car following an 

afternoon practice, Mahorn backs up 

traffic on a street near the Forum when 

he stops the car and jumps into the 

backseat to pummel Dawkins, who has 

been slapping the back of Mahorn’s 

head. “On a trip this long,” says Ma- 

hom, “you got to get a little crazy." 

Meanwhile, Derek Smith, the 76ers' 

sixth man, is riding to meet a chiroprac¬ 

tor, whose name and address are on the 

torn Yellow Page that Smith holds in his 

hand. This will be the second time on 

the trip that Smith has had an adjust¬ 

ment made on his right sacroiliac joint, 

which slipped out of place during the 

preseason when Barkley drilled him as 

Smith tried to dunk. After one elbow, 

one hip, three knee and two left-eye op¬ 

erations, all since 1985, Smith could up¬ 

date Gray's Anatomy He spends 15 min¬ 

utes detailing his medical history to 

Dr. Guillermo Dozal. Dozal’s adjust¬ 

ment to his back takes about 10 seconds. 

5-30 

Each caption in this story begins with a 

very bold, compact date and time, printed 

in blue. The line-spaced caption text, set 

in bold caps, contrasts with the article’s 

text. The two elements combined signal 

the reader to look at the captions before 

reading the text and lead the reader 

through the photos. Sports Illustrated 

Italic 

contrast 

5-3i 

The use of white space beneath the bold 

italic caption immediately separates it 

from the text and binds it to the picture. 

Snow Country 

5-32 

A very simple contrast, italic juxtaposed 

with the roman text type, combined with 

a narrower than necessary measure, dis¬ 

tinguishes this caption. Restaurant 

Business 

5-30 

S222S2S 
Woodcutter, vegetable-grower and 

ski coach John Caldwell is 'boiling, because now is when 

The Sap's Running 

icds are really a 
;r» like a hotel: 
•s. but if only 10 
ere, who cures 

One of the self- 
icilitiea taken 

the Urea tor 
litu) in Prince 
The iKi-hcil fa- 

■efore Marriott 
%o. The kitchen 
s own entrees 

patients three 
500 visitors a 
oor cafeteria. 
?nts are rotat- 
according to 
lied, low-sodi- 
iclude baked 
rian lasagne, 
•akod comish 
•m salad bar. 
de submarine 
meat fillings. 
i content are 
le menus. The 
about $2,800 a 
■Mm checks of 
io belter than 
•vice director 

g people who 
rcially careful 
cleaning tecii- 

ftolierl M. Dorfman. 
senior v.p., Health Cart 
and Canadian division 

ing to get the parents out of the room." 
Dorfman says. "We try to use a small 
area inside the hospital to set up as a 
dining room; the ambience is much nic¬ 
er than having it in a pa Lieut room." 

The additional overall service also 
me°' ' -*'ose no- ’ ~ 

management believed that each of the 
core businesses—education, health 
care, and business feeding—should 
have a business attached to it that rep¬ 
resented a growth opportunity, an ad¬ 
jacent business that each business 
Wd wnulioia. 
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Tucked amid the overlapping portraits, 

these bold serif italics contrast with the 

light roman sans serif text. That this cap¬ 

tion is printed blue helps make it findable 

as well. Directions 

5-34 

The classic small italic caption (popular 

with visually sophisticated publications) is 

set flush left/ragged right, filling a narrow 

outer column. The size and stress change 

gives the type a different flavor, but stay¬ 

ing within a single type family retains 

consistency. In House Graphics 

5-35 

The typography here is extraordinarily 

simple; what is interesting is the system of 

which it is a part. This magazine positions 

its captions at the top of the live area, with 

visuals and text beginning at sinkage, 

which is 13 picas from the top trim. This 

ensures plenty of white space surrounding 

a rather subtle caption. Readers quickly 

become accustomed to looking for the 

captions at the tops of pages. Natural 

History 

5-34 

Hundreds of thousands ofchinsjrcip 
penguins breed at Hailey Head on 
Deception Island 
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pent lures; and solid bones replace the hol¬ 
low ones typical of most birds, greatly 
enhancing their diving ability. 

These adaptations allow the penguins to 
thrive under conditions where most ani¬ 
mals would perish. And of all penguin 
species, Adelies and chinstraps are per 
haps the most abundant, numbering an 
estimated 50 to 100 million each, while 
gentoos are an order of magnitude less 
plentiful at 5 to 10 million Penguin num¬ 
bers have not always been so high, reach¬ 
ing current levels only after the massive 
harpooning of the large baleen whales in 
the late 1940s to 1960s, The key to their 
increase may be krill, small shrimplikc 
crustaceans, up to sixty millimeters long, 
that abound in antarctic waters during the 

summer A consumer of microscopic plant 
life at the base of the marine food web, 
krill are usually found in highly concen¬ 
trated swarms. A primary food for many 
whales, seals, and birds, they arc the most 
important members of the antarctic zoo¬ 
plankton community- Adelies and chin- 
straps eat krill almost exclusively while 
the ge Moos’ diet is about 85 percent krill 
and 15 percent fish- Simply put, fewer 
whales meant more food for penguins. 

When our study began, our first hy¬ 
potheses were shaped, not surprisingly, by 
what was already known about the three 
penguin species Adelies were by far the 
best known, largely from earlier work b) 
David Ainley (also from Point Reyes) and 
his co-workers The Adelies’ annual cycle 
includes eight months (February through 
September) spent on the pack ice, a vast 
ring of frozen sea that surrounds the icy 
continent each winter, As the ice begins to 
break up with the September advent of 
spring, Adelies migrate to their breeding 
grounds Males arrive first to claim and 
defend a nest site and advertise for mates 

with raucous, staccato “ecstatic" calls 
emitted with flippers waving and bills 
pointed skyward. Females appear several 
days later, and a pair bond is soon formed, 
followed by copulations, pebble gathering, 
and nest building. After two to three 
weeks, the female lays two eggs in the 
little pile of pebbles that serves as a nest. 
She then goes to sea almost immediately, 
leaving the male to incubate. This first 
incubation shift averages two weeks, and 
by its end. the male will have fasted for at 
least five weeks After being relieved by 
the female, the male goes to sea to feed for 
about ten days. After this first round, in¬ 
cubation shifts get shorter and shorter, 
until at the time of chick hatching (thirty- 
two to thirty-five days after egg laying), 
males and females switch every twenty- 
four hours In this way, the adults regain 
much of their energ\ and arc ready to feed 
chicks on a daily basis. 

Newly hatched chicks arc totally de¬ 
pendent on their parents for the first three 
weeks One adult remains at the nest, pro¬ 
viding warmth and protection for the 

31 
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5-36 

exposure, a regular department in this 

magazine, always features just one color 

photo per page with a brief description of 

the subject and the technical data of the 

shot. This handsome typographic under¬ 

statement allows each photo to stand on 

its own merits. The typographic contrast 

is created to differentiate between the 

photographer’s name, always run first on 

these pages, and the description. Outside 

Initial 

caps 

5-37 

An initial cap’s function of providing an 

easily-seen starting point is achieved as 

this blue initial is indented to the center of 

the 12-pica-wide caption. The caption is 

printed warm gray, and the illustration 

uses the two colors and black effectively in 

a series of screen tints. PassWord 
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Centered italics under a full-page photo 

with a contrasting initial cap. The initial i, 

in the same typeface used for the story’s 

headline, so the connection with the rest 

of the story is dear. Pacific Northwest 

Rules 

5-39 

The bold overscore draws the reader’s at¬ 

tention. The empty outer column also 

helps make this caption visible. Parents 

5.40 

The color photos in this story are en¬ 

closed by heavy 6-point box rules, which 

certainly set a tone for the series. The cap¬ 

tion, set in all caps to contrast with the 

generously line-spaced text, has a 4-point 

overscore that visually connects it to the 

box rules around the photos. Cleveland 

Magazine 

5-38 
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iling and j hours and low pay made manv pari 
un .1 rear, time jobs self-defeating 'Our budget 

months j absorbed my little paycheck like a 
tager.' she sponge.” moaned one woman 

,d - nwmry for the -- 

turned to work. They had assessed 
thetr skills and planned a career, hill- 
time or part-time, according to their 
needs leaching |obs most closely 
matched school holidays and sum¬ 
mer vacations hut required hours of 
planning and record keeping done ai 
home, so many former teachers 
turned to part-time work In pre¬ 
schools. private schools, and tutoring 
—nice* • ' —   'o roller — 
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became a city in 1%). Beach wood is no ordinary boom town of unchecked growth 

and hodgepodge zoning ordinances. Rather, tike the cutting ofa gemstone , thecreation 

of this premier community has been skilled and artful, and its multi-faceted features 

make Beach wood a standout 

One brilliant facet has been Beach-woods exceptional commercial growth. On a 

recent afternoon. Mayor Friedman stepped out of his car into a desolate, windswept field. 

See over there,’’ he said, pointing to the horizon "Isn’t that a beautiful sight? On 

a dear day you can sec the Terminal Tower. This is one of the highest spots in Cuyahoga 

County." 
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One can also see the future from that vantage point. Friedman was standing on 

the proposed Chagrin Highlands, a $60O-million office complex to he developed by 

Figgic International, Inc,, a diversified Fortune 500 company. 

The tvlO-acre site, slated for completion by 2011. will be the company’s new world 
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In the lull before 

the storm, relax 

and enjoy Wolf 

Rixer scenery. If 

the going gets too 

tough in the 

thundering waters 

ahead, just carry 

your raft a bit 

farther downstream 

and put in again. 
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The hairline rule that frames each page in 

this story contrasts handsomely with the 

bolder, 3-point rule above this caption. 

The thicker rule, printed red, defines the 

full column width occupied by the cap¬ 

tion. Midwest Living 

5.42 

Some mighty heavy 12-point rules are in¬ 

tegrated into a system of columns and 

half columns defined by vertical hairlines. 

Each story’s overscores are printed in a 

different color: here they are blue-gray; 

the previous story’s are tan. Electrical Con¬ 

tractor 
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The short, heavy rules seem to accentuate 

the verticality of this page, because the eye 

jumps from one to the other vertically 

and because the caption is set in several 

very short lines. American Way 

Boxes 

5-44 

Dropped out of a solid green box, this 

caption acts as a bridge between the photo 

and the text by extending beyond the edge 

of the photo. Notice that the caption is 

positioned near the picture’s subject but 

does not cover it. M. 

545 

The bold caption is overprinted on a 

screen tint, in this case bright green. The 

green rectangle overlaps the black-and- 

white photo, bonding the caption and 

photo into a single element. The green 

box aligns at the left with the text column, 

a detail that contributes to a neat, inviting 

presentation. Interchange 

TIk.' B. B. King legend as a 
guitar man overshadows his 
role as creator of a vital, lad- 

less, pure and epic form of music. He 
has represented blues during it* hard 
umes, and its happy hard times. Blues 
is a great stabilizer m music: it helps 
keep it honest. King s songs. Iiis op¬ 
eratic voice and his old-timcy blues re¬ 
vues pack as much punch as his "per 
fect-nnte-al-tlie-right-timo" guitar 
style lie's on the rigid 300 nights a 
year. 

He says: 
"Every night, I'm into what 1 do. 

Emotionally, certain tunes gel to me 
more titan others. But that's the dil- 
ferencc, I think, between me and a lot 
of people. Each night I play a song us 
I leel it at that time Most of the songs 
I do were written by somebody else, 
and you don’t always have to luce the 
songwriter that night in the audience 
Bui I do the same with songs that I 
wTote. I try and utterpret it as I feel it 
Hurt tught. not as I (clt it in 49 or '66. 

'Even The llirill Is Gone,' my most- 
played tune. Each utile 1 try to play it 
as though I never played it before. We 
have a road map of chords, but I don't 
play the melody note lor note, There¬ 
fore, It’s fresh each night. 

’I'd like to have more hits Ilian I've 
had. Ill knew why 'Thrill la Gone' was 
a hit. I'd have a hit record every tune 
1 record an album. I can't give you an 
explanation, I swear I don ; know. 
Maybe it was just that time in history, 
I've recorded. I tliutk, many great 
times by great writers, with great or 
chc Strattons, where the company put 
the promotional weight beliuid it and 
it didn't ga III knew what nukes 'em 
happen. I'd have one tomorrow. 

"Hardly a week goes liy where 
somebody don't ask me the story ol 
'Lucille' I King's legendary guitar that 
he rescued from a fire In 19-19). Lucille 
b a Gibson 355 solid body. It's a big 
brolhei to the Les Paul. In fact, it's 
similar, only larger. The Gibson 335, 
Prior to that, lent the (-holes and was 
itollow inside I had one when it first 
came out. before Chuck Berry. Bui 
later, the 355 was nude as the B.B. 
King/Lucille model. Being a solid body 
made indifferent "boaether from tlie 

much. Ever since I've been able to get 
electric guitars. I've stayed with them 
pretty near all the time. I've got an old 
metal Nutional Sleek and 12- and six- 
streig GiUson acoustics, but I devi l play 
llx-m. I used an acoustic on stage some 
year* ago at the Apollo Tliealcr, but 
not since. 

“I feel so inadequate when it comes 
to placin', I hear other people who play 
so well. I'm kinrla lazy about practicui' 
pliysically aa I should. 
But mentally, if 1 have 
the guitar m the room, 
out nf tlw case, take a 

I'm louchin' it,' I can 
practice by thinking, 
There’s never a time 
when it doc-in'l comfort 
me wmewliaL if I pick 
it up, When I start play¬ 
ing II automalically 
seems tn take rivet 

"I was crazy about 
Segovia, ll don't liave tu on umes. i 
went to his concerts Guitar is guitar 
to me. Anybody muster It or play it 
well, ui any type of music, tlwil fasci¬ 
nates me. Everybody seems to be 
playin' somethin' I wish I cotdd play." 

n 
liel Atkins founded u linger- 

\ J 
V,—4 lh.it is a school nt guilar by 

itself. These days, lie records proMi- 
Gtlly. albums oi smoolli jazz and sophis- 
mated country, 'Use “Country Gentle- 
iron.' Atkins' nans.-sakc guitar, has Urn 
a staple mstrumeni foi decades 

'1 was with Gretsch for many yearn. 
Tlie Beatles played one of my guitars 
(the Country Gentleman), Duane 
Eddy, a Ini of people. Hack in those 
years, George Harrison wrote a finer 
for otic of my albums. Somelxxly at 
RCA >n -New York got in touch with 
him, He was never a great guitarist, 
but lie played some great licks licit 
those guys dreamed up. I was uito tlie 
group and Use songs. When I saw them 
playing my guitar. I said. 'Hoo-ray!' I 
have no idea how many Country 
G"'" •*» were Wild, but I'm suri; 
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M ntflldli il I km 
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Your Healthy Child 
The United States faces a critical period of 
history if Us citizens continue to take 
Immunizations for granted, according to 
-■ - - iV><« nonorof1 

‘Almost 40 years ago. thousands of chil¬ 
dren '•vm- crippled by polio, many of 
whom died. 

the late 18t h century. Dr. Jenner scientifi¬ 
cally validated what English fanners had 
been doing for wars, using cow pox to pro 

' r-— «,n-,iwy 
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Amateur Photographers 
Win Recognition And Prizes 

Hawaii to capture the Best of Show prize in the 

AmSouth Employee Photo Contest. Joyce won $50 

for her photo of Haleakla Crater on the island of 
Maui. 

Darlyne Casey, Trust Em 
Benefits, Birmingham, won 

Place and $15 for a ean< 

photograph taken at a f 
wedding. 

Martha Sykes , Corporate Marketing , 

Birmingham, made her trip to Egypt 

pay off when she won $10 for her Third 

Place photo in the People Category. 

Joy B, Nash, Credit Administration, Mobile, won the 

$25 First Place prize in the People Category. Joy 
, saw a winning shot when her son and neighbor 

decided to peek through the backyard fence. 

8 I 

m 
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The type has been set randomly for the 

torn-out captions in this fashion article. 

These torn boxes straddle the edge of the 

color photos, which end 7 picas from the 

gutter. Freundin 

5-47 

The captions for this corporate photo 

competition were typed on tracing paper, 

torn out and photographed on top of 

hairy paper. The color photos and black- 

and-white portraits of the winning pho¬ 

tographers were superimposed by the 

printer. This creative and intelligent 

grouping of three distinct elements is a 

victory for logical, clear communication. 

Partners 

5-47 
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This box is carved out of its surroundings. 

Such a treatment requires very even text 

type to allow the anomaly of the bold sans 

serif caption to stand out. The caption is 

printed red. New England Monthly 

5-49 

This box is implied: no borders are actu¬ 

ally rendered, but the text and picture are 

chiseled away to create a visible shape in 

which the caption is carefully justified. 

Each of the six captions’ last lines in the 

story is as carefully filled out as these. 

Sports Illustrated 

ocean, generous porches, and an infor¬ 

mal arrangement of windows and in¬ 

terior space. To make the house work 

with the island's architectural heritage, 

Van Dam designed a cedar-shingled 

structure with a deep porch and deck; a 

second-floor dormer with a small 

widow's walk that penetrates the sharp 

line of the front roof; two-over-two 

windows traditional to the area; and an 

homage to Stevens in a 

narrow slice of gambrel 

roof at the rear. In a 

report designating the 

Nielsen place a 1989 

Design Award winner, a 

juror for the Maine 

chapter of die American Institute of Ar¬ 

chitects wrote, “. . , the building is cut 

on the two sides rather sharply, giving it 

an incomplete shape like any good work 

of art. It demands your attention to com¬ 

plete it." 

Inside, the eye 

delights In 

soaring 

volumes and 

refracted light 

ONE OH THE REMARKABLE tilings about 

this building is the sense of spaciousness 

once you step indoors, despite an interior 

that measures only twenty-one by 

thirty-one feet. The expansiveness is 

partly the result of mne-and-a-half-foot 

ceilings downstairs and an open floor 

plan, and partly the large banks of win¬ 

dows that fill the building with light. Hut 

good design is also responsible: the 

direction of the exposed ceiling framing 

draws the eye outdoors; two interior 

support columns define the living area 

but also echo the columns of the porch 

and the trunks of die paper birches out¬ 

side; a tall column of three windows by 

the stairs consists of two-over-two lights 

at top and bottom, but a clear pane in the 

middle that allows an un¬ 

broken view of the sky 

and delights the eye with 

its discontinuity. The 

soaring stairway to the 

second floor and the two 

bedrooms tucked be¬ 

neath the. steeply pitched roof continue 

the airy feeling. 

Every inch of the house's 1,470 square 

feet is used, and used well. Evidence of 

intelligence is everywhere. The wall be¬ 

tween the living/dining area and the 

The exterior 

is a marriage 

of traditional 

and modem 

elements 

PHOTOGRAPHS • ROBERT PERRON 
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<30 lit Eli si _x, you 

have to consider his 

body. Hairy as a bear, 

thick as a barrel, Smer- 

las weighs 290 to 300 

pounds during the sea¬ 

son and as much as 330 

in the off-season. He’s 

massive through the 

legs, which have ab¬ 

sorbed a decade of cut¬ 

blocking, double-teams 

and crackbacks. Then 

there’s the matter of 

pain. Smerlas hasn’t _ 

missed a game be¬ 

cause of injury THE TOUGH VET 

since he partially HAS STARTED 127 

tore cartilage in GAMES IN a row 

his right knee at 

the end of 1979, his 

rookie year. 

“He’s played with a 

hyperextended elbow 

and a pinched rotator 

cuff,” says Bills trainer 

he plays the garr 

years ago. “Are 

a TV man asked 

ter a game. 

“Absorba the 

He ended fou 

with appearance* 

that came a slum 

5-49 

Eddie Abramoski. “He’s played with a 

sprained ankle that was twice its normal 

size and a wrist that was so badly 

sprained he couldn’t bend it. Tape me 

up,’ he said. He puts pain out of his 

mind. He’ll play as long as I tell him no 

permanent harm could result.” 

Loud and boisterous—you can stand 
i** ' Ifnnw imm<»di?felv 
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I 989. SigoloIT (lfvi<I«\s to 

liquidate quickly rather than 

spend any more time looking for a 

buyer. Beginning the day after 

Thanksgiving. Ulman's going-out- 

of-business sale is a great success 

(center, right). The shelve# are 

stripped bare in just thirty-seven 

days—a far cry from the store’s 

hopeful \\ iiliamshurg Christmas two 

\ ears earlier (left). 

his dint^w...cs, nc was required by Hooker’s bankruptcy 
lawyers to furnish a non-refundable million-dollar guaran¬ 
tee that he would eventually come up with an offer—a 
condition he could not meet. 

In the middle of the proceedings, Robert Burrick, 
Conti’s attorney, emerged from the back of the crowded 
courtroom to cross-examine Martin Branman, managing 
director of Financo, Inc., the New York investment bankers 
assigned by Hooker to sell Altman’s. Burrick focused his 

cross-examination on the four-week limit that Conti's group 
had been given to put an offer together. 

“Is this a typical amount of time for a deal of this size?” 
he asked. 

“It is not typical, it is a little on the short side,” Branman 
responded. 

“About how much on the short side?” 

“Well, again, that would range, but I’ve seen deals get 
done from start to finish anywhere from one month to four 
months,” Branman said. 

“1 have no further questions.” 

“1 just have one other question on redirect. Your 
Honor,” said Sheldon Hirshon, a lawyer with Proskauer, 
Rose, Goetz & Mendelsohn, which was representing Hooker. 

...„er. it con.v. c been take.. ..me. ' 
He could not understand how a liquidation would be 

preferable to a sale: Altman’s inventory “at cost” was worth 
$25 million. His $10 million cash offer and the assumption 

of liabilities would represent a total contribution to I looker’s 
estate “in the range of $36 million.” 

Hirshon, however, maintained that a delay would mean 
a loss of approximately a million dollars a daw He insisted 

that the court accept a bid that day or liquidate. 
“I’m going to ask one last time,” Judge Bro/man said, 

“if there is anyone in the courtroom who would wish to 
make an offer to purchase B. Altman as a going concern 
now.” 

A man in the back of t he room named Richard Miller 
rose to his feet to address the court. “lust a couple of com¬ 
ments,” he said. “We arc a creditor, party in interest, and a 

member of the Creditors’ Committee. We have filed a re¬ 
sponse that has stated that we are in favor of the sale of 
B. Altman as a going concern,” Miller requested more time 
for considering the Conti bid and others. He wanted an “op¬ 
portunity to try- and save an institution with more than a 
thousand jobs in the New York City area alone.” 

“It is not fair,” he continued, “to say that if 
we don’t have a going-out-of-business sale effec 
tive tonight, we will lose all this money, we can 
never save this institution, and that’s the end of 
the deal. Thar’s particularly true. Judge, when 

39 

5-50 

Cluster 

captions 

A cluster caption consists of more than one 

caption joined into a single body of copy. It 

usually contains directionals (such as top 

left, bottom right) that indicate which illus¬ 

tration is being described by each caption. 

5.50 

The directionals are set in italics and are 

easily found amid the rigid verticality of 

Bodoni Bold. This cluster is set in a bolder 

and larger typeface than the text, indicat¬ 

ing that it is to be read before the text. The 

1989 is bigger still and printed red, next to 

a fake duotone photo. Wigwag 

5-51 

This cluster is intended to be read com¬ 

pletely. The directionals center and be¬ 

low are set the same as the caption and 

are not easy to pick out. But this tech¬ 

nique gives the cluster a unity that is en¬ 

hanced by the handsome sandwiching 

shapes, top and bottom, printed brown 

and gray. Tampa Bay Life 

5-51 
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5.52 

What makes this a cluster caption is the 

directional headings. The extra space be¬ 

tween the individual parts of the cluster 

caption helps the reader bounce back to 

the picture when the caption is read. 

Pebble Beach 

5-53 

This imaginative cluster caption echoes 

the story’s deck, which appears on the 

previous spread. The contrast between 

square color photos and white space with 

wiggly type continues throughout this ar¬ 

ticle. This type is as close to illustration as 

can be achieved without losing legibility. 

The caption is printed deep red; the kite , 

navy blue. USAir 

rii j 11 

AMOUS 

COUPLES, 

especially Holly- 

wood stars and their 

spouses, have been 

as much a part of 

the history of Pebble Beach 

as golf. Whether it's just 

strolling along the fair¬ 

ways or actually playing 

them, readily recognizable 

couples have always 

managed to upstage the 

equally famous Pebble 

Beach landscape--at least 

while the photographer 

was present! A 

FAR LEFT 
Janet Blair and 
her husband, 
Louis 7 Bush, 
early 1940s 

LEFT 
Mr & Mrs. 
Randolph Scott, 
1949 

BELOW LEFT 
Mr. & Mrs Conrad N. 
Hilton, Jr (Elizabeth 
Taylor) on their 
honeymoon, 1956 

BELOW RIGHT 
Mr & Mrs. Clark Cable, 
1956 

5.52 

...£ live vcais, tuu, ___ 

Conover, associate editor of Kite 
Lines magazine. 

Real kite mavens own a “ward¬ 
robe” of kites suitable for winds of 
varying velocities. Putting up one kite 
at a time isn’t enough for a kite-lover— 
25, 50, or even 100 kites flown in a 
train, on the other hand, are heaven. 
They are a traffic-stopper, too, as 
passersby gaze at the seemingly 
endless chorus line of kites dancing 
like an airborne version of Radio City 
Music Hall’s Rockettes. 

Stunt kites account for the newest 

ore a<,„. 

U’Fr: The Firsts0' ^ 
Fites isn’t justT°r*° the act’l0° 

100-foot, c4“- 

0jrP \ °vvel» kites. 
V/. *7. 

F'telistsfor „ \ 

surge in “kitemama.” A conventional 
one-string kite can only go up or 

down; tradition-breaking stunt mod¬ 
els can be steered by a line in each 
hand, making the kite go either right 

or left respectively. Dual-line kites, 
devised in 17th-century England, were 
refined during World War II and used 
as moving targets to train soldiers. 
Flown on 150 to 200 feet of line, 
stunt ko" " •c 

5-53 
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DEPARTMENT HEADINGS 

Department headings are like road signs that help read¬ 

ers find their destinations. They are vital elements in establishing the 

cohesiveness and strength of your publications personality. At best, 

they work hand in glove with your other display typography to 

organize and highlight your stories and articles. At worst, they are 
mismatched smudges buried within a 

publication, confusing rather than easing 

the reader’s search for visual signals. 

Departments are topics that appear in 

every issue. Features, on the other hand, 

have varying content and a for-this-issue- 

only specialness. It is unwise to allow 

departments to outshout features, weak¬ 

ening the features’ uniqueness. Depart¬ 

ments are toned down by treating their 

type and imagery in a visually consistent 

manner (fig. 6.01). The disciplined quiet¬ 

ing of department graphics has a profound 

effect on the perceived cohesiveness and 

visual personality of a publication. 

Relating prominent display type 

throughout a publication bestows visual 

unity. Typographically connecting the 

cover logo, department headings, head¬ 

lines, subheads, and breakouts is the most 

visible way of joining the editorial matter. 

This also separates it from the advertising 

pages, a differentiation that readers re¬ 

quire. The best way to relate all display ty¬ 

pography is to use variations of a single 

typeface (fig. 6.02). 

The primary display-type relationship 

is between the cover logo, or “flag,” and 

the department headings (fig. 6.03). This 

relationship connects the inside and the 

outside of your publication, making a 

more powerful over-all impact on the 

reader and making your publication more 

attractive to potential advertisers. 

Department headings can be treated in 

an infinite number of ways. When well 

designed, they are recognizable bits of ty¬ 

pographic fun that often allow the balance 

of a publication to be considerably less re¬ 

markable. Of these limitless possibilities, 

there are three basic forms: unadorned 

type (fig. 6.04), type with rules (fig. 6.05), 

and type with illustrations (fig. 6.06) 

Choosing which is right for your publica¬ 

tion is a matter of finding a complement 

to your other typographic elements. 

Department pages are either clustered 

in the front and back of a publication or 

scattered throughout its pages. Separated 

by advertisements, they must immediately 

be recognized as editorial material. De¬ 

partments cannot outshout ads (ad agen¬ 

cies are paid great sums to make highly 

6.01 

The 
New Hartford 

Gvoseille 

From the 

Selectman’s 
Desk 

Finance 

Committee 
Report 

School board 
approves budget 

Compromises on 
5.6percent increase 

6.02 
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visible pages), so departments must be¬ 

come visible by being related to one an¬ 

other; they make a cumulative impact. 

Giving departments a like treatment is 

called formatting. Formatting depart¬ 

ment pages achieves two valuable goals: 

the pages appear to be a large, unified 

body, and the preparation of each issue 

becomes easier with more time available 

for developing exciting feature graphics, 

where editorial excitement really belongs. 

Formatted department pages must fol¬ 

low a style that is rigidly and consistently 

applied to enable readers to recognize 

them. All typographic elements must be 

handled identically, images must fit into a 

limited range of sizes, white space must be 

treated the same from department page to 

department page. It takes very little to 

weaken the format “just this once,” losing 

the gain in excitement to messiness. 

With restraint and discipline, depart¬ 

ments can be the mortar that holds the di¬ 

verse elements of a publication together. 

Department headings ought to be atten¬ 

tion-getting devices that stop the reader 

long enough to scan the headline and vi¬ 

suals and then, one hopes, to continue 

into the text. 
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Truck of 
The Month 

Linens of the Week, 

Washington, DC., 

is featured 

By lottpli R. Schiih U„,.. ,, 
Washington OC,m, fcumlrd in I9JJ 

•’"'l* * vr.-l- U T*M'> «u««yn ,>j iraiV js j ful|.*rvlce icxlilc renul commim 
™,OT' "d Currently, li operate, tire plums In ihrtc 

CIIIM Washington. I) C . Ikiluniorc. Md . 
and Wilmington, Del 

l*« Wl. Uncus nl The Week updated 
ns logo and to corporuie image "Wr 
oaiuider cacti at our rruclu to be mate 
than simply a ilcllvrr) vehicle," so)» 
PreHilimi Alan Bubcv "With 6,1 muis 
tairimg nnr marketing area, the puicn- 
lial leu marketing exposure u 
Tremendous 

"We wanted 10 capitalise on ihn 
cep-sure Ourslogan. lour Image tsOur 
Business says wliat we really deliver — 
(irsl-clui quality linens, career appaiel 
and ancillary products We’re nor just in 

the linen business we're In the image 
business WelutlpourcusKifnentcmrce 
firswlasv Image for themselves ' 

IKSA's Srrvipe and Olstrihutlon 
Committee leotum dus srhitle as an 
example ol srhal the indusiiy's aurniinn 
shuuld be to pnlillc Image 

The uiuuniuee mures all members to 
send a photograph uf thru vehicles as an 
entry lino the T reck of lire Mtmtli Club. 
Send an H-mch by 10-Inch color phnto- 
gtaplt ol sour vehicle toJoseph it. Scholl 
II I RSA's h-'-jtlquurti-rv in Hallandale. 
Fla along With a paragraph or ow on 
how you feel voor vehicle's graphic 
design enhances yriur company's public 
image IIII is featured os a Track of the 
Month, tt « automatically entered into 
ntSA's 1 nick of the Teat CnntcM □ 

6.07 

Sr P Hr 
LORO Of THE RING 

, «*' ' *•'<«•“ —v«aBS* -r- Iho 1333 Olympc C-Amto $« ,,1 The USA Anta-.. 
baling rtsdsu* «: noioc'wr Ini' o' St* voq- a le* -,,-hS dm He evstwo me 

, y " « BW ] Ido 
And v:< ' • Michaol Corb»|#l t.iigawl oil 0 mti*c acedia «hm«nlf i , mcto-i-i 

Iho immmtMjnal 8o»;np ftxScranari 'gn: llyi-osinm mi* 
no i2 roat-i«i PH*y*» oaihm imocnwl down Mtianocha- K-n-assom ■ 

tysieos '•>•«■** Boetr, i *c-om sKsaooc th* sch*dj*« i*,,:,,...igjn- j, -hu tej, 
lire I ,-srioo ’to te'5ly nqtilo'n,y< now won <s- ol hht Mloen fa-lifs j'-c ha', nc 

AVfbh; iboui t'i* cto>«u»dest-oy. -mg ,& ver-at I'wr wanted m-wh i *■.» ... y<swf 3ig 1 
lew svt.'ybecy mat -cTiri was pamg is stop mo 

FROM MANES TO METAL 
Hn.iusieo Sonny' Ruero 

7^4, 
SHOWTIME 
| 1 lose lovable Moppet 
<i character Kermit It* 

frog, Miss Piggy. 
Foute Bear and Animal 
ore laking ilidr acl on die 
load to teach kM» about 
traffic safety. Tlic Muppi't 
Traffic Safety Shot* is scl 
on a 2.000-st|uare-fool 
ndnaiitro movie lot whore 
youngsters can caich the 
carloon Muppcts filming 
Play II Soft. Visilors tide 
stylishly in aa-passenger 
cuf dial wind thee 
way diroogh Ihc scl 

Eti route flic kids spot 
Miss Piggy tcoclwig Ihrcc 
penguins to look entefudy 

Muppets 
on tour: 

Don't 

mbs this 

traveling 

troupe. 

Oodles of Noodles GENDER 
! nip Jd 

teadics a chrcken how 111 
U cross Ihc road at 3 traffic 
V light. And making his di 

ttxlonal debut is Gcmru. 
By tile lone die daities ate 
m die can. kids will luce 
seen about eOsmmatctl 
character# offering impot- 
tant lossores on traffic 
safety. The show, spon¬ 
sored by Plymouth, rei t« 
making local stops si 100 
main Ihroughout die cotat- 
try over die neat three 
years, fet the draw's ln- 
cailoiw and dates, write 
Moppet Traffic Safely 
Show, ?.100N. Wo*5d«ard 
Ave., Suite201, Bloom¬ 
field Hills, Ml 48013. 

I Tran discovered why die 
lines fnt the women's 

J man arc always longer. 
Slit docked titc ac- 

£ lua! "sti>U” lime of 
«"»- latest 

Type 

only 

6.07 

This department heading consists only of 

type. Notice that it aligns flush left with 

the byline and bio and that the headline 

aligns flush left with the text. Retaining 

consistency in the sinkage at the top of the 

page and in the emptiness of the leftmost 

column throughout the department pages 

in this publication is very important. 

Textile Rental 

6.08 

The Helvetica Ultra Compressed of this 

department head has been given cast 

shadows on a desktop computer. The let¬ 

ters are printed in warm orange with 60 

percent gray shadows. The white space at 

the head of the page has been purpose¬ 

fully left open, enabling this compelling 

department head to receive the reader’s 

full attention. Hispanic 

6.09 

Crayon calligraphy appropriately suggests 

the quick scrawl of a busy mother who 

grabs the only tool at hand — since all pens 

and pencils have presumably been long 

since lost by her little crumbgrabbers - in 

this heading. It is repeated in a reduced 

size on subsequent pages. Family Circle 

6.09 
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6.10 

The contrasting typefaces, one bold sans 

serif and the other custom-drawn calligra¬ 

phy, echo the cover logo, which also ap¬ 

pears at the top of each page. Department 

headings in this publication are always 

printed in two colors, deep red and a 40 

percent black screen tint, and are consis¬ 

tently styled to fortify the publication’s 

design personality. Virginia Leader 

6.11 

Verticality and redness make these head¬ 

ings stand out in a visually active, typo¬ 

graphically dynamic publication. The 

headings always appear in the upper left 

corner of a left-hand page. Display type 

throughout this publication is set in varia¬ 

tions of Futura, printed in either black or 

warm red (100 percent magenta and 100 

percent yellow). Mixing the typeface 

variations creates continuity throughout 

the issue. Elle Deutsch 

6.12 

Contrasts are made obvious in this head¬ 

ing. Bodoni Bold all-cap roman type is 

printed in a color that changes for each is¬ 

sue. The Bodoni Bold lowercase italic is 

printed in solid black. A strong relation¬ 

ship with the cover’s logo has been cre¬ 

ated. Sara Lee Interchange 

6.10 
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From Rockers 
to Rowers 

Meet four seniors who prove It's never too 
late to be a champion. By Julia Coffey 

"Ay.: in a quesliim of mind war matter. If you don’t 
mind, it don't motion"—Murk Timm Gemsaom abpt what it user iv> bk 

America's population solder Umn il ever 
Wi-S imt the old seem to be getting youn¬ 
ger. For Urn first time in history, the me¬ 

dian age is over .'12. In 1950, peo¬ 
ple age 65 ami older made up 7.7 
percent of the U.S, (stpulalion, 
Kxluy the figure is 12 percent, 
and by 2020, it will be 17.3 per¬ 
cent. The fastest growing group 
is age 85 and over, fmm 0-6 per¬ 
cent in 1950 to 7.1 periimt liv Ihe 
year 2020. 

DOS a? 
DON'S 

afe 

Hoots, a big hit this fall, arc /oiif 

on practicality and style. Hut took 
your step—wearing them 

right, takes 

r footwork . I. . 

are dipping into the fountain of youth and making 
healthy cluutges when nuuiy ot tlwir peers are re¬ 
treating into rockers. While watching the uxeep- 
tionnl young athletes ttimjieti) in Ihe (.luwlwill 
Caines this summer, rememlier these high-spirited 
individuals. ’I’hcy are coming back for secondn, prw- 
ing that it's i *> late m be a champion. 

Peggy Hatte 
Aeon, sonsy machine 

"They call me the club go¬ 
rilla," site says with a smirk, fksx- 
ing her biceps as proof "Look at 
this muscle heiv. It wasn't then; 
Ixifore. I’m immensely stronger 
now." Site completes a 25-minute 
stint on the row*" • "■"•thine, and 

How to focus 

•dgrtn 
from vour time 

f'mn On* pniov 'ovomnkind *f 

6.14 

IX 

A new decade brings new resolutions. Per- 

n haps the prospect of entering the next 

millennium has spurred us to take responsi¬ 

bility for ourselves and our world, Texans 

have gone beyond enrolling in aerobics classes and eating oat 

bran and have taken their activism to the grocery store. Now 

a “good” product means one that is pesticide-free or even 

marie h aco-v . •• that u«.o- >»KV parkavipo ‘'‘’one 

6.13 

There are several typographic contrasts at 

work in this heading: typefaces (Aachen 

Bold and Century Old Style italic, both of 

which are used throughout for display 

and text type), color (the goodwill 

games is printed in a different color on 

each page, com in’ atcha is always in 

black), horizontal and curved base lines, 

and tight and open letterspacing. View 

6.14 

These department heads are unified by 

the use of the same typeface, though capi¬ 

talization and size change from page to 

page. In addition, an emphasized word is 

always printed in warm red, while the rest 

of the head is printed black. Occasionally 

the brackets are printed with a 40 percent 

black screen tint. They contribute an 

overall sense of fun and frivolity to this 

publication. Glamour 

6.15 

The combination of two fonts creates this 

distinctive heading. Sharp letterform con¬ 

trast is necessary to make each word read¬ 

able when fonts are blended like this. 

Note the apostrophe in what’s is clearly 

downsized to make it less prominent. At¬ 

tention to such details exemplifies the 

difference between typesetting and typog¬ 

raphy. Domain 

6.15 
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Type 

and rules 

6.16 

This screen tint gradation was easily done 

on a desktop computer. The style, sug¬ 

gesting a developing photographic print, 

is well suited to a photography publica¬ 

tion. Sufficient change from tint to tint 

was achieved by using 30 and 60 percent 

screens and solid black. Photomethods 

6.17 

Department headings can be made more 

visible by being run in from the side of 

the page. In this publication the color of 

the calligraphic type varies from page to 

page, but the underscore remains black 

throughout. The publication’s logo is re¬ 

peated on every department opener, and 

the word graphics in the logo is written 

in the same way as in the department 

headings, unifying inside with outside. 

The logo is dropped out of solid black, is 

surrounded by a half-point box rule, and 

always bleeds at the head margin. Step-by- 

Step Graphics 

6.18 

The simple, bold, warm red overscore in¬ 

sists that the reader notice this depart¬ 

ment heading. National Geographic 

Traveler 

mlssi 

AFfabilit 

II photography wasn’t such a tech¬ 

nically oriented craft. I couldn't 

empathize with pros' bewildered 

stares at the cameras on display at 

their local photo emporium. The most 

perplexing situation faces those trying 

to select a 35mm SLR, Jusl when you 

were beginning to feel safe trusting an 

auto-exposure model, the Industry is 

trying to pul the convincing bite on 

you that autolocus (AF) is now an 

essential tool of the trade. Whether 

you opt for one or not. chances are 

that within the next couple of years 

man'- -•"w"- eoUeart,,**s will have 

found on manual-focus m< 
example, the Canon EOS-j 
integral autobracketing. 

Much of what has appea 

meal in manual cameras is 

In buffet fashion on AF mo 

flash sync speeds, brighter 

easier-to-see viewfinders, n 
exposure options with sop 

metering programs. DX sp< 

and built-in motors are p 

standard on AF cameras, 

on autophotographer is > 

gambit—not the machine 

The prob’^m of aut< 

STEP-BY-STEP 

6.l6 

Creating an Identity Manual 
How COrpmate identity 
designer Veronica 
Sdpotcs established the 
com of a company’s 
graphic image. 

By Nancy Friedman 

lolorruwm fan fron inartieuj Uiuan 
ceooi Rcaiwul fenio»3/f. w «fcnKy 
rrunuai ccna.ro cccccmle OkIP, Catena 
loi df*«5 jrrcica itte world 

S... 

The Ink 

w 

Tank in Motion 

U/mi how 11.0. '"cm, lilc- AIK« Seller. IVnlor I(.,f HOW THE INK TANK WORKS 

liter liman concepts and '"txuj. ** 
directs an animated TV i.roji-<'(s.hocmtiniH-«tmr«iPi>»n>i>iii( u>\«. ytekcuy,ti* 

DEPARTURES 

The Museum of Smuggling 
At this display in Cornwall, England, things are where you'd least expect them. 

By Jerry Camarillo Dunn. Jr. 

I'm the law-abiding sort, 

but I do enjoy old mov¬ 

ies about spies who slip 

through customs carrying 

false-bottomed suitcases 

stuffed with secret papers. Or tales of 

smugglers skulking across borders at 

midnight with gemstones hidden in 

the hollow heels of their shoes. 

Although you can't condone most 

smugglers' intentions, you have to 

credit their ingenuity —and a good 

do that is ' ’ - f 

Williamson pointed out a figure of a 

I man tyring a chest of Chinese tea to a 

rope that vanished up a shaft in the 

I wall. "The shaft is like a chimney, 

but doesn't go out the roof of the 

i house," he explained. "At both top 

and bottom there was a wheel, with a 

I rope over it like * Lin h*fr, 

One thing that catches 

every visitor's eye at the mu¬ 

seum is the sign announcing 

that the owner is a former 

professional smuggler. 1 

asked Mr. Williamson about that. 

"During World War II, I was in the 

Foreign Office," he said. "The British 

government sort of trained me into 

smuggling." Among his exploits was 

diverting an early German jet fighter 

from the factory to Marseille, and 

then on to Britain aK**-/* 

6.18 
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('ll Y S T O RIPS 

The Spectator 

7he Two Tine Doses 

111 taut tfcitty • tuJin) l*c*"s I'otc* Aattti*. ItfMrfr Si"* t Wtu *’>**' 

Thflr purnr, iwneJ in tm>- W! /funfirrj. 
uVxoi rraJentt vfHmU/*u wii iltrir rreuium in tvniiy 

(T) topic often wondo about die origin "• 

ProidloAvfniicnarOrlafluma&nti (i I iwtl 
in metallic III*, the |[fjixliil vouch bring in 
Old World elegance to in nthenvite modat 

building. s, |u I I 

triced buck to pint • World Wit 11 (unjyiry when 
the rctidcMit of Budaprat cnM thru jit rrrauirct 

itidotmjlUt (ieorge Owen Knapp to adorn 
Ahadt, hit cuatc in Mnntccito In '•‘Mi, the 
aging Kjtapp told the property to Williim 
/inutiri. wlwiltniajuirvuflvcMomcviuri oiin- 

I'lcndii) Imiidinp. 
When /imilin created a ihoppingplaia at the 

die after World War II. hr brought tcveral 

n tVieloo Mo An S' SryWTthv fiKltJni l!fW 

wotltt of in Irion Anulv to moke n ont of the 
mt»l |ilcivtm corncra in Santa lUriun Htndei 
the visa, the original an included a mile nude 
called Atvlftr hv Hungarian tatlptot Alarm 
Mmhl and i lovely female nude hronre that ot- 
copied the ccniet of ihi garden "lierr the lith 
pond now ciandt Thor ttatuei cauard quite a 
«ir hid. in ihme dayt. and they cvennially 
found new homo nut of the glare of public life. 

! he budding on which die vain rrsi taco 
I’tcndlo Avenue i cpuied to be the olden ttfeet 
In Sima Uatbara.'fileavenue reptortut the latt 
temnant of die mod that led irtim the beach, 
|U>I the Spanoli military fotr (the Pmidiul and 
continued up to the Old Mituon When the 
American.' imputed a grid of ilr-aighf itrten 
trvrr the dceji) pueblo with in rambling lanct. 
many nf the old building* and tcuda became a 

6.20 

New Gear Review 

6.19 

A page-wide overscore accentuates the 

space not occupied by image or type be¬ 

low. The open letterspacing adds to the 

rich feeling of spaciousness. Santa Bar¬ 

bara Magazine 

6.20 

Rules for department headings need not 

be simple straight lines. These wiggly rules 

are always set across 6 picas, though the 

headings vary in width. Washington Flyer 

6.21 

This is a simple, elegant treatment. The 

18-point-thick bold underscore is run in 

deep purple (100 percent magenta and 70 

percent cyan). The purple rectangle 

brings the reader’s eye to the top of the 

page, where the fine cap/small-cap setting 

identifies the department. Sports Afield 

6.21 
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6.22 

These marvelous department headings 

use a peculiar typeface that give this pub¬ 

lication a distinctive look. The underscore 

of dots helps make the headings unique. 

These departments always start on a left- 

hand page and begin with a text-free left 

column. Note the “off-center centering” 

of this page’s layout. Trump’s 

6.23 

Depth can be achieved by using screen 

tints, even in one-color printing. This ex¬ 

ample has a 20-point 40 percent black 

rule bleeding off the head margin. The 

rule aligns flush left with breaks, and the 

heads are given generous white space all 

around. The hairline rule that encloses the 

copy adds further distinction to this treat¬ 

ment. Waste Age 

6.24 

Variations of squashed and squeezed 

Univers illustrate how exaggeration can 

overcome typographic differences. 

Though the type is always printed black, 

the 4-point overscores change colors 

within each issue, adding to their visibil¬ 

ity. Life Association News 

6.22 

News 
Breaks 

market crash echoes? 

Three Companies Restructure 

6.23 

LETTERS ID THE 
EDITOR 
TACKLING THE COACH 

Regarding Ben C. Kaufmann's let¬ 

ter ("ALW Consigned to Memory," 

LAN, Aug. 1989), while 1 don't have 

knowledge of the Lexington, Ky., 

market, 1 can assure you that A.L. 
Williams ic vm> ar+h;p in Califnrnia 

A.L. Williams approach for what it 

Thanks to Alan Press, CLU, and o- 

ers, I am able to keep the public z, 
prised of reality rather than of t 

rhetoric of Art Williams. 

William T. Wilson, CL 

El Dorado Hills, Cal 

LEGISLATIVE 
FRONT 

VIEW 
POINT 

State 
Earlier this summer the Ec¬ 

onomic and Commercial 

Law Subcommittee of the 

House Judiciary Committee 

held a hearing to consider 

H.R. 1663, the "Insurance 

Competitive Pricing Act of 

1989," a bill introduced by 

Committee Chairman Jack 

Brooks of Texas to amend 

the McCarran-Ferguson Act 

of 1945 by modifying the 
antitrust exemption appli¬ 

cable to the business of in¬ 

surance. 

’he announced p'-mose 

Regu 
collects statistical 
tion and dissemble 

property/casualty 

ers—the difference 

advisory rates inch 

visions for insur 

penses, contingent 

underwriting 

whereas advisory h 

are only estimates 1 

payments such as cia/nET ISOV\s,n <fterT’r ' 

and defense costs. ISO’s contends that t: 

traditional promulgation of cedures will be 

advisory rates had been result in insur 

challenged as resulting in theft own infor 

"In pricing” and dp^nderft-A"' 

Occasionally someone asks 

me "What is the toughest 

part of your job?" In terms 

of degree of difficulty, 1 am 
not sure what is the hard¬ 

est. But in terms of degree 

of frustration and down¬ 

right disagreeableness, 

dealing with the media 

wins hands down. Interest¬ 

ingly enough, my sense is 

that this has not always 

been so. Rather, the media. 

Media Madr 
concern by cancelling my 

subscription. 

On several occasions, I 
have been interviewed by 

the Wall Street Journal in 

connection with stories 

they were developing. I 

cannot recall a single in¬ 

stance where the central 

thrust or essence of what I 

had to say on the subject 

was captured. Usually, a 

single phrase which con- 
‘ ” Mted to tho - -n 

used in similar 

Even tradr 

like the Nation 
8eem to be jo 

rade in terms \ 
industry-bashi 

nities. A n 

quoted a proi 

try critic as s'. 

insurance i 

cruited perso- 
"dregs'^ of tl 

institutions, 

same issi,c* 

6.24 

RETHINK THAT REBATE 

In Guy E. Baker's article [Pro, 
Aug. 1989], he says, "I'm a rebater,1 

have been for several years, but v: 

can't sell to sophisticated financ ■ 
people or their advisors without u 
ing every tool at our disposal." 

Maybe 1 don't understand wh 

Mr. Baker is trying to say. I have tl 

following questions: How has V 
Baker [been faithful to] his CL 

pledge in light of his business pr. 

tices? And how has he the nerve 

1 1 ~>celf as a member of the Top 
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DISPATCHES THOM AROUND THE BAY AREA 
EDITED BY BOB CASTER LINE 

6.25 

THE MAINE VIEWPOINT 

Success Stories 
^ ASI’AR W. Weinberger. Immer prescription f« wkccss i> hiril work. People Willi >pjrll ulni 

«rtwyol'delen«.na)hncl'eCT -evenly- (0 eights hour weeks. 0 turn- Jiffoma IIhi 
_>the formed speaker of the amiul milnwm 10 quality, belief in ihe |mdi« ! 
eimp of the Millin' Development 1 iuhI good luck. The phenomenal gitnvth Relief at Las! 

created somethin* e 

When ihe English PuriUm 0 

: New England here, they fount 

One Miserable Moose 

t uf nothin*. Their nllmriy fashion: ihefrailjlicsiind 
i< iiaptralkm. and of DPS end Federal F.spirs, euuL demUi. disease. and turvuion. 
ought a message Bract Ferguson. CEO of Immuno Given these pressing problems, Us no 

:. csph'iicd the wide-open wonder Uicy tluln 'I worry about enmfon 
ar-lhc<iHuilerlol kitsthai Mamins Bui loo many communtiic- on 
results. The resili for lev- Uiis side of Ihe Atlantic will don't 
pndly etpanding cvmpiny unlike cities and Uswns in England, 
ide Inexpensive kits 10 lest Germany, and other countries, where 
ater coiuaminauon. pe«l- swknowl«i|lng that people rcnuirr toi- 
het oivunnmentaJ hiranls ten tv as natural as brrathing 
-torn Scartwough. Maine, To such enlightened places srt can I 
ns die world with test kits now add Kennebunlpurt. Never mind 
ills fur si* dollars in ninety dm K'porr. as wine residents like to 
-place u-nlUr processes die call it. got a l S. Presideni tefure it gta 
iSICOfnncadmgsinninciy easily available public resmxvns. (Tlsc I 

3W-yearaild village had long hod pub- 
where Iheie Is so liitle *tnl lie restrooms at the Town Hall, tan they 

list HI nsvisi-1 cos ihlvOskks-i wa* 
m an urra hnua.i a. He Tie Ihonund 
Acre uoct hi Sisnerset County, wbteli 
from allScttKims lies 0 gniwing.hralthy 
Irani The snii:-.e:. a cow. was Maiding 
Min nt Ihe Stun Fares Company Kurd 
between llw 1. base Stream liimiKil at si 

IVnf The iso*-* treiPure " js 

iltnciliishalluppcnol lines son* 

nwkcst hy ttwtingeal wvsnn and c 
is skeiirutltig n lienl ilscfs- i.v.-lcskllctl. ViTint sin- turned 

niiulffs-l waning- even then, re-tore die 
rinctl'y mask- 1 mow. ;«r s« 

lowly andjaitifgliy wilting upilsenvd 

jcsHKl-ynusTii wuraflantl 
Hnpefullv. the Sighting ,-f tin. sal 

.mofdu-pshicom.-. 

is seal • week-tnog m 

at tins psian to -nil ihe lower r-mu"ei ul 
tupi-ir. loony isrs. epidemk dmvmditait 
V lienl. Thera s-emld Is mam icrawi 

u-ur, d a: have nothing mde ssiCi the 
IlKsif pof«ii)IK«i Tire |xsxet«ionl:!!he 
esueme- nnrilKru areas ol Milne, for 

diisis became tin- "ig-rame siiimcd hat 
-relented Us nogs'a pirat ilcid. Tnt tsiul 

“tt&szrs 

1 thought... there's wouiing in it.' $ 
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6.25 

In an interplay of vertical and horizontal, 

this overscore partially overlaps con¬ 

densed letterforms. The overscores are 

printed in various flat screen-tint colors 

with black type. These headings appear on 

continued pages at about half size. Tampa 

Bay Life 

6.26 

These headings are placed flush right and 

dropped out of a 13-pica-wide color bar. 

The bar, which changes colors with each 

new heading, is integrated with a hairline 

box rule that surrounds the live area of 

the page. The headline’s underscore is 

printed in the same color as the depart¬ 

ment heading. Down East 

6.27 

The upper, outer corners of pages are key 

signal areas for the reader, so these de¬ 

partments are relatively easy to find amid 

the ads. The colored overscore extends 

over the outer two columns. Illustrations 

are sometimes popped into the dedicated 

white space and occasionally cover the 

letterforms. Online Today 

COMPUTING SERVICES 

MAUG Reorganizes 
into Eight Forums 
by James Moran 

"I like ihe idea of going directly to 
the vendor with a question and the ease 
of picking up information about a prod- 
uct without wading through countless 
messages of little or no interest, " says 
MAUG Forum user Dave Gair 

These comments refer to the MAUG 
reorganization that took place in De¬ 
cember. In that major change, MAUG 
expanded to eight separate fonims. 
While some of the old forums continue, 
a few changes and additions were made 
to the quick reference words for the 
MAUG area. 

Sharon Baker, product manager, 
says of the changes. "CompuServe 
rv-r-ranivcil [he. e-’d Cwjyxpanded sup- 

for other en¬ 
hancements in the 

There arc three 
active forums 
specifically for 
Macintosh users. 
MACPRO. the 
Macintosh Per¬ 
sonal Productivity 
Forom, is dedi¬ 
cated to topics 
such as word 
processing, pro¬ 
gramming and 
desktop publish¬ 
ing. MACFUN. 
the Macintosh 
Arts and Enter¬ 
tainment Forum, 
concentrates on 

and professional 
users of the 
Macintosh. 

suits or kill them. 
When you first access Legends, you 

will be asked for the name and sex of 
your Legends persona. Few regular 
players use their real names, so don't 
be surprised if. once inside the game, 
you encounter people called Gandalf. 
Endora. Azaz or Wookic. 

New players star! t>* 'he novice 

poinl. had been impossible lo find. This 
location, the end-game, might contain a 
treasure chest. You open the chest and 
out pops a full-screen advertisement for 
the next game in the series And that is 
its far as you can go, 

In Legends, you tire given an ongo¬ 
ing end-gnme hy becoming a wizard. 
Wizards gip v>t anything they 

Become a Wizard 
Inside British Legends 

Adventure game* have come a long 
way since the first one was written for 
a mainframe computer many years ago. 
Bill even the sophisuvw*i«t micro-bused 

6.27 



DEPARTMENT HEADINGS a* 101 

6.28 

A department heading must be findable. 

The bar is printed in warm red and is sus¬ 

pended from the head trim. The comple¬ 

mentary type is printed black, and the 

heading is given plenty of white space. 

Modern Maturity 

6.29 

This bold vertical rule contrasts with the 

hairline horizontal rule, which is set to the 

width of the longest line in the heading. 

Note the envelope artwork repeated next 

to each writer’s name, a great way to add 

charm while reinforcing the idea of the 

Letters page. AmSouth Partners 

6.30 

A unique department heading treatment 

that opens horizontally and continues 

vertically on subsequent pages. The 

opener is set in 24-point type, reduced to 

12 points on the following pages. This ex¬ 

ample shows the department head as a tab 

that signals the page’s contents quickly. 

Tappi Journal 

1 STAYING WELL 

Don’t shrug off 
chest pains 
Scenario 1: You’re having an argu¬ 
ment when suddenly your chest tight¬ 
ens like a vise. You feel dizzy, can’t 
catch your breath, and a dull pain ra¬ 
diates down your left arm. 

Scenario 2: You’re watching TV 
and eating pizza when you feel mild 
discomfort in your chest for several 
minutes. You shrug it off and take an 
antacid tablet. 

Which one could be a heart attack? 
Would you believe: either one. 

Any chest pain that persists for 
more than a few minutes—or comes 
*"d voes over a period of hours or 

“We have [all] heard about men and 
women rushed through the doors of 
emergency wards clutching their 
breastbones only to discover that what 
fhev are sufforino From t.oo much 

as you age. (b) Denture wearers rarely 
require regular dental care, (c) A little 
bleeding after brushing and flossing is 
normal, (d) People with early stages of 
periodontal (gum) disease have no 
symptoms and suffer no discomfort, 
(e) Older persons are at greater risk 
for cavities than are 14-year-olds. 

A. a, b and c are myths; d and e are 
facts. 

Q. Of the approximately two dozen 

brands of dental-implant systems, 
how many have been accepted by the 

American Dental Association? (a) 
none; (b) 1; (c) 11; (d) 19; (e) all of 
them. 

A. b; three others have been “provi¬ 
sionally” accepted. 

Q. After you have brushed and 
flossed, plaque reforms with;-* 1 

6.28 

I Letters From 
Satisfied Customers 

IIT ‘'Wv,va 'fi'H-e outstanding sriw byAmSoulb im/itonw dm,ugh our Letters From Sathfietl 
Vi c:"s,onim atlimin If you know oj anyone who Ijos tveeinda amiplhnmitaiy tetter ivivnrhi uv'd 
M like to consider piihtishtug it Please send letters to: Letters From Satisfied Customer cAilMiru 

Windham, Marketing Department, 5th Floor AmSoutb/llarbert Plaza. Htnningbam. 

Don’t Worry. We Can Do It 
I warn u> ukc tins opportunity to 

express our appreciation li« the 
jvxRtaikc «>ur soli provided us 
recently with ottr delayed ACH upr 

Paula McDonald and "kcIII 

Service, lllrmmttlur.il for going flic 
aim mile no our bclull 

The- most jfraMymg jqvei •>( :he 

diitmt! Ilk- afternoon and csvnuig did 
Paula « KAIi sugge-: or indkaic dal i: 
could not he time Tlury jrunsctoJ all 
ol our many phone calls, delayed then 
ittHttuI prix-exting in cec our cape 
arrived, and then ran a special 
tliM-itniikvi lu-rloriarr |utrotl Instead 
of saying. Too had you missed the 
deadline. Ulcy dll esvtythuig in that 
p iwer mnukr it lop[xiillir.dtspljy 
of iIk cun Do altitude was vx-rv 
reftrshing 

O - ' - 11 depanmnu Is niiasi 

it with li.MAC Ut llunuviUe Hits was 
not a simple transaction, yet Austin 
Jones handled li qul-Jity tmtipetenily 

Atllfvaudt Hank hcvaujcslf |vupk- like 
Austlu Jones 

5=5 Mictuel t 'fhomaum 

Qukk and Courteous Response 
In Emergcney Setting 

I want to express ms appiet-dittm 
lor sxtur exnpenlkm and suppm ot 
lire dlsasiet recovery elf.m in 
NunicvUc. Alsu; quirk response loour 
n-quesr ua esubh-h an aa-outit a 
AniVa null Uaitk nulik.d our lni|X(M 

timely manner 

Kimberly Kochrr uv Andy Denis 

Jeff Slm-v Slitrtcy Arlan and Rob 
Rocbltng 111, lugged iKAiquet s)f 
goesioaicryl Burke. Cheryl isms 

profile at lilts btanch, my IhtJ-jikI and 
I lose moved all of our tunklng 
business from anodicr funk What «v 
fits movxxl ua list- area, see opened a 
(heelingaccount with lire- oiher bank 

out home Kccauiv we moieil out 
dicckmg as count lack to AmSouth 
Ixvausc ilreservlce we reevne dint ts 
wonlt the nranrenfcncv of in linger 
laanktrijt tight down the street ’ 

Spanish Hon 

i w-ani «> o stimcml Jean FUies 
(Tsiley Ofike. MohikJ Shortly aucr 
assure- ' her Pou t tl-BOrs-JtiancIl 
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gets worse as the felt ages. This type of vibration seems 
to be attributed to the press felt, with the felt eventually 
developing "bars" across its width. These bars can 
sometimes be seen when the machine is stopped. This 
vibration can be reduced by skewing the base fabric so 
that these bars do not enter the press nip straight-on but 
rather at an angle. As a rough guess, this type of vibration 
seems to occur in about 80% of the cases we have studied. 
A typical example of this is shown in Fig. 6. In this case, 
we were called in to examine a single-felted second press. 
Once again, the top trace shows the total vibration spectra 
seen at the second press top roll. The traces below it show 
how much of the total is due to the top roll, the felt, and 
the bottom roll, respectively. 

Obviously, most of the vibration is due to the press felt. 
The Ixittom trace, however, is extremely interesting since 
it shows the bottom roll to have a frequency in common 
with die press felt. What is happening in this case has been 
described by others (J-.9). 

As others have described, the press nip of a paper 
machine can be thought of us a resonant system, made 
up of weights and springs. The press rolls make up the 
weights, and the press felt, loading system, and roll cover 
make up the springs. When excited, a weight and spring 
will ring like a bell, at a frequency dependent on the weight 
and the stiffness of the spring. In most problem press 
sections, only one weight and one spring dominates, so 
there is a single resonant frequency. However, in multiple 
spring-weight systems several resonant frequencies are 
possible. For highly loaded presses with hard nips and stiff 
frames, this frequency will be in the range of 60 to 160 
cycles/s. For older presses or first presses, this frequency 
will be in the 20 to 100 cycles/s range. In this case, the 
resonant frequency of this older press is about 30 Hz. 
Because of this fact, with time the second press bottom 
roll has developed corrugations (at 30 Hz), as shown in 
tho lower trace of Fig. 6 and in the equivalent time 
waveform shown in Fig. 7. 

Figure 7 clearly shows this roll to have 10 corrugations 
around its circumference. When a felt is put on this 
machine, the corrugations in the roll will cause the 
machine to vibrate. Since this vibration is precisely at the 
resonant frequency of the nip. this vibration will be 
amplified. In time, the constant nip vibration causes the 
roll corrugations to be transferred to the press felt. Thus, 
the press felt becomes corrugated, and the corrugations 
become progressively worse. This problem will not go 
away when a new felt is put on. One obvious way to solve 
it is to remove the corrugated press roll und replace it with 
one without corrugations, In so doing, the nip will not be 
excited by the press roll and vibration will be greatly 
reduced, leading to longer felt life. Another way to reduce 
vibration is to skew the felt so the corrugations enter the 
nip at an angle. This is only a temporary cure since, with 
time, new corrugations will develop. Press resonance is 

8. MuHjtfe-spectrum plot from second press lop roll Top trace a Iho 
w® vibration, and the tower fracas show the amount caused by mo 
top roll, lei and bottom roll, respectively 

Vibration Analysis! 

8. Mochne diaprar 

Finding press section vibration 
sources using synchronous averaging 

Four case studies s/yow bow synchronous averaging can be used to isolate 

■ the causes oj vibration in the press section. 

t> 

pushing togetht 
crack down vit 
synchronous av, 
example of how 

A cluster of th 
vibration. A3 si 
the three press 1 

"tcessive vit 

When a vibration analyst is asked to find the cause of 
vibration on a paper machine, he or she is faced with a 
formidable task. A paper machine contains many rotating 
parts and many highly loaded structures, any of which 
can cause vibration. It is up to the unalyst to determine 
which part of the machine is the root cause of the vibration. 
In earlier years this would have been a very difficult 
process. Now, with the advent of computers and digital 
signal analysis, the analyst's job has been greatly 
simplified. In particular, one form of analysis called 
synchronous averaging allows one to directly determine 
the source of vibration and to study the characteristics of 
the source so that ways to reduce vibration can be found. 

How synchronous averaging worics 

For synchronous averaging, an analyst uses asetupsimilar 
to the one shown in Fig. 1. 

In this typical setup, vibration sensors are attached to 
the vibrating elements. In this case, the sensors arc 
'‘-ached t- ••■•'ottr upd ln\yc '“;ng housings of tile press 

H is 1 •he • 

roll from the raw vibration signal. 
Another way of showing how synchronous averaging 

works is displayed in Fig. 3. 
In this multiple-spectra plot, the two Fast Fourier 

Transform spectrums shown were derived from the two 
curves in Fig. 2. It is obvious that the raw signal’sspectrum 
is very complicated and contains many frequencies. 
However, after synchronous averaging, only a single major 
peak is left, which is unequivocally due to the press part 
with which we synchronized. In this case, we synchronized 
with the top press roll, so this single peak is the vibration 
caused by the top press roll. The entire synchronous 
averaging technique thus comes down to placing the 
vibration sensors on the machine and then moving the 
trigger around the machine, effectively isolating each 
element in the machine in turn until the problem is found. 

The heart of the time synchronous averaging technique 
is being uble to get u good stable trigger once per felt, 
or roll, revolution. While the puper machine Ls operating, 
obtaining a reliable trigger can be a major problem. 
Typically it is not practical for th'—'" >h$ machine 

6.30 
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Take tills quiz and test your 
knowledge of the 198.') ABA Model 
Rules of Professional Conduct Re 
member that the Model Rules, on 
which tin; answers are based, are ad 
visory only The ethics rules, laws and 
court rules of the individual Jurisdic¬ 
tions are controlling. For example 
case law in your jurisdiction may dic¬ 
tate an outcome different from that 
set forth in the answers below. 

1. You area new lawyer who has 
just begun a solo practice. You rent a 
spacious office suite, although you 
have not yet developed a significant 
clientele You agree to lease office 
space to a CPA, who will refer legal 
clients in lieu of paying rent Does this 
arrangement violate the Model Rules? 

Books for Lawyers 

COMPUTERS MADE SIMPLE 
FROM YELLOW PADS TO 

COMPUTERS 
Edited by Kathryn M. Braeinan 

and Fran Shellenborger 
ABA Press, Chicago, 111, 

226 pages; $49.96 ($39.95 for 
Section of Economics of Law 

Practice Members) 

Reviewed by Isirry G. Johnson 

Curious about computers but too 
afraid lo ask? Then maybe From Yet- 1 
tow Pads 10 Computers, published by 
the ABA Section of Economics of Law | 

A4AJMkv> Imwv. 

'tf 
i paper load, the number of workers 

and, worst of all, the opportunities for 
input error, Shnler also fails to dis- 

: cuss the many unique deposition text 
j recovery and Indexing features avail 

able In programs designated to or¬ 
ganize discovery, other than lo list 
them tn the appendix. 

Nevertheless, From Yellow Pads 
! to Computers does a fine job, la wyer- 
1 Lo-lawyer, of demystifying the com 

puter world, It lets the profession 
know "what else these things can do 

1 besides word '—oeessirva and rim.- -id 
1 win- • 
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I-1 

Trends 

1 Science Douglas M. Lapp 

6.31 

This heading is neatly aligned with the 

three columns beneath it. The sharply re¬ 

duced to, the pair of solid ballots, and the 

beautiful all-cap Palatino typeface com¬ 

bine to make a simple, elegant heading. 

Annapolitan 

6.32 

A 12-point overscore printed with a 70 

percent black screen tint is neatly inte¬ 

grated with a series of vertical and hori¬ 

zontal rules. The width of the gray rule is 

adjusted to match the width of the head¬ 

ing. ABA Journal 

6-33 

Rules can organize the page. These hair¬ 

line rules overlap a very visible area of 

tone that hangs from the head trim. The 

typeface Friz Quadrata is used throughout 

this publication for display type, includ¬ 

ing the cover logo. Educational Leadership 

Resources for Hands-On 
Science 
Children, especially young children, 
leam science best when they have a 
concrete body of experience on which 
to base abstract concepts. Hands-on 
experiences are also the best way to 
spark the enthusiasm of young learn¬ 
ers. For these reasons, the National 
Science Resources Center (NSRC), a 
joint initiative of the National Academy 
of Sciences and the Smithsonian Insti¬ 
tution, has begun a number of pro¬ 
grams to bring hands-on science to 
elementary schools. 

Spreading the word. First, NSRC 
serves as a clearinghouse for the dis¬ 
semination of information about sci¬ 
ence teaching materials, including the 
innovative materials developed by the 
seminal curriculum projects of the 
60s and 70s. Our Science Teaching 
Resource Collection is a storehouse of 
information about past and present 
programs, an “institutional memory” 
for the field of science curriculum 
development. Through this collection 
and computerized database, educators 
can access ideas and approaches that 
have been tested over time. 

TTsinf* d we have pub- 

hands-on science manageable for 
teachers. 

These modular units are designed 
for teachers who do not have exten¬ 
sive backgrounds in science. They 
make use of inexpensive and com¬ 
monly available materials, and each 
explores a topic that can be success¬ 
fully investigated by elementary stu¬ 
dents. Examples of units are The Life 
Cycle of Butterflies (grade 2), Electric 
Circuits (grade 4), and Experiment¬ 
ing with Plants (grade 6). After the 
original development in classrooms, 
each unit is field-tested in additional 
classrooms across the country. The 
first three units will become available 
to schools in spring 1991.2 

Providing support. NSRC’s third 
area of effort is outreach to schools. 
During the past two summers, NSRC 
has held Elementary Science Leader¬ 
ship Institutes at the Smithsonian In¬ 
stitution for teams of teachers and 
administrators, who have come from 
32 school districts and 25 states 
across the nation. During an institute, 
participants attend workshops on 
high-quality curriculum materials; 
participate in discussions on curricu- 
1 ’ Mr inservice educa- 

and distribute the science kits used in 
hands-on programs. 

Currently our nation’s schools are 
not imparting an enthusiasm for sci¬ 
ence that capitalizes on youngsters’ 
innate curiosity and their need to 
make sense of what they observe. To 
correct this, Luther Williams, of the 
National Science Foundation’s Direc¬ 
torate for Education and Human Re¬ 
sources, urged “a general rebuilding, 
starting [with] better basic instruction 
in grade schools,” as well as teaching 
that engages "students actively in the 
scientific process.”4 Through its pro¬ 
grams, NSRC is sending this message 
by fostering support for science in¬ 
struction that is in tune with both the 
potential of young people and our 
society’s needs.D 

‘Copies of Science for Children: Re¬ 
sources for Teachers are available for $9.95 
(or less, for quantity orders) from the 
National Academy Press, 2101 Constitution 
Ave., Washington, DC 20418. For more 
information or to order, call (202) 334- 
3313. 

2For more information, write to the 
Carolina Biological Supply Company, c/o 
Richard Franks, 2700 York Rd., Burlington, 
NC 27215, or call (919) 584-0381, ext. 225. 

^Tr» addin'- ’ ',r"rnafF 
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Part of a handsome, more involved box 

ruling system, this department head has 

an overscore that matches its width. The 

head’s open letterspacing contributes a 

great deal to the look. CASE Currents 

6.35 

An elaborate scheme of rules and shapes 

has been added to simple typography for 

a unique heading solution. The overscore, 

matching the heading’s width, is printed 

in warm red (solid magenta and solid yel¬ 

low), and the triangle is printed in blue. 

All else is black. Inside Sports 

6.36 

This department heading makes full use 

of color, sport is overprinted black on 

yellow, mail is knocked out of deep blue, 

and a warm red rule extends across the 

head of the page. The two vertical hairline 

rules, indicating the three-column format, 

are printed in magenta (registering yellow 

would be too difficult on such a fine rule). 

Sport 

_L E T T E R S 

The Numbers 
May Be Misleading 

A president challenges how we perceive two-year college attrition 

him he didn’t carry the topic far enough. It’s 

one thing to produce a style manual and 

quite another to gain its acceptance across 

campus. But we did just that this spring at 
Cabrini College. 

We’d spent months working on an institu¬ 

tional style manual and, for its unveiling, 

held workshops to educate staff and facul¬ 

ty on their role in the larger contexts of PR: 

creating and changing perceptions. 

First we cultivated senior staff by charg¬ 

ing deans and vice presidents to spearhead 

a college-wide movement to incorporate our 

editorial recommendations in their work. 

Most did. Those who didn’t, as one aca- 
der'- ' His^<^,"r»id with 1 iolt fo'"'d 

Arthur Levine’s “Defying 

Demographics" [June] notes 

that two-year institutions have 

a "disproportionate number of 
minority and poor students." The author 

goes on to conclude that this situation 

"clusters the student groups with the lowest 

retention rates in the institutions with the 

highest attrition rates." 

I offer this challenge. Place two-year col¬ 

lege students with the lowest retention rates 

in an elite college and observe the result. 

My guess is the students will experience 

even higher attrition rates. In all likelihood, 

the elite college simply would not have the 

r”'A voices renuired to r' ' • 

I office should run the show. After all, the 

I public relations staff knows the campus bet- 

I ter than any outside counsel, and having a 

centralized effort will cause less confusion 

; when dealing with the media. 

Second, the campus president should 

have realistic expectations about media 

coverage. Like it or not, most reporters 

were there to cover the summit—not to do 

stories about Rice. And finally, don’t forget 

campus sources. Make sure your PR plan 

includes your own expert faculty. 

Pretty basic stuff. But the basics make or 

break an event. In this case, we were 

pleased with the amount of coverage Rice 

received from the sum- ‘ * u~«q the in- 

6.34 

THE FAN 
~ 

Bv KEVIN DOBSON 

Baseball 
Trains You 
For Life 
MV GREAT PASSION 

is baseball. I just love 

the sport, mainly because it’s 

been a training ground for me, 

a springboard to confidence 

act -nation. Once I un¬ 

nurtured and cared for; you'll 

bum them out if you take the 

game too seriously. 

As for my own son Patrick, 

Tve already had great times 

with him at the ballpark. He 

was with me last year at 

Ikxlger Stadium, when at a 

Hollywood Stars game I hit 

this long fly ball. It kept going, 

going, going, and 55,<XX> peo¬ 

ple in the stands are all saying 

to themselves, “Here’s an actor 

hit*;ng a home run." Well, the 

1 Ji-oked- 

6.35 j 
SPORT 

\ iMSEI r 

NOUN RYAN 
1 praise Randy Galloway's ar¬ 
ticle on Nolan Ryan ("Beers 

With Nolan Ryan," April), 

Not everybody who plays 

baseball is in it just for the 

money. A contract to Nolan 
Ryan is as good as his word. 

Your article stands as a tribute 

to a man who will one day be 
in Coopersrown 

Bryan Kroeger 

Wausau, Wisconsin 

Ryan is a perfect example of 

what hard work and dedica 

turn can do for you. Everyone 

thought he was washed up, 

but Ryan proved them 

wrong , . . just as Joe Montana 
did. 

Jason Hawiszc2ak 

B '^anover, New Jersey 

basketball god, 

Navin Kainath 
Nesconset, New York 

George Castle says Ernie 

Banks preceded Michael Jor¬ 
dan as Chicago's best-loved 

athlete. How could he forget 
Walter Payton and what he 

did for Chicago sports, not to 

mention the Bears? 

Jason Gelber 
Los Angeles, California 

Jordan is the caliber of athlete 

who could easily make the 

transition from one sport to 

another With his Movc-to- 

win attitude and dedication. 

!’m sure he can succeed at any 

sport he wants to play. So the 

NBA and PGA may produce a 

new kind of elite athlete—one 
who ew>< I'xtdosive now’*"'- 

6.36 
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The use of hairline and 12-point rules in 

addition to mixed serif and sans serif 

typefaces and deep sinkage make this 

heading unique. It is greatly simplified 

and reduced on continued pages, but the 

connection is still evident. CA Magazine 

6.38 

Using color or texture creates a recogniz¬ 

able department heading. The type in 

these headings is always centered and 

overprinted in black on one of several 

pastel screen tints. Notice the contrast of 

the condensed, vertical letterforms with 

the broad, horizontal color bar. Food & 

Wine 
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This heading is dropped out of solid 

black, but it is tipped sideways and bleeds 

off the upper outer corner of the page, 

suggesting a tab in a looseleaf binder. This 

system makes finding departments very 

easy. The vertical headings in this publica¬ 

tion are very similar to the cover logo. 

Golden Years 

DIFFICULT 
TO LOSE 
WEIGHT? 
Gaming years doesn't have lo 
mean gaining weigh! 

by Joan Saiga Make 

('member (he days when 
■T you could rat hall a pi?-ia, 
•^.several classes ol Coke*, 

n pint of double-fudge ice cream 
at dinner and not gain an ounce? 
Well, av you probably have no¬ 
ticed. iJhisc days arc gone. 

As you grow older, it btcumes 
easier for you to gain weight and 
much more 

difficult lo maintain or lose I 
weight There are a couple of 
reasons for this change. As you | 
age. there arc changes in the 
composition of your body. The 
amount of lean muscle in your 
body decreases, and more fat is 
distributedin your body. Since it 
takes more calorics to maintain 
muscle than fat, your basal me 
tabohsm (the amount of calories 
needed lo maintain your body al 
real) decreases Couple Ibis with 
a (endenev for your activity level 
to decline with age. and you have 
set the stage for weight problems 

All these changes can mean 
that your body may need as much 
as 20 percent less calones to 
maintain your weight in your 
later years as compared lo when 
you were younger. For some of 
us, that translates into almost 
400 calones less each day or the 
equivalent of 0 turkey 
sandwich. 

This doesn't mean that you 
are destined to develop a weight 
problem as you age. but rat ho- it 
just means the time has come to 
start ealingsmart. The way todo 
that is to cut the unnecessary 
calories of (hr foods you cat and 
start exercising more. 

Calories come from four 
sources: protein (meal. fish, 

poultry, dairy products), carbo¬ 
hydrate (grains, fruits, vegeta¬ 
bles), fat (butter, mayonnaise, 
salad dressings), and alcohol 
(beer, wine liquor). Each of these 
four sources do not give you the 
same amount of calorics per 
serving (See chart.) Alcohol and 
fat provide you with the most 
amount of calorics per serving. 
So logically, if you want to cui 
calorics out ol your foods, the 
best place would be to cut back 
on these two calorie-packed 

Aglassof wine provides under 
100 calories for a small glass, 
which i« not an earth-shattering 
amount But if more is consumed 
on a frequent basis, or cocktails 
with high-caloric mixers such as 
cream, half-and-half and colas 
arc consumed, this may be the 
first place to star! cutting back. 

Calories from fat are nol only 
more "fattening.'' but recent re¬ 
search shows that fat in food is 
more easily converted to fat in 
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The type in this heading has been verti¬ 

cally aligned so the “pinstripes” do not 

obscure the words. Representing a depart¬ 

ment heading literally is an intriguing 

idea, but it is very difficult to create a 

unified series, which is also important to 

the cohesiveness of a publication. Execu¬ 

tive Edge 

6.41 

Department headings can be unified with 

other typographic elements, as in this 

case, with a headline. DH Headlines 

6.42 

Tabloid publications have large 17- by 11- 

inch pages. Organizing these big pages is 

more difficult than organizing a standard- 

size page. This tabloid has developed a 

system where department headings are al¬ 

most always at the top of the page, mak¬ 

ing it easy for the busy reader to scan for 

subjects of interest. These heads are 

dropped out of red bars that extend over, 

and define, their portions of the page. AIA 

Memo 

Time management <ourses 
probably a waste of your time 

Dear Pinstriped Advisor, 
/ Manage eight highly creative and 

independent people in the art department of 
a medium-sized advertising agency. We 
recently landed two major new accounts 
that will keep them very busy for the nett 
few months. Because of tliis, I've been 
considering getting them expert advice on 
how to better manage their time. However, 
I don't *1 lit to re- as 

stressed out—not only in my job but also In 
my personal life. Even little things that never 
use^d to bother me now really unnerve me. 

Aurora, Colo. 

(P.S. I know the importance of proper diet 
and regular exercise, and I practice them as 
best I can, but I'm still stressed out, so please 
spare me that tired old wisdom.) 

Understand that your lousy boss isn't in 
control of your life. You are," says Gory 1 
G roily, Ph.D., a stress-management consultant 
in Lawrence, N Y. "People Pivc too much | 

6.40 

Rosedale Home Store: Positive attitudes 
have boon running rampant at Ruse 
(lute Home ever since employees took 
purl in a motivational seminar which 
taught them how to turn slow times 

into useful times. Now when the going 
gets tough, employees get busy —shop¬ 

ping the competition, writing letters to 
customers and helping each other 

Saginaw: 1b demonstrate appreciation 
for one another. Saginaw created u 

special video which featured every one 
in the store. Employees also sent each 

other fcisses—over 600 of them 10 two 
duys1 The kiss-o-grams. written on lip¬ 
shaped notecards, were delivered by 
managers along with a Jlersheys Kiss. 

SI. Cloud: Clarriaa Stuart. Mens, was 
the grand prize winner at St. Clouds 

Christmas party, winning a night for 
two in the honeymoon suite at the 

Holiday Inn Over 375 people attended 
the extravagant party, enjoying the 
poolside cocktail hour, buffet dinner, 

picture-taking with Santabenr, dance 
contests and door prizes. 

South Bend: Santa Claus helped South 

Bend kick off Christmas with a folly 
greeting to employees. While Santa’s 

helpers busily picked up employees nl 
their cars and brought them to the. 
door. Santa himself sold candv-grams 
for employees to give to each other 
Proceeds bought toys for underprivi¬ 
leged children. 

Southdale: Congratulations to Houth- 
dale for setting a new company sales 

record on the first day of Jubilee. Tb 
commemorate this day. the Personnel 

stall served an authentic Italian lunch 
lo -oI'ivooh complete wth moy* : ' 

16/A1A MEMO MAY 1990 

What’s your most memorable holiday? 

My most memorable holiday probablv 

wasn’t Christmas, but Thanksgiving 
when I spent it in the hospital giving 

birth to my second son, Kevin Conrad. 
It was Noveml>er 22, 1979. and my 
'little turkey' was 8 lbs. 4 oz. of pure 
delight! 

Kevin made his entrance just before 
noon so I missed our family gathering 
and dinner. My husband Rob left me 
resting and went to join the family 
festivities and brag about his new- 
baby. I let him leave only after 

obtaining his promise to bring baek a 
‘goodie’ plate for me. It was a good 
thing too. because the hospital served 
(JOl.'I^ASH for dinner on 

Thanksgiving! 

In my homeland of Greece, Christmas 
was a special time of the year, in the 
city of Patros. we had a large park in 
the* center of town where a huge old 
evergreen tree stood. During the holi¬ 
days this tree wus decorated with 
many colored lights, and the main 
streets leading to the park were lined 

with booths Lhal. sold handmade toys, 
balloons and gifts for people to buy for 

holiday-giving. People would do their 
shopping as they walked to see the 
tree in the middle of the park. It was a 
happy time of year* 

On July 26. 1956.1 arrived in the 
U.S.A. Everything was new and won¬ 
derful to me, but the biggest surprise 
was yet to come—Christmas in 

K'-*nv '--id its 

The most memorable holiday that 
comes to mind —and does every year 

around this time—is the Christmas of 
1966. My husband Jim wus in the 
army and stationed in Germany He 
hod been sent over there just a week 
alter our son was born. As a Christinas 
present to us. his parents sent the 
baby and me over there to he with him. 
It took all of our money just to find a 
place to live and get moved in. 

It was Christmas Eve and we were 
just sitting around listening to the 
radio when we heard quite a commo¬ 
tion coming down the driveway and up 

our stairs, Jim went to the door to find 
three of his Army buddies with a huge 
Christmas tree and all kinds of 
-ents. VVV* or—'wt 
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May 17-22 
Society of Architectural Adminis¬ 
trators convention, including 
roundtable breakfast discussions, 
seminars, tours, business meeting, 
and awards luncheon. Four Seasons 
Hotel, Houston. Contact: Terry 
Bolcnder, Seattle, (206) 281-8790. 

May 19-22 
1990 AIA National Convention & 
Design Exposition, “Pushing the 
Limits,” offering a multitude of learn¬ 
ing opportunities, George R. Brown 
Convention Center, Houston. Staff 
contact: convention department, 
(202) 626-7397. 

May 19-22 
AIA Architecture for Justice Con¬ 
ference with ihc American Jail As¬ 
sociation, including design charrettc 
and look at future jails, Reno, NV. 
Staff contact: Liz Moller, (202) 
626-7429. 

May 23-26 
AIA Committee on Architecture for 
Health conference including interna¬ 
tional symposium on architecture for 
health care, Ottawa, Canada. Staff 
contact: Liz MoUcr, (202) 626-7429. 

May 26-27 
1990 Architect Registration Exam 
(ARE) Seminar concentrating on 
five sections of ARE, including build¬ 
ing design simulation. University of 

June 8-9 
National Intern-Architect Develop¬ 
ment Program (1DP) Coordinating 
Committee meeting with the Ar¬ 
chitectural Institute of British Colum¬ 
bia, Vancouver, BC. Staff contact: 
Irene Tyson, (202) 626-7356. 

June 8-10 
AIA Committee on Historic Resour¬ 
ces open meeting on maritime preser¬ 
vation, Basin Harbor, VT. Staff con¬ 
tact: Bruce Kriviskey, AIA, (202) 
626-7452. 

June8-Oct. 14 
“The Doghouse,” outdoor exhibition 
featuring 24 amusing doghouses 
designed by leading architects, 
Cooper-Hcwitt Museum, New York 
City. 

June 11 
MASTERSPEC User Conference, 
specialized training for specification 
personnel and spec writers; technical 
forum and product demonstration, At¬ 
lanta. (Attendees will receive a dis¬ 
count for the June 13 seminar below.) 
Staff contact: Sarah Gribbs, (800) 
424-5080; (202) 626-7552. 

June 13 
Computer-Assisted Specifying 
(CAS ’90): “Surviving as a 
Specifier” seminar in conjunction 
with A/E/C SYSTEMS ’90, Atlanta. 
Contact: Nancy Johnson, A/E/C Sys- 
,/-■— 'do -'Mi- rvm 

Cut costs via 
deductible 
As a move to save you money, the 
AIA Benefit Insurance Trust 
(A1A/BIT) has made higher deduct¬ 
ibles available to members to mitigate 
the astonishing escalation in heath 
care cost—and resulting increases in 
health insurance premiums—that 
plague AIA member-owned firms. 

The AIA/B1T Health Insurance 
Plan is specifically designed for archi¬ 
tecture firms by a group of trustees. 
These trustees arc practicing archi¬ 
tects who work with an insurance 
company that has a history of serving 
the profession. 

With the higher deductibles, 
firms can lower the cost of health 
care coverage simply by selecting a 
$500 or $1000 deductible. By choos¬ 
ing the $500 deductible, firms can 
save 14 percent over the premium for 
a $200 deductible. By choosing the 
$1000 deductible, firms can save 28 
percent. This holds true in all age 
catagories and locations in the 
country. 

If you would like to measure die 
: value of the AIA Benefit Insurance 

Trust plan with the optional dcduct- 
| ihlDc Dthcr health insurance 
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□ Robert B. Molseed, AIA, FCSI, 
a member of the MASTERSPEC 
staff at AIA headquarters, has been 
elected regional director of the Con¬ 
struction Specifications Institute 
(CSI) representing die Middle Atlan¬ 
tic region. Beginning his two-year 
term on the CSI board of directors 
July 1. Molseed aims to reinforce the 
positive links already established be¬ 
tween the AIA and CSI. 
□ Award-winning Atlanta archit¬ 
ect Mack Scogin, AIA, has been ap¬ 
pointed chairman of the Harvard 
University Graduate School of 
Design (HGSD) Department of Ar¬ 
chitecture. An adjunct professor of 
architecture at HGSD since July 
1989, Scogin assumes his duties July 
1 when Professor Rafael Moneo com¬ 
pletes his term as chairman. 
□ Los Angeles architect Barton 
Myers, AIA, reccndy addressed the 
“Architecture 2000" conference at 
Canada’s University of Manitoba. 
He urged architects to look to the 
next millennium and lake respon¬ 
sibility for making future cities 
livable. 
□ The New York firm Larsen As¬ 
sociates has received the 1989 New 
York Landmarks Conservancy 
Chairman’s Award for its painstaking 
rcstorauon of an 1883 Richard Morris 
Hunt-designed landmark, now rehabil¬ 
itated as the New York International 
Hostel. 
□ Wheaton (MD) arr^inv-i/nrcser- 
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AME^AS I 

POR HMRY GOETHALS 

A la pesca de 
riqueza 

Con unas pocas notables ex 
cepciones, los palses latino- 
ainericanos deberfan tomarse 
unas vacaciones y "salir a 
pescar". Podrian ser las vaca¬ 
ciones mis fructlferas de su 
historia. 

La regi6n esta finalmente 
comenzando a mirar hacla el 
mar en busca de sus recursos 
marftimos, Pero hasta la fe- 
cha pottos palses han aprove- 
chado el botln que yace 
frente a sus playas. 

Las excepciones coosti- 

Ni palo ni astilla 

En el sur de Chile se en 
cuentran algurtos de los 
bosques mds antiguos del 
mundo, que cubren las 
abruptas montafias costeras 
y las innumerables islas del 
archipelago chileno. A1 igual 
que los antiguos bosques de 
la costa del Padfico de 
America del Norte, los 
Ixisques chilenos de las re- 
giones de Valdivia, Norte de 
la Patagonia y Magallanes se 
ven amenazados por las acti 
vidades madereras multina- 

6.43 

Servicing a custom program 
Recently, representatives from 

Industrial's San Diego and San 

Francisco divisions and Homo Of¬ 

fice met with the program ad¬ 

ministrators and association 

insurance committee represen 

tatives on two Custom Programs. 

The two programs are Northern 

California Bowling Proprietors' 

Association (NCBPA) and Bowling 

Proprietors Association of 

Southern California (BPASC). 

They met to agree on under¬ 

writing criteria for bowling center 

security personnel The meeting 

was precipitated by a major loss 

in Southern California involving a 

security guard who fatally shot a 

bowling center patron. Realizing 

that the security personnel risk is 

as great in Northern California as 

it Is in Southern California, Sr. 

Director Gregg McDermont, H.O. 

Custom Programs, called a 

meeting for members from the 

NCBPA and the BPASC to work 

out an underwriting agreement 

that would benefit both programs. 

“If this had been an individual 

risk," he notes, “the loss might 

have encouraged us to either 

drop the account or exclude this 

risky coverage. The nature of a 

Custom Program, however, is to 

recognize all needs of a particular 

business and do our best to 

figure out how to address 

them." ■ 

Pncf/Yrp Pro**7- 

ttitude, 

Corripetence, 

Teamwork 

One of the benefits Industrial protrides for/its 

employees is a library—at every industrial office. 

j Not just a library of insurance-related periodicals and 

j books, but a library filled with magazines and books on 

I every subject imaginable, from best-sellers to classics. 

The libraries make a very positive first impression 

r on visitors, as the following letter, written by an attorney 

i to the Orange division, attests: 

Gentlepeople: 

I happened to be in your office 

last week to have a brief confer¬ 

ence with one of your workers' 

compensation claims representa¬ 

tives, and chanced to notice your 

employee library collection. The 

fact that almost all of the recent 

best- sellers in fiction and non¬ 

fiction categories were there, and. 

' it> n res.c'' 

will be willing to copy. And. at 

least for a few moments on a hot 

summer afternoon, 1 envied your 

employees' access to a fine 

select ion of popular books. . . 

Industrial is taking into account 

[employees'] personal enjoyment 

of literature and recognizing their 

intellectual interests outside of 

»u«>r worWo- world of rlptm•***♦*■ 
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S-P-1W 
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Combining very different typefaces pro¬ 

duces an interesting department heading. 

am ricas, its underscore, and the head¬ 

line por henry goethals, are all black. 

jojo! is printed red. Americas 

6.44 

A very heavy overscore defines the space 

that this heading’s freeform initial and 

traditionally set type fill. Initials like this 

can be found in clip-art resources. The 

initial, overscore, rules, and initial o are 

printed in teal green; all else is black. In¬ 

tercom 

6.45 

This heading is loaded with contrast: 

reverse type, digitally condensed type, all¬ 

cap and all-lowercase type, roman and 

italic type, and dots and shapes. This is a 

very unusual, and very recognizable, cre¬ 

ation. short is printed warm gray. The 

square bleeds off the top outside corner, 

making the department easily seen by 

page-hipping readers. Continued pages 

have the same artwork, but it is reduced 

50 percent. Syracuse University Magazine 

6.45 
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Type 

and illustrations 

6.46 

A department heading can be combined 

with an illustration. The star is the consis¬ 

tent illustrative element repeated in each 

of these department headings. Interesting 

here are the compound names all includ¬ 

ing street (the name of the publication) 

and the typographic alterations used. The 

Street 

6.47 

This heading is created by dropping the 

type from a four-color reproduction of a 

torn colored paper corner. This effect is 

also convincingly achieved in two-color 

printing by combining screen tints (for 

example, 80 percent red and 20 percent 

black) if you start with a good torn edge. 

CV Magazine 

6.48 

Pictograms created from clip art have 

been added to flush-left headings and a 

page-wide hairline rule. The pictogram 

images have been unified by placing them 

in similar 5- by 4-pica black shapes. Note 

that bleeding an image to the perimeter of 

the black field makes it appear more dy¬ 

namic. American City & County 

* 

STREET ★ Life 
Concert Happen ings 

THE CULT/BONHAM/ 
1 DANGEROUS TOYS AT THE S 

NASSAU COLISEUM, NY 

I BY DANNY McCUE 

1 Twcmy-two years nficr the release of iheir find ulbunfl 
■ Led Zeppelin remains widely regarded as the best atW 
■ certainly most influential hard rock blues-based bail 
■ of the '70s. 11 you're in need of any proof of lhat (uc| 
■ you should have mode your way down h> this inple-bJ 
I show at the Nassau Coliseum. 1 

Bonham Doomed to Comparison 

e A STREET 
A Ijook Outside Of Rock 

**4 

STREET* WISE 
I Puzzling Rock n Roll 

■,v| W E R E S N B H T 

BLACKVELV 

Iqwesmnhpf 

is J HNOPDFC 

SYAWOL LAC I 
I K I N G F 

I C H E S I 
I T W I ST 

I T Y R E S 

_____ 

BY JOEL VANCE 

Nal King Cola: 
Historic Nominee 1 

O I U P 

ETUBN 

D N J P U 

BAUHN 

G I N S E 

I G O G M 

N G I N S 
EXWQ I ONBA 

NVERAYKNU 
REVOS I THG I NEHT 

'*H OGHTERDBER I MON 

WHENTTOASTAARZ 

D S E R 

L I V 

Like* vampire crumbling under the first rays of dawn, 
ihc Communist system collapsed in Eastern Europe, 
nnd no symbol was mote emotional- - and literally con- 
cretc-than the dismantled Berlin Wall Leonard Bern¬ 
stein conducted Beethoven's Symphony No. 9 as an 
"Ode to Freedom" on December 23. 1989. in West 
Berlin's Philharmonic, and on Christmas Day, it was 

| recorded live in East Berlin's Schauspiclliaus with an 
international cast of singers and musicians from ihc There's a healthy competition between Columt 

fT' s RCA to plumb their vaults for classic jazz recor. 
A W\ | RCA has issued HOCUS POCUS by Fletcher H tson and His Orchestra, a collection of dates tine 

previously unissued masters) from 1927-1936 an 
v-rs i i n n u i o A i ( r.-- .... Slr,,.,- 

REOPNHFGEWOl 

OKOPONBRUDT1 

SNTH I NGUOPH 

M I ONGQWSOP Ft 
I NON I NGHOPE, 

TOI PSGERTYUi 

HCKLOPJN I UN ‘I 

EROFEBPUTEGC 

ASNASTYASTH; 

I NVWEEPAPO I N 
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An American In Paris 
Or Moscow. 

• • • 

• • 

BY KEVIN AAcMANU5 

More than fifty thousand Americans participate in academic programs 

overseas each year. So if you're hoping to score points with a fine on your 

resume denoting such a stint, forget it. Recruiters see dozens of those 

lines a week. What's important is getting across how you grew os o result 

of those travels. (j arrre Neff, a 1989 graefu- 

ate of Susquehanna Um- 

i versity in Pennsylvania, 

spent her jumor year at 

I ’Unis mite de Strasbourg in 

Prance. She can red off a list of 

1 ' 

five rccruiting/collegc relations 

for G. Fox, a department store 

chain. “ It requires many years 

of work and study, which 

shows I'm going to have some¬ 

body who will be long-term in 

his or her thinking.” 

A real eye-opener on a res¬ 

ume is a yearlong tour of 

study in an 

unusual 

mT* 
M 

6-4 7 

yourself. "That might indicate 

that a student has an ability to 

make and implement a plan— 

the same thing I think you’d sec- 

in someone who worked his 

way through college," sa\s 

Cliff Lord, a Mutual of Omaha 

employment executive. 

Conversely, a comfortable 

all expenses-paid semester 

abroad could backfire. "Study 

abroad shows a great deal of 

flexibility and an awareness of 

•' ~ .xrld 

Public 
Transit 

Roadblocks 
To Public Transit 
For reasons ranging from prejudice to 

pragmatism, many suburbanites 
tooth and nail to keep mass tic 

their neighborhoods. 

By Nicole Achs, Editorial Assistar 

On a mild, early March evening last year, Marion Robcr 
an Atlanta rapid rail station. At 3 p.m., the station w 
passengers shuffled to buses and cars, anxious to get h 

curity officers stood around, keeping an eye on the crowd. 
But suddenly, the scene of everyday urban life changed, and t 

came a set for the darker realities of urban violence. 
Roberts, waiting in his car. was accosted by a group of teenag 

dished a gun and demanded Roberts hand over the keys. Wh 
teenagers pulled him from the car and shot him repeatedly. 

Two of the assailants jumped into the car and sped away, an' 
Roberts fell to the ground. He died a few hours later in an area 

For city-dwellers, the incident may have been just another t 
lence. But for many suburbanites, it left an Image of public trai 

—M-m« *bat may no* *" easy to cn*«<* 

a Energy 

& Power  

A New Look 
At Reducing Electric Rates 

iases in 
„ >lant 
Cover , 
Story K' 

Packaging A Park: 
Tho Economics O* 

6.48 
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Denise Kochaoek. R.N., staff nufsn 
Bmergency Deparlnie.nl 

Wesley Kriger, operator II. 
Communications 

Frances Kyle. G.N., staff nurse, NICU/RCtl 

and tumina over tliclr worldly posses¬ 
sions to ride ihc Magic Carpel. 

Awards and prizes were ahundanl 
throughout the day. Prom ihe Heart 
announced six new ambassadors for Ihe 
second quarter and eight lucky tickets 
were drawn for prizes ranolng from a 
Minolta 3Smm camera to four Pirate 
tickets. The From Ihc Heart ambassadors 
for outstanding guest relations this 
quarter are 

virJoda r.intgaa. M.S.. oudtologBI. Audiology 
terry Ellsworth, unit dark, in South 
kalhy Oraci R.N.. stair nurse Amhulalorv Cate 

lady Henry. R.N.. cllnlcul nutse uiurdliuuut. 
Endocrinology 
Betlha Howard child Mr specialist Child Ulr 
Ellen wm. M.D.. pcdlnlrlclan Handicapped 
Children s Unit 

_he eight winners of this years raffle are: 

New Hires 
Susan Avery, R.N., staff nurse. ICU 

Sandra Bartal. medical technician. 
Chemistry 

I. Curtis Bookwalter, laboratory 
technician. Chemistry 
Mwrv Hnvl* « « -toff nut*" . 

Maryannc Lash R.N., staff nurse. ICU 

Lynn Lclchllter. G.N., staff nurse. 
ID South 

luanlta Lewis. PRN casual, unit clerk 
Nursing 

Teresa Lndrosky. G.N.. staff nurse. 
ICU/RCU 

Rosemary Lynn, operator I 
Communications 

Patricia Madison, psychologist. Cancer 
Control Research 

Ro|a Muhldhura luhoralory assistant. 
Pathology 

Patricia Manion. E.N., staff nurse. 
« South 

Martin Marlon. Neonatal Infant Study 

Denise Minton, medical laboratory 
technician. North Amhulalorv Care 

Mane Monaco, medical lechnlclan, 
"•ornlctry 

nom n 

uslon in your scheduling reQtiesl 

eys to locked conference rooms may 
ihialneil from Ihe first floor Main 
er information desk or signed out 
.dmlnlslratlon. Room 2401, DeSoto 
ig 
onfercncc room equipment including 
vable chalkboards podium and 
les may not be moved from one room 
mother without permission from Ihe 
edullng secretary 

4nase notify the scheduling secretary 
my changes or cancellations In your 
m request - 

ty Description 
lOchaiis/lable Congratulations to: 

lohn Bolarskl. purkiuu operations man 
ager. Public Safely Department, and his 
wife. Margaret, on the birth of their 
son, John |r.. 8 pounds, 11 ounces, on 
April IB iU88 

MU seals and suge/coat room 
largo pull down scrum 
new sound syslem/pndlura 

Norma McGowan, administrative assis¬ 
tant, Surgery Department, and her 
bnvkw-rf p,u| „„ .fc- htrth Of th«*- 

6-50 
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This pictogram is printed in 100 percent 

yellow, 10 percent magenta, and black to 

communicate its traffic-sign reference 

most convincingly. It is highly visible, 

located centered at the head of the page. 

Caribbean Travel and Life 

6.50 

These line-art illustrations are steel en¬ 

gravings taken from clip art, printed black 

on white. The headings make outstanding 

use of two-color printing, combining sev¬ 

eral shades of green and black screen tints. 

The various tint combinations give the 

headings great depth and considerable vi¬ 

sual attraction. The job of creating these 

headings is made much simpler by having 

all elements fit within the visible external 

grid structure. Children’s Hospital of Pitts¬ 

burgh Pulse 

6.51 

letters is a department heading that re¬ 

ceives a good share of special handling, 

perhaps because it suggests its own solu¬ 

tion. This cancellation mark was created 

on the desktop and surprinted on the 

black type in 20 percent magenta. BN 

News 

WHY NO LOGO? 

I am a carman apprentice 
at the Havelock shops (Lin¬ 
coln, Neb.), who was recently 
recalled to work after a 
seven-year furlough. During 
those seven years, I worked 
as a master machinist (jour¬ 
neyman) in an aerospace 
manufacturing firm where 
only the highest quality and 
pride in our workmanship 
were allowed. We were re¬ 
quired to stamp our name 
(and reputation) on ever)' or¬ 
der of parts we built, and 
NASA could trace every sin¬ 
gle part all the way back to 
individual machinists if they 
needed to. This gave me the 
feeling of “signing my name" 
on every part, and I was 
proud of the hardware I pro¬ 
duced. 

Now that I'm back to my 
first love (railroading), I see 
that many of the carmen and 

nized by the distinctive 
Cascade green paint. The 
BN initials and numbers on 
the side and ends of freight 
equipment fulfill the re¬ 
quirements of the Associa¬ 
tion of American Rail¬ 
roads’ rules, while the logo 
application only added 
cost to the repainting of our 
cars. 

“Burlington Northern has 
nearly 5,000 cars scheduled 
to be painted in 1988 and 
1989, including many of 
our predecessor cars, so all 
savings toward this pro¬ 
gram are very important. 
These savings, nearly half a 
million dollars annually, 
represent the funding for 
additional employees and 
material at Havelock to 
produce a higher quality 
car for our customers and 
support BN'S commitment to 
Service By Design. 

“Havelock Shops have a 
personalized symbol, 
which presently is not being 
"Oft/W *- "*>urh *— - 

We often wondered if any¬ 
one cared because officials 
that set the rules never work 
on Christmas Day. 

Litde children don’t under¬ 
stand why. Do we? 

By early January, again die 
phone rang saying "you are 
cut-off” with no concern 
about our welfare. Our kids 
used to say, “Daddy, did they 
lose your name again?” 

Years later it’s still the same 
story. Kids and grandkids are 
coming home but “Grandpa" 
is not there. Grandchildren 
don’t understand any better 
than their parents did. 

For us and most BN fami¬ 
lies, our traditions will have 
to be formed — after retire¬ 
ment. 

Emma Turner 
Moorcroft, WY 

^TMMKC T>T"T' 

is intended to serve as a 
symbol of pride to its recip¬ 
ient and as a positive ex¬ 
ample to fellow co-ivorkers. 
The pin is a symbolic re¬ 
ward, not a monetary 
award, that expresses the 
company’s appreciation for 
a job performed properly, 
which meansfree of any on- 
duty lost time injury and 
disciplinary action. This 
recognition is provided in 
an effort to improve rela¬ 
tions as well as to give posi¬ 
tive reinforcement. We 
appreciate Mr. Lysaker’s 
concern and would wel¬ 
come additional input re¬ 
garding the award 
program 

COAL DUST FLYIN’ 

From the coal mines in 
Wyoming 

’cross the heartland to 
the shore, 

yr n'Ui~. 

6.51 
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Another letters heading that is inspired 

by a postmark. Here an original postmark 

was scanned into the computer and print¬ 

ed with “jaggies,” to suggest the uneven¬ 

ness of a real cancellation stamp, letters 

is printed in red for emphasis. The clip¬ 

art pen, printed red, has also been 

scanned into a computer and printed 

with jaggies. Current 

6-53 

The computer-created symbols for each 

of these departments are unified in identi¬ 

cal starburst shapes, always located in the 

top outer corner of the page. With such 

enticing symbols, it is best to leave the 

type comparatively simple. Adeptations 

6.54 

Another series of dissimilar symbols is 

joined by a shared shape. These symbols, 

almost always mortised into the middle of 

the text, become visible because their 

darkness contrasts with the grayness of 

the surrounding text in this newsprint 

publication. VeloNews 

Volunteer spirit 
t in- Fourth Annual Spirit 0! Okla¬ 

homa Volunteer lolnhon rained 11 
record breaking 2Kfl.8:W volunteer 
pledge hours. This is up more than 22 

aicd with 1 show 
1 ol credit lor making 11 

Great State, great gift 
Thunk you so much It 11 the (.real 

Stale pins. We gave ilu-in to the 'Rain 
Man" east and t'.iew and they loved 
them. Mr. (Dustin) lloflman liked 
them str much lie asked for six addi¬ 
tional pins to give to his six children. 
Hie Film Ollier would not be able to 
function ns cllectively without the 
support of the pilvate lector. Thank 
you again lot your generosity 

Af.irv Nell ('Jink 
IhifUtir 

Oklahoma Eilrn OftEr 
Oklahoma Oe/il. »/ Commrnr 

Oklahoma CJh 
1 The Oklahoma Film Ollier icsmestcd 

Thunk you fo 
M>rshi|> of thisv 

association is principalis funded In 
Gulled Way. iherefoir. we are very 
appreciative ol lhe.se dooaiiuiis. 

Also, a 'spei ial thanks" needs to he 
given to Dale Starling for his nssis- 

lanxa lK W'nuM 
ExmilWf tlimior 

Tulsa Starch & timing Auaaatian 
(Will, the help of Dale Stalling, imr.i- 

l‘SO <1 

leleihon, We up* 
preeiate your involvement and su|n 
port. 

Camille Sudani 
<>immunity AJ/am llinrtur 

KOTVh 
'TiiImi 

vniunteei limns during this year's iele- 
limn which was held m |„„r -Kd I 

Summer Festival a success 
On liehalt of (tie Tulsa Community 

Food Rank I want in thank you fot 
helping to sponsor the Stimmei ltv.il- 
val, |ooe H. 

The Food Rank was pleased to join 
l .ue IOti KM and KISS ( oumry AM 
l-t:tl» in panitipating in an animal 
’’ ' m brine''’olsyiij, «oi to the River 

TSK.H A board til'dirceintx.—Kd. 1 

Foundation support applauded 

mi students has bccnim- vury 
Ve ace very proud of the prog- 
lemn I'niveislty has made 111 
s to iMrtler serve the i-rlur.i- 
;eds of the people of south- 
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Welcome to th 

In the first decade of elec 

was called "desktop pub 

clear that this term is no 

publishing field has char 

beginnings in 1985, desk 

became one of the most 

computers. Today perha, 

importance is the fact th 

development is aimed at 

the original typesetting i 

virtual spillover. 

ADEPT has changed a 

point ADEPTations, the x, _ 

changing too. It has "grown up" to a full-size pi 

tion with a full-color cover. It has acquired me 

articles, and more advertisers. Though under 

same editorship, it has an expanded staff of hic 

talented professionals. And it has a new banne 

flag or nameplate—call <*■ ’ rvouwill). 

Designing the 
Showcase One 
ADEPT member demonstrates style 

by Kathy McClelland 

Despite a tiny budget, the last thing designer C 

Thompson wanted to do was produce a plain, c 

color invitation to encourage top graphic desigi 

to show off their best work. 

Instead, he designed an elegant Call For Enti 

for ADEPT'S Showcase One—a collection of tj* 

best in desktop publishing—after learning that 

• -dors would donate r-^ct iri3n»ria]c aod qprv 

tions: from race course to shoT 

humble bc- 
. & of the wily 

cycling, the 
rchnological 
Jamocphos- 

multancouslv 
•norecomfon- 
rattonnl rider; 
o capable for 

dergone more 
W yean, than 

o lie solved 

.rumchnngc. 
ared in the 
d cyclml!. 

’anted by 

lenges and possibilities for problem solv¬ 
ing. Extremes of steepness, sand, mud. 
waier. rocks, jumps, and drop-offc are just 
a few of the mynad varieties of terrain 
encountered in a cross-country race, and 
today's mountain bikes 
must also survive the rig¬ 
ors of slakim, trials, and 
downhill competitions. 

Since the sheer forces 
to which the hikes are 
subjected nrc so much 
greater in ofT-reud racing, 
hike designers must tread 
a fine line between (unc¬ 
tion, weight and durabil¬ 
ity. The on^ilng expen- 

strongesr, lightest and 
most comfortable mo«m- 
rarn bike possible. 

The early, sanctioning 
bodies of mountain bike racing had no 
appl led nilcs govern mg equipment resthc - 
rions, and this left the door open to inno¬ 
vation “Mountain bikes arc changing all 
thctimc,"agrecdSlumaiKi’sSteveBochm- 
' ' “ll'sfrrr ande»-:- - _--'d the spirit is 

winning bikes of Edwig Van Hooydonck 
in the Tour ol Flanders and Jean-Mane 
Wampors in Puris-Ruuhnix), chnvmoly 
stems and sentposts and Sbimano’s Supcr- 
ghdr. h.unnngsjnd Hyperdklecotp. Some 

insiders even speculate 

ing a mintarure form of 
Roc k Shox suspension 
forks In Paris-Roubuix. 
the roughest road classic 

It Is possible that iitf- ric 
road's technical adven- hll 
cures have helped rr J 
rulers become less n 

maybe even prodd' 

ESvrst - 
;uid 90-degree sc 

Wlitle rhe pc 
volvcd with road bike dcvelopmcr 
have only road cycling expcnence 
mountain bike developers also has,n cycling, 
grounds in motorcycle ami iimx ijj m)t mW. 
Tliesc influences can he radical, ,cm is that 
rr*1 in such off-rood pnxkiCTs e Imle rime 

■c. That situ- 
st likely there 

r like Stephen 
sife during a big 
J To Victory," 
.cd daily sched- 
evening meal 
is the wife or 

md of rhe day 
' lady asking. 

harder at re 
ftculr for tf 
HetNild ex; 

untamiluu ” 
rider sugges 
could. for • 
Honda or 

Possib 
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and last — temptation of 
tv OwtK Miamollani ‘ 

i a problem 
hack in (he 

as they come. 
■ >■ long line of 

night almost 

expected certain things of his children. 
Hcnn. the eldest (bom 1889), would, of 
course, take over the family business; so by 
age 1C. Hcnn was delivering the Pclisner 
dairy's milk to 600 clients hefore break¬ 
fast. “If nothing else, the 
•chool of Pelissier fotmed 
character,"Hcnn later ad- 

Bur alas. Flcnn’s Jays 
.« home were numbered. 
When his lather discov¬ 
ered (hat his first-born son 
was slipping off to hike 
rates, hcexplodcd. Mean¬ 
while. Henri hud set some 
money aside, and he »oon 
left home to *cck his for- 

It was hard, of course, 
but the Pelissicrs were 
nothing if ran stubborn.. 
and successful. By the outbreak of World 
War I. Hcnn had finished second in the 
Tour dc France, won several classics, and 
was obviously the star ascendant. 

Pire Jean was determined not to lose 
another son to such foolishness. He prat- 
ilcally put his second son. Franco 

'-- fhe~- 

Bychotime, 1919, Pcrejcan had moved 
with the times, from udders to carburetors. 
Now Charles was to he the junior “com¬ 
mandant" oldie Pflusier garage. Unfortu¬ 
nately, its Cliarles recalled. "This prair 

man could never under¬ 
stand that I never warned 
rndoanythingothertlian 
be a racing cyclist like 
Henri anJ Franco. My 
fiancee was the bicycle ’ 

Somehow, Charles 
managed toget sufficlenc 
trainmg to do well in the 
local races; and. by the 
next season, he had 
enough money raved to 
escape tothc other side of 
Puns, where the big guns 
trained. Between his pet 
fonnanccs and his r 
he soon had that 

hallowed of possessions — a contract. 
Charles never had any illusions about 

rivaling his illustrious brothers. He knew 
he didn't have their kind of talent. He was 
content simply to rule through the ranks 
and piny an im|Kirunt role ... until mid- 

7 2, 1923. 

before thi. 
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Food fam e 

Jocks need calories tk. at co 

w 
DO G00DW11X GAMES 

athletes cat? Alxmt 5,500 
ilories a day 
That's nearly double the 

caloric intake of many 
people, even those who ex- 
But just because twmpet- oreise rej^ulurly. 

ing athletes iiu m 
need special diets. 

Bonnie Worthiiigton-Roberts, director of 
tlic nutritional sciences program at the 

-fWn«hi- -nrl-itWof 

6.56 

Healthwise 

Prevent injuries and enjoy sports more IN THE PAST DECADE. RECORD NUM- 
bers of Americans have started exer¬ 
cise programs. Predictably, some 
have gone about it unwisely or with 
excessive exuberance. The result? A 
whopping 17 million sports- or exer¬ 

cise-related injuries annually in this coun¬ 
try, ranging from sprains and strains to 
tom tendons and fractured bones. 

As part of its role in providing medical 
-Arefortb<“r ‘ •'O' Games, Group Health 
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And maybe do. 
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Letters carefully fit together (making ex¬ 

cellent use of the Avant Garde characters) 

act as a backdrop to another road-sign 

illustration. Printed only in black, this 

heading attains great visibility because of 

its darkness and because of the added di¬ 

agonal rules. Kansas Telephone Times 

6.56 

The handsome inline typeface is comple¬ 

mented by similarly handled illustrations, 

which are all based on an inverted tri¬ 

angle. Printed in one color, they always 

appear in the upper left corner of left- 

hand pages, making them expected ele¬ 

ments and very findable. View 

6.57 

Each of these charming pieces of custom- 

made artwork introduces a brief article. 

Notice that the bylines are letterspaced to 

the full column width and that the typeset 

department headings are placed wherever 

space allows at the top of the illustrations. 

New England Monthly 

6.58 

These full-color department headings go 

well beyond mere labels, becoming focal 

points on the page. The illustrations and 

hat screen tints broaden the spectrum of 

what department headings can be. These 

headings also have subheads that further 

explain what the page contains. TravelLife 

6.57 

A SAMPLER OF OUR READER MAIL 

factory. I left for Bur- the world mi exciting. Would I moor dockside, but you can 
-nland in eastern do it aeain? Yes with a Mil suit chance ,.niiX ,hlMri 
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6.59 

This unique heading demonstrates an 

outstanding integration of imagery and 

letterforms. It is quite large and extends 

fully across the head of the page. It was 

created in three steps: the type was set, the 

first and last letters were altered, and the 

photos, converted to line art with a 

mezzotint screen, were added. Jacksonville 

Today 

6.60 

This publication commissions new de¬ 

partment headings for each issue. Each se¬ 

ries emphasizes type or imagery to vary¬ 

ing degrees and features illustration, 

painting, photography, and design as me¬ 

dia. Generally printed in full color, these 

department headings play a major role in 

defining each issue’s unique personality. 

Initial caps are also created, to be used on 

the same page as the department head, 

thereby connecting head with text and re¬ 

inforcing that issue’s special look. Shown 

here is a representative sampling from 

eight issues. Wigwag 

SHORT HUP 
TRIVIAL PURSUITS 
Locations where most accidents occurred in Jacksonville in 
1987 (through November): 

Mathews Bridge, center span.49 

1-95 and Phillips Highway.43 

Atlantic Boulevard and St. Johns Bluff Road.44 

Beach Boulevaid and St. Johns Bluff Road.42 

1-295 and Blanding Boulevaid.42 

Blanding Boulevaid and 103id Street. 38 

1-295 and San Jose Boulevard..37 

' -Oth Streer ^xnressway .  36 
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An upstart in the pet cemetery business spt 

some time with Tracey Seltzer 
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Susan Moritz takes a gardener's look ot what 

florists do to flowers 
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In Block Rain, Luc Sante finds out what 

happened after the bomb fell 
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Witold Rybczynski visits the birthplace of 

postmodernism. 
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John Thorne considers the dandelion's essential 

otherness. 

frittnta dipasta, another flask that held 

a simple condimentoper insalata—salad 
dressing—and an empty salad bowl. 

The salad itself, “tiny field rugola, aro 
matic herbs, and wild spinach,“ would 
be quickly gathered from the fields 
around ihc house. 

Ii ail sounded very good, hut what 

stuck in mind after I turned the page 

19881. The food is good, simple, and 

full of character, as if it were made out 
of the stuff of someone’s actual larder, 

Identification is no problem: the 
eve is drawn to them at once. I hc 

difficulty comes when I’ve actually 
picked some and brought them home. 
A salad of dandelion greens brings me 

close to gagging. And the same is true 
with other foraged greensand with the 
commercial ones closest to rhem—cress, 
tor example, or com salad or chicory. It 
would be one thing ifl simply disliked 
greens, but I don’t. It’s just chat in 
eating them I walk a tightrope between 
pleasure and actual physical revulsion. 
It’s like the cdgincss 1 feel eating blood 
sausage or tripe gumbo—there’s some¬ 

thing in all of tliis that cuts a little too 
close to the bone. 

A salad of butters’ lattices made pi 

quant by a few bitter greens is one 
thing; a whole plate of fresh picked 
weedsis another, no matter how charm¬ 

ing their names. Here, then, is the 
problem the tnivelingTuscan salad bowl 

posed me. its confidence of appeiitc. 
“Field salad” is a hot item in cer¬ 

tain culinary circles these days, but there 
has always existed in Maine—as in Tus¬ 
cany—a deep rooted native hunger for 
the local greens. I’m not the only one 

around here on the lookout for them, 
first of spring. Between rimes a local 
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COVERS 

Long ago, when printed material was very rare, alluring, 

informative covers were unnecessary. The very existence of a docu¬ 

ment was reason enough to take time to read and absorb it. 

Today, of course, printed communication is so plentiful that read 

ers must control how much of it will gain their attention. It is there¬ 
fore vital to be able to indicate immedi¬ 

ately the contents, or at least the kind of 

information, contained in a publication. 

The science and art of announcing infor¬ 

mation, its style and immediacy, are what 

cover design is all about. 

Covers create expectation in the 

reader. They lure the reader into browsing 

through the issue. Their function is the 

same as that of the teaser that television 

networks broadcast to lure viewers to 

watch the evening news. They supply a 

sample of what is to come that engenders 

a sense of needing to know now. 

If a cover is uninteresting or cluttered, 

readers will not rush to get inside. Con¬ 

versely, if readers notice one or two items 

on the cover that appear worthwhile, they 

will open the publication. If a sidewalk 

store window display does not show 

products passersby want, in a way they 

will notice, customers will not come in¬ 

side where the goods are to make a pur¬ 

chase. So it is with covers: if the best stuff 

out front does not catch the reader’s at¬ 

tention or arouse the reader’s sense of im¬ 

mediacy or appeal to the reader’s self-in¬ 

terest, the reader will not make it inside 

where the goods are. 

The cover is the single most important 

page of a publication. It establishes iden¬ 

tity from issue to issue (while simulta¬ 

neously signaling a new issue) and claims 

territory distinct from the competition. A 

cover must reflect its own identity and 

personality. It must communicate a sense 

of worth and urgency. It must fascinate, 

tease, and involve. And it must relate vi¬ 

sually to the pages within. 

Four elements, all equally important, 

must be kept in balance when designing a 

cover: 

• Format: Shape and size, use of a frame, 

texture, weight, thickness - all these estab¬ 

lish recognition and continuity. A stan¬ 

dardized cover format creates history, 

value, confidence, trust, and loyalty. 

• Logo: The publication’s title, it defines 

who you are. The symbol must be person¬ 

alized and applied consistently every¬ 

where. The issue date should be incorpo¬ 

rated into the logo. 

• Illustration or visual: Imagery both in¬ 

trigues and signals a new issue. 

• Cover lines: These blurbs provide 

other reasons to pick up the issue. Well- 

703 



COVERS 113 

LOGO 
Primory 
cover line 
reloles lo the 
imoge 

Cover line 
slocked here 

Hush lell 
cover line 

Third cover 
line 

written cover lines catch more readers 

than imagery, but imagery attracts readers 
in the first place. 

Format 

• Shape and size: Advertising sizes dic¬ 

tate inside page size which in turn dictates 

the size and shape of the cover. But some 

publications have moved away from tra¬ 

dition and produced square or tall or 

wide formats (fig. 7.01). 
7.04 

7.05 

7.06 

Primory 
cover line Cover line 
reloles 10 slocked Third led 
the imoge here cover line cover line 

7.07 

A gatefold cover can be a powerful at- 

tractant if used correctly (fig. 7.02). Be 

sure the gatefold’s stoiy unfolds as the 

cover is opened. Intrigue readers by 

showing half the image, with the visual 

punchline” on the second, inside, panel. 

• Framing: A frame around the page 

can become a recognizable and memo¬ 

rable design device. Time’s red border is 

so recognizable it can be purchased 

printed on mirrors. Similarly, National 

Geographic is known for its yellow border, 

which is used on nearly all marketing 

pieces and correspondence as well as on 

the cover of the magazine (fig. 7.03). 

To avoid a me-too look, consider an 

eccentric, off-center border (figs. 7.04 and 

7.05) or a partial border (figs. 7.06 and 

7.07). Be sure to leave sufficient border to 

disguise crooked trimming; 14 inch is usu¬ 

ally the minimum. 

• Texture, weight, thickness: The heft of 

a publication is usually indicative of its 

success. It signals the amount of advertis¬ 

ing the publication can attract - many 

magazines gain weight in the two months 

before Christmas and go on a crash diet in 

January for lack of advertising pages. It 

indicates whether the publication is 

healthy. Sports Illustrated’s swimsuit issue 

is one of their fattest because advertisers 

know that particular issue will attract 

many readers. 

Many publications’ covers are printed 

with an ultra violet (UV) coating to make 

them shiny and more tactile. UV coating 

is a protective, ultra-shiny coating that 

hardens under UV light. It imparts a 

sense of quality and substance to a publi¬ 

cation, to which readers seem to respond. 

Some magazine covers are enclosed by 

j a second, uncoated sheet that is some¬ 

times cut narrower than the cover (fig. 

| 7.08). On it are printed cover lines or spe¬ 

cial messages (for example, “This is your 
last issue!”). 

Some publications are printed on un¬ 

usually textured stock or use colored pa¬ 

per or paper with visible additions (little 

hairs, for example). All these add to the 

immediate recognizability of the publica¬ 
tion. 

Logo 

1 he logo says who you are. The symbol 

must be personalized and applied consis¬ 

tently on all printed materials. It should 

be closely related to the department head¬ 

ings and, perhaps, to the headline typog¬ 

raphy. These typographic connections 

unify the editorial matter, creating a cohe¬ 

sive visual product. 

The issue date and other secondary in¬ 

formation should be integrated with the 

logo to reduce visual clutter. 

To enable readers to find a publication 

on a crowded newsstand, the logo must 

be the dominant element (fig. 7.09). It 

should also be dominant if good visual 

material is not always available. 

If a publication is not sold at a news¬ 

stand, the logo need not be run at the top 

of the cover. Indeed, the logo does not 

even need to be horizontal (fig. 7.10). 

Marvelous personality and easy-to-ex- 

ecute flexibility can be created by devel¬ 

oping a system in which the logo can be 

placed in any of half a dozen positions, 

depending on the shape, quality, and in¬ 

ternal composition of the visual elements. 

Illustrations 

The purpose of a cover illustration (a 

term that includes both drawings and 

photos) is to pull the reader inside. Draw¬ 

ings allow a wider range of graphic tech¬ 

niques than photos and lend themselves 

to showing concepts, ideas, and humor. 

Photos, on the other hand, are more be¬ 

lievable because they are more realistic. 

Beauty for its own sake - using either 
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artform - may be admirable, but it will 

not necessarily increase reader interest. 

Whether to use a large or a small pic¬ 

ture depends on the quality of the imag¬ 

ery. A cover-sized enlargement requires 

in-focus, well-lit, well-developed, dimen¬ 

sional imagery that is interesting. If you 

cannot count on professional photogra¬ 

phy or if you know the photographs will 

be taken on an inexpensive, do-every- 

thing camera, design a format in which 

imagery occupies only about half the 

cover (fig. 7.11). 

Bleeding an image makes it more dy¬ 

namic by implying continuation. Bleed¬ 

ing on all four sides of the page makes an 

image look much larger - so large, in fact, 

that it appears uncontainable on the page. 

But full-bleed photos require an area of 

relative blandness in color and texture to 

provide space for cover lines. If no such 

background field exists, the cover lines 

should be placed in an area of screen tint 

color somewhere around the perimeter of 

the page. 

Although reader interest is highest 

when a cover contains a single focal point, 

it is sometimes worthwhile to have two 

pictures on a cover. If the two photos are 

directly related, they can be joined in a 

“split-screen” treatment, to make a single 

visual impression (fig. 7.12). If the two 

pictures are not related, one should be 

considerably larger, telling the reader that 

it is more important. A full-bleed image 

with a smaller, secondary image mortised 

within is visually dynamic but requires 

careful cropping of the bigger photo so its 

subject is not hidden (fig. 7.13). A partially 

silhouetted primary image with the sec¬ 

ondary image placed beneath the logo 

provides a flexible system (fig. 7.14). 

Readers respond particularly well to 

pictures of other people. Because portraits 

look a lot alike, covers with them should 

be distinguished by printing an area in a 

distinctive color, including a secondary, 

nonperson image, or changing the color 

of the logo. 

Many feature stories concern trends or 

ideas, which must be conveyed by the 

cover. A concept cover is an idea pre¬ 

sented in visual terms. The problem is to 

find a visual symbol that is not a cliche yet 

is understandable. A concept cover must 

be more than merely a visual pun; it must 

address and illuminate the meaning of the 

lead article. 

All-type covers are recognized as being 

special because they are so rare. They 

should be reserved for special issues be¬ 

cause of their focus on substance. They 

are inexpensive and easy to produce but 

become hard to distinguish from one an¬ 

other if used often (color changes alone 

are not well remembered). All-type covers 

sometimes include tiny pictures, which al¬ 

low the type to be dominant. 

Cover lines 

Imagine a magazine cover that has just 

one image and one headline. No matter 

how important the subject being shown, 

some readers will fail to respond. Instead 

of gambling on one idea to bring in the 

crowds and losing some, give the reader a 

selection of great reasons to pick up the 

issue and open it. Cover lines persuade 

readers to pick up a publication by pro¬ 

viding several “appeals.” Newspapers do 

the same thing with their headlines. 

Words are critical to readership. Loyal 

readers, those who already find value in a 

publication and make time upon its ar¬ 

rival to read it cover to cover, will read 

7.08 

* . riusii inn oiucieo mire 
I77O additional cover cover line 

line line 

7.09 

7.11 
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7.12 

LOGO 
■ NOVEMBER 96 

Cover line 
stocked 

here 

cover line 

Primary 
cover line 

the primary 
image 

7-14 

anyway. It is the casual and the harried 

reader for whom cover lines are a neces¬ 
sity. 

Cover lines should present the most 

important contents, usually only feature 

stories. Lesser listings dilute the impor¬ 

tance of all the cover lines and can over¬ 

whelm the reader. 

The primary cover line describes the 

main visual, so it must at once be similar 

to other typography on the cover and act 

as a caption to the picture (fig. 7.15). 

If cover lines are to be superimposed 

on imagery (a full-bleed photo, for ex¬ 

ample), sans serif type is much easier to 

read and has greater weight when revers¬ 

ing out of a four-color screen image. 

Sufficient contrast between type and 

background must exist, or cover lines will 

be illegible. The more sophisticated and 

upscale the publication, the more re¬ 

strained the typography should be. 

Repeat the wording of the cover lines 

exactly on the contents page and on the 

opening page of each story. It’s a reward 

readers expect for having found the right 

page. 

7-15 
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teller 
Junior Achievement 
“bowled” over by 
fundraising efforts 

Junior A?;<ijcvomenrs annual 
Bow;-A Than generated a 
whopping S23S 030 in 
corilrtbullons 

According 10 Jerry flush, IMC 
president and J A 9ow;-A-Tbon 
chairman mucti of thai auccaas 
is aifrlbuiaBla to the otforts ol 
marc man 200 Indiana National 
employoes INB sew 53 learns 
to me event Together mesa 
Indiana National emoioyeas 
raised Ore: $20,300 for Junior 
AchjBvomenl." 

Rush says more than 50 local 
companies participated "■ the 
Ora 30 event When the Bowl- 
A-Thon began so years ago. it 
generated appro.imately S2C.C00 
Las! year, we collecied $157,000 
Obviously, we am qultn pleased 
with Iho tremendous growth ol 
this furidr&sing even 

Rick Spears, who served ns INB 

outstanding |Ob of recruiting and 

bowlers participated Under 
flick's direction 262 employees 
joined this year s effort flush 

•Our 1988 results were 
tremendous," says Spears. "I: 
wus an INS grass roots teem 
ellort. antt everyone involved 
should be very proud Over one- 
hail ot the loam captains and the 
vast mainrity ot me bowlers were 
oon-otheers this proves what i 
have felt to' 13 years - 'NB 
eir-ployens are the bash 

Special thanks go to nil 
employees wl'-o sponsored a co- 
wor.er oil bowlerr. - especially 

coordinator* - particularly 
Ginger Hosensllhl lor rue 
assistance witti mo branches, 
and to -Jan Hudson lor her help 
to communicating with me learn 

According lo Spears. Indiana 
National's two lop furioraisors. 
Mickey Crawley arte Mary Berry 
rftcfi'.ved "lumastic ' prizes from 
Junior Achievement C'awloy 
who raised S' 500 20 was 
awaidcc a four-day trip for two 
lo Freeport. Bahamas Berry was 
awarded a $500 shopping spree 

St.Cmt.40 for*j',Af'0',i>C"n9 

Otlim ;op performing individuals 
and their c A prizes include 
Lynn Johnson ($709) - Dimer 
tor two at the Glass Chimney 
Donna Girth ($500) - Dinner lor 
two ol me Glass Chimney. Sim 
OinSus ($438 34) — Dinner lor 
two at the Miuno mn Tom 
Bitrelurrl ($420 40) - Owner for 
Iwo nl the Milano Inn, Debbie 
Washington ($321) - Dinner (g, 

Moore ($300) - Dinner lor two 
al Stuart Anderson*. John Mille■ 
(S240 44) holiday ham or 
turkey avid Jana Warrum 
($241 47) - holiday ham or 

Charles Knox receives 
national award 

Charles N i<noM. vice president. 
Towor branch, lias been named 
one ol America's Besl and 
Brightest Young Business and 
Professional Men 
Tho award, presented bv Dollars 
S Sense Magazine honors me 
nation s moot talented, well 
educated and highly-motivator) 
men between mo ages ol 2S and 
40 

m nominating Knox lor this 
award, Thomas M. Miller, 
chairman Indiana National, said 
"Charles' pursuit ol his 
P'Oiessional career m banking 
has been Single-minded and has 
distinguished Cbailos as a major 
asset to Indiana National He is 
tho intelligent and progressive 
manager ot our Tower branch 
where he supervises a stall ol 26 
employees Under nls agressive 
business direction, this Flnacial 
Conlnr's assets have grown to 

Format: 

shape and size 

7.16 

This tabloid cover is 91 by 13 inches. The 

large page is exploited by running the 

nameplate (or logo) up the side. The logo 

is set in contrasting typefaces, with the 

word talk printed in a second color. 

TimesTalk 

Format: 

framing 

7-17 

A half-point box rule printed in warm red 

frames the live area of this cover. A frame 

is activated by breaking an element out of 

it, in this case, a brochure cover, placed 

on an angle. Note the use of light and 

heavy rules to define areas, and that the 

banner fits a simple four-column struc¬ 

ture. Focus On Healthcare 

7.18 

White space at the head, foot, and right 

side of this cover create an eccentric, or 

off-center, border. The placement of the 

horizontal rules, ancillary copy, and the 

logo at the head of the page are all care¬ 

fully considered to allow the whiteness to 

remain. Dedicated white space (such as 

the right-hand column) is best used to 

emphasize something important within it. 

Corporate logos qualify, especially if a bi¬ 

son in a field of white. Teller 

718 
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The imagery on this publication’s cover 

fits a distinctive format. The bottom of 

the photo always bleeds, and the subject 

of the photo is silhouetted within rigidly 

maintained borders. The logo is printed 

in two colors that are selected from those 

in the photo. Cover lines, set flush left, are 

placed flush left anywhere on two vertical 

axes that align with the logo and the date¬ 

line, providing both flexibility and consis¬ 

tency. Textile Rental 

Format: 

texture, weight, and thickness 
7.20 

The coated cover of this publication is en¬ 

closed by a second, uncoated sheet that is 

cut with a curvy edge. Cover lines are 

printed on this flap; when it is opened, the 

cover art remains uncompromised. 

Wigwag 

7.20 
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7.21 

CI P SNEWS 
ICC Selects CIPS 
For Management Audit 

7.22 

Japanese Delegation Visits St. Paul 
It was an interesting meeting 

of East and West as a delegation 

of Japanese physicians and hos¬ 

pital administrators visited St. 

Paul Medical Center on August 

15. Members of the Institute of 

Open System Hospitals (IOSH) 

of Japan loured St Paul as part 

of a fact-finding mission to the 

United Stales. St. Paul was one 

of only four hospitals nationwide 

chosen to receive the delegation. 

The purpose of the IOSH dele¬ 

gation’s visit to St. Paul was to 

familiarize members with our 

medical system. The group 

’ ,v • ’ '"antin'- ^ hoy 

to help “open” hospitals to 

practicing physicians 

‘ ‘The large Japanese hospitals 

are closing (their) doors to doc¬ 

tors practicing in the commu¬ 

nity,” Yumikura said. “Inother 

words, a practicing doctor is 

not allowed to look after his 

patients, once they arc admitted 

into a large hospital ” 

Dr. Yumikura added that the 

group hopes to learn as much as 

possible about the relationship 

between the practitioner and the 

hospital. 

During their visit to St. Paul. 
*»■ inn r>. \---th a ero"- 

Logo 

7.21 

The logo is the dominant element on this 

cover. It is printed in a different premixed 

ink color for each issue. Note that the as¬ 

cender and descender overlap the half¬ 

point rules to unify the nameplate and 

that the base line of the date aligns with 

the bottom of the descender. Indeed, ev¬ 

erything aligns with something on this 

well-organized cover. Update 

7.22 

This desktop-created flag makes good use 

of drop shadows by integrating them with 

rectangular panels and second color. The 

shadows are printed 20 percent red, the 

12-point rule is printed solid red, and all 

else is black. CIPS News 

723 

All the elements on this flag are carefully 

aligned, making it very handsome, the 

has been downsized to match the width of 

the u, the rule above sr paul aligns with 

the serifs on pulse, and the vertical edge 

of the pin paul aligns vertically with the 

box rule around the text. The Pulse 

723 
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7.24 

The logo and descriptive copy have been 

unified by stacking words under the styl¬ 

ized apostrophe. The full-bleed, full-color 

cover has trump’s printed metallic gold. 

Trump’s 

7.25 

This logo shows obvious evidence of digi¬ 

tal manipulation. It is a playful experi¬ 

ment with the normal logo (shown inset). 

The modified logo is printed black on a 

yellow circle with remnants of red and 

blue around the edges of the letterforms. 

Dialogue 

7.26 

A highly structured logo can give an oth¬ 

erwise freeform cover the organization 

and recognizable consistency it requires 

from issue to issue. The mai in domain 

has been kerned to achieve optical even¬ 

ness. The open letterspacing of the 

LIFESTYLE MAGAZINE OF TEXAS MONTHLY 

perfectly aligns the width of the phrase 

with that of the logo, creating an effective 

relationship between two elements that 

should appear to belong together. 

Domain 

, JL 
New to Know jf, | 
This Fall m m 
Season at a Glance: 

Movies, Theater, fc. 
Music, and More 

PLUS 

Atop Brooklyn Heights 

immersed in Nantucket Style 

Wrapped Up in Parkas 

7.24 

7.25 

DOMAIN 

ctrls in the 

7.26 
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Protecting fish habitat 

A healthy economy requires a 
healthy environment. 

Our Common Future 

The Report trom the United Nations World 

Commission on Environment and Development, 1987 

words, economic growth 

and development must 

take place within the 

natural laws that govern 

our environment. Jobs 

and environmental 
protection not only can 

happen together, they 

must, if we wish to keep 

our planet and ourselves 

alive. 

T. 
environment can be 

simply defined as 

the place where we 
live It tv*11 'Wf-, 

“Taking the 

idea of 

sustainability 

and putting it 

into action is 

difficult/’ says 
Oonnis Deans. 

careful and we have to be 

conscientious. 

“Those strategies 
must include ensuring 

that industrial 

developments are 

environmentally 

sustainable.” 

And it’s here that 
Fisheries and Oceans is 

already at work, 

implementing the concept 

of sustainability through 

their fish habitat 

management policy. 

The fish habitat 

policy applies to all 

'Wolonment nroiects and 

7- 27 

7.28 

INSIDE K NORWALK HOSPITAL 

Published for friends of Norwalk Hospital Nosvmber/IJesx-mber 1990 

Can Mother manage? ... Evaluations for aging loved ones 

tithe HUKbt m II,t.ii be, ,11111 ii.o Hr PUuwiKl. I 

h/sJl . s',TI. ImillniUnft to ilk- nwfinKm of ilie p 

sSSSSSSi. 

729 

727 

This elaborate flag shows how effectively 

overlapping unifies separate elements. 

pacific is given secondary importance by 

reducing its size and placing it in an oval 

on top of tidings, which can absorb the 

coverage with no loss of legibility because 

it is so big. The wavy logo relates to the 

whole by interrupting the perimeter box 

rules and the background screen tint. The 

original is printed in black, aqua, and light 

orange. Pacific Tidings 

728 

Flags are made more attractive when a 

clear hierarchy is established, monthly is 

not as important or as descriptive as 

Hartford, and this hierarchy is clearly 

communicated through typographic con¬ 

trast. Hartford Monthly 

7.29 

This example shows the integration of a 

logo with the name of the publication, 

which has been sized to match the height 

of the horizontal stroke of the cross. The 

publication’s title is a playful pun on the 

logo, which itself illustrates “insideness.” 

Inside Norwalk Hospital 
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7-30 

The logo of any publication deserves cus¬ 

tomized typography. This minimalist ap¬ 

proach is quite effective, imaginative, and 

appropriate for the word being illustrated. 

Newsline 

7-3i 

This logo is designed to emphasize the 

word adept, which is an acronym for the 

organization’s name. The triangular panel 

always bleeds oft the head trim and over¬ 

laps the artwork. Adeptations 

732 

Positioning the logo vertically is very dy¬ 

namic. A logo need not be run horizon¬ 

tally across the top of the cover if the pub¬ 

lication will not be sold at newsstands. 

Note the carefully mitered kerning on 

enterprise with its chopped-off serifs, as 

well as the placement of the volume, 

number, and date. The logo and all rules 

are printed dark blue; all else is black. 

Enterprise 

73 o 

Families step up to Tennis Challenge 

Management changes announced 

1988 United Way Campaign 

731 

732 
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Good News 

Niiggcis 

JsL w a new >v.rk Muiuijji.-fs 
llaw lx .'ll mimr.i to key bva. It 
jifj. Mark Rifk«n i» now m 
chjnif »t l:»mmoiU'wt. while 
Glenn DiKliiwman - who 

Dut.'ltr*. i iMiiny New Vtifk - 
lt.v. taken cotimuml at Slur 
myirt l.luml IXwlittrnntm's 
anlvjl mans I'aul O'Connell 
.'Alt ifitifii to I’ltlnim Park 
(part ol which lud to In "Instil 
it; lus jIwiui'" amt Joe 
I’iiriuok . an resume ltd work 
w> Ohniri SnimviKii, 

\»l Ki.it ili.nn.il>- liwin.n »||I 
Injun work on ilie q.iiimipitu 
lush, .in,| i.mtr f .nrfiolil 

.mis in *ur»ev JIM streams in 
tin* I'otmtvju'ui Valiev, 
CllllrllngU willy rang. III 

Ilie I'liKrr jiul Mill ll|.>»k H.kkI 
esinifxl (iiujcit in NcwIntUcMi. 
altet iw.» .ears .if nliinnltth anil 

»irn< (o.l I lie |ifo|rei u: nitwit 
DIM' ant) ihr I 'SDA Sill 

isirmcls. will ,.wtl more thjn 

fis>.nm Jl"l piovtde O.mhI 
pllMculoll It* MMuiusiiift 
somplkv onus. 10 pu.Jir 
h.'«u» live eorjtir. ami two 
pas Mitinms. Ii mil also 
elliiiln:«e Mum Si reel Hooding 
III three louaUonv 

Sun- pmperncs lowlllne SMI 
j. res net. fK.tCbsunf by D(iP 
ik.s pa.- year' four.«ihem 
wiih tin help.'I ii'npeinilnit 
emliirsi. j, rotijmis u. t luirlrv 
I H.i.l II,Tutor ol I "ikI 

c new llnpshlii of Ih. 
Df.PiiH.s luv.imv.il in C.oin 
neeilcui ami ha* been sls.li 
.minl by Maij IMnpsey. 
vviifow ul Guvtumnr John 
Drmpvev lor whom ilie trait is 

A Wiool irtnndl vessel 
null ihe .-.i|Mtliy to nuiinior 
fish and tlielldsl, as well a. 
waifi ipialliy in l.nnjf Island 
Somul, ihe IIS |ohn Deiiipscv 
Ix'iyiii wotlt iomlm imp a 
h.ir.< mannr lesuurtv smsrv 

lJrr.ls.on was made n* iam.ll 
Hu Cuniireiie.il govcntorwhi). 
in ion,' dumMnnctl ihi 
s vniK> In ul. lean NVoin Ael 
tine nf liu earlli’si and mini 
comprehensive siaie water 
ipiailliv law in die nailmi 

At ih. Im.« < d.-di.allun in 
Snplitl. (.tjvrruoi Wllll.illl 
Ci'Ntill .nmmcnlcd ih.ii if u 
lived up lo die name ii was 
h. me ja.en. 'll will on a erra1 
p.li nl (muncilnn Ihe wains ol 
I. "II* island Son ml' 

Tin* Unreal, ol f r.llnl.lS and 
Wildlife lu/J pnmary . npni 

Min, non ,.l die v.-s-rI Nasal 
aicliltivts ,n Wiseasvi. Mainr 
pkniiied an aliiiionnm sit-ueiur. 
wllll lalKimiuiy y|».:r ItH Iflic* 
and hunks lor l.rnr, a. writ a. 

uni ilime 

Until hy Sea-l ah. In. m 
I’aseajjnuln. Mississippi. Ii was 
turned over lo lour DUP 

fluting dir 111:1’ tifws Mil 
hu litunt the. encouiilered 
unfxpef.tcil ll'fnoi seas Dat e 
Slmpasui of I talirnes nays he 
was Impiesiril by rln- boat 'll 
handled die weather In-iltr 
than iiiv slouurh did," he 

The 11V IVmjncy lakes over 
from the aMm« James I' 
CallitRan II wht.ii was used fin 
nuniimrniji m the past. In all. 
DTP owns I IT Inals. ijnjpne 
from row boat, lo the RV 
IXunjisvy. iml.nlliiii dniw used 
by fisheries la« e.nlornrmom. 
park, water ,ium..)>eniriil atnl 
Iniatlnj! sjfeiv 

j ."St. from mr.li.al providers (o 
kjtsi waste disposal lus 
received funding appm.al 
from UPA. This n.ll enable a 
small new >hdl. alio fo.l.'rtllv 
funded, in fuvtts on jnuhlrnts 

- nlmtllte.l llm.uRh IfW Itiuk.'.n 
. ntthei Ilian ha.-uiR m monitor 
! the dlcuMniis of nifdli-.al 
; Uslllne* hi t ...nnei iKui 

Ten Priorities 

Set for DEP 

w. -A (>n:ni|.thoier7.eSlfr 
< unuhers hiltked len 
pil-oliies fin .(ifirnf mien 11111 
dlls yeui IV'.iusi. jifons 
prejsued bi in,It HU' flnirm. 
Inv .nil Jar thr Jirtl lime, ihr 
major inlPUInr. inai.-'nay in 
flrP'. jn. ofoii. llirlrn lypiis 
.'bourn b. I be < ..mm.'Murnrr 
lumi iiusr pblRs are ibe most 
liiiporniRt oiM»Wii«e«Mlund 
ntunajteHIciM pniollte. for ihi 
Off Huy ore... ItiHoiyi 

(NVIWONMIIMAL 
PRIs'KIIIIS 
I onR Island Sound SlanaRe- 
mem \d,",iio.y. a roinjitehel.- 
sise III;P sinn.-Ry. Inidiulnii; 
aedvIlK-S Inn/tm* from >v,i*lr- 
nnlrr urjlmrm r:, -ali'dim! 

I anil fonsmaiwn #e 
sianaRemem 1)1.1* ha* rna::. 
reRiifatoiv jxmvis dim affirm 
bind use anil n a mas" owner 
of land rfsouioc* tn die .-.aie 
A DIjP task l i>n;e will develop 
a land vonvdvafhxi sir.drpy. 
prmiiviilnA regional and nivdll* 

A PmrK.ilios 
Puntne.it a. in 
I.Osw in l i 
Ihetarvivr or 
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This downward-pointing logo rests in 

open space, which contrasts with the exo- 

skeletal format on the rest of the cover of 

this tabloid publication, dep, the period, 

and the horizontal rules are printed light 

blue; all else is black. DEPtoday. 

734 

A publication’s logo configuration must 

be applied to the department heads for 

consistency. Graphic embellishment has 

been used to unify this logo (on the out¬ 

side) with the department heads (on the 

inside), creating a potent visual personal¬ 

ity for this tabloid. Paper Age 

733 

September 1990 

James River Plans Major Restructuring; Approves 

$97 MM Kalamazoo Expansion 

By Mark McCready 
Editor 

James River, in u massive reshuffling 
of iLs corporate structure, h.ts announced 

plans to shed assets with annual sales of 

SI.3 billion to improve prolitajil ly and 

Bv Ward C. Williams / 

pajieTs operations at West Unn, Ore. It will 

also reduce its Make in ihe Mitratbon. Ont.. 

pulp mill from 80 percent 10 50 percent, us 

well as shut down or sell its less competitive - « 1 ■' ; • r—u '"’Sns 

min in i»- 

Startling Strength 
In Tissue Field 
Exerted by James 
River Corp. 

Dalshowa America 

Plans Recycling Plant 

At Port Angeles 

Responding to customer demand. 
Daishowa America’s Port Angeles, Wash., 

groumlwood specialties null is seeking per 

mils from the Washington Department of 

Ecology to build a $40 million recycled 

paper plant for start-up in 1992. The recycl¬ 

ing plant will be the first telephone direc¬ 

tory paper recycling facility in the ITS. 

F«"ilitv wdl r^-vcle •"""snrint 

Federal Gov’t Expandrr 

Use of Recycled Pape 

U S s™ Wendell H l ord ID R, 

chairman of the Joint Committee on Prii 

ling, recently released new recycled par 

specifications allowing the federal gove 

rnent. for the first time, to buy recycl 

paper for copiers, laser printers and st 

tionery. The paper, will be required to Cf 

tain mandated quantities of secondary fil 

obtained from postconsumer wasic jiap 

734 
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7-35 

The type in this logo is printed red, set 

flush left and enveloped by a field of 

black. The department heads echo the flag 

by being similarly placed in consistently 

sized fields. Nation’s Business 

7-36 

The flag for this monthly is placed in any 

location that is convenient to the imagery. 

It can appear as either a “solid” or a 

‘transparent.” Colors are selected from 

those in the imagery. Note how the am¬ 

persand hangs beneath the base line, im¬ 

plying “underneathness.” Brake & Front 
End 

Growth wllth'rnntm! £nnur1 GLU^e For Sma" F'r™ To Share browth With Control New-Truck Buyers Winning Strategies 

; ;;; : „ 

Plus: More Wa ys lb 
Cut Costs Oner The 
Lorn/ Tkrm. 

Help for cash-flow woes, new thoughts on business 
plans, and tips for trashing waste. 

• August 1986 The Complete Undercar Service Magazine 

Height sensing valves: Brake parts 
Compensating for Buyers' Guide 
the crowds 
mmmmmmm Inside Sohio’s ProCare 

Family Business 

Never Too Young For The Jo 
Managing Your Small Business 
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7-37 

7-39 

What do you do if high-quality cover art 

cannot be guaranteed every month? De¬ 

sign a format that makes the primary vi¬ 

sual small but still eye-catching, even if 

the artwork is a publicity shot or taken by 

an editor rather than a professional pho¬ 

tographer. This publication’s cover for¬ 

mat calls for the photo, usually of a piece 

of automotive hardware, to be silhouetted 

on the top edge and bled on the bottom 

and both sides. A smaller portrait accom¬ 

panies a pull quote and the cover lines. 

The top background and the logo colors 

change for each issue. Automotive 

Rebuilder 

Illustrations 

7-37 

This publication always runs a full-color, 

full-bleed photo on the cover. Full-bleed 

photography is especially desirable when 

the subject is photogenic, though it need 

not be the world’s most beautiful islands. 

Note that, even with this exquisite imag¬ 

ery, cover lines are still used to draw the 

reader inside. The logo’s colors change ev¬ 

ery issue. Islands 

7-38 

A nearly life-size, full-bleed face always 

appears on the cover of this publication 

because vis a vis is French for “face to 

face.” The theme is continued throughout 

the issue with a regular series of inter¬ 

views, each starting with a head shot. The 

life-size portraits on these covers are star¬ 

tling and editorially expressive. Vis a Vis 
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740 

Concept covers illustrate a complex point 

by combining two or more symbols to 

provide a fresh slant on an idea. An audio 

tape, representing the process of inter¬ 

viewing, is painted red, white, and blue to 

resemble the Texas state flag, which rep¬ 

resents the interviewees. The result is inte¬ 

grated with the three-word headline in a 

simple format, showing off the concept 

with unadorned directness. Texas 

Monthly 

7-41 

Sometimes an idea is so powerful that the 

best way to express it is with type. This 

publication, which is very aware of typog¬ 

raphy, relies on all-type covers with some 

regularity. But each is given a unique de¬ 

sign to look quite different from the oth¬ 

ers. New Perspectives Quarterly 

Cover lines 

7.42 

Cover lines should be typographically 

consistent to look “of a piece” and to re¬ 

duce clutter on the cover. Here they are 

run across the head of the page. Only fea¬ 

ture stories are listed, to attract readers 

with the most substantia] “appeals.” 

Medical Economics 
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AMERICAS 

ECOTURISMO: UNA SANA INVERSION 
PARA LA BIOSFERA 

FNIRO OF DOS MARES FN LA BOCA Df:l AMAZONAS 

BUSCa ... IA VERDAD S06RE BU't'CH Y SUNDANCE 

NAVEOANDO FOR FANTASIA EN El SIGIO XV! 

JN SCXDADO ARGENJSNO TSANSHERE Al IIENZO 
E. TfDIO DF. iA GUERRA 

7-43 744 

743 

These cover lines are set as continuous 

copy at the bottom of the page, with red 

bullets separating the items. This oversize 

magazine is 9 by nm inches, with the im¬ 

ages printed in four duotone combina¬ 

tions (black plus another color). i-D 

744 

The title of the cover story (on ecotour- 

ism, or seeing the wilds - such as this 

royal flycatcher - firsthand) is set bold, to 

stand out from the other cover lines and 

to act as a caption, placed beneath and de¬ 

scribing the photo. Covers can have only 

one cover line or as many as six; more 

than that overwhelms readers. Americas 

745 

The cover story’s line should always be set 

larger, in contrasting type, so it will be 

seen first. The cover lines can be set flush 

left or centered, as shown here, depending 

on the requirements of the photo. Note 

the additional cover line in the upper 

right corner. Travel Holiday 
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7.46 

An ingenious system of alternating flush- 

left and flush-right copy with images 

blends verbal and visual incentives to 

open this publication. The tight minus 

line spacing in the primary cover line 

darkens the color of the copy and makes 

it stand out. Intercity Magazine 

747 

These cover lines are connected to the 

edge of the page by a horizontal rule, 

which is printed in the same color as the 

logo. A complete contents listing is shown 

on the back. Note the distinctive logo ty¬ 

pography and the use of textured pattern. 

This cover is printed in pastel colors, with 

a full-color photo wrapping around the 

spine. Pebble Beach 
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interest 

Taking on the ’90s 

7.48 

A single cover line is knocked out of a 

screen-tinted area of a full-bleed photo. 

The date, placed vertically in a bar of yel¬ 

low along the spine, is a nice detail. 

Interest 

749 

The addition of page numbers turns cover 

lines into a contents listing. The horizon¬ 

tal rules, added to define the column 

width, and the headlines are printed 

purple. Eye on LSSI 

7.50 

This simple contents listing is designed 

not to fill all the space available. It does, 

however, contribute to the handsomeness 

of the cover and give brief descriptions to 

pique a reader’s interest. Newsletters of 

fewer than eight pages probably do not 

need a contents listing, as readers find it 

easier simply to leaf through the issue. 

With four-page newsletters, readers do 

not think of page 3 but of an inside back 

cover. Network Newsletter 

7.48 

Eye on LSSI NETWORK 
Nf E W S L E T I 1 R 

7.50 
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7-51 

The contents listing, flag and date, vol¬ 

ume and number are printed black in the 

center ol this cover, which is preprinted in 

full color. A certain sameness is evident 

issue after issue because the artwork does 

not change. However, this publication is 

issued only three times a year, so suffi¬ 

cient time passes between issues to make 

the new copy’s arrival noticeable. The 

ALAN Review 

7.52 

The cover can actually be the contents 

page, as this publication illustrates. The 

space is divided to make each story 

findable, and artwork is used to attract 

readers to select stories. This publication 

has a great deal of editorial material, so it 

continues its contents onto a gatefold. To 

save space, it uses a less flamboyant layout 

on the second page. Folio: 

November 1,1990 
EZ3EJ WE, 
Executive compensation: 
Just rewards 124 
H's n"i m> muds what is "fair" or what someone is worth that 
determines executive compensation but what you want .1 pay 
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There are two ways to read a publication, front to back and 

back to front. When readers work back to front because, say, they 

enjoy checking regular sections before the feature stories, they are 

satisfied to discover stories as they progress toward the front of the 

publication (fig. 8.01). Readers who work from front to back, on the 
other hand, are more apt to pause at the 

contents page for an overview of what the 

issue contains before leafing through it 

(fig. 8.02). They prefer to discover the is¬ 

sue in the order the editors have pre¬ 

sented it. 

Because the contents page is often read 

after a preliminary scan of the issue 

(fig. 8.03), it provides the reader with a 

second chance to discover an article. The 

contents page should therefore present 

the article titles, summaries, and images 

as appealingly and intriguingly as pos¬ 

sible. 

The contents page - or a briefer con¬ 

tents list in newsletters - is essentially re¬ 

dundant. All its information is contained 

elsewhere, in greater detail and with more 

hooks to catch the reader. So why would a 

reader - or a designer - spend any time 

on the contents page? A good contents 

page must, at the very least, be a clear, 

simple guide to the issue. But it can be 

more than that, hooking the reader with 

its own abbreviated persuasive appeals to 

turn to a story opener right now. 

The material on the contents page 

must be organized in such a way that it 

builds excitement and anticipation in the 

reader. It should communicate the issue’s 

worth, value, and fullness as well as its ar¬ 

ticles’ locations. Ideally, it should whet the 

reader’s appetite for the issue. 

Fullness is not the same as busyness. 

Fullness suggests depth and quantity, 

whereas busyness is a symptom of not 

having chosen a clear hierarchy of infor¬ 

mation. A busy layout has too many ele¬ 

ments jumping out at the reader, result¬ 

ing in none of it being noticed. It repels 

readers. White space is as important on 

this page as on any other. Design some 

emptiness into your contents page. 

The first step in creating a good con¬ 

tents page is for the editors to decide what 

they want the page to accomplish. What 

should it show off? Which elements will 

be emphasized? Flow wide is the range of 

subjects covered? Will there be brief de¬ 

scriptions of the articles, or will headlines 

stand alone? Will there be visuals? Are the 

authors’ names more important than the 

titles of their articles? Is color available? Is 

more than one page desirable or possible? 

The contents page must be easy to use. 

Clear typographic organization is the 

Browse 
from 
cover to 
contents 
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Exotic Digger Bees Jerry Hopkins.34 

Wild Rockies Scott Salter.37 

Shopping with the Queen Nana Watney.41 
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34 I Exotic Digger Bees Jerry Hopkins 

37 I Wild Rockies Scott Salter 

411 Shopping with the Queen Nana Watney 
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most important aspect in attracting read¬ 

ers. Article titles should jump out and 

page numbers should be placed near the 

headlines to avoid confusing gaps of 

space. Leaders, or rows of dots used to 

guide the eye across expanses of empti¬ 

ness (fig. 8.04), are less effective than fo¬ 

lios located immediately before or after 

story listings (fig. 8.05). 

Contents pages can be type dominant 

or image dominant. If images are used, 

recycle color separations by showing 

same-size details of images as teasers. 

Photos may be neatly organized vertically 

up the side or horizontally across the 

page’s top or bottom (fig. 8.06), or placed 

in a seemingly random pattern to contrast 

with structured type (fig. 8.07). 

Emphasizing some elements, and nec¬ 

essarily deemphasizing others, creates 

contrast, which attracts readers. If all ele¬ 

ments are treated equally, the page is gray 

all over and is more likely to be skipped. 

Clearly organized elements make skim¬ 

ming the page easy. Contents typography 

must exhibit obvious hierarchy. Titles 

must be worded exactly as they appear on 

story openers. A change in the headline 

wording from the contents to the opener 

causes confusion. 

The contents may be on the cover. The 

difference between cover lines and a bona 

fide contents listing is that the contents 

gives page numbers. Cover contents list¬ 

ings are nearly always supported by a 

complete contents listing inside the publi¬ 

cation, because an issue usually contains 

more elements than space can accommo¬ 

date on the cover. 

The contents should appear on the 

same page or, in a newsletter, in the same 

place, in every issue to make it findable. 

Some readers will turn immediately to 

page 5 for the contents if they are condi¬ 

tioned to do so. Four-page newsletters do 

not need a contents listing because the 

document is so short that readers find 

scanning the actual pages easier. A pos¬ 

sible exception to this rule is four-page 

tabloids, which, because the page size is 11 

by 17 inches, contain more stories per page 

and may indeed benefit from a listing on 

the first page. 

As the examples in this chapter affirm, 

information on a contents page can be or¬ 

ganized in many ways. Whatever system 

you adopt, it must provide an immediate 

inherent visual indication announcing 

what this page is: a well-designed contents 

page does not need to be labeled “Contents.” 
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All type 

8.o8 

Newsletters have contents sections, usu¬ 

ally somewhere on the first page, rather 

than full contents pages. This all-type 

treatment, located at the bottom of the 

tabloid’s first page, features large page 

numbers and reiterated headlines. All¬ 

type contents must contrast sharply with 

the text and headline type to be visible on 

the page. PC News 

8.09 

This newsletter’s contents section is lo¬ 

cated just beneath the flag on the first 

page. Notice that the contents elements 

align with the three-column grid, giving it 

a unified, handsome appearance. The sec¬ 

ond color (purple here) changes with 

each quarterly issue. The two horizontal 

rules, the date, the page numbers beneath 

the contents listings, the captions at bot¬ 

tom right, and the duotone photos are all 

printed in the second color. Executive 

Update 

8.10 

This is a sixteen-page full-color newsletter 

printed on very good paper with a typo¬ 

graphically flavorful contents section on 

the front page. The copy is broken into 

three styles: page numbers are white on 

the light tan background; titles are bold, 

condensed sans serif in black; and de¬ 

scriptions are light sans serif in black. 

Step-by-Step Electronic Design 
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The hierarchy of information is quite 

clear in this example, with titles on the left 

above the clotted line, bylines on the right 

beneath the dotted line, and big folios 

centered. Such organization provides 

simple logical differentiation among 

kinds of information. Adeptations 

8.12 

This contents spread lists features on one 

page and columns and departments on 

the other. The feature titles are repeated 

on the cover with page numbers, making 

it very easy to turn immediately to a topic 

of special interest in this learned and pur¬ 

posely dry professional publication. A 

different screen tint is surprinted on the 

cover and behind the center area of the 

contents spread of each issue; here, it is 

yellow. Journal of Cash Management 
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"Apricot Gleam"; Lippen: Nr. 63 

"Heathermist Pink”. Frisur: Oribe fiir 

Oribe. folograi: Antoine Verglos 

8.13 

8.13 

Big, bold headings (such as das neue 

JAHR ERFOLG UND MEHR, MODE, BEAUTY 

und gesundheit) are printed solid warm 

red, helping to create a distinct hierarchy 

of information. The simple flush-left and 

flush-right settings create a clean page, a 

notable achievement given the many ele¬ 

ments that must be included. The hand 

image is lifted from a story within, but 

having no caption, it is used here purely 

as decoration. The very glamorous por¬ 

trait is a reproduction of the cover photo 

with a detailed caption listing the makeup 

the model is wearing. Elle (Deutsch) 

8.14 

A 9-pica/22-pica/9-pica column structure 

gives this page a vertical stress. The con¬ 

densed Univers folios contribute to the 

vertical feel. The features are given em¬ 

phasis with brief summaries, whereas 

departments are merely listed by title. The 

lone image, which upsets the strict sym¬ 

metry of the typography, is positioned on 

the outside, visible edge of this verso (left- 

hand page). Its caption, the 22, connects it 

to its article, “The Bloom Boom.” Gift 

Reporter 
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8.15 

The folios have been given l-point over¬ 

scores in this simple system. It is easy to 

find departments and features; the latter 

are set double width and placed on the 

more important, outer part of the page. A 

single photo emphasizes the lead story. 

View 

8.16 

Similar to figure 8.15, these folios hang in 

the column margin along with the depart¬ 

ment headings. The white space gives this 

page a light, airy feeling. Phoenix Home & 

Garden 

8.17 

This contents page makes terrific use of 

typographic contrasts in size, line spacing, 

and column width to involve the reader. 

This spread includes, on the left page, the 

contents, whose titles and folios are 

printed in a reddish brown, and on the 

right page, the editor’s note (the initial is 

also printed in reddish brown), purpose 

statement, and masthead, or staff listing. 

Notice how much white space remains 

despite the complexity of information; the 

openness makes the spread appealing. 

America 
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SPRING 1990 
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11 28 Uriel Kncountcf 66 “8 Letter* 

16 btprrwly New York 50 Suielart 69 Up A Comil* 80 The l»«t I'afct 

8.18 

Type and imagery: 

vertical 

8.18 

When images are added to text on the 

contents page, they must be unified in 

some way, perhaps in a vertical column, 

as this example demonstrates. In contrast 

with the features, which have lengthy de¬ 

scriptive copy, the departments here are 

listed with very brief - or no - secondary 

copy. The original is all black type with a 

full-color photo and map. New York Alive 

8.19 

These images are separated from the copy 

by a vertical half-point rule, part of a de¬ 

scriptive system using horizontal rules of 

different weights. The photos have all 

been sized to the same proportions, and 

their captions have received identical 

treatment. American School Board Journal 

8.20 

The photos and captions are intended as 

the primary attraction on this contents 

page. They have been grouped on a light 

gray area, which is dynamically broken by 

the primary image of the DJ and his 

equipment. The type is made scannable 

by lucid alignments and boldness. HI FI 

& Elektronik 

8.20 
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This Brazilian magazine contains so many 

stories that a spread is deemed the best 

way to show off the wealth of material. 

Consequently, a vertical column of pho¬ 

tos runs up the outer edge of each page. 

The clear structure of this spread, fol¬ 

lowed with great discipline, allows the 

dramatic silhouetted chaise longue to 

overlap the vertical red rule and bump 

into the text. Casa Claudia 

Type and imagery: 

horizontal 

8.22 

White space has been retained on this 

page as a vertical separator between items 

and as a means for showing off the logo. 

The three most important images, 

cropped as squares, have been clustered at 

the top of the page. Varian Magazine 

SUMARIO 
CASA Cl .AUDI A ■ 31 DE (ANEIIU l'*»l 

40 

42 

44 

S6 

Jomal da Casa 
ludo it I1.1 tlf novo (in mm-rtrln pan m.inlur 
ni.i «*> sompn.- oli'g,mli\ Nmil.i <■ au,al, 

A marcanto presents da cor 
Kt-, urso ■rri.illvo o I'.IMen 11,1 iomp<)?jr 
‘■U'l'r JnilMi.nl... j m, v.w.s do 
e wiltujt'ios i'i|ui|||'(,i(las n.i 

imagmuvdo 

Arranlos, a arte do equllibrio 
Idt'Ms I'sllmuIjintiMi para v.x-o c-w. urraii,..-. 
n.ni. «• Viiion/.ii j mesa, urn (vriodur ,,,1 ,, 
nhn v.wio. I iso (lutes c .ne 

Especial: Rotulos antigoa 
Um presonlo d.i ftt.ilmi.i pjr.i ns loitnio do 1 
C.lfiuUid 

'••nooniw .. dos sous sonhos, undo ,m »u&est<\es 
ni.iis van.id.is: c.inu* muuinli,.)., .irrnj.id.is riis 
•hvis uu lequlni.idiifi. Enoilllo j -111.1 

Cosmopol.ia • elegante a beira-mar 
Um.i iiis.1 1I0 pmi,1 .k- -|(n in ondc rixjumlK 0 ,1 
simplutiiddo esl.il 1 proscmi-. jli.ives dn 
rounOu do poc.is do grande porHinalid.ido 

O rcfugio de um decorador 
I liivio Hr,it unpriiniu .1 mi.i him do 0.1 nit>u um.t 
vers.in diverlidii do Cuunliv ospundo <>1 >1i->,,, 
leeii.'naJiis em vwgon* pur Indus os omltiimti" 

Umo ruma civilliada am Nova York 
N.i triot,So tie sou prtiprio .ip.irl.iirionio. loiin 5.1- 

Cidlnn. do turn] intonw 
Cional, uu in ton \im conii 
rio do l.mu.sw. replem 
mom An,). 
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04 Flamboyant 
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do 1 uds o ididiiu. i* it do (jcil Irani 

99 Falnndo de Casa 
■vutM cmv.it lorna 1 d sjsj nwis silonnnw. ronho- 
01 us setsredos cisi tccnirvi cm rnku e. outre nit Iras 
dlcds, dprentld a cmnprar um guilrd.i snl 

102 Como conlratar um decorador 
I udu o quo vcK.0 precisa saber p.ir.i enlree.dr sud 
s.is.1 .\mi »i'i:iir,in<,i n.is ni.los de um prnfisM.*- 
iwl cunipetenio 

104 Solucoes para a sale Intima 
1 rrs vorsia's para e,.iriimir aounchego 0 .ibrigar 
luncw* dlversiftcadar, do ti.iilalho on Uwr 

107 Cortadores de grama 
<■ ■ if diet'd as do nier.ddo com delaihcr. 
ti'vimxw quo v.w iiriciii.tr n.i Iiora \!a Cumtffit. 

110 Toques mediterraneos a beira-mar 
I •••> p«V. 1 cm .'UO lit .Id'll. >n .11:..1 .0.1 
icmmlKH, do ampios osp.icns, mule a Uiriiea e .1 
taolld.ide dc m.imi(enc<io 

114 
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121 

Prlvacldade e areas verdes 
t m prniolu p.ir.i n-unir .1 l.inulid cm muinenlus 
do lii/or e sioiscRo. cm muni .1 v.v<md«s <* um- 
bionics innfi iri.ivei'. e dosiinlnildis- 

Enderecos 
f'n 'IISSIDIUIIS e cndorei.is .it.idus Iiestii odic&O. 
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8.21 

varian magazine 

". a man has the right to know the sigm/l- 
cance ol what he is doing 

Russell Varian 

varian® 

Leading the vway- 

An interview with Alan Bennett, VP-Researcb 

Patents 

5 

Win/Win 

1 Vildan's quiet revolution—value-managed relationships 6 

Teaming up on campus 

i Examining Vartan’s College Relations program H 

High performance 

! Driving your career at Varian 12 

Letter from Tom Sege 

15 

Varian on the Job 

8.22 



138 rw, TYPE IN USE 

Carteret Bancorp Joins The Home Group 

Home Group Prcsldeiil 11ml CKO Marslmll Manley iright) welcome* Cartcrcl 
(Tiuirman und CKO Kobvri O'Brien In Home Group hcudqunrlcrt In New York 
before the 'lari of a spciinl |irr\enlollon 10 lop mnnngrim'iii held rarllrr Ibis year. 

On .lugitifliir tuqmiilion »/ Cor 
Itrei Hw.i -'rp irai completed, H iih this 
addition Hume (Jroup doubled in nans 
and bamnr 1 he iuth k»itu pnanrud 
unit ft 1 tmpuiiy in ilir C-idled Stairs, 

"The (anerei Acquisition completes 
The Home Group's restructuring into a 
mujonliversIlTcd financial services or (jam. 
rnlion providing a snlwumta) position in 
l'st»iCiKi«i market'andemit'liflgus'iiiiiflei 
j lull range of financial services," .aid 
Marshall Manley. President and Chief 
Ir'eciilivc Officer of lliinic Gump. 
Wr welcome Cnitemi employees us lire 

newest members of Ihe Home Group." 
raid Miinley We're cnnlidont that under 
Hie continued leadership of its current 
senior managruren:. (/.meiet will make a 
sign/iieoiH cmurihuiion 10 Hu; success nl 
our Company " 

Carwrel n one of llie largest 'livings 
institutions on the Bust Coast It employs 
3.0S4 people and has I 7> reiull hanking or 
lion production oft ices in New Icisr. 
Honda. Maryland, Virginia. New York. 
North Carolina, and Washington. D.t 
llcukpioriersd in Morri sloven. New Jcr 
'ey tlie bank has SO l.illion in insets and is 
dir sctviiid largest tin ill m die Gulden Slate 
Ihe merger, apptoved by the Federal IIon* 
lawn -Bank Board, resulted in C'.ltierct 
becoming a wholly-owned, vpjiairiv- 
managrd subsidiary of Home Group 

The Home Group will have more llton 

51,5 billion In revenues. $1 1 billion in as 
<cn and IO.IKKI employees Carteret pm 
vale, mail nml mortgage banking rerv 
ices, |r is also active in consumer and cor¬ 
porate lending. Thningh the oilier Home 
Group subsldlancs (Home Insurance. I S| 
He. Commonwealth Insurance. Imperial 
Premium JTiiwkc, (iiuniul. Home Capual 
Services and Sietliny loivsii. the (ism 

puny otters property .usually insurance, 
reinsurance, mutual fund management, 
investment programs, corporate finance. 
nsscl management and slock brokerage 

"The .ottibinallon of Carteret mill 
Home Group will result in a strong limin' 
dal services company." said Robed (I 
O'Brien. Jr, chairman and Clill of Cm 

The Home Group. Inc. 
September 1988 

* 20th largest financial service* 
I company In IJ.S. 

* SI 3 billion in uuels 

* S.I-S billion in revenues 

* lO.OtMl employees thrnuglmol 
I IJi. and Cuiudii 

tcrcl Savings Bank "Our buslne.ses com 
plenienl each odici We con tap broader 
markets and offer a complete range of 
competitively priced products to meet Hie 
needy of today's consumers." 

O'Hrlen called (lie deal a good one for 
everyone concerned "Out merger i> 110 
dicauvc of a Irrnd in the tinannnl services 
Industry,1 he added, soesjuig his belief in 
I'maiiciul imlu.iry consiilidiibon. 

lie said die saving, and loan chuncr is 
llie moat vnliinlili; franchise in llic Industry 
"But ai die same time." Ik sunt, "you need 
■lie capital in maximi« ihe value ol Hint 
dinner. And the average thrift is finding it 
lurid lo get dial capital 

"Now is a good time for more diversi¬ 
fied financial companies to ooiim into ihe 
thrift buslno s by way ofacquitaliur-.r said 
Manley “ Wc think our inning i> perfect." 

AllchMl Cures 

Home Group Celebrates Three Years of Achievement 
On September.!. IbKK. Horne Group 

sulcbraled its (hud anniversary as a public 
company In tins relatively brief period ol 
time, die Company has changeddramaii- 
eally. When 11 was gslalilished in IIXS ii 
ctmshtrd |iriiitnnly of Insurance tipeniiioiis. 
Now 11 ha. expanded In invrstmem sets 
ices am) banking.. Wc 1 bought it would be 
useful on this anniversary to recsium die 
major events that resulteil in it* lestincuu 
mg from insurance to a Indy diversified 
thuuiciai .eivices company. This period 
also marks a liimansund in Ihe Company * 
profitability. 

In 19X5. lire first year al ter llie Home 
Group s spin-ofl from its former parrot. 
City Investing Company, The Home came 
far in Its objective of making the Company 
a major forte in its industry. A review of 
every operation and die expenses for each 

arettot tlie business resulted in die redirec¬ 
tion of renotuvcsandem'igics. The nrw or¬ 
ganization provtik-d a foundation for fu 
lute growth and profitability. 

The Home Gump's performance In 
1986 was one ol solid achievetncni. After 
three consetubvc ycwis of losses, die 
Company posted a pre tax operating profit 
whI ntaile significant pn ■gress in reestablish 
lug il'clf w nliin die U X piopcity casualty 
industry. 

A number of tucuns conibined m 
make 1987 j ntilcsiom- year Opcraitug 
income rose to Sll‘) million from 515.1 
rnllllon reported for 1986; revenues and 
suets cixitinurd to increase. Home Clmiip 
was approved Cor listing on die New York 
Stock (Uchange; and the first regular<(u#r- 
terly dividend w as declared. Alvi, Gnimal 
Financial Corp was ac.piircd and an agree 

ment was reached to acquire f.arterrl 
Bancorp. 

'fhc follow mg arc highlights of the 
first three veins ol flic Home Group, 

SHBSHB 
* Annual revenues totaled J21) billion; 
assets 55.(1 billltm. 
* To revitalize The Home Group and re 
store ns balance stieel. lire life msuiunc 
subsidiaries were sold for S Iff) tn ill ism nml 
Home Insurance issued preferred stock to 
add 52* t million to die Company 's sut 

* The Home Insurance Company's re¬ 
serves were .slrcngdwi red by appro s imaiely 
S2S0 million. 
* Book value per share, which measures 
the net worth of a company, was 519.03 at 

* Acquired Imperial Premium Finance 
to substantially enlarge The Home's pro 
miiwi finance business and complement 
inc basic insurance operation 
* Ai year-end. die Company reported 
operating income of SI 5 million and net 
income of 517') million {including 566 
million of nonrecurring crcdilst. Annual 
revenues grew lo S2.2 billion and assets 
were 55.7 billion. 
* Combined ratio for insurance opera- 
lion dropped 10 116.(1 from 135.7 reported 

* Company rcfnirehaned approximately 
2.5 million shares of its common slock. 
* Dock value per share ai year-end was 
522. IV. 

Continued 1111 /urge J 

L N S I I) E 

4 
Geo. T.Sohatffenherge 

8.23 

This tabloid runs its contents at the bot¬ 

tom of the first page (a pun on its name?). 

It is an image- and folio-dominant sys¬ 

tem, requiring that the same image ap¬ 

pear on the designated page. A brief title 

or description, knocked out of light blue, 

is provided for each item. Note the 

rhythm of the section: each image is 

cropped to the same size, the folios are all 

set the same size, and the one-line titles 

are edited to fit the bars. The Bottom Line 

8.24 

Beginning 10 picas from the head trim, 

the consistent sinkage used in this maga¬ 

zine, these contents listings simply extend 

until they are complete. The remaining 

space is used for visuals from the issue. 

The tiny folio placed next to each image 

allows readers to connect an image to its 

headline. This contents system is easy to 

produce for each issue because of the 

built-in flexibility of the white space at the 

bottom of the spread. Americas 

8.23 

AMERICAS 

xy UwOqpHMKtfiar of AffairXi 
a regkxutl wgwbauoi 

g lb* avuicro li-nu-Th 

Awbfam Sis-syuuy (iwxt 
CHfcetrormsix re-aiMs 

WI*A*TM6NIS (TATUMS 

2 {Ojof 
* 

Crude Gold MilHft 

5 letters 

PERSPECTIVES ON THE AMAZON 
6 Upstroqm, Downstream 

Koefiind climfllt on I hr ,,f . 1, ,p. .,.... 
16 A Now Spocies of Touriaf 

75i»' ysfiwu 1 dur t/rvrd o)'tm&alitr is ;\vvihiiii/ (rndi&wuii i nni/uri.y lif 
•Tlffoy nu’nrr firm fin ml 

50 Inter-American System 
BofvW anil (lu,/non tlu< ayeuvM mombun 0/Ihv Hnminphimr s 

53 OAS 
Obfenrttu) eluaionn in Haiti and Guatumtdo 

54 Food 
Hire® amnion mats of n wi/iitafiir 

56 Music 
isycndarv Mamin, Kino Tun rum,;* nongt lure « no:: one 

58 Arl 

21 Running Down o legend 
lm-.ll ("■«'<'(./ -III.! Ih, Sniii'Mi.: Kit bfiued llircmifi . 1 
loom mi n trod of mux me.,uni tjuQifUm* 

28 Historian With a Brush 
the pnnmnnuc. >uti.«4i> fmini&ogs <sj CUntUdo tipng are fttuiwjnt 
ehmmrlet y; the WarIh, n il-:- ilf/nw-o 

36 Cesor Pelli Sculpts a Dramatic Skyline 
.-I»lf;i.l:r(x' ,|r,-/i|f,., | is mis,;,) ./»•*(,/... ■„ ,/.. 

42 XVI Century Vossels Tako Their Bows on the High Seas 
isntaon in camivts,, nuns. ijaBuunti und mhor Uarrt .daps 

M'ohippu bailor 

A.-i.mu 10 me bailor 

I'bmo bailor 

br.lsi, 1,, 11 • m 11 o > M 

l‘f rciitaiioi,. I*r usioiitm 
ModiiXrr 

Sponlsb Ran Ion 
Cftfkvi Ti(|. .it 
ftteriisnj-i 

t'oiiirltnirlns V.lliurs 

!r-l Hnl»;ilrty> 
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8.25 

Five features are clearly emphasized in 

this involving contents spread. Brief head¬ 

lines accompany each photo in a distinc¬ 

tive typeface, each printed in one of four 

colors. The rest of the contents listings are 

easily read in the screen-tinted box be¬ 

neath. All page numbers are printed in 

warm red. Travel & Leisure 

Type and imagery: 

blended 

8.26 

This music publication is chock-full of ar¬ 

ticles and recording reviews (it comes 

with a full-length compact disc so readers 

can listen to a segment of each of the re¬ 

viewed recordings). Consequently, the 

contents page is a very busy place. It looks 

as active and vibrant as possible, yet ele¬ 

ments are still quite findable because the 

captions relate directly to the headlines, 

and because excellent contrast has been 

created between primary and secondary 

type elements. Classic CD 

8.27 

The second of two left-hand pages (each 

designated by the vertical contents title 

printed in warm red), this department- 

biased format has pronounced vertical 

columns enhanced by hairline rules. The 

square halftones’ heights are cropped to 

fill each column evenly. Men’s Fitness 

8.25 

Classic CD ISSUE 4 AUGUST [990 

8.26 

8.27 
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entertainment 

Movies 

Music 

M’Aevltwt ii vii 

Television 

FEATURES 

TJflMltW* 

6I/Traihtli«loinboiiJ 
Of * |l.i:kAaHi« VHc:ov r«. , llir.li 

8.28 

CONTINENTAL 
PROFILES 

PROFILES 

24 
.\Il»vh‘ -Vliutic 

Marketer Knnn Hn •*! Ii I>. Km X FYw-iwl* crf.ui-* 
iliviyt:. llilll fill WU« III movie Iheiltrir- 

Afro** lin- (nullify 
III Joel Herlin 

26 
I'urniiiluiii' Tonrfu'* 

(Wutlim St’Bal. I lie eWn-r .Hill |iie..-ileiil of (.mle X 
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8.29 

8.28 

These columns are built up from the bot¬ 

tom of the spread, ending where they will. 

No attempt is made to fill the space, leav¬ 

ing a magnificence of whiteness at the top 

of the spread. The department headings 

are printed in different colors. Entertain¬ 

ment Weekly 

8.29 

Integrating pictures with the contents 

type provides great flexibility when laying 

out the page. These five pictures move the 

eye around. The headlines and copy be¬ 

neath function as captions. Aetnaizer 

8.30 

Feature stories are placed in the left-hand 

column, leaving the outer margin for less 

important stories and departments. An 

excellent typographic contrast has been 

created: features are set centered and all 

else is set flush left. Page numbers and 

headlines are screen tinted to 80 percent 

black. The reader can scan and find topics 

of interest very easily. Continental Profiles 

8.30 
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8.31 

This spread is clearly intended to be fully 

read. The descriptions of each article are 

long, but they are written to intrigue. 

Note the indents of the department’s 

headlines and bylines. These deliberate 

white spaces make the folios pop right 

out. Personnel Journal 

8.32 

This contents scheme is typical of the 

magnificent art direction in this publica¬ 

tion. The copy and folios (which are 

printed in warm red) are set in a 17-pica- 

wide column. Stories are separated by 

half-point rules. Extended half-point rules 

connect images with specific descriptions, 

a great way to make design relationships 

visible. Look at Finland 

Personnel journal 

Can Training 
Catch Up With Technology? 

What Use Isa 
Job Description? 
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3 1990 
Cross-country skiing is a Finnish speciality. 
The Saariselkd holiday resort north of die 
Arctic Circle offers skiing enthusiasts all _ 
comfort in the wilds. 

Libraries amount to more than 400 in Helsin¬ 
ki alone. They have a surprising amount of in- „ _ 
leresiing material in English. I6 

Frt»m one library to another. Three intensive 
days passed quickly 21 

Driving on the snowy roads in winter re¬ 
quires practice, says rally champion Art Va- 
tanert. 22 

Pyha-Hakfei a national park with a ptime- 
val pine forest , one of the last in Europe. 24 
Survival in the wilderness is a skill lost by 
modem man. It is a memorable experience to 
regain with proper guidance. 30 
Finnair has received international acclaim 
for its food, thanks in pan to the Finnish spe- ^ _ 
ciulities. 30 

The Arctic protective clothing project uti¬ 
lizes everything we know on survival in (Ik* — ^ 

cold. - <40 

Santa Claus lives in Finland. In 1984 Finnish 
Lapland declared itself Santa Claus Land. 
Both children and adults go them to meet San m _ 
ta. 44 

Cover photo: Snow hoard enthusiasts Photo by Kuvasurmi 

lee golf is real golf even though the green is 
white. Upon the Arctic Circle dedicated golf¬ 
ers even play in winter. 46 
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Mortises 

8.33 

A mortise is a panel that is fully sur¬ 

rounded by an image or a color. This 

quarterly has a unique way of indicating 

the season: run a full-bleed, full-color 

photo across the spread. The mortised 

contents (on the right) are balanced by a 

panel on the left containing the editorial 

and masthead. Connecticut’s Finest 

8-34 

This is the first page of a special section in 

the publication. Its mortised contents 

listing echoes the design of the section’s 

listing on the main contents page. It is 

printed in red, white, and blue on a full- 

color photo. U.S. News & World Report 

8-33 

8.34 
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8-35 

A full-spread illustration has been used a 

second time as background for the mor¬ 

tised contents listing, which is a recto, and 

the first of two contents pages. The 

departments are listed on the next page 

using a very different, but related, system. 

The two pages are related by typefaces, 

hairline rules, and the size of the folios. 

Hippocrates 

On the cover 

8.36 

Perhaps the most famous contents-on- 

the-cover treatment belongs to National 

Geographic, which has been using it since 

1896. The difference between cover lines 

and contents is that cover lines do not in¬ 

clude page numbers. While this publica¬ 

tion does have a more complete contents 

page, even it does not list departments. It 

merely describes the five feature articles in 

two or three sentences each and shows a 

representative color photo. National 

Geographic 

UNDER THE SUN-IS OUR WORLD WARMING? 

MALI'S DOGON PEOPLE 

A RAFT ATOP THE RAIN FOREST 

0imi.u»i,i».L.rTHE NATIONAL OHOO RAPHIC SOCIETY » »s h 1 «o, u ». n. r. 

8.36 



BYLINES ^ BIOS 

A byline gives the author’s name. A bio (short for biography) is 

a brief profile of the author, giving pertinent details that express 

his or her competence to take the reader’s time. 

The presentation of bylines and bios indicates the importance of 

the author. Readers are served by being told up front - somewhere 

on the first page of an article - who is do¬ 

ing the talking. If the author is not on the 

staff of the publication, a bio is extremely 

helpful in describing why the writer is 

qualified to discuss the topic at hand. 

A byline format should be developed 

and used throughout a publication to 

make finding the names easy and to make 

visible those infrequent times when the 

author is extraordinary and truly deserves 

to have the byline trumpeted by breaking 

the normal format. 

There are eight locations for bylines. 

They may be: placed near the headline or 

department heading (fig. 9.01), integrated 

with the headline (fig. 9*02), placed near 

the deck or subhead (fig. 9-03), integrated 

with the deck (fig. 9-04), placed near the 

text (fig. 9.05), integrated with the text 

(fig. 9.06), placed in a separate column 

(fig. 9.07), or integrated with an image 

(fig. 9.08). 

Bios are often run at the end of an ar¬ 

ticle because it is easy to tack them on 

there. No preplanning is needed to fit 

them. But a bio at the end cannot induce 

a browser to read unless, of course, the ar¬ 

ticle is only one page, making the bio im¬ 

mediately visible. With multiple-page ar¬ 

ticles, readers have long since made their 

decision to read by the time they find the 

bio. It is far more helpful to place the bio 

on the opening page. 

Bottoms of pages are far less valuable 

than tops: readers always start at the up¬ 

per, outer corners when flipping through 

an issue, scanning individual pages from 

upper left to lower right. It is therefore a 

good idea to put a bio at the bottom of 

the opening page of an article. It is easily 

found yet will not interfere with headlines 

or primary visuals. 

To avoid cluttering the opening page, 

distinguish the bio from the text but relate 

it to the surrounding type. Make it recog¬ 

nizable by contrasting its type size or style 

with that of the text, with which it is most 

easily confused. Set the bio in the same 

typeface as the text but in italics, or in a 

smaller size, or flush left if your text is justi¬ 

fied. It needs its own typographic “flavor.” 

Sometimes bios are separated from the 

stories by being grouped on a single page 

near the front of the publication. This 

makes them appear even more important 

I by 
■OTHELLO 

MtheMOOR 
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the swan 
# and die 
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A tale that a 111011 With 
would cure 

deafness 

Trinculo 

Witling 

9-03 
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you? Over hill, over dale, 

through bush, through brier, 
o’er park, o’er pale, through 

flood, through fire, I do wander 

everywhere. Swifter than the 

moon’s sphere, and I serve the 
fairy queen 
to de 

orbs upon the green. The cowslips 

tall her pensioners be, in their 

gold coats spots you see. Those be 

rubies, fairy favours, in those 

freckles live their saviours. I must 

go to seek some dew-drops here, 

and hang a 

pearl in any 

Starveling A.Tailoi 
9.05 

you? Over hill, over dale, 

through bush, through brier, 

o er park, o’er pale, through 

flood, through 

fire, I can wan¬ 

der anywhere. 

Swifter than the 

moon’s sphere, 

and I serve the fairy queen, 

to dew her orbs upon the 

green. The cowslips tall her 

the moon's sphere, and I 

serve the fairy queen, to dew 

I 
— by — 

STARVELING 

A. TAILOR 

I 

pensioners be, in the gold 

coats spots you can see. Those 

be rubies, few fairy favours, 

in those freck¬ 

les live their 

saviours. I go 

seek some dew 

drops here and 

hang a pearl in every cow¬ 

slip's ear. Over hill, over 

dale, through bush, through 

9.06 

of dull Octavia. 
11 they hoist me up 

show me to the 
uting varletry of 

[ dnsuring Rome? 
her a ditch in Egypt 

I gentle grave unto 
Rather on Nilus’ 

:1 lay me stark na- 
and let the water 

| > blow on me. His 
egs bestride the 

I ean, his rear’d arm 
[ ;ted the world, his 
| rice was propertied 

s all the atuned 
J heres, and that to 

9.09 

! a ditch in Egypt be 
tie grave unto me! 
ler on Nilus’ mud 

( ne stark naked and 
he water flies blow 

| me. His legs be- 
j le the ocean, his 

'd arm crested the 
Id, his voice was 
rertied as all the 

I >d spheres, and to 
| ids. But when he 

mt to quail and 
| ;e the orb, he was 

tthngth under. For 
bounty there was 

t vinter in’t, an au- 

9.10 

flies blow on me. His legs 
bestride the ocean, his rear’d 
arm crested the world, his voice 
was propertied as all the tuned 
spheres, and that to friends. But 
when he meant to quail and 
shake the orb, he was as rattling 
thunder. For his bounty there 
was no winter in’t, an autumn 
that grew the more by reaping. 
His delights were dolphin-like. 
They show’d his back above the 
elementtheyliv’din. In his livery 
walk’d crowns and crownets, 
realms and islands were as plates 
dropp’d from his pocket, 
smashed upon the forestage in 

9.11 

CLEOPATRA is a 

thoughtful and 

passionate author 

who has a gift for 

languages. This 

article, written in 

collaboration with 

Plutarch, originally 

appeared in the 

Macedonian Herald 

Sunday Magazine. 

friends. But when he meant to 
quail and shake the orb, he was 
as rattling thunder. For his 
bounty there was no winter 
in’t, an autumn that grew the 
more by reaping. His delights 
were dolphin-like. They show 

Continued on 8 

Cleopatra is a thoughtful 
and passionate author who 
has a gift for languages. This 
article, written in collabo¬ 
ration with Plutarch, 
originally appeared in the 
Macedonian Herald Sunday 
Magazine. 

tumn that grew the more by 
reaping. His delights were dol- 

phin-like. They show’d his back 
above the element they liv’d 
in. In his livery walk’d crowns 
and crownets, realms and is¬ 
lands were as plates dropp’d 
from his pocket. • 

Cleopatra is a thoughtful 
AND PASSIONATE AUTHOR WHO 

HAS A GIFT FOR LANGUAGES. THIS 

ARTICLE, WRITTEN IN COLLAB¬ 

ORATION with Plutarch, orig¬ 
inally APPEARED IN THE 

Macedonian Herald Sunday 
Magazine. 

and can serve as an alternate contents 

page: the reader may peruse the contrib¬ 

utors page to learn who sounds interest¬ 

ing and, by extension, what should be 

read first. 

A bio is enhanced by including a 

photo or drawing of the author. It is al¬ 

ways more interesting to see images that 

tell something about the subject. Another 

bland mugshot (head-and-shoulder for- 

mal portrait) does not tell much. Select 

authors’ photos by their descriptive qual¬ 

ity- their content - rather than their or¬ 

dinariness. Ask authors to supply their 

own photos: you never know what you 

will get. The pictures may be quite de¬ 

scriptive because they will show the au¬ 

thors as they view themselves. 

The byline, bio, and photo must not 

add clutter to the page. Make them align 

or agree with other elements on the page. 

Photos and bios should be united by plac¬ 

ing a box rule around them or by wrap¬ 

ping one around the other or by some 

other means that makes the two elements 

appear as one. 

Bios can be placed at the end of the 

text on the first page of a story (fig. 9.09), 

at the conclusion of the story on the jump 

(“continued on”) page (fig. 9.10), or in a 

separate column on the opening page (fig. 

9.11). A horizontal rule is often placed 

above a bio to define its beginning. These 

are very easy to add. Software programs 

install overscores automatically if you first 

define a typestyle as “Bio” and include an 

overscore as part of its makeup. 
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LIGHT ELEMENTS 
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9.12 

With department headings 

and headlines 

9.12 

The byline on this department page is 

joined to the department heading by a 

6-point red rule. The rule’s redness visu¬ 

ally connects it to the vertical red bar 

bleeding from the head trim that sets off 

the headline’s initial t. Discover 

9-13 

A “force-justified” byline is the same 

width as the department heading. Force- 

justifying will make the ends align, but in 

extreme examples so much letterspacing 

is inserted that legibility is compromised. 

The title of the article here is deempha- 

sized by being set in 16-point type and be¬ 

ing placed at the top of the first column of 

text. Texas Monthly 

Reporter 
BY JOE NICK P A T 0 S K I 

MUCKRAKER OF THE BIG BEND 

When Jack D McNamara moved his 
family back to his hometown of 
Alpine in 1983. all the retired 

Marine Corps lieutenant colonel wanted 
to do was build an adobe house and re¬ 
lax. But once he realized how news is 
disseminated in the sparsely populated 
Big Bend, his plans changed. “Out here, 
you don’t walk to the newsstand, pick up 
the daily newspaper, and 
read about local events." he 
says. "The dailies we get out 
here arc from San Angelo 
and Odessa Nobody is here 
in the trenches for the day- 

to-day battles." Worse, he 
noticed, the weeklies in 
Brewster. Presidio, and Jeff 
Davis counties shied away 
from controversy 

McNamara became con¬ 
vinced that he should do 
something about it after 

joining a group opposed to 
the construction of a new 
federal detention center At 

•tiding a Rri'u"-- County 

1.988, with Jack writing most of the copy 
and Bonnie and Kathleen doing the typ¬ 
ing. layout, and production. They chose 
the name Nimby News after Jack saw the 
acronym for Not In My Back Yard in the 
pages of Atlantii Monthly and figured. 
“That sounds a lot like uv" 

The job of media watchdog comes nat¬ 
urally to the 52 year-old McNamara, 
who served as the press officer for the 
Marine Corps in Washington. DC ., 
during the Watergate era and later 

was a persuasive argument that it would 
provide jobs,” he says. "But we were 
worried because a community like Al¬ 
pine has a lot of retirees and tourists, 
and we felt a prison would be a negative 
force. We were active because it was m 
our back yard. After that, we made a de¬ 
cision to go forward on criminal jus¬ 
tice issues because there were a lot of 
strange things going on in what we call 
the Borderland.” 

Since then the paper's pages have been 

9-13 
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9.14 

Sandwiched together with the department 

heading between a pair of half-point 

rules, this byline at once becomes lighter 

(less visible) and is embellished by letter¬ 

spacing. Pulse! 

9-15 

The byline is dropped out of an 18-point 

rule that extends across the top of the 

page. The bio is placed beneath the de¬ 

partment heading (printed blue) and a 

2-point rule. Men’s Health 

9.16 

The byline and brief bio (really just an af¬ 

filiation) is treated the same way on the 

opener of every article in this trade jour¬ 

nal. Notice how important the two solid 

ballots become on this simply designed 

page. They alone give the page its person¬ 

ality. Journal of the Institute of Nuclear 

Materials Management 

RCA Reissues Complete Toscanini; 
Polskie Nagrania Label Releases 13-CD Set 

CLASSICAL 
8 A I. 1. A N K 0 Z ) N N During the first seven years of 

the CD era, collectors of histor¬ 

ical recordings have been in 

tensely disappointed with 
many of the CD transfers of Arturo 

Toscanini's recordings. And Tuscan 
ini partisans, who are legion and vo¬ 

cal. have complained vehemently 

that RC As handling of this impor¬ 
tant legacy has been scandalously 

sloppy for decades — ever since the 

when the company reissued a 
sizeable chunk of the Toscanini cat¬ 

alog in electronically rechannelled 
stereo LI’ pressings. 

Now BMC Classics, RCA's parent 
company, had decided to redress 

these grievances by embarking on an 

ambitious and organized reissue 
series. The plan is to do the job right, 
once and for all, in a project that will 

run through 1992, the 123lh anniver¬ 
sary of Toscanini's birth, All told, 
there will be 82 mid price RCA Victor 

Cold Seal compact discs (or 81 cas- 

""****“' " ■*“ ’ ’■*'» in everv- 

on the stage of Carnegie Hall in April 
that the CDs would eventually be 

issued separately (as well asinan 82- 

disc edition) by 1992. 'Die introduc¬ 
tory offerings are basic: Beethoven's 

Nine Symphonies, recorded with the 
NBC Symphony bytween 1949 and 
N52, plus the Leonore Overture No 

3, from 1939 (RCA Victor Cold Seal 
60324-2-RG, 5 CDs); Brahms's hour 

Symphonies, recorded with NBC in 
1951 and 19.52, and filled out with the 

Double Concerto (with Mischa Mis- 

chaknff and Frank Miller) and var¬ 

ious shorter orchestral and choral 
works (RCA Victor Gold Seal 60325- 
2-RC, 4 CDs); and a Verdi box. 

Without getting into a detailed dis¬ 
cussion of Toscanini's approaches to 

Beethoven and Brahms — these are 

certainly known quantities by now 
— the uninitiated should know that 
these are taut, streamlined readings 

in which clarity, power and forward 

movement are highly prized It is not 
nUi*.* --rurate *• -*l| Tas*'- 

(BMG Video 60332-6-RC on laser 
disc. 60332-3-RG on VHS) and a 1949 
Verdi "Aida" with I ferva Nelli, Eva 

Gustavson, Richard Tucker, Giu¬ 
seppe Valdengo and the Robert Shaw 

on 

solid 1962 Rowicki recordings In¬ 

cluded in the Polish series. 
The Polish recordings are, how¬ 

ever, concise and generously packed 
Of the six discs in the LutosJawski 

H rww-- -**•'- 
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MEN'S Fitness 
Phil Dunphy. "the man who trained Bruce Springsteen.'' u a physical therapist, 
excTcne physiologist and the man in charge of HEAR (Health through Exercise and 
Rehabilitation) and The Gym. two fabulous fitnc-vi facilities in New Jersey 

FAT LOSS Port 2: Fighting if off Wl ant to bum more fat? Use more 

* of your body. 

You bum more fat with an ex¬ 

ercise that works your arms and 

legs than one that just works your 

legs. You bum more fat when you exer¬ 

cise standing up because you're also car¬ 

rying your body weight. 

Those simple rules form the basis of 

this "fat-burning rating" of machines you 

might find at the nearest health club, 

gym or Y. Here they are, from the best fat 

burners to the least effective: 

of the machine with it set at a high level 

are wasting their time. 

9 Treodmifh You're standing, which is 

good. Swing your arms and raise the 

incline level for a little extra work. 

v Rowing machine: Better than a bike be¬ 

cause you're using your arms and your 

legs, but very few people can pace them¬ 

selves slow enough so that they can last 

for 30 to 45 minutes. It's also the machine 

where people tend to have the worst form, 

Kee^ votjr back straight; don't lean 

there's two escalators side-by-side.(or a 

set of stairs). Walk up and down them (you 

should never just ride an escalator—it's 

like having free time on a StairMaster— 

use it!) for half an hour, and then walk 

from one end of the mall to the other again 
to cool down. 

It's a great workout and bad weather 

won't hold you back. Same thing with an 

airport. I was talking with our esteemed 

editor McGrath about this column and 

found ou t that we both do the same thing 

to kill time between planes: walk from 

one end of an airport to the other. 

If you're in Chicago or Atlanta you'll 

get an Olympic-level workout. And no 

matter which airport you're in, power¬ 

walking to kill time not only bums fat, it 

also loosens you up enough that you 

won't feel stiff after you get off the plane, 

Stuck in a hotel in a strange town? 

Climb up and down the stairwell for an 

hour. Always take the stairs every chance 

you get. It builds up your endurance and 

it gets your body used to exercise. 

i-’-'to «,r everyday activity. Walk 

9-15 

Physical Protection Philosophy and Techniques 
in Czechoslovakia 

9.l6 
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IViliiilc to a Cvrosil Li to 
by George Pennebaker, Phorm.D. 

A few weeks ago I was shocked 

to read in the paper that Bob 
Noyce had died. Knowing 

that '‘eaders of this maeajriw 

in the accomplishments of others. 

Bob possessed all of those qualities. 

We met when 1 got into a car that 
was to1 •' die two of u* tr*>m a hotel 

9-17 

thing to contribute to the conversa¬ 

tion or activity. He also was sincerely 

interested in what other people were 
thin'"ul doing Me lisle1 ^’ -'’b 

Minicourse 
One night when Alexander (he G 

about ready to give up on bis iie8 
born city of Tyre, he dreamed of 

9 Alexander (I 
je of the «ob- 

m city of Tyre, h 
lyr. Arixtander, the dream interpreter traveling wnb 
the army, told Alexander his dream foretold the con- 
queit of TVre. Arutunder figured out the dream by 
fitting the word "Satyr oV into the two words "sa 
Turns"—Greet for "thine is Tyre" Alexander, forti¬ 
fied by (he interpretation, attacked and conquered the 
city. 

The undents took dreams as divine prophecies. To 
learn the future, one only had to interpret a dream's 
elements correctly. As Freud wrote, "Throughout the 
whole of the Hellenistic-Roman period the interpreta¬ 
tion of dreams was practiced and highly esteemed." 
But somewhere along the way this became ddreputo- 
ble, on undertaking for the superstitious. Dream in- 

Scientists are again 
debating the reasons 

for our dreams 

“Inside 
IS our sleeping 

minds guards the conscious mind and th 
dreamer’s sleep, this wish disguises iu 

in, out to be prophetic) wai 
ic gods 10 tell Alexander hi 

1H1 
ing satyr is 

uer Tyre, but an elliptical 
wish to conquer Tyre. Thua 
siege was not the fulfillment 
at simply a wish come true 

interpret. And both are frowned upon by scientists 

Freud wrote. "Let us embrace the prejudice of the an¬ 
cients and of the people and let us follow in the foot¬ 
steps of the dreamers of antiquity." 

Sarah Hater ii o freelance writer living in New York 
CUy. She has contributed articles to Discover. Spans 
Illustrated. Metropolis. The Ullage Voice and The 
New York Tima Book Review. 

dream interpretation In the last 30 yean, however, 
the revolt against Freud’s theory hns gathered new 
momentum. Armed with fresh neurobiological evi¬ 
dence, a colcne of sac ousts is on the rampage against 
the Father of Psychoanalysis. With a vengefulness 
that seems positively OedipaL they ore out to prove 

—that they hi 

And yet. his cnlics say, be had the gall to a 
dream theory. With Freud as their whipping boy, 
these scientists promise to build a new dream psychol¬ 
ogy on the sturdy foundation of the neurophysiology 

9.18 

CODEPENDENCY 
CONSPIRACY 

them professionals, were a sucxesslal Florida deffltu. a New bearded. .'Astir old ex-seminarian, wlme Nx>ls anil lectures 
Mexico doctor. « chemistry profnseui hum tlio \wih»»l. a 00 family relMionxIiipi luvo I online survival manuals An bun 

They hod each speiii S?(W lor the fuui -day program ns dstcdVer him. Tell him Hut you know I seller than anyone else wlusl Ik 

BYSKIPHOil^ 

Do you crave love and approval? Do you over¬ 
eat, watch too much TV, or think about sex all 
the time? You may be suffering from codepen¬ 
dency. Or then again, you may just be human. 

(tint 11, codcpcndoncy v segment of wvitciy 
"Tins,'Bradshaw said, his voice nearly T« flnd ou* cotfapandanc**, *v Yel cetdcpenUcncy has helped usiicr In 

you are die only one he will never lose." What were once sisnslilercd isnly Pad hab 
1 sal ii the bad of ihc rrnim. slightly skeptical and more Uiun us ore imw ptucnlloi Mhewev* People eagerly now ledge 

J lllile .ooluvcd For ihc paei couple of yean I lud been hear that Iheu -odependency has hero the cause of their 'jildicuons" 
ing more sutd more people rail about tscing codepcndcnt. They not only to chemical subsianccs like alcohsd hm even to srnli 
would blame their tailed relatiunthtps on cnricpcmloiKy jn.1 Impulses » ihc consinm desire 10 lull in love, to xvcrcai, or to 
would even tell codcpcndem lOkes ("What happens wlicn a watch too nwch iclcvivmn. 
csxlcpendent dies.1 Someone c!sc» life Hashes Isclorc his eyes"! fhe nxItpclKtency nkwctncul iuss ere,wed a prolitcraiusu of 

I had some 111 the New l.ile f amily Workshop Deowusc I was twelve-sup groups, moslclcd on the principles of Alcuholicx 
pcrpluscd. Atilisiugh I knew dial codependcncy Wax a rein: Aeunymoui hw dealing with tisptes ranging from excessive 
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In this publication, the byline is always 

placed beneath the headline, in this case 

tribute to a great life. The depart¬ 

ment heading is dropped from a screen 

tint, which changes color on each page. 

What makes the top area of this page 

work so well is the unity achieved by 

aligning the bottom of the photo with the 

hairline rule beneath the byline. This for¬ 

mat is flexible: two-line headlines merely 

steal some of the screen tint behind the 

department heading. ComputerTalk 

9.18 

Altering only a single font’s size, a three- 

level hierarchy is created on this opener (a 

full-bleed photo is on the facing page). All 

three segments of display type have been 

set flush right. The headline and deck are 

aligned on that right edge, and the byline 

is base-aligned with the first word of the 

headline. These relationships make a 

simple display type treatment very hand¬ 

some and inviting. Notice that the au¬ 

thor’s bio is conveniently located on the 

first page of the story, making it easy to 

review her credentials to determine 

whether the article is worthwhile. Modern 

Maturity 

9.19 

This unusually large byline extends across 

the full width of the live area of the page. 

It shares both the width of the headline 

and the same Helvetica Bold all-cap type¬ 

face. Both are printed in a light warm gray 

screen tint. Notice how the white space is 

used to make the huge display type un¬ 

avoidable and the images more visible. 

Texas Monthly 

9.19 
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9-20 

The use of an appropriately distressed 

typeface in the headline makes the byline, 

set in all caps dropped out of a 20-point 

rule, a satisfying treatment. The bios are 

placed at the bottom of the first column 

of the story. Americas 

9.21 

Binding a piece of type with a line is very 

easy with a computer - perhaps too easy, 

as the treatment is used arbitrarily and in¬ 

appropriately all the time. This example 

uses curved base lines intelligently to con¬ 

vey being underwater, a veiy suitable ap¬ 

plication. Sports Illustrated 

V ■ 1 L 7 DE NOVIEMBRE de 1908, dos poli- 
bolivianos mataron a tiros a 

ft<*UJ' f,a,"hd<>s nortearnericanos ••!! 
San Vicente, un pueblo minero si- 

tuado en una irida y ventosa hondonada 
a 4.300 metros de altura en la Cordillera 
de los Andes. Aunque desde entonces 
han transcurrido ocho dbcadas, los his- 
toriadores que se dedican a investigar las 
aventuras de los bandoleros aun discu- 
ten si los hombres que murieron ese dia 
eran Butch Cassidy y el Sundance Kid 
Algunos investigadores incluso han sos- 
tenido que el tiroteo nunca ocurrib. 

Gracias a Hollywood, Butch Cassidy y 
el Sundance Kid (cuyos verdaderos 
nombres eran Robert Leroy Parker y 
Harry Alonzo Longabaugh) se convir- 
tieron en los mbs famosos integrantes 
del Wild Bunch (la Pandilla Salvaje), 
una indeflnida confederacibn de bando¬ 

leros que a fines del siglo XIX y princi- 
pios de este siglo se dedicaban a asaltar 
bancos y trenes en la regibn situada al 
oeste de las Montaflas Rocosas. 

A fines de siglo, las pandillas de ban¬ 
doleros se hallaban en retirada en el 
oeste de los Estados Unidos. El telbgrafo 
y el telbfono permitieron a las cuadrillas 
de alguaciles expulsar a los bandidos de 
los caminos, la fotografla ayudb a identi- 
ficar sus escondites, y los Pinkerton y 
otros detectives profesionales, contrata- 
dos por los ferrocarriles y los bancos, per- 
siguieron a los bandoleros despubs de las 
redadas de los alguaciles. 

La mayorla de los miembros del Wild 
Bunch habian muerto, 0 estaban presos 
o prbfugos para marzo de 1901, cuando el 
Sundance Kid y su compaftera Etta, con 
el nombre de Harry A. Place y seflora, se 
embarcaron en Nueva York en el vapor 
Herminius con rumbo a la Argentina. 
Cassidy se les unib en 1902, y los tres 
vivieron pacificamente durante varios 
artos en el valle de Cholila, en el norte de 
la Patagonia. 

En esa bpoca, el norte de la Patagonia 
era una regibn fronteriza escasamente 

Daniel Buck es miembro de la junta 
asesora de la National Association for 
Outlaw and Lawman History. Anne 
Meadows es una escritora que reside 
en Washington, D.C. Ambos colaboran 
con South American Explorer. 

EnSDStt 
asm imm. 

POR ANNE MEADOWS Y DANIEL BUCK 

Butch Cassidy y el Sundance Kid 
huyeron a America del Sur hace noventa aflos. 

Una partida internacional de historiadores 
los ha estado persiguiendo desde entonces 

AMERICAS 21 
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MODERNIDADE 
ANTES E DEPOIS 

ORMA 
Ainda atual, apesar dos seus 
63 anos, esta construtjao passou 
por uma reforma que criou 
novos espaqos, mas nao alterou 
a proposta inicial do projeto: 
o compromisso com a modemidade. 

Rio tie Janeiro, J927. Ergue*se aos 

pes do Pao tie A^ucar uma cons- 

tru(,-ao com as marcas do mais 

puro estilo moderno; hnhas rctas, panos 

de vidro e grades cm tubas de metal 

Rio dc Janeiro. 1990. Uma reforma 

amplia a casa, redimensiona sua distri- 

buiyao interna e. sera alterar seus tra- 

<jos, acrescenta alguns elemcntos do 

atual Freestyle — tendencia nascida 

nos Estados Uriidos propondo formas 

originals em arquitetura e mobiliario. 

F.is a trajetoria desta casa em tres pavt- 

mentos, cujos 350 nr de area construi- 

1 • Amplas aberturas em vidro traduzem o 
espirito modema da obra, nnde grades de 
tubas metaluos substituem os muros 

2. A garagem cedeu lugar a enrradci para 
a nova copa e ganhou teio rebaixado. t ujo 
recorte umtorna a ccAuna e.urutural 

3. Ladeada por tijvios de vidro. a porta 
principal lem piso tubular efua sob a mar¬ 
quise. que ganhou rebtuxo e luz embuuda 

mm A&C as 

With 

decks 

9.22 

The byline and photo credit of this are set 

in 7/8 bold caps and usually follow the 

deck, as shown here. There is a clear 

structure of information, from most im¬ 

portant (the headline) to progressively 

less important, until the reader is led to 

the text. The captions are brief and easily 

identified by number. Arquitetura & 

Construcao 

9.23 

The byline is incorporated flush right on 

the last line of the deck in this publication. 

A reporter associate is always credited at 

the bottom of the text’s first column. 

Note also the caption’s bold lead-in, in a 

contrasting typeface. The variety of typo¬ 

graphic flavors makes this page interest¬ 

ing. Fortune Magazine 

9.22 

CORPORATE PERFORMANCE 

THE fixTs IN AT 
HOME DEPOT 
Fixing up tiic old liniiittHr.id. trial is. This champion supplier of tin- do it yinirsdi p> • >:«* shows it 's 

■ 

9-23 
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9.24 

The treatment here is similar to that of 

the previous example but uses a more un¬ 

usual divider between deck and byline. 

The white space on this page has been 

consciously manipulated to make each 

element distinct and invitingly brief yet 

remain cohesive as a part of the whole 

page. Chicago 

9.25 

This byline is part of the third level of 

display type. Its boldness makes it more 

visible than the deck, trumpeting the 

author’s importance. American Heritage 

9.26 

The ultimate marriage of byline and deck 

is to incorporate the author’s name into 

the descriptive copy. The formal typo¬ 

graphic relationships on this page are en¬ 

riched by the warm red taste. The bios 

and pictures of major contributors, in¬ 

cluding the author of this article, are on 

the editor’s page at the front of this maga¬ 

zine. Mirabella 

CHICAGO STORY 

THE INSTINCTS 
OF A NEWS GAL 
{'■' loiyamihuvlk Daily KamfoltM. Nutuduygmhy thnl 
M'liUuM Whitfsutr* donii Imember il by 1 ianiki. sa; 

9.24 

“Most Americans Don’t Know 
What Lincoln Really Represents” 

f'or a good part of his life, the governor of New York 
has used history as a guide—and a solace 

An Interview with Mario Cuomo by William t Leuebtefllwrc 

9.25 

Salmonella, listena, BSE et al have made dining akin to dicing 

with death. But, asks Colin Spencer, does a sense of gastronomic 

danger actually pique the palate? Photograph fiyJoHN Mason 

A sense of 

Food, glorious food has 

TURNED INTO A MONSTER, A 

SUITABLE SUBJECT for tacky 

horror-film treatment. In the past 

year one might be forgiven for 

feeling so apprehensive that all 

vestige of appetite vanishes; gov¬ 

ernment mismanagement, unable to control 

habitually sharp and shoddy practices, have 

made anorexics of us all. Or is the will to survive 

and the palate’s enthusiasm too powerful an 

instinct to be so easily suppressed? 

Eating, after all, is die quintessence of 

pleasure. At one end of the scale it is just fuel, the 
, ' ' - 1 -iMillw I ' —I' 

undisturbed beauty of a calm blue sea, that in its 

depdis might lurk a shark. Yes, food in the pub¬ 

lic perception has become complicated, the sub¬ 

text threatening. The crisis over salmonella in 

eggs, listeria in soft cheeses, botulism in cold 

meats and now the on-running sagA of the 

“mad cow”, has not only totally confused the 

public but caused a serious decline in sales of the 

products themselves. 

We are now aware that food which may 

appear palatable could hide bugs which not only 

could give you a nasty stomach upset but might, 

in years to come, drive you into senility, such as 

Alzheimer’s disease (aluminium, found in some 

Dr Tyrrell’s new committee, sitting at present, 

who supply the Ministry for Agriculture, 

Fishenes and Food with its data. Then there are 

the facts from the scientists such as Professor 

Lacey and Dr Helen Grant, who criticise the 

lack of action and the inadequacy of hygiene 

regulations. You take your pick... 

Yet our exuberance for food is so powerful 

that it finally overrides our anxieties, and may 

even give the pleasure added zest. Like the 

Japanese diner who cats the notorious fugu, the 

puffer fish with the toxic liver. For playing this 

form of gustatory Russian roulette you pay a 

price: fugu costs £100 a portion and if the chef 
hoc--* '• • **..vi;.w„" j • 

9.26 
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GRAB BAG 

Monuments to Romance 

The development nf my per¬ 

sonal interest in architcc- 

clire—speeificnIK' It*th-een- 
tury houses—can he traced 

back to my college years, 

the journeys between mv home in Kiizii- 

beth. New Jersey, and Syracuse l toiversiry 

were frequent and the routes I took were 

varied. Those were late Depression years 

and the roads through Pennsylvania and 

New 'lurk were memorable for their noble 

houses in sad decay. 

On leaving Kli/abeth for the journey 

north, the first structure to lire mv youthful 

imagination was a hotel, the Cochran 

House of Newton. New Jersey, which has 

since been destroyed. It was a masterpiece 

of carpenter’s lace and lathcman's art. On 

Koutc I I, in Great Bend. 1 saw my first 

Greek Revivals. A little further on. at the 

approach to Binghamton, there rose a great 

deserted Victorian that might have been 

home to the Magnificent Ambcrsons. 

Another, in Tlemington. New Jersey, was 

Roselawn (my painting of w hich is shown 

above i. Roselawn grew from the viewer s 

Adapted from Portraits o( American Architec¬ 

ture. Copyright 19SV fa Harry Devlin. Published 

by David R. liodmr. Horticultural Had, hh f Via* 
sachuseits. Avenue, Dos too, Mass. dZ/fx 

BY HARRY DFM.IN 

left to right The original house under the 

tall, leaning chimney w as a farmhouse built 

in the earliest years of the Idch century. 

Sometime in the IK 70s the Itahunatc porch 

was added and in the 1880$ the Stick style 

elements were attached. The Second 

Kmpire tower was possibly part of another 

house moved to the site. In time a putlc 

caiberr, extended porches, and a 20th-centu¬ 

ry addition were added at the right. In the 

center of the building a cube with a slight 

Mansard roof was built on the porch. Leg¬ 

end insists that it was a fresh-air infirmary 

for the ailing w ife of the owner 

Since this portrait was painted, die exte¬ 

rior of Roselawn has been handsomeK 

restored, and the reds, blues, and creams 

make the splendid old house at the end of 

the town a source of community pride. In 

1087 dev elopers razed half of the structure 

to -accommodate an out-of-scale office 

building entirely alien to the community. 

Residents of I lemingrnn were outraged. 

Roselaw n is among more than bO struc¬ 

tures featured in Portraits of A mervan Arr/ri- 

terlure, a volume of text and 72 paintings 

capping my 40-plus years as an artist and 

enthusiast of Victorian architecture. 

There is a yearning to know more about 

an old house—to see beyond the bricks, 

wood, and mortar into a dwelling rhat may 

have sheltered generations of a family or, 

perhaps, nurtured the tangled plot of a Goth¬ 

ic tale. In writing and painting portraits of , 

American Arr/tikrtitn I wish to encourage that 

very romanticism by celebrating the Victori¬ 

an era in America, an epoch that produced | 

vital, exuberant, and miraculous architec¬ 

tural expressions—miraculous because the 

extraordinary circumstances and climate of 1 

the period will never occur again. 

► Harry Devum:; artistic career spans nearly all ot Itie 

50-plus years since (ns gradualion hom SU 

>n 1939 Having served fluting World War I! 

^ an arfist in Navy Intelligence, he became 

a successful anti frequent illustrator tor such 

national magazines as Lite. Collier's, and 

Saturday Evening Post 

Devlin has illustrated 16 children’s books 

witter, by his wile, Wenfle. and from that 

experience be decided in 1965 to produce an informal 

printer for children on domestic architecture, tilted Jo 

Grandfathers House Mfc Go. if became the first of a 

series. His latest, book: Portraits of American Architec¬ 
ture, is excerpted in this article. 
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With 

text 

9.27 

This byline is placed between two hairline 

rules and replaces the first two lines of 

text in the middle column. The bio is in¬ 

terestingly handled: a portrait bumps out 

of a 20 percent warm gray screen tint, 

which defines the bio’s space. Syracuse 

University Magazine 

9.28 

Wrapping the text around the byline 

makes the author’s name at once visible 

and honored, like a framed work of art. 

The ornamental leaves are printed in col¬ 

ors selected from the main illustration. 

Sierra 

9.29 

This boxed byline is partially embedded 

in the text and partially hangs into the 

wide outer margin, which it shares with a 

detail photo and an unavoidably tempting 

caption, archaeology in the class¬ 

room is knocked out of a bar that repre¬ 

sents a file folder’s tab. The bio is at the 

bottom of the facing page, where readers 

can find it quickly. Archaeology 

9.27 

Last year, more than 250,000 

children across the United 

States and Canada were able to 

watch, and even maneuver, a 

robot exploring two American 

naval vessels from the War of 

1812 tin I sank in Lake Ontario VUualfv 
linked lo the depths of the lake fines- by 
fiber optic cable!, computer,, and satel- 

experienced live, interactive lekviium. 
They could lee cm their television Keren 1 

uk them question, about what was going 
on, and even -fly- the 2.400 pound robot 
named Jason. In less than half a second. 

HIGH 
signal* from the joystick in a chad's hand 
were transmitted .0 u satellite 22.300 
miles above the Equator, relayed to a 
rnnirul room on a barge moored on the 
lake, and finally, via fiber optic cable, 
sent to the underwater robot 300 feel 

The event was the second such broad 

throughout North America. One year age 

■---■---of public sehutd 

beautiful corals from ihr Door ut the Med- 

tury a & shipwreck Discovered at a tleplh 
of about 3,000 feet in international waters 

dubbed fiu, is the deepen arvrimi sea 

charge, 1 experienced the thrill of this firs! 
archaeological eapior alto:: into the dept ha 

leagues and I are no longer limited to the 
shallow depth* accessible by SCUBA div¬ 

ing (about 130 ieet for working safety), 
bin can use tin* new rollout trrhnuiugv to 
exploit: safely the entur sea floor. The 
opportunity for new knowledge is reenter- 
dous The program will continue next 

(dorr and him the rich marine lift of the 

Named after the mythological explorer 
who sailed uncharted teal in sriirr.h of the 
Golden Fleece, (hejason Prefer: was con¬ 
ceived and is being directed by Koocn D. 
Balia id of the Woods Hole Oceanogra¬ 
phic Institution and ihcjaion Foundation 
for Education By combining deep-sea 

peruse of ihe Elceromc Dabs Systems 
Corporation. TUtnci Htostlratling Sy-s- 
lem. and die National Gcngraphu Society, 
Ballard has put together what hr call* 

cue television audience simulisnec.udy 

TECH 
share in Use disciplines of science After 
studying a spend curriculum prepared 
by the National Science Teacher's founda¬ 
tion, both grade- and hieti-rclnv.1 students 
svrtr invited to monitor wlutt Ballard and 

!-aic Ontario The Jason Project was lie 
gun by Rallarit ui responisr to America's 

wish lo encourage childien to learn ,-ibotit 
and pursue Careers m thev- field*, ol 

The 1990 JuKin Pnijci- ijcuscd on 
twss remarkably sstdl-preserved mt reliant 
schooners, the Hesndke and the V-v-ft. 
that capsised and sank on AuguW S, 11)13 

9.28 9.29 
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In a separate 

column 

9-30 

A narrow 7-pica column on the outside 

margin is designed into the format of this 

publication to hold decks, hanging ini¬ 

tials, and bylines and bios. The remaining 

dedicated white space lightens and bright¬ 

ens each page, making it look less weighty 

and more attractive. American Printer 

9-3i 

A bold lead-in to the text umbrellas a very 

small, very tightly cropped portrait. Ex¬ 

cept for the department heading ads 

(printed in purple), the byline and head¬ 

line combination is the largest type on the 

page. Notice how wonderfully that out¬ 

side column of whiteness has been used. 

It shows off each of the most important 

elements on the page: the department 

heading, the byline/headline, and primary 

visual. Blitz 

THE 
CANADIAN 

CONNECTION 
Quebecor exec takes a look at the 

emerging North American market 

9-30 

ads 

Mark Edwards on 

the demise of great 

advertising 

This column is dedicated to the memory of Gold Greenlees Troct. That’s the 

agency that brought you ''Elio Tosh'. ’Anstonandonandon’. 

‘Does You Docs or Does You Don't Take Access’. 'Share 

Them With .1 Squirrel. Cyril' - or somcsuch - Griff Rhys 

Jones meets John Wayne, the lizard on the phone, the list goes 

onandonandon. 

There are perhaps only two men in London who 

continually produce great advertising:John Webster and I X»ve 

Irott If anyone m a dodgy trade like advertising deserves the 

label genius', then it's Webster. But Trent's achievement is 

possibly che more remarkable, because it is based on that rare 

combination: creativity and great management Trent’s whole 

department consistently produces great advertising i it also 

continually produces people who go off and start their own 

agencies, and then continue to produce great work like Maxell 

Tapes. Molson and possibly Fuji. . sec below). Cire.itives take 

massive pay cuts to work under Trott. Yes that's right People 

in advertising taking pay cuts Because Trott gets vs>ork out of 

them that no one else could. 

But the management of Gold Greenlees Trott — now 

pretending, like so many before it. to be a real grown-up 

business instead of being content to be an advertising agency 

— has decided that Trott is not the man to run the creative 

department in what they probably call "the next phase of the 

company's development'’. Its unclear why. although Trott 

has a reputation for being difficult to work with (Those 

readers over the age of. oh. three will know that this is a 

description usually applied to people who are particularly 

brilliant at their jobs by people who aren't.) 

Whatever, a bunch of account executives whom Trott s 

work made rich and famous have decided that his presence 

running the department may not make them even more rich 

and famous as last * they and the City would like. And so they 

have •eiiment that .1 different team is 

The positioning therefore is: the best. 

Once you start saying that the phrase ‘Definitely the Best 

Lager in the World' is a red herring or porky pies ora load of 

bull, what are you saving? You're saying that the one thing that 

is definitely untrue about Carlsberg is that it's the best. Beyond 

that, sve don't know, but it absolutely definitely cannot be the 

best. Positioning: second best (at best). 

Are you with me? Good. Now look at the posters again 

What do the headlines say this time? ’Carlsberg: The Beer 

1 hat Isn't All T hat Good After AH' 'Carlsberg:The Beer for 

People Who Accept Second Best . 'Carlsberg: There’s a Better 

Beer Out There Somewhere — Buy It Instead.’ 

They won't believe any of that of course, because it's a clever 

idea and n il win awards But there you go HEINEKEN ,lso 

refuses to sec that its campaign is dead Well no. Heineken (or. 

rather. Whitbread) probably knows it's dead but have allowed 

the agency (which, fair enough, has earned the right to be 

humoured) to prove that it can be saved. 

The fact that the recent World Cup ad was mildly amusing 

(although still wildly oil-strategy, assuming they're still 

working to a strategy) will — like tile England soccer team's 

notorious unbeaten run — lock them into a fake optimism 

about the system they're playing When what they need is 

some copywriting < iazza to run all over the bits of the pitch he 

was told not to play on. 

There is. however, hie in tiu GUINNESS ‘Pure Genius' 

campaign London taxis arc currently working the streets of 

the capital painted to look like a glass of Guinness and bearing 

the legend 'Only Black Gabs Have tlu- Knowledge’ A rather 

nice example of what we used to call synergy, but today 

perhaps we might gist term it a rather nice example of rather 

The same goes for BRITISH TELECOM - Beattie’ 

campaign, which is srili in good shape after God knows how 

many executions. The American husband trawling his 

swimming pool (“Maurice 1 don't know") is one of this year's 

great triumphs. I've always refused — and will continue to 

refuse to believe that advertising ever persuaded anybody to 

snake even one phone call that they wouldn’t have made 

anyway. Bui BTs £30 million-plus TV budget suggests that 

they know otherwise. Or maybe its not a tail-stimulation 

campaign at all - its a corporate aren’i-BT-mce-people 

campaign in disguise. 

Assuming you manage to avoid a career in marketing (the 

only redeeming feature of which is that you get to be called a 

marketeer, which is very swashbuckling), then you should 

never, ever let anyone read you the script for a commercial 

before you see it. The commercial then becomes the film of 

the book — you would have done it differently. 

FUJI 

they were made — actually struck me as disappointing when I 

first saw them, but only because the script made me think 

d” '"! • ’ bf the best advertising I’d seen for a long 

9-31 
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• UPFRONT • 

Person 
POLARIZED RELATIONSHIPS • RELAXATION TIPS 

to Person WITH DR. POPE 

My husband and I <an't 
stop fighting. I say he 

starts it. lie says I do. In 
the beginning, we 

seemed so "together.* 
Now we are opposite 

about everything. I want 
to talk it through. He 

walks away and continu¬ 
ally avoids discussion. 

When we do talk, I seem 
to cry a lot and he be¬ 

comes even more ra¬ 
tional and intellectual. I 

think we need more 
time together. He thinks 
we need space. How can 

I convince him I'm right? 

Suzanne Pope. Ph D . 
is clinical director of the 

Colorado Institute for 
Marriage and the Family 

m Boulder, Colo 

Couples tend to light around the 

very things that attracted them to 
each other in the first place. If your 

husband was attracted to you for your 
warmth and sensitivity, he now finds 

you too emotional and too depend¬ 
ent. If you were attracted to his ap¬ 
parent power and clear idea of who 
he was. von now complain that he's 
selfish and doesn't care enough about 
his marriage 

In the beginning of a relationship, 
people are usually attracted to some 
characteristic in their partners that 
they fee! thee lack in themselves. It's 

as if the union creates a necessary 
balance, as well as the possibility that 
some of the desirable characteristic 
might rub off. 

Some examples of the characteris¬ 
tics that complement each other in 

relationships are- thinking/feeling, 
responsible/earefree. aggressive/pas¬ 

sive. and optimistic/realiStic. 
However, over time, each person begins to view 

their partner as becoming too extreme in the very 
characteristic that once was attractive. The ' opti¬ 
mist'' becomes the eternal optimist who can never 
address a problem, so nothing ever gets discussed or 
solved. The ’ realist” becomes a wet blanket, who 

always sees what's wrong with a new idea and has a 
list of complaints or problems For anyone who’ll 
listen. Interestingly. the couple still balance each 
other, but to do so they have had to play extreme 
versions of their former roles. 

This polarization occurs when a series of misun¬ 
derstandings or misreadings of each other are not 
zsIW-ked on* o* -*»«/«> -<*»d. The ontimist simply sees 

his partner up. so he becomes more optimistic, and 

vice versa. 
Sometimes external stressors, such as financial or 

career problems, can contribute to these positions 

becoming evert more extreme and rigidly held. Each 
person is convinced that they are right in holding this 
perspective, After all. you might think, isn’t it neces¬ 
sary given your partner’s position? 

Breaking the cycle requires moving out of the 
extreme position A good start is to consider that 
perhaps you have inadvertently helped ty create your 
partner's position by being so extreme tn your own 

Ail it takes is one person to begin acting or talking 
like their spouse—in essence, assuming your part¬ 
ner’s position—to create a significant change. 

Try taking a less extreme version of your posi¬ 
tion—or, better yet, reverse roles altogether. Ironi¬ 
cally, you may find that the role your husband has 
been playing is one that you identify with, also. You 
just haven't been able to experience it because your 
spouse has taken the position first 

For one month, don't try to talk everything through. 
And when you do talk—hopefully initiated by him— 
draw on the more rational and intellectual side of 
yourself— the parts you haven't been reiving on so 
much lately. Put your emotional side back on the 
shelf for a while !>et him begin to feel emotions, if 
there are any to be expressed, without being inun¬ 

dated bv your well-developed emotional tidal wave. 
Develop your own outside interests and need for 

space. It might be a relief to take the burden of 
solving the "relationship problem” off your shoulders 

for a while. 
If you worry about the relationship a little less and 

become more preoccupied with taking care of your¬ 
self, your husband has room to worry about your 
marriage a little more. The two of you have a chance 
to original balance th;»* -.*tr ./-ted you 

9-32 

The bio appears beneath a protracted 

quote, which is really a question to which 

the author addresses her response. The 

bio is set flush right across a maximum 

measure of 7 picas and is accompanied by 

a playful rule system for emphasis. Your 

Personal BEST 

9-33 

This byline appears at the bottom of the 

opening page’s text, a fairly common ap¬ 

proach. But the bio appears on a separate 

page (not just in a separate column), up 

front under the department heading 

contributors notes. The idea is to lure 

readers into articles by making the con¬ 

tributors worthy of their own pages. Read¬ 

ers survey the contributors and then 

cross-reference them, via the contents list¬ 

ings, with their articles. HG 

9-32 
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With 

imagery 

9-34 

Department authors are each shown in a 

black-and-white photo mortised in a 

color swatch that fades at the bottom. The 

fading panel ends just before the text be¬ 

gins with a noteworthy initial. The byline 

is placed just beneath the photo. 

MacGuide Magazine 

9-35 

This byline overlaps the image in three 

discrete bars. The bio is sandwiched be¬ 

tween two 1 -point rules, printed red, be¬ 

neath the first column of text. Xploration 

9-36 

This byline is literally made into an illus¬ 

tration by becoming a hockey puck (the 

story is about two New Yorkers who play 

in the National Hockey League). The type 

was bound to a circle and reversed out of 

black. Sports Illustrated 

A 
% Men) ant in A. tempi in 

Talking 

'Bout A 

Revolution 

Ini has 1'ivn written about the revolution the Mae 

caused in publishing. Desktop publishing not 

only spawned a cottage industry of newsletter 

and brochure typesetters, it also changed the way 

traditional publishers put together their books, 

magazines and corporate reports. I hat the Mac- 
made it so easy for "anyone" to publish good- 

looking documents caused the "professional’" op¬ 
erators a little anxiety. And they haw good cause 

to be nervous, lust like the first, there’s a second 

’'"'OiVon -on — in -< -sHor pub- 

C lood things come in threes, and the third rev¬ 

olution you'll be seeing is in MacGuitU itself. In 

our January issue, you saw our new look and 

feel. Now, with the debut of the monthly, you get 

a taste of MacGwde on a more- regular basis, In 

addition to our color DTP coverage, you’ll enjoy 
at titles relating to doctors, lawyers, engineers, 

salespeople and business executives. Then check 

out our new reviews section, "GuideUghts,’’ for 

miscellaneous products. Other new additions in- 

■ lude Jahan Salehi -■' < )pen I me' column whit h 

will focus on communications issues, ranging 
from on-line services to hard wiring a Mac to 
other, less friendly computers. 

You’ll find divergent opinions on Apple's 

treatment of System software. Steven Bobker sees 
potential tor Apple's treatment of the OS in 

The List Byte, while Larry l lusten rallies 
against Apple's policy in his new "Power 
Utilities'' column. 

Ill any revolution, some traditions and policies 
must inevitably change. As Macintosh products 

become more sophisticated, so has the way we 

judge those products. To see how we've fine- 

PDL Bridges 
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Folios are page numbers. They are odd on right-hand pages 

and even on left-hand pages (fig. 10.01). Right-hand pages are called 

rectos, which is Latin for “right,” while left-hand pages are called versos, 

which is Latin for “reverse.” 

Folios must be easily visible to readers who have visited the con¬ 

tents page and are flipping rapidly 

through a publication to find a particular 

article. At minimum, folios must be posi¬ 

tioned consistently. The outside margin 

and the outer half of the head or foot 

margin are obvious locations because they 

are the most visible parts of the page (fig. 

10.02). It is not necessary to put a folio in 

the lower outside corner, where it tradi¬ 

tionally seems to have been stuck and is 

now placed by default. 

A foot fine, so named because it typi¬ 

cally appears at the bottom of the page, 

contains the name of the publication and 

the publication date (fig. 10.03). The foot 

line is also called a running foot or a 

footer. When it is placed at the head of 

the page, it is called a running head or 

header (fig. 10.04). The foot line is useful 

for readers who tear stories out for future 

reference or for passing on to others be¬ 

cause the content is particularly well writ¬ 

ten and valuable. With a foot line, the 

source of the story is automatically re¬ 

corded. 

Folios and foot lines should be com¬ 

bined into a single perceived element on 

the page, to reduce the bits and pieces that 

make a page look sloppy. Their combina¬ 

tion is a design opportunity that can dra¬ 

matically enhance the overall appearance 

of a publication with very little effort. As 

in any multi-element relationship, the is¬ 

sue of comparative emphasis must be ad¬ 

dressed. Emphasizing the folio over the 

foot line in this relationship will make it 

more findable (fig. 10.05). 

The folio/foot line unit can be centered 

at the foot or at the head of the page (fig. 

10.06). It can be aligned with the edge of a 

text column, looking eccentrically off- 

center (fig. 10.07). Itcan in the upper 

outer corner or the lower outer corner 

(fig. 10.08). It can be in the outside mar¬ 

gin, where the page-turning thumb goes 

(fig. 10.09). Or it can be elsewhere in the 

outside margin. 

The folio/foot line can be embellished 

with rules or with bullets (fig. 10.10). It 

can be placed in a shape (fig. 10.11). It can 

be connected to the edge of the page (fig. 

10.12). Or it can be integrated with imag¬ 

ery (fig. 10.13), particularly useful in fea¬ 

ture stories when the art conveys some 

significant aspect of the story. 

It is not necessary to have a folio/foot 

line on every page, particularly, for ex¬ 

ample, if every story opens on a recto. A 

10.02 

10.05 
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variation of the recto-only folio is includ¬ 

ing both folios on only one page (fig. 10.14). 

It is also possible to place the folios, for 

example, only on rectos, and foot lines 

only on versos (fig. 10.15). Or put folios on 

every page, and split the foot line so the 

publication title appears only on versos and 

the publication date only on rectos. 

Creating unexpected folios and foot 

lines enhances your publication’s person¬ 

ality. Use the following examples as ideas, 

developing and altering them to achieve 

unity with your other display typography. 
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juke. The RDA is 60 mg. 

Microwave alert: 

Containers and packages used in mkrawave cooking 

may be releasing potentially harmful synthetic chemi¬ 
cals into food—even when they're labeled "micro- 

wave safe," reports the Center for Science in the Public 
Interest. Problem: The FDA doesn't regulate micro- 
wave cling wraps, dishes and containers. In addition, a 

1988 study found that eve/ymicrowave "heat-suscep¬ 
tor" (thin pieces of melalized plastic included in pack¬ 
ages to brown food products) tested released harmful 

substances into food. 

Heat the oil in a large 

no-stick frying pan over 

medium-high heat. Add 

the links and sizzle until 

burnished on all sides, 

about 8 minutes. 

Serves 4. 
Note: Serve warm with 

whole-grain toast. Or 

make quick breakfast 

sandwiches by filling 

pita halves with shred¬ 

ded lettuce and turkey 

links. 

I 

buttermilk ano ywc-pait-ii unajiuw. 

preserves in a blender. 

♦ Combine the juice and pulp of 2 

oranges with V* cup maple syrup in a 

blender and process until smooth. 

♦ Blend chopped fresh fruit, such as 

peeled kiwi, with lime juice. 

♦ Heat I cup frozen raspberries 

with I teaspoon honey in a small 

saucepan. Bring to a boil and cook 

for a few minutes to reduce slightly. 

tlO-StlCK 

fif on medium until 

: hot, Spoon in the 

batter in rounded ta¬ 

blespoons (you'll 

v, need to work in 

vf batches). Sizzle 

until light brown 

and cooked 

through, about 3V6 

/ minutes on each 
side. Serve with the 

j” fruii and extra 

- maple syrup. 

Serves 4. CO 

BODY BULLETIN T Novum 1990 

10.16 

at .siimj *ii,v. i/Ciii.c,- .onu'ciie aiWuj., 

parked in front. 

Right at the corner, a visit to Cartier is a "must." Between imposing gold columns, 
exquisite windows show off the firm's latest line of jewelry, hides GaJantes, which 
is based on designs done in the early 1900s by Cartier for Indian royalty, using pearls, 
carved gems, gold, and platinum. Indeed, there is enough sparkle to illuminate a 
maharaja s palace. The piece de resistance of the collection is a dramatic necklace 
with carved green agates that sells for 91,000 francs, about $ 18,000. More reasonably 
priced are small brooches in the form of ladybugs, bees, tigers, and elephants: 10 let 
your entourage know that you are a friend of nature. 

Louis Vuitton, down the street, offers a dazzling choice of classic luggage. Are you 
tired ot those now ubiquitous initials? (They became Vuitton's trademark back in 
1896 and have been around lor nearly a century.) If so, the leather purses and carry- 

I' VN \M Ti.jpEl.R -)-7 
HBKt'AK'i 

10.17 

. v* —0. , 

The multi-task capabilities of 
future workstations will result 
partly from advances in “connec¬ 
tivity.” This is the ability to link 
computers with facilities such as 
faxes and printers on each office 
floor into local area networks 
(LANs), and then, using fibre 
optics, to connect LANs into com- , 
munications networks extending 
across the country. 

“Using industry-standard 
LANs, we will dramatically in¬ 
crease the applications which can 
be performed at the branch level. 
It will be easier, for example, to 

. Jx. 

extended to most Royal Bank 
locations during the 1990s, says 
Mr. Heckman. 

These networks will in turn be 
backed up by satellite communica- , 
tions, which will also be used for 
transmission to remote areas and 1 

for offering improved service in 
mobile branches. 

Long-distance meetings 
One of the most useful services 
to be offered via new telecom¬ 
munications networks will be 
videoconferencing. Such facili¬ 
ties, which enable employees in 

interest - March 1990 - page 16 

‘6 r i 

quiries, transactions and sales of 
all banking products and services. 

The Service Reference File 
will expand to include important 
additional client data and will con¬ 
tinue to be the cornerstone of 
many new business and systems 
initiatives. This computerized file 
will provide a complete picture of 
each client by linking personal, fi¬ 
nancial and service information. 
It will be an important factor in 
the successful 1990s implementa¬ 
tion of our sales and service 
program. 

Please turn to page 25 

10.18 

At the foot 

of the page 

10.16 

The foot line contains the name of the 

publication, the publication date, and or¬ 

dinarily also includes the folio. This 

example’s folio and the triangle just above 

it are printed red. Body Bulletin 

10.17 

This folio/foot line uses horizontal rules 

to encase the information. The folio is set 

to match the combined height of the 

other elements, making it an easily man¬ 

aged unit at the bottom outer corners. 

Pan Am Clipper 

10.18 

The folio/foot line unit can be centered at 

the foot or the head of the page. This one 

is reversed from a 12-point black bar that 

hangs from a hairline box rule surround¬ 

ing each page. Interest 

10.19 

The foot line is useful for readers who tear 

stories out for future reference. This pub¬ 

lication, complete with recipes, certainly 

benefits its readers by running such infor¬ 

mation. The publication’s title is set in a 

combination of condensed sans serif caps 

with italic serif lower-case to replicate the 

logo, an excellent connection between 

outside and inside. Lose Weight Naturally 

Vol 4. No 9 September 1990 

$2.25 

T batik you. Jane,Cher,Syl¬ 

vester and Rac|uel. You 
have shown us thill reach¬ 

ing 40 doesn’t have to mean 

it's time to throw in the 

towel in (he Battle of the 

Bulge. But what most of 

us in our40s would like to 

know is, can we achieve long-term slen¬ 

derness without a constant struggle? Or 

must we fight creeping middle age spread 

with the vengeance of a Rambo? 

me 

the 

tin 

thi 
spi 

die 

dc 
ini 

attru,. — .... .... 

causes. For the other 30 percent, heredity 

is the problem. That sgood news, parents, 

because it means there's a lot you and your 

child can do to gel that excess weight off. 

Taking Action 
Before you do anything, though, it's criti¬ 

cal to get your pediatrician's advice. While 

you may think your child is overweight 
compared to her friends or siblings, chil¬ 

dren vary. A doctor can provide an objec¬ 

tive assessment and determine how seri¬ 

ous the problem is—or if there really is a 

problem at all. 

If the child is overweight, restricting 

calories until the child loses weight is, at 

best, impractical, and at worst, potentially 

dangerous. What overweight children need 

is a flexible, low-fat eating plan to follow, 

in which portion size and between-meal 

snacking are kept to moderate levels. 

Whcinci _clMM-Sf— —-ruiirun or 

a walk in a zoo. make a resolution to do 

family fitness activities together every week. 

In with the New 
On the food from, the first thing you need to 

do is look inward. In your refrigerator. In 

your cabinets. In your oven. Are you really 

buying and preparing low-fat. high-fiber foods? 

Are ihe cabinets clear of fatty chips and 

cookies and has your freezer been declared 

un ice-cream-free zone? 
At home, move the focus away from 

food. When the family gathers to play games 

or talk, do it away from the dining room and 

the kitchen. Make a new rule: No eating 

anywhere in the house cxccpl at the dining 

table. Everyone has to abide by this rule, 

including the grown-ups. 

Support yourehild's school program that 

teaches good nutrition in the classroom. Get 

the PTA and school authorities to ban junk 

utny irai.ii,.. „„uesiiy is severe .. 

weight loss be on the agenda, And that 
should be initiated only after weight gain has 

Slopped and after Ihe entire family is eating 
healthy foods. Then you can explore with a 

physician a safe way for a child to lose 5 to 

10 percent maximum of weight at the rate of 
a pound or two a week, over 5 or 6 weeks. 

Weight loss should then slop, and chil¬ 
dren should stay at that level for several 

months before losing any more, if indeed 

they still need to lose. Weight-loss diets for 

children must be constructed carefully by 

pediatricians or pediatric nutritionists and 

should ulwuys include j 10 percent increase 

in physical activity. 

Dr. Blackburn is an associate professor of 

surgery at Harvard Medical School and 

chief of the Nutritiont Metabolism Labora¬ 

tory at New England Deaconess Hospital, 
Boston. • 

LOSE WEIGHT 5 naturally September 1990 

10.19 
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10.20 

The folio/foot line may be embellished 

with rules or bullets. The folio here is em¬ 

phasized by having been set bold, which 

makes finding a page while flipping 

through the issue easier. Southwest Spirit 

10.21 

The format of this publication uses a nar¬ 

row 8-pica column on the outside of each 

page. The folio/foot line, department 

headings, and captions are all that appear 

in it, making these elements extremely 

visible. The bold 4-point rule emphasizes 

the title. Step-by-Step Electronic Design 

10.22 

Folios and foot lines should be combined 

into a single element. This handsome cen¬ 

tered unit is centered at the foot of each 

page. Vis d Vis 

.you ... ,rv 

into a company problem, and you de¬ 
livered the report of your investigation 
in person, you would probably begin 
bv saying something like this: "You 
asked me to check into the sales drop¬ 
off 111 Lubbock. Well, this is what 1 
found out. . . ." The opening words of 
your communication would be clear, 
direct, straight to the point. 

But many people, if asked to put the 
same report on paper, would commu¬ 
nicate in a far different way. Believing 
that the tone of business writing must 
be formal and detached, they would 

20 SPIRIT 

MARCH 1 9'9'i 
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communications is to communicate— 
to transfer information from the mind 
of one person to another. You can best 
accomplish this objective, whether you 
are speaking or writing, by: 
• Using plain language. 
• Getting Straight to die point 
• Avoiding a pretentious style. 

Some communications experts 
insist we should write the same way 
we tadc I don't go quite that far. Verbal 
discourse tends to be laced w>ith 
phrases (“See what I mean?”.,, "Listen 
to this . Hey, I'm telling you") that 

complain the new soldering units are 
in an awkward location for them.” 

The general statement in tine written 
report, about employee attitude, con¬ 
veys an imprecise message. The real- 
life examples reveal the true picture. • 

Howard Upton writes for business 
publications, including The Wall 
Street Journal, and lectures at the 
University of Wisconsin. His address: 
Upton Communications, PO. Box 
906117, Tulsa, Oklahoma 74112. 

10.20 

I bt? specifier!. The outer shape of the centarmoat 
1 blend beciune the inner slmpc of the next blend 

and so mi until all the blends hud been made © 
**■ A blend ran be accum/ilinlaid In/ selecting one, 

. mare or all point a from emit of the two shapes 
before choosing the blend tool, llommr. the tran¬ 
sition between sha/ie* wilt vu ry de/unidi up on which 
points are chosen. In general, the more similar 

I the locutions of tlw two 110inis clicked with the 
blend tool, the smoother the transit ion. 

Tb accomplish the masking, Girard selected the 
lettering outline, chose Paint, chose None for both 

| Stroke and Fill and clicked the Mask box to make 
the outline a clipping path. Then lie completed 1 he 
masking by choosing Send to Back from the Edit 
menu to put the dipping path in position behind 
the bletul ©, «r III lllusl,w.„ the 0..1 
behind the object to be masked. 
* .1 grouped object cannot seme as a mask. If 

■ instead of using a hand-drawn clippingpath, you 
| use an Illustrator primitive (a shape drawn with 

(he rectangleoroval tool rather than with the /urn 1 
as a musk, you have to nngroup the shape first, 
because each primitive is realty Iwoobjcctsgiviiped 

I together — the outline and the renter. After the 
object is ungrouped, choose the outline, assign it 
the characteristics of u mask through the Paint 
dialog bar and choose Send to Rack. 

I Girard selected the clipping path and all blends 
1 and grouped them. Then hematic another blended 

element (from white to light blue) and sent it to 
the back of the drawing to serve as the white of 
the eye. » Normally, a mask hides everything 
on the -page except objects placed directly in front 

j ofd- Rut when a cl ipping 1 masking I /nth is grouped 
with other objects, only the objects grouped with 

| the masking path are affected by the mask. Other 
' objects on the page arc. not hidden. 

"When masking was completed, Girard retrieved 
theunbridgedletteringandrnovedilontothel'ilend- 

j filled lettering. To complete the piece, he drew in 
the lettering far the words “of the” and then drew 
a background rectangle stroked with red and filled 
with process black. He used black again to draw 

| filled rectangles to cover up the bridges between 
the letters (seepage I). Girard had found that even 
if the two lines that formed a bridge were directly 
on top of each other, the masked element would 

I show through, so a patch was required to hide it. 
*' When yon create a complex dipping path in 
Illustrator tl,% it's important tosetSplit Path Res- f 

1 alution in tlw Prejcrmcns dialog box to Otapravenl 
| the programfromautomatically brvuking tlw /mill 

into smaller shapes in an attempt to reduce the 
complexity of the drawing, tin version J.O this is ( 
done by making sure that Split Ding Paths On 

i Sard Print is not selected.) Breaking the path in 
this way rouses streaks of the masked element to 
show through rust as bridging does. Although split- 1 

© 

Unga fHtih i«t« onee importanlforefjicieut output 
of complex drawings, improvements in ft IPs 
(raster image processors, the interpreters that tell 
the imagc.svl.ters where to place the PostScript 1 
dais for output) have reduced the need for it. To 
v 11.111 re that Linotronicoulput goessmoothly.you 
can sjwcify RlPi. 

TAVARUA 

Tavanui is a small Pacific island with a terrific 
surf break, as reflected in the logo for Tnvnrua , 
Surf & Native Worn Girard wanted a tapa dot h ' 
look for the logotype, so he used a technique he 
wills "Xerox distressing." He chose News Gothic 
Extra Condensedtype from a book of type samples , 
and enlarged it on a Xerox 1025 copier that the ; 
miigiizinesDifTpurpoadv doesn't maintain beyond 
the minimum attention needed to keep it 
running ©. He scanned the result, opened it in 
Illustrator and uutotraeed it. Placing control 
points by hand is a good way to construct tlw 

electronic Design 3 

place. After a morning and after¬ 

noon of ploughing the fields, my 
brother and I often went for a ride on a four-wheel 

cart, which we had built from scratch, on the high¬ 

way leading from Rio Piedras (our hometown) to 

San Juan—about a six-mile jaunt. The highway was 

almost empty in those days, so we had a great time 

pushing each other down the road. One afternoon 

we noticed a grassy hill that we thought would be 

exciting to ride down. So we did. When we got to 

the bottom, we were at the entrance of the exclu- 

10.21 

main 1 va.,w 11 enitsted. As it turn,. . .mi., it was uk. 

best thing that could have happened to me, be¬ 
cause I was able to devote myself to golf. 

Back then we had maybe 400 or 500 golfers on 

tile island. Nowwe have 10,000 or more. There are 

good reasons why they call Puerto Rico "Scotland 

in the Sun.” We have nine 18-hole courses on the 
island. Four of these—which were designed by 

the maestro Robert Trent Jones, Sr.— belong to 

the sister resorts, the Hyatt Dorado Beach and the 

Hyatt Cerromar Beach, where I am the golf pro. 

Continued 
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NETWORK 
NME to Construct First Comprehensive 
Specialty Hospital 

National Medical Enterprises 
recently announced plans to con¬ 
struct the company’s first com¬ 

prehensive specialty hospital in Red¬ 
ding, Calif. The $13 million facility will 
comprise psychiatric, physical rehabil¬ 
itation and substance abuse treatment 
services. 

Normp~ A V'Kor Rnecip1t,r Hospital 

Redding," Zober said. 
"Our new facility will eliminate a wait 

for admission to Redding Medical Cen¬ 
ter’s physical rehabilitation and chemi¬ 
cal dependency units, which currently 
operate at full capacity,” explained 
Thomas J. Doherty, a Specialty Hospital 
Group executive vice president. 

The new special^ in North- 

10.23 

Ttoo Hospitals 
Join PI A 

Psychiatric Institutes of America 
(PLA) opened a $9 million, 80-bed 
psychiatric facility near Palm 

Springs, Calif., in October, and acquired 
a 65-bed facility in Lafayette, La., in 
November. 

The 54,000-square-foot Canyon 
Springs Hospital in Cathedral City will 
«• -‘'•’ialize »n pbr.rf.tprm nsychiatric 

Undergraduate Architecture 
Elements of Architectural Design II 1 

103 

The Photography 
Library 

Teomu Kurkela 1 4 
Zeynep Cellk, critic 

Edward Kopel 2 3 
Zeynep Colik, critic 
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74 for order. Then an elfin man stands, and the room 

grows quiet but for an insistent “shhhhhhh." Smil¬ 

ing shyly at the show of respect, Louis Devald 

speaks bluntly. He counters those like Rupke who 

argue that it is "too risky to mortgage the Bradford Co¬ 

op's thriving chemical business to open a packing¬ 

house. "Look," says Devald. ‘ even if it only breaks 

even, we all benefit if it moves our surpluses.” A 

loud wave of consent swells around him. A voice 

calls for the vote. Others chorus, "Yeah. 

Ten minutes later, when the vote is announced - 

"Seventy-five yes, twenty-five no"- there is a burst 

of applause and much scraping of chairs. Some 

bolt for the sagging food tables at the rear of the 

hall; others join the beer line at the bar. Shaking his 

head, Rupke strides out the door 

On the far side of the hall, under a huge mural of 

the marsh, Matthew Valk fans a fistful of photo¬ 

graphs across a table. He has just returned from the 

American Northwest, where vegetables grow' in 

Mount Saint Helens' backyard. "It's like the 1950s 

down there," he says, launching a tale of S20,000 

houses, volcanic-ash soil that needs no fertilizer and 

a casual-labour rate of $3.50 per hour, T told them 

we pay twice that, and they said. How do you do 

it? His work-weary listeners nod knowingly. 

At 63, Valk is the marsh's guardian angel. Born 

in Rotterdam, this third-generation farmer has 

spent 42 years in the Holland Marsh, doing every¬ 

thing from "pulling carrots one by one ' to manag¬ 

ing farms. Valk says that cooperative marketing 

would solve a host of problems, but he doubts that 

it will ever happen, The memory of two bad years 

is all too easily erased by one good crop. A white- 

haired, blue-eyed man with an infectious laugh, 

Valk is now a consultant working out of a van 

equipped with a cellular telephone, a video camera 

and a weather radio. For 16 years, he headed the 

Muck Research Station, an experience about which 

he says, "Loved the job, hated the paperwork.” 

Today, he stays in the field "My wife says, 'What's 

this retirement all about? Now, you're working 

Saturdays and coming home at 8:00 at night. 1 

As the meeting turns into a social gathering, sev¬ 

eral growers congratulate Devald on his speech. 

With but a fewr years of grade school behind him, 

Devald, 63, is a self-taught mechanical wizard. 

Eleven years ago, he welded together the first of two 

12-metre-long dredges to clean silt from the canals, 

the first time he had ever built something that 

floated. Scant days before the launch of the first 

behemoth - 2 engines, 2 giant augers and 10 hydrau 

lie pumps-consulting 

engineers were gleefully 

betting it would sink 

It didn't. 

Details of Devald's con¬ 

struction projects are 

hazy at best. He and his 

son-in-law Alex Maka¬ 

renko never use draw¬ 

ings, just rough finger 

sketches on the dusty shop floor. As Makarenko, 37, 

says, "Someone sweeps up, and there goes the blue¬ 

print. ' But they are known far and wide for making 

custom-built harvesters and planters for anyone 

who comes calling, They 

also build machinery for 

the 52-hectare onion and 

carrot farm run mainly by 

Devald's son Jack Says 

Makarenko, "Jack breaks 

'em; 1 fix 'em." 

Born in Hungary s 

grape country Devald 

has worked in the marsh 

Planting lettuce by hand, a Jamaican labourer 

kneels to his backbreaking task. The much is 

tended by a wide range af nationalities, including 

migrant field hands flown in to work far 

minimum wage. Growers claim that 

unemployment insurance means locals do not 

need to sweat in the fields to earn a dollar 

Equinox 

At the head 

of the page 

10.23 

When it is placed at the top of the page, a 

foot line is called a running head or 

header. The name of this publication, the 

date, and the pair of half-point rules are 

printed red. The initial caps that lead into 

the text are solid warm gray, and all else is 

black. Network 

10.24 

This elaborate system organizes several 

different kinds of information into a 

single element, united by hairline rules, 

creating an elegant tool for the transmis¬ 

sion of content. Abstract 

Separated 

on the page 

10.25 

The folio and foot line can, of course, be 

separated. The folios here are located out¬ 

side of the live area, in the upper outer 

corners. The foot line, in this case just the 

logo, is centered at the bottom of each 

page. This publication’s simple, hand¬ 

some layout and the consistent placement 

of the folio and foot line allow the ele¬ 

ments to be separated without adding 

busyness. Equinox 

10.25 
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The folio and loot line can be separated, 

one centered at the top and one at the 

bottom of the page. In this publication, 

the black backgrounds bleed to trim. This 

very unusual format is unique even for 

this publication: each issue of the quar¬ 

terly is designed by a different designer. 

Adeptations 

10.27 

The folio is nearly halfway down the out¬ 

side margin, and the foot line is placed 

just outside the live area at the bottom 

corner. These elements, which make use 

of extreme bold and light type and hair¬ 

line rules, are in perfect keeping with this 

publication s design. Sygeplejersken 

In the outside 

margin 

10.28 

The folio/foot line can be in the outside 

margin, where the page-turning thumb 

goes. This treatment includes the title of 

the article or department above the folio, 

making it especially useful as a tab system. 

The type base lines hug the vertical rule, 

reading “up” on versos and “down” on 

rectos. North Shore 

. . and the budget 

Classroom training with an instructor provides a structure 
to ensure that all topics arc covered, practice is supervised 
and questions are answered. Many vendors and independent 
trajners offer courses at competitive prices. In-house training 
is cost-effective for large groups, and materials and examples 
can be customized. One-on-one training is usually the most 
effective—and expensive. 

Software tutorials and independently produced computer- 
based audio or video training materials are good supplements 
to personal training, but offer no chance for feedback or inter¬ 
action. A more subtle drawback is that the course materials 
sit on a shelf because the student is always too busy doing 
real work." 

are we trained yet? 

Formal training is just a starting point. “People cannot 
produce at top efficiency after 12 hours or class," says Warren. 
“Now they start exploring how to apply what they learned to 
their work." 

After the initial formal training, the requirements in an 
organization diverge. Those without graphic arts backgrounds 
may need to learn more about typography, design, the printing 
process, paper selection, color, Someone must understand the 
technology—file formats, working with service bureaus, fonts. 
A whole new way of working—individually and ns 
a team—arises when an organization moves to desktop pub¬ 
lishing. Project-nnd people-management skills become 
paramount Flexible training plans should 
be developed to cover a year or more. 

“1 learn something new each time I use a product," 
says McClelland. “Sometimes from books and trade 
publications, sometimes from other people, often from 
painful experience." McClelland concedes 
that no one can master all the features, but he 
tries to keep up by attending trade shows 
and workshops. 

rather than lack of money. Carefully planned hands-on pro¬ 
jects and apprenticeships with experienced designers, typeset¬ 
ters. or desktop publishers are an often overlooked source of 
training. Inviting printers, service bureau staff, or color sepa¬ 
ration specialists as guest lecturers, or spending time in their 
operation are other excellent and inexpensive educational op¬ 
portunities. Rereading the manual after using the software 
can clarify questions. Vendors offer a wealth of free informa¬ 
tion via reader response cards in trade publications. 

User organizations, such as ADEPT, feature working pro¬ 
fessionals at monthly programs. They ulso offer more intensive 
workshops and provide an opportunity for networking. Many 
other organizations, such ns the International Association of 
Business Communicators, American Center for Design, and 
the Society for Technical Communicators, have recently 
formed special interest groups to address desktop publishing. 

It's worthwhile to subscribe to vendors’ technical support 
services, which have extensive databases documenting prob¬ 
lems and solutions.You can also go online for help. The Desk¬ 
top Publishing Forum on CompuServe has an indexed and 
well-maintained bulletin board. Questions posted there are 
usually answered within hours. They also have libraries with 
sample files and weekly “live” conferences. While you’re on¬ 
line, browse the hardware and software vendors’ forums for 
the latest news and “undocumented features." If you’re over¬ 
whelmed by techno-talk, forums for ordinary people — 

Journalism, PR and Marketing, 
Computer Training, 

Computer Consultants, 
and Working from 

Home—also address 
desktop publishing. 
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AF MARIANNE M0LIER, 
KONSULENT 

FOTO: 

KIRSTEN FICH PEDERSEN 

Sikkerhedsorganisationen er en viglig pligier 
fakior I forbindelse med opstAede arbejds- 3.2, at 
skader. Bide hvad angAr hjaHp til arbejds- al ulvk 
skadede kolleget, der mangier rid og vej- tillob F 
ledning i den konkrele sag, og hvad angjr fen elli 
deL der gerne skulle (olge efter, nemlig al Far in. 
man lokalt i sikkerhedsgruppen droller, motod 
hvorledes man bedsl muligt forebygger, al slAet c 
der opslAr Here skader ^an er 
Lad os lage cn konkrel sag og se pA hvilke 
opgavor, der kan va?re forbundel med en 
arbeidsskade, der opstSr pi arbejdsptadsen. 
Eksempelvis kan del dreje sig om en sy- 
geplejerske, der er ansal pA el plejehjem. 
Lad os kalde hende Anne. DADET 

GIK UD OVER 
ANNES 

RYG 

kerhed 
iendreq 
skaffeh- 
indrein 
etc. Sil> 
muligh 
sA ude 
forekor 

vier,^ sk 

Anne skal i en adenvagi hjalpe en aeldre sig dol 
beboer fra korestol over i seng. Anne gor, sig. at 
som bun bar gjort sA mange gange for Hun probler 
tender beboeren godl. og nir Anne teller 
ui 3, hjajlper beboeren med al rejse sig og 
sinner pA benene, mens Anne lager fal un¬ 
der armen. 
Denne aften gAr del gall. Beboeren bliver 
pludsellg darlig, nelop som ban er kommel 
op at stS, ban svajer, bliver bange, og gri- 
ber med begge hander fal i Anne, der 
maerker beboerens vsegi imod sin krop. For 
al forhindre, al beboeren falder, forelager 
Anne el vrid med kroppen. Derved masrker 
Anne el skarpi smteld 1 ryggen. Anne har 
fAel en arljejdsskade, og bun er sygemeldl i 
en lang periode. 

Hjael 

Sikker 

Sikkerl 
Ruth, t, 
hvorda 
sygerm 
gAfflii 

Anmeldelse 

den k 

vll ger 
Pt og 
slillei, 
at korr Annes arbejdsskade bliver anmeldt som en 

ulykke af arbejdsgiveren UI Arbejdslilsvnet 
og lil instnutionens forsikringsselskab. Dei 
fremgAr af anmeldelsen, at del var en plud- „.. 
selig opstAel haendelse. som Anne ikke hav- Hvis Iv 
de kunnet forudse. Del er vigllgt ved ud- hvad s 
fyldelse af anmeldelsesblankellerne, al del Hele li 
fremgAr, al del er en uforudselig hatndelse. Anne, 
Del kan va?re arbejdslederen ellor arbejdsgi- amtskr 
veren, der udfylder blankelteme. Hvis An- Ruth b 
nes ulykke ikke er korrekt anmeldt, kan del 
fA den konsekvens for hende, at denne ikke 
bliver ancrkendl som erstalningsberelliget 
efter arbeidssfcadeloven, og hun har ikke 
muligbed for al fA diekkel sine udgifter lil 
behandling eller fA en m6n- ellor erhvervs- 
evnelabserstatninR. Derfur er del uhyre vig- 
ligl al anfore, sAfremt der forekommer ufor- 
udselige hsndelscr. defekle hgelpemidler, 
glal gulv, void og andre ude fra kommende 
begivenheder. 

Sikkerhedsgruppen 

Sikkerhedsgruppen skal inddrages. nar der 
er skel en ulykke, og somtidig skal sikker¬ 
hedsgruppen have en kopi af anmeldelsen 
til Arbejdslilsynei Ud Ira Arbe|dslilsynels 
anvisning om sikkerhedsgruppens opgaver, 

fremao 
fortall. 
til fysii 

arbejds* 
dig. at 
Nogle f 
Derson 

sentan 
del for 
lerAd 
wog 

pet til. 

Beach 
Sprouts 

A huge crop of marinas sparks significant ecc 

activity along the Lake Michigan shorelir 

By Dave Jensen 

10.27 

Marinas are sprouting 
up along the shores of 
Lake Michigan faster 
than the alewives did 
in the 1960’s. More 

than 3,500 slips have been built along 
the 65 miles of shoreline between Chi¬ 
cago and Radne in the last five years 
Another 900 slips are in the construc¬ 
tion stage, and plans call for an ad¬ 
ditional 2,500 slips by 1995. 

"There has been an explosion of 
arina development/' says Jim 

LaBelle, general manager of North 
Point Marina, a 1.500-slip facility that 
recently opened just south of the llli- 
nois-Wisconsin state line in Winthrop 
Harbor. The growth is making boom- 
towns out of Racine and Kenosha and 
aiding in the economic recovery of 
such Illinois lakefront towns as Wau¬ 
kegan, Zion and North Chicago. The 
new harbors have triggered an in¬ 
crease in residential and commercial 
development in the surrounding areas. 

The rapid development has many 
observers wondering whether there 
are enough people to buy the boats 
needed to make the marinas profit¬ 
able How many people are willing to 
plunk down anywhere from $30,000 to 
$250,000 for a new boat nnd then pay 
$1,000 to $2,500 in annual slip rental 
fees? Apparently quite a few 

All the marinas from Chicago to Ra¬ 
dne except North Point have sign-up 
lists with a wait of at least one year 
North Point expects boaters to gobble 
up al least half of the 900 slips it will 
add this year. 

Actually, when it came to develop¬ 
ing Lake Michigan as a recreational 
resource, Illinois missed the boat de¬ 

cades ago. From Chicago north to the 
state line, industrial nnd residential 
developers swallowed up most of th£ 
usable lakefront property, effectively 
building a wall between the people 
and the lake. 

That was fine 60 years ago, when 
industrial development was the re¬ 
gion’s top priority. But it became an 
albatross in the 1960's, when Illinois 
residents packed their cars and drove 
to Michigan. Indiana and Wisconsin 
for getaway weekends. Illinois became 
a great place to live and work, but not 
to play Boat owners often drove to 
resort towns such as Lake Geneva, 
Wis., New Buffalo, Mich., or Michigan 
City, Ind. 

To see how restricted access to the 
lake is in Illinois, compare Chicago 
with Detroit. Seven years ago, there 
were 20,000 boat slips on Lake F.rie 
and Lake St. Clair in the Detroit area, 
which has a population of about 4.1 
million. The Chicago area, which has 
more than 8 million people, still has 
fewer than 8,000 mooring facilities, .re¬ 
cording to Warren Wood, senior plan¬ 
ner for economic development in Lake 
County 

"Lake and Cook Counties in 1990 
will have less than half the mooring 
facilities that Detroit had in 1983, ' he 
says. "Detroit is smaller in terms of 
population and significantly less af¬ 
fluent. What that tells me is that there 
is a tremendous shortage of boat- 
berthing and boat-launching facilities. 
And that shortage has created a 
stranglehold on the growth of the 
marina economy " 

There's plenty of evidence pointing 
to a pent-up demand for boat slips. 
ILLUSTRATION BY ANDREA EVERBACH 
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In 1981, dare rapt and acquaintance 
rape were terms few people used. Women 
were led to believe that even if they were 
forced to have sex against their will, 
somehow it was still their fault. Many 
young women were branded as "teases," 
even if the most they allowed was a 
goodnight loss. If a woman did try to 
report a date rape, it was always her word 
against lus, and she usually lost. People 
only called it a rape if the rapist was a 
stranger, and it lus only been recently that 
society has begun to stop blaming the victim. 

In 1990, date rape is recognized for 
what it is: rape. Women now know tlut 
they can report it, 
and guys know that 
they can go to jail 
for it. 

Not all rapists 
are dirty, unemployed 
perverts who hang 
out in adult book¬ 
stores. Many of them 
drive nice cars and 

knew i 

was in 

or they are working 
on professional de¬ 
grees. They can be 
mdd-mannered and 
clean-cut: the "oD- 
Amcncan boy." There 
is one of those "boys” 
out there somewhere 
who is a rapist and 
did not go to jail because 1 thought it 
was my fault. And because of tlut, there 
are probably others who were his victims. 

Knowing tlut you can report any 
rape—whether by a friend or a stranger—is 
one thing. But knowing it and doing it 
are two different things. Anger, shame, 
and fear are dominant emotions, and often 
the victim does not want to tell anybody 
about it. Rape docs make you feel dirty. 

It took getting raped by a stranger 
four years later for me to realize that 
neither event was my fault. That time I 
reported the rape, and the man was 
arrested and jailed. All of the legal and 
emotional ramifications and die people 
you have to talk with are overwhelming at 
times, but the relief you feel once the guy 
is in prison balances that. 

But this sense of relief does not cure 
the pain—I stayed depressed for tliree 

trouble when he 

jerked me into 

the room 

and locked the 

years after it was all over. Rape of any 
kind is a potential cnppler of a woman's 
emotional, sexual, and social well-being 

What 1 would like to do here is to 
help both men and women know wlut to 
avoid and what to do in order to keep 
yourselves out of diese situations. 
Although I have addressed the women 
first and then the guys, both ports would 
be beneficial to all of you because it 
always helps to know the other side. 

WOMEN 
The most important thing to remember 

is that for many college-age guys, sex is 
purely physical. 
Physiologically, men 
are at their sexual 
peak at about age 
eighteen, which 
means that they can 
be aroused for no 
reason other than 
hormones working 
overtime. Most of 
them will not try to 
constandy relieve 
their sex drive, but 
there are those who 

bed. These lines include compliments— 
everything from hair to toenails—and 
romantic words, such as 1 love you. Some 
lines invoke pity, including I’m lonely, I'm 
insecure, and I'm not sure I’m good 
enough for you. While these things may 
be true, the guys who really are lonely 
and insecure will never tell you this on 

There are also those who will claim 
that they are in pain and if they aren't 
sexually satisfied, they will be permanendy 
injured. This is a lit They may be 
frustrated, but men friends have told me 
rhat they cannot he permanendy damaged, 
and they ore not really in pain. 

With lots of guys, you should take 
everything they say on the first few dates 
with a block of salt because, in many 
instances, everything is said with the 
intention of getting you into bed. Just 

Some 

organ, 
oddba. 

If 

reliable 

Hi 
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t: 

Chris Markwell 

expeaeci cnanges tin..v name nu 
could make it possible tor a wider variety 
of insurance products to be available to 
consumers through bank branches. (The 
Royal is already a user of insurance in 
areas such as premises liability and em¬ 
ployee benefits. As a business, it provides 
group creditor insurance to customers.) 

Property and casualty insurance is a 
more than $10 billion a year business in 
Canada, and as Mr. Markwell points out, 
the Royal is positioning itself to be a 
major competitor. 

"The Bank Act changes expected later 
this year could very quickly lead to a 
number of insurance mergers and acqui¬ 
sitions in the financial community/’ he 

herp ilit LfdllK Tdivv. lUlJ aavdlnagcs-vrine 

synergies that presently exist and to 
position itself properly for this second 
wave of deregulation." 

The federal government has hinted 
the new Act will allow bank ownership 
of insurers, as well as the marketing of 
insurance products through credit card 
mailings. What is still unclear is how 
the distribution network will operate, 
that is, whether or not branches or out¬ 
side subsidiaries will do the actual selling. 

Mr. Markwell, who has 25 years of 
experience in the insurance industry, is 
the former president of the Toronto- 
based insurance group, Crum & Forster 
of Canada. 
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The folio/foot line can also go elsewhere 

in the outside margin. Notice the folio at 

the bottom is also stacked vertically. 

Orientation ’90 

Aligned 

with a column 

10.30 

The folio can be aligned with the edge of a 

text column, looking eccentrically off- 

center. One column has an 8-pica measure 

and two have a 17-pica measure. The folio 

is aligned flush left with the first wide col¬ 

umn. The Trust Quarterly 

10.31 

This folio is aligned with the outside edge 

of the center column and anchored to the 

page’s perimeter. Knocked out of a blue- 

gray second color, it is asymmetrically 

positioned 18 picas from the outside trim. 

interest NEWS 

Other 

positions 

10.32 

This three-panel foldout publication uses 

migrating folios knocked out of 14-point 

black rules at the bottom of each page. 

The folio/rule unit is placed flush left on 

the left panel, centered on the center 

panel, and flush right on the right panel. 

Potomac 

10.32 
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The folio’s treatment can relate it to other 

typographic elements. A 12-point vertical 

bar is placed next to headlines and folios, 

creating a rhythmic pattern. AmSouth 

Partners 

10.34 

The folio/foot line can be placed in a shape. 

In this case it also appears in a different 

position on each page, printed with vari¬ 

ous screen tints and second colors. 

Orientation 91 

10.35 

It is not necessary to have a folio/foot line 

on every page. A blind folio/foot line is 

used on the recto of this opening spread. 

Trump’s 

10.36 

The publication title and folio can be run 

on versos while the date and folio are run 

on rectos. These folio/foot line elements 

are positioned off-center, aligned flush 

right with the edge of the first column. 
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THE HISTORY OF TYPE IN USE 

For a very long time, man could communicate only by making 

sounds. Direct knowledge lasted no longer than a single lifetime. 

Humans began recording stories about the things around them by 

drawing on the walls of their caves. Paintings of objects became sym¬ 

bols, or pictographs (fig. 11.01). Pictographs show things and are 

highly representational: a drawing of a 

tree means a tree, a drawing of a cow 

means a cow. Essentially, language con¬ 

sisted entirely of nouns (people, places, 

and things), which made it very easy to 

learn. But as society developed and be¬ 

came more complex, symbols for things 

that could not be seen became necessary. 

Pictographs began to take on additional 

meanings. For example, a drawing of a 

cow could mean either a cow or wealth, 

since people used valuable cattle in trade. 

As pictographs were adapted into nonrep- 

resentational symbols, it became necessary 

for people to learn their new meanings. 

Many ideas required their own sym¬ 

bols, and these became the next step, 

called ideographs (fig. 11.02). Ideographs 

show ideas and actions. Though some 

ideographs were semirepresentational, as 

a group they required more learning to 

understand because they were essentially 

symbolic. This necessary learning sepa¬ 

rated societies into two groups: those who 

understood the written system and those 

who did not. A growing body of symbols 

developed, becoming increasingly difficult 

to learn. There was no connection be¬ 

tween spoken and written language, so 

people had to learn two unrelated systems. 

Eventually ideographs no longer satis¬ 

fied the needs of the increasingly complex 

societies. A more flexible system was needed. 

Ideographs and pictographs evolved into 

new letter symbols that could be strung to¬ 

gether into word clusters that were given 

meaning by those who had learned the sys¬ 

tem. For example, a c strung together with 

an 0 and a w became the symbol for an 

animal that was used for money and food. 

The new letterform system used smaller 

components that could be combined in 

many more ways but required much more 

learning to understand because they were 

not at all representational. The separation 

between those who knew how to write and 

those who did not continued to grow. 

The Phoenicians, an extremely success¬ 

ful society of traders on the eastern shore 

of the Mediterranean Sea, developed a 

revolutionary new system in about 1800 

b.c. that connected spoken sounds with 

writing. They identified twenty-two key 

sounds in their language and drew up 

twenty-two corresponding symbols, each 

representing one of the sounds (fig. 11.03). 

They logically reasoned that if the symbols 

were strung together as the sounds were, 

they could communicate with a greatly re¬ 

duced vocabulary of symbols, and they 

could take advantage of the natural con- 

AJMXSQO 
11.05 
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11.02 
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Nummus, et c pleno femper tollatur 

Non unquam reputat, quanti fibi gat 

Sunt quas eunuchi imbelles, ac molli, 

Ofcula deleiflent, ct defperatio barbie 

Et quod abortivo non eft opus. Ilia \ 

Sumnia tamen, quod jam calida ct ni 
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Wlial a diversity of countenances ! And all ready to talk 

for you . . . bold faces for bald statements, expanded 

ones for smiling similes . . . two hundred and fifty three 

workmen, every one a specialist and the best at his job. 

They’re all on the staff at 

LAYTONS 
25, FARRINGDON AVENUE, E.C.4 CENTRAL 9211 

BLOCKMAKINC. TYPESETTING. STEREOTYPING, ELECTROTYPINC. PRINTINC. 
TYPOGRAPHY AND LAYOUTS, PHOTOCRAPHY AND ARTWORK 

11.09 

nection between verbal and written com¬ 

munication. Their invention - relating 

spoken and written sounds - is today 

called phonetics. 

The Greeks adopted the Phoenician 

system around 1000 b.c., modifying it to 

their needs (fig. 11.04) by adding vowels 

and naming the letters. 

The Romans took the Greek alphabet 

and made further changes, adding a g and 

z, for twenty-three characters (fig. 11.05). 

Our modern alphabet subsequently gained 

three additional letters, the /, u, and w. 

By writing quickly with pointers on 

wax tablets (which were easy to erase by 

smoothing over), Roman scribes, or writ¬ 

ers, began joining letters together and, fol¬ 

lowing the natural impulses of the human 

hand, introduced a slant to letters as well 

as ascenders and descenders, the parts of 

lower-case letters that extend beyond the 

main body of the characters (fig. 11.06). 

After Rome’s fall, the skill of writing was 

practiced in the western world almost ex¬ 

clusively in monasteries. With the excep¬ 

tion of their illuminated manuscripts, not 

much written work was produced until 

the mid-fifteenth century, when movable 

type was invented. 

Johannes Gutenberg (ca. 1397-1468) of 

Mainz, Germany, advanced the ability to 

communicate immeasurably by inventing 

an efficient system for attaching movable 

letters to a printing press. (There is some 

question about Gutenberg’s having in¬ 

vented movable type. Ulrich Zell, a con¬ 

temporary of Gutenberg’s, wrote that a 

fellow named Laurens Coster of Haarlem, 

in the Netherlands, invented movable 

type in 1440, and that Gutenberg swiped 

the type and printed it in 1442. Two others, 

Pamfilo Castaldi of Italy and Procopius 

Waldfoghel of France, were also early 

movable-type printers. But Mainz seems 

to have become the center of printing, so 

Gutenberg gets the credit.) 

Gutenberg, a goldsmith and craftsman 

capable of cutting punches - the molds 

into which molten metal was poured to 

make printable letters - invented movable 

type matrices and fit them to the printing 

press, which had been in use for centuries 

in China. His typeface was based on Textura, 

THE HISTORY OF TYPE IN USE . 

the heavy black letters of handwritten 

manuscripts used at the time (fig. 11.07). 

His typeface has over three hundred let¬ 

ters, ligatures, and abbreviations, neces¬ 

sary for justification. 

John Baskerville (1706-1775), a young 

and wealthy amateur, dedicated himself 

to perfecting the printing process. He set 

out to make his own paper, blend his own 

inks, and cut his own typefaces. Until 

then, paper was made on wire screens, 

which left a pronounced texture on the 

paper. Baskerville replaced the coarse 

screen with a fine mesh, which imparted a 

far smoother surface. Smoother paper al¬ 

lowed letters to be printed with greater 

detail and contrast between thicks and 

thins. So Baskerville designed a typeface, 

named for himself, that could take advan¬ 

tage of his new smoother paper. Basker¬ 

ville is considered a transitional typeface, 

a major step forward from the preceding 

old-style faces (fig. 11.08). 

More recently, typefaces have been de¬ 

veloped to satisfy the needs and take ad¬ 

vantage of modern technology. The 1938 

ad in fig. 11.09 illustrates the aesthetic 

need for many typefaces. Stone, a typeface 

introduced in 1988, was designed specifi¬ 

cally for digital reproduction. 

The printed word has been in exist¬ 

ence for only about 550 years. With it, 

millions of copies of a document can be 

made instantly; news and knowledge can 

be spread in minutes. Anyone can experi¬ 

ence the culture and thought of past ages. 

Today s use of type is based on centu¬ 

ries of typographic evolution, hundreds of 

improvements based on our need to record 

ideas in writing. Over the past centuries 

many improvements in the speed, accu¬ 

racy, and precision of those written mark¬ 

ings have evolved, from the development 

of the characters themselves to the technol¬ 

ogy of printing presses, paper, and inks. 

Each major step forward was driven by an 

improvement in available materials or by 

an opportunity to increase efficiency by 

speeding up some process. 

The purpose of a printed document 

has always been to inform. The history of 

the written word’s evolution is the history 

of the changing needs of society. 
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B.C. 

25,000 

Earliest known cave decorations drawn at 

Lascaux, France. This example is a tracing 

of a 27 -inch-long original (fig. 11.10). 

18,000 

Prehistoric handprints at Pech Merle cave 

in southern France are among the first re¬ 

corded images consciously made by intel¬ 

ligent human beings (fig. 11.11). 

12,000 

First writing bones notched for counting. 

9000 

Mesopotamian clay tokens representing 

various livestock as well as quantities of 

goods. 

3100 

Earliest Egyptian hieroglyphics (Greek for 

“sacred carving”). (See also a.d. 1799) 

3000 

Sumerian stone cylinder seals inscribed 

with names of individuals and organiza¬ 

tions (fig. 11.12). • Sumerian pictograph 

writing (fig. 11.13). 

2800 

Sumerian cuneiform writing reads left to 

right. 

2500 

Egyptians write on dried pulp of papyrus, 

a giant swamp grass, and develop cursive 

script with reed pens. This drawing shows 

the harvesting of papyrus on the banks of 

the Nile (fig. 11.14). 

1600 

First alphabet developed in the Middle- 

East. Though it contains no vowels, its 

characters represent spoken sounds relat¬ 

ing written and spoken communications 

for the first time. 

1500 

Chinese develop ideographs. This beauti¬ 

ful example means “tomorrow” and pro¬ 

vides ample evidence for the belief that 

Oriental letterforms are works of art (fig. 

11.15). 
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1400 

Ten Commandments incised on stone tab¬ 

lets (fig. 11.16). • Egyptian Books of the Dead 

written on papyrus scrolls. Ability to make 

long rolls of papyrus allowed scribes to 

produce increasingly complex works (fig. 

11.17) This example is from 600 b.c. 

950 

Phoenician traders bring alphabet to 
Greece. 

850 

Semites use first punctuation: vertical 

strokes separating phrases. 

800 

Greeks develop alphabet by adding vowels. 

They employ the boustrophedon (“as the 

ox plows”) system, reading alternately left 

to right and right to left. 

625 

Babylonian cuneiform writing used wedge- 

shaped letters pressed into wet clay (fig. 

11.18) . 

600 

Earliest known dictionary written in cen¬ 

tral Mesopotamia, indicating need for vari¬ 

ous peoples to understand common words. 

585 

Torah, first five books of the Bible, writ¬ 

ten by exiles in Babylon to record history 

of the people of Israel. 

470 

First library created in Athens, though 

collections of religious texts existed since 

3500 b.c. in some houses of worship. 

450 

Carrier pigeons used to speed Greek com¬ 

munication (fig. 11.19). 

402 

Aramaic script marriage contract (fig. 11.20). 

300 

Alexandria, the world’s center of culture, 

has two libraries with 500,000 scroll books. 

256 

Chinese invent paintbrushes made of hair. 
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200 

Parchment developed in Pergamum, now 

beneath the modern city of Bergama, 

Greece, when papyrus supply from Egypt 

was temporarily interrupted. 

144 

Greek cursive script on papyrus (fig. 11.21). 

131 

Acta diurna, first newspapers, appear as 

official announcements hung in Roman 

streets. 

A.D. 

48 

Roman soldiers invade Alexandria and 

destroy libraries. 

105 

Ts’ai Lun reports paper made from tree 

bark, cloth fiber, and fishnets in China. 

114 

Capital letters cut into Trajan’s Column 

greatly influence letterform design (fig. 

11.22) . 

140 

Square capitals develop in Rome. Their 

squareness is dictated by the technique of 

stone carving, in which curves were more 

difficult to create than straight lines (fig. 

11.23) . 

150 

Books of folded parchment (a codex) begin 

replacing scrolls. 

300 

Rustica, simplified roman capitals, develop. 

They are slightly condensed to save valu¬ 

able vellum (fig. 11.24). 

320 

Emperor Constantine has Bible copied 

into bound vellum books. It could take a 

single scribe years to duplicate one copy 

of the Testaments. 

350 

Uncials, rounded capital letters, develop 

in Rome (fig. 11.25). 

400 

Wood blocks used to print textiles in 

Egypt. • Black ink invented in China. 
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450 

Half-uncials develop to ease writing with 

a pen on animal skin. The strokes become 

more rounded and easily rendered, intro¬ 

ducing lower-case letters (fig. 11.26). 

476 

Monks illuminate hand-copied manu¬ 

scripts as the early Middle Ages begin, de¬ 

veloping dozens of character variations to 

make each line equal in length. This “jus¬ 

tification,” or evenness of column edges, 

is intended to please God with perfection 

(fig. 11.27). 

600 

Paper making spreads from China to japan 

and west to Persia. 

770 

Japanese Empress Shotoku sanctions first 

printing on paper: a million prayers to 

ward off smallpox epidemic. 

800 

Book of Kells, Celtic illuminated master¬ 

piece, completed. 

807 

“Flying money,” money made of paper, 

used in China. 

814 

Arabs adopt Indian numerals, 0-9. 

850 

Carolingian script developed at court of 

Charlemagne: the Bible, Isaiah 58:1 on vel¬ 

lum (fig. 11.28). 
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863 

Cyrillic alphabet, based on Greek, devel¬ 

oped by missionaries to Moravia, now a 

part of Czechoslovakia. 

1000 

Beowulf manuscript written on vellum in 

Anglo-Saxon, a precursor to English lan¬ 

guage (fig. 11.29). 

1035 

First use of paper as packaging for vegeta¬ 

bles and spices in Egypt. • Waste paper 

first recycled into new paper. 
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1041 

Pi Sheng invents movable type made of 

baked clay and glue in China. The sculpted 

letters were glued onto a metal sheet, 

printed, and removed from the sheet for 

reuse. Carved wooden characters were de¬ 

veloped about two hundred years later. 

1100 

Earliest use of paper in Sicily. 

1157 

Jean Montgolfier, one of first in Europe, 

begins making paper in Vidalon, France, 

after learning the trade in a Damascus pa¬ 

per mill as a prisoner. 

1200 

Textura, or Gothic, develops, so named 

because it produces the look of woven 

texture. Legibility was not the chief con¬ 

cern of this condensed handwriting style. 

Fitting many characters into a small space 

was. In fact, it fit about twice as many 

characters into the same space as its pre¬ 

decessor, Carolingian. 

1221 

Chinese develop movable type made of 

wood blocks. 

1250 

Goose quill first used for writing. 

1328 

The Book of Hours of Jeanne d’Evreux was 

a small personal prayer book created for 

the queen of France (fig. 11.30, shown 

larger than actual size). This is a text page 

of the Office of Saint Louis depicting a 

soldier, two musicians - one with bag¬ 

pipes - and, at the bottom, a physician 

with his patient. 

1340 

The decorative initial becomes a feature 

on manuscripts. Initial caps are today’s 

legacy. Shown, in order, are initials from 

the 14th century (Gothic), 16th century 

(Italian), and 19th century (French) (fig. 

11-31). 

1350 

Humanistic cursive derives from Carolin¬ 

gian. The humanists contributed greatly 

to the evolution of the lower-case letters. 



THE HISTORY OF TYPE IN USE tv 171 

1370 

Library of Merton College, Oxford Uni¬ 

versity, founded. 

1380 

John Wycliffe’s English translation of the 

Bible (fig. n.32). 

1390 

First German paper mill started by Ulman 

Stromer at Nuremberg (fig. 11.33). 

1400 

Medieval manuscripts are scribed by reed 

or quill on parchment made from the 

skin of sheep (fig. 11.34), or on vellum, a 

calfskin rubbed with lime and pumice. A 

single Florentine bookseller employs up 

to 50 scribes at a time. 

1418 

First European wood engraving. 

1445 

Chinese develop copper type. 

1448 

Johannes Gutenberg of Mainz invents 

movable type matrices and fits them to 

the printing press. His wooden typeface 

resembles Textura, the heavy black letter 

of handwritten manuscripts used in Ger¬ 

many at the time. His typeface has over 

300 letters, ligatures, and abbreviations, 

necessary for justification. 

1450-1500 

Incunabula, Latin meaning “cradles,” is 

the name for books printed in this 50-year 

period. The development of typecasting 

allowed 35,000 works to be printed in 

these first 50 years, for a total of 8 to 12 

million copies. Printing spread very 

quickly: there were more than 1,000 print¬ 

ers in some 200 locations in Europe dur¬ 

ing this period. 

1455 

Gutenberg’s 42-line-per-page Bible is first 

book printed from movable type. Until 

now, monks sometimes spent their entire 

lives writing a single book (fig. 11.35). 

1460 

Albrecht Pfister of Bamberg produces first 

book including both woodcut illustra¬ 

tions and text. 
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de ad modu eotonc. £jur .ptendebaf ab aurc ad jure per frontem. 

Dfikuf dl tteru One admoyftn. faata Ulnu cneu? 
a» bafi fua.v ae foLnutoJui.qbalibi tab.-itt luterfft 

■tfGbi folomo ponir'voaiar.Cjo trot inter ubcmoculuj ? 
alurc bolocomtcqu Jn $ mufa aej.latiabac faeerdoica ma 
nuff fuoe t pedes. f eftee fanooe accepnirt.ft famtkarct : 
Srundrter ingrdTurtrabenMailu.? eerctTunivt aarot trip 
n* fccerdt.poctdtco it fan^umc boftie intolatc ,p pais po 
puli.tr qn acccdctoif ad altarc win &> offeree rtnimama: 
£18 brfactvi it (occults mulic; crcubamui ad in.jrcffu tjti 
naaih:S3d pon*in oaumi labq (upeemi artmx'fita fpcai 
U fuertit: $n quib* iacerdotes neat poircnt; fi fjac.fd vc 
fie inccylam aolucndatn baberem. 

tdixepft quoqi bits iSloyfcct/aecrarabernaailn in Wfldu. taberuaailii cut 00m ao ou-t J 
•i I Ouadr jxj t oblqiprmbus claufa p anctib1: Aquiloiun. menduno. ixadctali: tjber patebu ftro 
<4 itus ab o.’tetcvt Meoricrcradiisa*dluftraref:modi'introit*ccciaa fit ttplunmnin ivadcrc.to 
pmdocrai.rrr.aibito^:lantudo.r.filn(uai.r.5n ijtaetm’rivU wo.ajmbule it h<wis feibi.tr.ftltcs 
Ouau vnaqueep i lociruduic babebat aibitos. r. $n fpiffuudu. cu^uoa qmior: jJn bnmdic aibtini fc mil 
fem: JunscbMf .iiii filu mutw: £r cr.it inaurate a trracpparte. Scuppol'iic f cro fuitfG: fnub* b ,ifib* if 
Gaiias plojans.Codc fccmjtc aaifaauo panes aquilonarjiAd ocadente vw crit.n. tab ulc p omia A- 
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E fftgem'fytvroloatthdudignard futurt. 

S tdnt dr<eciroitn,ct ennes effuftfacerdos 
T er centum fomt ore deos,H erchum'q;, chdos'fy 

T ergemndmfyHecztten-trid VirgmsordVim. 

S fdrferdt et Idticesfirmldtos fvntit Xuemi, 

dlcibus etmefice dd lunam <ju<erunturdhenit 

ubentetherb* nigricum Idfleueneni, 

Q^M<eritur etnafcentis cqui de front? reuulfus, 

E t tmtri prtfreptus dmor- 

11.40 

1469 

Johannes de Spira (a transplanted German 

originally named Johann von Speyer) opens 

the first printery in Venice and produces 

the first roman typeface. It is based on 

humanistic manuscripts produced in the 

area (fig. 11.36). • The gradual shift away 

from Gothic to humanistic or roman type¬ 

faces begins in Europe. 

1470 

Nicolas Jenson produces his roman type¬ 

face in Venice. His goal is to create an even 

color, rather than to perfect the beauty of 

individual characters. • A page from a 

blockbook showing the gospels looks 

much like a modern comic book (fig. 11.37). 

1478 

Ayear after producing the first book printed 

in England, William Caxton produces 

Chaucer’s Canterbury Tales (fig. 11.38). 

Nearly all of Caxton’s books are in English, 

a sharp departure from the rest of Europe, 

which publishes almost exclusively in 

Latin. Caxton, a merchant and diplomat, 

learned the art of printing in Cologne, 

then set up his press in his retirement. At 

the time, each area in England had its 

own spelling variations. Caxton adopted 

the spellings of the London area. These 

spellings, being the earliest printed ver¬ 

sions, spread and are still in use today. For 

example, he gave us right instead of the 

then-common richt. 

1493 

A page from Hartmann Schedel’s World 

Chronicle, the first important illustrated 

work in Europe (fig. 11.39). 

1494 

John Tate establishes first English paper 

mill in Hertfordshire. 

1500 

First use of black lead pencils in England. 

1501 

Aldus Manutius hires Francesco Griffo to 

produce first italic typeface, based on 

slanted handwriting. His typeface, which 

fit more characters into a given space than 

any roman typeface of the day, is ideal for 

the small, portable pocket books Manu¬ 

tius prints (fig. 11.40, shown actual size). 
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1507 

Oldest known drawing of printing press 

(fig. 11.41). 

1513 

First illustrated English news pamphlet, 

True Encounter, gives eyewitness account 

ofthe Battle of Flodden (fig. 11.42). • News¬ 

letters develop as early form of newspaper 

to advertise trading house prices. 

1535 

First printing in New World by Esteban 

Martin and Juan Pablos in Mexico. • Claude 

Garamont produces Garamond typeface 

(the spelling of his name was changed on 

a Frankfurt specimen sheet in 1592) in 

France. Printers became their own type 

designers when they had to cut their own 

fonts (fig. 11.43). 

1550 

Folios, or page numbers, are introduced. 

1569 

Christophe Plantin of Antwerp begins 

Polyglot Bible, showing simultaneous 

translations in Latin, Greek, Hebrew, Ara¬ 

maic, and Syriac, side by side. The fin¬ 

ished work is published in 1572 (fig. 11.44). 

1592 

First known typeface “showing,” or sam¬ 

pler, printed in Frankfurt. 

1605 

First public library founded in Rome. 

1609 

First weekly newspaper appears in Stras¬ 

bourg: Aviso Relation Oder Zeitung. 

1611 

King James Version of the Bible completed. 

It had two issues, the “He Bible” and the 

“She Bible,” due to a typo in Ruth 3:15 

(fig. 11.45). 

1620 

Blaeu press improves on Gutenberg’s 

press. Early presses made uneven impres¬ 

sions, so letters could have little contrast 

between thick and thin strokes. The Blaeu 

press permits greater letterform contrast. 

uilifque prudenda:, Mediolani principem locum te- 

nuerunt.Incidit Galuanius in id tempus quo Medio¬ 

lanum a Federico AEnobarbo deletu eft, virfumma 

rerum geftarum gloria , & quod in fads fuit, infigni 

calamitate memorabilis. Captus enim, & ad trium- 

phum inGermaniam duftusfuifle traditur: fed non 

multo poft carceris catenas fregit, ingentique animi 
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Thelunatikehealed. SLuke. Thelcaft 
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Numb. 

The Daily Courant. 
Wednefday, March iit 1702. 

From the Harlem Courant, Dated March 18. N. S. 

Ktflet, Feb. ii. 
N Wednefday laft, our New Viceroy, 
the Duke of Efcalona, arriv'd here with 
a Squadron of theGalieysof Sicily. He 
made hit Entrance dreft in a French ha¬ 
bit j and to give us the greater Hopes 

Flanders ooder the Duke of Burgundy ; and tho 
Duke of Maine is to Command upon the' Rhine. 

From the Amfterdam Courant, Dated Mar. 18. 

Heme, Feb. is- We aretaking here all poflfiblc Pre¬ 
cautions for the Security of the Ecclefiaftical State 
in this prelent Conjuncture, and have defir'd to rails 

II.47 

II.46 11.48 

Quoufque tandem a 
411am 

ror ifte tuns eudet? ( 
fe effrenata jactabit a 

prasfidiui 
bis vigiliae, mihil time 
ABCDEFGHIJ 

11.49 

11.50 

Poor Richard, 17^, 
A N 

Almanack 
Foj the yoar ofChrift 

l 7 3 3> 
Bring the Firfiafter I EflP YEAR: 

» .1. . toOvHm V«n By the Account of the E Arm Ctttit «4, 
By the Latin Church, when Onn f , 
By the Computation of IV tV 
By the Rtmon Chronology 
By the Jnpijh Ksbhies 

Wherein u eontamti 
The r.onarions, Eclipfrs Judgment of 

the Weather, Spring Tides, PWf, Motions & 
tmmial AfpcQs Sun and Moon’s Rif.n* and Set 
nng. Length of Day*, Time of High Water. 
Flirt, Cnms, and obfcrvabJe Day* 

Fitted to the Lari ro<kol Font Degrees. 
*nd a Meridian of Ptvr Hours Weft (toeVt mdtn 
hut mav withoar fcnfihle Error ferreali the ad-‘ 
jacenr Place*, cveo Wm UfvftaJUfJ >0 Stmh. 
CsroShn. 

574* 
J<tz 

By RICHJRD iMNDERS.fhii^. 

. PHILADELPHIA, 
Printed and fold by B FB.JNKL/S. „ the New 

Printing Office neat the Marltci 

1631 

La Gazette de France, first major French 

periodical, founded. 

1639 

Stephen Daye begins first North American 

printing press in Cambridge, Massachu¬ 

setts. 

1653 

Boston public library opens. 

1662 

London is home to 60 publishers. 

1663 

Bible translated into Algonquin and printed 

in Boston (fig. 11.46). 

1685 

William Bradford begins printing in Phila¬ 

delphia. 

1690 

First American paper mill founded in 

Philadelphia. 

1702 

Daily Courant, London’s first daily news¬ 

paper, founded (fig. 11.47). 

1704 

The Boston News-Letter, first news weekly 

in America, founded. 

1714 

Englishman Henry Mill receives patent on 

typewriter. • Typical papermaking press 

used in the eighteenth century (fig. 11.48). 

1720 

William Caslon produces Caslon typeface. 

It is still in wide use today, attesting to its 

classic proportions and balance (fig. 11.49). 

Shown are original letterforms and 

Caslon 540 digital characters. 

1721 

Newspapers often depicted the city in which 

they were published near the title (fig. 11.50). 

1723 

Benjamin Franklin begins printing in Phila¬ 

delphia. This example (fig. 11.51) was print¬ 

ed in 1733, using imported type made by 

Franklin’s contemporary, William Caslon. 

11.51 
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1757 

John Baskerville, amateur Birmingham 

printer, develops three major innovations: 

his typeface Baskerville, which has pro¬ 

nounced thicks and thins, wove paper (for 

the first time, paper did not have an un¬ 

even surface created by the wire mesh 

that helps drain water in the paper-making 

process) that accepts thin character strokes 

better, and improved printing ink, which 

is smoother and denser (fig. 11.52). 

1764 

Englishman George Cummings receives 

patent for coating paper, allowing letter- 

forms to develop thinner strokes. 

1766 

Pierre-Simon Fournier invents the point 

system, publishes Manuel Typographique, 

which begins the transition from old-style 

to modern typefaces (fig. 11.53, shown ac¬ 

tual size). 

1780 

First steel-nib pen. 

1788 

John Bell of London is the first type de¬ 

signer to discontinue using the long s, 

which looks like a lower-case/in this type¬ 

face (fig. 11.54). 

1796 

Alois Senefelder of Munich invents litho¬ 

graphy, using oily ink on smooth stone 

for printing. 

1798 

Senefelder’s lithographed page of Mozart’s 

Die Zauberflote (Magic Flute) for quartet, 

written seven years previously (fig. 11.55). 

1799 

One of Napoleon’s officers discovers the 

Rosetta Stone, which, after 40 years of de¬ 

coding, reveals that Egyptian hieroglyph¬ 

ics is a two-tier alphabet, with some char¬ 

acters also representing ideas and objects. 

The Rosetta Stone is used to translate all 

other hieroglyphics (fig. 11.56). 

1800 

The London Times switches from wood 

to Stanhope presses, prints 250 sheets per 

hour, circulation 2,500. 

B I R MING HA M IAE. 

Typis JOHANNIS BASKERVILLE. 

MDC CLVI I. 

11.52 

n-53 

Quousque tandem abutere, Catilina, patien- 
tia no.frra? quamdiu nos etiain furor iAte tuus 
eludet? quem ad finein se.se effrenatajacfiabit 
audacia? nihilne te noiturnum presidium 
palatii, nihil urbis vigiliaq nihil timor populi, 
Quousque tandem abutere, Catilina, patienlu 

noflra? quamdiu nos etiam Juror i$le tuus elu 

del ? quem ad finem sese effrenata jaflabit au- 

daaa? nibilne te noclurnum presidium pala 

11.54 

11 55 11 sb 
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ABCDEFGHIJ 
KLMN OPQRST 

LETTER 

11.57 

11.59 

tere, Catilina, patienna 

nostra ? quamdiu etiam 

furor iste tuus nos elu- 

det ? quern ad finem sese 

effrenata jactabit auda- 

cia ? nihilne te nocturnum 

11.60 

ABCDEFGH 
abcdefgh 

ABCDEFGH 
abcdefgh 
11.61 

11.62 

11.63 

1806 

Robert’s paper-making machine improved 

in England by Gamble and Donkin with 

financial help from Fourdrinier brothers, 

producing paper in continuous sheets. • 

The London Times s first cover illustration 

shows the path of a murderer (fig. 11.57). 

1815 

Vincent Figgins designs Egyptian typeface, 

unique with its heavy slab serifs, so named 

because Egyptian culture and artifacts 

were extremely popular at the time. Called 

a “typographical monstrosity” at first; 

later called “the most brilliant typographic 

invention of the 19th century” (fig. 11.58). 

1816 

First sans serif typeface introduced by 

William Caslon IV (fig. 11.59). 

1818 

Giambattista Bodoni’s widow publishes 

Manuale Tipografico to Bodoni’s specifi¬ 

cations five years after his death (fig. 11.60). 

Bodoni cut about 300 fonts during his 

lifetime, all showing marked contrast of 

thicks and thins. 

1820 

“Fat Faces” introduced. Advertising type¬ 

faces are identifiable by their exaggerated 

thick and thin contrast. This, one of the 

earliest, was named Modern Canon (top, 

fig. 11.61). Today’s Poster Bodoni, among 

others, carries on this tradition (bottom). 

1822 

Sans serif, or “grotesque,” typefaces intro¬ 

duced in display sizes only. • French 

physicist Nicephore Niepce (fig. 11.62) 

makes first photographic copy. The pho¬ 

tograph, “Table Laid for a Meal,” took 14 

hours to expose. • J. L. Pouchee introduces 

typecasting machine that purports to make 

200 characters at a time, thereby saving 12 

percent on type manufacture. Though 

used for years in France, it was never 

adopted elsewhere and was ultimately a 

failure; Pouchee himself “took it out to 

sea and threw it overboard” (fig. 11.63). 

1835 

New York Herald founded: 4 pages for a 

penny. 
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1839 

First use of daguerreotypes (early photo¬ 

graphs) in European journals. 

1851 

Daily Times founded in New York City 

(renamed The New York Times in 1857). 

1858 

The London Times installs two huge 10- 

cylinder Hoe presses, which print 20,000 

sheets per hour on two sides, circulation 

57,000 (fig. 11.64). 

1868 

Octavius Dearing introduces the Califor¬ 

nia typecase in San Francisco, a wooden 

box that organizes characters, making 

hand-setting type quicker and easier (fig. 

11.65). ' Christopher Sholes invents type¬ 

writer that is as fast as handwriting. 

1872 

Firmin Gillot of Paris perfects system for 

photoengraving from line drawings. 

1873 

The London Times installs Kastenbein’s 

typesetting machine. First London daily 

to be typeset mechanically. 

1880s 

Elaborate, highly visible advertising type¬ 

faces proliferate This printer’s composing 

stick illustrates how type was typically set 

(fig. 11.66). 

1880 

Stephen H. Horgan perfects halftone for 

use in newspapers. 

1884 

Lewis E. Waterman of New York invents 

the fountain-pen ink storage system. • 

Example of metal type (fig. 11.67). 

1885 

Ottmar Mergenthaler invents Linotype 

typesetting machine. Until now, all type 

was hand set one letter at a time, a method 

essentially unchanged since Gutenberg’s 

invention in 1448 (fig. 11.68). 
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1886 

Merganthaler’s Linotype machine first 

used commercially by New York Tribune. 

The Linotype’s speed allows newspapers 

to set late-breaking news closer to print¬ 

ing deadlines (fig. 11.69). Each line of type, 

called a slug, could now be created at once 

and the letters immediately recycled for 

continued use, thanks to an ingenious 

keylike matrix that guided each letter to 

its correct slot (fig. 11.70). • Pica measur¬ 

ing system adopted in English-speaking 

countries. 

1887 

Tolbert Lanston invents Monotype type¬ 

setting machine, introduced commer¬ 

cially three years later. 

ABCDEFGHIJKLMNOPQRSTU 
abcdefghijklmnopqrstuvwxyz 

11.74 

11.75 

11.72 

IN THE BEGINNING 
GOD CREATED THE HEAVEN AND THE EARTH, {[AND 
THE EARTH WAS WITHOUT FORM. AND VOID; AND 
DARKNESS WAS UPON THE FACE OF THE DEEP. & THE 
SPIRIT OF GOD MOVED UPON THE FACE OF THE WATERS. 
{[And God said. Let there be light; 6C there was light. And God saw the light, 
that it was good; 61 God divided the light from the darkness. And God called 
the light Day, and die darkness lie called Night. And the evening and rhe 
morning were the first day. {[ And God said. Let there be a firmament in the 
midst ot the waters. 61 let it divide die waters from the warcrs. And God made 
the firmament, and divided the waters which were under the firmament from 
die waters winch were above die firmament: 61 it was so. And God called the 
firmament Heaven. And rhe evening ic the morning were ehe second day. 
([ And God sard. Let the waters under die litavcn be gathered togetlierunco 
one place, and let the dry land appear: and it was so. And God called the dry 
land Earth: and the gather mg rogethcr of die waters called he Seas: and God 
saw that it was good. And God said, Let the earth bring forth grass, the herb 
yielding seed, and the fruit tree yielding fruit after his kind, whose seed is in 
itself, upon the earth: & it was so. And che earth brought forth grass, flf herb 
yielding seed alter his kind. 4T the tree yielding fruit, whose seed was m icsclf, 
after his kind: and God saw that it was good. And the evening61 the morning 
were the third day. {[ And God said, Let there be lights in the firmament of 
the heac-en to divide the day from the night; and let them be for signs, and for 
seasons, and for days, fit years: and let them be for lights in the firmament of 
the heaven to give light upon the earth: 6l it was so. And God made two great 
lights; che greater light to rule the day. and the lesser lighr to rule the night: he 
made the stars also. And God set them in the firmament of the heaven to give 
light upon the earth, and ro rule over the day and over the night. BC to divide 
the light from the darkness. and God saw that it was good. And the evening 
and the morning were the fourth day. ([ And God saw, Let the waters bring 
forth abundantly the moving creature chat hath life, and fowl that may fly 
above the earth in the open firmament of heaven. And God created great 
whales. 6L every living creature that moveth, which the waters brought forth 
abundantly, after their kind, & every winged fowl after his kind: 61 God saw 
that it was good. And God blessed them, saying. Be fnucful. &' multiply, and 
fill the waters in the seas, and let fowl multiply in the earth. And che evening 
6{the morning were the fifth day. {[ And God said, Let the earth bring forth 
the living creature after lus kind, cattle, and creeping thing, and beast of the 
earth after lus kind; and it was so. And God made the beast of the earth after 
his kind, and cattle after thetr kind, and every thing that creeperh upon the 
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1894 

Linn Boyd Benton and Theodore L. 

DeVinne design Century typeface (fig. 

11.71). 

1896 

Bertram G. Goodhue designs Cheltenham 

typeface (fig. 11.72). 

1905 

Offset lithography printing developed by 

Ira Rubel, who introduces a flexible metal 

printing plate, speeding up the printing 

process. • An exquisite example of a pri¬ 

vately printed English Bible, produced in 

limited edition (fig. 11.73). 

1906 

Ludlow typecasting machine for headlines 

introduced. 

1908 

Morris Fuller Benton designs News Gothic 

typeface (fig. 11.74). 

1910 

Cubism, a semiabstract style using geo¬ 

metric shapes, created in France. This ex¬ 

ample is by Juan Gris (fig. 11.75). * 24 mil¬ 

lion copies of 2,433 newspapers printed 

daily in U.S. 

1911 

Frederic W. Goudy designs Goudy Old Style 

typeface, based on Italian Renaissance de¬ 

signs. Goudy, out of work and broke at 33, 

designed over 100 typefaces before his 

death at 82. 
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1916 

Dadaism, a movement that rejected con¬ 

ventional artistic values, created in Zurich 

and New York. Max Ernst’s 1924 cover of 

The Little Review (fig. 11.76) explores new 

ideas of what a layout “ought” to be. 

1917 

De Stijl (“the style”) movement created in 

Holland as a refinement of cubism. This 

example is by Theo van Doesburg (fig. 

11.77). 

1918 

Constructivism, an abstract, geometric 

style that used modern industrial materi¬ 

als, created in Russia. El Lissitzky, the 

most famous constructivist, emphasized 

simplicity, shape, and tension between art 

and type in Amsterdam’s 1922 Wendingen 

cover (fig. 11.78). 

1919 

Bauhaus founded in Weimar by architect 

Walter Gropius. The basic tenet was that 

art and industry should be joined in edu¬ 

cation. This example, by Laszlo Moholy- 

Nagy, is from a Bauhaus prospectus de¬ 

signed in 1923 (fig. 11.79). * Futurism, a 

movement that embraced dynamic 

rhythms and energy, created in Italy. 

1920 

Morris Fuller Benton reworks Century 

type as Century Schoolbook. 

1926 

Paul Renner designs Futura typeface. 

1928 

Jan Tschichold’s Die Neue Typographie 

published, describing his radical theory of 

page organization, including asymmetri¬ 

cal, importance-based positioning of type 

and increased attention to white space. • 

Eric Gill designs Gill Sans typeface. 

1930 

Four-color offset lithography press devel¬ 

oped. • Innes Alphabets introduced, 

making headline setting easier. A forerun¬ 

ner to rub-on lettering, the Innes letters 

were printed on gummed paper, cut apart, 

and stuck in position by the artist (fig. 11.80). 

11.80 
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' THE TIMES” 

LAST DAY OF THE 
OLD TYPE 

MONDAY’S CHANGES 

The Timet appear* to-day for the la«t 

time in the typo to which the preeent 
generation ha* grown aocuitomed. 

On Monday the change* already an- 

“THE TIMES” IN 
NEW TYPE 

HOW THE CHANGE 

WAS MADE 
The change of type completed with this 

morning's issue of The Times has in¬ 
volved one of the biggest undertakings 

ever accomplished in a newspaper office. 

More than two years have been devoted 
to designing and cutting the type charac- 

11.81 

THIS IS 

A PRINTING OFFICE 
it 

CROSSROADS OF CIVILIZATION 

REFUGE OE ALL THE ARTS 

AGAINST THE RAVAGES OF TIME 

ARMOURY OF FEARLESS TRUTH 

AGAINST WHISPERING RUMOUR 

INCESSANT TRUMPET OF TRADE 

FROM THIS PLACE WORDS MAY FLY ABROAD 

NOT TO PERISH ON WAVES OF SOUND 

NOT TO VARY WITH THE WRITER’S HAND 

BUT FIXED IN TIME HAVING BEEN VERIFIED IN PROOF 

FRIEND YOU STAND ON SACRED GROUND 

THIS IS A PRINTING OFFICE 

n.83 

Willmil I l.-isli. r 

Slifijj. I iililvin* 

lr» in F d.ium 
Midi* Minimi*. 

S»r Mmuni* . tuuf otht-rs 
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Hampshire $k Chronicle 

the West ClmberlandNews 
FINANCIAL TIMES 
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1932 

Stanley Morison designs Times New 

Roman for the London Times (fig. 11.81). 

The redesign takes three years to plan 

after Morison is hired in 1929 as an ad¬ 

viser. • Brush lettering becomes popular, 

a trend that continues through the mid- 

1950s. • Typesetting by teletype tape in¬ 

troduced. 

1938 

Chester Carlson invents xerographic pro¬ 

cess; another 22 years will pass before it is 

applied in a readily installed office ma¬ 

chine. • OneofA. M. Cassandre’s Harper’s 

Bazaar covers, an excellent example of 

combining surrealism, cubism, and 

constructivism (fig. 11.82). 

1940 

Beatrice Warde writes Inscription for a 

Printing Office. It has since been translated 

into 28 languages and cast in bronze for 

the entrance to the U.S. Government 

Printing Office in Washington (fig. 11.83). 

A renowned typophile, Warde is perhaps 

best remembered for her “crystal goblet” 

metaphor, given at an address to the Brit¬ 

ish Typographers’ Guild in 1932: “Shim¬ 

mering crimson wine (is best) served in a 

crystal clear goblet, because everything 

about it is calculated to reveal rather than 

to hide the beautiful thing which it was 

meant to contain.... So good typography 

helps the mental eye to see through type 

and not upon it.” 

1942 

Alexander Liberman’s Vogue cover (fig. 

11.84) is an early example of placing sub¬ 

ject listings on the cover. 

1946 

A sampling of English newspaper title- 

pieces shows that, seven hundred years af¬ 

ter its design, Gothic - or Textura - is still 

used because of its suggestion of tradition 

and stature. Many other newspapers have 

switched to non-Gothic title-pieces, using 

such types as Baskerville Bold Titling and 

Perpetua Bold Titling (fig. 11.85). 
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1947 

Phototypesetting, invented in 1890s, is im¬ 

proved to point where it can be practical. 

1948 

Offset litho becomes printing standard. 

Letterpress, invented by Gutenberg, re¬ 

quired printer to make all final design de¬ 

cisions as he “locked up” design in chase. 

Offset puts design control into the hands 

of the designer, as it uses “mechanicals” 

that are photographically reproduced. 

1950 

Hermann Zapf designs Palatino typeface, 

an updated Italian Renaissance design 

(fig. 11.86). 

1954 

Monotype’s Monophoto typesetting 

equipment introduced. • Mergenthaler 

Linotype’s Linofilm typesetting machine 

introduced. 

1955 

Adrian Frutiger designs Univers typeface, 

the first to be designed in a wide range of 

weights and widths (fig. 11.87). 

1957 

Max Miedinger designs Helvetica typeface 

(fig. 11.88). • Letraset dry-transfer letter¬ 

ing introduced. 

1958 

Hermann Zapf completes six-year design 

of Optima typeface, a classic roman sans 

serif face (fig. 11.89). • One of Henry 

Wolfs many glorious covers for Harper’s 

Bazaar (fig. 11.90). Wolf’s work is recog¬ 

nizable for its conceptual ingenuity. • 

Bradbury Thompson mixes steel engrav¬ 

ings and layered elements with classical 

typography, most notably in a series of 60 

issues of Westvaco Inspirations. The 23- 

year series under his design supervision is 

now completed (fig. 11.91). 

abcdefghijklmnopqrst 
ABCDEFGHIJKLMN 
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univers 
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Italic 
Bold 

Bold Italic 
Light 

Light Italic 
Condensed 

Bold Condensed 
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Optima 
Optima Oblique 
Optima Bold 
Optima Bold Oblique 
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resent century 
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11.92 
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H-93 

1960 

Xerox 914 is first production-line auto¬ 

matic office copier (fig. 11.92). It puts the 

power to disseminate information into 

the hands of anyone. When copies were 

laboriously made by hand, knowledge was 

easily controlled. Photocopiers are every¬ 

where: at the library, at the pharmacy, at 

the quick-print shop, at one of the many 

chains of photocopy shops that have sprung 

up across the country. All it takes is a few 

cents to make a near-perfect reproduc¬ 

tion. Inexpensive, high-quality copiers are 

marketed for personal use. Now literally 

anyone can be a printer (or at least a re¬ 

producer of printed information). 

1961 

IBM Selectric, the “golf-ball” typewriter, 

introduced. 

1962 

London’s Sunday Times publishes first 

color supplement. 

1963 

First application of mouse as pointing de¬ 

vice. • OCR (optical character recogni¬ 

tion) faces designed. 

1964 

First word processor: IBM Magnetic Tape 

Selectric Typewriter, 

1969 

Mergenthaler Linotype installs first digital 

typesetting machine, the Linotron 1010, in 

the country’s largest printing facility, the 

U.S. Government Printing Office. It can 

set both Old and New Testaments in just 

18 minutes. 

1970 

Scanner reproduction introduced • Herb 

Lubalin and Tom Carnase design Avant 

Garde Gothic typeface for Avant Garde 

magazine (fig. 11.93). It is later adapted as 

a display typeface, and later still as a text 

face. America’s greatest graphic designer 

through the 1950s and 1960s, Lubalin said, 

“The best typography never gets noticed.” 

• London Times first British newspaper to 

use photocomposition. 
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1971 

Rudy de Harak’s record cover describes 

asymmetry in both type and imagery (fig. 

11.94). 

1972 

Color xerography introduced. 

1977 

Laser typesetting machine introduced. 

1979 

A page of the first book whose text and 

imagery were composed at a single work¬ 

station, harkening back to the compre¬ 

hensive work of the scribes some six hun¬ 

dred years earlier (fig. 11.95). 

222 RASI UR GRAPHICS 

H«ure IS-6 A characlci displayed on a rcvciw field. 

This procedure is parameterized to allow the character to be written with a 
specific intensity. Characters can then be erased by using the background color 
as intensity. Characters can be displayed on a reverse held (Figure 15-6) by first 
setting a rectangular area black and then scan-converting text characters using 
while color. 

Various character appearances can be creaied from a single mask by 
altering tile procedure for writing the character into the frame buffer. Some of 
the possibilities arc illustrated in Figure 15-7. Using the single character mask 
shown in Figure 15-7a, a scan-conversion algorithm can generate rotated 
characters (Figure 15-7b), approximations of boldface characters by displaying 
the character twice at adjacent x positions (Figure l5-7c). and italic characters 
by applying a progressively increasing displacement to successive rows of the 
mask (Figure l5-7d). 

There is no need to require the intensity or color of a character to be the 
same for all pixels in the character. It is possible, for example, to define a 
colored logo for a company letterhead, Each character can be represented by a 
raster that records the color of each pixel, reserving a special transparent value 
U) indicate pixels that should not be modified. This raster then serves the dual 
purpose of specifying where the character pattern lies (its mask) and what color 
values to use. The WriteCobr procedure shows the effect of this change'. 

procedure WriteColorivur ColorKaster: raster: x, y: integer)', 
var l,J: integer. 

begin 
for; . = ColorRaster.ymtn to ColurRaster.ymax - 1 do 

for i: = ColorRasler.xmin to C'olorRaster.xmux - I do 
If Gell'ixeKCoiorRusler, t,j) <> transparent then 

.***** u_ r t 
la) <b) («) <d) 

KiCT't 15-7 Several vananU of a chancier can be displayed using one mast ■ (a) the mast. <b> 
routed character. <c) boldface effect Id) italic cfTccI 
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1981 

First integrated type, photo, and layout 

system introduced by Scitex (fig. 11.96). 11.95 

1984 

Apple introduces Macintosh computer. 

The first model has a black and white 

screen, a single 400k disk drive, and only 

128k of ram. This modest beginning nev¬ 

ertheless marks the birth of affordable 

single-station publishing. 

1986 

Four-color laserwriter introduced. 

1987 

Seymour Chwast’s poster integrates type 

and imagery using Chwast’s own illustra¬ 

tive style. Notice the c is an ear and the 3 

and 4 are set into the lion’s eyes (fig. 11.97). 

1988 

Rick Valicenti’s brochure spread employs 

unexpected and playful typographic mix¬ 

ing so the type becomes its own illustra¬ 

tion (fig. 11.98). 

1990 

A spread from an annual report by Frank¬ 

furt Gips Balkind (fig. 11.99)- The pages 

are cut in half, allowing the reader to mix 

the messages in a myriad of combinations. 

11.96 
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American Premiere 

?j October a)&7 

Lincoln Center 
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alphabet length The measurement, in 

points or picas, of the lower-case alphabet 

of a specific typeface and size. 

ampersand A symbol (&) developed 

from the Latin et, meaning “and.” 

article A story or textual composition 

that is part of a publication. 

ascender The part of a lower-case letter 

that extends above the mean line, or top 

of the x-height. 

ascli Unformatted computer files lack¬ 

ing typeface, typesize, and style informa¬ 

tion. Used to exchange information 

between computer systems, such as 

Macintosh and ms-dos. 

asymmetrical A design arrangement in 

which the space is unequally divided. 

ballot A square bullet, so named be¬ 

cause, being square, it is sometimes used 

to receive a check-marked vote. 

base line The imaginary line on which 

letters rest. Descenders hang below the 

base line. 

bio Short for biography; an author’s cre¬ 

dentials or affiliation. 

bit map A digital interpretation of a letter 

or image in which each unit will either 

print or not print. Bit-mapped images are 

jagged. 

bleed Type or imagery that extends to 

the trim edge of a page. 

S A R Y 

blurb A brief statement accompanying a 

headline that summarizes an article. 

body type Type of 6 to 14 points, used 

for lengthy text composition; also called 

text type. 

boldface A heavier version of the nor¬ 

mal weight of a typeface. 

box rule A rectangle made of lines. Box 

rules can be made more interesting by 

giving one of the lines greater weight. 

breaking for sense Breaking display 

type into segments so the meaning is 

clear, rather than breaking them when the 

measure is filled. 

breakout An excerpted section of an ar¬ 

ticle presented as display type to catch a 

reader’s attention. 

bullet A dot, which can be any size, 

used as a decorative or organizing device. 

byline Author’s credit line. 

callout See Breakout. 

cap height The height of a capital letter 

from the base line to the top of the letter. 

caption The explanatory text accompa¬ 

nying a photo or illustration; usually set 

smaller than the text. Also called a legend 

or cut line. 

centered A typographic arrangement in 

which the left and right edges of the copy 

are mirror images of each other. Also, 

when an element appears in the center of 

a defined space. 

character count The total number of 

characters, including word spaces, in a 

piece of copy. 

characters Individual letters, numerals, 

punctuation, and so on. 

characters per pica The average num¬ 

ber of characters in a given size of a type¬ 

face that will fit into 1 pica of space. Used 

as a means of determining the length of 

copy when set in type. 

clip art Previously created illustrations 

and typographic compositions, available 

as line art or on disk, for copyright-free 

use by anyone. 

color The relative lightness or darkness 

of an area of type. 

column inch A newspaper measure¬ 

ment designating space that is one col¬ 

umn wide by 1 inch deep. 

column width The measurement from 

the left to the right edge of a group of 

lines of set type. 

condensed A narrower version of the 

normal width of a typeface. 

contents A listing of the subject matter 

and its location (page number) in a docu¬ 

ment. 

copy In design and typesetting, manu¬ 

script type; in printing, all material to be 

printed (type, illustrations, photos). 

copyfitting The process of estimating 

the amount of space typewritten copy will 

occupy when it is set in type. 

crop To eliminate portions of an image. 

deck A subhead appearing just beneath 

or near the headline. 

department head A standing head on 

regular pages in a publication. 

descender The part of a lower-case let¬ 

ter that hangs below the base line, or base 

of the x-height. 

digital typesetting/composition The 

printing of characters and artwork from 

electronic originals. 
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dingbat An ornamental symbol or de¬ 

sign used to get attention. 

display type Type intended to catch at¬ 

tention and generate viewer reaction. 

Generally larger than 18 points. 

dots per inch (dpi) Measurement de¬ 

scribing resolution of laser printers and 

typesetters. 

downloadable font A font that can be 

temporarily stored in a printer’s memory. 

drop cap An enlarged initial letter that 

extends below the first base line of body 

text. A drop cap should be base aligned 

with one of the text’s base lines. 

em A square of the point size of the type 

being used. Used in indentions and word 

spacing, an em in 6-point type is 6 points 

wide by 6 points high; whereas an em in 

8-point type is 8 points wide by 8 points 

high. 

en Half the width of an em. An em in 6- 

point type is 3 points wide by 6 points 

high. 

expanded A wider version of the normal 

width of a typeface. 

export To send files from one program 

to another. 

extract A lengthy quote taken from an¬ 

other source. It is usually set across a nar¬ 

rower column and in a smaller type size 

than the surrounding text. 

facing pages Two pages that face each 

other in a multipage document, also 

called a spread. Some publications have 

more than two facing pages, for example a 

trifold brochure. 

flush Even, or aligned, on one edge. This 

term can be applied to the alignment of 

any elements in a design, although it most 

often is used in reference to lines of type. 

folio A page number. Odd numbers are 

right-hand pages; even numbers are left- 

hand pages. 

font One size and design of a given type 

style, including caps and lower-case let¬ 

ters, numerals, fractions, accented charac¬ 

ters, punctuation, bullets, and symbols. 

font editor A software program that al¬ 

lows changes in existing letters. Particu¬ 

larly useful for customizing nameplates, 

logos, and department headings. 

foot line A publication’s name and 

publication date, placed at the foot of the 

page. 

foot margin The white space at the bot¬ 

tom of a page. 

format (1) A series of instructions that 

are retained by the computer for stan¬ 

dardized applications, such as text or 

headline treatments. (2) A standardized 

layout for a publication. 

fountain effect Smooth gradation 

from light to dark in a halftone screen. 

grid A matrix of nonprinting lines that 

guide the placement of elements on the 

page. 

grotesque European term for sans serif 

or Gothic. 

grouping Locking adjacent text and 

graphics together so they can be moved, 

saved, or resized as a single element. 

gutter The white space extending from 

where two pages of a publication join at 

the binding edge to each page’s live area - 

the inside margin. 

hairline rule A 14-point rule. 

hanging indent An indention in which 

the first line of type extends beyond the 

left edge of the body copy that follows. 

hanging initial An initial placed in the 

margin, to the left ot the text. 

header Recurring copy at the top (or 

head) of the page that helps orient the read¬ 

er. It can include such information as 

title, issue date, and page number. 

headline Prominent display type, in¬ 

tended to summarize the accompanying 

copy and attract attention. 

head margin The white space at the top 

of a page. 

HIGH-RESOLUTION OUTPUT Artwork 

produced on image setters with a resolu¬ 

tion of more than 1,200 dpi. 

hung punctuation Punctuation set in 

the margin to achieve an optically flush 

edge. 

image scanner A hardware accessory 

that converts reflective copy into an elec¬ 

tronic file. 

import filter A filter that allows page 

layout programs to accommodate various 

word processing programs. 

indention The space inserted at the be¬ 

ginning of a line of type. In text it is used 

to indicate the beginning of a new para¬ 

graph. 

initial cap An enlarged letter at the be¬ 

ginning of a block of text or display type. 

italic Type in which the letters are 

slanted to the right and drawn to suggest 

handwriting. True italic fonts are most 

frequently drawn to accompany serif 

typefaces. See Oblique. 

JUMP LINE A short phrase at the end of a 

page of text indicating the continuation of 

the text on another page, for example, 

“Continued on page 34.” 

justified type Lines of type that are 

flush on both the left and right edges. 

kern To tighten up the space between 

two letters for optically consistent letter¬ 

spacing. 

knockout Any element that appears in 

white on a darker background; also called 
1 

a dropout. 

landscape orientation Horizontal. 

layout The arrangement of text and 

graphics on a page. 

leaders Dots or dashes used to lead the 

eye across space, for example, from title to 

page number on the contents page. 
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lead-in The first few words of copy set 

in italic, boldface, or all caps. 

leading Also written as ledding. See Line 

spacing. 

letterspacing The spacing between in¬ 

dividual letters. 

liftout See Breakout. 

ligature Two or three characters linked 

to create a single letterform, for example, 

ff, fi, ffi, ffl. 

lightface A lighter version of a normal 

weight of any given typeface. 

line for line A spec that indicates copy 

is to be set so that the lines break as they 

are typed or marked; the line breaks can 

thus be predetermined by the designer. 

This is necessary to “break for sense” (di¬ 

vide the copy into meaningful segments). 

line spacing The spacing between the 

bottoms ot the descenders and the tops of 

the ascenders in lines of type. Also known 

as leading. 

lining figures Numerals that are the 

same height as capital letters and align on 

the base line. See also Old-style figures. 

linking Connecting columns in a story 

so the text flows continuously but the col¬ 

umns may be moved. 

live area The printing area of the page 

contained within the margins. 

lower-case The small letters, or minus¬ 

cules, of a type alphabet. When type was 

set in metal, these letters were stored in a 

drawer literally below the capital letters, 

or “upper case.” Specified as Ic or by 

marking a slash through the letters to be 

set in lower-case. 

margins The nonprinting areas surround¬ 

ing the live area. 

master pages Left- and right-hand page 

elements that are automatically applied 

throughout a document. 

masthead The listing of staff, address, 

and subscription information in a publi¬ 

cation. 

mean line The implied line at the top of 

the x-height. 

measure The length of typeset lines; the 

width of the column. 

minus leading Setting type with less 

space from base line to base line than the 

type’s size; the ascenders and descenders 

can overlap. An example of a spec for mi¬ 

nus leading is 12/10. 

MINUS letterspacing Reducing the 

normal spacing between characters in a 

word. 

modem A hardware accessory that con¬ 

nects a computer to phone lines. 

MS-DOS (MICROSOFT DISK OPERATING 

system) A system that governs how ibm 

pc-compatible computers process and 

store information. 

mugshot A very ordinary head-and- 

shoulder portrait photo, usually starkly lit 

and lacking composition, much like a po¬ 

lice photo taken at the time of arrest. 

nameplate A newsletter’s title, usually 

appearing at the head of the first page. 

Also called a banner or logo. 

oblique A slanted font in which the let¬ 

ters retain their roman characteristics 

(unlike italic). Most frequently found in 

sans serif faces. 

old-style figures Numerals having as¬ 

cenders and descenders. The body matches 

the x-height of the face. See also Lining 

figures. 

optical alignment Adjustment of let¬ 

ters and other elements so that they ap¬ 

pear to be correctly aligned with one 

another. 

outline FONT A typeface alphabet stored 

as a series of lines and arcs that are scaled 

to size at the time of printing. Outline 

fonts require less disk space and are more 

flexible than bit-mapped fonts. 

overscore A rule or line set above type. 

See also Underscore. 

page view A function that enables you to 

view a page layout at various sizes, for ex¬ 

ample, 50,75,100, and 200 percent. 

phototypesetting A typesetting 

method in which light-sensitive paper is 

exposed to negative letterforms on film, 

creating black characters on a white back¬ 

ground. 

pica A unit of measurement equaling 12 

points, or approximately Ve inch. See also 

Point. 

pi characters Reference marks and 

symbols designed to match any other 

faces. Assembled in pi fonts. 

pict files Object-oriented files contain¬ 

ing only black and white. See also tiff 

files. 

pixel Short for picture element; a dot 

that is the smallest unit displayed on a 

computer screen. 

point The basic increment of typo¬ 

graphic measurement. There are 12 points 

in a pica, 72 points in an inch. 

point size The size of type measured 

from the top of the ascenders to the bot¬ 

tom of the descenders, not, as is so often 

mistakenly thought, the height of the 

capital letters alone. 

portrait orientation Vertical. 

postscript A language developed by 

Adobe Systems to describe pages of scal¬ 

able text and graphics. 

posture The angle of stress of a typeface: 

roman (vertical), italic (oblique), back 

slant (oblique to the left). 

printer FONT Scalable outlines for a 

given character set that enable a printer to 

print characters as clearly as possible. 

PULL quote A quote or statement ex¬ 

tracted from an article and reset in display 

type to attract readers. 

ragged Multiple lines of type set with ei¬ 

ther the left or right edge uneven. Word 

spacing remains constant in ragged set¬ 

ting. 

random access memory (ram) Tempo¬ 

rary memory storage in a computer or 

printer. The data disappear when the de¬ 

vice is turned off. 
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read-only memory (rom) Permanent 

memory that stores data shared by all 

programs in a computer or printer. 

recto A right-hand page, odd-num¬ 

bered. See also Verso. 

resident font A typeface built into a 

printer. 

resolution The number of dots per 

inch (dpi) displayed on a computer 

screen or used by a laser printer or digital 

typesetter. Higher resolution - more dots 

per inch - provides clearer and smoother 

imagery. 

roman Type that has a vertical emphasis, 

unlike italic, cursive, or oblique, which 

are all slanted. 

rough rag Ragged type set without hy¬ 

phenation. Words that cannot fit on a line 

are carried down to the next, creating a 

very ragged edge. See also Tight rag. 

rule A typographic line whose thickness 

is specified in points. 

runaround Type set to fit around an¬ 

other typographic or illustrative element, 

reflecting its contour. Also called wrap¬ 

around. 

sans serif Type without serifs. 

scaling Resizing images to fit a layout. 

scalloped columns Page design with 

columns of unequal length. Scalloped col¬ 

umns should be aligned at the tops to 

make the page look organized, but the 

bottoms hang unfilled, making page lay¬ 

out much easier. 

scanner A device that reads text or in¬ 

formation from a photo or other artwork 

and converts it into digital data that can 

be placed electronically into a page layout 

program. 

scholar’s margins White space added 

to the outside margins of each page. 

Named for the extra-wide margins pro¬ 

vided in scholarly texts for writing notes. 

screen fonts Bit-mapped characters 

that appear on a computer screen. 

serifs Small strokes at the ends of the 

main strokes of letters. 

sidebar A short article related and placed 

next to the main article. 

small caps Capital letters designed to be 

about the same size and color as the x- 

height of lower-case letters. Part of a com¬ 

plete text-type font. 

spread Facing pages in a publication. 

standing head Distinctive display type 

that announces a recurring department. 

stick-up cap An enlarged initial letter 

that extends above the top of body text, 

usually base aligned with the text’s first line. 

story Sec Article. 

stress The direction of thickening in a 

curved stroke. 

style Electronic file containing typeface, 

size, style, letterspacing, alignment, and 

indention. Allows rapid typographic 

changes when preparing page layout. 

subhead A secondary level of display 

type, usually located between the headline 

(primary typographic element) and the text. 

subscript A character that prints below 

the base line of the type. 

superscript A character that prints 

above the mean line of the type. 

surprint Line copy superimposed over 

screened copy on the same printing plate. 

Not to be confused with overprinting, 

which involves two printing plates. 

swash character A character with 

flourishes. 

template A page layout file containing 

formatting instructions. 

terminal The end of a letter’s stroke 

when not ended with a serif. 

text Copy that is smaller than display 

type. See also Body type. 

TIFF (TAGGED IMAGE FILE FORMAT) FILES 

A file format that describes scanned pho¬ 

tos containing grays. 

tight rag Ragged type set with hyphens. 

Words that cannot fit on a line are broken 

by hyphenation and continued on the 

next line, creating a smoother edge than 

in rough rag. See also Rough rag. 

tiling Printing documents larger than 

the maximum paper size on a PostScript 

laser printer. The document is printed in 

sections, which must then be pasted to¬ 

gether. 

tracking Uniform letterspacing in type. 

turnovers The second and all subse¬ 

quent lines of headlines and bulleted 

items, indented a similar distance to the 

right of the bullet. 

typeface A named type design, such as 

Bodoni, Cheltenham, Futura. 

type family All the variations of a type¬ 

face designed with similar characteristics. 

Type families usually consist of the basic 

roman, italic, and bold variations. En¬ 

larged type families include condensed, 

expanded, shaded, outline, and combina¬ 

tions of the above. 

u/lc The abbreviation for upper- and 

lower-case, a typesetting designation. 

underscore A rule or line set below the 

type. See also Overscore. 

upper-case Capital letters, or majus¬ 

cules, of a type alphabet. Specified as L/C 

or all caps or by underscoring the words 

to be set in caps with three lines. See also 

\ Lower-case. 

verso A left-hand page, even-numbered. 

See also Recto. 

weight A letter’s amount of blackness, 

relative to the space within it. 

white space The blank areas of the page. 

Good design requires deliberate use of 

white space. 

widow A very short line at the end of a 

paragraph. 

word spacing The space between words. 

x-height The height of lower-case letters 

excluding ascenders and descenders. It is 

limited by the base line and the mean line. 
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Group, Design 8.23 the bottom line Camille Gutmore, Publications Manager; u i owga, P P ' * Michaelson, Sr AD 8.29 -’Atnaizer Louise M. Axelson, Editor; Steve Smith, AD; Harry Rich Associates, 

CD Dean Wilson, AD 8.27 men’s fitness Jeff Bye rs, AD 8.28 DD 8 32 look at Finland Martti Mykkanen, AD 8.33 Connecticut’s finest Bet, 

Design 8.30 continental profiles Janine H. Gevas, AD; David Doty, VPJd'tor'a,fD 8 „ „1PPocrates Jane Palacek, AD 8.36 national geographic William Graves, Editor; Gerard A. Valerio, Design; David Doubilet, 
McLean, DD; Lawrence Woodhull, AD 8.34 u.s. news s, world report y, -35 ^ mJrown AD 9.15 men’s health Mike McGrath, Editor (Reprinted by permission of Men s Health Newsletter. ©1991, 

Photo ^ 9-12 discover Conrad Wane, AD 9.13 Texas monthly D.J. Stout, 9-4 ' Gregory L Schultz Editor; Innovative Design & Graphics, Design 9.17 computertalk Neil R. Bauman, Editor 
Rodale Press, Inc. All rights reserved.) 9.16 journal of the institute oft,GCL“R mat™ ^ ^ ^ spoRTS ILLUSTRATED Steven Hoffman, DD (The example is reprinted courtesy of Sports Illustrated. 

9.18 modern maturity James H. Richardson, AD 9.19 tbxas monthly J. , 9' construc o Carlos Henrique S. Banos, AD 9.23 fortune magazine Margery Peters, AD 9.24 Chicago Barbara Solowan, 
Copyright © 1989, The Time Inc. Magazine Company. All Rights Reserve 9.22 arq se university MAGAzine Christopher O. Purcell, AD 9.28 sierra Martha Geering, AD 9.29 archaeology Alexander 

DD 9.25 AMERICAN heritage Peter Morance, AD 9.26 mhiabella /o'”’^ 7 „ „YOURPERSONALbesT FrankM.MiUoni&Lisa Umlauf-Roese,Designers 9.33HG DaniaMartinezDavey, AC^.34MACguide 

Isely, AD 9.30 American printer Jill Roth, Editorial Director 9.31 blitz Chnstop e , 9- SPORTS illustrated Steven Hoffman, DD (The example is reprinted courtesy of Sports Illustrated from the March 
magazineLo Philip Offenhauser, AD 9.35 xplorat. on Mike Salisbury Commum cation, Inc., 

27,1989 issue. Copyright© 1989, The Time Inc. Magazine Company. Al g ■) W -sion ofLose Weight Naturally. © 1991, Rodale Press, Inc. All rights reserved.) 10.20 southwest spirit Michele Oh™”0- 

Untel & Untel inc, Design 10.19 lose weight naturally Lisa Umlauf-Roese, ( p vls Kevin Fhher AD; David Doty, VP Editorial & Art 10.23 network Madelaine King Corporate DD; Sandy Wills, 

AD; David Doty, VP Editorial dr Art 10.21 step-by-step electronic DES'™^ fZZciates Design 10.25 equinox Ulrike Bender, AD 10.26 adeptations Michael Waitsman & Kathy McClelland Editors ,0.27 

Graphics Coordinator; Tom Lombardi, Design Consultant 10.24 abstr orientation ’90 Bret D Haines, AD; Terri /. Hiers, Editor 10.30 the trust quarterly Juliette Hayes, Editor; John Massey, Design 

sygeplejersken Peter Skeel Hjorth, Editor 10.28 north shore Ken Ovryn AD 10*9 9 Victoria A Lamb, Editor .0.33 amsouth partners Roger Ellenburg, AD; Carol Vaezi, Typography; Audi Campbell, 

Consultant 10.31 interest news Le Mot Destine Inc., Design; Rosemary Co lins Eddor^ Bernard Scharf, AD; David Doty, Editor ,0.36 ca magazine Judy Margolis, AD 
Editor; Debra Windham, Publications Manager 10.34 orientation 91 Bret D. Haines, AD, I ern J. Hiers, da. 



INDEX 

ADVERTISING TYPEFACES, history, 176, 177 

alphabet, history, 165,166,167 

authors, bylines and bios, 144-D3 

ballots, paragraphing, 46 

BASKERVILLE, John, 165, 175 

bible, publication, history, 167,168,169, 

171,173,174,178 

BIBLIOGRAPHY, l88 

bios, see Bylines and bios 

bold contrast, see Contrasting type 

book printing, history, 170,171,172 

box rules: breaker heads, 43; breakouts, 

57-58,70-71; captions, 87-89; depart¬ 

ment headings, 103 (see also Rules) 

breaker heads: color, 43; contrasting 

type, 53, 54; defined, 42; illustration as, 

55; lead-ins as, 43,55; length of, 43; line 

spacing, 43; position in text, 43; ques¬ 

tion/answer format, 55 (see also Sub¬ 

heads) 

breakouts: attention-getting, methods, 

56-58, 60-73; caption of, 65,72; color 

and, 56, 62-63; contrasting type, 56; 

definition and function, 56; length, 58; 

line spacing, 57; positioning, 58, 59; 

subhead or, 49 

bullets, folio/footline unit, 156,159 

bylines and bios: department headings 

and, 146,147; headlines and, 146,148, 

149; illustration and, 155; location, 144- 

145; photo and, 145; separate column 

or page, 51, i53> *54; text and, 152 

callouts, see Breakouts 

capital letters, history, 168 

captions: breakout or, 65,72; cluster cap¬ 

tions, 90-91; contrasting type, 75, 80- 

84; definition and function, 74; length, 

74, 81; position and alignment, 75-80; 

rules, use of, 87-89; series of captions, 

76; subhead or, 50,52 

CAROLINGIAN SCRIPT, 169 

caslon typeface, history, 174,176 

color: breaker heads, 43; breakouts, 56, 

62-63; decks, 46; department headings, 

103,104; display type, 27 

column structure: change in, 

breakouts, 56-57, 63-65; redefinition, 

26; text, 14-15,18-20 

computer publishing, history, 183 

contents, list: all-type, 132-135; cover 

lines, 115,127,128,129,131,143; function, 

130; imagery and type, 136-141; legibil¬ 

ity, 131; location, 131; mortise, 142-143; 

titles, wording of, 131 

contrasting type: breakouts, 56, 60-61; 

captions, 75, 80-84; contents page, 135; 

cover lines, 126; department headings, 

96; headlines, 27, 29,34-37; 75 Percent 

Rule, 28; subheads, 46, 47,53, 54; text, 

15, 23-25 

copper type, history, 171 

covers: all-type, 114,125; concept cover, 

125; cover lines, 112-113,125-129,180; de¬ 

fined, 112-113; design elements, 112; for¬ 

mat, 112,113,116-117; framing, 112,113, 

116; function, 112; illustrations, 112,113- 

114,124-125; logo, 112,113,118-123; shape 

and size, 112,116; texture, weight, and 

thickness, 112,113,117 

cuneiform writing, history, 166,167 

daguerreotype, history, 177 

decks: described, 42, 44-50; bylines and, 

150-151 (see also Subheads) 

DEPARTMENT HEADINGS: all-type, 92, 94- 

96; bylines and, 146,147; definition and 

use, 92; image and type, 92,107-111; 

logo and, 92,122; rules and type, 92, 

97-106 (see also Display type) 

department pages, formatting, 92 

dictionary, history, 167 

directionals, captions, 90-91 

display type: contrasting type, 27; char¬ 

acter of, 26; elements of, 12; function, 

27; history, 176; legibility, 26; letter¬ 

spacing, 28; line breaks, 28; logo and, 

28; revision of, 26; spacing system, 15; 

text distinguished, 12; word spacing, 28 

(see also Department headings; Head¬ 

lines) 

“flag, ” see Logo 

floating subhead: described, 42, 51-53; 

caption or, 53; positioning, 51-52 (see 

also Subheads) 

flush-left/ragged-right setting, 13-14 

folio/footline unit: examples, 158-159; 

images and, 156; positioning, 156-157, 

158-163; rules, use with, 156,159 

folios: contents list, 131; defined, 156; 

footline, separation from, 160-161; his¬ 

tory, 173 (see also Folio/footline unit) 

formatting, department pages, 92 

fountain pen, history, 177 

GLOSSARY, 184-187 

gothic type, history, 170 

Gutenberg, Johannes, 165,171 

halftone, newspapers, history, 177 

header: defined, 156,160 (see also Folio/ 

footline unit) 

headlines: alignment and position, 29, 

30-34; bylines and, 146,148,149; con¬ 

trasting type, 27, 29, 34-37; function, 

26; illustration and type, 29, 38-41; line 

spacing, 29; subheads and, 42, 48, 49, 

50; typeface, selection, 26-27 (see also 

Display type) 

hieroglyphics, history, 165,166 

HISTORY OF TYPE, 164-183 

hyphenation, word spacing, 13,14 



INDEX o», 191 

IDEOGRAPH, history, 164,166 

ILLUMINATED MANUSCRIPTS, history, 169 

illustrations: breaker head, 44; bylines 

and, 155; contents list and, 136-141; cov¬ 

ers and, 112,113-114,124-125; depart¬ 

ment headings, 93,107-111; Folio/ 

footline unit, 156; headlines and, 29, 

38-41; text and, 15, 21, 22-23; typogra¬ 

phy, relation to, 12,183 (see also Cap¬ 

tions; Photographs) 

indention: captions, 75; paragraphing, 13 

initial caps: breakouts, 57, 67; captions, 

84-85; headlines, 37; history, 170 (see 

also Display type) 

ink, history, 168 

italic type: captions, 82-84; described, 

27; history, 172 

JUSTIFICATION OF TYPE, 14, 169 

kerning, letterspacing, 14,121 

LASER TYPESETTING, history, 183 

lead-ins: breaker heads, 43, 55; subheads, 

43, 48, 51, 55 

leading, see Line spacing 

legends, see Captions 

LETTERFORM SYSTEM, history, 167 

lettering, dry-transfer, history, 181 

letterspacing: defined, 14; display type, 

28; tracking, 14; word spacing and, 15 

libraries, history, 167,168,173,174 

liftouts, see Breakouts 

line breaks, display type, 28 

line spacing: breaker heads, 43; 

breakouts, 47, 65, 66; defined and de¬ 

scribed, 13; display type, 29; text, 15,16 

linotype machine, history, 177,178 

lithography, history, 175,178 

logo: cover and, 112,113,118-123; depart¬ 

ment heads and, 92,122; display type 

and, 28 

lower-case letters, history, 169,170 

margins: between columns, 19; definition 

and function, 13 

minus leading, defined, 13 

mortise: contents list, 142-143; defined, 

21; text, 21 

movable type, history, 165,170,171 

muller-brockman, Josef, The Graphic 

Designer and His Design Problems, 12 

newsletters: contents, listing, 128; his¬ 

tory, 173 

newspapers, history, 168,173,174,176, 

177,180 

numerals, Arabic, 169 

oblique type, described, 27 

OFFSET LITHOGRAPHY, history, 178, 179, l8l 

PAGE ORGANIZATION, history, 179 

paintbrush, hair, 167 

paper, use of, history, 169,170 

papermaking, history, 165,168,169,170, 

171,172,174,175,176 

paper money, use of, history, 169 

papyrus, use of, history, 166,167 

paragraphing, methods, 13, 46 

parchment, development, history, 168 

pencils, use of, history, 172 

pens, development of, history, 175,177 

Phoenicians, role in history of type, 164- 

165,166 

j phonetics, development of, 164-165 

photocopiers, history, 180,182,183 

photoengraving, history, 177 

photographs: bylines and bios, use 

with, 145; headlines, use in, 41; (see also 

Captions; Illustrations) 

photography, history of, 176,177 

pictograms, department headings, 107,108 

pictographs, history, 164,166 

pictures, see Illustrations 

PRINTING, HISTORY, 165, 169, 171, 172, 173, 

174, 175 

printing press, history, 173,174,175,177 

pull quotes, see Breakouts 

punctuation, history, 167 

QUESTION/ANSWER FORMAT, 55 

quill pen, history, 170 

quotation marks, breakouts, 57, 66 (see 

also Breakouts) 

recto, defined, 156 (see also Folios) 

[ “rivers” of white, word spacing, 14 

rosetta stone, discovery, 175 

rules: breaker heads, 43; breakouts, 57, 

68-79; captions, 85-87; folio/footline 

unit, 156,159; type and, department 

headings, 92, 97-106 (see also Box 

rules) 

running head, 156,160 (see also Folio/ 

footline unit) 

sawtooth rag, word spacing, 13-14 

75 percent rule, type contrast, 28 

shapes: breakouts, use with, 58,73; de¬ 

partment heading, 103,109; headlines, 

use with, 40; text, 15,20-22 

subheads: breakout or, 49; bylines and, 

150-151; caption or, 50; contrasting 

type, 53, 54; headlines and, 42, 48,49, 

50; lead-in, 43, 48,51, 55; length, 48; line 

spacing, 52; mortise, 50 (see also Breaker 

heads; Decks; Floating subhead) 

summary, subheads, 47, 48 

tabloids, department heading, 105 

TYPE MANUFACTURE, history, 176 

type size: breakouts, 60; captions, 76; 

headlines, 27 

type weight: breakouts, 56, 61; captions, 

76 

typecase, invention, 177 

typefaces: character of, 26; history, 172- 

176,178-183; selection of, 15 (see also 

Display type) 

typographic color, definition and 

function, 14 

typography: contrasting type, see Con¬ 

trasting type; imagery, relation to, 12; 

white space, relation to, 12 

typesetting, history, 177,178,181,182,183 

typewriter, history, 174,177,182 

verso, defined, 156 (see also Folio) 

wall-to-wall deck, described, 44 

waste paper, recycling, history, 169 

white space: defined and described, 12- 

13 (see also Letterspacing; Line spacing; 

Word spacing) 

wood block printing, history, 168,170 

wood engraving, history, 171 

word spacing: defined, 13; display type, 

28; evening up space, methods, 13,14; 

letterspacing, relation to, 15; tracking, 14 

XEROGRAPHY, history, 183 



COLOPHON 

This book, designed by the author, was 

written and composed on a Macintosh 

SE/30 with one meg ram upgrade, using 

MacWrite 11, Aldus PageMaker 4.01, and 

Aldus FreeHand 3.0. The text is Adobe 

Minion and Minion Expert, set 10/13 by 

13V2 picas. 

Preliminary laser copies were printed 

on a Texas Instruments microLaser Plus 

with two meg ram upgrade. The film was 

output on an 1.300 by Kingsport Press. 

Halftones and line art were shot conven¬ 

tionally by lay’s Publisher’s Service. 

Text paper is 8o-pound Glatfelter 

Offset, smooth eggshell finish. The book 

was printed and bound by Kingsport 

Press in Kingsport, Tennessee. 







Alex White has worked with thousands of 

designers and editors in his presentations on 

typography and publication design for corpora¬ 

tions and professional organizations. He has 

designed dozens of publications and provides 

customized design training and consultation. 

White is a tenured professor of graphic design at 

the Hartford Art School of the University of 

Hartford and is the author of How to Spec Type 

and numerous articles for leading editorial and 

design magazines. 

White holds an MFA in advertising design 

from Syracuse University, a BFA in graphic de¬ 

sign from Kent State University, and has studied 

at the University of Illinois, Parsons School of 

Design, and the School of Visual Arts. He is mar¬ 

ried and lives in Burlington, Connecticut. 
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The guide to understanding 

and designing a publication s 

essential typographic elements. 

Contents 
Text 

^ Headlines 

Subheads 
& Breakouts 

Captions 
Department Headings 

Covers 

Contents 

Bylines & Bios 

Folios & Foot Lines 

The History of Type in Use 

ISBN □ -fl3Db-37cil3-b 

Long ago, when printed material was very rare, alluring, 

informative coots were unnecessary. The very existence of a docu¬ 

ment was reason enough to take time to read and absorb iL 

Today, of course, printed communication is so plentiful that read¬ 

ers mast control how much of it will gain their attention. It is there¬ 
fore vital In be able lo indicate immedi- tercet, the reader will not nuke it inside 
airly the contents, or at Icastthe kind of j where the goods are. 
information, contained In a publication. The oner is the single most important 
The soencc and art ol announcing infor- page of a publiialton. It establishes idem 

cover design is all about. I neously lignalinga new issue) and daimi 
Covets create expectation in the { territory distinct from the competition. A 

reader. They lute the reader into browsing j cover must reflect its own identity and 

networks broadcast to lure viewers lo tease, and involve. And it must relate vl- 
watch the evening news They supply a 
cample of what is lo come dial engenders 

traders will not rush to get inside. Cott¬ 

on tile cover that appear worthwhile, they 
will open the publication. If a sidewalk 
store winslow display docs not draw 
products passershy want, in a way they 

illy to the pages within 
Four elements, all espial 
ulbe kepi in balance wl 

due, confidence, ttusi. and loyalty. 
• Logo: Tlte publication s title. It defines 

ho vou are. Tile symbol must be person- 

LOGO 

LOGO 

n o g o 

ES 
1 

j-OGO 

ps L. E_ 

• Shape and me Advertising sires dic¬ 
tate inside page sire which m turn dictates 

I the sire and shape of the com. But some 
publications have moved awav from tra¬ 
dition and produced square or tall or 
wide formats)fig.7.01). 

A gatefold com can be a powerful at- 
itactam if used correctly (fig. 7m) . Be 
sure the gatefold’s story unfolds as the 
cover is opened Intrigue readers by 
showing half the image, with the visual 
■punchline" on Ihe second. Inside, panel. 

• Fmrmnjr A frame around the page 

ruble design device Time's red border is 
in recognizable It can be purchased 
pruned on mirrors. Simdariv, National 
Ctogntphuos known for Its yellow border, 
which ts used on nearly all marketing 
pieces and correspondence as well as on 
Ihe cover of the magazine (fig -,oj). 

To avoid a me-too look, consider an 
eccentric, off-center border (figs. and 
7.05I or a partial border (figs 7.06 and 

[ 7417). Be sure to leave sufficient border to 

times cut narrower (ban the cover (fig 74>g), On It are printed cover line* or spe¬ 
cial messages! for example. “This is your 
last issue!"). 

Some publications are printed on un¬ 
usually textured stock or use colored pa¬ 
per or paper with visible additions (little 

J hairs, for example). All these add 10 the 
immediate recogntzability of the pubiica- 

a publication it usually indicative of its 
success. It stgnab the amount of advertis¬ 
ing the publication can attract - many 
magazines gsin weight in the two months 
before Omstnus and go on a crash diet in 

1 lanuary for lack of advertising pages. It 

healthy. Sports Mlusrnilofi swimsuit issue 
1 IS one ol their fattest because advertisers 

know that particular issue will attract 
many readers 

Many publications’ covers are printed 
wilh an ultra violet 1UV) coaling In make 
them shinv and more tactile. UV coating 

hardens under UV light It imparts a 

cation, to which readers seem to respond. 
Some magazine covers are enclosed by 

The logo says who you are. The symbol 
must be personalized and applied consis¬ 
tently on all printed materials It should 
be closely related to the department head¬ 
ings and, perhaps, 10 the headline typog¬ 
raphy. These typographic connections 
unify the editorial matter, creating a cohe¬ 
sive visual product. 

lire issue date and other secondary in¬ 
formation should he integrated with the 
logo to teduce visual clutter. 

To enable readers to find a publication 

stand, the logo need not be run at the lop 
of the cover. Indeed, the logo does not 
even need lo be horizontal (fig. 7.10). 
Marvelous personality and easy-to-cx- 
ecute flexibility can be created by devel¬ 
oping a system in which the logo can be 
placed in any of half a dozen positions, 
depending on the thape, quality, and in¬ 
ternal composition of the visual dements. 

photos) is lo pull the reader inside Draw¬ 
ing! allow a wider range of graphic tech¬ 
niques than photos and lend themselves 

Photos, on the other hand, arc more be 

Beauty for its own sake - using either 

9 A Design Press Book 


