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INTRODUCTION 

The music is not in the violin. I can make an ugly document 

very easily. I own a computer and layout software. The problem is, 

so do many others. Consequently, in the last few years, the state of 

publication design has both deteriorated and improved (the hard¬ 

ware and software can, after all, make magnificent documents in the 
right hands). The gap between good and 

bad design has grown because, after in¬ 

vesting fifteen or twenty grand in a sys¬ 

tem, the boss puts a visually untrained 

person at the wheel. Good, persuasive, 

communicative de¬ 

sign is difficult 

enough for trained 

designers to achieve. 

What possibility of 

success has a neo¬ 

phyte, given the array 

of possible missteps 

the computer pro¬ 

vides? It is too tempt¬ 

ing to change text 

size, mix several dis¬ 

play typefaces, alter 

the line spacing to 

stretch or compress 

type to fit the column, 

all done regularly because they can be 

done. Untrained designers are mistaken 

in thinking the music is in the violin. 

Newly minted visual communicators 

do not understand that, as designers, we 

are agents for the reader. Our job is to 

compose elements to make them maxi¬ 

mally interesting and comprehensible. 

“Maximally interesting” does not mean 

Hey! Wow! Pow! Zoom! It means reveal¬ 

ing the content of the story instantly and 

efficiently. I do not read the publications 

to which I subscribe to get Hey! Wow! 

Pow! Zoom! I read them to get content. I 

look elsewhere to get Hey! Wow! Pow! 

Zoom! 

Our job as visual communicators is 

not to fill in all the space but to make sure 

our messages are read and absorbed. 

What is 

good design? 

Good design is communicative design. 

Period. Communication is why design ex¬ 

ists in the first place. So what is communi¬ 

cative design? It is the presentation of 

information in a clear, un-self-conscious 

way. The reader must not be aware of the 

act of reading. And this includes display 

type. 

To produce good, communicative de¬ 

sign, you must put yourself in your read¬ 

ers’ shoes. What will make them want to 

read? One thing is telling them clearly 

what is in the text. That means having 

well-written, informative headlines and 

subheads. It means selecting the pictures 

that tell the story, not the ones that are the 

prettiest. It means not going overboard 

with typefaces to make the page look 

more interesting (in this regard, self-disci¬ 

pline is vital). 

Good design requifes sharply defined 

visual relationships. It requires the self- 

discipline to make similar elements con¬ 

sistently similar; after all, you cannot 

make something pop out with impor¬ 

tance if the surroundings are all popping 

out, being special. Good design requires 

breaking long items into smaller, friendly, 

nonthreatening, bite-size pieces. It re¬ 

quires a sufficiency of entrances into the 

copy, not just the headline on the first 

page. Good design requires a'clear page 

structure. Scanning a page to find new be¬ 

ginnings must be effortless. The hierarchy 

of information must be neon bright. This 

requires that the designer understand the 

material being designed! But much design 

is done without the designer simply hav¬ 

ing read the material, I suppose because 

thinking and understanding is harder 

than just creating prettiness. Few of your 

readers, however, read for the prettiness 

of the page; readers read to glean some in¬ 

formation from the page. 

Design by listening to the material you 

have to work with. This is called “organic 

design,” where shape grows out of and 

corresponds to the content. It is a way of 

organizing elements by attending to their 

inherent characteristics. Developing suffi¬ 

cient sensitivity to do this well requires a 

great deal of experience in handling type 

and imagery. But the learning process is 

what makes design as a career so reward¬ 

ing and so much fun. 

Design with 

a capital D 

Designers create hierarchies. Designers 

align elements. Designers differentiate 

components based on true differences. 

Designers select images based on their ex¬ 

pository content. 

It is the designer’s job to prepare pub¬ 

lications that convey their messages effec¬ 

tively, requiring minimal exertion by the 

reader. This goal is accomplished by mak¬ 

ing design decisions that result in a bal- 

Typography 

IS A MEANS 

TO AN END, 

AND NOT 

AN END 

IN ITSELF, 

AND IT IS 

SUBJECT 

TO CERTAIN 

RESTRAINTS. 

[Herbert 

Spencer 
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anced, ordered page. Each decision is not 

mightily significant by itself. But if, of ten 

decisions made for a single page, two or 

three are bad decisions - for example, too 

many text characters per line and non- 

alignment of headline and subhead and 

too narrow an outside margin - the page 

will be sufficiently disturbed to repel read¬ 

ers. The designer must focus on the cu¬ 

mulative effect. 

Space is undefined until it is articu¬ 

lated by positioning 

at least one element 

in it. But a single el¬ 

ement in space cre¬ 

ates problems. You 

cannot tell whether 

the element is big or 

small, near or far, 

high or low, be¬ 

cause it is merely 

floating in space. 

The perimeter of 

the space helps, but 

a second element 

must be added to 

provide scale. De¬ 

sign elements are 

viewed in relation 

to their surround¬ 

ings. To be an effec¬ 

tive designer, you 

must pay as much 

attention to the sur¬ 

roundings as to the 

elements with which 

you are working. 

The human eye 

looks for similarities 

and differences. Similarities and differ¬ 

ences, or relationships and contrasts, are 

flip sides of the same coin. A relationship 

is a visible connection or association. A 

contrast shows or emphasizes difference, 

or lack of association. To create a rela¬ 

tionship, all you must do is have two or 

more elements in agreement. They may 

be the same size, shape, color, or position, 

but their shared characteristics cause them 

to be perceived as related. A designer who 

fully understands the importance of this 

idea will be able to make any group of ele¬ 

ments function as effective visual com¬ 

munication. This is true whether the 

elements are typographic, photographic, 

or illustrative. 

Relationships require that tough deci¬ 

sions be made so that almost similar ele¬ 

ments appear to be similar. A simplified 

page is a scannable page. Relationships re¬ 

quire that alignments be true: half a pica 

between friends makes a big difference. 

Contrasts require one element to 

dominate another. Good design organizes 

information in a hierarchical fashion. Ele¬ 

ments are organized to be seen in a spe¬ 

cific order. The element that is seen first, 

called a focal point, dominates the page. A 

very basic contrast exists between type 

and imagery. Because type and imagery 

and, of course, space are the elements at a 

designer’s disposal, designs are said to be 

either type dominant or image dominant. 

You must decide which of these two is 

more important to your message as you 

begin your preliminary sketches. The sub¬ 

ject matter will most often suggest its own 

treatment. Great visual material lends it¬ 

self to an image-dominant layout; a great 

headline or pull quote or a lot of copy 

suggests a type-dominant layout. 

About 

typography 

Type holds a publication together. The 

one thing every page in your publication 

has is type. It is the constant, the thread 

leading from spread to spread. It is vital to 

the life of your publication that the type 

be presented consistently and in a way 

that makes sense to the reader (that is, 

keep it simple!). Groups of similarly de¬ 

signed typefaces are known as families 

and, when used throughout a publication, 

unify the pages. Develop a system that 

works for your particular needs and stick 

to it. You will tire of your typographic sys¬ 

tem long before your readers do. 

Restrict your typeface use. Use the least 

possible number of typefaces, sizes, and 

weights, while still allowing for flexibility 

as unusual circumstances warrant. When 

in doubt, do not make a special change. 

Your readers are well served if you err on 

the side of typographic consistency. If 

your system is well conceived initially, the 

variations in your regular typographic ar¬ 

senal will cover any situation. Making 

special changes or experimenting from 

page to page or issue to issue confuses and 

severely weakens the unity of your prod¬ 

uct. Minor typographic variations confuse 

and distract the reader from the content. 

Besides, they take a lot of time to produce. 

Standardize columns and type specifi¬ 

cations. The column structure and text 

type are pervasive in a publication. To¬ 

gether, they create its personality. Unin¬ 

formed design is taking a standard 

three-column format and shoving “inter¬ 

esting” display type at the tops of the col¬ 

umns; it is no wonder that it still looks 

familiar. Informed design is fundamen¬ 

tally altering the 

column structure so 

that all type looks 

special to this publi¬ 

cation, so that read¬ 

ers can scan the 

page and be in¬ 

formed and enticed 

to get into the text. 

A Rule Of Thumb 

That Should Never 

Be Broken: The 

wider the column, 

the larger the type 

size and the greater 

the necessary line 

spacing. When type 

is set for a two-col¬ 

umn format, it 

should always be set 

bigger with more 

line spacing than 

when it is set for a 

three-column for¬ 

mat. Catalog all the 

necessary typographic treatments for the 

past year’s worth of issues of your publi¬ 

cation, and develop a system of text set¬ 

tings and column placements that can 

accommodate all those circumstances. It 

is extremely likely that future stories can be 

-?- 

Tr IS 

INTERESTING 

TO DISCOVER 

TYPOGRAPHIC 

RULES 

CONTAINING 

INCONSISTENCIES 

IN LOGIC, 

WHICH ARE IN USE 

ONLY BECAUSE 

OF TRADITION. 

7t IS ALSO 

INTERESTING 

TO PONDER 

THE ORIGIN 

OF THESE ERRORS, 

THE PRACTICAL 

REASONS 

FOR THEIR 

PERPETUATION, 

AND TO SUGGEST 

REMEDIES. 

'Bradbury 

Thompson 

-¥ 
Type 

well-used 

IS INVISIBLE 

AS TYPE. 

The mental eye 

FOCUSES 

THROUGH type 

AND NOT UPON IT, 

SO THAT 

ANY TYPE 

WHICH HAS 

EXCESS IN DESIGN, 

ANYTHING 

THAT GETS 

IN THE WAY OF 

THE MENTAL 

PICTURE 

TO BE CONVEYED, 

IS BAD TYPE. 

Beatrice 

(Ward 
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made to behave like one of those past ar¬ 

ticles, that there is some similarity in im¬ 

portance and content that would allow 

them to be treated in the same way. 

Standardize type placement. After you 

have decided on type specifications, deter¬ 

mine exactly where every element will be 

placed, how far 

from the trim, how 

far from other type 

elements. Also de¬ 

cide how much 

space will occur 

from picture to cap¬ 

tion, from headline 

to subhead, from 

subhead to text. 

This space manage¬ 

ment is what will 

make your publica¬ 

tion look clear and 

well organized. It 

will make readers trust the content. 

Flush-left/ragged-right type is an all¬ 

purpose setting. Word spacing in flush- 

left/ragged-right type is always consistent, 

regardless of the column width. Justified 

type, on the other hand, achieves two 

smooth edges at the expense of even word 

spacing: each line of type is sucked out to 

or shoved into the full measure, and word 

spacing is inserted or deleted as needed. 

This is a minor distraction in lines of type 

that contain sufficient characters (about 

forty), but shorter justified lines create 

horrible word spaces. Avoid the problem 

by setting all type flush left/ragged right, 

allowing hyphenation. The idea that such 

a setting looks more casual, or that justi¬ 

fied type looks more dignified, is non¬ 

sense. What is far more important is how 

the display type is handled and how it re¬ 

lates to the text. 

How do I 

make it work? 

The choices made while designing are too 

often based on a narrow horizon of possi¬ 

bilities. They grow from past decisions, 

what others involved with the project will 

allow or like, our self-confidence in taking 

a chance on doing something new and 

risky, and perhaps most important, our 

knowledge of what is possible. 

Type in Use is intended to widen the 

horizon of typographic possibility, to take 

off the designer’s blinders. Inspiration for 

interesting typography can be found in 

other places too. But don’t just look at 

type for ideas. Look at other objects and 

visual relationships as well. Be imagina¬ 

tive. Experiment. Galleries and museums 

are useful resources. Read as much as you 

can about design. 

There are many typographic ideas, a 

lot of choices, in this book. It is not a 

good idea to wander through the pages, 

arbitrarily selecting a headline scheme or 

caption format and tossing them into 

your publication. You probably will not 

have compiled a coherent typographic 

system, so you won’t be much better off 

for the effort. 

Instead, determine the most important 

typographic element in your publication. 

It can be either the most problematical or 

the element that deserves to be made 

prominent because it is unique to your 

publication (like its name). Now, pencil 

and paper in hand, turn to the chapter de¬ 

scribing that element, and look for a treat¬ 

ment that sparks an idea or seems to solve 

your problem. Look for the idea ex¬ 

pressed in the examples, and reinterpret 

the idea, not the typographic execution it¬ 

self. That is just a ripoff and no fun. 

Redraw it, making whatever changes are 

needed to satisfy your unique situation. 

As you flesh out your design by looking 

through the other chapters, find design 

solutions that are harmonious with the 

initial treatment. Every treatment can be 

altered to fit with other elements. 

Even when following this technique, 

developing an initial, unified design by 

lifting various treatments from a book is 

very risky. Computers allow quick and 

relatively easy changes. Create several 

variations of an idea, print them out, and 

pin them on the wall. Live with them for a 

few days before making a final decision. 

If a treatment is amusing merely for 

amusement’s sake, your readers will 

quickly tire of it. If you use a novel treat¬ 

ment that helps convey content, that is, if 

you solve a real problem in an effective, 

communicative way, you will cement a 

bond with your readers. 

There are many books available that 

discuss the principles and theories of 

good typography. Two of the best are Carl 

Dair’s Design with Type and Erik 

Spiekermann’s Rhyme & Reason: A Typo¬ 

graphic Novel. I recommend them as the 

brilliantly thorough, entertainingly pre¬ 

sented classics they 

are recognized as 

being. 

Type in Use is a 

type primer and 

guide'to effective 

editorial typography. 

The book is broken 

into chapters de¬ 

scribing the essen¬ 

tial elements of pub¬ 

lication design, with 

an additional chap¬ 

ter at the end on ty¬ 

pographic develop¬ 

ment, which puts 

the present stan¬ 

dards in perspective. 

This book shows 

examples from a 

variety of publications - famous, high- 

profile, high-volume magazines and small, 

limited-run publications. Good typogra¬ 

phy is available to everyone. A big budget 

is not necessary. The only resources you 

need are thought and imagination. 

-r- 
7n typography, 

FUNCTION 

IS OF MAJOR 

IMPORTANCE, 

FORM 

IS SECONDARY, 

AND FASHION 

ALMOST 

MEANINGLESS. 

SHARON 

TIurns 

- $- 

Typography 

is the 

EFFICIENT MEANS 

TO AN 

ESSENTIALLY 

UTILITARIAN 

AND ONLY 

ACCIDENTALLY 

AESTHETIC END, 

FOR ENJOYMENT 

OF PATTERNS 

IS RARELY 

THE READER’S 

CHIEF AIM. 

Stanley 

!Morison 
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TEXT 

You have used all the tricks at your disposal to entice the 

reader into the text: provocatively written, dynamic display typogra¬ 

phy, intriguing imagery, visible captions, and well-placed white 

space. Once there, the reader too often finds the text handled as 

blocks of grayness, as though a 50 percent screen tint is equivalent to 
words and sentences that actually contain 

thoughts. 

Text is all the little type, the stuff that 

so often looks gray and uninteresting. But 

text is the most important part of your 

message because it contains the greatest 

amount of information per square pica 

on the page. 

Text contrasts with display type, which 

is any area of typography meant to attract 

the reader’s attention. The elements of 

display typography are: headlines, sub¬ 

heads, department heads, breakouts (brief 

sections of the text reset large and sur¬ 

rounded by regular text), folios (page num¬ 

bers), and picture captions or legends. 

Text and the page’s underlying grid fun¬ 

damentally affect the look of visual com¬ 

munication. The treatment of text type 

and its underlying grid cannot be sepa¬ 

rated. Josef Miiller-Brockmann, the noted 

Swiss designer, wrote in his book The 

Graphic Designer and His Design Problems: 

“Each problem calls for a grid suited es¬ 

pecially to itself. It must enable the de¬ 

signer to arrange the [text], captions, and 

[imagery] so that they are as visually ef¬ 

fective as their importance warrants and 

yet form an ordered whole.” 

It is vital that all typographic elements 

work well with the two other primary 

page ingredients: white space and imag¬ 

ery. Because of the hand-in-glove rela¬ 

tionship of text and its environment, it is 

wise to take a brief look at page layout ba¬ 

sics at the beginning of this discussion of 

text typography. 

White space is the empty area to 

which type and imagery are added. It is 

the “ground” in a figure-ground relation¬ 

ship (fig. 1.01). It is perceived as back¬ 

ground and goes unnoticed until we place 

elements in it, at which point it becomes 

defined by the positive shapes. White 

space appears around paragraphs, be¬ 

tween columns and lines and words and 

letters. It defines the perimeter shape of 

individual characters and words. Natu¬ 

rally, the treatment of white space greatly 

affects a document’s legibility and attrac¬ 

tiveness. The intelligent and informed 

management of white space will do more 

to improve your visual communication 

than any other design decision. 

It is important to realize that the spac¬ 

ing rules we follow today evolved over 

thousands of years, each development a 

response to speed the process of writing 

the world’s a stage 
and all the men 

L and women 
merely players. 
They have the many parts, 
ir exits and his acts being 
their entran- seven ages, 
ces, and one At first the 
man in his infant, mew¬ 
time plays ling and puk- 

er. sighing 
like furnace. 

ing morning 
face, creeping 
like snail un¬ 
willingly to 
school. And 

l.Ol 
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All the world’s a stage and 

all the men and women 

merely players. They have 

their exits and their en¬ 

trances, and one man in 

his time plays many parts, 
+2pt line space 

I.05 

All the world’s a stage and 
all the men and women 
merely players. They have 
solid 

All the world’s a stage and 
all the men and women 
merely players. They have 
-2pt line space _ 

1.06 

and to ease the transmission of written 

communication. Word spaces, for ex¬ 

ample, were not developed until around 

a.d. 400 by the Romans as a way to sepa¬ 

rate word symbols (fig. 1.02). 

Consistent spacing throughout is cru¬ 

cial to making typography both attractive 

and easy to read. The ultimate goal of let¬ 

ter, word, and line spacing is to make it 

invisible, to avoid self-consciousness, al¬ 

lowing the reader to absorb the meaning 

and content of the type effortlessly. 

White space infiltrates every element 

on the page. Let’s look at each of these lo¬ 

cations in turn. 

Margins are the four areas surround¬ 

ing the live area of a page (head, foot, and 

two sides), and the vertical spaces be¬ 

tween columns of type (fig. 1.03). Gener¬ 

ous margins make a document more ap¬ 

pealing by reducing the daunting quantity 

of text on a page. Unequal margins give a 

publication a unique appearance. A deep 

and consistently applied head margin is 

called sinkage (fig. 1.04). 

Line spacing (also known as leading, 

though the days of lead slugs separating 

lines of type are long gone) is the space 

that appears between the descenders and 

ascenders of lines of type (fig. 1.05). Line 

spacing is added to separate lines of type 

from one another, making the reading 

process easier. Proper line spacing pre¬ 

vents skipping or rereading lines of type. 

Additional line spacing is recommended 

for long line widths (over about forty 

characters), type styles with large x- 

heights (the lower-case letter excluding 

ascenders and descenders), and for read¬ 

ers with reading deficiencies (the very 

young, the very old, and poor readers). 

Well-proportioned line spacing improves 

the legibility of a document. 

Line spacing is often added when a 

story is short and must be stretched to fill 

the space. While a logical method for fill¬ 

ing space, it usually looks out of place and 

draws undue attention to itself. Better 

ways to fill the space are to enlarge an im¬ 

age or run a breakout. 

When no additional line spacing is in¬ 

cluded, the type is said to be set solid. Re¬ 

ducing line spacing so that ascenders and 

descenders actually overlap is called 

minus leading (fig. 1.06), a practice that 

should be used - and, indeed is actually 

recommended - only for display-size 

type. 

A new printed thought is signaled by 

paragraphing. Indention is one method 

of indicating paragraphs. The other is 

skipping a line space or adding several 

points of space between paragraphs, with¬ 

out indenting (fig. 1.07). Paragraphs that 

are separated by additional space should 

not also be indented, because it is a re¬ 

dundant signal. Whether you choose 

indention or adding space between para¬ 

graphs, do not indent the very first para¬ 

graph, as doing so spoils the attractive up¬ 

per left corner of the text. There is always 

another signal at work, telling the reader 

that a new idea is beginning. The change 

in type size or weight from that of the pre¬ 

ceding headline or deck is sufficient. 

Word spacing is the space that sepa¬ 

rates words on a line. Word space should 

only be sufficient to separate one word 

thought from the next. Too much word 

space slows the eye down. For optimum 

legibility, word spacing should remain 

consistent from line to line. It also should 

be set in proportion to letterspacing, that 

is, open letterspacing complements open 

word spacing. 

A flush-left/ragged-right setting is the 

best way to achieve even word spacing be¬ 

cause the spaces stay exactly the same 

while the ends of the lines flex - some 

lines are a little shorter than others. Al¬ 

lowing hyphenation creates a “soft rag,” 

or gently curving right edge (fig. 1.08). 

The text in this book is set with a soft rag. 

Prohibiting hyphenation causes a “hard 

rag,” or strongly uneven right edge, be¬ 

cause entire words that do not fit on a line 

are dragged down to the next line, leaving 

a big gap on the right side of the column 

(fig. 1.09). The ideal rag is called a 

sawtooth because it has alternating long 

and short lines, thereby avoiding inad¬ 

vertent bulges or gaps. A sawtooth edge is 

more easily achieved if you specify all 

lines that are within a few points from the 

full measure be set justified, thereby de- 
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fining the column’s maximum width. 

These few justified lines will not have 

badly compromised word spacing. A hard 

rag is considered poor typography be¬ 

cause the zigzag of the right edge is dis¬ 

tracting and because achieving a sawtooth 

is practically impossible. Occasionally 

ragged-right copy becomes too ragged - 

numerical copy is one example. Specify¬ 

ing a minimum measure often solves the 

problem. 

Justification is setting lines of type to 

the same exact width, altering word 

spaces to achieve the equal measures. Jus¬ 

tified type looks fine as long as the line 

length, or measure, is sufficient to absorb 

the word-spacing fluctuations. A measure 

of forty characters (equal to an average of 

eight words) per line is essential for rea¬ 

sonably even justified word spacing. Justi¬ 

fied type always produces poor word 

spacing when the type is set without hy¬ 

phenation: the extra white space is in¬ 

serted within the line, between words and 

between characters, to make up for the 

exaggerated shortage of letters (fig-1.10). 

If several consecutive lines of poor 

word spacing occur, “rivers” of white ap¬ 

pear vertically in the text, creating a dis¬ 

traction and giving the reader a conve¬ 

nient - if subconscious - reason to stop 

reading. 

Letterspacing is the space between let¬ 

ters in a word. By completely surrounding 

individual characters, it defines their 

shapes. It is proportional to the width of 

the letterforms and should be visually 

consistent from letter to letter and from 

word to word. 

Letterspacing and word spacing are 

controlled on typesetting equipment by 

setting the tracking. Ordinarily, letter and 

word spacing are directly related, but it is 

possible to set them independendy, that 

is, to have increased letterspacing and de¬ 

creased word spacing, for example. Each 

software and equipment manufacturer 

has its own system, so check the User 

Manual or speak with your supplier to get 

the codes needed to adjust the tracking of 

your type. 

Irregular, arbitrary letterspacing de¬ 

creases the eye’s ability to perceive famil¬ 

iar word shapes and significantly slows 

reading speed and comprehension. 

Kerning smooths out letterspacing be¬ 

tween specific character combinations by 

reducing letterspacing for optical consis¬ 

tency (fig-1.11). 

Typographic color is the relative light¬ 

ness or darkness of an element on the 

page. A variety of tones on the page tells 

the reader straight ayvay what is most im¬ 

portant and what is less so. Along with 

relative positioning on the page, grayness 

denotes the hierarchy of the elements (fig- 

1.12). This example of a newsletter page 

shows three distinct grays. Each suggests 

a level of importance because the eye 

naturally focuses on the area of greatest 

color concentration (that’s why headlines 

are bolder type). Using three typographic 

colors gives the page depth and creates vi¬ 

sual movement: darkest for masthead, 

medium for headlines and visuals, lightest 

for text. 

The 

examples 

The text examples shown in the balance 

of this chapter generally break typo¬ 

graphic conventions such as “use forty 

characters per line” or “always add two 

points of line spacing,” but do so care¬ 

fully, without compromising legibility. 

Just as it is necessary for a lawyer to un¬ 

derstand the law to best serve his or her 

clients, so one who works with type must 

understand text setting “laws” to know 

when they are being broken and to know 

what to do to compensate for the viola¬ 

tions. 

Adhering to the nine type conventions 

that follow will provide clear, communi¬ 

cative typography. If you follow them and 

make a few well-placed and highly visible 

customized adjustments, you will have 

good, clear, readable type that has its own 

distinctive personality. 

• convention 1: Text type is sized in 

relation to the width of the column. The 

wider the column, the larger the type 

must be. 

Text works best in columns of about 

forty characters per line. The eye can scan 

All the world’s a 
stage and all the men 
and women merely 
players. 

They have their 
exits and their en¬ 
trances, and one man 
in his time plays many 
parts, his acts being 
seven ages. 

At first the infant, 
mewling and puking 
in the nurse’s arms. 
And then the whining 
schoolboy, with his 
satchel and shining 
morning face, creep 

All the world’s a 
stage and all the men 
and women merely 

g Payers. 

They have their exits 
and their entrances, 
and one man in his 
time plays many parts, 
his acts being seven 

S' 

At first the infant, 
mewling and puking 
in the nurse's arms. 
And then the whining 
schoolboy, with his 
satchel and shining 

1.07 

bearded like the pard,1 
jealous in honour, sud-1 
den and quick in quar-j 
rel, seeking the bubbk 
reputation even in the] 
cannon’s mouth. And, 
then the justice, in fair 

1.08 

bearded like the par 
jealous in honour, 
sudden and quick i 
quarrel, seeking the 
bubble reputation eve 
in the cannon’s mouth 
And then the justice 

1.09 

beardedBlikeBtheBpard, 
jealous in honour, sudden 
andBquickBinBquarrel, 

seekingHtheMbubble 
reputationBevenBinBthe 
cannon’s mouth. And then 
the|justice,|in|fairflround 

1.10 

All the v 
unkerned 

All the w< 
kerned 

1.11 
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the men and women merely || 
players. They have their exits 
and their entrances, and one 

All the world’s a stage and all 

the men and women merely 

players. They have their exits 

and their entrances, and one 

1.13 

All the world s a stage 
l AND ALL ARE PLAYERS 

An exploration of humankind 
and life’s passing 

They have their exits and their entrances, and one 
man in his time plays many parts, his acts being 

seven ages. At first the infant, mewling and 

puking in the nurse’s arms. And then the 

whining schoolboy, with his satchel and shin¬ 

ing morning face, creeping like snail unwill¬ 

ingly to school. And then the lover, sighing like 

furnace, with a woeful ballad have their exits 

1.14 

forty-character lines quickly and return to 

the left-hand, leading edge of the next line 

effortlessly. Setting text across a line of 

more than forty characters requires an in¬ 

crease in line spacing to provide a clear 

avenue for the eye’s return path. Setting 

text across a substantially narrower mea¬ 

sure causes problems with hyphenation 

and, if you are setting justified, will cause 

very uneven - and very unattractive - 

word spacing. 

• convention 2: Word spacing is de¬ 

termined in proportion to letterspacing. If 

letters are set tightly, word spacing should 

be set tightly as well. 

• convention 3: Sans serif type can be 

just as readable as serif type if you make a 

few adjustments. Sans serif typefaces lack 

the strong horizontal flow of a serif face, 

so shorten the line length and increase the 

line spacing to reduce eye fatigue (fig-1.13). 

• convention 4: Typographic varia¬ 

tion is another way of saying typographic 

hierarchy. Our job as visual communica¬ 

tors is to understand the material and 

show it in scannable, easy-to-perceive seg¬ 

ments. Differentiating elements on the 

page is helpful, but too many variations 

are counterproductive and confuse the 

reader. Keep your typography simple. De¬ 

velop a system of defining kinds of infor¬ 

mation and stick to it. Consistency is per¬ 

ceived as quality. Inconsistencies, even 

minor ones “just this once,” are perceived 

as disorderly and incoherent. 

• convention 5: A simple spacing sys¬ 

tem for headlines, subheads, and text im¬ 

parts a regular and clear hierarchy to ty¬ 

pographic elements, easing the reading 

process and enhancing the appeal of your 

printed piece by suggesting logic and or¬ 

der (fig-1-14). 

• convention 6: An 8 - by 11-inch 

magazine page is chopped into the famil¬ 

iar, and dull, three-column format to ac¬ 

cept standard ad sizes. If your publication 

does not run ads, you can develop a more 

unusual column structure. If your publi¬ 

cation does require standard ad sizes, 

develop a system that allows greater flex¬ 

ibility on story openers, then reverts to 

ordinary three-column layouts on contin¬ 

ued pages (%• i-i5). The examples in this 

chapter include many unusual story 

openers. In nearly every instance, the in¬ 

terestingness of the example disappears 

when the page is turned to the story’s 

continuation: the exigencies of selling ad 

space requires a more traditional format. 

• convention 7: When designing with 

type, consider the audience. Selecting a 

typeface is much like selecting clothing: 

you neither want to look too peculiar nor 

exactly like everyone else. Who is the in¬ 

tended reader? Under what conditions 

will the publication be read? From how 

far away will it be read? Is it to be scanned 

for tidbits, or is it to be read from start to 

finish, like a novel? These factors will help 

determine the typeface, type size, column 

width, and line-space configurations. Au¬ 

thor and design consultant Jan V. White 

calls this “considerate typography.” 

• convention 8: Solutions to typo¬ 

graphic problems are built in if you pay 

attention to communicating clearly. Ty¬ 

pography becomes confusing and actually 

interferes with the message when it is ma¬ 

nipulated for its own sake as a self-con¬ 

scious art form. 

• convention 9: Type is meant to be 

read. Use your own common sense and 

clear thinking to make your type as read¬ 

able as possible. 

Text can be made more appealing by 

manipulating six components: 

• line spacing 

• position on the page 

• columnar structure 

• shape 

• relationship with imagery 

• contrasting typeface 

The following examples illustrate each of 

these ideas. They are offered as starting 

points. Once you begin thinking about 

unusual text settings, you will invent solu¬ 

tions that uniquely satisfy your particular 

needs, while still serving the needs of read¬ 

ers with clear, easy-to-read typography. 
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G A M L A N 

t 
hr ahlmmering 

MlimilM ul hull llli'' 

n( thu Inline of lift- at UC Sunni 

Cnu as the ‘cent o1 redwood 

forests. Sooner or Inter, every¬ 

one. who ipeml* time on the 

■miiiimh enmnnlers the mu«li' 

I'or Millie ll becomes a iwmlon 

Tlie iKlmektii pni||rnm nl 

UCSC cncomiusstn mil only 

(III* haunting music, hill nlso its 

sister nn» of ln<lone»ilnnpii|i|H>l 

theater null dunce. Ilimugh n 

fruitful coDnborMlon of the 

Music and Theater Arts boiirtlt, 

Ihe l lure nre taught nod 

practiced on nil mitmiu whole, 

much tile wny they n I ally 

Tlie ihlnreii-yearold UCSC 

pniHnuii I* gaining an Incn-a* 

ingly high inltvnofemnl profile 

through It* creative curriculum 

noil vigorous exchange ol 

nrilMv Across ihe Pacific, llle 

piMprtiui la iinl(|lic iii Its focus 

on die performing arts of 

Sunda, West Java, home to one 

of Ihe largest ethnic groups in 

Indonesia and an area with 

an artirtlr style distinct from 

Ihnl ol either Central Java 

nr Hall. Knelt year tlie pne 

gram's classes and perfume 

Mice* involve 230 mulleins at 

all levels. 

refer to n group of musicians 

as thny play a set ol Uislno 

inriU* (imieh as one might 

refer to an "umlliUMra*), (o 

ihe actual m'I of Inslnimeiils, 

or low exquisite musical 

form itself Clinician mualc 

strikes ninny Western ears 

as chnr.iclcrixllr.ill>' bell-like 

and nlhvrwrirlilly In lla 

emphasis upon tuslallieil 

tones and repealed cycles 

Combining Ihe syncopation 

of jn« xylophone with the 

mystery of lemple hells, 

fueled by Insislent and 

seductive drumming, 

giunvlan is both hypnotic 

and dreamlike. 

Professor of mualc 

Unda Iturman-llnll, who 

heads HCSt's gnmehui pne 

gram, sees the dreamlike 

tliiallly as stemming from n 

different approach to lima. 

"Iliere's a specific kind of 

giMildlivensInoss in Western 

music ‘ says IhirtiuueHaU. 

Hie niiislg progrcMics from 

one placo In another sslth u 

1.16 

BY TOM CARLSON 

SaCi'/iula, Bruiii, yvn id F.iut High in Memphis inoluntlls;, Iken la 

CkarksUemtit. It'S upeeu fiir ywi. So/era ukilt. you line in Ike nnuMeed i rain at The .Mel in 

,V«* York. Thru yuu treed in a uin&naal The Munich Opera Huuu and make item put ran la 

Inull. After a triumph at a Rmirian iUgmagut Fatlml. yau fa ta uatlt lx lauaellli flMn- 

siBe.V. Then an la Kamaz City. Syracuse. cad tndusnapeCis ‘"Opera ’ rthtr* mv ptaduee il' i- 

Then Memphis mils you ima. St pirn flyaMemphUckunaln IkrAmianuiiitiUnCzmtaiii Hv 

innate. Sdnuhntr, jvu say. it all maker uonderful tense. 

Okka McMi'im stvasr. dusty rx ntt Ama/ov: Kasjx* mews to macox manic a 

hot iribe dsodiiKoreusI an Bins *taiur white riutofing ::w sorij* from fire Lu IVavs! ■ he ■" 

ii riMy. mjeeiaryiit IPS?, rlisted timer, the new seoeral opU snisti: ^nstur of Opera MenqXv* 

*1 in tea ‘.she e» rouvk-J troept to .'Cairn, Bixiil, 1400 nits up ike Araron litrer, jr«t put on a 

oatten wrsfco of Cu.mm amklw tie ignite, aobled «jtextor of an opera home tiufl try tubber 

1.18 

Steadfast 
Big Sur 

Hen at ‘.chat seems to be the edge of Ihe 
earth is a majestic meftting of sea and rock 
that resists change, a place that can he used 

to measure the course of a man’s life 

S33/ Cor»s*rwr£*y 

the-writings l itu- port Kutuites Jrffiit* 
Jixf toe n! Hewn Afiter. Jack 

Ihe recently shun John F 
Kennedy, wliile f Kaited in :be pule whe 
tkl sunlight, rsaehed wills a sense vt Cal. 

(ssipte bcluwl hi as eraherant oral de- 
(Wtrty ui'Amerxan £»«iim - -ol rmi try 
ib< master*, of Mbtgitn. where 1 grew 

Up. I Whined to he « nwefet. snd it 
*err*d in ns- tint Big Sur tiel ev-rv- 
tlore* 4 nnvcfcl required- u U.fxilkmik' 
wiivjiujd from iutne. mcj tsdea ruuum 
MW, an mum. «trresu) raid theransl 

iforaa incceisequoici-. I dxtni know 
wlut tin.- future ft Hu- crmtiUy. or nn- 
hcS, might ire, and had tsvwie deeviediy 
ar«a»> ibotil tlie (c-iopisls. 

’.Vo -.wled lhe slnui: house Jeffer. kul 
bo.il ui Cirure]- willi las nun hands, awl I 
thought ol nil pdo» 'Hurl HawkC: 'I 
ga.e him the lead g-li in the twihglii,/ 
What tell was relisihip (hi I-downy, sill 
’hamate feathstr*; btn wlur/ Suited the 

In l%,1.1 xwnt to Swnfcol fniversiTy 

t.hiir weekend In late Iksviulsn, T liecded 
uurtli with a ikw friend, ir.nher studem. 
u> tec Itig Sur fur its fn.t tune, lie 

fieroc ia>fi the mglil.liiTieis by Ihe 
flKsk-d river cned fear at its rising " 
Tli.' winds gave violent ik-ath i pwn 
sod dignity that sas traevurmg I «■ 
supied that they had txsvi insiwed by an 
e»perk.wvr m llig Sie 

1.17 

Line 

spacing 

1.16 

Open line spacing has an informal look, 

which is exploited Bfbeginning and end¬ 

ing the columns at different heights. 

These casual starting points are balanced 

with a clear underlying structure, giving 

the spread great beauty. Note that the left- 

hand edge of each of the text columns, the 

caption, and even the byline each align 

with an initial at the top of the spread. UC 

Santa Cruz Review 

1.17 

This left half of a spread opener has an 

open (10/16) text setting; subsequent 

pages use tighter, more expected half¬ 

point (10/10) line spacings. Open line 

spacing hooks a casual browser into the 

story because it makes the text appear 

brief and quick to read. The Washington 

Post Magazine 

1.18 

This column is almost exactly twice as 

wide as it “should” be - about forty char¬ 

acters is recommended - but look at all 

that line spacing. It is set in 9/25 type, sup¬ 

plying more line spacing than a reader 

could possibly need to get from one end 

of a line back to the beginning of the next. 

This, then, is pure aesthetics, and a very 

handsome blend of typographic “flavors.” 

The deck is red, the byline purple, and the 

initial green and tan. Memphis 

1.19 

Dropping text out of a background re¬ 

quires bold type. It is also a good idea to 

open up the line spacing if the back¬ 

ground changes, as in this example, which 

is a four-color detail of the opening 

spread’s illustration. The background col¬ 

ors vary from dark red to rust, black, and 

mustard. Caring 

1.19 
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Position 

on the page 

1.20 

This opener breaks its magazine’s stan¬ 

dard three-column format by floating 

centered in a lot of white space. The 

rigid structure of the justified column is 

contrasted with the huge w, which 

matches the width of the headline and 

unites all the elements on the page. 

Pacific Northwest 

1.21 
* 

Following its standard three-column 

format, this publication has left the first 

column open on the feature story’s 

opening spread. The facing page on the 

right has a full-page photo of the 

article’s subject. Leaving an open col¬ 

umn is an excellent cue that a new ar¬ 

ticle is beginning. Inferno e Paraiso 

1.22 

This publication has also left the lead 

column empty on feature openers. How¬ 

ever, it runs the first line of text all the 

way across the first two columns, an im¬ 

pressive hanging indent. The initial cap 

helps the reader find the unusual start¬ 

ing point of the text. Brake & Front End 

Ms. Lonely Hearts 
I hr essentialmsssitm it tv hear out the lonely, the last awl the lovelorn 

and Jurat them into her enchanted circle 

anti u kmjerttimmnl Agiir 
hadn't infoilllmiluion: 
the IiiUi.uI reraiial werk 
mil>r. \'n.|imii> 

»> (ucci, IkillUli Hunt live* u|i fu 

il, klieV. a 
c. Delilah Mime .. the Nnrll«mi\ number- 

one lailKiMojiniit'-iii'' ikejay, end ireli aren't why * humlml 
llimuaml |«ii|'le tunc in to hcr'ljglll. Oui'iIkm on Scull k. 
kl.Vi ,a.h vcv.* h ni|;M In.n <i ii:i,Iih,.|k. • \ Hun Inn n 
wlul ihrwuiKI 
-I..RI.U Out" 
hiihhkhiihan ualv ere Men might liml Delilah 
hM: ■THnenfiiKlherwarm • lev im <kvp>, Ddilth pin. 
IniK* nireni m induce a (Kirinliter morel; unin helUib; c«j; 
hnrwy |tit in the manner of Wimlltam Hill; and < muhipHcnv 
of Kwr «nr«e Itill da- iloetti't nut pin die reenroll die pnti il 

(Ml tile unite nee in a rercpthvlrameof mind, orpine Ih.-iii in 

In I lie »m« of wmcuie they low. Then come the (dnme wile 
up to (jo a iunlit, hiiik Irotn lutcnm iclnnc voices Delilah 
ictopmeei, trhuae lifr el oriel die luw|» up ta nil Some of them 

Mm* /OSS • /U-ih ,Vw«4nw 17 

1.20 

0 personagem principal. Chico Buarque de Hollands, jd nao se lembra da 
hisldria. Has o poblicilario lab 
Vergoeiro. que dela parlidpou, 
conservou-a era delhales ne meraona. 
Ele era o produtor de urn musical. 
Balaip de Orieu. e a estreia, no lealro 
Maria Della Costa, era SJo Paulo, estava 
raarcada para o dla 1 de dez de 1964. 

Dois dias antes, irapadenle. Luu 
esperava pela raiisica que haria 
encomen-dado a sen amigo Chico e da 
qual. era boa raedida. dependeria o 

straw. Na onda do balanpo, sena como 
urn dialogo entie a Bossa Hova e a 
nascente Jovem Guarda, na qual raullos 
viara inquielanle araeaqa a raiisica 

desaslre, canslalou lull Vergueiro: a 
miisica (que se peideu ali raesmo, para 
sempie) ndo era tulm, mas nao senria - 
nao passava a raensagera pretendida 

1.21 Aligning pickup trucks 
may require using 
some tricks of the trade 
Every type of vehicle has its own alignment 

peculiarities, and pickup trucks are no exception 

i syhoiy w to his «fent much time gaaisga! the -ondensde of a vehicle i u*l 
i on in aUgntMK nek will tr£ yot t>.«l 
1 every type of vehicle has ill own p«o 

'■lantfca wfcw it tnoei to wheel alfjp: 
seal fVkcp tricks an no ateylicw. 

ftnops* the wheel* into proper aUgr- 
B*M. often terpiltve tpecul Ineko yon 
wool And in any (hop muiul So if 
parte turns provisos ovenoicung a 
steering winder, ftretiog pci! or tire 

Urry Corley wear problem nung the factory adjnsl- 
inical editor nentK ttut ne p:t ceded (oe—- 

a> the case any be), mvwcgjto some 
alternative techniiiues which you can 
•viil to yenr hay; of mcfcl 

Eccentric buihiagx. Ckaher and «S 
er CJ* he changed on mm! demotic two- 
and Asst -wheel dnve pideopa that have 
haJI jmsl uuperiiotu ty hnillia* aa ec¬ 
centric ftiOset) lushing in place af the 
etoek tsuhing «t tin upper ball Joint 
stud This include. Chevrolet, CMC 
Font ItScrnauoiui Dodge and Jeep (The 
lower hail |ouil tad Scaling a lie oat 

1.22 
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1.23 

1.23 

Attract attention by doing something 

very unexpected with the text. This ar¬ 

ticle on French style is likely to engross 

true enthusiasts, who are probably 

more willing to read despite the angled 

baselines and surprinted type. Note that 

the line spacing is increased in the first 

column to compensate in part for the 

other typographic liberties taken. 

Interiors & Exteriors 

1.24 

The wider text beneath where the 

money goes explains and serves as an 

umbrella for the twin colupnns of orga¬ 

nization names and addresses. To¬ 

gether, the three elements act as a 

sidebar to the main article. Psychology 

Today 

rwr buir-jpl iarty tmjol (las Mfcr lf«* Birr aftre' batons 
Vale b*I Oiirt m Lid. Canraw te* Gcatcd MaScf. It*: «l«r 
Anwvaigaru uxJllirJ«pji»e. Cumin* rekctotoinJgjBn 

Jfitoa Mlatasn 32. »on of a ixh Nc" Vorfc ertnsnwsir. has 
heard marry tom M8rr emi. 'Wrn«il(ofeamiri;rnthr«ori(<il 

a' hr •»*. “(bar faille* *> «rl a> tfcce uxceucf.' 
a> tad oxiadenibie «ica-u ofto o*n » a *cul 

I6l.i>hmheiv»23,h* 

Wil MaJman'* grerratwi Mirercd m stoat* a drtlereive? 
Irrnn Miller tapes w toil los to doebls 'IrJvm ») reran h can 
male you a perpetual idnlMccm, 0hravs between ctaklhood aid 
adult and scrr ready to f'x'a* 

Maybe s*v Bata* Uurance Rndcefellet 7S. thing proof —a* 
la MiSer tannA—of the opposue tile. wJ* (nrirei. "Yorfw e>‘ 
Uighr yourself ai-riiirnaicre' n 

imSied 21 neh yo.™_.. . . 
moeiira in Hk Uihrodo Rarkir*. >*nc WHERE THE MONEY GOES 
«l»l myjtaal, aa many of lhe 
renv art ihcy • 
hcwlo heipeavh f*her inu 4 t 

ho Funding Krerharye. to ici *nlh lls leu member awl fnv mnxiare (urea, 1* 
illhy dcoon *bn givr mure thta $5 rrellmii each 
lantaansstra “tackle the ront aula of reunal 

. [MlUk-alaalnanaaicinre-ulny2ndiibiMk 
This wtrewfc .if irrfeperatel phlamhrtiw* also las a teamtory im«m. Iielpm* 

nw or twice a year ever mmc, a towe- dcaxrs learn 10foil thar iimccy in g«rel u,c and become retul Ux-euitaAgr mlb in 
limbed ftremuenry ol veahliy young Mat- formef)nx«vi managers amta-arc pManfhrojists " For r 
IMS trying In heal the wounds ol illoi-nu 
and turn ihm oner© iwirard Madman ii*, - , f 
Sfncmiif.f*ganuecnM»otlh«n.molbe * i* 
Tfiredx*! Fan), -tone dtrors (owanum ® Utr-e»au SehR 
net Mtnfc SSiXlaXal) today m»e anmal Sen rapt NY 10012 
sammfalxutSl njao*ilo<n’rtnximen!al *2121539*5300 
alien. »oridpeatr mid meal-aeucn 131*40. 

“People »t» -act just to nuke mtee Appalachian Community Fund 
money are neb deals “ says Mafenn »tw Daylight Buldmc 

Uborty 
1331C Santa Monks 
Santa Monks. CA9W 
CH3MSM450 

ad Venture ffcmwk. Kawrk. IN 3WB 
wtoh-aiSontanL-e individual, in move !r- |B13) 323-5783 
win MBcraijlc into this eras lirtVuK prob¬ 
lems; "People who really meld power use _ „ 

person and then cm tacts iu arisen *ab- ‘-hem St., 2nd H. 
atantafareto-nv’ Pfc^pto. W19W7 

As Madonn puts it, *11* hemiest game <215) 9®1- ls*‘l 
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(ijr Uu- next shiti Dial v*v wouldn 1 
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Cloro* ,.ot-prvxreres njseraior, 
five m n backup, arid lint' operator 
tx«lore- lh.11 Ken Mum is die new kid 
on lhe bl.«k- with Cloro* for a i.-ar. 
ami in procepre for 10 rmmffls 

Seltiri)} up 

“Wf’iy heie Ifpll-an-hour belote the 
hottlhig line crew arms-,. Chrak 
said "Ken, llie yctiiii.1 shill opm-.cor. 
ha* fine chtormatm charset) and lhe 
otlvr reailv lor a linal le>i when we 
<a«i»- in. We etwrek il loi chRirirye’ 
• auMw tvilartw. duihr ami other 
•laml.iidre. Wiicn it dure.'to eul ami 
the botllmg line Is ready to mil. wv 

Column 

structure 
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The format of this publication calls for 

two 16-pica-wide columns and one 9V2- 

pica column per page. The 11/12 text is 

always placed in the wide columns. 

Captions, pull quotes, and postage- 

stamp-sized photos are run in the nar¬ 

row column, creating a natural content 

division for the reader. The structure is 

wonderfully adaptable: the narrow col¬ 

umn can be placed in the center as 

shown, or to the left or right of the twin 

text columns, keeping this publication’s 

pages exciting and fresh. The Diamond 
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When doubling the width of a column, 

enlarge the type and add line spacing, as 

in this example. Readers are willing to 

read that first paragraph - it looks so 

short - and then subconsciously decide 

whether to continue as they begin the 

normal text setting. The initial cap is 

printed in a rose red color, pulled from a 

detail in the color picture of the editor. 

European Travel & Life 

1.27 

This example also has increased line spac¬ 

ing to accommodate the particularly wide 

column treatment. The editorial never 

contains visuals, but this single extra-wide 

column treatment manages to convey 

some typographic personality neverthe¬ 

less. Textile Rental 
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Exaggerated margins between columns 

create this page’s personality. The illustra¬ 

tions are printed in bright orange and 

black and the bullets between items are 

red. San Francisco Focus 

EDITOR'S 

NOTE 
About This 

Issue 

ECENTLY l HAD LUNCH with a British 

friend, and she happened to ask what was coming up in the magazine. The first 

thing I mentioned, since it was the story I was most excited about and because 

of my friend’s nationality, was this month’s profile of Sarah Ferguson, the 

duchess of York. “Really,” she said in that way the British have, “well then, 

lovely." It wasn’t very difficult to pick up that my friend obviously had 

some opinions of Fergie. No surprise*. Everyone, 

it seems, has some opinions of the royal family 

and lately about Fergie in particular. There’s an 

almost limitless fascination with the royals, espe¬ 

cially tin* young royals, and Fergie is now the most 

interesting of the group. She has brought un exuber¬ 

ant personal style and a sense of playfulness to a 

family that could certainly take themselves a little 

less seriously. 

Mv friend's feeling about Fergie was, in a word, 

ambivalent. “1 mean 1 do like the fart that she’s so 

relaxed in the performance of her royal obligations, 

but 1 must say she is a o.er*ai*' ‘*>J *V 

But Fergie is a lot more than that. She has 

brought a down-to-earth, almost irreverent style to 

the royal household. She’s hot to Diana's cool, straw¬ 

berry to her vanilla. All of which has resulted in a 

good deal of controversy in England, centered mostly 

on whether Fergie’s behavior is appropriate for some¬ 

one in her regal position. Many Brits think it’s not. 

while Americans wonder what all the fuss is about. 

There is something more important, however, 

than behavioral questions or questions of royal 

style. And this is {minted out by Ingrid Seward, who 

covers the rav’d'- d ’ h»« wrote the profile 

of the d'*^’ 
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Editorial A new decade, 
a new century, 
a new world 

By John J, Contrary 

J**’J < #mr> n rtCM'i. 

IVcemly. I read a copy of a speech ftorr. Congressman Me! Levine of Cali¬ 
fornia reprinted in ihcjune ) 5 Congressional Retard, tje outlined ihe unprece¬ 
dented changes and challenge, which face the United Stair, bodi at home 
and abroad !'d like to .hare some ofhU thought, with you. 

levinesayswe arc moving uiward becoming une global rtsiliration more 
quickly dun ever before in human hiMoty He outlined three changes first, 
the principal global struggle no longer renters on the Cold War, second eco¬ 
nomic competition is the key battleground ol our time, and, third, sutetv. 
requires we rebuild at home rather than blame others shroud. 

Levine proposes solutions that closely parallel those presented by t>r. 
John G. Stcessingerai TRSA'j 77th Annual Convention last Match in Dallas 
Levine's suggestions arc. 
~ Lengthen ihe school year to allow more time Inr education 
□ Increase civilian funding for research and development and trelinolngy 

commercialisation. 
□ Form a think-tank called “Rebuild America" to rebuild ai home in order 

U Promote a new concept called 'investment economics" (this could Ire 
developed by a team of eminent economists led by Nobel Laureate Robert 
Sdow). 

D Develop an industry-led policy to revitalize and strengthen America s su»- 
teglc industries. 

□ Encourage making an Investment In people, pintleuluily hy promoting 
new learning technologies that can hwieasr. students' desire to leant 

O Support global oo-slevclopment jnd growth through r. onomlc cooperation 
nitiirr than protectionism 

A number of Levine's comments should he heeded by our Industry on 
both a nauon.il and global basis. First, many companies in the industry are 
operating on a global, not a national basis Next, one of our major indusuy de¬ 
mands is and will be people—securing and keeping qualified people to run 
the automated systems being developed by our industry. And finally, the de- 
■rlopmento! a capital hose necessary to finance automation and equipment 
(including pollution control equipment and systems to meet environnier.nl 
concerns! is crucial to profitable survival In ihe new decode 

The challenges arc great. We hope TSSA’s Strategic Analysis of the 
Indusuy for 19W> in this Issue of Tractile Rente! is helpful to vou In your corpo¬ 
rate planning. 

For copies of Levine's article in the CongrCCUondl Record, call me at3(55. 
«7-7555 □ 
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ELEVEN WAYS TO TRICK \OURS0f THIN 
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Essay 

lance Morrow . 

When the Earth Cracks Open 

quOkc the kltlcifr thrilling 
nution o.nU oiq l<e tnolakcn. 
aftjl raft mil nf my Cabin. Nab pia<1 
•nd frightened. vhcrullng 'A noble 
carthqiakc' A noble eaflhqietke’' 
Retire* *ura I »»» fran* w kam 
krencthing. 

nflcr all. » n tan <4 itw electrical 4b- 
uf Cirai Inc Father,ra meirfj pengra- 

phy rearranging itself, nhajme an impeiwral 

then mtuph>5l«l qnoritont come (wiling up 
What »«iH Muir leant? Wiaidixs iht alla- 
ciyvrn haw by teach? Thai the cnrlh retain, 

profixind principle cf dikOdci und annihrlat- 

or alt natural cttsuMBi the earthquake 
scenehc* ik the mow unner,in*. it tv the callli 
raltting. afltr ill, anil «o >1 kpraLv »ilh • primal 
fewer Earthquakes in Scripture mean that Ci«l 
bxk crumpled up the urder of the ■mir'd and burled it 
drran in dogukt " And the hundatwni erf the wrirld 
iln duke ’ «»» Isaiah "The turtb is utterly broken 
down * Or ainctUlcally. eatthmxikev oie a nandenir*. 

Cere hit Mc*M>Kk 
An earthquake rtdee rat fi principle of dtktnluicra- 

tun—the Jirinicgraram noi mly of uchilnoura and 
pavemrrvv and trice hut alro of the enure idea of cy¬ 
der, of proceaa ant) human cuutrol. ‘What can une 
believe qunc wfc i.icd Senear. 'if the »reld itaelf 
!• ihakeo and ilk meat viid rortv totter to their tall 
und the eartli Vac us chief uhaiacterivrio, kUliiltt*’ 
The familiar wield eyes ritwrr* down lorobtic Reality 

The terror lick ilru in the aurorae An earthquake ik hid¬ 
den from one mimenl to the next, m the future 11 hidden 
i» God ti hidden The event does not announce ittelf at 
mud other douklera do. at u hunicane dies, re a Hik’d. <x 

dansermu feopraphy A plague 100 emves more ktwty 

That t* no eomotkilon, hail at toarr the mini! and nrtvware 
prepared. The event pruccedk in a topical cunuuuum of dc- 
vektpm* had tie** 

An earthquake .a kimplv an unartnounctdvOnvulHon 
It n nature perfnnninj a siukcvreareau tragedy Dial he 

ftto» uHurdl, ut the fifth act: after 15 ttcundi. Hamk-I 
and thenlfterj He dying- the Mage n covered with Wcndand 

dcteii Fra many yeuri one may have lived dh tup of the Son 
Andrcaa fault Ural made ditranv jokca a twit tit il t> like hat - 

"* II may bum up through the iivin*-iucim door. But 
ttirre b art preparation fra the moment. Only cer¬ 

tain animate feel preonnunry vtbraiiom unde- 
tectulde tu humam They crou vktctbh Hotsea 

plate -aith a tat Id panicked eye 

exhilarating. It ik fun 10 viand no a touch dra¬ 
in* a htdrionk bio* An earthquake » ate 
that kind of thrill. The *rav part may be the 
feeling of helpleakuebk There iv mi right thing 
to dorun then, except perhapi 111 flee die huild- 

man idea of proportion is outraped In ihe 
rifUng und klieertng. 

II becomes nv wild os turf The wild isahniptly 
fluid. Normally, earth a the refuge, the itaUUty. 

Ihe foundation of Ihtnyii The earth should tw 
allreonly toeren* raecutriekand ftoum Note Ihe 

earth tlkeif becomes a beavt. all teeth and jmbei 

ducrarwfuraiL l^tireh'TqU.^AmSl hmitein^ 
Stkttinii the Long Heath camput of the Uniwesty of Call- 
furnia. He and htv hint frutn the dctuMnicot of geology 
»ulked ihiuugh the rampu* intently d»cus»tcg the ms 
uons of earthquakes Suddenly they liwkcd up in puale- 

cuMlng senmoloEy thai they did not nraice th* eanh- 
quakc txsturiing under their feet 

There may be something peeverwdy cathartic 
ahxK onhrtnakra Ira ionic time mankind has been 

»kle. e.-id ram and oilier pailulmns drop, a Rkihe 
akKCtrm »lth refugeen Perhapi it » a relief for a mo- 

nicnl Id be Cue to fete with a dtmacr that man did not 

onjm in lirgw [wvsert 
The kurvtvors *111 prtcccU like CXI twrroi am! hrs mcn.af- 

hearts for thetompinlom that nekm bur glad to he olive' a 

100 
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Alternating narrow and wide columns 

are used to convey the idea of dieting in 

this spread. Four different column 

widths are used, with the text reading 

continuously from one column to the 

next. Note that all text is set with the 

same open line spacing, the most ap¬ 

propriate for the widest column. Shape 

1.30 

Doubling the column width makes one 

of three articles stand out because it is 

different - it has become an anomaly. A 

wider measure does not always require 

increased type size or line spacing. Here 

the text is readable because, though the 

line length is long, the copy is relatively 

short. The extra white space surround¬ 

ing the copy block also helps. The mar¬ 

gins between columns are 1V2 picas 

wide, and there is a great deal of space 

carefully and consistently inserted into 

the headline units. New York Woman 

Shape 
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This example illustrates the use of white 

space to maximum advantage. The text’s 

shape acts as its own illustration. Time 

i-3i 
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The shape of the paper itself can affect 

the text treatment. This publication’s 

elongated shape is made of several pan¬ 

els, accordion-folded to fit in an enve¬ 

lope with monthly electric bills. The 

format allows for as few as three panels 

or as many as six panels, determined by 

the quantity of material to be included. 

Edison News 
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Edison News 
ESGP update 

1/ you elected to receive cash for the 
shares of Boston Edison slock within youi 
ESOP account, you should have received 
your check. Those who elected to have taxes 
deducted had 25 percent of their distribution 
withheld, 20 percent and 5 percent for Foder- 
al and Stale taxes, respectively. 

If you elected to roll your shares directly 
into the Fidelity IRA brokerage account 
(Option A), you should have been recently 
notified that an account was opened in your 
name and a small amount of money ($1.00 to 
$15.00) was deposited. That small sum repre¬ 
sented the fractional share from your ESOP 
account and was directed to Fidelity's Cash 
Reserve Fund. Future dividends will also be 
deposited within your Cash Reserve account 
Sometime in 1990, Fidelity hopes to have 
your brokerage account structured so that 
dividends will purchase Boston Edison stock. 
Fidelity will send a detailed statement of 
your account to your home in the near future 

reports on the gml will of T.disOtt crews ami their 
willingness will hard work in helping my people. 
It made me happy that I am a Poston Edam 
employee." 

Prestigious appointment 
-s* v 1 Mamee Walsh, staffing 

ififfinlL' administrator. Human 
t Resources and Labor Rela- 
%■ j. J I tions Organization, has been 
Li.y appointed president of the 

AvW International Association of 
'SStw 1 Personnel Women (1APW). 

"The lAI’W Inis been (smmiltled Iti supfiorting 
education and development 11/ women in the 
human resources profession [or 40 years," 
Mnrnee said. "As president of the association, I 
can only hope lo further that commitment by 
Increasing our membership so Hail we can assist 
mow human resource professionals." The IAPW 
presently has over 1.800 members in 20 
regions nationwide. 

Putting type in a box that is completely 

surrounded by image is called a mor¬ 

tise. This mortise is shaped to echo part 

of the background image and forces the 

text into an unusual shape. Each line is 

set justified across the same 28-pica 

measure and indented in increments of 

8 points. The result can also be achieved 

simply by cutting the repro with a razor 

and sliding the text lines over. Normal 

i-34 

Allowing columns of text to hang 

loosely at the bottom provides a natural 

place for a series of photos. The one 

photo/one column relationship and 

repetition of size unifies this spread. 

Art of the Commonwealth 

Status report on Power 
Ascension and Test 
Programs 

Oil March 17. Ralph Bird, senior vice 
president. Nuclear, announced the* successful 
completion of the major tests scheduled for 
the 2.5 percent reactor power phase of the 
Power Ascension anil Test Program at Pil¬ 
grim. The reactor mode switch and the main 
turbine were satisfactorily tested during this 
phase of the program. Ralph said, "I am 
pleased with thegiwl results of the test program, 
hut ascii more satisfying is the fad that we have 
Ivan able to contribute more Ilian ItII) million 
watts of electricity to New England's power sup- 
ply al limes. We are looking forward lo the com¬ 
pletion of this program when the plant will be at 
full power delivering 670 million watts of elec¬ 
tricity safety and reliably lo our customers." 

Self-praise is no praise: co¬ 
worker praise is high praise 

A letter from a native of Jamaica, Neville 
Gayle, Cable Division, to Senior Vice Presi¬ 
dent Bill Harrington thanked Bill on behalf 
of all the iineworkers who went to help 
Jamaica recover from the ravages of Hurri¬ 
cane Gilbert. Neville wrote, "When I went 
home lo junwim on vacation, I heard gnu! 

Employe Club Events 
April 8-9 are the dates for a high-stakes 

Bingo weekend in l.odyard, Connecticut. 
Weekend Includes transportation and aceom- 
modations at the Mystic Hilton. Price is $80 
per person and includes shopping, full break¬ 
fast and admission to BINGO, For more 
information or reservations, tall Donna 
Cunin, Ext. 2241 "Ice Chips," Friday, April 
28, Sunday, April 30, Bit's Brown Rink. For 
more information, call Maureen Howe, Ext. 
3661. 

Efi/IR—great strides in 
customer service 

The Electronic Meter Reading System 
(EMR) that went into effect this month was 
such a dramatic change in the way we do 
business that the item here last week didn't 
fully identify all the important players who 
made possible this company-sweeping 
change from manual to automated billing. So 
let's hear it for the ingenuity and long hours 
in systems development, training and opera¬ 
tions put in by our friends and coworkers in 
Information Systems, Rale 6c Load Research, 
Transmission and Distribution, Meter, Train¬ 
ing, Customer Accounts Commercinl/Indus- 
trial and each co-worker who deals with a 
monthly customer. 

Videos designed to improve 
employee/management relationships 

Phil Toledo assistant dlv.son head. Customer Semes Drnssin istandirxj; 
Pete Needham 'siting) along with customer serece representatives enact a 
scene trial niglUgMs ways to handle a supervtsoeemployee relatonship 

The Human Resources 
Training and IXwelopment 
division, and the Labor 
Relations Department have 
worked with Gamma Vision 
to produce videos designed 
to improve suporvis- 
or/employee relations. Fair, 

: reasonable, and just treal- 
| ment of employees is the 
i foundation ol all mnnnge- 

mcnt/employee relation¬ 
ships. These videos reinforce 
that commitment Training 
and Development will 

1 design and conduct the 
training seminar featuring 
these video scenarios. This 
week's photo shows an 
office situation; last week, a 

j Transmission and Distribu- 
I tion scenario was pictured. 

Traitung and Develop¬ 
ment seminars, ami other 
corporate, programs reflec- 

; live of the "Premier Employ¬ 

er Concept' are among the 
tools for building the foun¬ 
dation for service excellence. 
However, you, the employ¬ 
ee, are the mortar that holds 
this on-going effort together 

with the excellent service 
you give when providing 
energy services to our cus¬ 
tomers In the final analysis, 
service excellence is our 
responsibility. 
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WDINSURANCE 

JJENM! CARE IS GOING TO 
THEDOGS and I am not referring to 

veterinarians." So says Dr. Pasha Bailey. 

Director of Clinical Dentristry at LA's 

Southern Hospital. The insurability of 

dental care is diminishing so rapidly, Dr. 

Bailey estimates coverage is shrinking by 

33% per year, that we will soon be forced 

to pay for dental care on a cash-only basis. 

This may be very good news for dentists who 

won't have to navigate through paperwork thrown 

before them (and all doctors) by Insurers. But 

it is deadly seriobs news to the thousands of 

Americans who suffer every day with periodontal 

disease and require regular dental care. Dr. Bailey, 

who sits on four boards of directors in addition to 

Mt-VIO) 

On the 
Waterfront 

A.. 
Mexico's in-iv.ifi's 
is J profusion of 
p.ilm irm, A limit- 
IiIiiq walls beckons 
piiMis of the Hotel 
|‘jlmi!h m Cabo 
Sun Uteas, left 
Vlsllnrs bill way 
flu- il» in iomf\ 
chaise IwiRur*, 
play cnn|liei, m 
plunifr into the 
axure waiew— 
imm-mmle nr 
nnltiral, heynml Ihe 
palm ingt, when* 
dir OulfnC 
CnJffornla nn-rts 
dm bvlflf. 

Itidpa Iwaclics, 
flip Jiiilynk-r 
riplu nrv mutle for 
stalking-- and 
sunning anil 
ifititiglfig. For mow 
iimbiuoussmib, 
tills l‘.iri(lc 
playgMiiml nffm 
boaflng ami 
wMfrskiing, plus # 
wildlife saiuiuaiy 
where exotic 
species roam freely. 
Some llimiii 
sapiens, howe'er, 
prefer a slcsia on a 
lerra-attiu-iiled 
lemue bollom 
ri(3H 
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Saving 

FERN 
A comedy, 

by Jacqueline Carey 

You hare 10 umleistand about Li*. She it a lot like 
If you 100k a bunch of Sew Yorkers and pur litem 
in a mom, anti tint you took i«-3v- ihe guyi. and 
thru you look jii-ay ihe pro|'lt tx>m in foreign 
tiHimrio and tin people who spent llldr early 
yews In boarding schools or slums and rite people 
w ho didn’t jtmw up Catholic and the pctipic wins didn't 
know normal filings, like the shape oi'Hoetda. and then maybe 
)ou liiok aw-ay inJirr people wlto terrcn'l like us Itu othei rcatniu. 
vmi would eventually end up wiih me and an- theud lar Quirk. 0/ 
courte. them aae ctingonet that wotild divide us. tim, bui [hat it too 
a pnBpcct to coiMide* 

So up at die Tierneys', when tia began to ioten'en:, 
dually pone too far, if was unwilling, ll wiik at lflM been 
myitery amt I’d tratred n> suspect dial die iieioine and apparent 
cfuiacicr I nio« Identified with, was in foci she mimierer 

It all started when I.iar decided to go up (o Ridgcviiic 10 tied an 
girtfnend of foey'* turned Pern. Pens hid been hung null the Tiefjwys 
fur mivbt lour rnunilit ai ilic time, and to me fhit made a eertain 
amount of .sense She had giton up her rent subdued apanmem 
baek when die mcned In "nil Joey, so u hen he kicked her nor. 
she had no place 10 go She certainly si,idlin': atTtmf aiusrhee 
plate, tiic was nill trying to five off royalties (torn a book 
she'd wntien about her lather, who’d known aoumber 
of |air uiuueiaiH. Suaaiuuli amt Ham iicfr.cs, te> the 

and Suunnah needed the compaiis Harrs stiff ! Commuted 111 'Vail Street every day, but when 
they'd left the eify, Susannah quit lie Job to 
do Ittc-lance design tut of ihe bouse, and 

I at least once a week die’s; be ui starved for 
dinr-actior. she'd opcaaer addrvvt boiik to the 

A Cure for the Fear of Frying? 

and slant (tract m n,i*H> hosotn uioic 
Ilian we ically need. Tile ivtuil: At Iran 
dUmilhnnubese ■Vnursanvw-nh .oiinid 
mjllirest roust atfbcted by svhjf some 

cakme fan luxe of ns tewatehci t tup. 
penndonthcf-annula -.a the i?M)» while 
iookjns ftc i liigniilce h-el supplement 
fo: pnmaaaut balras. Fred Msiiivw. liicn 
a P-.1s.r17 M Gambit smplnvsv. now an 
»d;niKf prof rssor id imsUhie at f he Um- 
1-CJMI1 of Cai-iVirtea km ISqjp. hro 
tceosniKifiiutthe (si•hkt'..<imp.>iim! 
souk) be iiydfo rtplat-e ihe fantning «ai 
ihmainrvmday fundi fm9?l heansi 
tin c.'-HcJguc Huber: VolpenhempaieMed 

tg%***' MUM to kitchens 
n r.icr fKsto fc soon: A no-calorie fa t 

(umb (. ihe sum substitute that will lighten 
pans: tlun gave us . ... ^ . 
OiKciiiuictifv* up your trench fries and pie 
pin. with crusts. But will it reallv help 
diesis; UKaioeK , - , ' 
til Milwmuirfhrt YOU lOfiC Weight? 

piaVCSltgUt SIS. 
rhcsontpafiy sub* 
tesjiiende ihanfyd 
•hr fake MCs omit 
tnsdntriandlVM 

rase, ihe feel, and the crokiiM puipti :.‘s 
of ial, Slit with a differsn.c 

Oicsiia « unpersiou* 10 attack by di 
gesnvcial si-sand «. the busty can't ah- 
kjHiii ICvall iarhemuleeulet. 

Chdiiiaiy ill iimkcnlcs are b.-g, disy 'k 

icrSsGiniN* 
h -pes, the I bod sod On-g AdaiaiiHiauoii 
wifi sump ns veal ut append! on a coins 
inei ml oxiiingoil dwi'tr:rce-.iiiit7rrs 
•la-vin. The iifvt sviuiiitiertwill pmbrbb 
be bttdtml nrnaurmn, “hkb. in 
n.-»pon«- in omoimre dentind. an 

sompsuevi ofthirc lung (any odds linked bn-nmirgincnuviisgiylKa_ 
h, a budge of glycerol a syrupy akvdii.-. If McOunaUktrsn.-fconweren. 1 
Dnwn in the biiestine. ibnc huge mde- 
Slllei.'-in be absorbed iniolhr hh-sj- 
stn-.im nniy aherihey'rcspln into 
tmallsr pircse by terstno. An 
nlesira nKkteule llkcw inssimsms 

rs-all Imsiked 10 sncniw, nr 
Olsiuiaty uilile sugar, mittn 

glyvend. it "Wills a bn like .1 
, mgr-eatr lots of 

fcmy aodsphowgar. lint 
[hobody’ssptvlalircden 

m‘t break up 

pound. It >u)e large 
andpaavcitighttai 

PiibisriY Gam¬ 
ble diiinA set i*ar 

ness- pnniust -mitad ot irjulai A-cp- 
In ing nii.they ovillil k nock at San 70 
saloiiw - iff each iiO -calotte <m!0 of 

IViHier !t Gamble ahsifcavKseyr .m 
die jlnind.au iotas abou nf mheidads. 
Savv a company ipoVevnuii. 'Uy liasent 
•pern si.snv-n yean ssrukmg s«i this mill- 
sill traikeig ai all kinds ot -uliMiniluinv 
metudiiig nutgarnic. ise msm, psanui 
Sntct, andnnsfe." ;>n company n nan- 
W'Oikleg 10 tinckip a GmcskhiMbaicicn- 
uigihjl'v aSsiui uire-lliin! ole«ni. This 
ihityll sell dlictdy tusiMiuumrs, "bo'll 
happits shcit tbemsehiMiutof abmilAU 
of uiHUftcalonrs « every sikeuf home 
nude apple pie. 

yheatmgour bodies nut of tint lllb 
may not hr to easy Whtndiecctvpii-- 
oprtn-iiS dmptheirs-.vo.-ir intake.>a>e 
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Text squeezed into a narrow vertical 

column almost becomes a long caption 

and therefore is very well read. This 

type had to be set flush left/ragged right 

because its measure is so narrow. Had it 

been set justified, it would have had aw¬ 

ful letter and word spacing. Notice that 

the photos are as tightly cropped as the 

text, binding the elements on the page 

together. Continental Profiles 

1.36 

The slanting left edge of this text relates 

the text to the image. This is easier to 

read than a ragged left edge because 

there is some degree of regularity here - 

the eye knows approximately where to 

begin the next line. Western Dentistry 

Wrapping text 

around an image 

i-37 

An intrusion into a column of justified 

type is highly visible. Ordinarily, a pica 

of space between the image and text 

provides the right amount of separa¬ 

tion. In this case the text-free left-hand 

column’s white space permits a more 

generous 2-pica space separation. 

Hippocrates 

1.38 

Wraparounds look best in a justified 

text setting. The eccentric column edge 

becomes more visible when contrasted 

with a clean vertical opposite edge. 

Wigwag regularly uses a wraparound, 

sometimes having more than one on a 

single page. This is not nearly as diffi¬ 

cult as it once was, because desktop 

page-makeup programs can pour the 

text into predrawn shapes. Neverthe¬ 

less, it is always necessary to go back 

and check word spacing for unattrac¬ 

tive gaps on extremely short lines cre¬ 

ated by wraparounds. Wigwag 

1.38 
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A more casual and easy way of wrapping 

text is to interrupt the copy and insert a 

visual, as with the super card here. It 

looks like a wrap because the corners are 

tucked into naturally occurring gaps in 

the type and because the text is set flush 
* 

left/ragged right. The visible grid and two 

large white spaces also help. Printed in 

several screen tints of two colors. 

Connecticut Lifestyles 

Contrasting 

typefaces 

1.40 

Trade publications almost always have a 

page listing personnel changes. The secret 

to making such a page work is to have the 

names pop out of the surrounding text so 

the page can be easily scanned. This ex¬ 

ample works because there is sufficient 

weight contrast in the names. Children's 

Business 

1.41 

This page is from an article reprinting 

various quotes about aids. Each quote is 

given a different typographic treatment, 

helping the reader understand that each is 

an independent item. It also invites the 

reader to become involved. Art New 

England 

hm* coNNacnarr urmruss rm 

i-39 
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We must commit all our resources to compossionole, coring 

services and preventive education efforts. These me ways of 

caring for the present while protecting the future. We see a lot 

of statistics about what it costs to care for people with AIDS, but 

what we don't hoar b what it is casting our society in terms of 

loss of productivity. Whsn you look at the artists' community 

and Hs future potential, you gel a better idea of just how 

devastating the losses in this field ore. Art is one of the ways by 

which we educate the world about this epidemic, and ironically 

many of those who brmg our attention to this message aro being 

lost. 

lorry Kessler, Executive Director, AIDS ACTION Committee of 

Massachusetts; Member, Notional Commission on AIDS 

Pursuant to a recent Supreme Judicial Court of Massachusetts decision, the insurance industry in Mas¬ 

sachusetts is allowed to require anyone applying for any kind of insurance to take an HIV antibody 

test. This includes anyone applying for life, health or disability insurance, both group and individual, 

regardless of the amount of the policy. This decision will have serious impact on any HIV-positive 

person who is seeking insurance as the insurance companies will in all likelihood refuse to underwrite 

policies for HIV-positive individuals or will limit coverage to exclude AIDS-related coverage. 

Women with AIDS/HIV are often taking 

care of families ond therefore receive in¬ 

adequate medical care ond support. We 

cannot overstate the need for services de¬ 

signed specifically for women and children. 

AIDS, The low & You, AIDS ACTION Comndttoe brochure 
Jennifer Wallers, Director of Community Services 

femray Community Health Center 

Beyond all other reasons, the battle to prevent the spread of AIDS is being lost 
because there has been no presidential leadership. Neither former President Reagan 

nor President Bush has sought or backed a national AIDS strategy. To conquer AIDS, 
the United States, along with the other nations of the world, must make a fresh 

commitment to prevention and treatment in the 1 990s. 

Losing the AIDS bottle 

editorial. The Boston Sunday Globe, 

December 3, 1989 

hems A/s rn*th&r$ five rite. 
fa w<j<. his j-&4<d)&rs£w°T> }-(>. 
he was dLL the fjHi denies -he 

* rtny <tn4 
dretSfetT so CocL.- -- 
he UkeJt-Uke tr up t-he 

fhj nob«4y c»\j 14 fjdvre <** — 

he 4iej -ff'om to 

Women hove played a role m the AIDS epidemic 

since the beginning. As nurses, therapists, social 

workers, and human service personnel, we have 

always been the front-line workers. This is not just 

because women make up a large percentage of 

the professionals in these fields, but also because 

lesbians and straight women were less threatened 

by ond less phobic of working with gay men. 

Rhonda Lind*, PhD. 

Coor&nalof ol Mental H«alth Training and Rosoach 

ftnway Community Health Contw 

1 fw, moAwr*, fovwUa... 
We treat AIDS like any other life- 

threatening disease. 
JoAnno Livonthal, Director of PubSc Relations 
Photrax Mutual Life Insurance 

ART NEW ENGLAND 1000 MARCH 17 
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Good Times, 
Bad Times 

Sometimes, even after you've made a 

fortune the size of Shepard Broad's, life can play 

tricks on you, l ike slipping yon the. hijpictt 

securities f aud in history. At S3 years of age. Shepard Broad is reluctant to 
grant an interview Me says he already has had all 
the lame and glory he's interested in, and nn desire 
to pursue any nunc. The will to make money, to 
do business, “well, that’s kind of all out of me," 
he says, “I am retired. I am an old man." 

A fair enough assertion for a man whose carver in Miami 
spans almost fifty years, whose indelible mark on the area 
endures in Bay Harbor Islands. American Savings and 
Loon, and the law offices of Broad and t assel. His name 
graces ihe Broad C auseway between Miami and the Beach, 
streets in Wav Harbor, and schools, hospitals, and other 
institutions. 

Yet Shepard Broad is only two wars removed from a crisis 
that was the greatest challenge of his life extricating 
American Savings from a 560 million loss in the wake of it’s 
involvement m the liSM Government Securities debacle, 
the largest security fraud in l'„S, history at the time. The 
name that five years ago seemed secure in the pantheon of 
South Florida’s shaper* wa* perilously close to ignominy; to 
Broad, redeeming American Savings svas in fact redeeming 
hit life’s work. “I put inall I had in temisof energy, thought, 
devotion, and dedication to save the institution," he says. 

i you were allowed to pay to 
your customer, but you were nevertheless 

with these tow-rale mortgages." 
In 1982, Brtutl was thinking seriously 

about divmifymg American's bttiincis. 
about reducing its tratUtioftal dependence 
on collecting deposits and making most 
gage loam That was the tear he met Martin 

reputation lor acquiring Florida banks and 
leading them into non-traditional lines of 

svas “Haltered and touched" that tile R roads 
asked him to invest in thetr iiutmition, that 
he was '•somewhat overwhelmed by the 
Broad family. It's a pleasure to pay my IS 
cents every time I goisverrhc Broad Cause¬ 
way” He raid That he cnvtvloned Itiandc as 
American Savings as being "an absentee 
llandtonll,” and revetted that he would 
defer management decisions to the Btsaads. 

Broad was Introduced toWamer in 1982 
by Warner's son-in-law, Stephen Arkv—an 
ambitious Miami lawyer who earlier had 
introduced Warner to the principals at ESM 
Government Securities in Fori Lauderdale 
“1 get a call then a young lawyer named 
Aricy," Broad recalls. “He asks me, 'Shep¬ 
ard, is American Savings for sale?' The an- 

suspeefed thar Winter, in his desire to 

aide and maybe make an end run tu take 

To prelect against that threat, a voting 
trust was created. A key provision of the 
trust was a buy-sell agreement between 
Shepard Broad and Minin Warner U gave 

lied titan before. American acquired! prof¬ 
itable Houston-based home building 
company, planned to move into commer¬ 
cial hanking, and bought a New York City 
brokerage firm. At the end of fiscal 1983, 
American Savings showed a record S1S.9 
million net income, and Brtutl had re¬ 
moved ItimsellTroni the thrift's day-to-day 

over is, ‘No. Who wants to know’' 'Mv Warner the right to set a price on rite 
lather-in-law,' This fellow Warner." common rimes of American, thcndctmnd 

Wittier brought several assets to the table, that Broad cither veil out at tlul price or buy 
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Wider columns need bigger type and 

more line spacing. The text on the open¬ 

ing page of this article is 12/15 by 24 picas 

and converts to this publication’s normal 

9/11 by 13 picas on subsequent pages. The 

first page’s enlarged text looks palatable 

and easily read. The hope is that by the 

time the reader turns the page he is too 

deeply involved to quit the article. New 

Miami 

1-43 
Begin reading this example at the bold 

lead-in. Continue down the left-hand col¬ 

umn, which is printed in purple ink, and 

then move to the right-hand column, 

which is printed in black. This treatment 

offers an unusual reading experience, and 

it must have been used for that reason 

alone. The Face 

1.44 

Sitting amid longer stories set in serif 

type, the briefly segment is set in Futura 

Extra Bold and printed in purple ink. The 

one-two punch of subhead/story length 

and contrasting typeface demands that 

this be read before either of the other two 

stories. Tampa Bay Life 

1.44 
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The text at the top of the pages details 

business developments of this corpora¬ 

tion; the text at the bottom reviews 

marketing decisions. They are differen¬ 

tiated by column width and typeface. 

Such typographic differences help the 

reader understand that there are differ¬ 

ent kinds of information on the same 

page. Bandwagon 

1.46 

Clear typographic contrast separates this 

sidebar article from its partner. Pulling 

part of the article out and creating a 

sidebar shortens the main text and gives 

the browser one more opportunity to 

enter into the copy. Breaking the copy 

into three short segments delivers on 

the headline’s promise. Psychology Today 

i-47 

A marvelous way of drawing the reader 

into a story or breaking up text is to be- 

The Key to 
Successful 

Therapy 
gin large and reduce the type size in 

successive steps. This technique also 

eliminates the need for heads, though 

the first few words must be particularly 

well chosen. The initial cap signals the 

starting point to the reader. Timber & 

Garden 

Setting 
specific, 

measurable 

goals isthe 
most effective 

approach. 
A clinical 

psychologist 

explains 
how this 
two-stage 

process works. 

nxarty. depress**-. headache*, 
panic attack*, anger, taneli- 
nrw—these and ether sign* of 
distress ant what pn.«npt most 
pcijpfe to seek an therapy. And 

white they're usually unsure about what's causing 
the prohh-m. they Igpe the. therapist win relieve it 
directly — ur at least help them And relief for 

The pain is the fiivu thing I sec when someone 
comes mlo my office, and it becomes tin: first 
order of business: Helievt; the person's distress 
as quickly :n possible Bui although sympuntis 
usually burnt people to therapy simply relic vine 
distress wm't produce las tin* benefits. This re¬ 
quires goal-setting, a task I consider the heart ol 
sjnetsful therapy. Hus usually happen* in two 
stages: early, short-term objective* Mowed by 
titer, tong-lerai goals. 

To get the moss oat of theropv. it's imputtattl 
u> rosier si md how rise process ipenues- Thera- 
P«i- .generally start with what we caB our work¬ 
ing hypothesis— a best-guess answer to the age ■ 
*1 therapy Quest Why non1 What, we ask 

ourselves, tipped the seak-s? What happened ttu 
brought this mao or «wai to this paihcular of¬ 
fice at this particular time? 

We try us come up with -stsao sun of answer by 
the end of the first interview'. IkxuK so helps us 
make a he tier diagnosis of what's wtoir. wloliui 
turn often suggests a specific treatment. Mcee- 
iwes: as we at cumulate more aisi owe research, 
better diagnoses should lead to more effective 

and expects frail ut 
U the swwer Is simple, the gcob we set later 

can lusually be rmplc. If the client says. "I warn 
you to teach me tn be strong enough to ask my 
kiss for a raise." the llicraptst can say yes he can 
re mi he can’t. “I wadt to lose 30 pounds' or Tin 
afraid of heights and I’d like to fty to Clncago 10 
see my mother" an- equally dean 

It is the rare client, however, who comes to a 
lust n|i|«antmeni with such specific, measurable 
goals. Most are much less sure what it is they 

BY PAULG. QUINNETT 

hope therapy mlaccomplish. beywidgmiisthem 
someumwdiate relief. But unless tyalsare *0 :is 
soon as pcosilie. clients may waste tunc and 
nvsiey fi.jtong lor help that doesn’t exvd. and 
therapists may waste the diems' time working mi 
problems the diems don't consider problems. 

Stage One: Setting Early Goals 
Here’s how to start deciding what |ou want your 
therapy to accomplish: 
1. As best you can. jot down what ion thmk is 
causing you dtstrex*- Tins list 0! events, relation- 
slips or stresses can be tong or «liort, but simply 
writing them down call help vou underaiiuid bet 
ter what has been going on, and going wrong. 

Bruigmg Bat information I11 your first resswl 
will help the therapist understand you better from 
the atari, and the process'd jnvparusi it may help 
you collect your rtaxiflhu for the first apputnt- 
ment. Your in-njht reveals a kit about how you 
dunk and how sou imdcrstand the way Hfo works, 
l-ell to their nwaitlcviecs and theories. therapists 
may come up with all sorts of reasons their cheats 
ire .'uttering Tlwy can be dead wrong and start 
therapy off no the wrong track, heading in the 
wrong direct* « 
2. Alter the first visit, consider . areluBy how 
comfort aide you fell WM you and the therapist be 
able to wurk Ingettier week after week.' Since a 
good reUtsinship is -o important ui successful 
therapy, vou sk.nM led a salnfyity lend of tried 
and understanding early mi 

U y«i didn't like her, or felt lie talked down to 
you. or found yourself drawing away 2nd losing 
hope, took lor another therapist- Rc-eat.h sug¬ 
gests that patiem-thcrapist enropatftjility is the 
best predictor of bow well therapy wfl p.c It's 
important, however, not to give up on therapy 
itself just twouse you don't dick with the first 

3. ,\s yvxi work with your chosen therapist in 
vetting early goats, try tomake them measurable 
m some way This roi l always cosy, but when the 
changes you want cun lw measured, it's a kg 
eatier to tell, ilrwn the road. Inw well the thera¬ 
py is working. 

For example, if you and your mother have » 
disastrous rdakuship. one gml might twin carry 

ii* v»ur temper. Alter you’ve dixie thrs tlirec or 
four tiroes, voull know vuu'xe made progress, 

Stecpragthroughtheniidit without nightmare, 
raising your grade-point average. gatnoig nr iis- 
irg! weight giving a speech wilhtiat your knees 
fcuvkiiK together -aB are measurable goals 
that writ let you know how the therapy is going 
Goals tint are timid. vague <u hull on psycho 
babble rl want to get my head together." or 1 
want to be a fuBy realized human being"! arc nei¬ 
ther helpful to you or your therapist art ire they 
e»8y achievable. 

It's best to (strip set your own goal*. Hut it you 
Idee leaving ditiicult questtons to the experts or 
find tins go.il-retting business confusing, don't 
worry about a. A big part of any thcrapisl'xjob is 
to Itelp you clarify exactly what it is you want to 
change and to help you agree- on wtat the two of 
y ou w8l do together to achieve it. 

Long-Term Goals: 
The Important Next Step 
tt'ijlt- agreeing ai earty measurable goals is vital. 
I often spend much of ray time homing a ciicnl 
clarify tonger-tomguah lor change tint are really 
(jiais for life suwess. rewarding retaUcrahip*. 
i-rea'.ive express*®, a sense a comietcnve and 
confidence in fondling conflict— the abdity: m 
Freud's words, “to low at*J work." 

Because rictertrorfingwhai you'd like to do with 
the test of your life involves ynur personality, 
beliefs, values, dreams ambit* ns and unjgiru- 
tton, there is no easy way to go also! it. But 
successful therapy demands precisely this sort of 
ielf-<-xptorai»i: tooking imo yvuu iulure after 
curefidly examining your past and, in the yrocris. 
prewiring you tc- set :i fresh course for Ihc life ytw 

One nveitt client —I B call her Sandra—is a 
good example of bow the process works. She had 
dime lluuugh lair divorce auecessfuly. moved to 
u new siartmenund w»* thinking 111 clungirg her 
job. After 20-some sessins, we were sorting tut 

the kind 'diature she wanted. It was the first time 
m her life Sarelra told me. Hat she (eft trnly 
respor.siNe ear her own future. The espenente 
was both heads and frightening. 

Ted always mace the l»g drcOTis," stir ex 

Three Issues to Settle 

I eel myself waclrog Before You Choose a Therapist 

Do you agreo on methods? Even after you and 

But Sandra had 
learned the thera¬ 
pist's (‘rune three 
live We help people 

them where and 

siee drpendenev- 
cuukt be destructive. 
As wr emervxi the fi¬ 
lial siages of therapy. 

hard work, setting 
givsls fee herself, fx-r 

"It’s scwry," she 
a-inwtt-d. this uk- 
rog charge of my life 
But then again. 11 
feck pretty god' n 

Paul 11. (JuiniHtl. 
PhD., is ifim-fW 1* 

S/Mimr Gmamilj 
.'folia/ Haillk Cdtlcr 

pnirftcv. lit is tlu nu 
tfiorqf Uni broil. The 
Troubled People 
Book inrd SuKide: 
Tie Forever Ogv'i- 
5>xi. Mi fiuWiM (9 Ouiiluiutm 
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st, shall he yean holy 

might. Ji is the mood 
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its spicy, tesinous, odot. (Ill 
punts of the tree are poignant; the sap 

hark and the mood, and the hlunt-tipp 

needles all release their inimitable are* 
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HEADLINES 

The best way to improve the look of your publication is to 

redefine the structure of its columns. That gets at the root of the 

“sameness” problem. But if making a structural overhaul is too am¬ 

bitious, the next best way to upgrade your publications appearance 

is to develop more compelling, more involving primary display 

typography. 

Headlines create the apparent person¬ 

ality of printed material (the underlying 

structure, or grid, actually does most of 

the work). As primary typography, head¬ 

lines are intended to stop the reader and 

persuade him or her to look at the sec¬ 

ondary (subheads, breakouts, and cap¬ 

tions) and tertiary (text) levels of typogra¬ 

phy. 

There are over twenty thousand type¬ 

faces available, some several hundred 

years old and still used because their pro¬ 

portions are so magnificent (fig. 2.01), 

many more recently designed (fig. 2.02). 

Selecting the right typeface for your needs 

is indeed one of the most important deci¬ 

sions you will make. Remember, however, 

that how you use a typeface is at least as 

important as what typeface is being used. 

You must consider both legibility and 

character when selecting a typeface. 

Legibility is the ease and speed with 

which the reader can decipher each 

letterform and word. Tops of letters are 

easier to read than bottoms (fig. 2.03), 

lower-case easier than caps because the 

word shapes are more varied (fig. 2.04). 

Letterspacing and word spacing that are 

too tight or too loose make reading con¬ 

siderably more difficult. Legibility is also 

affected by the choice of ink and paper 

colors. It is easiest to read black on white 

because that has the greatest contrast (fig. 

2.05). Any departure from that combina¬ 

tion must be carefully considered. Any se¬ 

vere reduction in contrast must be 

sampled beforehand to check whether 

creativity and expression are impeding 

communication. 

Character is the type’s personality. 

Some typefaces look plain or Classic or 

strong ox gentle or ffaasstt or solid. 
Some are quite elaborate or are designed 

to resemble various objects (fig. 2.06). 

These can be very useful in limited and 

specific applications, but they are not very 

legible, as each letter must be individually 

read. Appropriate uses of such typefaces 

include short two- or three-word head¬ 

lines or initial caps set into text. 

When selecting a typeface, consider 

the image you want to project. Match the 

typeface to the message. A typeface’s char¬ 

acter will be helpful, harmful, or unim¬ 

portant to your message. Use special 

typography that conveys character spar¬ 

ingly, only on pages that will be improved 

by such treatment, as on openers for fea¬ 

ture stories, for example. The rest of a 

Fish not, with thi: 
j Janson, 1470 

Fish not, with thi 
Garamond, 1540 

Fish not, with thi: 
Caslon, 1740 

2.01 

Fish not, with this 
Futura, 1927 

Fish not, with this 
Times, 1932 

Fish not, with this 
Optima, 1958 

2.02 

w;if 
1L 15 11UL V CL 

2.03 

Wilt thou be gone? it is not yet near 
day; it was the nightingale, and not the 
lark pierc’d the fearful hollow of thine 

WILT THOU BE GONE? IT IS 
NOT YET NEAR DAY; IT WAS 
THE NIGHTINGALE, AND NOT 

2.04 

Wilt thou be gone? it is not yet 
near day; it was the nightingale, 
and not the lark pierc’d the fear¬ 
ful hollow of thine ear, nightly 

Wilt thou be gone? it is not yet 
near day; it was the nightingale, 
and not the lark pierc’d the fear¬ 
ful hollow of thine ear, nightly 

2.06 
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What’s in a name? that which we call a rose woul 

8pt text 

What’s in a name? that which we call a rose ’ 
9pt text 

What’s in a name? that which we call a r 
lOpt text 

What’s in a name? that which we call 
llpt text 

What’s in a name? that which we ( 
12pt text 

What’s in a name? that which 
14pt display 

What’s in a name? that w 
18pt display 

What’s in a name? i 
24pt display 

What’s in a n; 
3 6pt display 

What’s in 
48pt display 

What’s i 
60pt display 

72pt display 
2.07 

2.08 

publication must be designed with unity 

foremost in mind. 

Some of the more elaborate display 

faces are not designed to be set in all caps. 

The letters do not fit together, and read¬ 

ing speed is slowed. 

Display type is used to draw attention 

to itself and to lead the reader to the next 

level of typographic importance, usually 

the subhead or deck. Most text typefaces 

make excellent headline faces when set in 

larger, bolder form. Legible text faces run 

horn a minimum of 8 points to a maxi¬ 

mum of 12 points; display type ranges 

horn a minimum of 14 points to an infi¬ 

nitely large size (fig. 2.07). Indeed, enor¬ 

mous letterforms cropped by the edge of a 

page can serve as a very effective visual at- 

tractant (fig. 2.08). 

Selecting and using visual signals in a 

logical way that illuminates the relative 

importance of the typographic treatments 

will convey the message memorably while 

requiring little effort from the reader. Ar¬ 

bitrary emphasis and signal selection, 

however, will significantly hinder the ab¬ 

sorption of the content by the reader - 

though it may look quite attractive. 

Display type sends visual signals that 

should demand attention. It must have 

sufficient contrast to stand out horn the 

surrounding material. Rarely does a mes¬ 

sage suffer from too much contrast (ex¬ 

cept when the designer selects too many 

typefaces or introduces too many slight 

variations that the reader perceives as 

confusing). But it is impossible to make a 

headline too much larger than text or too 

much bolder than the subhead. Contrast 

clarifies a message by making it easy to 

distinguish one element horn another. 

As a general rule, do not use more 

than two typefaces on one project, and do 

not use more than two weights of each 

typeface. Add italic versions of each 

weight, and you have eight typographic 

“voices,” which should certainly be 

enough to convey any message. If you 

need more than eight voices, you are defi¬ 

nitely overdefining the kinds of informa¬ 

tion you want to convey. 

Attention can be caught by increasing 

typographic contrast using the following 

visual signals: 

• size 

• weight 

• color 

• stress 

• format 

• character shape 

• character width 

• density 

• position on the page 

If you mix these means of contrast, be 

aware that you may confuse the reader 

with unclear symbols or an unclear sys¬ 

tem. 

Size: Small/large; big = important; 
small = less important; big = read first; 
small = read second. 

Weight: Thick/thin; the eye naturally 

goes to the darkest area first, so the most 

important type is made bolder. 

Color: Dark/light or black/contrasting 

color. 

Stress: Vertical/angled; the letterform’s 

stress determines whether it is roman or 

angled. Angled type comes in two variet¬ 

ies: italic, which has a complementary ro¬ 

man typeface, and oblique, which is a ro¬ 

man typeface that has been pushed 

sideways. Oblique type has the same 

letterforms as its roman counterpart. 

Italic type has different letterforms in its 

roman version (fig. 2.09). Angled type is 

used for emphasis within an area of ro¬ 

man type. Italic type suggests the touch of 

a human hand and is often used for pull 

quotes, which are direct thoughts of an 

individual and thus more human. 

Format: CAPS/lower-case; CAPS/ 

SMALL CAPS. 

Character shape: Hard/soft; serif/sans 

serif, shape of letterforms, and position 

on the page. 

Character width: Narrow/wide; ex¬ 

panded/condensed. 

Density: Solid/outline; positive/ 

H; tight/loose. 

Position on the page: vertical/horizon¬ 

tal; top/bottom. 
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No matter which typographic con¬ 

trast variation you use, it is necessary to 

maintain a condition of clear “nor¬ 

malcy” so that the unusual element re¬ 

ally stands out. If, for example, about 

half a page is set in regular and half in 

italic type, which of the 

two is asking to be recog¬ 

nized first? Neither is in 

the majority, and so neither is special, 

and the reader is simply confused. A 

very wise artist named Leon Appel told 

me years ago about the 75 Percent Rule 

he followed to maintain maximum vi¬ 

sual interest (fig. 2.10). The 75 Percent 

Rule is simply making sure one element 

is about three times bigger than any other 

element. It is a good way to remember 

to have one dominant element. 

The effectiveness of display typogra¬ 

phy is not dependent on the black 

letterforms, but on the management of 

the white space between and around the 

letterforms. Because display type is al¬ 

ways brief (to grab the reader’s fickle at¬ 

tention), letterspacing, word spacing, 

and line breaks become very important. 

The speed at which words are com¬ 

prehended is dictated by their typo¬ 

graphic presentation. Except in gross 

instances, the space between individual 

letters is only noticed when the type is 

larger than about 18 points. So letter¬ 

spacing becomes very important in dis¬ 

play typography and is somewhat less 

so in text typography. The optimum 

letterspacing is invisible. It is un-self- 

conscious. You are not even aware that 

letterspacing exists when it is done well. 

Words are strung together to form 

lines of type. Word spacing is the glue 

that holds lines of type together. The 

secret to good word spacing is also in¬ 

visibility. The reader should not be 

aware of the type that is being read but 

should be concentrating only on its 

meaning. Display word spacing is often 

too large, the eye leaping across too- 

great spaces to get to the next word. 

This significantly slows the eye and 

eventually makes the reader acutely 

aware of the process of reading, at 

which time he stops reading and finds 

something less effortful to do. 

How a line is broken becomes im¬ 

portant in type that is 14 points or 

larger. The aim is to break for sense. A 

phrase attributed to Danny Kaye illus¬ 

trates the point: 

Words have a rhythm, and the rhythm 

must be followed for maximum com¬ 

prehension. Read the words in a head¬ 

line out loud to find the natural breaks. 

Try not to break a headline to follow a 

design; rather break a headline so that it 

makes the most sense to the reader. 

Display type (headlines and depart¬ 

ment headings) should relate in some 

way to the flag (logo) on the cover. For 

your publication to achieve visual 

unity, the editorial - or non-advertising 

- pages must be consistent in some way 

or ways. It is easy to develop a typo¬ 

graphic system that uses a few varia¬ 

tions of a single typeface. Display type is 

the most visible type and therefore 

makes the biggest impact, so typo¬ 

graphic consistency is particularly nec¬ 

essary among the logo, department 

headings, and headlines. For example, 

in figure 2.11 The Treasury Pro uses 

Palatino Bold on the cover and for its 

headlines and subheads throughout the 

publication. This consistency gives a 

feeling of cohesiveness and unity to the 

product and reinforces the singular per¬ 

sonality of the publication, traits that 

endear a magazine to its loyal readers and 

make it more popular with advertisers. 

It is a good idea to change typefaces 

for a specific feature story, to give it 

more emphasis in the magazine, which 

is a correct treatment for a true “feature,” 

or special event. The display typo¬ 

graphy must then remain consistent 

throughout that one story. 

Make headlines smaller and blacker 

than you think they should be. If the 

story requires a short headline, add a 

lengthy blurb describing the article to 

supply darkness and attract the reader’s 

I'm so tired I could sleep for a week who would care to join me 
in saluting the glorious members of our crew. 

Tempt no(T)lespfera 
roman 

2.09 

50% 50% 

boring 

75% 

interesting 

2.10 

TreasuryPro 
ihc firM Mwrte Sot ftOHuy ldi»s 

Monitoring lockbox 
performance 

Others we sim¬ 
pler. rmpimiOng 
management’ type 
reports mare than 
qumitiiative 

The importance of credit 
rating verification 

th*w4* utirfc r, i-i.-r.J !>v 
VUkU 

investor should 

establish a rela¬ 
tionship with 
Moody’s and 
Standard A 
Poor's to obtain 
a edit informa¬ 
tion directly 

suouni* <}>a.a**ioD 
U «' l.-'-V—K.' llvK 

»Sthev#* nrtWw* - 

2.11 



tJVtf bounty 

is as boundless 

as the sea, 

my love as deep 
18/20 

j7Wy bounty 
is as ooundless 

as the sea, 
my love as deep 

18/16 

2.12 

Mi BOUNTY 
IS AS BOUNDLESS 

AS THE SEA, 
MY LOVE AS DEEP 

18/20 

!My bounty 
ISAS BOUNDLESS 

AS THE SEA, 
MY LOVE AS DEEP 

My only love sprung from my only 

hate! Too early seen unknown, and 

known too late! 

My only love 

sprung from 

my only hate! 

Too early seen 

unknown, and 

known too late! 

2.14 

the flowers now that 

frighted thou let’st fall from 

Dia’s wagon. 

A sad tale's best 
for winter 
Daffodils that come before 

the swallow dares, and take 

the winds of March with 

beauty. Violets dim but 

sweeter than the lids of 

Juno’s eyes orthose of Dia’s 

trerea’s breath 

pale prim rose 

that died unm: 

ried, ere they j 

can behold an 

bright Phoebu 

in his strength 

A malady mos 

incident to the 

maids. Bold at 

oxlips and the 

crown imperia 

2.15 

eye. Reduce the line spacing in headlines 

to make them darker. Ordinarily, the rule 

for line spacing in display type is: “De¬ 

scenders and ascenders should never 

touch” - unless it looks better when they 

do. When ascenders and descenders 

touch, they create a visual spot on the 

page that cannot be avoided (fig. 2.12). 

All-cap headlines in particular should 

have no extra line spacing because there 

are no descenders to fill in the space be¬ 

tween lines. Minus leading, or removing 

line space, makes a headline darker and 

more visible (fig. 2.13). 

Headlines can be structured to con¬ 

trast with the text, to stand out on the 

page. For example, a headline can be 

stacked in several short lines, as in figure 

2.12. Type should reflect different tones of 

voice. The same words presented in three 

lines “sound” different than when they 

are presented in six lines (fig. 2.14). 

In two-line headlines, the second line 

should be shorter than the first (fig. 2.15). 

The short second line encourages the 

reader to continue on to the text because 

the end of one element is closer to the be¬ 

ginning of the next. 

Headline treatments fall into three 

broad categories: alignment and position, 

contrasting type styles, and the integra¬ 

tion of type and imagery. These three 

areas are illustrated by the examples in 

this chapter. But whatever the treatment, 

the best headlines are provocatively writ¬ 

ten and have a point to make. A good 

headline must be more than just visually 

attractive; it must be written to say some¬ 

thing. It must be meaningful. 
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Treasury managers 
rate quality of services 

As a follow-up to last month's bank ratings, we 
have selected several key cash management ser¬ 
vices to show how the 17TX) treasury managers 
interviewed in the 1987 Phoenic-Hocht Corporate 
Iniurvirw fell about the quality of the hank ser¬ 
vices they received 

TWcnty hanks are represented in the rank¬ 
ings shown. However, all the hanks did not 
receive a minimum rating in all five of the ser¬ 
vices shown. (A minimum rating was selection 

by 25 or more respondents) The top ten banks 
that qualified lew ratings in each service are 
shown in Figure 1. Seven of those ten banks 
made the top ten in total mentions as first, 
second or third most inifsirtant cash manage¬ 
ment banks Thus, their inclusion on Otis list 
should not come as a great surprise Interesting¬ 
ly, one bank - Fust Chicago - made the lop ten 
list without making any one of the individual 
lists. Its average rating was consistently high, but 
not high enough to make the lop positions in 
any one service. 

To probe deeper into the ratings, we selected 
five basic treasury services- 

•Wholesale locktxA 

Bank 

Fsl- Wachovia' 

Norwcsl 

Mellon* 

Natl Bk-Detroit 

Citthank* 

Conti III.' 

Aw Kalin r 

434 

02 

428 

4.26 

422 

420 

•Controlled disbursing 
• Domcsltc wire transfers 

•ACH services. 
Thise five should provide a gcod tel of ser¬ 

vice from which lo investigate the hanks Father 
nine or ten banks arc rated dir each service al¬ 
though, in most cases, then- are only three 
"places' That is there aie only three distinct 

Alignment/ 

position 

2.16 

A hanging indent pokes the leading line 

of type into the left margin, increasing 

its visibility dramatically. This headline 

hangs into a 21/2-pica margin. 

The Treasury Pro 

2.16 

Computers 

MAKE WAY FOR 
THE SALESMAN’S 
NEW FRIEND 
Our latest survey provides the 
first hard numbers on how laptops 
are being taken up by cutting- 
edge marketing companies. 

THAYER C. TAYLOR, SENIOR EDITOR 

“Laptops in sales have moved from the 
evangelical phase to the early adopters 
stage,” says Fred P. Burke, chief oper¬ 
ating officer and cofounder of Sales 
Technologies, Atlanta, which builds in¬ 
tegrated sales automation systems 
around the “have capability, will travel” 
machines. In a recent month, Burke 
claims, Sales Technologies won six 
contracts with Fortune 100-type com¬ 
panies. When the company started in 
1983, Burke was lucky if he found that 
many prospects in a year, he recalls. 

Indeed, signs abound that the di¬ 
minutive lightweights have shed their 
novelty image and have embarked on 
the road to becoming standard equip¬ 
ment for field sales forces. 

Roughly one out of seven market¬ 
ers, 14%, use laptops in the sales or 
marketing area, according to a recent 
Sales & Marketing Management sur¬ 
vey. Furthermore, three out of four 
users, 77%?, say that in a two-year 
timeframe they’ll buy more laptops, as 
well as boost the machine’s use level. 

Todd Scofield, executive vice 
"--'-ketincr of thf* Himu 

depend on laptop use, the report adds. 
Laptops are the PC market’s hot¬ 

test segment. Computer dealers hiked 
their orders for laptops a blistering 
500%; in the f^t nine months of 1987, 

-onthlv —' 

ed information, helping him track cus¬ 
tomers and prospects more efficiently, 
and enabling him to make more con¬ 
vincing presentations. Equally impor¬ 
tant, their benefits are an increasingly 

*-*rT rpfaininrr 

2.17 

In addition to sharp typographic con¬ 

trast, this example makes use of eye¬ 

catching white space by aligning both 

the headline and deck flush left with the 

second column. Sales & Marketing 

Management 

2.18 

Headlines do not require horizontal 

base lines. The word mentor is printed 

in a 40 percent screen tint, making its 

verticality more subtle. Public Pedagogy 

2.17 

2.18 
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2.19 

This article is about a legendary skier, so 

the reader is led into the type by a line of 

dots suggesting a perfectly carved turn in 

deep powder. The primary words, stein 

at sixty, evoke the hands of a clock and 

are printed in red and orange. The white 

space on this page is left intact. Lodestar 

2.20 

This headline and department heading 

combination is repeated at the top of ev¬ 

ery product review in this magazine. Each 

review begins on a left-hand page, but be¬ 

cause there are as many as twenty-five 

pages between reviews, this very powerful 

treatment was developed to help the 

reader locate the next review quickly amid 

the intervening advertising. Audio 

2.21 

This headline at first appears to have been 

haphazardly placed, but it in fact follows 

its own internal structure. It is set flush 

left, except for the word reflection, 

which pokes out to the left edge of the live 

area for emphasis. Notice also the excel¬ 

lent blend of type sizes and weights on 

this page: each variation helps the reader 

perceive a difference in the kind of infor¬ 

mation being expressed. Golden Years 

Story by Kalhorlno Reynolds 

,n ‘"'encof'^ort- 

S' 
to 

-u o 

I 

£, 

* 

Partt City 
residents and morn 

than a law visitors can 
recall exactly whore 
they llrsl saw Siam 

EriK&en on skis The 
description generally 

goes like this 
•It was right on this 
lilt going over thal 

bump near me top. I 
looked down and saw 

iho most majestic, 
gracolul skier—like 

a phrase that has 
become a watchword 
lor perfection To bo 
like Stein wouldn't be 

notir and family 
man—skiing al Deor 

Valloy nearly every 
day ot the winter and 
tty fishing in Montana 

throughout the 
summer The pattern 

is interrupted every so 
often lor trips to 

Europe and oilier 
mountain communi¬ 
ties throughout I he 

2.19 

2.20 

A 
REFL 

O 

The. irttt imim/iudlity 
of a home is achwivd 

through tlrsinn. 

ECTION 
m 

TARA 
by Nancy S. Hancock 

he wanted soft. mveMsne surrrasndinsr* AbBV,!Th*' 
■akhinjf, peaceful tones to Itarmorntc with 

.rr,, 1..1 ,.w, -i,..j with belli 

ribjecti'.v: raw totrunsform a stamdltorbnwTisMie 8elow, „aotn ^ 
apartment into a reflraimi d Tara' 0 ^ Oown ,h„ 

Bruit: Bierrnnti. nl link* Bicruum Design. Inc., st < holt, ot to.n from 
out to debauch ourtiber IhodtalkrtKc. Sr, many r«- the Svingrdmng 
pkt arc afraid d setting a -.•.nKtoculicr-design." Brace one. «shn The 
admits. “So wt Vxitt'd ttrdu tilings in a way tint wasa fiving room 
iittk* different—tin? adds a little imtrwl. duptoyi «*yl« and 

"A tot nf rJivefcgtere d»p Up flaw w»* total very tomfon. 
small tines The fart isthsl this brtmn*i> moused totk-.i 
house; Uut first fine was a parka fewr. the third was 

* where the servants were, and this 
I was irx'secwid Saw, wlmre ihelnd 

This sissi.- omsKis ol 3 living 
niontai tddimng mint ascnc room 
at tte front «f the htw*. Diwn a 
nanuw. hallway. tow find the kit- 
dien,l)athf ijitti .a dnsTing ra im, 
and twosmalkr bedrooms. Tumi 
living anaoiuals approximately 
l,0|X> (n t. and Bienrem set out 
to create the illusion of «n 

| eiorjsms. Within numeric 
confines. he created 11* feefol 

& rxninnvcianjnrt 
C**"” -ci His plan called for the 

2.21 
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TOE 
subtle: secrets 

OY ASA SABIR »MOICS*ACHY 8V JOSH MITCMlll 

I i!K writing this nr! a cnkl gray <My 0*: naciimumi. !he gbur wtnc 
in Cht-jjtti Oo days tor this i wvnwfcr Queen - Suif Kvslauranl used tn tv. 
why I eVW left Himm. There R. al*'vf Tfac pI»ii>Braiik Mrewupswus years 
mv dunk, 3 Dave) CumweS plvilii- of my i&tnry.i &vre rigli! by Kafinlire 

(>f Piint-nd Hcri taken tnsn >j«; I*arfc, look iny two sijiii swinmi/w ui 
mi. U shows the Ions sweep of ocren, the Ramona IkaJi ahiKAI every dsv, 
(he pukn Irees in Kapjotanl Pwk. !ht read And wrote in ijwse trade winds, 
&e*cfe by lire Kaim.au Uo.idi Hole), wawlwi the tloise Cst# pSde past the 

M Swruoj'Wo 

STRATEGIES 

USERS 
GROUPS 

NETWORKING FOR POWER 
umnulvr uwr* grout*, wlwli hare laretijiuiuiK' 
,'n loop as |ieisiiit.il rumisiivu, »e »kwl| 
hinaileulnji ilmli uniw.ner, liovirwoMiret* On« 
spinnol ,.s Iiwker havens Irvanriitnl h> lire 
urtialf.il rlfcj, lives »usi|» are ferrewiroily 
tnwlmji loiifuiie manayiTii and |imk wn>» 

(ionola or* dltcovering a 

reservoir of Hptrtilt at 

I. Mk™ Manners 
i users group meellngt. 

irrommpiilBf fYnh ulmuo, 
,u«l StKieiy If* the MjMjKmotu rvf l*m(t*iloii4 Cunipuiing. 
.iiOTline tire rtssnpHlffr ton* ,'niv III numcm. ohm* Hsuns 
of oinim tivii >. i ranting. arvl iirnduoon , wp-mdc ik.hMr» 

are wsrmrnK lit uki. »|:itu|iv • fi«{v<?jdty Uln 
nuiwKeineni-oneUlivI piM(».i<sraino nv» pmyfrir an S> 

BY RUSS LOCK WO Oil 

It's like group ttiorapy. 

2.23 

2.22 

Thirty five y(*ai$ after a 17 year-okl New 

Jersey high school dropout arrived in 

Hollywood; i wemy years after hi -turned 

moviegoers' heads with a bit pan in a 

niotorryeli- saga of two dojxj dealers; 

t hirteen years after winning his first Oscar 

for (ilaying ariiisfil in an insane asylum, 

Jack Nicholson is It. 

Call him Smilin' Jack or Happy Jack. He 

is the Jack of Hearts'-'I know I’m sexy to 

some people"): and now, with tlielmnanza 

BATMAN, he is the Jack of [)lanidiid.s(his 

estimated take front box office and mer¬ 

chandising: $50 million). 

2.22 

This is a very interesting combination of 

centered, flush-left, and justified type. The 

centered networking for power bisects 

the page, separating the headline above 

from the text and subhead below. The 

headline is the same typeface as and 

aligned flush left with the initial cap in the 

text. Personal Computing 

2.23 

What a magnificent study in verticality! 

The h and n of Hawaii are enlarged and 

mirror each other. The awa is palin¬ 

dromic (the same forward and backward) 

for more symmetry, subtle secrets has 

been heavily kerned to match the visual 

width of Hawaii, and the subhead has 

been set centered. American Way 

2.24 

Creating a headline column by carefully 

filling each line to full measure is a much 

used and never boring treatment. This 

headline is sized and the typefaces chosen 

so that each line comes to full measure, in 

this case 30 picas, dealing and joker, 

printed solid purple, are condensed varia¬ 

tions of the same sans serif type family as 

the expanded and letter spaced with the, 

printed in lime green. Blockbuster 

2.24 
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2.25 

These mini-headlines introduce separate 

segments of the editor’s message. Printed 

in Columbia blue, the all-cap, bold, sans 

serif setting contrasts admirably with the 

text. The flush-right setting binds each 

headline clearly to its text. Columbia 

2.26 

This simple yet very strong headline 

works because each line is sized to the 

same width, creating an effective align¬ 

ment and increasing the visual impact by 
* 

creating a recognizable shape. Heavy, sans 

serif type defines each line clearly. Printed 

in two shades of tan on black with full- 

color photos. Lodestar 

2.27 

making a statement wraps around the 

bottom left corner of the photo, with the 

subhead aligned flush left with the spine 

of the e and the vertical edge of the photo. 

Such clear relationships separate real 

typography from mere type use. Printed 

in deep red and black with the photo as a 

duotone. GP Growth 

NOTES 

Getting Out the Word With this issue, we renew 

our acquaintance with 

70,000 readers who may 

not have heard from us 

since June of 1988, the last time we 

mailed Columbia Magazine to the entire 

alumni body. We're delighted to add 

such a large contingent of discerning 

readers to our mailing list for this and 

future issues. 

Some history: Columbia was estab¬ 

lished in 1977 by the Office of 

University Development and Alumni 

Relations. We began as a quarterly 

mailed to 30,000 alumni donors and 

friends. That number grew steadily as 

the percentage of donors increased, 

and the frequency of the magazine 

went up, too, to six times a year. 

Last summer, with the support of 

Peter Buchanan, vice president for 

University Development and Alumni 

Relations, and our other colleagues at 

UDAR, we dpveloped —1 fo s^nd 

2.25 

keeps you inforihed about Alma 

Mater. 

THE PI0PU Thanks to the people 

WHO BRING who keep our alumni 

V0U records tidy we have 

COLUMBIA some idea of who you 

are. Let me reciprocate and tell you 

about us. New to our masthead as 

publisher of Columbia Magazine, 
though not new to our operation, is 

the aforementioned Peter McE. 

Buchanan. A graduate of the Business 

School and Teachers College, Peter has 

been vice president since 1982, his sec¬ 

ond stint in the University administra¬ 

tion (he was here as vice president in 

the 1970s before leaving for a similar 

post at Wellesley College). 

Also new to our masthead, though 

again not to our operation, is Bill 

Oliver, listed among the members of 

our advisory committee. Many of you 

know Bill from his long service to the 
-JJ... • wurinho- ' 

Florence Keller, art director, has 

been with the magazine since its 

founding 13 years ago (for two years 

before that she was a senior designer 

in the Office of University Publica¬ 

tions). She's overseen several 

redesigns as well as some technologi¬ 

cal transitions, most recently the 

switch to computer publishing. 

THE I've been with Columbia 
BBT JOS since 1979, loving a job 

IN THE that has taken me on a 

WORLD tugboat ride up the 

Hudson River, to the laboratories of 

world-renowned geneticists, to oper¬ 

ating rooms at Columbia- 

Presbyterian Medical Center, to 

speeches and seminars by the likes of 

Leon Lederman, the Dalai Lama, 

Eudora Welty, Vaclav Havel, and hun¬ 

dreds of others. My husband, Peter, a 

lawyer who slaves daily over securi¬ 

ties regulations, save n- <■ 
lob in the 
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THE ACQUISITION 

OF BP&P 

7I 

A GOOD FIT, 
A NATURAL FIT 

These wv lire words being used to 
describe itetxgla-Pacific's Sfif-o- 
tnillion ni-quisition of Brunswick Pulp 

& Ibiper Co. (B1W) from The Mead Corn 
and Scott Paper Co 

Oar first RU\Jor pulp and paper arqnlsi- 
■ion since I8SI, the purchase of one of 
the world's largest bleached pulp and 
paperboard mills "muketnclearsiau'inenl 
lo the industry that we are serious when 
we say we intend lo become a dominant 
force In the pulp and paper industry," rays 
Pete CorrclI. senior vice president- puip 
amt printing paper. 

•Inst why Is BP&P such a good fit for 
Oeorgia-PacUU'.' "If provides us with 
bleached softwood kraft pulp. a product 
(i-P didn't have; Us bleacher! board oper¬ 
ation eomplanems G P's existing machine 
at Cnwsett; its flmbwlauds arc among lire 
be* in (he South and in close proximity 
In some of imr facilities; and It's in a re¬ 
gion where G-Pi? known." notes Correll. 

"The fort rliatweare iuGeorgia.iimlhave 
a gypsum wallboard facility in Brunswick 
works to our advantage,~ he edits, "ttfe 
aren't unknown." Another advantage Is 
that (J-P is familiar with BP&P'aoperolIons, 
which reported to Correll while ho was 
at Mead Cwp Correll served « chairman 
of IJP&P's baud for several yean before 
joiningGeorgia-Pacific enriier this year. 
"It's like going home again." he sal's, 

Describing Brunswick as a large world¬ 
scale pulp mill located In south Georgia 
that (Itv well irr our wood basketCorrell 
says It provides an opportunity in busi¬ 
nesses 15-P is good nf-proiludngaiiil 
.selling market pnlp and bleachedboanl. 

The aapilsltlon Is net only a goml fit 
for Georgia-Pacific, but also one for BP&P. 
"Por wain lime II was evident (hat wo did 
not Btstrategically with Scotland Mead 
but sve would fU min Oiuigla-Parifie's 
focus," says Paul Marsdon, who previously 
served as president of BP&P and tuts joined 
ihc company a< general manager of G-P's 
Brunswick Opumtions. 

Marsden also mentions the word "oppor¬ 
tunity" when quaking about what the 
acquisition means for BP&P “ll givea us 
the opportunity to lumpin' our oiwralion 

a tonnage and quality I'anrtsieun 

MARKET PULP 
AND UNERBOARD 
Die Bmnswidt mill produces approx¬ 
imately I,SOI) tons per day of bleached 
softwood msrkci pulp and 500 urns pit 
day of bleached pnpeibonnl need In make 
products such us folding rations, paper 
plaits and cuju. Dlls douliles (i-P's 
bleached board capacity, making us among 

I8 

2.27 



34 o»> TYPE IN USE 

2.28 

2.29 

SPECIAL REPORT 

CANTHEAMA 
SELL ITS OWN BRAND 
OF MALPRACTICE REFORM? 
Organized medicine contends its radical plan is fair, workable, and 
constitutional. But even some defense attorneys have reservations. 

By Carol Stevens 

If the- American Medical As- ]>ocled legal challenges. And ifit to help other state* that want to 
socialion hoped to cause a gets past those hurdles, the plan try all or part of the plan, 
stir with its self-proclaimed will still have to prove ca|»d)lc of “WVre not going to go out anti 

“radical" solution to the mal- delivering stable malpractice beat on statehouse doors," Todd 
practice crisis, it certainly awards and administrative aav- says. "Some states have solved 
succeeded. When the propos- ings sufficient to persuade incur- their malpractice problems 
-I *—J-'™“- 1 Mrrt" • model*'* ' -ir ft,.— t,™ — 

2.30 

2.28 

Headlines can be distorted, as in this 

exaggerated example. The dynamic, on- 

rushing headline treatment continues 

throughout the eight pages of this story, 

propelling the reader from spread to 

spread. It ensures that each spread is 

seen as part of an entirety. Colorado 

Rivers 

Contrasting 

type styles 

2.29 

Contrasting typefaces, in addition to 

width alignment, are used here to great 

effect. Notice that the overscore’s width 

matches the photo’s. BP America Scene 

2.30 

This headline/subhead combination 

uses vastly different members of the 

same type family, and the all-cap treat¬ 

ment contrasts with upper- and lower¬ 

case. The V2-point rules and flush-left/ 

ragged-right setting give the type a 

simple, clean environment. Medical 

Economics 

2.31 

Headlines need not be huge to be no¬ 

ticeable. This magazine uses a consis¬ 

tent sinkage of 13 picas at the head mar¬ 

gin, giving the relatively small 18-point 

headlines visibility in a great deal of 

white space. Architectural Record 
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Like the previous example, this head¬ 

line is not set in very large type, but it is 

made quite visible by leaving generous 

white space all around. Caring 

2-33 

The headlines reside in a column to the 

left of the wider text column. This for¬ 

mula makes a quick scan of headlines 

easy. Budapest/America 

2.34 

The extreme vertically of-the all-cap 

headline contrasts with the horizontal 

flow of the very bold text. The vertical/ 

horizontal playfulness extends to the 

use of rules (printed in red). UCLA 

Magazine 

AGING 

armed fWj 

GRACE Compelling stories about grace from the life 
unmerited assistance and death of Solomon of megrad p34 

VISION frszterqom excels at having a regional vision 
imaginative picture but falls short in actualizing its plans p38 

. UNION King Matthias found himself needing to nag- 
joining into one abate for what he once commanded p42 

CONTACT Crops and industry meet side by side at Dun- 
association and touch aujvaros, mating a potent mix p46 

The Mid-Like 

Years 
BY BJ l'll lTmTHSSAKrOSI 

Thn \rfnmlr yoMliftim M 
njp. Thwr uhn irtnlhrr Ihtm 
htit fitlit im Hit tiilluf 0/ iMr 
nrUnmmli, <ha«n/Hng luiitr 
Mff'gninnl in ntrlin imn inln 

2.32 
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BY MARK nHEB-EH 

Kens the home videos, lorget the chocotste cNp cookies, and wear, 
don't mall, the hand-sewn clothing. these days, many anxious tngh 
school seniors, twsre ol the competition lor entry mtn top-ranked 
universities, send such gimmicks to unhrarstty sdmtssloos a mews 
In a desperate, hoy look at-ioo attempt lor ittentloo. But they won't 
help, particularly with respect to UCLA and thB University ol 

CsHlornia. 
Entrance demands on the University ol Cailtornla, specifically Ms 

two most popular campuses, UCtA amt Berkeley, have tecressefl 

greatly m recent years lor two main reasons-Browing academic 
excellence (both aro consistently ranked among the best pubkc uni¬ 
versities In the country), and the increasing expense 01 a college 
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"Th< most important pan of the human re 
Varna job a to redesign compensation to re¬ 
inforce the motivational atpecti of the )ob," 
Berger lays 

The push lo redesign competuaukm plans will 
mean that employees nil he ailed to ihare In the 
mil. Other strategies companies will uie more of¬ 
ten include: 

• DilTetentiol mulct pricing 
• Competitive level reductions 
« Twu-tkr pay srsleun 
• Bote pat ltet:ei 
• Lump-vum uniform pay 
• Piofit dialing 
• Gainsharing 
• Combination ineentivei 
"Molt companies are in a survival mode 

no»," Berger says. "But If they're going to tutvive 
and prosper they're going u> hair to adapt" V 

Boost 
the HR 
Profile 

paeplaflrtt 
and 
functioning 
professionals 

You can t participate in mote than 50 merg¬ 
er! and acuuislnons without Iramlng a lia about 
the role of human tesourcev In cotpotale Anwtica. 

Chattel F. Bitch off now preitdent of Good¬ 
rich St Sherwood Co., hat been through the 
mrtgrr wan and luu tllitilled hit eiperiencr into 
11 htoad guideline! that penonnel executives can 
follow 11 they want to boost theit corporate profile 

businesspeople lint and functional profeielonali 
second. Bwholf tail such a nance will inevitably 
male the human reaounfe dc|iattment mote 

I) It!» essential ut hate a global ourlnol In 
all menu. It l> important in cnniidet what goes on 
in the cotpotale boatdroom, bui alio away Irom It; 
to monitor what goat on nationally and inter- 
nationally; anil to watch Congteiv, academia and 
othet inlluemlal iniututlom. 

1) Human resources caecutlvea must mite a 
mulrldiscipllncd approach to the function. They 
mult haw a handy-on wot king facility In (he tatla 
of the department, hot they mint alio understand 
lahot relation* and be able to develop ynategy and 

4) Compcaaatbn and henefila muyt he 
yeaponiive to employer need*. 

5) Training and development it crudai. 
particularly lot executive*. Such (mining mutt 
incotporatc both internal and external resource* 

him- or hereelf u a umfidanre of llte CEO. If 
•uch a relationihtp doesn't exist, the HR else- 
olive mum develop hi» or her (xnidmom drill! and 
win rite CEO', confidence. 

?| Human resources executive* mutt rake a 
leadenhip nde in mergen, acquisitions, 
dtnmtuing and rettnicturing. 

8) Strategic human resources plant mutt be 
developed 

9| Human rrsnunra executives must have a 
clear perception of themselves and their staffs. 
Those who undetsiand their rede haw authority 
and MKcceil; tlsose wlici do mil undettund theit 
tole haw no power and therefore fall. 

10) The human rrsoutret department » a 
prime catalyst to move people 

11) The absence of change wdl eventually 
lead to Ciuporate death Human resources exec • 
utlvra, iherefute, mint be iliaiigr agrnts. 

II) Personnel executives must lostct creativ¬ 
ity and Innovation. 

In addition lo I line genctal guidelines, 
Blschoff alto offers some ipcclltc tuggrsuoni for 
dealing with the merger and acquisition pnreeas 
rlusr, he says, 'demands rliar It nr HR driven. Be¬ 
cause 98% of all ralceowrs are friendly, the people 
equation must lie properly munagni " 

DlschofT V»y» three Itep» arc rwenrial In make 
(he mosr ol ilie human resources depoirmem dur¬ 
ing the rakrover process: 

volwd from (hr lieginnlng. 
» Tile lead player In ihe priwrts muxt la- rhr 

being pulleJ together I III executives must make it 
known that they are the hen equipped lo handle 
llte process 

* A reasonable balance ol professional talent 
must be assured 

All thete guide-ilia c whether general cif ori¬ 
ented lo mergers, reflect one common (heme. 

pumte itrareglst »lw*e domain ts the management 
of all the human resources in else company," 
BlK’hoff lays "Organuotlonal dewkipmefu 
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NEWS BREAK 

fiBotiier ISON RrsT 
for AT&T 

American Express T raevi Reiet- 
e<f Renwcs lie Uti iwith hi? 
came Ihe first (mrowcial 
.-.returner lo -se the Integrated 
SentoMlKsiAl Network tea 

. tbresof the AT&T krepaiis- 
I.UVX- net work cimNivri with 

; Ihe advanced networking frit 
Ittrea is' 'he Svsian SS H2VS • 
rex 

ISDN (tan international nv- 
ommnvhiHnti <"i siansianh 
•.fat wit- allow oil ‘ppes of eam- 
murwatkxis ire; weeks and prod- 
uets In wink tiyjelhcr. 

Tbs Acvrk.yr. Express, TR5 
■ WnrUtmie TricaanriHroicaltcn* 

group, fused In frims-is. is Use 
<■■■ si user Of ISDN Primary rale 
interface: fcaltmsy tvrUwcn the 
AT&T s-rvng w!ritisArkl»r. 

I AT&T System 85 RaVAAri 
•unced ncftakyyRing switch. 

The primary rate taarfex is 
an ISDN' .standard tint dhows 
digital cfawriiintcalkm feuesvc 
huHxbeis' premiKS <qa|«ient 

; araJATSTssMhtcjmiclinl 
i nei«6rly'Vfifii!Si:i>j.mfo)«i.> 
: tun about calls flows ihivugfi 4 

separate channel from the tails 
: lhem»liv».1hiifiuc|Sge«e 

IhiSiSeftBaf cchiiailff pnivnlcs 
apowj callhwcEing innovations 
siK-h as Ihe accinmi kvik-ur-ap 

; ptaitM! Imp&pamiec.' hv Ameri- 
cm F.sprcsriTRXCo 

Tie A T&T scrcScvn being 
ward hs Ari's.ari Express sre 
tailed INFIX? faulnealir. nun:- 
bey khniiScaikmi i:oJ isifl-tn' 
call renke scEctiun. which 
ikxsus creulls tu various 
AT&T network services ax cors- 
diava choiiRi- 

The Amrikjc. Hxcf*»app»- 
calko a anail-AT&T mlegrat 
id sohitix; ll u«, a nrvly of 
.lit crvnpulerx and data ie-yiii- 
retls lo manage tlx- inflwmal-or: 
mneement tew the Sys-tis 

85 with auo«atk: call dutidai- 
txr'.cwuais data Vses. liw 
fv*s! computer and she -.etc 

AT&T ».the rhaoifoopslkn 
mtnerw-t ar*l n-jimsement 
company to tnphrnrrd. tsf IN 
sw-rrices :n lln- icmsialhtanre 
network and a»n to imw-wle 
ISDN nmducts!» axal! rfe- 
nhtxte cere panes and eraiit- 
rvrd fre customer preoovs 
AT&T h the fresi vendor In 
bring ISDN sapabhlks to rov 
!r«*r. «rw with ia Sys¬ 
tem 85 that supports the 
pnmary mi siteeface. 

Unifying (he UNIX 
System 

: A wnrnrits^pflffbe VMXSifk 
ton thaurmthiM* fsatuint of 

: AT&Ts UNIX System V and 
Micnwifl (awp'S XKNIX otyer- 
allng yyslien is w* genera’ay 
avafdtblf: 

’AT&T s V-SIX System Yr 
i 38fi Rifleaye fl.fl's 4 milesiixtc 
; tie- cusiixtierj Ixccauw 11 lets, 

the in run hush UNIX Sjsfe* V 
and XfMX appScatxxa-vt Hie 
w.me machine," icyy Mike IV 
F»m direefor of yvsiens s-Yt- 
ware-Data Systems Cnarn "We 
bank curtonveu will ivakc it the 
muiuiajkaijt roalliusio oysrrat- 
big system -if ctkAcv ior comput¬ 
er* haceii nn Ihe Intel FaySSfi 
awrnpm-cssor." 

An orv-ratinfi system dfreeiy 
tlx' intORal xirkings «f a cwn- 
pui«. AT&T invented the 
UNIX vgctaiiug system ataco! 
20 years ago Suit thal time, 
rxwewr. swa: ,nrepulc: a» 
panto haw bewinprd ilyri: o«i: 
.wrwuauf the yysjcra, 

iv :-v ref. are >. ug-.f, FUone Centers 

»»»!■*««« 
:lx' system Thxtnen Uep wil COflMIllSSIOnS 
>V Cxlircr, in e.lid-lwsfl id I'MX 

. Sysiere V Rvleare 4.0, itaeh w.H 
: merge ihe feature.of UNIX 

SytfwiV. XENIX and Berkeley 
42ifcrivatn\sinto'.eK nrexloet. 

Computer prices cui 

AT&T has redtu-rvl list pores 
; up 0> 25 preeent t»> its f>2JI0. 

fli) 11 and KNb> Work 1 -mup 
Ryxletni The eompiny alto in 
InxftKtd deeper •ufnwe 

Tl«- nduc!»>n slaiwx cinlnm- 
era are,: (K jitdtigtijr Hut AT&T 
inlendv to. be an afefievi.e 
player hi the pcTreual wmpuier 
field, myx INuadspi Albuimcr- 
qtre, 1E1 wlrir-Pt.* product man- 
agemenl.'Ar-ynoe who 
.•ootpara prie.-s wdl see IM-, 

; AT&T is cxtn-mel; 

In sate Vlkti. AF&T 
.-■Valeria laboratory--. 

failed Pmfeel Apphw.1—in 
several *4w» Cenlerx in uw. 
new sak-. .nmniiMar. meawrex 
a trew ytnre design, new iqvral- 
mg practices and enltaiKcd 

TV sales cnmmisn-in f&ui 
used lu lliosc Irul sierra is do 
Sign.d loenlianw Sore profli- 
aWUly. improve viislom. 1 
service and ptocfifc nmphijWs 
wilh addiltoiul caore- 
opponunilifs, 

The agreement rmdtid willi 

diH'imn trfivpiait.il all *EWI--f 
tiw -wupany s slrires. The plan 
afftsl-s wwne 25IHJ fxonle. 

A better cbipset 

AT&T Me me kvl 'onto lias ar. 
flounced the (Inc compfele gafly 
urn arsenide. fiVi-opflc 
oxnrnunkaUm .-hipw'i I--deg; 

New prices on four modeisof Wok AT&T» M. desipvrs 
AT&T* flagship pcrwviai com- 
pu!er~Wf 63Sti WCS-nuw 
lange fp-rr. 55.455 !n S6395. 
rnhkvd (p m « riSfl ire *8,799 

an. for Ihe first lime. hul3d a 
d-giud oreimuflication s»sl.-n 
as cuhedye as an? stllore. sys- 

New devices see 
in tbe dark 

AT&T World Connect Serda* 
during the mat frecuenil. us«t 
rale peraxis!« oils dialed lo 

Tnhrell Ihr Windi'an AT&T- 
spunatKikl tekwjkm special, 
»vtl two Emmy Awards last 

Hie speetai way Ihe premiere 
production td “AT&T INe- 
rent a" a series of BilckpfnrAele- 
«*Dn mows that llte enmpany 
wiil yp-nsor own the next five 

Ti'lreril the Wind" a drama 
huplinl by thehiston.'Scopes 
‘monkey Iriar In 1925, wil an 
Emm* for hesl drama or come¬ 
dy special, l-iren R- -banjs. one 
of Uw slam of the produclwn. 
wax named best actor In a mini- 

The- next pror&iclinn of 
"AT&T Proems' wifi he 
'Roots The Git." starring the 
iwiginaJ cast membei s It nil) be 
leitcasi Sunday, Dec. 4. on 
ABC-TV Seal year. AT&T wall 
res*w.-r "Day One." the story nf 
the making of the first atomic 
bomb, ay wxsf as 'the Kuial 
Iksys," adapted from IV bnufc 
by Wcud ward and IJcnulein. 

Nwr prtcM **" ’ 
around tbe world 

AT&T Newsline 

(ill 24 hmr. a 0.> iur Ihe Ul- 
cK enmpany news. 1-JkOO- 
2ATT-NOW 

System 75 receives 
UK approval 

mmmmwn&mmmsmga 
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There is an obvious contrast (which is the 

best kind!) between the headline and sub¬ 

head typefaces in this example. But also at 

work is the magnificent contrast in col¬ 

umn width between the display type’s 

narrow area and the over-twice-as-wide 

text columns. Personnel Journal 

2.36 

Hand lettering is appropriately used on 

this opening spread for an article on the 

occult. The same “typeface” is used for 

the initial caps in the text, voodoo is 

printed red, and the deck and byline are 

dropped out of the full-bleed photo. 

New York Woman 

2.37 

Here the contrast is between occupied 

and unoccupied space on the page. These 

headlines pop off the page because they 

are bold, they are bigger than the text, and 

because a system has been created 

whereby white space is guaranteed to sur¬ 

round them. The rules are printed in pale 

purple. Such clear segmentation of the 

page makes it easy to scan and immedi¬ 

ately informs the reader of the length of 

each item. A consistent headline treat¬ 

ment also makes the job of putting the 

publication together much easier: the edi¬ 

tor can concentrate on writing rather than 

inventing typographic systems. AT&T 

Focus 

2-37 
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Bigger and bolder headline type makes it¬ 

self visible, but this page is further helped 

by having a 10 percent black screen tint 

behind the type only, which makes the 

photos seem to pop out because their 

lightest areas are lighter than the field on 

which they appear. The horizontal rules 

are printed in whatever second color is 

chosen for that month’s issue. Interview 

2-39 

The all-cap, roman inline type printed in 

light brown contrasts with and, printed 

in black over a pink shape, body and 

soul are letterspaced to match the width 

of the subhead and all type is centered 

above the text, making a formal presenta¬ 

tion. The opposite page of this spread is a 

full-page color photo. Caring 

2.40 

The wwas chosen to echo the scalloped 

ruffles of the wedding gown shown on the 

facing page of this opening spread. The 

initial is well-placed and integrated with 

the entire headline, not only with the ex¬ 

pected last line. Strong typographic ar¬ 

rangements such as this can and should 

be used on subsequent pages of an article 

to bind the story together. Unusual ini¬ 

tials can be found in clip books or bought 

as transfer type. Pacific Northwest 

Designer is 

D.C. bound 

nr Uittov; •.!»>, 
1 D.C *» Vnj 

for* 
tfsfcpwrr - Kid*-* .-CHraWJI 
»«*»»* «»»!* CrMtKl 

(rft*c J w* M vt.nKj 

toWI »«■ atna :» mo 
t:»«■»«« MB to «M M 

«*>■«. Kao «i ■ <09 

Men’s 

Fragrances 

makes news 
unUlMW* 

toanv .1 tirrv • Anmt f*> 

tse uuimmii nw<™* «f(w. 

®x«l 1W1 off*'Mnwol 
itoayitoe fiw*yli»*> wi 
htto'*toW»»oV»U.S -Ortue 

Aw StawHnd fncaaWtiS 
VnVy Wnli'n Iiml» «>*» 
KwwlAS'WnfrHWMjr* w 
ItoBW «** I'tCOwrve- in ■ 

OAMtuiDKCttK 
torhlMtr WnO»*rr> 

« » M" M 'Bn* SW 
Tkwm Cann*w A*»sr *f» 
IMS MMUSf CanK a.«t»o>, 
OtbtoCwqnftr MrwaovMii 
JV r» •»«■ »sf> It'" 

mrut* ftxx# wi 
MHixrecBll'SAra^efaji 

ASM Clift»iHB T» *tl* 
sew a vs: ■« its ouyea 

Better 

Handbags 

are hot at 

North Star! 
Aar'HraglOBMWHS'cbsa 

te^vOctjoA'ss.'tia.su' 
Oojrri A foj-t. bums* to COW 

fetfea•?*p»nvatill 

VV,i tnrsro Dwr*y A 
Howto’* !•*»» «o ww'Twt 
•wv scojj* tv t*B ur> Dwj. 
'to ci*»1 (fan S3 SI*. «‘o 

W» CortTSi in ,M IK topi 
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baby locked in car 
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Fdrr J M*x»l *5*4 
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B.C. managers valet park cars 
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The 
Elephant 
^Man 

(Not to mention the Circuo Maker, 

tbeVexillologi.it, the Windsor-Watcher, 

and the Party Alan) 

% SUZANNE WILSON 

241 

Science Brings All the Comforls of Home to 

Outer Space in “Life Beyond Earllf on California Stories 

2.42 

Children* wear manufacturer* art* sending a mmage lhut> low! and dear for frill—la- emissions of 

tli*' world around wm. I*»u-In*, applique* and scroeuprints on kids’ sjiortswcur proclaim “Save die 

World.” And awareness of the environment i** vlresMil further, as designers incorporate motifs of 

leaves and endangered spades into their apparel, which often features an earthy color palette of 

evergreen. Imrk brown and foliage orange and yellow, Fabric and styling follow suit, with beefy 

corduroy ami nuhby knits lx*ing key. as well its large, utilitarian poekels. Ik ing conscious of the 

world armmd us for fall goes lievnnd earthly concerns. Manufacturers have looked to outerspucc for 

design inspiration. Sportswear, often in the form of fleece or French terrv sweatsuits, features 

• ■'Wmi/' and fi-col. .. -r 

Typeand 

image integration 

2.41 

The asymmetrically set headline is 

complemented nitfdy by the leafy flour¬ 

ish, which is run in red. The subhead is 

centered in contrasting italic type. New 

England Monthly 

2.42 

One way of integrating headline and im¬ 

agery is to alternate them in a rhythmic 

pattern. Each of these eight square half¬ 

tones is shown in full and discussed on 

subsequent pages of the article. KCET 

Magazine 

2.43 

Type can be used as imagery. This and 

similar effects can be created with a stat 

camera, with special equipment that some 

typesetters have, with software programs 

on a Macintosh, and even with an ordi¬ 

nary photocopy machine. Use typo¬ 

graphic gimmicks with discretion and 

only when the effect is directly related to 

the point being made, as it is here. 

Children’s Business 

2-43 
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2.44 

Another example of type as imagery: the 

type treatment reflects the meaning of the 

words. This headline was printed in blue 

with black text and rules in the original. 

Fleet Norstar Directions 

2.45 

This elaborate and carefully crafted head¬ 

line becomes artwork with its handsome 

letterform relationships and use of screen 

tints (red, yellow, and various shades of 

gray add depth to the original). The head¬ 

line treatment is repeated atop every page 

as a story header, an excellent mnemonic 

device for a long series of pages filled with 

charts, as in this article. Florida Business 

Southwest 

2.46 

This headline is augmented by a simple 

form of a grand piano, which immedi¬ 

ately telegraphs the subject of the article. 

The piano shape is then repeated with ev¬ 

ery initial cap. American Way 
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1990 
RANK 

COMPANY NAME 
CITY 

■ xr 
TOP EXECUTIVE TYPE Of 8USINESS revIhues 

69 SaSttriotnc. 
FortMjOT 

Bonn* W. Pouts 
PirArt 

EUxtraiics narajwurw $12201219 j 

70 Sanibel Pa9dng ConpanY he. 
Santol Island 

Ewes P Bailey. Jr- 
Pieshenl 

Grocery/hardnareitiotal S1213S5S6 | 

71 MKD&adiHila! 
MaratsUnd 

John Dougherty 
VP/powal namger 

Has JI2JB1TEB 

72 SojdWknaBMW 
Sarasoo 

JaJUrter 
PresaWi 

AUomteK sale & service $12X00(110 

73 SctCPaWCorpariBon 
Sards 

Scod K Wagvran 
Proitot 

Partmunbcuw nzonjKi. 

74 Wilson Min* Barton Sou & Peek Inc 
Naples 

Ra^njrdWMda.PE 
OamaiiCEO 

Consuhma'ovjneerino' 
pBnrunQSsurveymo 

$11326322 : 

75 Own's to. 
FonlAws 

lAaryinGtalrJck' 
CEO 

Retddohlng sabs $11,731382 | 

76 SOtiffl to Honors 
Sarasota 

lanyO.Homlo 
President 

Bra esae sales $11,10000 j 

77 
SaawnajJWoaCtnstulafi 
N»ies 

Wayne EESun 
Presioert 

Gereralatosctt $110000 

78 LaUa Corpcden 
LEhK^i Acres 

Harry C. PoneiUr. 
Picsadenl 

Ttfreshare nunaosnert A 
BanarWinQ 

$10777317 

79 Saarem Bmtosting Corgcf Sntob 
Swascfl 

Oooptas Bart® 
Prestoo 

TeShskntifowagirs $1025000 | 

80 Jofnson Paint to 
FoitMjos 

Santx! V. Jonnsco 
Pitsidenl 

Paml nvnutidi» mg S sales JlOMtOO 

81 EU)DBnStp«to 
fonkh« 

Hotel S. tea Jt 
Presort 

tousSid sttpiieo $10«1314 j 

82 Pto Hah Lunte Company to 
North Fort M)trs 

TomWrtoid 
Prestet 

Bjldrnj supplies sales $10019.472 

83 WB*Mte*SC<JTM0)F a-. 
EwtottMten 
PnskJW*i20 

HunwaycoBtuxton $100000 J 

84 Ctmertlndusthesto 
FoitMiHS Sir ucfi 

$9353.00 ; 

85 xsai* 
AltentfU. 
Prestirt 

Mara 8134500 | 

\FLORIDA May 1990 

If vou liyjk to tile bvist- 
nevt conun un it v ns an indi¬ 
cation of an area's vitality, the 
seventh annual collection of 
southwest Florida's Top 100 con 
panicsolfezs a positive otitloolf for the 
temon's economic future, 

Tlioc ICO companies itenerate over 
S‘1.2 hillion in revenues for southwest 
Florida, while providing over 27.000 
jobs in a cross-sectum of manufactur- 
ing and service-related concerns. 
Their success not only benefits own¬ 
ers, manauers. and workers ., it aids die 
growth of attendant businesses which 
prtivide services to that finn, rhclr cm- 

yees and families, ct 
al. Added up, the eco¬ 

nomic impact of the Top 100 
far exceeds mere revenues. 
With the prospect of new com¬ 

panies growing into it position of 
|irri|ionencc in the region, in combina¬ 
tion with continuing efforts, to ntrnict 
new companies to take up residence 
here, we should lie comfortable with 
our area's economic future. Comfort¬ 
able, vfa...bui not complacent — one 
doesn't grow out of complticcncv. Kit 
our of cumjietition and aimpcier^e- 

Just ask one-of the companies on this 
year's Top 100. □ 

2.45 
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2.47 

Placing the headline inside a shape effec¬ 

tively conveys its message if the shape 

buttresses the meaning of the words. This 

shape, printed in red with black type, is 

well chosen because it is bannerlike and 

suggests festivity. Life Association News 

2.48 

Another headline in a shape, this time 

printed black on 40 percent black screen 

tint. Once again, the shape supports the 

idea conveyed in the headline. Fleet 

Norstar Directions 

2.49 

Transforming the headline'into artwork 

can be very creative. This headline was 

produced on a computer’s color printer, 

and the various copies were torn and 

placed on top of one another. The final is 

red, green, blue, and black, with a full- 

color illustration of the boxing glove. 

Wigwag 
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2.50 

It is ordinarily not a good idea to drop 

type out of a photo - or to surprint it - 

because the type may become difficult to 

read and tends to spoil the believability of 

the image. Nevertheless, if type is to be 

placed on a photo, be sure to put it in a 

relatively empty area, as in this example. 

And if the copy concerns rain, put the 

type in the sky! Hamilton Spirit 

2.51 

It is much more convincing to put an im¬ 

age in front of the type, being careful not 

to so obscure the letters that they cannot 

be read. This treatment makes the objects 

appear more real: things cover other 

things in reality. The headline is dropped 

out of a blue box to allow the foot to 

cover it without obscuring the type. 

PassWord 

2.52 

Type can relate directly to an illustrative 

element without touching the art. This is 

a very gentle wraparound, formal piece of 

typography made very handsome by us¬ 

ing shades of umber and green found in 

the color photo that jumps the gutter. 

New York 

2.50 

Imrrace H. Madden. Jr.. UO. 
1* the QiitratM otifte hospital* 
Otpartmesl ol Obstetrics and 
Gyneeotojy. 

f lo.pltoJ where one perwrn it aiknilll-d -usd two are d,> 

pits* m»»t maifc.it Bitre-whowic rl&cihuped. 

l.otflwrfortllit'w-cmvt float. i)x~ftt*«atont Bint, (fcrster 

Inn been the sue ofmuio lltfin 32.000 special »a>i!s 4» 

tfe hospital opmt-ij ainsnit 25 >ram ago. 

WWfehavinga Baby htwn>ui*inetl hittioillt theunenn 

ftms the prepwaiion. dcEwryand pUB-flirtum care have 

chsngjiJ significantly hi thereeent past. As Joyce- (juris, 

as. OBCmmliiiator eapl»i«*. "Today. m provide atni. 

rSirioftalwtunp far lalnir owl deEvnry which. Ilj its decos 

su^oai the hoot# ifcSivertcsnftmolhrr time. However, 

the i’a»sat*:it Birth Cenartnmbtrtes.soft tonrii Mills .1 high 

tcrli background “dwelt provide*both a sens* of ixuiixlenrc 

Mixsh of the confidence ond romibjt Icivl aesoeiatnl Kith 

twvinga baby utF'dtsamn di-welly n-iatr-d n> the enucepl td 

2.51 

BY MARILYN BETHANY 

What's an impresario to do? In 1985. HAM'S 

Hatvey Lichtenstein needed a theater with 

a very deep stage and amphithcatcr-style tearing in 

which to prelent Peter Bnmk's iVWut/uraw, and here 

was a theater that HAM'I kiridloni; the city, already- 

owned. ripe (or renovation. 

Tilf. AKCMI75CTUM Built in 1«M ay a vaudeville home. 
nRM H«t>r Mou-sw; BrooWyn-, long-ahandoiaej Majestic 
ffiiFfSR ASSOCIATES k ’ 

CCfi- fheater was no landmark, no candi- 

painstakiug restoration, bur its 

iwdry glamour 

seemed to Brook and Lichtenstein at 

haunting and intimate. So they 

coMvntTTe 
veWTIONAt Mtoscb 
KlUMJTm 
INTO ITS CURRENT dilapidated 
AMPHITHFA1U FORM. 

SEAT PEIlSORM.V.S'Ct: „ 
SPACE tS SUfUTUSIMJLS 
w.TlMAlT. ordered the building shoted up. the 

stage and seating reshaped, the mechanical systems 

updated (all to the tune ot' S5 million). But. on the 

why-fly-what's-lo-beautilully-brokcn? theory, the 

(tumbling shell was left largely untouched. Think of 

the savings (ill thuc, Sheettoek, etc.) fothe city, wliich 

was picking up the hulk of the tab 

2.52 



SUBHEADS 

If headlines are the enticing worms that persuade the ca¬ 

sual browser to stop by, subheads are the hooks that ensure the 

reader risks valuable time by reading the first paragraph of the text. 

Subheads are important tools that can convince the reader to con¬ 

tinue by expanding upon and explaining the headline. Headlines, 
being brief, may convey enough to stop a 

reader but often do not contain enough 

information to give the reader a reason to 

start the text. A well-written subhead ex¬ 

plains its headline and intrigues the 

reader into continuing on into the text. 

Headlines that lead to subheads that lead 

to text are more effective than headlines 

that lead directly to text; the reader wants 

sufficient information before committing 

himself to a sampling of the text, which 

takes time and is work. 

Because subheads are considered sec¬ 

ondary typographic elements, they are 

read after the headline but before the text 

and captions. They must therefore be set 

in a typeface that is bigger or bolder than 

the text. Good typography enables the 

reader to understand clearly the order of 

typographic elements. Copy should be 

broken into three levels: primary infor¬ 

mation should be in the headlines, sec¬ 

ondary- or clarifying and illuminating - 

information should be in subheads or 

decks, and tertiary (third-level) informa¬ 

tion should be in the text (fig. 3.01). 

This basic structure can be varied 

somewhat. For example, subheads can be 

replaced by pull quotes or breakouts, or 

captions can be intended as the primary 

typography since they are often read im¬ 

mediately after the photos are scanned. 

Generally, however, the headline/sub¬ 

head/text hierarchy is the norm because it 

serves the reader well with its familiarity 

based on sound logic. The unending vi¬ 

sual variety of subheads can be classified 

into two basic forms: subheads that ap¬ 

pear outside the text area and subheads 

that appear within it. 

External subheads are primarily decks, 

which appear immediately below the 

headline (fig. 3.02) and further explain the 

content of the story. Another type of ex¬ 

ternal subhead is the floating subhead 

(fig. 3.03), so named because it is placed 

alongside the text in the margin and re¬ 

quires some degree of surrounding space 

and clear typographic contrast in size or 

weight to be visible. 

Internal subheads are usually breaker 

heads, which appear periodically in the 

text to break it into bite-size pieces (fig. 

3.04). Breaker heads are brief synopses of 

the following paragraphs of text and, as 

such, should be provocatively written to 

catch the eye of the casual browser who 

managed to avoid being drawn in by the 

lead headline. Editorially, write breaker 

heads like the five-second news teasers 

that run during the commercial breaks in 

your favorite prime-time television show: 

Headlines are 
primary 
typography 

Subheads are secondary 
typographic elements 

Speak the speech, I pray you, as I 

pronounced it to you, trippingly 

on the tongue. But if you mouth 

it, as many of your players do, I 

had as lief the town crier speak 

3.01 

- © — 

Headlines are primary 
typography 

Decks are subheads that are placed 
directly beneath headlines 

peak the speech, I pray 

you, as I pronounced it to 

you, trippingly on the tongue. 

But if you mouth it, as many 

of your players do, I had as lief 

the town crier speak my lines. 

Nor do not saw the air awfully 

much with your hand, so thus. 

But use all gently for in the 

very torrent, tempest, and as 

I may say, whirlwind of 

passion, you must acquire 

and beget a temperance that 

may give it so much smooth¬ 

ness. 

Oh, it offends me to the 

soul to hear a robustious 

periwag-pated fellow tear a 

passion to tatters, to very rags, 

to split the ears of the ground¬ 

lings, who for the most part 

are capable of nothing but 

inexplicable dumb shows and 

noise. 1 would have such a 

fellow whipped for o'erdoing 

Termagant. It out-herods 

Herod. Be not too tame either. 

3.02 

Floating 
subheads 
live be¬ 
side the 
text... 

Speak the speech, I pray 

you, as I pronounced it 

to you, trippingly on the 

tongue. But if you 

mouth it, as many of 

your players do, I had as 

lief the town crier speak 

my lines. Nor do not 

saw the air awfully 

much with your hand, 

so thus. But use all 

gently for in the very 

torrent, tempest, and as I 

may say, whirlwind of 

passion, you must 

acquire and beget a 

temperance that may 

give it so much smooth- 

Oh, it offends me to 

the soul to hear a ro¬ 

bustious periwag pated 

fellow tear a passion to 

which 
requires 
dedicated 
white 
space 

tatters, to very rags, to 

split the ears of the 

groundlings, who for the 

most pan are capable of 

nothing but inexplicable 

dumb shows and noise. 

I would have such a 

fellow whipped for o'er 

doing Termagant. It out- 

herods Herod. Be not 

too tame either. Pray 

you, avoid it at any cost 

to your for in the very 

torrent, tempest, and as 

I may say, whirlwind of 

passion, you must 

acquire and beget a 

temperance that must to 

you, trippingly on the 

tongue. But if you 

mouth it, as many of 

you must passion, you 

must acquire and beget 

3-03 

tongue. But if you mouth it, as many of 
your players do, I had as lief the town 
crier speak my lines. 

Breaker heads are 
inserted into running text 

Do not saw the air awfully much with 
your hand, so thus. But use all gently 
for in the very torrent, tempest, and as I 
may say, whirlwind of passion, you 
must acquire and beget a temperance 

3-04 
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smile and say, "This is no 
flattery." 

Flush left, no indent 
Hath not old custom made this 
life more sweet than that of 
painted pomp? Are not these 
woods more free from 

Bold lead in Hath not old 
custom made this life more 
sweet than that of painted 
pomp? Are not these woods 

Deep indent with text 
Hath not old custom made 

this life more sweet than that of 
painted pomp? Are not these 
woods more free from peril than 

Hanging indent 
Hath not old custom made this 
life more sweet than that of 
painted pomp? Are not these 
woods more free from peril than 

Hanging indent lead in Hath not old 
custom made this life more 
sweet than that of painted 
pomp? Are not these woods 
more free from peril than the en- 

. i Breaker with a rule 
Hath not old custom made this 
life more sweet than that of 
painted pomp? Are not these 
woods more free from peril than 

BREAKER HEAD 
IN A BOX_ 

Hath not old custom made this 
life more sweet than that of 
painted pomp? Are not these 
woods more free from peril than 

This flush 

left breaker 

head pokes 

into the text 

Hath not old 
custom made 
this life more 
sweet than that 
of painted pomp? 

Are not these woods more free 
from peril than the envious 
court? Here feel we safe from the 

THIS CENTERED 
SUBHEAD POKES 

HALF IN AND 

HANGS HALF OUT 

Hath not old 
custom made 
this life more 
sweet than that 

_ of painted pomp? 

Are not these woods more 
free from peril than the en¬ 
vious court? Here feel we 

3-05 

thick upon him. The third day here 
comes a frost, a killing frost. 

Breaker heads that run 
longer than one line 
interrupt the text’s flow 

When he thinks, good easy man, full 
surely his greatness is aripening, nips 
his root, and then he falls, as I do. I 
have ventur'd like little wanting child 

3.06 

thick upon him. The third day here 
comes a frost, a killing frost. 

USE 2nd COLOR 
IN BREAKER HEADS 

When he thinks, good easy man, full 
surely his greatness is aripening, nips 
his root, and then he falls, as I do. I 
have ventur'd like httle wanting child 

3-07 

thick upon him. The third day here 
comes a frost, a killing frost. 

Lead ins 
are entrances into the text. When 

he thinks, good easy man, full surely 
his greatness is aripening, nips his root, 
and then he falls, as I do. I have ven- 

3-o8 

thick upon him. The third day_._ 

comes a frost, a killing frost. x 12pts_ 

Add half a linespace_^8pts_ 

When he thinks, good easy man, full 

surely his greatness is aripening, nips 

his root, and then he falls, as I do. I 

have ventur'd like little wanting child 

3-09 

thick upon him. The third day here 
comes a frost, a killing frost. 

Position a breaker head 
closer to the copy that follows 

than to the preceding text 

When he thinks, good easy man, full 
surely his greatness is aripening, nips 
his root, and then he falls, as I do. I 
have ventur'd like little wanting child 

3.10 

they provide just enough information to 

intrigue and make you want to stay tuned 

to hear the rest of the story. 

Breaker heads offer myriad typo¬ 

graphic possibilities. Shown in figure 3.05 

are several fundamental styles that can be 

applied to your publication. Be sure your 

subheads and headlines agree in style. 

Here are a few observations about 

breaker heads: 

• Using punctuation at the ends of 

breaker heads creates a tiny pause in the 

reader’s mind, giving a reason not to con¬ 

tinue into the text. Do not punctuate! 

• Because breaker heads that are longer 

than one line can interrupt the flow of the 

text column, they should be used judi¬ 

ciously (fig. 3.06). 

• Contrasting color will make breaker 

heads more visible (fig. 3.07). 

• Lead-ins are breaker heads in that 

they interrupt the text and give the casual 

browser an entrance into the article (fig. 

3.08). Choose provocative wording for a 

lead-in, or the result will be the same as 

an inherently meaningless initial cap: a 

mere focal point on which the eye may 

land (which is still better than endless un¬ 

interrupted grayness confronting the 

reader). 

• Do not indent the text immediately 

after a breaker head. The typographic 

difference between subhead and text sup¬ 

plies sufficient contrast to signal a new 

idea. 

• A breaker head should generally have 

a half a line space added above it, not a 

full line space. A full line space looks too 

big, chopping the column into segments 

(fig. 3.09). 

• Breaker heads describe the copy they 

precede. They should therefore be posi¬ 

tioned closer to the text they describe - 

the text that follows - than to the text 

before them (fig. 3.10). That proximity 

signals to the reader that the breaker head 

describes the following text. 

Like headlines, their typographic cous¬ 

ins, subheads have great potential for 

effective communication. Their impor¬ 

tant function as the secondary level of 

typography helps convert a browser into a 

reader. 
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VW and 
Motorsports 

Volkswagen's involvement in motcnsporlt 
spawns pioduct. personnel 
and engineering development 
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Vintage Alumni 
4<&?f 

In ancient Greece, the god Dionysus was revered as an expert on wine But even 

he might find the technical expertise required to produce wine today beyond his 

powers. .4s the Santa Crux alumni featured in this story have discovered, in 1989 

there's a lot more to making wine than rolling up your pants and stomping grapes. 

0 

•i-l day*. liildy tvyjewlu urn! 
Nancy Kmmi!i (lWin*- Consult- 
Unix) arc rxMljy where linn mint 
in lie—nutdtxm In the SanlaCnu 
Mmimslns iimuIIuk one »l tin r» 

vmoyftnis lhry muiHgv (nr lionie 

p.yihohlolOKv (Cniwii 78). xml iIim-uv 

»»rkiiiR in blnlnKY pfoivtaiir Ituum I r 
Hix-titx home vines ant IVir wnril In 
hi* vim-yard, limvx-vvr. nuirle S«y*Kv 
anil Kii*wr yenni In know more about 
Hu- botint-M. 'We an- Uilll pi-rlerlloii- 
l«s. mill what we <!o we wnnl lo ilo 
liyltt.' «y* Sryk'wxv.- So Ihev r-nnilk-it 
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Cni» Mountain*, .loin to home "We olt« whjt we r»!l a 
•Tnejwd lo a van.’ any* !i© jewny. A rilile slum- that die com- 

By Susan Chollar 
paitv |ire He ills oildlne* die xte(« one 
iuiiM take to estoblish a werewrfnl voire 
yanl, InWudfilK land ittatrbw, will prepa- 
radon, ami lent., ten)(Hoy. Ivv'lnc atm 
mniomemls varieties ut anipe- snlieil 
to (MUkidar areas. Rises inatrocllona on 
pew and dlM>isc lontrol, and to many 
rases. Mluwi dirniiRh with die manual 
later 'Many «! our dierila R« Inin wine 
maklnR (noil cniopk-litly dllletuni walks 
oi III* .' mvs Satyjewic / 'They yel m 
yaughi up <lruir*hnR lo Irani wmeriwk- 
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3-n 3.12 

Subheads external to text: 

decks 

3-n 

A typically structured - though particu¬ 

larly handsome - deck appears immedi¬ 

ately below the headline. Its purpose is to 

clarify the meaning of the head in such a 

way that the reader is compelled to begin 

reading the text. Volkswagen World 

3.12 

This wall-to-wall deck is so named be¬ 

cause it extends fully across the live area 

of the page. It is positioned in the most 

natural place, between the headline and 

text, and it is sized to be read in that cor¬ 

rect sequence. This 1-2-3 structure has 

been used for centuries because it works. 

UC Santa Cruz Review 

NEWENGLAND 

In the story of one home 
in the Dorchester section of Boston, 

you can see the history of 
urban New England 

It’s a big, gray, weather-beaten house that you can’t 

help but call rambling, set high on a hill in one of 

Boston’s toughest neighborhoods. When it was last of¬ 

fered for sale three years ago, the house’s cedar shingles 

had gone unpainted for half a century. The garage was 

filled with trash, rusted tools, and an old wooden 

icebox. The nearest commercial street featured almost as many 

vacant lots as stores. Around Mount Bowdoin — the hill that 

gives its name to this part of Dorchester — it was easier to buy 
drugs than groceries. 

But Gerard Hurley and his wife, Iris DuPont, were willing 

to overlook a lot. As soon as they drove up to 7 Bowdoin 

Avenue in July oft986, they knew they wanted to buy it. There 

was nowhere else in Boston that an airport skycap and his wife 

could get a renovated eighteen-room house for $150,000. 

Hurley and DuPont soon learned that rents from its two apart¬ 

ments would help to pay the mortgage. And they knew that 

the house held the promise of a different kind of life, where two 

people who had grown up in housing projects could live in a 

mansion on top of a hill. “I’d never had a patch of grass," says 
Gerard Hurley. 

Most of the old Victorian mansions around 7 Bowdoin 

Avenue had long since declined or been tom down. Where 

mowed grass had once lain like a carpet on the hill’s little green, 

now there was nothing but an abandoned park and the 

shadows of old paths. Burglaries were frequent. One week 

after moving in, Hurley and DuPont were robbed. “We were 

told that it’s part of the initiation process," Gerard remembered. 

Nonetheless, there was a sense of potential renewal in the air 

on Mount Bowdoin as well. Some 

realtors coveted the down-at-the- BY HOWARD HUSOCK 

3-13 

A centered headline above a centered 

deck, whose centerline aligns with the 

right margin of the text. This works be¬ 

cause of the empty space in the outer 

margin. New England Monthly 

NEW ENGLAND MONTHLY • 31 

3-13 
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Another standard deck arrangement, cen¬ 

tered below the centered headline, is per¬ 

sonalized with fun type for the headline 

and caps with small caps in the deck. 

Printed in purple, lime green, and red. 

Tampa Bay Life 

3-15 

A deck can be placed above and still be 

read after the headline. Provide sufficient 

contrast between the two, and use an ini¬ 

tial cap at the beginning of the text so the 

reader knows where to go next. Outside 

3.16 

This headline and subhead sandwich a 

heavily boxed photo. The Futura Extra 

Bold is used to create a clear hierarchy: 

the largest type, in all caps, is seen first; 

the smaller upper- and lower-case copy is 

seen second; and the smallest setting, the 

fight text, is read third. This typical treat¬ 

ment is made distinctive by the well¬ 

spaced justification (note that the last fine 

of the subhead fills the measure). 

Children’s Business 

3.14 

Outside 

Too many Alaskans have been spoiled by 

on. MONEY AND THEIR OWN MYTHS. ThEY\'E 

TAKEN THEIR STATE DIVIDEND CHECKS, LIVED OFF 

THE FAT OF THE LAND, AND LET THE OIL COM¬ 

PANIES GET AWAY WITH MURDER. NOW THEY’RE 

GETTING PAID OFF BY EXXON, FEELING USED, 

AND REFUSING TO TAKE ANY OF THE BLAME. 

Isn’t it time they grew up? 

SHAME ON 
ALASKA 

BY CHIP BROWN 

■ nf thin? I» trail Alaska. or chat why .Ik ms Muck behind a dcet win* 'WVie 

^B Alidum Ind die scute to Iran. hoolotd.' when .Ik- canid be land-uipimt rocks 

W ■ lii Valdez llic population had lor real money. Tm not IS.’.he sighed. Cnmo 

tripled, anil wry scumorW, nc'crdiHudl. aud was up. the main drag w lined with tom. (re- 

util-proclaimed wo nf 1 hitch up front lews "-«■ member die gold nidi?I, end tub ol the infamous 

out mocking nU at 3lrift9 an hour. The dak oil were retailing lot fi.H on selected motel 

51 
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'htel 
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PEOPLE CAN MAKE UP 

THEIR 01 MINDS 
“I'm my phi|n»ophical about lhc.iv things. Every link.' you challenge tho or¬ 
thodoxy, ynu'tc bound to bo attacked." B Arinina SUMmopoulos tluffmfjon 
b musing over critical reuctkm u> "Pkmwc Crcaiot and Destroyer* Although 
tt vaulted to the belt-seller list soon alter being pubkslwd tin- summer, albums 
ol attirs and art histmians tifennxsed the btoekbustcr biography as “beach 

Araaia Stonoposlos 

HuffBfton found a 

moHstH behind the 

Picasso legml Hie 

flak's almost as lad 

as life with the artist 

two years ago), d 

Robert Hughes damned th 
*» “mere fluff. . a dog ol a bnak.~ while rival IVasso b»- 
graphei John Richardson found it “as dim-witted as It it mean- 
•pcriled.' ■ Tlic an»l described in Huffmgum'j 3SR pages / 
it a more fearful, red-involved and generally lesser nun Hun ' 
the I’ronwthoan Fkatso many accept at the gitailest artisi nf 
the IfUthcentury. 'Hie author says she looked beland the leg' 
cud and found a monster. B It’s a Saturday murrain in Huf- 
feigton’s spacious, light-idled offvv ai her Mome.itu, Calif., 
estate Alfhvugh she has been hiking carter in the day I with 
husband Michael Huffing!on. the Tetat oil lieir die married 

anpccably cuifled and orally turned out in a white bkmsc 
stacks. Iter bouse is grand, though still a hit empty because the couple has 

; recently moved in In the office, shelves display a wealth ol books, flies, 
objects and mcmnrabfij- The sound of a splaslung (ountam floats through 

debate that "Picasso"' has stirred — especially considering that many people 
know Huilington trom the social pages rather than book reviews. During the 
carty HOs, after arriving troui l.ondon and aligning herself With the New York 
Rhtterati. the Greek-born beauty was the star of everyone’s A-list Before her 
marriage, the author dated such rhgiiles as former California Gov. Jerry Brown 
and publisher Murt Zuckemun. Huilington any have hem a Cambridgc-edu- 
ealed intelleclu.il, hut the press painted her as j socialite, a portrait witch may 
have been detrimental to hec book's reception. B “I'm sure there's an element 
ol that" she sighs. “IMi Hughes (of Tam) spent time in his review descrihing 
my teeth and lelbng the price of my wedding dress. Yel 1 feel that evcrytlimg 
I've done in my life has brought me to where I am. My very social life ol a lew- 
years ago was a stage in my life. 1 loved that stage, but K was a stage My hie 
now is very diflen-ni. I don’t know how many tmies in the last two wars that 
I've gune out, let ikmc gone ouf to anything Out was written alaait in the vocal 
pages. That ts nor discussed, because somebody in hunt of a word processor 

3-i8 

?JURY IS 
STRLLPUT 
Federal Judge Willis Ritter spent 
much of his life surrounded by 
controversy. Ten years after his 
death he still has both admirers 
and detractors. Story by Raye Ringholz 

3-17 

Shakespeare's 
Man In Tbwn 

BY MICHAEL DREXLER 

rector of the ttrc.il laics Thearei Hrsrivul and one of Ihe few directors 

in ilw- world wfiocmtnuke a Slukeipcartun productionrun likc-a bullet. 

IV legendary among ilieaicr people here inn nun of'Old World manners' 

sandwich wlih rhr rinrsse offjiiy (Want to 

if he is. Ilai on Ills track on a dirty floor i 
I of 11ll" t VMCA hi 

Selling ihe classics is no cinch, 

ever, for as an accomplished a 
loilu-giound. Ibcacircss bnkMbw.li ai hiin.i 

mg a lop plosion explain ipjanlum merb 

pa|ier. I ler Cite cswpurcaiKl fixed, ulm.wi rwdiutire djlCCtfir AS GcTilli FfCedffiffn. 

■She aloi wants to lake a break for lunch, hut » not ijone ready to ask. 

She luiiied ai a a few timex bin didn't re-all* a*k. 

"See vim I mean'” breed man :ok» hei, looking op fmuilhe shoe-bourn 

fiimr. Sheuodx 

Slfe anil another actor repeat ihe Mi'iir—a unall, important detail in 

f reeilmarii Inng-plaiMted prurlnnlon of Chekhov’* classic Sngi,11. 

aim* 

n Ui art* ivpes — peo|*le will* giac 

3-17 

An effective way of uniting the head and 

subhead is to set them to the same width. 

The impact is strengthened by also 

matching the imageAwidth, then sur¬ 

rounding the whole design with a box 

rule. Lodestar 

3-i8 

This deck is set in very black contrasting 

type that is made even more visible by be¬ 

ing set into crisp, square cut-ins in a justi¬ 

fied text block. The black squares, called 

ballots, set into the text indicate para¬ 

graph breaks. American Way 

3-19 

This deck is also cut into the text but, be¬ 

ing printed blue, is a more subtle treat¬ 

ment. Compare the densities of this and 

the previous example. The feeling of each 

is utterly different from the other. Cleve¬ 

land Magazine 

3-i9 



SUBHEADS «** 

3.20 

This subhead is as small as any you are 

likely to find. Its type size is, in fact, 

smaller than that for the text. But it is vis¬ 

ible nonetheless, because of its boldness 

and its position in the wide outer margin. 

It is line-spaced to be visually the same 

depth as the headline, thereby creating a 

distinct design relationship and guiding 

the reader’s eye. USAir 

3.21 

Everything lines up perfectly on this page. 

The byline is sized to match the width of 

the text column; the cap b ends at the base 

fine of the first segment of text, and the 

subhead hangs into the left-hand margin 

the same visual distance the cap b rises 

above the headline’s x-height. These rela¬ 

tionships make the message clear and ap¬ 

pealing. Hippocrates 

3.22 

This magazine leads off every story with a 

summary deck, giving each article a more 

serious feeling, whether the topic is Arme¬ 

nian protests or the three-point basketball 

shot. Readers get a very good idea of what 

to expect from each story and can decide 

whether to continue reading without hav¬ 

ing invested much time. Insight 

Everybody know* about the Smith- 
soman Institution. national galleries, 
unit landmark monuments in Wash¬ 
ington, D C., bar just in hour away 
is a ctly bursting with its own pride, 
tradition, and enticements. Baltimore, 
Maryland, offers something for ev¬ 
eryone--* completely uncalculated 

i hut serendipitous attribute. 
: "The city Is a 'nuking place,' " 

says railroad historian John Hankcy. 
"yet it oiler* a balance of attr.ic 

j liana." TImsc offerings clearly ntpre- 
! sent the Intrinsic characteristics ul 

Baltimore'* population—and include 
ethnic festival*, important museums 

j awl galleries, the United States' most 
I technically advanced aquarium, the 

hometown Orioles base lull team, and 
historic sites such as Fort McHenry 

j Baltimore, moreover, Is the birth- 
j place of the American railroad, " The 
; Star Spangled Banner,” and Babe 

1814, VS. troops repelled British 
lone* only three weeks after they 
had burned the Capitol and White 
House. It wa* this batik- that inspired 
Francis Scott Key to write the poem 
that liecame the national anthem. In ; 
the harbor helow Is flic U.S. Irigale i 
Conslrilnlien, the first commissioneil 
ship of the U.S. Navy. It was launched 
from nearby Fell'o Point m 1797 and | 
served until 1948, 

If you like boat*, the Baltimore 
Maritime Museum is step* away. It j 
has the submarine tliat sank the last ! 

flouting lighthouse. Both are open for ' 
esploralmn. You may catch the I'nde j 
0) Haltimorr II in |»rL The raked- 
masted vessel is a re-creation of the 
famous Halllmort Clipper, one ot the 
fiulnt ships In the late 18th century. I 
The Pride W the city's ambassador ' 
ami has visited over 125 port* world- 

THEBOUNTY 
OF BALTIMORE 

tyftataRaOWwiy 

Ruth. It ws* home to H.L Mencken, 
Edgar Allan Ikw, and Rembrandt 
Prole, as well as Cliatlea Carroll, a 

! signer of the Declaration of Indrpend- 
) cure, and Mother Ehwbelh Scion, 

the first Amencan-bom caoonlatd 
, saint nl the Roman Catholic Church. 
| These days, as In the part, one 

ingtedienl that makes a place special 
t> die people. Baltimorean* are friendly 
and easygoing, and their cordiality Is 

j marked by a refreshing lack ot pre¬ 
tension. Residents lake pride in their 
city, and many of the guides at the 

j city » attractions are volunteers. One 
1 guide, unasked, called the local paper 

the Aral day after last tail's market 
plunge to check the Nikkei average 

! Im » group ot Japanese businessmen 
j Another time he recounted to British 

tourists the story of their ancestors' 
attempt to capture the city 10 1814, 

j The Inner Harlxre make* 0 good 
start tog poml lor a torn. The five- 

1 tided World Trade Center has a 
27th-fknr obM-rrauon fcvd from which 
to get your bearing*. From there you 
can Hie historic starshaped Fort 
McHenry, where in September of 

your chokes in¬ 
clude 0 luxury 
yacht, tall ship, 
schooner, skip¬ 
jack (a railing ves¬ 
sel unique to the 

Chesapeake), or electric paddle boat. 
Nearby ts the National Aquarium. 

Its distinctive architectural style is 
only part of it* allure. You can see 
more than 5,000 creature* tut you 
pas* through a tropical rain forest and 
wind your way down 0 walkway that 
is surrounded by a large Atlantic coral 
ret*/ and an open ocean lank with 
shark* and large game fish. Exhibits 
trace the water cycle Bom mountain 
ponds to aaltwater environments, and 
there is also a children's touching 
p»l with horseshoe crabs, starfish, 
and oilier residents, You can watch 
volunteer scuba divers feed the fish 
in the 335,000-gallon Alls title reef 
tank. (Not surprisingly, about 30(1 
divers arc on the waiting li*t.) And it 
this isn't enough, a new pavilion for 
whale and dolphin presrotatimu. will 
open till* spring. 

Just across the Inner Harbor Is the 
Maryland Saence Center, which fea¬ 
ture* hand*-on teaming experiences 
for little (and big) kids. film*, and 
exhibit*, as well as the Davis Plants 
tanum aud *11 IMAX Theatre with a 
five-story movie screen. Nearby h 

Jail aalwr away tram 
Uw Midori Ciftolii 
*dtybi#Ta*t witMo 

empifc.m&i». 

3.20 

WORLD 
ARMENIA 

Spreading Nationalist Turmoil 
Challenges Power of Glasnost 

SUMMARY: Protests by thousands 
of Armenians, shocking for tho 
Soviet Union, are only the latest 
example of a growing problem for 
Soviet leaders. Restive ethnic and 
national groups are becoming 

tholr domands. In oaslng political 
and Ideological restrictions, 
Soviet authorities may have 
opened Pandora's box. 

f began a* a icrm.aui dispute between 
two Soviet republic* — Armenia and 
Aaotvuiaa — ano then grew uuu the 

laiitcxT known public ptotevt tn Soviet his¬ 
tory In lire itbroary to ye crowd* ol At- 
UKniaro - connate* range from lUft.OOb 

street* in Yerevan, cardial r>! the Almeoian 
S.S.R.. in demand ~.ii Ulcii republic Iv- 
uliinwd to annex Negocxi-txamNdh Au¬ 
tonomous Obiast. an igriculmrat region in 
the Caucasus mountain range with u prm- 

tepely Clutduin, hut waa made an senna- ary .Mikhail Gorhrefcev's folio ul a-Junu ,-*ai were put us »«: at mix titan 
ornxs region of the predominantly Shi* Oo Keh *> the Soviet Cottaooaui 1‘ar- H*. nxnt asthem ntlere Armenian*. 
Muslim rVnrrtMiJir, S.S R. in 1923 a* pan !y\Central Crtsimiuec called on the cui- Yugoslav dissnlenr Mikrosn Dpi*'be* 
■** . ■* 'U-Vcy I* lt«- , w *™~4 arxi Aattb-- « Seres Hat- c 
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3-24 

PT-UIHIima w>iSHltu Gm»n,Pkoie|f.rk, am ttwif 

Fashionable talk about 'soul' usually ignores the 

simply 
flourishing 

divine 
And this 

music's most obvious source: gospel. 

With black British churches 

as their white counterparts decline, their 

choral lines are bringing 

inspirational voices back into pop. 

lime, they say, they're in control 

3-23 
The first thirteen lines of the text are a 

lengthy subhead ,which acts like a sum¬ 

mary, without being so named. Its type 

size is larger tharrthat for the text, and 

at thirteen lines deep, it is the maxi¬ 

mum length advisable for attracting 

readers. Printed brown, it supports the 

idea of drinking tea. Nester 

3-24 
Is this a subhead or a lead-in that works 

like a subhead? It doesn’t matter, so 

long as the first few words illuminate 

the headline and keep you reading. 

Public Relations Journal% 

3-25 

Deck and headline can be integrated 

into a single unit. The subhead lines are 

set justified to obtain the squared, even 

measures. Printed purple and black. 

The Face 

3-25 
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3.26 

This deck infiltrates the headline, but the 

two are clearly separate in the original: the 

subhead is printed bright red around the 

black headline. Spy 

In the old days primogeniture went like clockwork- The oldest son, as official heir, would get the 

house, the title, most of the assets and fond parental attentions: one younger son would go into the 

church, one into the military and one into the City. No questions asked. But now everythmg's-up tor 
grabs, and siblings are free to squabble oyer anything—money, inheritance, insurance, windfalls, 

who gets to sit in the front seal, who gets the family dog, who gets the oil paintings of the family dog. 
In the oostpnmogeniture modern world, if one sibling manages to get control of the family business, 

another goes straight to Hazelden, while a third is likely to dram the family finances by trying to buy 
a political career. And at tense family gatherings the sniveling battle cry of the contemporary black 

sheep resounds: 

IVIOIVI 

3-27 
0 

The subhead can be bisected by the head¬ 

line, forcing the reader to make a visual 

leap to continue. Rolling Stone 

3.28 

This deck looks like a breakout because it 

is set to column width, in a clearly con¬ 

trasting typeface, and it is written to be 

provocative and intriguing. Nonetheless, 

it is indeed a subhead because it is meant 

to be read immediately after the headline. 

New York Woman 

Riiulry. ihc word has 1 bracing))- British, fair play, Eton- 
and.Hurrow murid m it It even ha* u brisk, open-uir etymology, stemming as it Hoes from the Latin 'ivaln, "one 
using tire same brook as auiuhmf Ericndly troui fishermen, among sidelong glances doss'n the grassy bank! There is the 
lighthearted rivalry of college-cimtcirncc opponents, involving the pilfering of mascots and sorority girls Romantic 
rivalry* One thinks of neat Shakespearean plots. Restoration comedies Hue, corporate rivalry may entail s certain 
amount 01 illicit photography with tiny lament. But no rivalry gets so keen, so blood-nasty, as sibling rivalry. 

Evet since Cain bopped Abel with a hoe, things have been problematic between siblings Parental love is fluky: this 
we sll know with a vengeance no matter what out trough position. After all, Cain was the ifltksr. What good did if do 
lum.' First God — not. strictly speaking. Cain s father, but kind of the ultimate Dad. In His tendency to slip into the do-as- 
l-say-iioi-avl-da mode - first God prefers Abells flock ot firstlings m Cain's perfectly adrt|uaie but less flashy agricultural 
offerings. Then He sells Cain, vaguely, Thou shall rule user him." Uh-liuli. Wbafs a confused older brother 10 da' Mur¬ 
der I. that's whin. And for Cain. Iluii was only the beginning. But thar's just the kind of trouble sibling rivalry can get 

Altar e/v jyj liM y»* kit Irom die hoked-up but noi 
Brothers back through the ages, tins has been the hnuntin; 

Esau may have beet 
was smooth. And 
Haskell Sure.June 

whenever Eddie went into his slnicJc. hut if you think thw 
anndter thing coming. The battling Quaid hrothers in Sa 

t, dCrf-“ 

1 enntely unaflecting sibling-rivalry comedy of dir Smothers 
! cry of the dishonored sibling. Esau said it to his brother Jacob 
s older, but Esau, die Bible tells us. was a hairy man. and Jacob 
we all know- what moms think of smooth guys. Tike Eddie 
Clearer might Im-e got dial censorious little pout on her face 

t deep down. June wasn't s sucket for Eddie's grease you've got 
m Shepard's ?r*r ItWr—what was that all about if not impress- 

Speaking 01' Wally and the Brav, th suspiciously Kittivaltous relationship, one that places their admittedly 

3.26 

Hus b pwcmj stuff, and Crux deep's -arubas the role. gM=x da 
facpipre -r tot arm md m owadr tvwwwciEg -*». Hr spares nonr of de gfttn -rsbv e Je- 
(Sctnt da to%totex .ot" if* abakicir-eouad la aex tease be hsa sxdt&dy ywked l*—- to 
tathewr and S«Wncd'*< hs.wo uttoe.Lt is not * rams-ytocoa. Mni ks a kmc vsv hsvs tof 

, aeteagy snjgw.-K. remfctowtsouds- ftmxil r-jfe* in winds Cjuiae Loxiir-e a star.Bclo.-i 

3.28 



50 O* TYPE in use 

3.30 

Bv Jon Bovermaster 

♦ 

Photography by Robb Kendrick 

Is IHf R! A HI I n R 1015 IN THE WORLD 

than sitting atop a lifeguard's chair on a 

summer day, baking in the sun and general¬ 

ly goofing off before adulthood starts’ A 

toot from your whistle stops wayward 

swimmers and gives pause to the opposite 

sex Spring from the tower when duty calls, 

and all eyes are on you 

And the job comes with such great tools 

pith helmet, bullhorn, sunglasses, tanning 

oil, swimsuit No choking neckties, no high 

heels No clogged freeways or shadowy 

Banner day Karl Mahnsheiwcr fleft) loosens up 

before bis shift at Sherwood Island Stale Park 

3.29 

This deck is sized and positioned to look 

like a caption, though the real caption is 

positioned at the bottom left corner of the 

photo. The subhead’s white letters are 

dropped out of a solid blue background, 

and the caption is printed in blue, creat¬ 

ing a positive/negative visual connection 

between the two elements. Fleet Norstar 

Directions 

3-30 

Top-of-column subheads may seem to 

overstep the fuzzy boundary between sub¬ 

head and headline. In this case, a bona 

fide headline (primary typographic ele¬ 

ment) is on the facing page. The vertical 

rules, repetition, and imagery/text rela¬ 

tionship combine to make this an easily 

absorbed cluster of information. The 

original is in full color, making the page 

even more dynamic than it looks here. 

BP America Scene 

3-3i 

Subheads can be placed inside an image. 

In this case, the image has the headline 

superimposed on it, joining three ele¬ 

ments. Connecticut’s Finest 

3-3i 
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Subheads external to text: 

floating subheads 

3-32 

A hanging or marginal subhead stands in 

the margin. Each subhead is three lines 

long, giving the page a rhythm. With an 

average of only seven words per subhead, 

the words used must be provocative and 

informative. Medical Economics 

3-33 

This magazine has a thin outer column 

used only for floating subheads and au¬ 

thors’ biographies. The department head¬ 

ing joins the outer column to the body of 

the text area. World Monitor 

3-34 

These marginal subheads are also bold 

lead-ins. The first sentence of a long quote 

is enlarged and placed in a separate col¬ 

umn, making it easy to scan the page ver¬ 

tically for a quote that appeals. Chemical 

Processing 

WHAT'S AHEAD 

WILL THIS DERAIL Adviraiti-x nf custodial cure fur tint oldevlv have* Innp aryiierl 
THE CUSTODIAL-CARE tliut at-home can* would he billion* of dollars chouimr than 

LOCOMOTIVE? nursing-home cart*. Now a 10-year study has challenged tliut 
notion. Researchers found little evidence that expanding 
home-care benefits cuts nursing-home admissions enough to 
offset the added costs. The tvuson: Most of the elderly who use 
home-cure services wuultl have stayed out of nursing homes 
unywav. Though more services would improve the quality of life 
fur custodial-care recipients, researchers say, there's Uttie reason 
to expect big savings. 

A CRACKDOWN ON The Internal Revenue Service lins licgtiu comixiring the tax 
DEDUCTIONS FOR returns nf divorced couples to determine if deductions for alimony 

ALIMONY PAYMENTS payments are exaggenited. When a discrepancy is found, the 
nliiiioiiy (uiyer will receive a notice of a tux deficiency. If he doesn't 
pay the additional lux the agency says he owes, liis return will lie 
audited and he'll have to produce a copy of the document on which 

__ the payments are based To begin with, tlie IRS will examine lax 

THE PPO STAR Piuloirud provider organizations are growing at a rale of 34% a 
IS STILL RISING V®0'- according to a recem report. There were 620 PPOs in 

operation at ttie end ol October, up Irom 462 jus! a year earlier. 
Texas, wilh 13 now plans, recorded the most dramanc growth 

3-32 

Country Rinds 
Mutual lends 

that specialize in 
stocis oi a partic¬ 
ular country ctler 
access to many 
small rnarkets— 
and they 're notas 
risky as they used 

TXT:::;:;.::,.:;: 
VV • T T U* AxWnra ,«• 

in do It 
dltfd.i 

an juur Mult Un* wn the puri"»‘' "f imcsunR in -Unis in s particnUr 
Oiuntr) TI»-<*fundsin-iJli-nrcfrrrvd01 m liindf 

ralmni. cnunlry ftm*!*,' <* “diwd-enil ojuary funds.’ TV 
tins nidi limited ftmiU to invest. A fund .rMirora dene i±««l-*nd funds a* the lehiri.* ; 

money front u xr*sip nf invcslAis. Tin- cornhliK-d hmv rvlum-ly -null mnrkatA. 
e~.lv. an- UMidill ts.if liny bdoaiCMl I noon |XTHm It aui like tlnrn In Uo' w *dl wo-nd mllUous of 

When a group nf Investors fuitticijuitO In a ilollnn* worth of ftocts in a mull marttot fly owl- 
mutual fund. Ihc-iv In one problem Umt ulnajs ing cloaod-ond funds, the Irumairni-s reduced da* : 

Hist do you gei yikir tnoncy loot If yisi ratal 
or simply chojixr- your riunilT tu the heavily rr 

nrewnv have ton d»vtOf*il. Tim raw wnimw i, 
railed sn 'ifstlefsl niidnal 
hast Tha tyre of fund b 

; i-niul/intl> buying 
FaWIra 

"sit And VibN 

■- fe lM lit-*.'ll\ 
mg 11- mu <la,rv> . SfatW*15 H c,.nd , A, ' \ 1p t 7.89 
-• InuiMTUon.. arv ] \ Gerf'3f'U^c)yJisSl t*T<S| biZ Aq \6!l» X 98 

it-r-i ies| jiff*/ 
ny rhandvddore Li Closed-End Countty Fund Listings 

3SUH *J-y S Umc. A line* eUl Own n forvl lmi» UK mar 
-wlSntgle In rell usu-Ls nipinik*" of rrorta roislmon.. 

la/tKKylnrtn.' After the suck market *-™sh .at«7 n«i 

I'ja K *t< urn na . mowwiuwilforoxiimlluignfroxIocit-nii.rlfilgUl- 
wndtarntoipi'a mine nfu-rshoekt l-mx |«,f the ctny nf liv; crash. 

There Is another type of fund Oat eliminates for 
Ox inurnment mmiager the risk of roam wUfng at 
deprwwsl juice-. It’s railed a dansl-emt fuivL 

> Tills type of fund soils fhurrw, ju»t I lie any 
Wtf PeMB other iurjmniUon. 10 raise its capital for invest- 

roenL Once the jsililic offering is completed, lie 
fluid no longei ts umtsisj In the Inlying or veiling 

; of it, sluns. Ifasliareholik-rwantsU'X-U.uUiyvr 
; must Is- found on (he open market. Many dn-ed- 

end fundv are listed on the major -lock cirlinngw 
to make finding a buyer or seller of shares cahr. 

Over the 1 sen decades mutmd fiial*. Inih *v|»m 

Mart Utopofefarer 

WifelhSwtb'Kal 

mints' shares hills below net a 
end funds protect the manager and the 
from forced selling but do not proud the thar 
holders from the eon*syuona=> of ImUionaJ ma 
kdcondUkoa. 

The stney <4 the United Kirqnlun ttmd is fair 
lyyscal On Aug. 6.1S»>;. four inillvm sharce *« 
.m*I at SijOb) the public. TV fund’s pmpuse Is1 
resrk long-term ojstai gains thnxigh umWment 
Urttish dodo. TV firat cs m atlir the psiblk- nITe 
ing u-as the payment of ad theewta avodaled oil 
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Quotables 

he global economic 
order of the 1980s is far 
removed from the more 
predictable conditions of 
just two decades ago. 
DR. DOUGLAS E. OLESEN 

Executive Vice President and Chief Operating 
Officer 

Batteile Memorial Institute 

... In the mid-1960s, over 75% of the world’s technology was generated in the United 
States. Today, only 50% of the world’s new technology is American and that is 
predicted to fall to about 35% by 1995.” In describing the current competition for new 

technology, Olesen noted that R&D spending has increased in the U.S., as well as 
throughout the industrialized world. Olesen predicts that the demand for technology 
will not stop. Olesen identified some of the characteristics of the current era as: rapid 

and diverse movement of technology throughout the world; movement of people with 
technical expertise within companies and from one company to another; and a faster 
cycle in bringing products from the laboratory to the marketplace. “Business leaders 

see new products as the key to diversification. Industry leaders are seeking technology 
which leads to specialty products. Olesen cited a number of approaches that 
companies are using to acquire new technology: (1) Become a limited partner in 

venture capital partnerships in order to invest in new and existing technically oriented 
companies; (2) Acquire other companies or merger; (3) Enter into joint ventures and 

joint projects; and (4) Investigate company-supported cooperative research programs. 
In addition, companies are encouraging the generation of internal ideas leading to 
new technology. 

"I look for FACT to ploy 
o more active role in issues 
that impact more than a 
single industry. 
ROBERT F. McQUADE 

Chairman 

Bell Communications Research 

... I am hopeful that the minor difference in the various Code 39 specifications can 
be reconciled and a single Code 39 specification amendable to all can be drafted. 
FACT is an appropriate forum for the various industry associations to have a voice in 

the process that brings reconciliation to fruition.” FACT was formed in February 1985 

by users of automatic identification technologies to undertake programs aimed at 
ensuring the efficient and orderly adoption of bar coding and other Automatic ID 
technologies in a wide range of industries. The organization now operates as a bureau 
of the Automatic Identification Manufacturers, Inc. (AIM). As an active Automatic 

ID industry group, FACT brings direction to the rapidly expanding use of automatic 

identification technology in the industry and government. FACT’S programs address 
major issues related to manufacturer identification, symbol specifications, auto¬ 

discrimination, standards coordination, and cooperative efforts between users and 

suppliers. 

"D ■disposal of plastics 
in the environment is an 
issue which could impact the 
growth of the U.S. plastics 
industry. 
LEE A. SHOBE 
General Manager of Olefin and Styrene Plastics 

Dow Chemical USA 

... In all its aspects—from overloaded landfills to impacted marine life—this issue is 

real and it is growing, and so is public awareness, whether it is legislation in Italy, 
New Jersey, Michigan, or California—or a controversy over landfill in your local 

community. If we remain passive on this issue, the activist public may develop 

solutions which resin producers and converters find impractical and expensive to 
accommodate. We must become more active as resin producers, converters, and end- 

users to support adoption of practical and workable programs. Conversion of waste 
materials to energy through incineration and more aggressive programs for recycling 

and litter management are viable solutions we can support.” 

3-34 
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Bf e .turnon at doe* pvtaaa 
T'“Feel Formula 

tmmalmrelaptaca 

ana ft o hour look-up 

After reading Midud smwn. »m- 
Or The Teel Tudor" In ihc CViobcr FT 
EM i boon* wi) Iwcmicd m how I 
awJ xppft hl> iracuth 10 my wipteiKn 

One ol die mow unposuni upplicx- 
llons lot ld» technique u m iradodsift- 
ingdtun and percuwlrei pan* Mmwmr. 
tft'o requires knowing him in rrtkir w 
spencer cfcck pubes m uinliw shlfci Em 
cximpU if MM shill < matt p»n hack 
lav one clock Rube. wh* Is die nn nine 
change in moUwccMutkl Tlte lesnpn id 
the dequeue* ami the sequencers clock 
renoiullim must be ukm mm account, 
so I decided in dcixsop o fmmub lhai 
tronlil gne ret die numbei of miftbcc 
ond* per dock pulse ai iny gbyn lempo 
and foe any given nnotulon 

The equsnnn ft" c-jiniamig die rime 
per pulse trac ilenwil In this manner 
a - Ussy- per nv.nuie • bean )ki 60 

y * pubes pee qiuisci nt«e 
Iherelon:. 
I pulse - too * l/X" Ifyi scvoinls 
which is rquivjlcm in 
{60.000« Wan l/y,'uiita>cvoml* 

I dsen vwvHC a shoe com pure: pn>- 
jparn in cicuse a releicnce chan dial 
would allow me io compare the lengths ol 
pulses snsli dllfeieiu sequenerts. as 

Dsnul Dfwsndc c a (crepMHr-sakk'l dresps 

laud jrt.ki Hr a enuends- iimCsol m 
sksrrwure MIW ysopuen jkr die Man •>! 
UrJ Ihe pnaict.* cf.l-D ndee mm*™, 
Ilf h also a MIDI rawiduas owl MIDI 
pen-<»i*’em 

Analysing itu* chan Wads to wroe 
interesting conduswn* Suppose you 

standard MIDI deck resolutionof .’4 pu». 
ea pei quanei met (ppqn; ibis isn't poc- 

bent, per mimar ibpm) In onks io do a 
•> ms shill a> a more reasonable tempo 
[lei's use 120 hpm). you wsstdil need ar 
least Oh pps|n resotuuon Since many st 
quenccr ustss repon dui shifts ol 2 or 
e'en I mlllw-cond are desirable eqiCLial 
ly when n comet id daneeeseienied mu 
sic, leu a tempo of 120 bptn you would 
need a resolunon of 210 ppqn io provide 
Uu ms irach-shlliing A lesohiilrm ol 
too ppqn would allowymimobum I m< 

Tn unpnist n-viluilon. you luve two 
eiiolun. One ism double the tempo, and 
clu ngr ncic solars urcon!tngly (c g nvai 
qiuner macs »< eighth niaea) This will 
lulue the nme between pubes and double 

switch in a set|uc<wcr with greater resrilu- 
non I he dun mdurles iw very fine 
reudallnns. JhS and I.0.M ppqn, which 
jm-juff warring ns lie considered for high- 
retuhakm sequencing 

As i practical exam pie ol Ikiw io use 

hpm. a setofunon of M0 ppqn. and ihal 
we warn to shift die snare dnnr. track in a 
sequence by?ltti According lotheelisn 
wv see dial ai this tempo and resolution 
each dock pulse Ians 108 no. therefore 
if ss« shift ilse insck by issss dock pukes. 

die tmek by d vet dock pulses. sstohram 

3-35 

FRANZ OLIVIER OIISIIRT 

3-35 

A floating subhead is positioned along¬ 

side the text in its own column. An ex¬ 

cellent way to give a floating subhead 

visibility is to surround it with white 

space. The added line space makes these 

eight lines seem easier to scan than if 

they had been set with a more predict¬ 

able couple of points of additional line 

spacing. Electronic Musician 

3.36 

This page is organized to guide you 

around the photo from top to bottom. 

Each of the five kinds of information is 

given a distinctly different typographic 

treatment, necessary to keep readers 

moving from one element to the next. 

The ultimate goal is to woo them into 

the text. M 

3-37 

This exuberant typography is a sample 

of contrast of depth and transparency 

and how it can make a spread come to 

life. The centered deck next to the text 

juxtaposes with the symmetrical design 

of the headline. East Coast Magazine 

3.36 
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3-38 

The floating subhead appears to become a 

caption as it jumps the gutter and is 

surprinted on the color photo, queen 

noor is printed in the same pink as the 

dress. Dossier 

0 

Subheads internal to text: 

breaker heads 

3-39 

A breaker head is inserted into the text to 

divide it into sections and make it appear 

less of a chore to read. Thpse breaker 

heads jump off the page because they 

contrast in nearly every conceivable way 

with the text: they are centered in a con¬ 

trasting sans serif, all-cap, condensed bold 

typeface that has a slightly larger point 

size. UCLA Magazine 

OF McLEAN BECAME QUE|N 

OF JORDAN, IT SEEMED 

NOOR 

LIKE A FAIRY TALE. 

NOW. NEARLY A DOZEN YEARS 

INTO THE STORY, TENSIONS 

CONTINUE IN THE MIDDLE 

EAST AND ISLAMIC 

fT'NDAMENTALLSIS ARE 

CHAM.ENGlNg. THL RULE OF 

HER HUSBAND, RING HUSSEIN ‘ 

Janet Wallacb WENT TO AL ' 

NADWA, THE ROYAL 

RESIDENCE, TO SF.E 

HOW THE QUEEN 

IS COPING 

3-38 
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broad — than Ihe deeper hulls ol I be 

lii lllc lar led IwWkgmund«» " typical 
bermaphrodllo brig ol Ihe periods a 
small vessel, less than two hundred 
Dirts, her deck loaded with lumber . Tire 
lumber trade was it Maine specially 
and most ol Ihe vessels working In II 
also came trmn there Their hulls 
tended lo Ik very bogy and lull-ended, 
wllh little or no laney paintwork nor 
even a llgureheod. They were quickly 
twill ami plainly Ikied lor a decide s 
worth ol Imrd work, llren disappeared 
(torn the registers. unrertKitnhvred lor 
having brought millions ol board led 
ol pine, and spruce into New York to 
build hundreds ol tenement house* 
and oilier ningh carpentry llemutphru- 

sehouners In die coastal trade, hut 
their larger rigs made Ihern heller lor 
Ihe longer passage* along Ihe const, 
and H«- arguirc rig gave lliem an coxier 

The most common rig In die coast- 
luu (tvel was the schooner. A oomber 

itretrlies •>I lire Atlantic icalmard were 
still more aeeeasible by sea than by 
laml, even alter die coming ol Ihe rail¬ 
roads. (In Ilk- liighways ol waler the 
coasting itchooner was the analogue to 
the modem motor truck and bus corn- 
hlned. carrying people mall, and 
Irelghl to trialei and villages dial had 
eomrnunicnlerl wllh Ihe rest ol Ihe 
World tills way since lliclr cokmbil on- 
gins. 

Lute included two cunning schoo¬ 
ners. In the. extreme right foreground 
and Ihe riglil middle ground. Tire for- 

titan sixty loos, and ol a very old mo¬ 
del flnl tor die presence ol Ihe large 
trunk cabin alialr Ihe main mn*l. slir 
might have passed lor u Marblehead 
schooner, a type ol llsherman de¬ 
scended Irom die colonial llflierles. 
Iltu rig Is Ihe simplest that Slid rlclinck 
a schooner, two nusls ami three sails. 

Tin- other, modi larger schooner, ap- 
pmachlng Iwo hundred ions, is rigged 
wllh topmasts bom which she can set 

•llll nuke a living as summer cruising 
boats on lie- Maine cnosl. hi I KM Ihe 
two-masted schooner was nearly tmb 
venial: only a lew three-inulor*. called 
lem schooners, had yel been built. 
.Schooners lilted lor Hie packer trade 
often Cornell square Itgwalls on llielr 
(orenueds, which slcadledlhelr moltoo 
in rough seas and gave limn an extra 
|iush nil thewinil. lire majority ol coast¬ 
ing nehooners had simple lore-and-all 
rigs, which were tlie hondiesl (or short 
hauls (torn one port lo Ihe next. Vast 

main topsails. In the decade preceding 
IheCIvil War, progressively larger coast¬ 
ing schooners were hum urlhl II was re- 
tdircsl llutl die sails sel Irom two masts 
were too large amt rlllllcull lor mull 
crews lo handle When a third mark 
wan added, the rig could be made 
lower. lUHl iidlcvKlu.il nulls smaller and 
more manageable, (lie reselling lem 
schooner dtrl not tiecorne eoinmon un 
III altnr INK. 

Tlie alrmp a slngle-masiad lore- 
anri-aller — had a complex blslory in 

New York woler* Small versions wllh 
Ihe simplest rigs were Irequcndy (ound 
working Irom tin- seaward end ol Ihe 
harbor. Inn op llu- Hudson die liallic 
was dominated by a oiagnllicenl class 
ol large .sloops whose gtaeelul hulls 

lei elsewhere, lame show* a solitary 
coasting sloop In die led foreground, 
but alas, no Hudson River sloop Is lo 
be seen Ukr die sclrooner. Ibis rig had 
Us practical hums In slice, the sloop 
dial exceeded ninety Ions was a rar¬ 
ity. Tlie large mainsail was a brinish 
llilug to handle, and as crew wages 
Inereawtd. many such vessels were 
nggud over ns schesvner* to make I hern 

The Coming 
ol' Steam 
By l»50, die sieamshlp was well estab¬ 
lished In the eoastal trade and hod os 

that or die rlvr-r steamers lullll lor 
Rolterr Fullon, wldl drallow hulls, Hal 
holloms and exicnaive supcralrui- 
lures In brier designs tin- superstruc¬ 
tures reached even farther overhang¬ 
ing Ihe sidet ol Ihn bull and merging 
wllh the paddle-wheel housings. The 
hulls were lightly curwlructrd and very 
llexlhlc, mill Ihe Duals were generally 

id ports on Long 1st 
beyond tlieae *Mie 
yet risky One oI di 

ler background. Very imllceaWe Is I Is 
walklng-lream eogliK, w'ldcb was the 

i* r-xiyciyiN : mackiuMY lAll iw 
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A single breaker head is used on each of 

the five pages in this article. Each is 

printed dark blue-green to unify it with a 

frieze running along the foot of each page. 

Invention & Technology 

3-.41 

Here a run-in breaker head begins each 

new section. The bold all-cap treatment 

pops them out of the gray text. Always be 

sure breaker heads are immediately vis¬ 

ible, so they will act as the flags they are 

meant to be. Restaurant Business 

3-42 

These breaker heads divide the copy by 

graduation year. The combination of 

boldness and extra line space above and 

below are sufficient to make them pop 

out on the page. Notre Dame Magazine 

«srw.«>W! -•».?*<* 
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The question/answer format is com¬ 

mon in nearly every publication. Ques¬ 

tions must stand out, enabling readers 

to browse until their attention is ar¬ 

rested - graphically, they are identical 

to breaker heads. The difference be¬ 

tween questions and answers is usually 

made clear by setting the questions 

italic or bold and the answers in regular 

type. This example shows unexpected 

ways of making the questions stand out. 

VExpansion 

3-44 

A lead-in breaker evokes the Russian 

Cyrillic alphabet, relating to the content 

of the text. Note the simplicity of skip¬ 

ping a single line space and setting the 

breaker two lines deep. Breaker printed 

in light blue. New England Monthly 

REGION LANGUEDOC-ROUSSILLON 

: Queston. svnvor * tattM ggfc wk In 
■ 

5 dan*hiwp»d»Mitofti.. 

toCQlirs HUM W1 UnyuKkx Rouwlkx: !■»■>• 
d.ifwnt if no atc«jt jtrogMplwpie intonc-siaWc. 
■dnali-fnimi utm> uu id* ile :>av nitrdilw'jiirv'fi 
Oil trow ilc n.urop* clin*- do l« Aubv point 
I.,fl im (tnirtUM dr maWe spire: ronwIJlM*- 
I (impose JuiiWiiMlrt. de grarKh-s fwtav llr eeum* 
tie iwhaclic* SfEKi citi H hours. aw* Timpoitoi'l 
lumpiou1 man -SisU rhfk»w tliin 
luulo bibgkin .< All-,, siim.i. foptyan Vallro du 
RliAlie.. All ihmmii firs tominunn.’itmuv la mpam 
i;B rcilrmnii bien ik»w assy k> K-wau AulwuiiW’r 
,«u>:l rt I'awi nonl-MulOomitinHwjiKl llun'ioni’ 
par Berrem qui u'fii urn- iMt* dans hint an Sims 
Win lulioits exilement ihku le TCV grant! wd print 
leRiiri nous ponx'uiiii uik lonnuin molutlonndM’ 
Nous nous «|uipon> pout Vs «»*•» twwus do 
eooumgwaionn Levan Ri.timlH- Si’pivui el 
RMS EuTm mil’,1 n-gsm cdm wtr qualith dc 
ruA'Illuunu-Do tUi hill rjJ j lanicm |iay> nl un onH- 
mnnrowm tiillii'cl iritallf ct dr qiiiiHui. 

■ qw*H... .>m Lrt If i ynvi K”ag-s» [»«■ 
C vtriHei rr vvr*, ilr g-lA, vi nv>.«iro» »» 
i ptWttf_______ 

CM tlViiliKphsc nous k- rejulimnitv rt fil imro* ill 
(VIRI«' tie I'afgtnl mms !««. pieimon A rip 
plaudir. 

■ QueMkin: lo iron inriifslnel aiiurt vows 
piljltsl WtMwMt. 

JAOJlTS lUAM II fjui iinbtHl d« <(im mnit 
jmios U (hjnr« do on jus *nir tic pjvil kMiiHim-I 
kuml i pei”’ ”ii dchui» ilu haven "two it AIm Aim 
U ipfiKMiivon oil dtwn'tth hooite *n»\ I'.u 
ronin< mius mi <n* (h s cntrop''*** tie grain k nudite 
i-onuim him. Jet MKii.'JiMi' wromwt tin I'agw 
dnrwnuim ei tic I'MI tie polme imAkulioiemem 
pedoniwitA* 

i (Auittin. U ilSwnlV jiimi iJm mhiye<_ lr 
OM-l-iJ’lKim 'i: <Vv rKlunnw ill- tijipl.mmlmP 
I’jnt J, |i*m. ’I- »<n jinnAes > 

INtjVH NAM- AtwAimcni. < c« mm •cwc’mitt 
uik-I'mrim nun wul Umi urn"*Alac IniMrjAilr 
b mrik. U it’sKKi est (V|a rn pwNe mi nw«i Hulls 
cl Icruws «K nounmicnt h-tpiRmei <|m e« lr 
pitxnief nMidir enmpoei' b tTMtithe. kn nMtw'H' 
tie ifisviSilk'HiOii iwm mom ilhhinu unit nwi-ilc 
stoone’»(•* I'lmtisIlAtii'U-.i Si’ll: d une ri.ukI’.' unit* 
tie traliwent dm ull-o(mKr4Rinw< rvw I” 
V«no Mills qui tu l»ift: dr Win le ■ pott hmlrs • dr 
U metliu-mmee M Una b pn«1tiil«o:i iRMole ih- l.t 
icaon Dm* le ”Ut d'eMKtf nous yw*" 1 
h;ml I'jlwit me> cn tlcsimpiMnt fa p*d'«\ i'.inuaoil- 
ini” el U vimiomtaKiin in *•.«! Amu asom ™>ui 
Imimw! Si in-unr. ,i honHfttwn d une uniin dr 
(istsoisAlkm ei do stocL4«r (Kiiir wilwhcr« pluri 
i> I'expoilAl'Mi Ii saidlnc in In thw 
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•icnvkmix to limn — every 
day, (iinrty-eislil penvitt of n 
vmillt Ami arowdliiR fo An 

NisnitniA.r often. Fvi man. mid Ri^ulia 'Nothing is wmWihrow |» 
.isit.seems, and notliimtu.ilI huppcn.i* il shmiV)' wayupKah'’ " "* 

Oi-.lrt Onn\rafliUI, (he Sovitr Gti’ljte had hiougln ;i;Alhnt Nnsanw. a 115-op iirnnher 
irm:!?-comnmipnnn lo ifisuati who «-.« mtervued «* sponsuring a «-«p ilmp «n Aihii 

(ledestrian mall iiitbcomte: ssfMuwow The Arbai 
u dir lisrlit*; plaio in ihe rity. mlh rain, shops, mi lots n{ 

ihhd of the Sos-iet pupoladnr.» uoAcr niwvnu and dun: will pcde«nar«siadli:iir(’< padwted aiuuud i::i 

10 served in Mowow at the Ai 
die ndd-eistities and whose luunvleifgc of Ihr Soviet Ore* 
enxtjthr ahiy.:: the r*B5 atlitinil-cxchanjtc iBrecmcni dui 
aiiionp oilui iliuips. non die Uolduu llali'i ut the Slato an- 
Vladimir Hnnm icr w Minnow On his many 'tips w> tli 
U.SS.II. U-.-iw’ii, who mw aarhes Russian and SovWMmbo : ,V Jeriys piofuc m 

ad of piivv. if scesnni, tight down to a siiuH 
itw ivcitingswayicg and tmypng in Kussaan lu 
eliac! Row the Unit Ashote.' Nismtxw. who 
usdstc rhirnes and had a duck black moustacf k 

•dial mined ap at die ends, arid ids co-op was involved with 
; show busncM Amanlingly, his dreams for an ice cream parin' 
: i»«d KnvatJ diethealiical. *W«e going to'cave Mupfx.ts.ziul 
: pnppeis rmiind die ice cream,'' he uii. "show-s and fsshinn 

In. Wk cvc!\thifi«C He suggested spending so 

af Mlddleljury College, otei whit Gennadi Alfan-tiko. a : Kilrry Russian’ :-'Hc 
of new ape Soviet activis! who is n-Hiccabictn Mo*«» Sre ; had aiiraly setutvd a good mle for hnnsrlf 'My bran is 
hi* hipll-iasliion jeans, kwgish hair, usd inruid.-ni air ; working cnnsrandyC Nis»;:>os- said 
Allirenko ctni tged from the 'era of stagnation* las the cipii- 
leers sranbe*ut(h)rtiasljev ateLnownitobeu'-iK mduen- j\ of Hcrfa adsvc *o 
tial in the age nffseJiKM by MJtnng projects hkeihe fund Par ‘ • “liang'iiecaiiic ap- 
SiVial Inventions, wliidi la* raced miSHoni of nibirs liirpity- parent dn: fins Jay in Moscow. On Monday. Bm. Jcrty, and 
ms such as teHab pn.vtams for vetetarw of:hr Afghanistan aftd'sarondieuepsofdicHotclU'sraiiiswidiyununfisrcrcaJii 
war Ben agreed lo seer some of'lire profit* from the Soviet r and Ben A Jerry's sweatshirts, waning fur driiYts from thr 
scoop shops in thr fund, to he used for citltcns'cxchar.grs. Ki!owt:<ij,'r SoclLTy lo pick lli-etr, up s’ line. An und iLtt-lhirlv, 
n-.t,). in the sptingof I OHS. Bet k.lcffl; utttuic and Oeassc;n dess- ; two tats auived intake them to the voeiesy's oJIi.-rv Tilere they 
to Moscow tn iliioiu the deni wills some ntitioial partners j v.v:r mhered tntn a conference room where a tabic was ksolrd 
Benson and Alfarcnkc had come up with: members of die : w/tit cookies aiui .aiidies. iKKllrsotlmic-ysrcn soda, end aver 
Kninviedgc Snoety. abuges-oIuniceTiitganhntionihat'dis- i «^':tttle ciiswol RaiAstanatid American f-aga.'lhe rccutotcpit - 
pcnscs know ledge* ihtougb ils irtatsy poblicanom aid runs all j turcofteuis: hung on die wall. Ben audJetty added thcic pasu 
the jdaaecuium- and aoo* in tile Soviet Union; and tire ; ttt the arrjiigcranu and sat down. 
Bolshevik CmlkxtisT farm, jure omside Moscow, which could j Neither side had thought to bring along an interprets, 1ml 
piovidvdic wotkeis, [he nniii. and ihe egg* ui make ret lacain. that didn’t tnaurt much on other Soviet s had shown up lo 

If the American ream, with in logo T-shiti> and baggy pants, tiegotate any Way. George Raguitn, hishau txmspicuoudy day 
made an odd husuaesa prtxcsaiiin. they turned on! lo ire i dial anotning. speAe bsnh languages, bua since liren: wna no 
petfivtly compaiKile wish thor Soviet cvKauerpars "niere was j era: for the Americans ce-calktu. lie spent has nine ssiihepiisnie 
Gorge IGgubii, lot mreance, a fnend of Allartnko'* red the m atnachet worn. At one ciUoclcJic roahetl in ;o ptstclaittl an 
dilator of the faccmmii. Iniormatitm Cooperatiw. which \ ertsttgeney nenoa,*; Aliirenko. dv acnvist. had ihe previous 
operates a giant outdoor actum that shows newstevh and a little i yeat acrattgcsi a histone Kip tire Ametit an Eslucmw to Pro- 
hit of ad* etriut^ in a Moscow duippmg acca Ragtih" :> a < sedemya. the :aty Nat across the BetuigSn ait Irom Alaska, to 
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Pictures can work as well as words to 

break up an article. The “breaker head” 

is an illustration that started as charac¬ 

ters in a picture font. America’s Horse 
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AFTER TAKING TWO 
YEARS OFF TO BECOME 

AMERICA'S BEST- 
SUimS RECORDING 

ARTIST. LEANS RIMES 
IS BACK IN THE SADDLE 

» HE PHENOMfcNAI. VOICE THAT SOW MORE RECORDS 
than any txhcf cntcrtainctlare year van jIki limLatr Ms. Esl, TV> 
talking Ikitk. 

Hc!k WlUtflUIEUlbur.* (sumke l.cAtro Klmc*. Her gray mm 
play* along hy leiting her car* he rfttiltrtl (n silly dlrestiotw. 

rhehcliiMvdituiCsl at Wilbur Rime. l.i-Ann's lathct. Iiusussa* 
matispcf and nreord producer. Hr and l.rAnn bought the mate. 
Highly Insured. Itom ^ipcrirxckl CTuisth: Brinkley In March 

I never expected ro rciaic io rhb JJ-ycat tdd, veil uwde 
mtlliotir.irc Rui »the and her dad rcitnilrd alter many 
ckiyuapait.attdrodctlinsuthcVrerghi'Utotlictotiini’ficJk | 
tea alb1 ahsdrtx'd ill their nwtiMt w,. I evuki relate. 

Shegrtxi-. trainer Punk Carta like a favstrkt uncle ay Ft A 
he takes her Isitsc. Tiller' lor a vliori rdtsslier uiur» ||§8l 
The® Lr Ann roroiwists like someone svito doesn't do lx 
vcty often and hoails toward lire Husky stew nf <ow: 

Two years .ypi. IcAnnwa* (miring Wil.Matt parking 
im* sirring bet heart otg fiscSNXi|ter Wa! Matt \t 
the wore rnne ba (list single, 'BUk.* yixlckd righi 

up the country music cliatss ot No I and fans cdcbe.itcd 
tbe if new Palsy Cline. She rapidly stepped out of Patsy', 
shadisw and deve loped iKr own 
kfenUty wni, bci ube ■■ mm mm 

M Bm ■ i £6 jBWL MB 9 
rB M m H I 
S’d W M' ^’tf k HB HI l 
■■ ■■ I ^^| ^^| i 

vit al’ most likely lo-sucvocd. HHI IHR 
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BREAKOUTS 

Breakouts, also known as pull quotes, callouts, or liftouts, 

should be thought of as verbal illustrations that draw the reader into 

a story. Editorially, they should be brief extracts of particularly 

provocative copy. Graphically, they should be highly visible - in 

strong contrast with their surroundings - and able to easily attract 
the reader’s eye. 

Breakouts were invented to solve a 

particular problem: how to slow or stop a 

casual reader who is not yet actively read¬ 

ing an article. The solution: enlarge a brief 

portion that is most likely to make the 

reader stop to read the article in its en¬ 

tirety. 

Breakouts do more than trumpet the 

most salient or arresting segment of an 

article. Because they are meant to be read 

before the text, breakouts also provide an 

opportunity for typographic preening 

and experimentation. Their use leads to 

an over-all elevation of a publication’s vi¬ 

sual and typographic presentation. 

To catch the reader’s attention, the 

breakout must contrast strongly with the 

surrounding text. Contrast can be 

achieved in several ways: 

• Increase the type size. Simple and 

effective: use the same font and weight as 

the text type but enlarge it (fig. 4*oi). An 

enlarged breakout should be at least 18 

points to stand out sufficiently. This size- 

only contrast can be enhanced by sur¬ 

rounding the breakout with a moat of 

white space. 

• Increase the type weight. Make the 

breakout bolder than the text, or really 

pump it up by making it bigger and 

bolder (fig. 4.02). Experiment by making 

the text bold and the breakout lighter (fig. 

4.03). Either will work, so long as suffi¬ 

cient contrast exists between areas of type. 

• Change the color. Run the breakout in 

a second color or drop it out of a panel of 

the one available color to increase its vis¬ 

ibility on the page (fig. 4.04). 

• Create an unusual column structure. 

Breakouts can be positioned either within 

the text (fig. 4.05) or in dedicated white 

space, using consistent sinkage at the head 

margin (fig. 4.06) or in a narrow column 

at the outside margin (fig. 4-07) or be¬ 

tween columns of text (fig. 4-08). Eccen¬ 

tric, or uneven, columns are a provocative 

means of separating kinds of information 

(fig. 4-09). If your publication can accom¬ 

modate eccentric columns - on an opener 

or because it does not run ads - consider 

were love-sick with them. The oars 
were silver which to the tune of 

flutes kept stroke, and 
made the water which 
they beat to flow faster, as 
amorous of their strokes. 
For herbwn person, it 
beggar’d all description. 

She did lie in her pavilion, cloth-of- 
gold of tissue, o’er picturing th at 
Venus where we had been astride 

The nature 
of bad news 
infects 
the teller 

4.01 

were love-sick with them. The oars 
were silver which to the tune of 
flutes kept stroke, and 
made the water which 
they beat to flow faster, 
as amorous of their 
strokes. For her own 
person, it beggar’d all 
description. She did lie in her 
pavilion, cloth-of-gold of tissue, o’er 
picturing that Venus where we had 

The nature 
of bad news 
infects 
the teller 

4.02 

The nature 

were love-sick with them. The 
oars were silver which to the 

tune of flutes kept stroke, 
and made the water 

of bad news which they beat to flow 

infects faster, as amorous of 
,1 . a their strokes. For her 
the teller .., ^ ., own person, it beggard 

all description. She did lie in 
her pavilion, cloth-of-gold of 
tissue o’er picturing that Venus 

4-03 

were love-sick with them. The oars were 
silver which to the tune of flutes kept stroke, 

# # # 

The nature of bad news 
infects the teller 

and made the water which they beat to flow 
faster, as amorous of their strokes. For her 
own person, it beggar’d all description. She 

4.04 
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excess of it that surfeit, 
the appetite may sicken 
and so die. That strain 
again! It had a fall. 

It came o’er my ear like 
the sweet sod that 
breathes upon a bank of 
violets, stealing and giv¬ 
ing odor. No more 'tis 
not so sweet now as it w's 
before. Love spirit! 

How quick and fresh 
art thou, that notwith¬ 

standing thy capacity 
receiveth as the sea, 
n'ght enters there. Of 
what vald’ty and pitch 
so’er, but falls into abate¬ 
ment and low price, even 
in a minute. 

So full of shapes is 
fancy that it excess of it 
that surfeit, an appetite 
may sicken and so die. 

That strain again! It had 
a dying fall. 0, it came 
o'er my ear like the sweet 
sod that the breathes 
upon a bank of violets, 
stealing and giving odor. 
No more 'tis not so sweet 
now as it w's before. 
Spirit of love! How quick 
and fresh art thou, that 
notwithstanding thy ca¬ 
pacity receiveth as the 
sea, night enters there. 

Of what vald'ty and 
pitch so’er. but falls into 
abatement and low price. 

even in a minute. So full 
of shapes is fancy that 
and fresh art thou, that 
notwithstanding thy ca¬ 
pacity receiveth as the 
sea, that night enters 
there. 

What vald'ty and pitch 
so'er, but falls stealing 
and giving odor. No more 

The nature 
of bad news 

infects 

the teller 

'tis not so sweet now as it 
w's before. 0 spirit of 
great love! 

Fresh art thou, that 
notwithstanding thy ca¬ 
pacity receiveth as the 
sea. n'ght enters there. 
Of what vald’ty and pitch 
so’er. but falls into abate¬ 
ment and low price, even 
a minute. 

Full of shapes is fancy 
that itme excess ofittljat 
surfeit, the appetite may 
sicken and so die. 

That strain again! It had 
a idying fall. Came o'er 
my ear like the sweet sod 
that breathes upon a 

bank of violets, stealing 
and giving odor. No more 
'tis not so sweet now as it 

w’s before. Spirit of love! 
How quick and fresh art 
thou, that notwithstand¬ 
ing thy capacity 
receiveth as the sea. 

What vald'ty and pitch 
so’er, but falls into abate¬ 
ment and low price, even 
in a minute. So full of 
shapes is fancy that and 
fresh art thou, that not¬ 
withstanding thy capac¬ 
ity receiveth as the sea, 
night enters there. 

That vald’ty and pitch 
so ever, but falls a dying 
fall. Came o'er my ear 
like the sweet sod that 
the breathes upon a bank 
of violets, stealing and 
giving odor. No more 'tis 
not so sweet now as it 
was before. Spirit of lov¬ 
ing. How quick and fresh 
art thou, that notwith¬ 
standing thy own 
receiveth as the sea, 
night enter what vald’ty 
and pitch so’er, but falls 
into abatement and low 
price, even a minute. 

Shapes is fancy that 
time excess of it that sur¬ 
feit, the appetite it may 
shapes is fancy that it me 
excess of it that surfeit, 
the appetite may sicken 

excess of it that surfeit, the ap¬ 
petite may sicken and so die. 
That strain again! It had a fall. 

It came o'er my ear like the 
sweet sod that breathes upon a 
bank ofviolets, stealing and giv¬ 
ing odor. No more 'tis not so 
sweet now as it w's before. Love 
spirit! 

How quick and fresh art thou, 
that notwithstanding thy capac¬ 
ity receiveth as the sea, n'ght 
enters there. Of what valid'ty 
and pitch so'er. but falls into 
abatement and low price, even 
in a long-forgotten minute. 

So full of shapes is fancy that it 
excess of it that surfeit, an appe¬ 
tite may sicken and so die. 

That strain again! It had a dy¬ 
ing fall. 0. it came o'er my ear 
like the sweet sod that the 
breathes upon a bank ofviolets, 
stealing and giving odor. No 
more 'tis not so sweet now as it 
w's before. Spirit of love! How 
quick and fresh art thou, that 
notwithstanding thy capacity 
receiveth as the sea, night en¬ 
ters there. 

Of what vald’ty and pitch so'er, 
but falls into abatement and low 
price, even in a minute. So full of 
shapes is fancy that and fresh 
art thou, notwithstanding thy 
capacity receiveth as the sea, 
that night enters the house. 

What vald'ty and pitch so’er, 
but falls stealing and giving 
odor. No more 'tis not so sweet 

'7he 
nature 
of bad 
news 

infects 
the 

teller 

now as it w’s before. 0 spirit of 
great love! 

Fresh art thou, that notwith¬ 
standing thy capacity receiveth 
as the sea. n'ght enters there. 
Of what valid’ty and pitch so'er. 
but falls into abatement and low 
price, even a cockscomb. 

Full of shapes is fancy that 
itme excess of it that surfeit, the 
appetite may sicken and so die. 

That strain again! It had a 
idying fall. Came o'er my ear 
like the sweet sod that breathes 
upon a bank of violets, stealing 
and giving odor. No more 'tis 
not so sweet now as it w's be¬ 
fore. Spirit of our love! How 
quick and fresh art thou, that 
notwithstanding thy capacity 
receiveth as the sea. 

What vald'ty and pitch so'er, 
but falls into abatement and low 
price, even in a minute. So full of 
shapes is fancy that and fresh 
art thou, that notwithstanding 
capacity receiv-eth as the sea, 
night descends. 

That vald'ty and pitch so ever, 

but falls a dying fall. Came o'er 
my ear like the sweet sod that 
the breathes upon a bank ofvio¬ 
lets, stealing and giving odor. 
No more 'tis not so sweet now 
as it was before. Spirit of loving. 
How quick and fresh art thou, 
that notwithstanding thy own 
receiveth as the sea. the sweet 
sod that the breathes upon a 
bank ofviolets, stealing and giv- 

4-05 4.08 

Oi 
he nature of bad news 
infects the teller 

excess of it that surfeit, 
the appetite may sicken 
and so die. That strain 
again! It had a fall. 

It came o'er my ear like 
the sweet sod that 
breathes upon a bank of 
violets, stealing and giv¬ 
ing odor. No more 'tis 
not so sweet now as it w's 
before. Love spirit! 

How quick and fresh 
art thou, that notwith¬ 
standing thy capacity 
receiveth as the sea, 
n’ght enters there. Of 
what vald'ty and pitch 
so’er. but falls into abate¬ 
ment and low price, even 
in a minute. 

So full of shapes is 
fancy that it excess of it 
that surfeit, an appetite 
may sicken and so die. 

That strain again! It had 
a dying fall. 0, it came 
o'er my ear like the sweet 
sod that the breathes 
upon a bank of violets, 
stealing and giving odor. 
No more 'tis not so sweet 
now as it w’s before. 
Spirit of love! How quick 
and fresh art thou, that 

notwithstanding thy ca¬ 
pacity receiveth as the 
sea, night enters there. 

Of what vald'ty and 
pitch so'er, but falls into 
abatement and low price, 
even in a minute. So full 
of shapes is fancy that 
and fresh art thou, not¬ 
withstanding thy capac¬ 
ity receiveth as the sea, 
that night enters there. 

What vald'ty and pitch 
so'er. but falls stealing 
and giving odor. No more 
’tis not so sweet now as it 
w's before. 0 spirit of 
great love! 

Fresh art thou, that 
notwithstanding thy ca¬ 
pacity receiveth as the 
sea, n'ght enters there. 
Of what vald’ty and pitch 
so'er, but falls into abate¬ 
ment and low price, even 
a minute. 

Full of shapes is fancy 
that itme excess of it that 
surfeit, the appetite may 
sicken and so die. 

That strain again! It had 
a idying fall. Came o’er 
my ear like the sweet sod 
that breathes upon a 

bank of violets, stealing 
and giving odor. N0 more 
'tis not so sweet now as it 
w’s before. Spirit of love! 
How quick and fresh art 
thou, that notwithstand¬ 
ing thy capacity 
receiveth as the sea. 

What vald’ty and pitch 
so'er, but falls into abate¬ 
ment and low price, even 
in a minute. So full of 
shapes is fancy that and 
fresh art thou, that not¬ 
withstanding capacity 
receiveth as the sea, 
night enters. 

Shapes is full of fancy 
that itme excess of it that 
surfeit, the appetite may 
sicken and so die. 

That vald’ty and pitch 
so ever, but falls a dying 
fall. Came o’er my ear 
like the sweet sod that 
the breathes upon a bank 
of violets, stealing and 
giving odor. No more 'tis 
not so sweet now as it 
was before. Spirit of lov¬ 
ing. How quick and fresh 
art thou, that notwith¬ 
standing thy own 
receiveth as the sea, 

nahxxz 

ofbad nsoji 

Lnfzoii. 

tbs tzdsi 

perfumed that the winds were 
lovesick with them. The oars 
were silver which to the tune 
of flutes kept stroke, and made 
the water which they beat to 
flow faster, as amorous of their 
strokes. For her own person, it 
beggar’d all description. She 

4.09 

gold, purple the sails, and so perfumed that 
the winds were love-sick with them. The 
oars were silver which to the tune of flutes 

The nature of 

bad news 

infects the teller 

4.06 

excess of it that sur¬ 
feit, the appetite may 
sicken and so die. 
That strain again! It 

had a fall. 
It came o’er my ear 

like the sweet sod 
that breathes upon a 
bank of violets, steal¬ 
ing and giving odor. 
No more 'tis not so 
sweet now as it w’s 
before. Love spirit! 

How quick and 

fresh art thou, that 
notwithstanding thy 
capacity receiveth as 
the sea, n’ght enters 
there. Ofwhatval-d'ty 
and pitch so’er, but 
falls into abatement 
and low price, even 
in a minute. 

So full of shapes is 
fancy that it excess of 
it that surfeit, an ap¬ 
petite may sicken and 
so die. 

That strain again! It 
had a dying fall. 0, it 
came o’er my ear like 
the sweet sod that the 
breathes upon a bank 
of violets, stealing 
and giving odor. No 
more'tis not so sweet 
now as it w’s before. 

Spirit of love! How 
quick and fresh art 
thou, that notwith¬ 

standing thy capacity 
receiveth as the sea, 
night enters there. 

Of what vald’ty and 
pitch so'er, but falls 
into abatement and 
low price, even in a 
minute. So full of 
shapes is fancy that 
and fresh art thou, 
notwithstanding thy 
capacity receiveth as 
the sea. that night en¬ 
ters the house. 

What vald'ty and 
pitch so'er, but falls 
stealing and giving 
odor. No more 'tis not 
so sweet now as it w's 
before. 0 spirit of 
great love! 

Fresh art thou, that 
notwithstanding thy 
capacity receiveth as 
the sea. n'ght enters 
there. Ofwhatva-ld’ty 

and pitch so’er, but 
falls into abatement 
and low price, even a 
cockscomb. 

Full of shapes is 
fancy that itme ex¬ 
cess of it that surfeit, 
the appetite may 
sicken and so die. 

That strain again! It 
had a idying fall. 
Came o'er my ear like 

the sweet sod that 
breathes upon a bank 

of violets, stealing 
and giving odor. No 
more 'tis not so sweet 
now as it w’s before. 
Spirit of our love! 
How quick and fresh 
art thou, that notwith¬ 
standing thy capacity 
receiveth as the sea. 

What vald’ty and 
pitch so'er, but falls 
into abatement and 
low price, even in a 
minute. So full of 
shapes is fancy that 
and fresh art thou, 
that notwithstanding 
capacity receiv-eth as 
the sea, night de¬ 
scends. 

That vald’ty and 
pitch so ever, but falls 
a dying fall. Came o'er 
my ear like the sweet 
sod that the breathes 
upon a bank of vio¬ 
lets, stealing and giv¬ 
ing odor. No more 'tis 
not so sweet now as it 
was before. Spirit of 
loving. 

How quick and full 
of shapesis fancy that 
itme excess of it that 
surfeit, the appetite 
may sicken and so 

die. and fresh art 
thou, that notwith¬ 
standing thy own 
receiveth as the sea, 

[/he 
nature 
of bad 
news 

infects 
the 

teller 

kept stroke, and water which they beat to 
flow faster, as amorous of their strokes. For 
her own person, it beggar’d all description. 
She did lie in her pavilion, cloth-of-gold of 

4.10 

gold, purple the sails, and so perfumed that 
the winds were love-sick with them. The 
oars were silver which to the tune of flutes 

The nature of 
BAD NEWS rX\ 

infects 1)1 
the teller 

kept stroke, and water which they beat to 
flow faster, as amorous of their strokes. For 
her own person, it beggar’d all description. 

She did lie in her pavilion, cloth-of-gold of tis- 

4.07 4.11 

using the narrower column or columns 

for breakouts. Clear rules for their use 

must be developed and followed. For ex¬ 

ample, text may be put in wider columns 

while breakouts, headlines, and captions 

go in narrower columns. When using nar¬ 

row columns, allow the leftover white 

space to surround the breakout. It is not 

an extravagant use of paper, but an excel¬ 

lent way of creating a coherent hierarchy 

on the page. 

• Open the line spacing. This will make 

a breakout look shorter and easier to read 

(fig. 4.10). To create sufficient contrast, 

add at least an additional half line space 

per line. This device is especially effective 

in conjunction with open letterspacing 

and italic type. 

• Use quotation marks if the breakout is 

a direct quotation. Make the quotation 

marks illustrative by exaggerating their 

size - open with a 66, close with a 99 (fig. 

4.11). Team the quote with its source by 

adding a photo of the source to the break¬ 

out configuration (fig. 4.12). Set the type 

in italics, which suggests handwriting and, 

to some extent, spoken thought. 

• Use a display initial. The greater the 

contrast with the surrounding type, the 

better. It is almost impossible to overdo it. 

Found letterforms or objects (reproduced 

on a copier) make especially unusual, eye¬ 

catching initials (fig. 4.13) and can be cho¬ 

sen for their relationship to the subject of 

the story, thereby enhancing the commu¬ 

nicative quality of the breakout. 

• Add rules. Rules are visible because 

they are inherently directional and be¬ 

cause they are usually darker than other 

elements on the page. If heavy enough, 

the rule creates a useful and unavoidable 

focal point. Add a rule when a light break¬ 

out does not pop off the page (fig. 4-14). 

• Use box rules. These can be embel¬ 

lished to impart a unique character (fig. 

4.15). Be careful not to overuse boxes: they 
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tend to deaden a page and repel readers. 

To overcome this likelihood, avoid using 

ordinary boxes. 

• Surround the breakout with white 

space. Any breakout will become more 

visible when it has more space around it. 

Particularly when placing a breakout in 

the text, leave sufficient white space on all 

four sides, or you run the risk of camou¬ 

flaging it amid the textual underbrush. 

The rule of thumb is to leave from a half 

to a full line space above and below and a 

couple of characters of width on each 

side, but optical spacing is the ultimate 

determinant (fig. 4.16). 

• Put the breakout inside a shape. 

Choose a shape that relates to the story’s 

subject, or use a shape that echoes an ele¬ 

ment in one of the story’s pictures. 

Using any one of these techniques 

alone can give great results. A potent 

breakout will give the reader who is casu¬ 

ally wandering through a reason to stop 

and become involved with the story. 

Adroitly combining two or more of these 

techniques will create highly visible, 

unique display type, bound to catch a 

browser’s roving attention. 

More thoughts 

on breakouts 

• Do not position a breakout too close 

to its appearance in the text. Readers are 

looking for the context of the extract. If 

they find it too easily, they may not read 

the rest of the piece. 

• Insert a breakout in the middle - 

never at the end - of a paragraph (fig. 

4.17). This helps the reader read past the 

breakout by indicating that the text con¬ 

tinues. 

• A breakout can be one of the most 

important typographic elements on a 

page. Do not bury it on the less visible 

bottom third of the page, where it is less 

likely to be seen. 

• Combining a distinctive breakout 

and headline treatment for each feature 

story clearly tells the reader which pages 

belong together (fig. 4.18). It gives a con¬ 

sistency that should be instantly recogniz¬ 

able, especially if the story must be inter¬ 

rupted by advertising pages. 

• Finally, it is very important to keep 

breakouts as short as possible - bite-sized, 

two brief sentences or less. They must 

seem scannable without effort to the 

reader. Long breakouts of three or more 

sentences dissuade the reader from nib¬ 

bling. It’s simply too big a taste test. Re¬ 

member, the point is to interest, not nec¬ 

essarily to inform. The text carries the 

information, but the reader must be lured 

to it. 

The 

examples 

The breakout examples on the following 

pages are grouped in the categories de¬ 

scribed in this chapter introduction. Clas¬ 

sifying them is a bit tricky because they 

rarely exemplify just one technique. 

Though each example shows two or even 

three techniques combined, one usually 

predominates, and the example has thus 

been included under that heading. 

gold, purple the sails, and so perfumed that 

the winds were love-sick with them. The 

infects 

the AA 
teller JJ 

oars were silver which to the tune of flutes 

kept stroke, and water which they beat to 

flow faster, as amorous of their strokes. For 

4.12 

gold, purple the sails, and so perfumed that 

the winds were love-sick with them. The 

he nature 
of bad news infetts the teller 

oars were silver which to the tune of flutes 

kept stroke, and water which they beat to 

flow faster, as amorous of their strokes. For 

4-13 

gold, purple the sails, and so perfumed that 

the winds were love-sick with them. The 

The nature of had news 

infects the teller 

oars were silver which to the tune of flutes 

kept stroke, and water which they beat to 

flow faster, as amorous of their strokes. For 

4.14 

gold, purple the sails, and so perfumed that 

the winds were love-sick with them. The 

THE NATURE 

oars were silver which to the tune of flutes 

kept stroke, and water which they beat to 

flow faster, as amorous of their strokes. For 

4-15 
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the winds wesejove- to the tune of flutes 
sick with 1 

Oh e nature of 

bad news 

infects 

the teller 

,N0; kept stroke, ^,r£SJ 

' Oh e nature of 

bad news 

infects 

the teller 

The oars were 
silver which to the 

tune of flutes kept 

stroke, and made 

made the water 

which they beat to 
flow faster, as amo¬ 
rous of their strokes 

4-17 

excess of it that surfeit, 
the appetite may sicken 
and so die. That strain 

again! It had a fall. 
It came o’er my ear 

like the sweet sod that 
breathes upon a bank 
of violets, stealing and 
giving odor. No more 
’tis not so sweet now as 
it w’s before. Love spirit! 

How quick and fresh 
art thou, that notwith¬ 
standing thy capacity 
receiveth as the sea, 
n’ght enters there. Of 
what valid'ty and pitch 
so’er, but falls into 
abatement and low 
price, even in a minute. 

So full of shapes is 
fancy that it excess of it 
that surfeit, an appetite 
may sicken and so die. 

That strain again! It 
had a dying fall. 0, it 
came o'er my ear like 
the sweet sod that the 
breathes upon a bank 
of violets, stealing an^j 
giving odor. 
’tis not so swe 
it w’s before, 
love! How q 
fresh art thou 
withstanding 
ity receiveth i 
night enters t 

Of what va 
pitch so'er, bu 
abatement 

price, even in a minute. 
So full of shapes is fancy 
that and fresh art thou, 
notwithstanding thy ca¬ 
pacity receiveth as the 
sea. that night enters 

so'er, but falls well into 
abatement and some 
low price, even a cocks¬ 
comb. 

Full of shapes is fancy 
that itme ex¬ 
cess of it that 
surfeit, the 
appetite may 
sicken and so 
die. 

That strain 
again! It had 
a idying fall. 

So full of Came o’er my 
shape is ear like the 
fancy sweet sod 
that it that breathes 
exceeds upon a bank 
sense. 0f violets, 

stealing and 
giving odor. 
No mor 'tis 

not so sweet now as it 
w's before. Spirit of our 
love! How quick and 
fresh art thou, that not¬ 
withstanding thy capac¬ 
ity receiv-eth as the sea. 

What vakl'l v and nitch 

The 
nature 
of bad 
news 

f O' hameful of it that surfeit, the 
A) appetite may sicken and so 
C~y die. That strain again! It had 

a fall. It came o'er my ear like the 
sweet sod that breathes upon a bank 
of violets, stealing and giving odor. 
No more 'tis not so sweet now as it 
w's before. Love spirit! 

How quick and fresh art thou, that 
notwithstanding thy capacity 
receiveth as the sea, n’ght enters 
there. Of what valid'ty and pitch 
so'er, but falls into abatement and 
low price, even in a minute. 

So full of shapes is fancy that it 
excess of it that surfeit, an appetite 
may sicken and so die. That strain 

again! It had a dying fall. 0, it came 
o'er my ear like the sweet sod that 
the breathes upon a bank of violets, 
stealing and giving odor. No more 
'tis not so sweet now as it w's be¬ 
fore. Spirit of love! How quick and 
fresh art thou, that notwithstand¬ 
ing thy capacity receiveth as the 
sea, night enters there. 

Of what vald'ty and pitch so’er, 
but falls into abatement and low 
price, even in a minute. So full of 
shapes is fancy that and fresh art 
thou, notwithstanding thy capacity 
receiveth as the sea. that night en¬ 
ters the house. What vald'ty and 
pitch so'er. but falls stealing nor a 

4.18 
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Papa had told 
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Increased 

type size 

4.19 

The biggest type signals the greatest im¬ 

portance and is read first. The photo is 

in color and the b is printed purple. 

Medical Economics 

4.20 

Large type enhanced by “printer’s flow¬ 

ers” and handsome emptiness. A good 

breakout must be intriguingly written, 

as this example is. Syracuse University 

Magazine 

4.21 

This breakout is joined with a photo 

and caption, the three elements making 

a single concentrated unit. The initial t 

is light green, the caption is knocked 

out of deep blue. New York 

4.20 

Central Park South, Kalikow of trying to evict 2,000 working 
people and pensioners from the City and Suburban Homes 
on East 79th Street—and of planning to tear down part of the 
historic project {New York. December 2. 1985). And to top all 
that off, Kalikow has been “warehousing" some 500 City and 
Suburban apartments in anticipation of moving residents to 
make room for the new "Mount Kalikow" on the eastern (riv¬ 
er-view) end of the property. 

The two men are friends. Indeed, they teamed up in 1985 to 
enter the competition for the Coliseum site at Columbus Cir¬ 
cle. Their losing bid. a huge, tapered, columnlike structure, [ 
made the winning Mortimer Zuckerman plan look positively 1 
cozy. But each man has also gone his own way. Trump has J 
always been visible and public, while Kalikow has been quiet¬ 
er, contained, and—until now—very private. Trump once j 

wanted to buy the Daily News. Now Kalikow, with his Post, has 

trumped Trump. 
By all accounts, though, it would be glib to conclude that 

Kalikow has acquired the Post as one more prize to be conspic¬ 

uously consumed: The boy with the most toys wins. The more 
adult analysis—that some kind of land grab for the Post's East 
River-front property has been pul in motion—doesn’t hold up, 
either. Kalikow is committed contractually to running the Post ; 
for one year, and skeptics claim he plans to then kill the paper 
and put up luxury housing on its site. Hamilton Homes and 
Rupert Green are among the more mordant names that have 
'• -•-n $_u* ■*** Bi.’j for the Po^'- .price of ?7*T- -ll,: -^los the 

Ties political clout in a city where the supreme spectator sport 
is real-estate deals. 

Kalikow has looked at the Post beyond the Donna Rice pic¬ 
tures. 'Hie conservative opinion columns match his own poli¬ 
tics. “The editorials are right where they should be." he says. 
"On almost every issue I can think of, 1 agree with them now." 
In the past, Kalikow has been a big contributor to Mayor 
Koch's campaigns and has helped raise funds for Republican 
candidates, including senators Alfonse D’Amato and Bob 
Dole. Now that he owns the Post, he says, he won’t do more 
political fund-raising or make more campaign contributions. 

Kalikow turns aside questions about how much he's pre¬ 
pared to lose with the Post by saying he expects to be making 
money in a few years. Each additional page of advertising the 
Post can sell each day. Kalikow maintains, will translate into 

about $2 million over the year. 
He makes it sound as business¬ 
like as adding a floor to a high 
rise. But perhaps the quickest 
way to get a reaction from the 
new owner is to ask him why he 
thinks he can succeed with the 
money-losing Post in the crowd¬ 
ed New York market. “The more 
people tell me not to do some¬ 
thing," he says, leaning forward, 
“or the more they say something 
is not going to work, the more 1 
want to do it." 

"Avenue was good business, but 
it was also a real honey pot for 
meeting every stripe of notable Up¬ 
per East Sider. from CEO to so¬ 
cialite. in a 'proper' way.”—Mi¬ 
chael Schnayerson, former editor 
of Avenue magazine. 

HE TASK OF SELLING 

the Post day to day will 
fall to publisher Peter 

Price, and he is al¬ 
ready on the job. cam¬ 

paigning as hard as 
any presidential candidate. “This 
is our city." he says, explaining 
why he and Kalikow believe they 

can make the paper succeed. 

In fact, it is a long way from the Upper East Side ambit of 
Price’s high-gloss magazine to the offices of the Post, across 
from the Alfred E. Smith Homes. Almost all of Price’s media 
experience has been in slick magazines, although he's careful 

to point out that, as an undergraduate, he ran the business side 
of the Daily Princeionian in 1961—"its best year ever, I’m 
told." Also, while at Yale law school, he worked in the adver¬ 
tising department of the Wall Street Journal one summer 
vacation. 

Because Price appears to be so self-contained and because 
rgfneirOm out of tow*—Ms Giber wj>* 3.RhiladejpE:^ «rrhj- 

lie more people tell me nol to do something," Prior 

Kalikow says, “or the more I hey say some¬ 

thing is nol going to work, the more I want to do it." 

4.21 
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Increased 

type weight 

4.22 

Increasing the type weight will make the 

breakout instantly visible. This type is 

printed 70 percent black so it will not 

completely overwhelm the color photo, 

which extends to the top of the page. 

Tampa Bay Life 

4-23 

A brief, one-sentence bold breakout is 

overprinted on a colored screen tint that 

bleeds off the bottom of the page on each 

department opener. The background col¬ 

ors change, but the size and position of 

the screen tint is always the same. USAir 

4.24 

Century Schoolbook Bold makes the 

breakout stand apart from the text - with 

some help from vertical and horizontal 

rules. The rules are printed green. Pacific 

Tidings 

4.22 

Fraser River sockeye run best in years 
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Orlando’s Evolution 
By Jacquelyn Denalli 

4.24 
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scnooi. 
Happily, he found a carpenter in Great Barrington who was 

willing to take on the job. When the carpenter was done, my 

father climbed in to make sure the box was big enough in case 

it should turn out to be his. I wish I’d been there to see the 
carpenter’s reaction, but I'm sure Dad felt he was merely be¬ 
ing practical. You don’t buy a suit, after all, without trying it 
on first. The box was stored next to the cart in the barn by the 
house in Stockbridge, to await its occupant 

In 1971, my father calculated that the circles of the pic were 
increasing at such a rate that the family would run out of space 
by the year 2101. 1 can’t imagine how he settled on that par¬ 
ticular year. Far off as that time might seem, to my father the 

situation demanded action turn Fie immediately petitioned the 

board of selectmen for the right to buy an adjoining parcel. He 
put the matter rather plaintively 111 a letter to the selectmen: 
“If we rested content with our present land, we should be com¬ 
pletely surrounded by graves and have nowhere to grow.” It 
is uniquely Scdgwickian, 1 expect, to see death as expanding 

a family rather than contracting it. Nevertheless, at the select¬ 
men’s first meeting the question was quickly tabled as being 
“premature.” It went down again at the second meeting, the 
shortest meeting, it was noted, “ever." But my father prevailed 

m the end; the pie’s future is secure well into the 
twenty-second century. 

My father died in 1976 when I was twenty-one. 
He had a stroke on Christmas Eve. He was in¬ 
capacitated, and, difficult as it was for everyone in 
the family, we observed his wishes and asked the 

doctors not to intervene to prolong his life in that 
condition. He died two weeks later. He, too. was 
cremated. (He had always planned to be, but it was 
nonetheless important to my father for the coffin 
to be “lull size.”) For some reason it fell to me to 

collect his ashes; they came packaged in a card¬ 
board box, which seemed crude even by Sedg¬ 
wick standards. This was in January, and the main street in 
Stockbridge was covered with slush as the horse-drawn cart 
led the funeral procession. I had been steeling myself for the 

moment when I would have to throw the loose soil onto my 
lather's grave, but to my surprise that didn’t affect me. Grief 
picks its own moment. Instead. I had choked up during the 
service when we sang the hymn. “A Mighty Fortress Is Our 
God.” 1 think it was. Behind me, I could hear my older brothers 

singing so bravely — Scdgwicks always belt out the hymns — 
that I was overcome. Tears spilled down my cheeks. I tried to 
sing, but I could barely make a sound. 

My fathers stone is mottled and gray like all die others now. 
I hadn’t realized he had been gone so long. He lies beside his 

first wife. Helen, whose stone is topped by the Groton School 
crest (she was the daughter of Groton's founder). It is always 
strange for me to come into die pie and see, in effect, my father’s 
other life. Helen had died on a visit to Stockbridge seven years 
before I was born. Babbo, her father-in-law, wept at her grave 

.0. v, aru. 1 a»un rivw,. ««*» m 
the engraver would inscribe the words on the back, as if Dad 

was still marching forward But I think that's a joke my father 
would have liked, Death, you see, can’t stop him. 

The Sedgwick Pie is sufficiently quirky diac it has attracted 
considerable attention over die years, and it’s often said that the 
graves arc arranged so that on Judgment Day the Scdgwicks 
will rise and see no one but Scdgwicks. 1 doubt it was a 

Sedgwick who first put it this way. (It reminds me of the other 

bon mot that Scdgwicks have been trying to live down for 
generations, one attributed to Thomas Appleton, that the 
Scdgwicks are so deeply rooted in Stockbridge that even the 

crickets chirp Sedg-umk, S<’dg-u>klc.) 
Tlie Judgment Day business was in fact the first thing my 

wife heard about me, and it nearly ended our relationship 
before it began. She and 1 both happened to attend a get- 
together for English majors at Harvard's Eliot House when I 

found Alan Hciniert, die Puritan scholar and Eliot House 
master, standing before me. 1 introduced myself. “A Sedg¬ 

wick!” he roared. “You’re not one of those Scdgwicks of the 
pie, arc you?” 1 quietly admitted it was true. "You know what 
they say about the Scdgwicks, don’t you?" he continued at full 

he Sedgwicks 

do not, like 

most people, go 

to their graves 

dressed in their 

Sunday best. 

We wear our 

pajamas. 

as anyone knows the plan of the burial ground has nothing to 
do with it. What it does have to do with remains unclear. Grow¬ 
ing up, 1 had always assumed the original scheme for the pie 

was hatched by the Judge himself. He was a man of no small 
ego, and 1 figured it would suit him perfectly to have his 
descendants arrayed at his feet. In truth, the Judge had 

developed no plans for his gravesite when he died in Boston, 
where he was living with his third wife. Penelope Russell, in 
1813. He was buried in Boston after a funeral sendee led 
by William Ellery Channing and attended by the leading 
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blast. Of course I did, 
but I couldn't stop 

him. “On Judgment 
Day. they all rise up 
and see no one but 
Scdgtviclts!" Then he 
laughed uproariously, 

while I did my best to 
smile. On the other 

side of the room, my 
future wife, a Califor¬ 
nian. fumed about die 

horrible WASP-incss 

of it all and vowed to 
avoid this ridiculous 

Sedgwick person. 
Happily, she relented. 

Actually, we Sedg¬ 
wicks don't think 
much about Judg¬ 
ment Day, and so fir 
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An asymmetrical setting and empty col¬ 

umn define this red breakout. The photos 

at the bottom of the page are also asym¬ 

metrically positioned. Spy 

4.25 

» 

i 

99 

liga kmesystem med loncplan och 
tjansrehegrcppec 3r ect hinder 

som m&stc bore (se ruta) bor 
vagen ligga oppen. 

I princip ja 

SAV:s forhandlingsehet vill intc 
spekulem bring hur def kummet 
art ga i denna fnSga, och svarer 

pa triigan ora vi till sommaren 

har tagtt rcjala 
kliv blir for- 

sikrigt. 
— 1 princip 

skulle vi kunna 

komma overens 

om forand- 
nngar av lone- 

Det arjuabsurt 
att forhandla 
med SF om 
professors- 
loner." 

— Men stora systcmforilnd- 
ringar, som det har ar (rdga 

om, gir inte att tvinga jgenorn. 
Partema mdstc komma over- 

"Styrkoma ar formerade i tv5 

lager redan innan nigra realtor- 

handlingar kommit igdng: Pi ena 
sidan TCO:s och SF och pi den 

andra SACO/SR-S och Statens 

Athetsgivarvcrk (SAV)." Citatec 
ar ur tcbruarinumiet av SUUxtjans- 
inmmnr.n, organ for det. tunga 

TCO-S-forbundet ST. 

• Men kan inte SAV komma 

runt detta motstand genom att 

sit*'-— ' 1 varjr * "udo.rra,- 

sager nej och TCO-S vcrl 

svirt att bestamma sig. 

Personalforsorjiunge 

Huvudmiler for SAV i o* 
dande avtalsrorclsen ar, 

State fbrmulerar dec. at 

kiara sratens personalfo 
Har handlar det framsc 

nadsmassiga grupper, 01 
med minga vakanser, • 

med stor omsactning o 

vidare. Pi direkt friga 
tuella saesningar pi b 

nssistenter och trivia 

— som ursitts for loij 
konununemas socialt 

forhandlingschefen n 

ning till de stundani 
lingama svnret skvld 

— Darcmot vill ji 

att vi ocksi arbetar 1 

personalfotsorjningen 
vi miste vimn om d 

vilka vi ar monopola 
till exempet laramst c 

mom kulturomridet. f 

Marknadstrygghe 

Som vantat delar inte 
den fackliga upprordhi 

nansminiscems utgifts 

limit). Denna ging b; 
men ratnama for kort 

i nigon form. 
— Blir loneoknin|) 

hoga att en myndich. 
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TOUT CE QUI BRILLE... 

1-os emprunts do lingots d’or, eomparativc.ment aux conlrats 

tie vente a terme, constituent une innovation rclalivcment 

rcccnte; les pratit|ues comp tables a leur egard ont ete gran- 

demem influeneces par cel les que Jon applique aux conlrats 

dc vente a terme. Certaines similitudes etaient a prevoir 

puisque, dans les deux cas, la societe miniere s’engage a 

livrer dans l’avenir une quantite deicnnince d’or a un prix 

fixe d’avanee. 

La rncthodc de Goinptabilisation generalement acccptee 

pour les einprunts de lingots d’or est la suivante : l’emprun- 

teur comptabilise son obligation scion le montant on dollars 

qu’il obtie.nl; de la vente de Tor ernprunte. 11 n’est pas 

necessaire qu’une livraison dor et une vente aient effective- 

mem lieu : le preteur pent simplement avancer les dollars 

equivalant a la valeur marchande dc 1’or la date de 

l'emprum. Dans tons les cas, la valeur en dollars de 1’obliga¬ 

tion est ctablie en function de la quantile d’or erripruntee et 

de la valeur marchande au moment de l’emprum. 

Ce principe s’applique me me si 1’or ernprunte est detenu 

un certain temps par Pent reprise avant d’etre vendu, ou s’il 

fait Pobjet d’un eonlrat de vente a terme. Dans les deux cas, 

le produit tire de la vente n’est pas le mOme que cclui qui 

aurait et<f: realise si Por ernprunte avail etc vendu iminedia- 

lemem au eomptant. Le gain ou la pertc resultant de I’ecart 

entre la valeur marchande a la date de Pemprunt et le prix 

finalement obtenu constitue un element distinct qui n’est 

pas ncccssairement pris en compte dans la valeur en dollars 

attribute a Pemprunt. fraction d’emprunter dc Por est une 

operation non rnonctaire qui doit etre comptabilisee a la 

valeur marchande, a la elate de Pemprunt, ct les gains ou 

pertes resultant d'une conversion ulterieure cn dollars doi- 

vent etre traites separement. 

Dans la pratique actuelle, il existe deux rnethodes pour 

presenter Pobligation au bilan. La premiere consiste a 

delinir celle-ci coimne un contrat de vente a prix determine 

et a inscrire un produit comptabilise d’avance. La secondc 

consiste a considcrer Pobligation com me un ernprunt. 

Quoique les einprunts de lingots d’or presentent des caracte- 

ristiques communes avec les contrats de vente a terme d’or 

(et les contrats de vente en general), ils visent principale- 

ment Pobtehtion de capital et Pemprunteur doit cn assumer 

les fra is financiers. Scion les reflexions recentes formulees a 

Pegard de cette question fondamentale par le groupe de 

travail sur les problemes nouveaux du Financial Accounting 

Standards Board, il convierit de considcrer ces instruments 

comm'* xnprunfs (voir Issue W 

difficile 

run lien entre les 

ntites d’or produites et le 

remboursement de Vemprunt 

produit resultant de la vente d’une quantise d’or, egale a la 

quantile ernpruntee, au prix par once qui est implicite dans 

la valeur initiale de Pemprunt. 

Il y a des avantages a appliquer-une methode de compta- 

bilisation fondee sur le principe que Pemprunteur de lingots 

d’or sera rein bourse (directemcm ou indirectement) a partir 

de la production 1’ut ure : les emprunteurs qui nc rcussiraient 

pas a vend re aux prix cou rants des quant ites d’or au moins 

cgales aux quantiles empruntees feraient face a des risques 

financiers illimites; en outre, il serait peu probable que les 

pretcurs offrent des conditions acceptable^ a des entreprises 

sc trouvant dans 1‘impossibilite dc produire les quantiles 

d’or neressaires au remboursement. 

Com me les avances en lingots cl’or ne sont accordees 

qu’aux societes qui exploitent des mines d’or, dies ne peu- 

vent etre considerees com me une operation conventionnelle; 

ces avances sont lices de maniere inextricable aux reserves 

minieres et aux activites dc production de Pemprunteur. Les 

rnethodes de comptabilisation de Pemprunt doivent tenir 

compte de ce fait. D’autres rnethodes qui consisteraient a 

trailer les gains et les pertes sur einprunts dc lingots d’or 

conime des touts financiers devant etre imputes a Pexercicc 

fil A'j '“rrips fon scion -methode d,f>'-,'‘me'” 
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In «l«mentary »chool ars flvs time* 

mors likely to be convicted of crime* by age 30. They're also more apt to have 

low-paying job*, abuse their spouses, and raise aggressive children of their own. 

Ntihirt wan worlung cn lin own |»rot«t, 
rod wu inUung -x pert. He cvrd lhe nil 

"IflHaiiaptec llkevouhiee,“Naihjn 
said. ’I could tore uk it.' No ictponw. 
Narfun hegro Itching around in a box ol 

leacherc 10 the danrimm. “And wf 
chouldii'i expea rhefn to lam *ud*l dnllt 

II all title cimndt like the hneh' iptll) 
theory ul naive academics. oonciJer our 
view hom die rrenchet. Stella Sadnliky 

of tho« iKiorv Joe," he uid without 
looking JI him. ‘I could use h." Joe coo 
tmued ID d> hn let in sweeping area, and 
the bombing grew more imentC- Nathan 
tcuwkd. "If you asked mt tor help. Joe. 
I’d give n to you,’ Ik Hid- A lood buuer 
tignaled the cod of the play pmod. 

Sdntro. who had silently watched the 

no nine gating to the point. "So, >»u guy v 
did a good job of playing today, but ii 
waned as though vou had a problem.- He 
walked through the conflict, gating 
Nathan to explain whai he'd named 
“You know,' Sclman caid. "I bet that if veai 
gov. milked together on a protect you 
ciodd nuke somahing really cook" 

Nathan nodded hn head, and waned 
intern ted, Joe tucted hn; chin and stared 
at the Boor. "I'd tatha each build oot 
Own stuff," he util quietly. “Wien we 
nsjtk logrther. see (jet inns bghiv' 

Sciinjn nodded. "Yeah, I know that 
happen sometimes.' he said. "But maybe 
it's worth Irving lo work together, in that 
you could nulur the spaceship.' 

Such odd little' scenes ot confrontation 
and mediation ant unfnldmg at a hamllul 
of ' charm schools” for bullies around the 
country. The underlying theory ol these 
ccpenmental programs based on the re¬ 
search ot desekipmaiul psyihoiopits in 

nude, sot bora Search the pasted a leen 

tourth-grader who never Warned to nego- 
oate. Help the trouMcil luurth-grader 
brush up on ho snail sblli. and you may 

idaqon—and maybe even uassard an ap- 
ptecuuou ol the other guy s perspective. 
Rui in orda III Wain these skills, all chil 

place for lots of practice. 
"tSe would oeser expect a tad(o lam 

to trad ot write lust Iroro hearing.a Ics- 
ture.'' rays Steven Brion-MeisMs, a 
Cambridge eshicator who bar adapted 
some of Sdnun'a lesdutsqim for use by 

whonh liar 12 years, and know t an esloca • 
uonal lad ss hen she com one. This unto ihe 
thinks the academia arc on to something. 

"Teachers are already spending moidi- 

mg Wilt, lids' uxaal problems,' Sadoliiy 
save "Separating kids ami breaking up 
fights takes nine, too Instead, m the same 
amount id time, we can teach children to 
solve their own problems. They start ■« 
see that there are many solutions that 
don't missive slugging# out." 

Children don't outgrow aggrlsunn Of 
11,000 junior high and high wfcool stu¬ 
dents surveyrd nationally us 1VS', almost 
hall the bsiys. and more than one lourth 
of the guts, reported basing ukrn pan in 
at least one fjghi during the ptcviuui year 
that involved listvsi* weapons. More than 
a thin! had been physically threatened. U C.xm had lieeu robbed, and l i percent 

hern anackcd while at school ot on a 
school bos. Even Vtuilcntv who haven’t 
been haren op arc wared- One-fourth ul 
the Modems m a nnolar survey said tjui 
th* psvsnhilin oi bong bullied is otst of 
din. Isggcst scars. 

In (Ik long run, bulbing mas hurt thr 

snuly that followed neatly buO ihildren 
(rom age eight to >0 showed dial those 
who bullied in elementary selnxil—acsol 
rudely to the leather and other cluldmt. 
siarted lights over nothing, took class- 
males' loyv without asking oire live 

ctvm. Iswnilev lu hav e been fnrtvkvedoi 

morelikrly to have low-paving |obv,robv 
abusing ibrer ipouvev. and to be ramng 

"lt'i i/nqlirvimnabb m ihe hoi inter 
cstv ol dime kids and society to uuttvmc 

ron similar programs focus ou chiMrnt 
who aic nos hardened crmunals. but who 
simply spend most of their school hour, 
on ihe edge id aggression. 

Souse teachers and parents might quew- 

Interview With . . 

Bill darooge 
by ftitneia Irnur Ql li. 

Wvecomeloltw 
conclusion, finally, 
through along and 
painful process, 
that we penalize 
our true customers ■ 
by continuing lo ,£SU*e.h« 
have our programs - "■*> ™“-*'i"- 
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the page is a great plate to start. Bold sans 
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live area). The lead-in is printed red. 
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A narrow third column is created at the 

outside edge of the page, where it is most 

easily seen. The subject’s color photo ex¬ 

tends to the edge of live area with the pull 
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the relationship between the subject and 

his words. Nibble 
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him up, and the criminal gave us all the information we 
wanted" The young policeman's first murder case was 
even more of a shock. The victim's body had been cut up 
and placed in six large pickle jars "It almost made me 
become a vegetarian," Lee says. "For three months I didn't 
want to look at meat." After three years he decided he 
wasn't cut out to be a policeman "Sometimes I was using 
my salary to help the families of victims or suspects, to 
make sure they had enough to eat and the kids could get 
to school," he says "But eventually I concluded that I was 
getting too emotionally involved and should try some¬ 
thing else" 

By that time Lee had fallen in love with Margaret 

Song, a pretty college student of Chinese ancestry from 

Malaysia, after processing her visa at the police depart¬ 

ment. When Margaret completed her studies at Taiwan 

Normal University, Lee made plans to follow her to her 

home on Sarawak, a large island in eastern Malaysia 

While she taught high school, he took a job as a 

reporter for a Chinese-language newspaper After three 

months he became an assistant editor, and after a year 

the chief editor. "I didn't really want the job," he says 

"But the editor left, and I got it by default" Soon, 

though, Lee grew restless and decided it was time he 

make good on a childhood pro/nise to his mother that 

he would get a doctorate "I am the kind of individual 

who needs constant intellectual stimulation," he says 

"In Malaysia I had learned how to crack a coconut and 

how to fish, and there really wasn't much left to chal¬ 

lenge me." 

Lee's sister Sylvia Lee-Huang, a professor of bio¬ 

chemistry at New York University Medical School, had 

long been prodding him to come to America for ad¬ 

vanced academic training So in 1965 he and Margaret, 

now married, landed in New York with just $50 and a 

few words of English between them Working part time 

as a waiter and a martial-arts instructor, he earned a 

bachelor's degree at the John Jay College of Criminal 

Justice in two years and then enrolled at New York 

University for graduate studies in science "I had been 

thinking about just becoming a biochemist or a genet¬ 

icist," Lee says. "But somehow police work was in my 

blood, and I figured I could combine both" After re¬ 

ceiving a doctorate in biochemistry from NYU in 1975, 

Lee joined the University of New Haven faculty and 

quickly established a new and very popular program in 

forensic science He was granted tenure and named full 

professor in just three years, an all-time record for the 

university 

In addition to teaching, Lee volunteered his services 

to public defenders, and his reputation as a super sleuth 

began to spread throughout Connecticut. Superior 

Court judge Anne Dranginis was an assistant state's 

attorney in Litchfield when she first encountered Lee in 

1978 as a witness for the defense in a rape case. In 

examining the woman's panties, Lee had found so many 

different semen stains that it appeared she had been 

wearing the same pair for weeks Because of that crucial 

piece of evidence, the rape charge lost all credibility 

"By the time Dr Lee finished his testimony, I knew our 

case was dead," says Dranginis. "I leaned over to my 

inspector and said, The next time I try a case, I want 

this guy on my side.'" 

Lee is on call to assist 

detectives 24 hours 

a day, seven days a 

week. "We all be¬ 

come good friends," 

he says, "spending 

nights together un¬ 

der the stars looking 

at bloodstains." 
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The next year Lee was hired as the director of the State 

Police Forensic Science Laboratory, which at the time 

consisted of a single microscope housed in a converted 

men's lavatory inside a building in Bethany 'Dr. Lee 

immediately turned things around," says state police cap¬ 

tain Michael Bochicchio, the assistant director of the lab 

"He trained people and successfully lobbied the legis¬ 

lature to bring in more equipment" Now housed in a 

police complex at Meriden, the lab has a $2 million 

annual budget and boasts such high-tech instruments as a 

laser fingerprint-analysis machine But the facilities are 

still somewhat makeshift, and Lee hopes this year to 

persuade the state government to provide a new building 

and purchase a computerized fingerprint-filing system 

"Right now it could take 50 years to try to match random 

fingerprints manually," he says. "But the computer can 

help identify a possible suspect in seconds." 

Perhaps Lee's greatest contribution has been to pro¬ 

vide training for the police in how to gather evidence 

On call 24 hours a day, seven days a week, he travels to 

crime scenes at least twice weekly to assist the investigat¬ 

ing detectives "We all become good friends," he says, 

"spending nights together under the stars looking at 

bloodstainsLee's sense of dedication is so strong that on 

one occasion, when he was deathly ill with the flu, he had 

police carry him on a stretcher to the scene of a major 

homicide 

Even when Lee is home, his wife, who works as a 

computer programmer for the Veterans Administration 

Medical Center in West Haven, sees little of him After 

dinner he retreats to a study in the basement of their 

ranch house in Orange to work on pending cases. Even if 

he is called to a murder scene in the middle of the night, 

he routinely gets up at 5 a m to catch up on his scholarly 

research. "I knew he was a workaholic when we got 

married," says Margaret, "so I don't mind And no matter 

how busy he gets, he always finds time for the kids.” A 

devoted father, Lee has seen to it that his kids attend top 

schools. Sherry, 21, graduated from Massachusetts Insti¬ 

tute of Technology last July and is currently living at 

home while working as a management trainee for the 

Travelers Insurance Company. Stanley, 19, is in the third 

year of an accelerated six-year dentistry program at the 

University of Pennsylvania 

Conscious of growing older, Lee has given up his daily 
practice of kung fu fighting techniques. "When I was 
younger, my punch was quicker and stronger," he says 
"But the knowledge is still with me It will never depart." 
One of Lee's martial-arts instructors also gave him a few 
pointers in the ancient science of palmistry, and when a 
colleague at the lab denounced the skill as witchcraft, Lee 
offered a demonstration "I took one look at his palm and 
told him that he had athlete's foot and that his right foot 
was more severely affected than his left," Lee says. "He 
was shocked He said, 'Nobody knows that How did you 
find out?'" 

But when asked whether he has read the lines of des¬ 
tiny etched in his own palm, Lee is uncharacteristically 
coy He flashes a mischievous grin and responds simply, 
"I believe I make my own future." ♦ 
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A narrow column of white space in the 

gutter between columns of text guides the 

eye directly to the breakout, which fea¬ 

tures a simple illustrative element. Visibil¬ 

ity is enhanced by increasing the type 

weight and the line spacing. A photo and 

caption are also placed in this central col¬ 

umn. Connecticut’s Finest 
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David W. Grogan is an assistant editor of People magazine This is 

his first article for Connecticut's Finest. 
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This pull quote acts like a caption because 

it is positioned so close to the photo. The 

formality of this page is caused by its sym¬ 

metry: one side mirrors the other. New 

Miami 
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This breakout shows off the page’s un¬ 

usual column structure. The bold bars 

emphasize the emptiness of the left edge 

of the column, which is defined by the 

vertical hairline rule. Only headlines, sub- 
t 

heads, breaker heads, and breakouts ex¬ 

tend into the left-hand “mini-column.” 

The Treasury Pro 

Open 

line spacing 
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Opening the line spacing lightens the 

“color,” or grayness, of a breakout. To 

make added line spacing look purposeful, 

add at least half the point size of type be¬ 

ing used. This example is set in 18-point 

type, with 12 points of additional line 

spacing (30 points base line to base line). 

Outside 

CORPORA If SIR Ml CHS 

Knight-Ridder's Transition 
Having nearly- digested tlte biggest acquisition in its history, 

the Miami Herald's corporate parent probably will finish the year with 

record earnings per share, partly by taking shares off the market 
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Inching toward 
global accounting 
standards 
The International Accounting Standards 
Committee (IASC) has been charged with 
creating order out of the chaos of global ac¬ 
counting, Under the circumstances, it’s a 
charge into battle mote than anything else-. 

In January, the IASC released an ex¬ 
posure draft with 36 proposals for harmoniz¬ 
ing accounting standards currently in effect 
in many of the 70 countries that the IASC 
represents Before the comment period 
ended on September 30, the IASC steering 
committee on financial statements com¬ 
parability was inundated with responses. 

Given the very disparate vested interests 
ol the responding countries, resistance to the 
proposed changes was more than an¬ 
ticipated. It was guaranteed. 

Al) interested parties agree that conv- 

Resistance to the 

proposed 

changes was 

more than 

anticipated. It 

was guaranteed. 

legal bills keeping records according lo 
many standards 

Treasury operations affected 
According lo the Busmrss iHtermlmal 
Money Rrporf, the IASC exposure draft ad¬ 
dressed manv Issues of concern lo 
treasurers. Tne issues included exchange 
rates, cost of retirement benefits, measure¬ 
ment of property worth, treatment of ex¬ 
change differences, fluctuation oI market 
values and adjustments resulting from 
policy changes. 

Die diversity of accounting standards af¬ 
fects not only the issues listed above, but 

— in worldwide ac¬ 
counting standards is 
desirable All Also 
agree that the current 
smorgasbord of con¬ 
flicting standards is 
highly inefficient and 
costly Few are more 
agreeable on these is¬ 
sues than the mulb na¬ 
tional corporations 
(MNCs) that run up 

events. For instance, the need lor similar ac¬ 
counting and disclosure methods becomes 

i more apparent when MNCs increase their in¬ 
ternational mergers and acciuisitions. As an 

j acquiring MNC evaluates a foreign pros¬ 
pect's financial status, the MNC must 

I employ an army of high-priced lawyers and 

1 The 

i "communication 

■ gap" between 

i accounting 

i standards can also 

i complicate an 

| MNCs currency 

translation. 

tic standards that the MNC must 'translate' 
the statements before it can assess the new 

1 affiliate's performance In effect, many 
MNCs must produce — and pay for — two 

1 sets or more of iimmcial reports IThe 'communication gap" between ac¬ 
counting standards can also complicate an 
MNCs currency translation. Fur instance, 
the German affiliate of Mobil Corp. 
produces a local report without any curren 

! cv translation. Mobil in the United States 
then restates the numbers so that they make 
sense under U.S. Generally Accepted Ac¬ 
counting Principles (GAAP). Obviously, if 
the German affiliate- could submit its local 
reports in a form and content similar to the 
parent's, tt would be more convenient for dll 
concerned. 

i The diversity of standards also affects 
MNCs that attempt to expand their debt or 
equity bases. They must file a different dis¬ 
closure document in each market and restate 

j their financial statements according to that 
market's standards. The International Or- 

( gamzation of Securities Commissions 
(IOSCO) is working toward a single global 

, registration document. However, the IASC 
must first achieve some harmony among ac¬ 
counting standards worldwide so that 

accountants, it 
often takes a while 
to figure out what 
the foreign com¬ 
pany really means 
by net income and 

derstand how it ar¬ 
rived at the figure. 

Even after a 
foreign company 
becomes an af¬ 
filiate. the financial 
statements it 
presents to the 
home office are 
often still so incom- 

Thc Treasury Pro rterembw IW 
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•'-« .sill. . . (ipcreil' 
cs of stuull black flies. Then we looked 
ntimrown legs. In the three minutes'veil 
been on the heaeli. our blue jeans had 
turned black. Flics clung; in clumps fivc- 
di-ep. sucking at old grease spots. \Vc sud¬ 
denly felt like rotting meal. YVe towed our 
tent up and fled inside. So dul the flics. 
Wc built a fire big enough to toast »tlcucii 
witches. The flies multiplied, boon we 
wetv covered, head to toe. There was to 
Ire no sleep. W hen out captain relumed 
at ho appointed time the next day, the 
scene that greeted him looked like the clos¬ 
ing session at n convention of tar hibicv 

Camp SamialioH 

But that was then. Tonight, a breeze 
rises, the rain stop*, the bugs scatter—little 
cowards that they are And look at that! 
llilts.iynppiti! Clear skies! The stars 
twinkle. The (ire pops merrily. Von gaze 
at the constellations. There's the Big Dip- 

Rain is oblivious 

to whether you five 

or die. Insects, on the 

other hand, want you 

very much alive. 

days. W in 
with our gr 
by the stand 
Mchlouslv hi 
We cun still 1 

d dimmed aw 
them up for 
think of the 

It was got 
vice today, 
though, todt 

still «lrpri- 
this dictm 
onunplet 

able vra| 

snap Kw 
intestinal 
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An Interview with Lou Rosso 

display to the public. I think all Beckman employees can 

Q. When and where did the idea of 

Beckman going public originate? 

A. I would s;iy the where" was in 

the mind of SKBs chairman, Henry 
Wendt, who was considering corpo 

rate restructuring steps very early 

this year. Around June l, I received 

a telephone call from Henry that 
raised rite possibility of giving more 
visibility to the non-pharmaceutical 

businesses. A partial spin-off of 

Beckman Instruments was one of 

the options available. 

By mid-summer, all the wheels 

were turning and a small cadre of 

financial and legal managers were 

working full time to put (lie details 

together. That phase of the launch 

culminated with the Beckman 
Board of Directors meeting on Sep¬ 

tember 27, our presentation to the 

SKB Board, and the public an¬ 

nouncement immediately following 

that meeting 

Q. SKB has other viable businesses 

which could stand on their own Why 
was Beckman picked over Allergan or 

SmithKIine Biosicence Laboratories for 

public offering? 

A. SKB management felt that 
Beckman Instruments was the best 

'first' candidate, and probably for a 

couple of reasons. One, our 
planned rate of growth and new 

product flow looked good. Two, we 

w ere the part of SKB that was least 

reflected in the stock. We were not 

well-understood by the financial 
community, and not understood by 

the pharmaceutical specialists on 
Wall Street who follow SKB 

We are flattered that SKB chose 

to put our company and our per¬ 

formance on full display to the 

public. 1 think all Beckman employ¬ 
ees can take pride in that fact 

Q. Will Allergan or SKBL be the next 

to go public? 

A. I don't think there’s any final de¬ 

termination on that point. Henry 

Wendt hits said that the company 
would continue to evaluate its busi¬ 

nesses and that it might find other 
ways to increase the value of 

SmithKIine Beckman stock. That 

scenario could, but not necessarily 

may, include similar spin-off strate¬ 
gies for Allergan, SKBL and other 

parts of SKB. I don’t think any op¬ 

tions are closed. 
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This pull quote is set in 10-point Futura 

Extra Black and is 168 points from base 

line to base line. The photos accompany¬ 

ing the quote helputhe reader connect the 

speaker with his thoughts. Beckman Life 

Quotation 

marks 
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Scratchy handwriting is so obviously hu¬ 

man-created that quotation marks are not 

necessary. This is clearly not an ersatz 

typeset “script” that resembles writing - 

it’s the real thing. Apprise 

-i BECKMAN LIKE 
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teaching and I wanted ut tell hint what 
child or that child had done and ju*t a 
little incidents. For a whdr I rcaenfr 

cleaned, did the laundry t'l 

e *n Beallle—het, 

ward* their blind. 

reliance and independence. It w*a a revfla 

"One lellowTmel we. an attorney li. 
the Fedetal Avtarka, Adnmiim.itUei H 

aid ad be over and you wnei't have a thing 
:o wctrrv alsour. Thar', you r aecond choke 
Hit, you dn have a third choice You can cay 
to yiiutvcll. thb tc the wav it la There 11 
ahaoluteiv nothing I ca 

have to team to live with it.’ And he aatd. ’1 

Sylvia met Don at the bua atop ar the 
end of the week "I remember I wra* elated 

"because he waa in the pita when he left— 
but when hr came home, be waa teallv up. 
He was a very happy man. And be waa not 
under false tdualona because aomebesdy 
waa giving him dally prptalkv Irwaanotsn 

oeofrhe blindness. He knew 

cS dl ctmj- y&irJk, tj| 

Cams cCo '1&4J 

1/ fumr a fo 6c, t? 

dcyU~ YAurJv tif Gcw (£0 aJ- . 

•entually teene down off erf. A 

where, for more titan a year, he 
worked lull.time with the dying 
and their lam!lies in thehcuplce 

when he final!* seraightmcd out his Social 
Security problem, Dun waa aimng at home, 
and he heard a puhik service ad for the 
National Federation trf die Blind. "They - 
gave a phone number In Baltimorr.” Don 
aavw,"andllhought.tfftnvbodycaninl\>rm ; 
mcaixHiibvingbhnd.trTTaJnlvanoeiianla 
mm like that can. I talked to a gal there and 
ahetned to convince me to comedown for ‘ 

" 'Okay, Itrrw much vlaloct ,h 
ve taut of yetut light eyeF 

" Twenty- degree* maylv lees 
“He Hid. Whal e the deftnju 

[al blindness' 

" 'Now let me ask yoo again, at 

uv that being blind miglu have 
bit of an advantage," lAm eet 

"And you know, 1. 
the hell to aay because hi 

d. He made me admit 
.1 that I would have 10 
It waa a turning (cunt 

cooncr or later you're going tu have to find 
out what it'a all about." 

On a Monday morning. Don caught a 
bua in Lebanon, trouferrcti ln llarrubuic, 
and headed lor Rahltncvr At the terminal 
in Baltimore, lie waa met by one of the few 
sighted peer, dr he would deal with all week. 
The NFB headuuartcra waa a much larger 
bulldingtltan he liad capceied~ -dormllorv 
- kitchen, conference room, office*, 

Dr. lernigan, the President of' tlie Fe 
tlon. There svaa a woman in thegrou 
wae quite Upset user the feet that ahi 
Iwing her ryraight. She Sakl, T really. 1 
don't knesse svfiai 10 Jo. f |u*t don't I 
what to do. I don’t know if I have a 

And Dr. Jernigam who 

cholera, but you have three dunces' 
"Three choices, 1 thought 10 myaelf. 

What in the saorid Le Ik nlking about! 
" The Brat choice ta to alt atound and 

gripe and make yourself and everyone 
around yern mticraisle. wluch I, what you 
ate JiUng rtglti now. The aeccmrl choice ta 
us pick up a gun, load the darn thing, put It 
to your head, and pull the ufgger. Then, it 

can aay for hlindneaa, 

Bight after his week in Baltimore. 
Donporchaard a cetUapatblc whilecarse It 

desfgmg hi* blindneaa— 

railed'hi* 
tfi* later. 

, still (ravelling around 
without It. Admltnng u, hlmscll that 1st 
waa Wind wa» .sne thing publicity advtr- 

Tile cane remained up on a ehelf in his 
ehsaet inslsl he ala* rfutelv ciaild our function 

"One Sunday I fell up the vrrpa going 
imp church. An hour layer when the 
service wn* over, I fed] down the step* Tore 
the pants Us my suit, ll 11 emrmber On the 

me, Sylvia 
al the 

APPRISE DFI'HMBER 19ft? 
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Display 

initials 
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The oversize initial acts as a visual target, 

catching the reader’s eye. The breakout is 

lightened in value by being set with extra 

letterspacing and a bit of open line space. 

The initial is printed in blue, the rest of 

the breakout in red. New York Woman 

4-39 

The bold initial cap is centered and sits 

atop three centered lines of type. The first 

line is forced to the right by the initial. 

The underscore with bullets suggests the 

front view of an airplane, appropriate for 

an airline company’s magazine. American 

Way 

4.40 

A large initial accompanied by a portion 

of the illustration from the story opener 

on the previous spread indicates the be¬ 

ginning of this handsome breakout. Color 

illustration with lavender initial and 

breakout. CA Magazine 

Other therapists, both male and female, are 

less sympathetic and flatly claim their women 

patients are still single because they either “have 

trouble with intimacy” or are being “too picky” 

in their search for a mate. “The women are so 

drawn to someone who's probably not going to 

make them happy, for example, macho men— 

arrogant, self-sufficient men who feel they can 

choose anyone,” says Helen De Rosis, a psy¬ 

chiatrist and associate professor at New York 

University Medical Center. “The really nice guy 

who will be supportive they ignore—and that’s 

the guy who will make a good partner in the long 

run. Then they say there’s no one out there.” 

Those stinging words do ring true for some 

women. Barbara Fogarty, a striking woman 

with thick, curly black hair who looks much 

younger than her forty-nine years, admits, “I 

pick offbeat, exciting, narcissistic, charming, 

impossible men who arc great in bed but for all 

those reasons are not very likely prospects for 

long-term relationships." A divorced business 

consultant with two college-age children, Bar¬ 

bara says she entered therapy twice a week with 

a psychiatrist eighteen months ago because “1 was getting to the 

age where I really wanted to figure it out. Maybe I never will 

marry again, but I’d like to get on with my life.” 

Her story aside, the “blame the victim” mentality of many 

therapists (popularized by best-selling self-help books on this 

topic) seems unduly harsh. It’s brutal out there, trying to find 

someone to love, honor and cherish. Janice Lieberman believes 

her colleagues refuse to acknowledge the man shortage because 

it’s just too sad. “I think many women may have to come to grips 

with the fact that they may never marry, or if they do, it’ll be to 

someone who falls short of their ideal,” she says matter-of-factly. 

“In therapy I encourage them to stop leading half lives, to 

decorate their apartments, to entertain, to go work in a foster 

home for contact with children, to develop close friendships 

with other women or married couples. It’s true that society 

isolates them, but they isolate themselves.” 

Single women don’t believe it, of course, but marriage and 

motherhood are no guarantees for true bliss—as evidenced by 

all those women wearing wedding bands who are seated in 

mr-r Ma*”- married worn^r were shaken 
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they’re also starting to hear from new mothers; 

raised on feminism, they are now in shock over 

the drudgery of raising a baby, torn between 

going back to the office and staying at home, 

and furious that their previously self-pro¬ 

claimed liberated husbands aren’t being very 

helpful. “They get tired and angry with the 

baby, and they hate themselves for it,” says 

Helen De Rosis. “They say, ‘Why didn’t anyone 

tell me what it would be like?’ ” Women who are 

used to being identified by their powerful and 

glamorous jobs fear they’ll drown in the role of 

wife and mother. If they aren’t bringing in a 

paycheck, shrinks say, they may start to uncon¬ 

sciously feel that their husbands hold more 

power in the family relationships. And the men 

may also feel oppressed by becoming the sole 

support of the family, given the sky-high costs of 

living in New York City. 

Talking about these multifaceted marital di¬ 

lemmas in therapy can be comforting, but it’s 

hard to resolve many of these problems when 

only one member of the couple—typically the 

wife—is confiding her feelings. “My shrink 

keeps telling me, ‘You can’t change his behavior. You can just 

learn not to let it bother you so much,’ ” one thirty-six-year-old 

woman writer complains. “Ultimately, that’s not very satisfy¬ 

ing.” That aside, it’s also hard to deal with these issues during a 

period when society’s values keep changing, when one year a 

woman who stays at home is viewed as a pariah and the next 

she’s a respected protector of the nuclear family. 

Naturally, all these concerns—from the heartbreak of re¬ 

maining single to the intricacies of marriage—evoke childhood 

memories, images of the kinds of lives today’s young women 

were brought up to expect, of the way they were supposed to act. 

All patients, of course, talk about their parents in therapy. But 

given the turmoil of recent years, shrinks say, many women 

patients feel particularly at odds with their first role model, their 

mothers. Psychotherapist Lila Rosenblum says career women 

experience “a lot of conflict over surpassing their mothers.” The 

mothers don’t make it easy, often sending mixed messages to 

their daughters: “Take advantage of the opportunities I never 

had, dear, but don’t you dare be too successful.” But even if their 

mothers are v»rv - "'"•rive, Rosenbl- r 

often view 

adversity 

differently. 

They blame 

the fates 

rather than 

themselves. 

ONCE MORE UNTO THE AUTOBAHN 

ler velndes to be sold in Europe. The 
result of the test was that they liked 

"The European yxiraa&sts drove our 
cars and Jeep vehicles on Michigan 
roads, expressways and at our Chel¬ 
sea. Mich., proving grounds." says 
Michael N. Hammes. Chrysler s vice 

our proving grounds, Ihey drove a 
number of our products on a 2.45-nde. 
high-speed oval to simulate Autobahn 
•peed conditions- Tins included driv¬ 
ing our high-performance C5 Turbo 2 
(the European version of I he Dodip: 
Daytona Shelby Zl at speeds up to 136 
miles per hour" Hammes says the Eu¬ 
ropean writers teh the Chrysler cars 
offer "superb comfort at attractive 
prices." 

Chrysler expects to sell 111.000cars 
and 10,000 to 15.000Jeeps in Europe 
this year, and Hammes says the am- 
pany is off to a roaring start. "We have 
98 dealers in place in West Germany, 
nearly 40 more retail outlets than our 

"'•'of 60." he says. "The 

pbcants who approached us last Sep¬ 
tember at the Frankfurt .Auto Show." 

AS the cars being marketed in Eu¬ 
rope carry the Chrysler nameplate. 
The six offerings are the Chrysler 
LeBaron coupe and convertible, the 
Chrysler Voyager minivan. the Chtys- 

The European 

markeling effort is just ihe 

tip of Chryslers 

international iceberg. 

ler GTS sedan and the Chrysler ES (a 
versHO of the Dodge Daytona) and GS 
Turbo 2. 

The European marketing effort is 
just the tip of Chryslers international 
iceberg. Chrysler has a dose relation¬ 
ship with Mitsubishi of Japan, insduch 

supplies the Colt and Conquest vehi¬ 
cles sold through Chrysler-Rymcxith 
and Dodge dealerships. 

A fcuit venture of Chrysler and Mit¬ 
subishi. Diamond-Star Motors Cor¬ 
poration wiU soon produce dose to a 
quarter of a million cars a year m the 
United States. Chrysler began budd¬ 
ing a new assembly plant in IBinols 
ml986. 

Chrysler also has a joint-venture re¬ 
lationship with Maserun of Italy. They 
have developed and arc producing a 
new top-line sports coupe, the Chrys¬ 
ler TC by Maseru ti In April of last 
year. Chrysler also purchased tile Ital¬ 
ian specialty carmaker Lamborghini, 
thus bringing the legendary Couitacb 
into the Detroit fold. 

Its other international activities in¬ 
clude an agreement with First Auto¬ 
mobile Works of Changchun, China, 
under which it provides engine tech¬ 
nology and key components for pro¬ 
duction of up to 300,000 2.2-Ster 
Chrysler engines a year, and a 31 per¬ 
cent interest in Betjtng-J' 
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eiit ciiix..**—/iioLjici w go to thG casino-.v a 
bar. There are no crime-ridden streets. If 
you get lost, the worst that can happen 
is that you wander down a few extra 
hallways. There are no problems choos¬ 
ing restaurants or calling cabs, no need 
to puzzle out foreign currency or blun¬ 
der through another language. It's a 
perfect vacation for people like my par¬ 
ents. It’s a Disneyland: sanitized, Ameri¬ 
canized. No wonder so many of the ex¬ 
perienced cruisers I talked with don’t 
care about going mto port. Many don’t 
even bother to get off the ship. Why 

The toughest decisions 
are what to eat and 

whether to go to the 
casino or a bar 

face reality before the vacation ends? 
That attitude worries tourism officials 

in Caribbean nations. Many islands are 
investing millions in new port facilities 
to lure cruise ships. True, the average 
passenger spends a paltry $50 while in 
port, but multiply that by 1,000 or more 
passengers per ship, with up to six ships 
a ’ -iort, and it’s OiV -lonnv. 

442 

Mile 
Herrr 
© 19 

Rules 
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The hefty 18-point rule underscores cen¬ 

tered all-cap type in a clearly defined 

space. This breakout rivets the eye be¬ 

cause the contrast with the surrounding 

text is so sharp. The rule is printed red. 

KCET Magazine 

4.42 

This is a very simple breakout between 

two horizontal rules. The bold rules ac¬ 

centuate the centering of the copy. Note 

the generous white space within the 

breakout, strongly contrasting with the 

justified gray text. Business Week 

f 
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J 
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The hairline rules that separate long verti 

cal columns are interrupted by a pair of 1 

point horizontal rules, which sandwich 

the breakouts in this tabloid. The 

breakout is purple. Interchange 

Consumers also alerted 

Sara Lee Bakery lo an 

ingredient problem in apple 

pics when they called to say 

the apples were too firm. 

Alter retrieving a number 

of pies from consumers’ 

homes, the Bakery ruled out 

possible production prob¬ 

lems and found that the 

complaints were caused by 

a change in the variety of 

apple used in the pies. This 

valuable consumer input 

helped the Purchasing 

Department, and _____ 

a recurrence of 

the problem was 

prevented. 

“If we hadn’t 

had the 800 

number, we 

wouldn't have 

been able to 

make these changes,” 

MacLeod said. “But with 
the number, consumers give 

us immediate feedback, and 

we can make immediate 

changes'’ 

The information generated 

from consumer feedback is 

compiled into frequent 

reports. In the reports from 

Sara Lee Bakery, each 

category of product and 

cat'll iiem in the category is 

broken down by comment. 

With the 800 
number, consumers 
give us immediate 
feedback and we 
can make immedi¬ 
ate changes. 

problems can be quickly 

detected and corrected 

before they become serious. 

On the day before 

Thanksgiving the Bakery 

received over 400 calls 

from people with non¬ 

routine baking and storage 

questions about Sara fee 

pics. “With the 800 

number we helped each 

t aller have a satisfactory 

experience with our com¬ 

pany and our product ” 

Bunge said. “Without a 

_____ responsive con¬ 

sumer services 

program we might 

have received 

hundreds of com¬ 

plaint letters from 

those people after 

the holiday—or 

' worse yet—risked 

the loss of their future 

purchases. 

“This illustrates that 

providing good consumer 

service isn't just a nice thing 

to do. It's the right thing to 

do." Bunge added, “because 

a quality consumer services 

program creates goodwill for 

the company and helps build 

brand loyally. And that’s a 

bottom line contribution” 1 

nr hundreo yeu.s alter 

bis death, Vincent van 

Gogh is receiving the 

accolade and honor that 

eluded him during his 

lifetime. Sara lee/DK is 

helping sponsor “Van Gogh 

1990,” the largest exhibition 

ever of the artist's work. 

The exhibition will con¬ 

sist of 250 drawings and 

135 paintings by van Gogh 

(1853-1800). one of the 

greatest Dutch painters. The 

exhibit, which will take 

place in the Netherlands, 

will include dozens of 

masterpieces from around 

the wprfd that have never 

before been displayed 

together; many of them have 

not even been seen in the 

Netherlands. 

Among the best-known 

masterpieces to be exhibited 

ait1 “The Starry Night" 

(1889) and "Night Cafe” 

(1888) both which perma¬ 

nently hang in museums in 

the United States. The 

exhibit also will include the 

artist’s illustrated letters. 

“We are helping spon¬ 

sor this event to show our 

commitment to the arts” 

said Corine Huygen. 

account manager-corporate 

communications at Sara 

Lee/IIE in l lrechl. the 

Netherlands. “The interest 

in van (ingh’s 

international i< 

we wanted to i 

accessible to t) 

public. 

“As state fu 

projects dee re 

demand for 

activities has 

panics in the 

the opportune 

cultural even 
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events rather 
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A 10-point rule beneath this breakout an¬ 

chors it in place. The horizontal rule 

above the breakout, as well as all vertical 

rules, are a half point. The color illustra¬ 

tion is a detail of the full-bleed artwork 

on the story opener, making it a break¬ 

out as well. Sales & Marketing Manage¬ 

ment 
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Interline rules are used to define the full 

column width of this flush-)eft breakout. 

Atheneum 

4.46 

The bold, expanded typeface is strongly 

horizontal, a quality that is accentuated 

by centering between horizontal hairline 

rules. The breakout type is printed green. 
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Wadsworth Atheneum 

First Dada and Surrealist 
show of its kind 

Only East Coast stop 

By Jean K. Cadogan 

In the early twentieth century, 

many artists rejected assump¬ 

tions about art that had pre¬ 

vailed since the Renaissance. 

It was a tumultuous time, a 

period of great experimenta¬ 

tion and of rapid appearance 

exhibitioij||||| 

mrealist 

ruses on 

[movement 

jtlived this 

•ut connnnji| 

Duchamp’s L.H.O.O.Q. uses 

an inscription in yet another 

way. Duchamp took a cheap 

reproduction of Leonardo da 

Vinci’s famous portrait of 

Mona Lisa, penciled in a mus¬ 

tache and goatee, and in¬ 

scribed it with the letters 

L.H.O.O.Q. Taken at face 

value, the inscription is mean¬ 

ingless; it is only when the 

letters are said aloud in 

French rhar the meaning is re¬ 

vealed: “F.lle a chaud au cul” 

(She has hot pants). The vul¬ 

gar reading of the inscription 

adds another layer to the vio¬ 

lation of the original work. 

By the early 1920s, Dada as .1 

movement was beginning to 

dissolve. Much of its a 

dicional, nihilistic stan. 

ng taken up by p 

to codify Dadi 

tone. These f 

ssoughts 

ct matter^ 

L.H.O.O.Q.... 

it is only when the 

letters are said aloud 

in French that the 

meaning is revealed: 

“Elle a chaud au cul ” 

(She has hot pants). 

ent script, and scattered them 

across the care 

tens and numbers f 

vaguely to a hou 

dial seen in the p 

rest of the work c| 

semi-abstract shall 

a halting, prim if 

,and recognizable I 

:ar, a pipe, an eye' 

images (The Treachery of Im¬ 

ages) of 1928-29, he pirted 

one against the other. Below a 

realistically rendered pipe, he 

wrote, “Ceci n’est pas une 

pipe” (This is not a pipe). 

Magritte is making the point 

that a painted object, no mat¬ 

ter how realistically rendered, 

is not the object itself but an 

illusion. In the process he also 

calls into question the rela¬ 

tionship between a real object 

and its name. 

Other works by Magritte fur¬ 

ther explore this arbitrary re¬ 

lationship between objects 

and their names. In a painting 

called Personnage marebant 

vers I’barizon \l’apparition] 

talking Toward the 

The Wadsworth Atheneum is 

particularly pleased to host 

this show because the mu¬ 

seum has been in the van¬ 

guard of collecting Dada and 

Surrealist art. The first exhibi¬ 

tion of Surrealist paintings in 

America was organized at the 

Atheneum in 1931, and almost 

every major Surrealist paint¬ 

ing in the collection was ac¬ 

quired a year or two after it 

was painted: Miro’s Composi¬ 

tion in 1934, Salvador Dali’s 

Apparition of Pace and Fruit- 

dish on a Beach in 1939 and 

Max Ernst’s Europe after the 

Rain in 1942. Moreover, the 

Athencum’s MATRIX Gallery 

has exhibited many contem¬ 

porary artists who draw inspi- 

m the movement. 

I and Surrealist 

e offers a unique 

a see some of the 

||||jg||||traditi()nal 

SgSranrae first parr of 

century to Combination 

^fun’s own 
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"l think they do an 

exceptionally good job at 

LDS Hospital. The doctors 

are aU good and die stqff is 
fantastic; absoluteiy well- 

qualified. And they provide 

great service to the 
community. If there's 

something duty can do for 

you, diey do it. If it Hasn't 

for IDS Hospital, my friend 

Jay Larkin would haw a lot 
more customers." 

— IJ. Wagner, 
fmanaahkmat 
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Vertical hairline rules are used between 

flush-left columns on this page. The 

left-hand rule is widened to 4 points for 

the depth of the breakout. The rules 

and breakout are printed red. 

LDS Hospital Progress 
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An L-shaped rule emphasizes the begin¬ 

ning, top left corner of this pull quote. 

The initial 1 is printed tan. Caring 

4-49 

An effective juxtaposition of horizontal 

and vertical rules transforms the photo, 

quote, and source lines into a single 

element. Blue type and blue and black 

duotone photo. Syracuse University 

Magazine 

Box 

rules 

4.50 

This box rule is thickened at top and 

bottom. The perimeter background is a 

10 percent screen tint, which makes this 

breakout pop right off the page. 

Jardins Mensal 
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A drop shadow implies this box rule. This 

screen tint shadow indicates two edges of 

a floating card on which the breakout is 

seemingly printed. Insight 

4.52 

This magnificent pull quote is set in black 

type overprinted on a square color photo 

of leaves. The photo has been screen- 

tinted to keep the type legible. Distin¬ 

guishing this sample are the two printer's 

flowers, which relate the type to the im¬ 

age. Caring 
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A box connects this dropout pull quote 

with the color photo. Cellular Marketing 

White 

space 

4-54 

An initial cap, larger and bolder type, a 

stubby rule — all help to make this 

breakout visible. But what makes it pop is 

the extra white space surrounding it. The 

cutout in the text is 9 picas wide, but the 

centered lines of type are set across a 

maximum measure of 6 picas, ensuring 

that white space will separate the typo¬ 

graphic elements. CFO 

INSIGHT 

Where do we go from here? Our vision of the future 
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ut A and 11 tU-. k ad slu' 

sT.irni.mv. Wdlioui imtiiawd *«nw» U 
iwclui iolmmaikm abeail r»ii eom- 
iwy. Whr» i»r*omivl wiii (kiiimv Hie 
etHM womiumy m lh*' Hghi ih.u taAt 
Ivneillr die." ll-.olly <'Ti>ixvtln\s 

Cjiiieo, wheshet windliw,» non- 
Mii. lini: muV <«k unlM.we*l intonlW. 
linn » Viler Rind.' ».al dol'd d»ir 
Mki ami mmkehnii nffom in ..fd-f 
►rf iliein in bon loth lin'd <m:i |w: 
IM.iiUi* liiw ww* l»d« ala; 
l/O-KlK e.int'i'lei llw >iitoo> U”d ot 
i-d ,i«qiei»llns «!h *>.u-(i udiet m 
aip.i, s-1 im.i.wl Ihalnow ami maikeF 
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Using debt backed by cash flow, cable operators 

have strung a network of wires coast to coast. 

No one in the business pulls the financial 

strings better than Barney Sehotters. 

CFO Interview by Henry Dubroff 

1 Wells K«m V HI nonce (or a struggling 
■ 1 Denver coble company 

j I culled TelivCommunico* 
JL lions Inc. (TCI) Charged 
wilh developing capital for TCJ's 
buying sprees. Schotlers wcnl on lo 
stnicture most of Ihr more lliun dll 
uctiuisitlom and mlnorilyanvncrshlp 
deals Uul have transformed the 
company inlo Ihc largest cable net¬ 
work operator hi the country 

The cable Industry comprise, 

tors, which install and inaudoin coble 
systems. Their lifeblood Is the pro¬ 
gramming companies that develop 
the programs broadcostcd. such as 
Home Box Office and Turner Broad- 

merger mania look hold in the Indus' 
try. and TCI became o highly visible 
participant. 

During Sehotters s first days ot the 

franchise in 19S7 was overt $650 million, o: 
nghlt in mayor cities that cable had marc than -40 percent of Its $1 
not yet Infiltrated. Partially « 0 con- billion in revenues, 
sequence of escalating price togs. Because of the coui|uny 's comple 
TCI has rince modified its acquis.- financing arrangements. I.vvt ruovsni 
Ut.ni siralegy. It now prefers to ae revenue stream, voracious aptsetit. 
quire percentages of other business- for cash, and complex nibscriber-blU 
rs. and io Join other cable companies mg syslom. TCI has evolved an uii 
m such deals ni the $52fi usual tnpartile financu 
million refinancing of T-., . regime. Cary K. Brack 
Turner Drojdrajting Ibl S grOWtn 

Although publicly strategies 
held. TCI has oil but “ 

o public have put $4.7 

billion in long¬ 

term debt on 

the books. 

equity market in fa 

and Insurance compa¬ 
nies. The company's 
growth strategies—in¬ 
vestments. ocqutwlloni, 
and "bulld-ouB'' (cable 

have pul 84.7 billion In long-term 
debt on the books. During an Inter¬ 
view- tn December 1987. Sehotters 
took time to explain to reporter Hen¬ 
ry Dubroff the intricacies of Guano¬ 
ing <m aggresuve acquisitions strate¬ 
gy with debt backed bv cash flow. 

chief accounting officer, 
Is responsible fur direct¬ 
ly monitoring cosh flow 

report to Donne F, Fhh- 

and CKO. (Ftshei. along 
with founder Robert 

■ Mogness and president 
John Malone, a one of 

the few- original senior executives 
still wilh the company .) As vice pros) 
dent of finance, Sc hotter, is responsi¬ 
ble for developing financing and 
maintaining relations with the In¬ 
vestment community. When it 
comes to raising several million dol¬ 
lars *" i -eav bo the ^ e—■ 
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72 <*, type in use 

BLUE SKIES. 
liO'isv i»i{()bii;>is 

Sort of off 
linn mil 

inlotlicwild 
bluevonder 

bu hl>a,s over thu 
world! 

4.56 

4-55 

The “color” of this breakout is nearly the 

same as that of the text, so it needs the ex¬ 

tra white space beneath and beside it. The 

dropout caption in the photo contrasts 

well with the breakout. M 

4.56 

This breakout, set in a very peculiar type¬ 

face, is given a lot of white space at the 

outside margin. The dots, printed red, ac¬ 

tivate the emptiness and suggest humor¬ 

ous flight. D 

4-57 

Breakout or caption? When it is extracted 

from the text, it is a breakout. When it is 

new copy, it is a caption. This breakout is 

pulled from the bottom of the second col¬ 

umn of text. UC Santa Cruz Review 
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BREAKOUTS cw, 73 

Shapes 

4.58 

Relate the breakout to the subject of the 

article by creating a logical surrounding 

shape. This story is about a golfer who 

now lives in Florida. Green type and tee, 

yellow golf ball. Gulf Coast 

4-59 

Create a shape out of the whiteness of the 

paper itself with a wraparound. This dia¬ 

mond shape evokes a baseball diamond, 

the subject of the story. New.England 

Monthly 

4.60 

This is one of a series of breakouts in one 

story. Each is designed to look like a 

memo printed on light blue “stickies,” 

whose edges curl up and cast a gray 

shadow. Business Week 

Ken Venturi’s 
Challenge 

Ken Venturi reached the top in golf'-- twice and lost 
it to injuries and illness. But his career as a CBS 

broadcaster answered his greatest challenge. 

(hegolfve . . ..... 
“Ill* folio* UHKMMVI Pill SlinilltOMlII. Wiiiuit luu «,»!>•<• li 
timrrameiU golfpl.ty fui Ike nvtvnxk for 31 >eait. Irejn.l ..gr.nl 
* new Ifiiwnywirt'MittiKt. wd hr lulled 61 iMim-nl of all-i!k> 

voir* mil m » prjhlml .ov vre-tl lamlitl itr, fmm (Ira 
itMwwkv H*'« ml Ameilnm (kill Cliulvuml U S, 0|wn i-hnm- 
(Mon. ho made 1K0 rawi of Syoiu lllmlriuiil lira Ilium 1 twlti! In 
the tame vvnfl. anil hv'ilmvlrodlna hoilof bininvra inuiteti, 
Ii"in |mikIcic-i emlimemenli In lw|KMIII|in«i \1tr j.ioo 
ilenl uf Kqjlc CivuV KuiwiIIib in Nuplr* 

yiihrt "nil piMr, ugh m tiUiwnllmuy 
■4 (ccir nliv. lire ruggedly luiulKimo SH vvcu old 
Wtkt liVr Ire the wtukl In ftiiwH. lie fact 

iptutntancvv Irv. |Kilui|ii imwlltlngly, In dlluto 
h» oevoinpliilmintii from lime tn'tlmc. lie 
Jlttl <inlW« when he bran, ‘Von wtn lucky I 
nmor had lie- Irr.'ik. von ill.) " lit- ivmnli'n 
(•win vuuijillinvntc 'In high ulitml. l it lie 
fucking im golf .lain will Iniihlilking .1 tide." Ire 
n«tm ITi mo .no the urn *uy» whowould drt.v by 
m ihrlr ran anil rail n»me< out tlw »1i 
gunwale dray g*utr ill IIml lii.il- The name m«» who 
no« uy ihiry newthud tilt- brvako Km Vi-ntun did lit 
know* ihflcrently. and llui 1 all dill 1 

In ,1 ttmhtnu- renw. however, they .ire nglil l'm»' of ihem 
IMT lull !lir hieakt Kon Voiilim rh.b A> 1 kill. In ylum-ted 
hi I Hilly lie mum, 10)1 trailing mini- pimchea Ilian wunB mill 
lio nctgbh-'iltood bullies. “Sly now mint have burro 

tiuii oust*. 

Today. ilorton tell him lire tit. gnr«|er n-ii hof. win. Iiinvd a 
tofl-hainfid child Inin n ilgltl-lumlrd world i-rtws-wtrrd lire 
i inulli III,.1 thorted mil l.t. Hi'|d»>tgjJf nglil.handed 
.ml wrotes mill bo right hand. l<« <iral> ptavn*; cu/ib ami drum 
ll.bl.ig liuoi Irfl-hemleit II .mint allot! ,n. 
connilimtoiii.ilmugh. ‘ fir my. In Ini. ili.v ulilu, lire change 
from loll (o right mi t-jv-hund raoidliwioii Ibsmiiii- Inin-. ' 

Venturi grew up in San hntnviico. Ho never line* III.oliim 
luofhor Hi'illiiltiulwung iiilgfowiniiinoiilyohilcl'l' 

'•"glil I 1 i.l utrv llli. 

Juft tiLlhvir null noil unlit I'lfwiy the word "She 
niiu|ii(j.lil«!ni|i|Kirl. likeno onei-Ui-Inll/i, 
world; Sire nei ergot mod .11 mo fur flglifiog 
Sliojim vitil. Try (iVfoVjinn mtinoll 

Hi. falln-r. n .hip irh.iiHlior .piinlilMl m.r,|* 
to live by. .mil Vi-niurf quniv> luifitoaian 
icbolu ipioivt fl«- nutlon. My fullier lu.’anl 

vimomm cinriplaln oixo amllio slid Luuiot 
are llu- ithIi Vii-. (or dm milul.*uiHl.' So I llgored 

if Hull nuy luiom, I .lionltln l ink.- any lino liiiimi- 
plai; ' Vaiiuil's nuidi unr. n taai.iil inim. iiui dm 
tnonogo ran doop 'I norar forgot that. A tot uf 

Ihlngt In-taol I iiiiw forgin ‘ Rtsvigly . >miom: uni 
rnluii dial allt-r (bo oIumiuiI ■lumn In-.nloiril Imfnir lu« 

dan to llu- lo(i In iObl. jai-ii lud ilianxl lire 01 (nr lliongf lit 
him All olid. 'I no-.i-r Iwanl him n.mpUn ' Vor.iun 
I hr obtorwrtlia. Ilfco a nr-ilJ 

Iilurliwnb to i;*-ah u, ploan-. i-adn-illianuitoplolr am- 
Itiwrea. |Hini(i:u!liig liu ureiugi'will untobwntd ImIv lam 
gnago- Ho intvwre <Ur«t ipimlhin* wllh dirm auraon 
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bbnk.-d anhr hnglu >kv hkc givonidiocMnrTang i»u .0 aliok. dir Sra pb)m ihiaiglu lie nvi a Yjnktr Hr'dncvorRoncnmrT 
and joggod onto die giaii By the lime die Irani look over ihr die ta<( iha: K.mg 1 bawhjH wriier pot lum eomptotelv «thr 
Kming iagr ihr rni of dir Itouou pn-11 rorp. »» 00 dir bold, pliim' nicrty. Hicy ill law what hr wrote |.bnr w-nw wvtil 
CaUnlo. John MlUrrnnVBZ. Sean MiAdamol' fVPmidoia cbppmgi when they- urn-on ihr riwd). uidtfhewtoteahun- 
Irumjl-BwVTi-i, frank SioJdail of the /rnyipin. I'lul dre<l poimve thmp. he'd oner heat a won! Buc our nrginv: 
O'Neill 01 the -hit lilffrumO (.arrw. and Mike Shilm : and ihei'il nimpon hmi 'You qu,acd me out o|V,»iVii:.' ihcvd 
and Joe’Joe Gdi" (Imliotn of the H<itU A lot id tepottew j uy. Or. “I war miimYrpre&iW' A few yean ago. Boh Ojeda 
travel with ihr tram. «ttmr finni paper, that prohahli wntiUkft poired a «gn nwr hi* loekm 'Shahu, kai. mv JI.' Wlirn 
ditpatib a reporter il'wat brokr out m Ontomv But in New | Shalm objertrd. <>nla uiil "Yon wnlr ivhn you warn in yvou 
Figdaml, dm Red Siw area tceulir robgom It rrars a paper only . paperniwniewhn Iont on Red Soiuationer.' Their jit 
about S20.0WJ in cepcnui ro wml a reporter on a year'* toad . .lays. Shalm aaya. when hr would kill to write undef the pt»- 

n believe their roadon hunget fn 

n wandered funii player 

tripv and publish 

While the So. warmed up. the 
to player, hoping for quote* Hu-i w atehed in atnuument: 
manager Joe Motpan and mfieldi-r Jody Kewl mihkI baek 1 
bark to determine wlio wav ihortor diced.) A .-nuplr 1 
rei»>!tri! lounged iroimd the halting cage with (itcenwell 
Somebody askol why lie didn't itcal third more often, 
"You know. I've been thinking about that myself," 
Gtrenwell said. “HI tell you what, tfl get to lev raid 
base ril give a ugssal.' He grabtod he. etotelt 'If 
you uvtliai, nuke abet wiihromrhixly Billie 
pros bo» dial I'm going “ 

Biteball playcfi and reponet* have a >• . , „ 
tompli.-amd rrljuiralup. On the JAflt’ KCu 4>0X 

ro stop talking to 

one Globe reporter. “I can’t 

answer that, ” Roger Clemens said 

when the writer asked him a 

L Ret 

■ anonymity erf a subutban newipaper 
Boggi absirat mode him want 10 chuck In* job ahogedter. 

In I OSH, when the Margo Adams itnry Im, Slulin hod conlr 
10 ihc park at iro-thirty on the hunch that Boggs would he 
ilicrr. Boggs was. assd wall a bull- pnalding he opened up 
about rhe a'Tair IXTsen Boggs linuhed. Shalin tailed hu editor 

and tax! he had a page-orse irelu.ivc Tlien. tweiuy nnnuics 
brtbre gan*- time. Boggs called thr preavbm and begged 

Shalin noetonm thevtory. Against his better )udg- 
mrnt. Sluhn relentnl and told hu editor In hold 11. 

Hehrfd it fur three weeks - and m the ptoccsv 
lie fell, put hi. turret on iheliur Boggs neser 

(Moil icponers who n-gn- 

in the neighborhood of 
JSIIJHKl) The writers ha- 
more job security anal. , 
haps rnewt important, rhe power question. “But YOU CdU 
1*1 praise orteolil rise pixyrri in front ... . 
cil an rat,.a tegmo tub nee.1, ihr llSttV U'lltk / aUSWCT 

h vsmaaum-v make* rise ^ of/|m - 

do with the relative «re- 
tiry of their liras 1 iff the 
field (The scr-no-cvll 

other's life difTscuh 
Bor the reporters' purposes, the players leD into 

three rategor.es: the tom 1st cull, friendly and help¬ 
ful. the ctmusicntly laconic aw! hostile, and thr 
(overtly hosnk- - thiv ihud group inwU answer quotaotn 
bur rarely abandoned the uirry ofrlnhcy And rich rep.ittrT 

Tlie playrt who didn't lit any of there categories was Wnlr 
Boggs, the perennial All-Star and hairing chnnpinii As 
Shauglniessv would put it, you had to love him, Ewn at the 
heigtir of the Margo afliir, when every day brought new 
recelaiiotK about the team's ooramanul liver. Boggy answerctl 
all questrons, Somcelmrs he aiiravmd quesuons that hadn't 
been asked. He oner told a repotret he'd ducnvrtetl he wan “a 
sex addin'after watehuig an episode ofCYratli He sometimes 
mi around die locker room with a towrl around lui wain. 

story: a group ol heat writers 
were rravehng by team wrirh rhe 

Yankres, when Babe Huili ugcirojsted 
ihcir laii-mght poker game by spnnung. 

Ircria was a woman, not his wife 'You know.' 
esoc w-ritci said to another."«'» a good thing we 

didn't see whit wejusr saw-, or rite .veil hate In wore 
about ft "! Ntn» cycryilung way &u game: peceadilloev 

salaries, even physical appcataiKc Someone like Rich 
Gctbturv a likable lurd-yyxjrking can liet from Worecsaer who 
hav never quite satisfied cvpeciattom. had to live wldi die 
knowledge that every time his relatives and friends pieked op 
a sports section there was a good chance they'd see him 
drt. nbed as 'Mr. Vutato Head.' 

•cure ,SN I loin before game time, line tuned filing 
imo the stands. The tepottets worked the field, all 
of them eventually circling over to manager Joe 
Mnrgan, in his customary spot leaning against lire 
bailing cage, fur most of the yviiiets. Morgan, who 

_ replaced John McNamara in thr middle of llic US 
Bin to Mike Sluhn. a burly native New Yorker, Boggs cm- season, tvas 1 godsend McNamara was known for ommen - 

hodied the camtsal armospherr nfhawballand the absurdity mg hie postgame press briefings by saying to the repoilers 
Ilf reytng to write shorn the game in a sersouy nuiiner. Shalin gathered omude hit office, “(itt die fuck III hter.' and elos- 
eame 10 rhe ItrrM torn years ago from the Snr kivk fbs. and ing ihrm by saying 'Get the luck our.' After die Son acquired 
nghi away discovered thai betaure he'd covered thr>■ - 0...1— ._ muc iv._ o..1 Yajikces, : Don Baylot in 1W<\ l>an SI easy had wnlteo with 
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w| in lire UK* of Cole Uriah 
U mvooletl Sis F.Jllasn, It 

ipiuiy to Nike Inc. for $ft. 
until? later, 
of profit c. hurt) to ignore 

c wiwro lire motif) i« treing 

"Our job*? a ht-I 

qiilte frankly, •.« tn sasj* 
slii-et «» wn go along,' 

(Hirers don't nee it 

aiwet in orth-r to d.) ixisiiu-M," jays dolin 
t: Silva, iivml of lint mortgage ilvjian 
mt'tli. "VVv hjtvii very, wry few Jirinripnl 
invcsUriontas Wr lutcv no hrirlge lottie* on 
Ore IskiIc* nl oil. It'a too risky. My cl»T- 
rlretw' truits nr.' in Unit htdancv shcov" 

Hut tvilireui big capital epmroionvnto, 
Rttar SivnrTta will hxvv u hnnl lime milk 
ing any wrivus hemlwjy hi tiivnutroeui 
bunking t'ccuusc ewrynnv else is put¬ 
ting up ihcir own money f<-r ih-ais. Anil 
unlike l-trret Ibrsuni. .Morgue Sinnley. nr 
own SaloiiMin flrodrent, the Itonr diKg.nl 

i luivy a torn- that opciw cnriierotRec 
! tloort. It ihiemi't hxvc tho junk-bond 
I elfut of Im-aci either. "All we ever U'k 
[ for Ik a nhslice to compete." suy? 
; SvhwnrtJ ’What's diffirni: lor us to live 
• with « cIimshI doors." 

So for. the lirm tins been .able to pig- 
; gylsuik "f (iroeoherg’s fid trading eon- 
j ttf-le reitli t-iuuKMl ontreprenour*. It j.u* 
j tiigntlior n big nasings-iuiu-loan deal laic 
I awi ytar lor Rntuhl TVnjhrmn. am! it 
j bus •finnnoed sevettu Tnimp casinos.. 

iriODAY WE HA VISA 

..other otnwftrtck 
to sate money for yneh blue—hip rorp-r 
rations ns Ford Motor. Monsanto, ami 
Walt Disney. It hopes dud they will lead 
to longlt-riii rehii to re. 

The ctrong h'ijrh-emi retail operation la 
.•mother honrei- of ioaiU fur imraliwnl 
lunsboR, Hour Sun ms did one of Utt' j 
firs', big UUK htek In 1!)S3 for Joint W : 
Kluge when !»• 'etl Mciroin-di* Inf 
insrailv Kluge had a atnrng pt-.-atiuai iv- j 
Iraioiwblp with Mike OjipsiiAair, » j 
broker at the firm 

Bet It-or Svv.oei. tm u tvxvtnl proto . 
fern, lust is vital to eiuhltciuag quail- ; 
ty. long-ten:, ties Irelween toii r.ned c«r- j 
jK.raUora ««; invetdiwni ’sink* Itoir 
Slcarr.s’ n'plilaoon a« a rutlio-u|y at- 
_crevS'.ve New York ->eg.-.n:f.a.ilou dorao'i , 
help mueh CiioaU tulk to one anotlier. 
ami the word i* mil: itotvoro lire Hew. In 
a rere'iif privaie |Jaeymoiil foi 'lVium j 
Gronn I.bi, bior Slnartih hiked itt frv 

35 frereenlnsre |KMUt* after j 
Triton had c ildelf l 

ftv POLICY-. NOTHING VOES OI T 1; „|.Jf..ier " civs 
HEAR S1VARSS WITH'>01 run worked on U10 

5S.".i"iv=S 
dv wanto to deal re 
MI On 15*-or Stearo/ Uquicl 
wt whWi could I'to/ly sun- 

tinec sheet it ■> iwt v»lu- 

SHSDOR'S IDkKTIl YIXC M,\RK IS 
THE vmiR CHIT HAW CORSE* OF 
mi-1 svrj.ornmts wiu savf i s 
TIME. MOST. V, ASD MXiR \ V,t THIS 

IF YOU ARE TOO IH’SYTO IX) Tills. 
ri.FAMF cai i \u 1 win nrniM> 
TO COME DOWS AND HOT THE PROPI1H 
IDFSnl'IC 

X 

trading de.wis of Hint 
Boston, ftii-mon, atid Bear Slvnrn- 
Greift'A-eiv rails thni "11“'- wrong.' 

Wo«t Of ail, U hu n reputnbon 
for "killing efiiKe *0 tin- raigr of 1ft- 
giilty. In iftiSl. H-er Suorti* rnvenv 
tsl an rqilk-n .tgrwroeni diat only 
rairlftra oaulil love Inviwtoiy buying 

in or more of n c.'n:;«ny'» 
It notify the l-Vh-ra) Ttude 
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CAPTIONS 

We like explanations. Even as children, we ask for explanations 

of the things we see around us. Captions are a printed response to 

that curiosity. Captions help readers understand what they are see¬ 

ing and, when the image is complex or puzzling, help them to reach 

the correct editorial conclusion. Captions serve three functions: they 
explain the photos; they encourage the 

reader to want to read the text by summa¬ 

rizing the article they accompany; and 

they provide another opportunity to give 

your publication a unique typographic 

personality. 

Captions 

explain photos 

Pictures are always the first things scanned 

on a page. Reading is work; looking at 

pictures is fun. Humans simply respond 

faster to imagery than type. Unfortu¬ 

nately, pictures can be misinterpreted and 

misunderstood, so captions are added - 

usually beneath, by tradition - to guide 

the reader to the intended conclusion. 

Captions may explain why the picture 

is there, they may focus on only a part of 

the image, or they may put the photo into 

a different context. Captions should add 

something to the picture, not merely de¬ 

scribe the obvious. 

Captions 

lure readers 

Captions can be exploited to entice a reader 

into a story. Attracted by a picture/cap¬ 

tion combination because it breaks the 

pattern of textual grayness, the reader 

may then read the headline/deck and 

breakouts and then the text. Captions are 

often the entry points for readers because 

they are so strongly joined with photos - 

which are great interest-creators - and 

they are short. 

The length of a caption should be nei¬ 

ther too long nor too short. Provide 

enough information to push the reader to 

the next level of involvement. But a cap¬ 

tion contains too much content if 

paragraphing is necessary. The first few 

words should be as carefully chosen as a 

headline’s are. Lure readers into complet¬ 

ing the caption. 

Captions 

add personality 

Every typographic element provides an 

opportunity to contribute to a publica¬ 

tion’s distinctive look. And every publica¬ 

tion deserves a degree of individuality that 

sets it apart from its competition, in part 

because it makes advertisers very happy to 

be seen in quality surroundings. Captions 

are among the most exploited elements 

for distinctive treatment, at the forefront 

of typographic creativity, along with 

headlines and breakouts. 

sic be the 
if love, 
>n. Give me 

more ’tis nc 
sweet now; 
w’s before. 

ss of it that, Love sought is spirit of lov< 

iting, the good, but giv’n quick and b 

ite may unsought is art thou, th; 
n and so better. withstands 
hat strain capacity rec 
! It had a sweet sod that beats as the sea, 1 
; fall. 0,it upon a bank of enters then 
o’er my violets, stealing and what validit 

ke the 
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giving odor. No pitch soe’ei 

sic be the 
if love, 
in. Give me 
is of it that, 

sweet now; 
w’s before, 
spirit of lov< 
quick and fi 

iting, the 
ite may 
n and so 

Love sought is good, but 

giv’n unsought is better. 
art thou, th; 
withstands 
capacity rec 

hat strain sweet sod that beats as the sea, 1 
! It had a upon a bank of enters then 
fall. 0,it violets, stealing and what beats 
o’er my giving odor. No validity and 

ce the more ’tis not so soe’er, but 
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The bard 
waxes forth 

If music be the 

food of love, 

play on. 

Give me excess of it 
that surfeit, the 
appetite may sicken 
and so die. That strain 
again! It had a idying 
fall. 

0. it came o’er my 
ear like the sweet sod 
that breathes upon a 
bank of violets, 
stealing and giving 
odor. No more ’tis not 
so sweet now as it w’s 
before. 0 spirit of 
great love! 

How quick and fresh 
art thou, that notwith¬ 
standing thy capacity 
receiveth as the sea, 
n’ght enters there. Of 
what vald’ty and pitch 
so’er, but falls into 
abatement and low 
price, even in a 
minute. 

So full of shapes is 
fancy that itme excess 

Love sought 

is good, 

but giv’n 

unsought_ 

is better. 

of it that surfeit, the 
appetite may sicken 
and so die. 

That strain again! It 
had a idying fall. 0, it 
came o’er my ear like 
the sweet sod that 
breathes upon a bank 
of violets, stealing and 
giving odor. No more 
’tis not so sweet now 

as it w’s before. 0 
spirit of love! How 
quick and fresh art 
thou, that notwith¬ 
standing thy capacity 
receiveth as the sea, 
n’ght enters there. 

Of what vald’ty and 
pitch so’er, but falls 
into abatement and 
low price, even in a 
minute. So full of 
shapes is fancy that 
and fresh art thou, 
that notwithstanding 
thy capacity receiveth 
as the sea. night 
enters there. 

What vald’ty and 
pitch so’er. but falls 
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Wxove sought is good, 

but giv’n unsough| 
Bg m m m m m m m di 
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Love sought is good, 

but giv’n unsought is 

better. WHat a deal o’ 

scorn loote so beauti¬ 

ful in the contempt of 

his cull’d lip. 

Ilove sought is good> 

vutgiv’n unsought is better. 

|What a deal o’ scorn looks 

|S£> beautiful in the contempt 

pfhis curl’d lip. 

5.06 

5.07 

Love 
sought is 

good, but 
giv’n 

unsought 
is better. 

. '■ H ill 
1 

looks so 
beautiful 
in the 
contempt 
of his 
curl’d lip. 

What a deal 
0’ scorn 

®®®®@®®®®®®®®®®®®S®®®®®«®®®*® 

I is good, l 
® but giv’n unsought * 
® . , „ ® 
* is better. 9 
®®®»®®®®®®®s® 
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Love sought is good, 
but giv’n unsought is better. 

5.10 

LOVE SOUGHT IS GOOD, 
BUT GIV’N UNSOUGHT 

IS BETTER 
Give me excess of it that sur- 

feit, the appetite may sicken and 

so die. That strain again! It had a 

dying fall. 

0. it came o’er my ear like the 

sweet sod that breathes upon a 

bank of violets, stealing and giv¬ 

ing odor. No more ’ds not so sweet 

now as it was before. 0 spirit of 

great love! How quick art thou. So 

full of shapes is it thus fancy. 

. th 2t n 

NACHT 

5.11 

5.08 

Captions have a built-in contrast be¬ 

cause of their attendant pictures. But 

more must be done to make them appeal 

to the casual reader. Contrast with the 

text can be increased by setting captions 

bold sans serif (fig. 5.01) or in a smaller, 

italicized version of the text face (fig. 

5.02). 

Given standard text columns and rela¬ 

tively ordinary display typography, cap¬ 

tions can become the most prominent 

type on the page (fig. 5.03). This path is 

not unwise to follow, but it does have one 

requirement: your publication must have 

a steady supply of good images. 

Relating pictures 

and captions 

Photographs and captions are inherently 

joined (fig. 5.04). It is important to design 

a typographic system, to write a typo¬ 

graphic recipe, that makes this connection 

immediately apparent. Some ideas on 

caption/picture placement follow. 

• A coherent typographic system in¬ 

cludes positioning captions in regular 

places. Do not move them for arbitrary or 

capricious reasons. 

• Captions must be physically near the 

picture. If they do not actually touch - by 

overprinting or dropping out or mortis¬ 

ing - they should not be more than 6 

points from the art. 

• Captions are ordinarily placed be¬ 

neath a picture. Forcing readers to look 

elsewhere is fine if the caption can be 

found easily (by increasing the contrast), 

or if the alternate position is necessary be¬ 

cause the picture bleeds off the bottom of 

the page. 

• For a caption to link to a picture, it 

must not be confused with the text. Leave 

at least a line space between the two. 

• Connect the picture and caption by 

joining them on a central axis (fig. 5.05). If 

the caption is set justified, set the last line 

centered (fig. 5.06). 

• Set the caption to match the width of 

the picture only if the caption will not be 

too wide to be easily read (fig. 5.07). Do 

not weaken the alignment by indenting 

the first line of the caption. 
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• Align a flush edge of the caption with 

one of the vertical edges of the picture (fig- 

5.08) . 

• Surround the picture and caption 

with a box(fig- 5-<>9). One of the elements 

may break out of the picture for a more 

dynamic effect (fig- 5-io); this is called a 

partial silhouette. 

Captions can be much more than light 

smudges beneath pictures. They can be 

the text or the primary typography, as 

figure 5.11 illustrates. By far the most fre¬ 

quently used page layout in advertising is 

called the “Ayer no. 1”, after the N. W. 

Ayer advertising agency in New York, 

which developed it in the early 1900s. It 

features a picture on the top two-thirds of 

the page, a headline immediately beneath 

the picture, and text and logo at the bot¬ 

tom of the page. This layout has become 

ubiquitous because it is virtually invisible. 

It presents information in the most logical 

order and leaves the design vessel com¬ 

pletely unnoticed, throwing all attention 

to the content itself. What is intriguing 

about the headline on an Ayer no. 1 layout 

is that, though it is obviously the primary 

display typography, it acts as a caption, ex¬ 

plaining the photo. 

Other ways of handling captions: 

• Contrast rigid, highly structured 

pages with less formal caption settings. 

For example, set captions with one ragged 

edge with text that is justified (fig- 5-12). 

Do not hyphenate captions set in a ragged 

style. Leave space between the caption 

and text to increase visibility. 

• Captions are usually set in a smaller 

or lighter version of the text type to help 

make them recede. Sometimes this 

smaller type is set across the full width of 

even the widest illustrations with no addi¬ 

tional line spacing. Such lengthy lines are 

veiy difficult to read if the caption is 

longer than a single line. This problem is 

particularly pernicious in desktop-pre¬ 

pared publications with default line spac¬ 

ing, where no one can stop to say, “Too 

many characters per line! Open the line 

spacing or shorten the line length.” Read¬ 

ers will bear up for two or three lines, but 

they will rebel and simply not read longer 

poorly set captions. Forty characters per 

line is an oft-quoted standard, but cap¬ 

tions allow greater flexibility than text, so 

the maximum characters per line can be 

increased to sixty. 

• Complex, compound captions can 

sometimes be broken into segments and 

distributed around a photo (fig- 5-T}). 

Much like the labeling of exploded views, 

this treatment breaks long copy into bite- 

size pieces and encourages reading. 

• Because captions attract interest, it 

may be desirable to make a whole story 

look like a caption or series of captions 

(fig- 5-M). To do this, you will need a se¬ 

ries of photos, fairly short copy, and the 

willingness to leave some space empty to 

enhance the picture/caption “easy-read” 

approach. 

If music be the food of 

love, play on. Give me 

excess of it that, sur¬ 

feiting, the appetite 

may sicken and so die. 

That strain again! It had 

a dying fall. 0, it came 

o’er my ear like the 

sweet sound that bre¬ 

athes upon a bank of 

violets, stealing and giv¬ 

ing odour. 

Enough, no more! 

Tis not so sweet now 

as iot was before. 0 

spirit of love! How quick 

and fresh art thou, that 

notwithstanding thy 

Love sought 

is good, 

but 

giv'n unsought 

is better 

capacity receiveth as the 

sea, nought enters there. 

Of what validity and pitch 

soe’er, but falls into 

abalemenland low price, 

even in a minute. 

So full of shapes is 

fancy that it alone is high 

fantastical.If music be 

the food of love, play on. 

Give me excess of it that, 

surfeiting, the appetite 

may sicken and so die. 

That strain again! It had 

a dying at breathes upon 

a bank of violets. 

Enough, no more! 

Tis not so sweet now as 

it was before. 0 spirit of 

love! How quick and 

fresh art thou, that 

notwithstanding thy ca¬ 

pacity receiveth as the 

sea, nought enters 

there. Of what validity 

and pitch soe’er, but 

falls into abatementand 

low price, even in 

minute. 

Full of shapes is 

fancy that it alone is 

high fantastical. If mu¬ 

sic be the food of love, 

play on. Give me excess 

of it that, surfeiting, the 

appetite may sicken 

and so die. That strain 

again! It had a dying 

fall. 0, it came o'er my 

ear like the sweet sound 

that breathes upon a 

bank of violets, steal¬ 

ing and giving odour. 

Enough, no more! Tis 

not so sweet now as it 

was before. 

0 spirit of love! How 

quick and fresh art 

thou, that notwith¬ 

standing thy capacity 

receiveth as the sea, 

nought enters there. Of 

what validity and pitch 

soe’er, but falls into 

5.12 
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The 
Love sought is good, 

waxes forth ^"unsought 

p % 

Give me 

excess of it 

that surfeit, 

the appetite 

■wmm 
I ... ■ That strain 

SSiS 
_ 

y 

giving odor. 

m 
_ _ 
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Love sought is good, 

but giv'n unsought 

is better. 

If music be Ihe food of strain again! It had a and giving odor. No 

love, play on. Give me dying fall. 0. it came o'er more'tis not so sweet 

excess of it that, sur- my ear like the sweet sod now as it was before. 0 

feiting, the appetite may that breathes upon a spirit of love! How quick 

sicken and so die. That bank of violets, stealing and fresh art thou, that 

notwithsta 

ing thyca 

recei-veth 

sea. nougl 

enters the; 

what valid) 

and pitch; 

but falls in 

abatement 

low price, 

in a rninut* 

full of shai 

fancy that 

bank of vi( 

stealing ar 

giving odo 

Enough, n 

more! Tis 

so sweet n 

iot was bel 

5.16 

is better. 

If music be the food of 

love, play on. Give me 

excess of it that, sur¬ 

feiting, the appetite may 

sicken and so die. That 

strain again! It had a 

dying fall. 0, it came o'er 

my ear like the sweet sod 

that breathes upon a 

bank of violets, stealing 

and giving odor. No 

more 'tis not so sweet 

now as it was before. 0 

spirit of love! How quick 

and fresh art thou, that 

notwithstanding thy 

capacity receiveth as the 

sea, nought enters there. 

Of what va 

and pitch s 

e'er, but fa 

into abater 

and low pr 

even in a r 

So full of s 

is fancy th 

on a bank 

violet, stea 

and giving 

Enough, n 

more! Tis 

sot of love 

quick and 

art thou, tl 

not withou 

standing tl 

capacity re 

sweet now 

was before 

spirit oflo’ 

How quiet 

5-17 

but giv’n unsought is better. 

If music be the food of dying fall. 0. it came o'er now as it was before. 0 

love, play on. Give me my ear like the sweet sod spirit of love! How quick 

excess of it that, sur- that breathes upon a and fresh art thou, that 

feiting, the appetite may bank of violets, stealing notwithstanding thy 

sicken and so die. That and giving odor. No capacity receiveth as the 

strain again! It had a more 'tis not so sweet sea, nought enters there. 

Of what va 

and pitch s 

e’er, but fa 

into abater 

and low pr 

even in a r 

So full of s 

is fancy th 

on a bank 

violet, stea 

and giving 

Enough, n 

more! Tis 

sot of love 

quick and 

art thou, tl 

not withou 

standing tl 

capacity rt 

sweet now 

was before 

spirit of lo' 

How quiet 
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• Superimposing a caption over a pic¬ 

ture presents its own set of problems. It 

neither enhances the realness of the two- 

dimensional photo nor improves the 

type’s readability, because of the reduced 

contrast with the background. When su¬ 

perimposing a caption on a photo, place 

the type in an area of visual plainness. 

Putting type over a busy background 

makes it very difficult to read (fig. 5.15) 

Regular-weight type is designed to be 

read on a white background, not a half¬ 

tone. When placing type in an image area, 

make the type sufficiently large and bold 

so that it stands out from the background, 

whether it is surprinted over or dropped 

out from the picture. You may also 

lighten the photo in a rectangle behind 

the caption. 

• The caption can be dropped out of a 

box, which fully or partially overlaps the 

photo. This is called a mortise (fig. 5.16) 

• A photo can be cropped to make 

room for its caption (fig. 5.17) 

• The caption’s initial or first word can 

overlap the image (fig. 5.18) 

The combined impact of well-chosen 

and well-cropped photos and creatively 

designed captions can coax the browser 

into becoming a reader. 
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HEAD SHOT 
N» ikji'i Hit Alin hunt 
m ih milif, Am < Mr 

UiKut 'wiMamm • 
Niton VStt* ('w i^vrrrr•Jtto 

tllv rln/rtuam k m**A—to 
/hr ISpntonr. \Krt* ) 

SpuhuK Ctankfe. 

TAIL Of TWO SPECIES 
ItofiJr. V/tfifU unto 
v**ntrurar,mt r 
dirham i • ««/V imn 
tniunji nut* t pH unp lull 
'limjn lit tur 

MlttAii 

Saplmto I v •' <■•>!«■ xtmmrmu 11 

Newspapers 

SMALL IS BEAUTIFUL 
Kitrytmi ihi wrn brrfrfb 

iq hurt mill: hfi * mjj 
ptiMqltfbcr Ilf* Virtu vl 
lUimkrlb (hnrllt, 4 lllli■ titi 
nf/lkird will j wt toil./ 
•Im'fiin {QlUStdul 
uWww lit pkHntMjihtt 
i)»«Anr».«U» ui/4 «v 
(i*p/rlltfi"ntlfn*4 Utrpiu lit 
Intoi} mtrjntn/ihrVt 
UwknlaW (iirj StnStmMel 

PULSE PONT 
MMCMirV/VTilUiuwc 
rnoDtmvcw MuilMt 

/ill C4l Qtodrnl uiwtl quo* an 
rnlmtln( rorurfb pKturr unlit 
hr nun parawnli* pull ml the 

uklnv'l any hi Im bar puhr 

LNE Yurt (it/ /inn 

5-19 

5.20 

Caption/picture 

unity 

5-19 

Captions should be located near the pho¬ 

tographs. When there is more than one 

photo, the caption/photo relationship 

must be very clear. Use rules and align¬ 

ments to cement that relationship. The 

captions were set flush left or flush right 

and aligned with a vertical edge so that 

each “belongs” with its photo. The cap¬ 

tion lines are set fairly narrow - maxi¬ 

mum line length is 10 picas - and the 

white space is kept to the perimeters on 

this spread. American Photographer 

% 

5.20 

A wraparound is an effective means of 

joining the picture and its caption. This 

picture, an ordinary portrait, is gussied up 

to look like a picture of a picture by add¬ 

ing a perimeter and cast shadows. Institu¬ 

tional Investor 

5.21 

There can be no stronger bond between 

caption and photo than actually merging 

the two. When overprinting or dropping 

out - especially with process printing - 

use large, bold letterforms without pro¬ 

nounced thicks and thins. These last tend 

to fill in with the slightest registration 

problem, making the type difficult to 

read. M 

5.21 
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5.22 

A potent picture/caption connection can 

be made by relating the widths of the two 

elements. These captions match the width 

of the shoes, creating a distinct column; 

one caption is set across a wider measure 

for the larger photo on the right. Note 

that none of the captions is indented, 

helping define the picture-wide measure 

and the column. Children’s Business 

5-23 

A relationship established by proximity: 

these relatively enormous Words are lo¬ 

cated immediately adjacent to the silhou¬ 

etted photo they define. This is also an ex¬ 

cellent example of breaking out of the 

structure imposed by a grid. The Edge 

SOLE SURVIVORS 
When the cold weather hiti, this season's rugged 

outdoor looks ore the best way to keep warm, dry and 

stylish, For fall '89, footwear manufacturers hove up¬ 

dated tro'ditionol hiking boots Nubuc is every¬ 

where- on moccosins with leather accents, on lace-up 

hikers with colorful plaid linings, and on sophisticated 

boating shoes, Joining the customary brown color 

palette are hunter green, burgundy, cobalt blue ond 

block. And o definite prerequisite for rugged footwear 

is lugged bottoms. 

Busier Brown's nubuc hiking bool featuring a 

contrast-colored corduroy ankle collar, two-tonod 
laces, a side crest patch and a rubbor lug bottom. 

turopl s nubuc moccasin featuring contrast-colored 
top-stitching ond a rubber lug bottom. 

Right Step's nubuc hiking boot featuring two-toned 

plastic eyelets, two-toned rope shoelaces, o leather 
vamp patch, two leather side stripes with a rubbor 
sole, ond lining ond a heel Inset in ploid. 

Bass’ nubuc boating shoe featuring leather laces, 
nubuc lining, a rubber outsole ond a leather logo 
patch at the ankle collar. 

Keds' canvas and nubuc low-top hiking shoe fea¬ 
turing a rugged outsole. 

84 ftBRUAKV 1989 

Cola-Haan's nubuc ond leather moccosins featuring o lug bottom. Ragg 
wool socks by Wigwam; flecked socks by Lee. 

5.22 
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E3 Salute 

Service Anniversaries 

30 

|occ ). froller 
Executive Secretary 
Vice President — 

Supply 

Senior Payroll Clerk 
Accounting 

Thomas R. Evan* 
Lineman 
Benton 

Robert E. Randolph 
Gas Utilityman 
Herrin 

Ronald O. Schroedter 
Projects Supervisor 
Power Production 

Patricia A. Wallace 

Intiiifi Donut, left, gas utility foreman at 
Marion, receives a watch in honor of his 
35-year service anniversary front Don 
Miller, Southern Division manager 

R. I.. Moreland, left, electric utility fore¬ 
man at Anna, receives an award for 40 

years of service front Don Miller. 
Southern Division manager. 

25 l«t>- Over 
Turbine Operator 

15 

Grand Tower 

Barbara Beach 

Malloon 

Lawrence E. Collins 
Unit Operator 
Newton 

Donald R. Dumbris 

5.24 

Glenn Miller left, lineman at Beardstoum, 
is honored for 40 years of service with an 
award from Bob Patterson. Western Divi¬ 
sion manager, 

Penny K. Cooper 
Secretary 

Scolt Duncan 
Stockman 
Newton 

Frederick E. fry 
Electrician 
Meredosia 

Harold D. CamblU 
line Foreman 
Maltoon 

Donald R. Head 
Meterman Journeyman 
Marion 

Robert A. Henson 
Condenser Pumpman 
Grand Tower 

Steve Hibbard 
Lineman 

5.24 

These captions are set flush left, 7 picas in 

from the left edge of the column, to allow 

room for the portraits. Interestingly, the 

7 -pica margin is maintained even when 

no portrait is available, giving the page 

strong overall unity. CIPS News 

Bold 

contrast 

5.25 

Three typographic contrasts are at work 

here: boldness, flush-right setting, and 

column width. The outermost column in 

this magazine is always 6 picas wide and is 

used for headlines and breakouts as well 

as captions. The caption’s line spacing re¬ 

mains consistent with that of the text, a 

nice touch. Scanorama 

'Women are stimulated 
by the eyes; they're the 
main tools of a seducer,' 

■WntpapOf wwnwl JJlalfW the 

>•11 at.- mmaiing ivliiitaxidups 

Melon I . •vithcnnK ,w 
ildo Unsi Aw !/•»*» lei*rt. 

nitration (and win ir dip jtwt 

pl,lpln(! «ho ifxwji-K’WlMrrv l-o 

Mtwlin* dm nriu append! to 

5.25 

FOOD 

5.26 

The boldness of this caption is in extreme 

contrast with the line-spaced text. This 

page is set up on a grid of three 13-pica 

columns. The outer column has been split 

in half, with the caption running across 

only half the full measure. This math¬ 

ematical order makes the page look cor¬ 

rect. Color photos and magenta j. Essence 

5.26 
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5.27 

Boldness is only one device used to set 

this caption apart from its text. The text is 

set flush left/ragged right; the caption is 

flush right/ragged left and is not set across 

the full column width. This added white 

space melds with the double line space 

beneath the caption and creates a pond in 

which the caption sits. Vistas 

5.28 

A bold lead-in, contrasting with the bal¬ 

ance of the caption, can demand the 

reader’s attention if provocatively written. 

D 

5.29 

In this publication, the bold lead-in cap¬ 

tions are centered beneath the photo and 

are never longer than one line. Cumula¬ 

tively, this creates a significant personality 

for the magazine. New York 

, ncc ol a jKx.il hall in thuir <1ur city will 
mi rely breed trouble and eomipt innocent 
children. What the good people of River Ci¬ 
ty are unaware of, ami what Hie mov ie going 
public often Impels, is that pool is 1101 the 

a dim.e.nnm of purpose. .1 *pir..u.. 1* 
t). and an artistic commitment lew ol u\cx- Sp. 
jierienwt in lift* 001 

1 don't expect everyone to share my pas bill 
sinn for the game ol pool, though many oh- fav» 

Trustcorp ol Florida President 
Richard Bennell makes sure 

that “Midwesterners who have 
declared a Florida domicile 

know our capabilities.'' 

“Interstate 75 comes right to Naples—we ore a 
bastion o( Midwesterners," commented Trustcorp ol 
Florida President Richard K. Bennett. 

lb persona] trust administration and portfolio 
management, the Pelican Bay facility added discount 
brokerage and safe deposit services, an Atlas Tours & 
Travel satellite ticket printer, an electronic stock quo¬ 
tation board and a meeting place for people hankering 
after their home-town newspapers. 

bond trusteeships; mortgage banking; at 
investment option for union pension (urn 
them to job-generating construction proj 

To promote these services, Trustcorp 0 
tri-state personnel have forged a creatiw 
calling on prospective customers togett 

This Spnng. for example, Mr, Benue- 
Vice President Gary D, Lind, working 
Inc. Trust Services Vice President Edg- 
marketing Triistcorp’s extensive bond 
capabilities to prospective customers , 
als in the field. 

“We can service municipalities, cou 
agencies and authorities, corporations 
and health care facilities that need to 
expansion or improvements through th 
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The Cutting Edge/Michael Gross 
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ANYTHING GO£S: Giorgio di Satti'Angtlo in his showroom. guided His 
muguzine ph 

DI SANT-ANCELO REDUX ! ,or Irving Penn and ' 
. . don; later pages fealurmg d- 

i FEW DAYS ago. in fashion designeh cd by Vrecland as hailing ” 

Giorgio di Sanl'Angeio’s showroom on | madic workshop of Giorgi- 

iower Broadway. Mick lugger was chat- ; io's imagination": and 

ting with Veruschka, the model whose photographs of the designe 

* "kboncs v-’"'* - (— Ks.the * 1 rii" * with 
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Philadelphia 76ers 

game who’s bothered by other teams’ 

fans,” he says. “The problems of the 

road are the travel [the Sixers took a 

6:20 flight out of Salt Lake the previous 

night] and being at the mercy of the ho¬ 

tel restaurant menu and sleeping in 

strange beds. At home I eat at a certain 

time and get my sleep. I arrive at the 

Spectrum at 5:30. Now I'll go back to the 

hotel, but I don’t want to read because I 

have to spend time concentrating on the 

FEB 22*15 
GMINSKI, WHO DIDN’T GET TIME 

TO READ IN OAKLAND, MADE THE 

MOST OF PHILLY’S LA. LAYOVER 

game and I want to stay fresh. So I’ll get 

a bite to eat, watch a little TV and try to 

get some rest." 

Later, while Gminski winds up 

lunching on cold pasta and other sensi¬ 

ble foods at the Airport Hilton salad bar, 

Barkley treats Hawkins, Dawkins and 

reserve Lanard Copeland to a postprac¬ 

tice meal at a soul-food restaurant he 

knows. Short ribs, smothered steak, 

cream com, yams, black-eyed peas, corn 

bread, rice and gravy make up what 

would never be confused with a training 

table meal. General Hospital plays on a 

TV set overhead. Talk turns from Jesse 

Jackson to the players' positive feelings 

for Lynam and for their recent success. 

“You know, when you have those feel¬ 

ings when you think you can't lose?" 

says Barkley. Everyone nods and chews. 

With the powerful Los Angeles Lakers 

coming up on Friday and the red-hot 

Phoenix Suns on Saturday, the Sixers 

20 

need to beat the Warriors, who have 

dropped three straight games. 

Barkley believes the primary reason 

the Sixers have been successful this sea¬ 

son is the development of the 6' 3" Haw¬ 

kins. who as a rookie in 1988-89 relied 

strictly on his jumper. Since then he has 

added an array of spin moves and fade¬ 

aways, along with a new attitude. “I’m 

looking to create," says Hawkins. Not¬ 

withstanding his winning shot against 

Portland, he has made only 8 of 24 held 

goals in the last two games. 

“You got to keep shooting," Barkley 

tells him at lunch. "I will never under¬ 

stand how a great player can lose his 

confidence.” Barkley pays the $68 tab, 

and the players stumble, stuffed, out into 

the 2:30 sun to walk a little until they 

call the Hilton van to come to pick 

them up. 

Two hours before the tip-off. Haw¬ 

kins is trying to sleep off his short ribs on 

a wooden bench in front of his locker. 

Barkley arrives later, and he looks sick. 

He thinks the creamed corn has caught 

up to him, although it might be the 

steak. 

Popping Gelusil pills like M&M’s be¬ 

fore the game and during timeouts. 

Barkley is not his usual take-charge self 

from the outset. But no Warrior assumes 

control either, until Tom Tolbert, a 6' 7" 

rookie from Arizona, scores eight points 

in the first 4:14 of the fourth quarter to 

cut a Philadelphia lead to 86-83. With 

the score tied 93-all and with 1:34 re¬ 

maining, Hawkins takes a kick-out pass 

from Mahorn and converts a three-point 

FEB23&& 
SMITH LOCATED DOZAL’S BACK- 

HEALING FINGERS BY LETTING HIS 

OWN FINGERS DO THE WALKING 

FEB 23 *15 
THE SIXER HEAVYWEIGHTS, MA¬ 

HORN AND BARKLEY, REHEARSED 

THE FINE ART OF INTIMIDATION 

shot for what proves to be his second 

game-winner of the trip as the 76ers 

hang on to win 96-95. 

FRIDAY, AT LOS ANGELES 

While driving a rental car following an 

afternoon practice, Mahorn backs up 

traffic on a street near the Forum when 

he stops the car and jumps into the 

backseat to pummel Dawkins, who has 

been slapping the back of Mahorn’s 

head. “On a trip this long,” says Ma- 

hom, “you got to get a little crazy.” 

Meanwhile, Derek Smith, the 76ers’ 

sixth man, is riding to meet a chiroprac¬ 

tor, whose name and address are on the 

tom Yellow Page that Smith holds in his 

hand. This will be the second time on 

the trip that Smith has had an adjust¬ 

ment made on his right sacroiliac joint, 

which slipped out of place during the 

preseason when Barkley drilled him as 

Smith tried to dunk. After one elbow, 

one hip, three knee and two left-eye op¬ 

erations, all since 1985, Smith could up¬ 

date Gray's Anatomy. He spends 15 min¬ 

utes detailing his medical history to 

Dr Guillermo Dozal. Dozal's adjust¬ 

ment to his back takes about 10 seconds. 

5-30 

Woodcutter, w.ge&ble*grower and 
ski coach John Caldwell is boiling, because now is when 
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? content are 
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Koliert M. Dorfmun. 
senior v.p., Health Carr 
and Catiadian division. 

ing to get the parents out of the room." 
Dorfman says. “We try to use n small 
area inside the hospital to set up as a 
dining room; the ambience is much nic¬ 
er than having it in a patient room. ” 

The additional overall service also 
mp“- ' ~Nwe n()- * ■— 

management believed that each of the 
core businesses—education, health 
euro, and business fending—should 
have a business attached to it that rep¬ 
resented a growth opportunity, an ad¬ 
jacent business that each business 
*>.■»<! wnulfl rjin.- 
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Each caption in this story begins with a 

very bold, compact date and time, printed 

in blue. The line-spaced caption text, set 

in bold caps, contrasts with the article’s 

text. The two elements combined signal 

the reader to look at the captions before 

reading the text and lead the reader 

through the photos. Sports Illustrated 

Italic 

contrast 

5-3i 
The use of white space beneath the bold 

italic caption immediately separates it 

from the text and binds it to the picture. 

Snow Country 

5.32 

A very simple contrast, italic juxtaposed 

with the roman text type, combined with 

a narrower than necessary measure, dis¬ 

tinguishes this caption. Restaurant 

Business 

5-3i 
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Tucked amid the overlapping portraits, 

these bold serif italics contrast with the 

light roman sans serif text. That this cap¬ 

tion is printed blue helps make it hndable 

as well. Directions 

5-34 

The classic small italic caption (popular 

with visually sophisticated publications) is 

set flush left/ragged right, filling a narrow 

outer column. The size and stress change 

gives the type a different flavor, but stay¬ 

ing within a single type family retains 

consistency. In House Graphics 

5-33 
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The typography here is extraordinarily 

simple; what is interesting is the system of 

which it is a part. This magazine positions 

its captions at the top of the live area, with 

visuals and text beginning at sinkage, 

which is 13 picas from the top trim. This 

ensures plenty of white space surrounding 

a rather subtle caption. Readers quickly 

become accustomed to looking for the 

captions at the tops of pages. Natural 

History 

Hundreds of thousands ofeh instrap 
penguins breed at Hailey Head on 
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peraturns; and solid bones replace the Hol¬ 
low ones typical of most birds, greatly 
enhancing their diving ability. 

'These adaptations allow the penguins to 
thrive under conditions where most ani¬ 
mals would perish. And of ail penguin 
species, Adclics and chinstraps are per¬ 
haps the most abundant, numbering an 
estimated 50 to 100 million each, while 
gen loos are an order of magnitude less 
plentiful at 5 to 10 million. Penguin num¬ 
bers have not always been so high, reach¬ 
ing current levels only after the massive 
harpooning of the large baleen whales in 
the late 1940s to 1960s. The key to their 
increase may be krill, small shnmphke 
crustaceans, up lo sixty millimeters long, 
that abound in antarctic waters during the 

summer. A consumer of microscopic plant 
life at the base of the marine food web, 
krill are usually found in highly concen¬ 
trated swarms. A primary food for many 
whales, seals, and birds, they are the most 
important members of the antarctic zoo¬ 
plankton community. Adclics and chin- 
straps cat krill almost exclusively, while 
the gen toes’ diet is about 85 percent krill 
and 15 percent fish. Simply put, fewer 
whales meant, more food for penguins. 

When our study began, our first hy¬ 
potheses were shaped, not surprisingly, by 
what was already known about the three 
penguin species, Adclics were by far the 
best known, largely from earlier work by 
David Ainley (also from Point Reyes) and 
his co-workers The Adclics’ annual cycle 
includes eight months (February through 
September) spent on the pack ice, a vast 
ring of frozen sea that surrounds the icy 
continent each w inter. As the ice begins to 
break up with the September advent of 
spring, Adclics migrate to their breeding 
grounds. Males arrive first to claim and 
defend a nest site and advertise for mates 

with raucous, staccato “ecstatic" calls 
emitted with Rippers waving and bills 
pointed skyward. Females appear several 
days later, and a pair bond is soon formed, 
followed by copulations, pebble gathering, 
and nest building After two lo three 
weeks, the female lays two eggs in the 
little pile of pebbles that senes as a nest. 
She then goes to sea almost immediately, 
leaving the male to incubate. This first 
incubation shift averages two weeks, and 
by its end, the male will have fasted for at 
least five weeks. After being relieved by 
the female, the male goes to sea to feed for 
about ten days. After thus first round, in¬ 
cubation shifts get shorter and shorter, 
until at the time of chick hatching (thirty- 
two to thirty-five days after egg laying), 
males and females switch every twenty- 
four hours. In this way, the adults regain 
much of their energy and are ready to feed 
chicks on a daily basis. 

Newly hatched chicks are totally de¬ 
pendent on their parents for the first three 
weeks One adult remains at the nest, pro¬ 
viding warmth and protection for the 

3! 
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exposure, a regular department in this 

magazine, always features just one color 

photo per page with a brief description of 

the subject and the technical data of the 

shot. This handsome typographic under¬ 

statement allows each photo to stand on 

its own merits. The typographic contrast 

is created to differentiate between the 

photographer’s name, always run first on 

these pages, and the description. Outside 

Initial 

caps 

5-37 
% 

An initial cap’s function of providing an 

easily-seen starting point is achieved as 

this blue initial is indented to the center of 

the 12-pica-wide caption. The caption is 

printed warm gray, and the illustration 

uses the two colors and black effectively in 

a series of screen tints. PassWord 

5-37 
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Centered italics under a full-page photo 

with a contrasting initial cap. The initial is 

in the same typeface used for the story’s 

headline, so the connection with the rest 

of the story is clear. Pacific Northwest 

* 
Rules 

5-39 

The bold overscore draws the reader’s at¬ 

tention. The empty outer column also 

helps make this caption visible. Parents 

5.40 

The color photos in this story are en¬ 

closed by heavy 6-point box rules, which 

certainly set a tone for the series. The cap¬ 

tion, set in all caps to contrast with the 

generously line-spaced text, has a 4-point 

overscore that visually connects it to the 

box rules around the photos. Cleveland 

Magazine 

l i 1.. <•' I. - rf. ■>. " ■ . - ... ■» ,;....... 
Will iww Am * 4,-im.W Mtxnt */•> 

&», WAr'O-Httiilgir "l. igtii tW' ifos 
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Some women resumed the posi- 
| lions they had held before having 
! children but found now they didn't 
j like juggling a demanding career and 
j a family. Part-time employment was 
j often even less satisfying Irregular 
| hours and lots' pay made many part 
I time jobs self-defeating. “Our budget ! absorbed my Utile paycheck like a 

sponge," moaned one woman 
—' for the >— 

turned to work. They had assessed 
their skills and planned a career, full¬ 
time or part-time, according to their 
needs Teaching jobs most closely 
matched school holidays and sum¬ 
mer vacations but required hours of 
planning and record keeping done at 
home, so many former teachers 
turned to part-time work in pre- 
schools. private schools, and tutoring 
"rvics* *■ '— ,r> ailleo^--' 

You may mss 
hwnng the ptRer- 
pane;ofiirtyfe« 
Cu-an.emp’i'Dftst 
esh hole 
as wei> as regret 
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became a city in 196), Beachwood is no ordinary boom town of unchecked growth 

and hodgepodge zoning ordinances, Rather, like the cutting of a gemstone, the creation 

•of this premier community has been skilled and artful, and its multi-faceted features 

make Beachwood a standout. 

One brilliant facet has been Beachwood s exceptional commercial growth. On a 

recent afternoon. Mayor Friedman stepped out of his car into a desolate, windswept field. 

“See over themT he said, pointing to the horizon. “Isn't that a beautiful sight? On 

a clear day you can seethe Terminal Tower. This is one of the highest spots in Cuyahoga 

County." 
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One can also see die future from that vantage point. Friedman was standing on 

the proposed Chagrin Highlands, a $600-million office complex to be developed by 

Figgis International. Inc., a diversified fortune 500 company. 

The 630-acre site, slated for completion by 2011. will he the company's new world 

BEACHWOOD A5 
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In the lull before 
the storm, relax 
and enjoy Woll 
River scenery. If 
the going gets too 
tough in the 
thundering waters 
ahead, just carry 
your raft a bit 
farther downstream 
and put in again. 
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The hairline rule that frames each page in 

this story contrasts handsomely with the 

bolder, 3-point rule above this caption. 

The thicker rule, printed red, defines the 

full column width occupied by the cap¬ 

tion. Midwest Living 

5.42 

Some mighty heavy 12-point rules are in¬ 

tegrated into a system of columns and 

half columns defined by vertical hairlines. 

Each story’s overscores are printed in a 

different color: here they are blue-gray; 

the previous story’s are tan. Electrical Con¬ 

tractor 

5.42 
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The short, heavy rules seem to accentuate 

the verticality of this page, because the eye 

jumps from one to the other vertically 

and because the caption is set in several 

very short lines. American Way 

0 

Boxes 

5-44 

Dropped out of a solid green box, this 

caption acts as a bridge between the photo 

and the text by extending beyond the edge 

of the photo. Notice that the caption is 

positioned near the picture’s subject but 

does not cover it. M. 

5-45 

The bold caption is overprinted on a 

screen tint, in this case bright green. The 

green rectangle overlaps the black-and- 

white photo, bonding the caption and 

photo into a single element. The green 

box aligns at the left with the text column, 

a detail that contributes to a neat, inviting 

presentation. Interchange 

Tlu? B. B. King l< 
guitar man over*, 
role as creator of 

lie B. B. King legend «e 3 
Ruitar man ovorslmdow* lib 

or of a vital, fail- 
111 of music. He 

is hard 
a- Blues 
it lielps 

.is. Ids up 
jy blues le- 

foct-nnto-il-the -right•Uric" guitar 
style lie’s on the road 300 nights a 

He says, 
livery night. I’m into what I da 

Emotionally, certain tune* get to me 
more tlian others. Hut that’s the dll- 
fererv.e, 1 lliinll. between me and a lot 
of people. Each night I play a song as 
I leel it at that limn. Most of the songs 
I do were written by somebody else, 
and you don’t always love to face the 
songwriter lliat night k tile audience 
But I do the same with wings dial l 
wrote. I try and interpret It as I tool it 
that night, not im I lull it in 19 or 'fill. 

"Even 'Che Thrill la Gone,’ my moat- 
played tune. Each lime l try to play il 
as though 1 never played It before. We 
liave a road map of cliords. bot I don't 
pbv the melody note lot note. There¬ 
fore, it’s fresh eaeh night 

"I’d like to have more hits than I’ve 
laid. It I knew why Thnll fa Gone’ was 
a hit. I’d have a hit record every tone 
1 record nn album. I can’t give you ml 
explanation. I sweat I don’t know. 
Maybe it was just ib.it tune in history. 
I’ve recorded. I dunk, many great 
times by great writers, with great or- 
chestralaim. where the company put 
the promotional weight behind it mid 
it didn’t go. III knew what makes ’em 
liapimn, I’d Itsve one tomorrow, 

’’Hardly a week goes by where 
somebody don’t ask me the story of 
‘Lucille’ IKmg’s legendary guitar that 
lie rescued from a lire in 1919). Lucille 
is a Gibson 3S5 solid body. It s a big 
brother to the Lcs raid. In (act. it's 
similar, only linger Tile Gibson 333, 
prior to that, laid the ( holes and was 
hollow inside. 1 had oik- when It first 
came out. before Chuck lie-try. But 
later, the 335 was made as the B.B. 
King'Lucille model. Being a solid body 
made Mjflerett ’"needier from die 

much, Ever since I’ve been able to get 
electric guitars. I’ve stayed with (Item 
pretty near all the tunc, Lvo got an ok) 
metal National Steel, and 12- and six- 
suwg Gibson acoustic*, but I don’t play 
them. 1 used an acoustic on stage scene 
years ago ill the Apolln Theater, but 

“I fuel *0 inadequate when it comes 
to pluvm', I hoar other people wlui play 
>0 well. I’m kinda la*y about practicin’ 
physically us I should. _ 
But mentally, if 1 have 
the guitar 
out of the 

t it. it se is like 
I’m Uiuchln’ 
pructlce by thinking. 
Ttieri-’v luivnr a time 

B. B. KING 

U EasuU) II1 km 

fa [win is Its too* 

with n»». out ol the There'* 
when it doesn't comfort ou. Ufa i 
me soincwlial. if I pick 
It up. When I sturt play d am n ttog 
mg il automatically tacta It* 
seems to take over. _ 

'I was crazy about 
Segovia. It don't have to lie blues. I 
went to Ids concert*. Culiut is guitar 
to me. Anybody mnstnr It or play il 
well, In any lype of music, hut fasci¬ 
nates me. Everybody seems to be 
playin' somethin' I wish I could play." 

In 

■ liet Atkins (rsnaled a luiger- 
1 . 
V—A dm is a scluml ol guitar by 

itsi'tt These day*, he records prcdfi 
cully, albums ol smooth jar* arid snphk- 
laated country. TTie “Coumiy Gentle- 

a staple iistrumcM (or decades 
Atkins say*-. 
’1 was with Gretsch fnr many years. 

The Beatles played one of my guitars 
(the Country Gentleman), Ouaiu- 
Eddy, a lot of people. Back in those 
year*. George Harrison wrote a liner 
for one of my albums. Somebody at 
RCA in New York got in touch with 
him. He was never a great guitarist, 
but Ik- played some great licks Uvn 
those guy* dreamed up. I was into the 
group and tin- songs. When I saw them 
playing my guitar. I said. ’Hoo-ray!' I 
liave no idea bow many Country 
rw -* wore sold, but I’m surg 
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Your Healthy Child 
The United Slates faces a critical period of ‘Almost 40 years ago. thousands ofchll- the late 18th century. Dr. .tenner seientlfl- 
historv fa Us citizens continue to take dren were crippled by polio, many of 'ally validated what English farmer?* had 
immunlzat ions for granted, according* to whom died. been doing for yean* using cow pox to pro- 
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Consumers 

voice opinions 

on advertising 
(Vgg*. u 7rw> I,>111111111*, 
ircmth Icivil'Julia II. 
Ilnnrt. choirman uiul chief 
mrculuc "I Uffr ym 
to canfally monitor aetmnk 
prvgmnw. Hour tlimne Id 
(power only those nilh 
mom I mlum inloa. family 

sirifOs." She mlilril thh 
imUfaiiu: “tour pound enkn 
u the halt I mmld hate Id 
hate to do kItluHit it.’’ 

IVgg* 1* ju-1 mv of bun- 
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5.46 

I Amateur Photographers 
Win Recognition And Prizes 

Joyce Fuller, North Office, Cullman, traveled to 
Hawaii to capture the Best of Show prize in the 
Am South Employee Photo Contest. Joyce won $50 
for her photo of HaleaWa Crater on the island of 
Maui. 

Darlyne Casey, Trust Em 
Benefits, Birmingham, won 1 
Place and $15 for a cam 
photograph taken at a f 
wedding. 

Martha Sykes, Corporate Marketing, 
Birmingham, made her trip to Egypt 
pay off when she won $10 for her Third 
Place photo in the People Category. 

Joy B. Nash, Credit Administration, Mobile, won the 
$25 First Place prize in the People Category. Joy 
saw a winning shot when her son and neighbor 
decided to peek through the backyard fence. 

5.46 

The type has been set randomly for the 

torn-out captions in this fashion article. 

These torn boxes straddle the edge of the 

color photos, whichend 7 picas from the 

gutter. Freundin 

5-47 

The captions for this corporate photo 

competition were typed on tracing paper, 

torn out and photographed on top of 

hairy paper. The color photos and black- 

and-white portraits of the winning pho¬ 

tographers were superimposed by the 

printer. This creative and intelligent 

grouping of three distinct elements is a 

victory for logical, clear communication. 

Partners 

5-47 
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5.48 

This box is carved out of its surroundings. 

Such a treatment requires very even text 

type to allow the anomaly of the bold sans 

serif caption to stand out. The caption is 

printed red. New England Monthly 

5-49 

This box is implied: no borders are actu¬ 

ally rendered, but the text and picture are 

chiseled away to create a visible shape in 

which the caption is carefully justified. 

Each of the six captions’ last lines in the 

story is as carefully filled out as these. 

Sports Illustrated 

ocean, generous porches, and an infor¬ 

mal arrangement of windows and in¬ 

terior space. To make the house work 

with the island’s architectural heritage, 

Van Dam designed a cedar-shingled 

structure with a deep porch and deck; a 

second-floor dormer with a small 

widow’s walk that penetrates the sliarp 

line of the front roof; two-over-two 

windows traditional to the area; and an 

homage to Stevens in a 
Inside, the eye narrow s|jcc 0f gambrel 

roof at the rear. In a 

report designating the 

Nielsen place a 1989 

Design Award winner, a 

juror for the Maine 

chapter of the American Institute of Ar¬ 

chitects wrote, “. . . the building is cut 

on the two sides rather sharply, giving it 

an incomplete shape like any good work 

of art. It demands your attention to com¬ 

plete it.” 

soaring 

volumes and 

refracted light 

One oh the remarkable things about 

this building is the sense of spaciousness 

once you step indoors, despite an interior 

that measures only twenty-one by 

thirty-one feet. The expansiveness is 

partly the result ofnine-and-a-half-foot 

ceilings downstairs and an open floor 

plan, and partly the large hanks of win¬ 

dows that fill the building widi light. But 

good design is also responsible: the 

direction of the exposed ceiling framing 

draws the eye outdoors: two interior 

support columns define the living area 

but also echo the columns of the porch 

and the trunks of die paper birches out¬ 

side: a tall column of three windows by 

the stairs consists of two-over-two lights 

at top and bottom, but a clear pane in the 

middle that allows an un¬ 

broken view of the sky 

and delights the eve with 

its discontinuity. The 

soaring stairway to the 

second floor and the two 

bedrooms tucked be¬ 

neath the steeply pitched roof continue 

the airy feeling. 

Every inch of the house’s 1,470 square 

feet is used, and used well. Evidence of 

intelligence is everywhere. The wall be¬ 

tween the living/dining area and the 

The exterior 

is a marriage 

of traditional 

and modem 

elements 

PBOTOQHAPM5 . ROBERT PERRON 

548 

do 11 i fTibi o, you 

have to consider his 

body. Hairy as a bear, 

thick as a barrel, Smer- 

las weighs 290 to 300 

pounds during the sea¬ 

son and as much as 330 

in the off-season. He’s 

massive through the 

legs, which have ab¬ 

sorbed a decade of cut- 

blocking, double-teams 

and crackbacks. Then 

there’s the matter of 

pain. Smerlas hasn’t 

missed a game be¬ 

cause of injury 

since he partially 

tore cartilage in 

his right knee at 

the end of 1979, 

rookie year. 

“He’s played with a 

hyperextended elbow 

and a pinched rotator 

cuff,” says Bills trainer 

Eddie Abramoski. “He’s played with a 

sprained ankle that was twice its normal 

size and a wrist that was so badly 

sprained he couldn’t bend it. ‘Tape me 

up,’ he said. He puts pain out of his 

mind. He’ll play as long as I tell him no 

permanent harm could result.” 

Loud and boisterous—you can stand 
i- hp’’ ' Vpow imm^riiptelv 

THE TOUGH VET 

HAS STARTED 127 

GAMES IN A ROW 

his 

he plays the garr 

years ago. “Are 

a TV man asked 

ter a game. 

“Absorba the 

He ended fou 

with appearances 

that came a slum 

5-49 
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1989. SigolofT dociclcs to 

Ii<l 11 i<iate quickly rather than 

spend any more time looking for a 

buyer. Beginning the day after 

Thanksgiving. Mtman's going out- 

of-business sale is a great sueeess 

(center, right), The shelves are 

stripped bare in just thirty-seven 

days—a far cry from the store's 

hopeful \\ illiamsburg Christmas two 

years earlier (left). 

his (liinw.inCt;, ne was required by Hooker’s bankruptcy 
lawyers to furnish a non-refundable million dollar guaran¬ 
tee that he would eventually come up with an offer—a 

condition he could not meet. 

In the middle of the proceedings, Robert Burrick, 

Conti’s attorney, emerged from the back of the crowded 

courtroom to cross-examine Martin Branman, managing 
director of Financo, Inc., the New York investment bankers 
assigned by Hooker to sell Altman’s. Burrick focused his 

cross-examination on the four-week limit that Q>nti\s group 
had been given to put an offer together. 

“Is this a typical amount of time for a deal of this size?” 
he asked. 

“It is not typical, it is a little on the short side,” Branman 

responded. 
“About how much on the short side?” 

“Well, again, that would range, but I’ve seen deals get 
done from start to finish anywhere from one month to four 
months," Branman said. 

“I have no further questions.” 

“I just have one other question on redirect. Your 
Honor," said Sheldon Hirshon, a lawyer with Proskaucr, 

Rose, Goetz & Mendelsohn, which was representing Hooker. 

-..or. it com... ,o been take.. ..»nc.'' 
He could not understand how a liquidation would be 

preferable to a sale: Altman’s inventory “at cost” was worth 
$25 million. His $10 million cash otter and the assumption 

of liabilities would represent a total contribution to I looker’s 

estate “in the range of $36 million.” 
Hirshon, however, maintained that a delay would mean 

a loss of approximately a million dollars a day. He insisted 

that the court accept a bid that day or liquidate. 

“I’m going to ask one last time,” Judge Brazilian said, 
“if there is anyone in the courtroom who would w ish to 
make an offer to purchase B. Altman as a going concern 

now.” 
A man in the back of the room named Richard Miller 

rose to his feet to address the court. “Just a couple of com 
ments,” he said. “We are a creditor, party in interest, and a 
member of the Creditors’ Committee. We have filed a re 

spouse that has stated that we are in favor of the sale of 
B. Altman as a going concern." Miller requested more time 
for considering the Conti bid and others. He wanted an “op¬ 

portunity to try and save an institution with more than a 

thousand jobs in the New York City area alone.” 
“It is not fair,” he continued, “to say that if 

we don’t: have a going our of- business sale effec¬ 

tive tonight, we will lose all this money, we can 
never save this institution, and that’s the end of 

the deal. Thar’s particularly true. Judge, when 

39 

5.50 

Cluster 

captions 

A cluster caption consists of more than one 

caption joined into a single body of copy. It 

usually contains directionals (such as top 

left, bottom right) that indicate which illus¬ 

tration is being described by each caption. 

5.50 

The directionals are set in italics and are 

easily found amid the rigid verticality of 

Bodoni Bold. This cluster is set in a bolder 

and larger typeface than the text, indicat¬ 

ing that it is to be read before the text. The 

1989 is bigger still and printed red, next to 

a fake duotone photo. Wigwag 

5-5i 

This cluster is intended to be read com¬ 

pletely. The directionals center and be¬ 

low are set the same as the caption and 

are not easy to pick out. But this tech¬ 

nique gives the cluster a unity that is en¬ 

hanced by the handsome sandwiching 

shapes, top and bottom, printed brown 

and gray. Tampa Bay Life 

5-51 
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5.52 

What makes this a cluster caption is the 

directional headings. The extra space be¬ 

tween the individual parts of the cluster 

caption helps the reader bounce back to 

the picture when the caption is read. 

Pebble Beach 

5-53 

This imaginative cluster caption echoes 

the story’s deck, which appears on the 

previous spread. The contrast between 

square color photos and white space with 
4 

wiggly type continues throughout this ar¬ 

ticle. This type is as close to illustration as 

can be achieved without losing legibility. 

The caption is printed deep red; the kite , 

navy blue. USAir 

FAR LEFT 
Janet Blair and 
her husband, 
Louis T. Bush, 
early 1940s 

LEFT 

Mr & Mrs 

Randolph Scott, 

1949 

V L ; AMOUS 

■ 1 COUPLES, 

Wm especially Holly¬ 

wood stars and their 

spouses, have been 

jjjj as much a part of 

the history of Pebble Beach 

as golf. Whether it's just 

strolling along the fair¬ 

ways or actually playing 

them, readily recognizable 

BELOW LEFT 
Mr. & Mrs Conrad N. 

Hilton. Jr. (Elizabeth 
Taylor) on their 
honeymoon, 1956 

BELOW RIGHT 
Mr. & Mrs. Clark Gable, 
1956 

couples have always 

managed to upstage the 

equally famous Pebble 

Beach landscape—at least 

while the photographer 

live ycatb, uuvj> aayo 

Conover, associate editor of Kite 
Lines magazine. 

Real kite mavens own a "ward¬ 
robe” of kites suitable for winds of 
varying velocities. Putting up one kite 
at a time isn’t enough for a kite-lover— 
25, 50, or even 100 kites flown in a 
train, on the other hand, are heaven. 
They are a traffic-stopper, too, as 
passersby gaze at the seemingly 

endless chorus line of kites dancing 
like an airborne version of Radio City 
Music Hall’s Rockett es. 

Stunt kites account for the newest 

surge in "kitemania.” A conventional 
one-string kite can only go up or 
down; tradition-breaking stunt mod¬ 
els can be steered by a line in each 
hand, making the kite go either right 
or left respectively. Dual-line kites, 
devised in 17th-century England, were 
refined during World War II and used 
as moving targets to train soldiers. 
Flown on 150 to 200 feet of line, 
stunt * 

5-53 
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DEPARTMENT HEADINGS 

Department headings are like road signs that help read¬ 

ers find their destinations. They are vital elements in establishing the 

cohesiveness and strength of your publications personality. At best, 

they work hand in glove with your other display typography to 

organize and highlight your stories and articles. At worst, they are 
mismatched smudges buried within a 

publication, confusing rather than easing 

the reader’s search for visual signals. 

Departments are topics that appear in 

every issue. Features, on the other hand, 

have varying content and a for-this-issue- 

only specialness. It is unwise to allow 

departments to outshout features, weak¬ 

ening the features’ uniqueness. Depart¬ 

ments are toned down by treating their 

type and imagery in a visually consistent 

manner (fig. 6.01) The disciplined quiet¬ 

ing of department graphics has a profound 

effect on the perceived cohesiveness and 

visual personality of a publication. 

Relating prominent display type 

throughout a publication bestows visual 

unity. Typographically connecting the 

cover logo, department headings, head¬ 

lines, subheads, and breakouts is the most 

visible way of joining the editorial matter. 

This also separates it from the advertising 

pages, a differentiation that readers re¬ 

quire. The best way to relate all display ty¬ 

pography is to use variations of a single 

typeface (fig. 6.02) 

The primary display-type relationship 

is between the cover logo, or “flag,” and 

the department headings (fig. 6.03} This 

relationship connects the inside and the 

outside of your publication, making a 

more powerful over-all impact on the 

reader and making your publication more 

attractive to potential advertisers. 

Department headings can be treated in 

an infinite number of ways. When well 

designed, they are recognizable bits of ty¬ 

pographic fun that often allow the balance 

of a publication to be considerably less re¬ 

markable. Of these limitless possibilities, 

there are three basic forms: unadorned 

type (fig. 6.04) type with rules (fig. 6.05) 

and type with illustrations (fig. 6.06) 

Choosing which is right for your publica¬ 

tion is a matter of finding a complement 

to your other typographic elements. 

Department pages are either clustered 

in the front and back of a publication or 

scattered throughout its pages. Separated 

by advertisements, they must immediately 

be recognized as editorial material. De¬ 

partments cannot outshout ads (ad agen¬ 

cies are paid great sums to make highly 

Editorial 

Are public schools 
missing the point of their mission? 

Viewpoint 

Computers and chips: 
beauty in fear 

6.01 

The 
New Hartford 

Groseille 

From the 

Selectman’s 
Desk 

Finance 

Committee 

School board 
approves budget 

Compromises on 

5.6 percent increase 

6.02 



My crown of thoughts with acts, be It thought and 

done: the castle of Macduff I will surprise. Seize 

upon Fife, give to the edge o' the sword his wife, hi' 

babes, and all unfortunate souls that trace him in's line. N> 

boastinq like a fool. This deed I'll do before this purpose is 

done, e're Macduff nor his wife nor ev'n his castle more, am 

‘ ‘■'dohast** 

6.03 

NEWS 
mpftPER 
NEWS! 
inPAPER 

6.06 

visible pages), so departments must be¬ 

come visible by being related to one an¬ 

other; they make a cumulative impact. 

Giving departments a like treatment is 

called formatting. Formatting depart¬ 

ment pages achieves two valuable goals: 

the pages appear to be a large, unified 

body, and the preparation of each issue 

becomes easier with more time avail¬ 

able for developing exciting feature 

graphics, where editorial excitement re¬ 

ally belongs. 

Formatted department pages must 

follow a style that is rigidly and consis¬ 

tently applied to enable readers to rec¬ 

ognize them. All typographic elements 

must be handled identically, images 

must fit into a limited range of sizes, 

white space must be treated the same 

from department page to department 

page. It takes very little to weaken the 

format “just this once,” losing the gain 

in excitement to messiness. 

With restraint and discipline, de¬ 

partments can be the mortar that holds 

the diverse elements of a publication 

together. Department headings ought 

to be attention-getting devices that stop 

the reader long enough to scan the 

headline and visuals and then, one 

hopes, to continue into the text. 
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6.07 

UP FRONT 
PERFECT HARMONY 
STALLS AT THE GATE 
As entries grow, the degree of difficulty increases ^ 

By BiB Brtwtf IntfwUtbuturnatAmtttcft w-pOJm |wit<*mflx-mm;h' B 
Hortt. I l*M! th»t tM» <otumn um fiUlVm In (or ir, 
wouW address Issues facing •tun.lmw patom wrong 

<wr industry To Inifcnv through on adding Korn and ia|*i aptn» 
thu. I would like tadiacuM efee ape wuna pfeuun-. ihr slower l)k 
culiiartonoT the American Qiuntt bonelopem>rff,ih«*il.c. 
Korat (Wc<thtata».»ubtmi ipr dnicmi jikI vcUcctrd ttunne? the moo 

" ~- I--«rTU%M^Ha,nUT1AMnU1va] 
nude IrnJoyanawU.iingandldac.o mnwtow commnr.i nbowotowmo. 
«A..,wx run,(».«, modern, U« log wewon pleuwro home and oahrr 

dope Howrvtr, when I uui of pcrlornunec aocculiuiuin 
■ asure ““A1 “P'1*'*1 «**<*«• W« Kmc paw! then CE*rm*w»*toiM 

fkYiuA'hairhcOlyrryacs. (o the AQHA Judge. Coramlur* end 
has la*«J»Wcw»p«ifaniUng ihcynlge* «the AQUA and AQHYA 

waliuwm.a.1,. WorldCbaa^MonttilpShow v and we 
into its *5 ■pHM haw worked at educating »p 

AWtlWf ♦co-frT*cxi*Y (MUJ ff«) 

The blustery prairies that Ureter* 
liwn northern Iowa to Montano hold so 
mueh untapped energy that c*ports 
think the ansa could bocom* the worWs 
Ufgert regional eaporter of MM power. 

TMs potential went largely untapped 
until this (all when two energy companies 
ocened the largest wind larm project In the 
ewrtd (M3,20-Ueorhlgh wind turbines), 
outside lake Benton. Minnesota. The 
new facility already producat enough 
power 40.000 homes. The output will 
almost quadruple In lour yean. 

Thanks to technological advances 
that have cut the tost ot wind power US 
percent in the last 15 years, new wind 
farms me online, under conttmtlon or 
ptaiwdMlowa.t»fecoh^ 
hyomwq and Colorado. 

Wind has Its weaknesses. When « 
stops, the turbines stop, so wind terms 
require backup by other power plants 
today r% less than I pei cent - Excerpted 
Iron Nemm**. October !$, Nd& 

"Trainers and parents coaching Iron* the rail Is a 

real turnoff. Tho extant of my remarks Is •Relax; 

ond "Even your shoulders." It they're having 0 

real wreck. I might add, "Shorten your reins." 

- Trainer/coach Nancy Cahill, whose students 

Include Winona Anheiser-Snvtherman. Equestrian 

Sportswoman of the year. 

A* (he way the breed * unt* dunes 
u*i prow, I think welkoMlnw w« 
•jwrtjJlMtW*. At AQHA. wdirt 
Sense wiBbciwcwH.nuc .cningradi 

6.08 

Mfirganl Jaworsk] 

SHOWTIME Tlww lovjbl* Mupiw! 
dunum* Kermil (he 
Prog, Mi<» Piggy, 

Ftwtlo Beni omj Animal 
ar« Uking tlwi/ ad on the 
mad lo leach khla about 
UralBc aalrty. TTioMuiipnl 
Ttaffii- Safely Show la Ml 
on a 2.000 wjiurt-fool 
minhluro mo*tr lot where 

taitoon Muppcti filming 
riqli&aft Viattonndo 
•lyllahly in aa-paairrmer 

Muppcfs 

on tour: 

Don't 

miss this 

traveling 
troupe. 

befuiti crowing (he 
•(rent. On anoilier 
'W-ndMige" Fault B«*i 
icarhea « chicken how to 
cioaa ilia road al a irnffic 
li«hl. And making lila ill 
(edoiialdnbul la Gonro. 
By tlx- Kik Ilia dailies an- 

can. k>la wll luve 

chaiKler* offering Impnr 
town on traffic 

•afcty. Ilia ahow, ipon 
weed by Ftymoulh. wiD be 
making total aiopa al 10C 

GEIUDER 
RAP 

_For the aliow'. ... 
calinna anil dalea. write 
Muppct Traffic Safely 
Show, J100N. Woodward 
Are., Huilr 201. Bloom 
«ekl illUt, Ml 1*013. 

I Trtn dJicowired why the 
] line* for Ilia wnmen'a 

enare alwaya longer. 
She clocked die «c- 
r tual “ataU’ lime of 

6.09 

Type 

only 

6.07 

This department heading consists only 

of type. Notice that it aligns flush left 

with the byline and bio and that the 

headline aligns flush left with the text. 

Retaining consistency in the sinkage at 

the top of the page and in the emptiness 

of the leftmost column throughout the 

department pages in this publication is 
very important. 

Textile Rental 

6.08 

The Geometric 706 font used in this de¬ 

partment head has been given cast 

shadows. The letters are printed in rust 

with 50 percent gray shadows. The al¬ 

ternate headings - one with even 

baseline and one with crooked letters - 

indicate different kinds of content on 

the pages below, one serious and the 

other entertaining. Involvement 

6.09 

Crayon calligraphy appropriately sug¬ 

gests the quick scrawl of a busy mother 

who grabs the only tool at hand - since 

all pens and pencils have presumably 

been long since lost by her little 

crumbgrabbers — in this heading. It is 

repeated in a reduced size on subse¬ 

quent pages. Family Circle 
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6.10 

The contrasting typefaces, one bold sans 

serif and the other custom-drawn calligra¬ 

phy, echo the cover logo, which also ap¬ 

pears at the top of each page. Department 

headings in this publication are always 

printed in two colors,-deep red and a 40 

percent black screen tint, and are consis¬ 

tently styled to fortify the publication’s 

design personality. Virginia Leader 

6.11 

Verticality and redness make these head¬ 

ings stand out in a visually active, typo¬ 

graphically dynamic publication. The 

headings always appear in the upper left 

comer of a left-hand page. Display type 

throughout this publication is set in varia¬ 

tions of Futura, printed in either black or 

warm red (100 percent magenta and 100 

percent yellow). Mixing the typeface 

variations creates continuity throughout 

the issue. Elle Deutsch 

6.12 

Contrasts are made obvious in this head¬ 

ing. Bodoni Bold all-cap roman type is 

printed in a color that changes for each is¬ 

sue. The Bodoni Bold lowercase italic is 

printed in solid black. A strong relation¬ 

ship with the cover’s logo has been cre¬ 

ated. Sara Lee Interchange 

6 
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1/0 »r«r:, idOo Laxrrt V. L'«o-. ("035-1U' 

uiwxa Ziiiura JXJ uneran Srtsotn- 
sto&jn. aal an rouss -We <1 doc. der ’.Mrs O' nad: 

GtCckoanccOenauiK. 

%tZkA- C0/J&tf<4*C(. 

i*tu#n- hreaanva tOCOOM»*.Cor 

'f 

6.11 

NEWft/v 

I NkhniM Kiwi No1* noct* 
'O' hunni nw&ntiOQ PotWi 
nnd bum Wwillior Qllflrfl 

i Sunn erooin aro m n 
mjtuwa<0W MNutfucogh 
(jlor.w: nonttwinr > no putiKno- 

I pnnodi* ..- 

Kitcht 
Sara 1 
annou 

ex pair 

Plans for 
expansion 
in Bridling 
'ibrkshire, 
announce 
Baines, n 
lor ol Kile 
lee-United 

6.12 
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From Rockers 
to Rowers 

Meet four seniors who prove It's never too 
late to be a champion. By Julia Coffey 

"Age it a ipaflion of mind over nuttier. If you don't 
mind, it don’t matter. "—Marie Thoiu Getting old alnt what it used tv> be 

America’s population is older than ii ever 
was, but the old seem to be getting youn¬ 
ger. For the first time in history, the me¬ 

dian agn is over 32. In 1950, peo¬ 
ple age 65 and older made up 7.7 
percent of the IIS. populalion, 
today the figure is 12 percent, 
and 'w 2020. it will be 17.3 per¬ 
cent The fastest growing group 
is age 85 and osur. from 0.6 per- : 
cent in 1950 to 7.1 penx*nt by (he 1 
year 2020. 

are dipping into the fountain of yuntli nnd making 
healthy changes when many of tin.-ir peers nro re¬ 
treating into rockers. While watching tile iwrep 
tiorrnl .wsing athletes comixile in I he Cm >J will 
Games this summer, remember Iheso high-spirited 
individuals. Thty arc coming lack for seconds, prov¬ 
ing that it's never too InU- to lx- a champion. 

Peggy Hatte 
hean, *ofsj/ machine 

"Tbqy rail me the club go 
rilln," ihe says with a smirk, fk»- 
ing her hicejw as proof. "Lixik nt 
!h» muscle, here It wasn't there 
before. I'm immensely stronger 
now." She completes a 25-minutc 
sunt on the row- - •'•"•'hinc, and 

6.13 

How to focus 
and fir/, more 

from your lime 

Bools, a big hit thisfalL are long 
on practicality and style. Bui watt 

yvur step—wearing them, 
right takes __ 

some footwork m 

[sex ^ tiealtti]» SHaan wss* 

llou daugprous 
arc* o\ arIan cysts? ► ■HEV < HAU VI KFMVIAK Drew benign, frequently ^ 

hU / hare on mriu rytl. *>««, rypXjIly diupfear will 
She / nWMn’r no), bui I d«. I»» mmimil cycle. Th< floi 

rt**' ihnnk. IX. Shi* reports it>- 
Out-.ny a «n»'i rejnudwllve jraiv llinct a paywvlan will iccwnmcr 
.I>arun ey*U can tv very common. u>\ Ktitpnniy wc of «loa d-nape hm 

M I)., an c*»'yyn in pri- Itol I"II In iuppre»» ovarian funclii 

Bin i. tuppmol n- he trlcawd dunnp m 
boon Ic not and instead. lire w* ccmui 
lop ihe epp llll* with ituid A 

cnllccnon ot: 
fntmal Klnft/om "For tl 
and I will be Knovatinp 
ttoiftg I: all mhkIws—ophi sow we're mhinpbnp. The 
grounds have lo he ml-- -*- - -vVcd. too. rince rfcrv'- 

--ketoJ « in-fj™"'^'en ,v 

ami ,lve-T" rTC- enr tire vile of aphoxlrtuc v 
the Pood ami Drop Administration line 

„ yea banned any pill. town, etc.. claiur- 

porti find—like the 
pound Mormnuoaon your tat cclttr 
per lido the au-inp ot it. Onto ynu'w 

had resolved spontaneously. II ii ban 
eft after die epp yo»r doctor may recommend other dl 

»ideated fill! with fluid The symptoms nmtic procedures arulior wrpnal in 
ate generally mild a dull ache m the ode veonno Ovarian enlarpemenl can 
or a feclinjl-d procure or hcavioe» in da: ' '* “r 

fom *hc oniov •aivpmwkinf ®f 

prunubilil) ol die Induitry. some many 
laclurcr- will prohahly tty In circumvent 
the tun with reworded aUnliiinj 

But wiltite the oc\t few- yean, the coon 
terfeiu will he pone and, for the (it»t nine, 
a specific medication to help setual ptoh- 
Itras OU) be available, yumelixanc. a 
drop dcwlofvd by the fill Lilly Couipani. 
IS currently at I fuse Two Of at least three 
stapes ol iminp requited hy Ujc IDA 
Prclunlnary results fcoiti lc«s no animals 
and wry limited numbers ol ps-oplc have 
*- - tail FDA apporval iferaands 

6.14 

IfoUojefo 

A new decade brings new resolutions. Per- 

f"Y. haps the prospect of entering the next 

millennium has spurred us to take responsi¬ 

bility for ourselves and our world. Texans 

have gone beyond enrolling in aerobics classes and eating oat 

bran and have taken their activism to the grocery store. Now 

a “good” product means one that is pesticide-free or even 

madeh acor-' \\ that use- --^v-lshJe pa^kapipo . ^ome 

6.13 
There are several typographic contrasts at 

work in this heading: typefaces (Aachen 

Bold and Century Old Style italic, both of 

which are used throughout for display 

and text type), color (the goodwill 

games is printed in a different color on 

each page, comin’ atcha is always in 

black), horizontal and curved base lines, 

and tight and open letterspacing. View 

6.14 

These department heads are unified by 

the use of the same typeface, though capi¬ 

talization and size change from page to 

page. In addition, an emphasized word is 

always printed in warm red, while the rest 

of the head is printed black. Occasionally 

the brackets are printed with a 40 percent 

black screen tint. They contribute an 

overall sense of fun and frivolity to this 

publication. Glamour 

6.15 

The combination of two fonts creates this 

distinctive heading. Sharp letterform con¬ 

trast is necessary to make each word read¬ 

able when fonts are blended like this. 

Note the apostrophe in what’s is clearly 

downsized to make it less prominent. At¬ 

tention to such details exemplifies the 

difference between typesetting and typog¬ 

raphy. Domain 

6.15 
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Type 

and rules 

6.16 

The clear contrast of weight makes 

these rules work as spatial separators. 

The department heading type history 

is made more visible by having the 

headline, which also is the font’s name, 

filtered with a motion blur. Sidebearing 

6.17 

Department headings can be made 

more visible by being run in from the 

side of the page. In this publication the 

color of the calligraphic type varies 

from page to page, but the underscore 

remains black throughout. The 

publication’s logo is repeated on every 

department opener, and the word 

graphics in the logo is written in the 

same way as in the department head¬ 

ings, unifying inside with outside. The 

logo is dropped out of solid black, is 

surrounded by a half-point box rule, 

and always bleeds at the head margin. 

Step-by-Step Graphics 

6.18 

The simple, bold, warm red overscore 

insists that the reader notice this de¬ 

partment heading. National Geographic 

Traveler 

TYPE HISTORY 

Designed by Eric Gill 
in 1929, Golden Cockerel 
is the parent typeface 
of Gill’s Perpetua, Felicity, 
and Joanna. Perhaps as a product of 

the Industrial Revolu¬ 

tion, Eric Gill was a 

sharp critic of com¬ 

merce and machines. 

He was also, most inter¬ 

estingly. a critic of all typography. 
n " "'S evide"*1' ’rrr”^ 

accepted assi 

tombstones 

He painted 1 

began to mat 

books. His sto 

were the gre? 

subsequent t) 

’ •>oriee- 

6.16 
Creating an Identity Manual 
Now corporate identity 
designer Veronica 
Sapoles established the 
core of a company's 
graphic image. 

By Nancy Friedman 

A corporate Identify manual Is a 
rtrafgn "MMe" for ewiylhlii# that 
nrprewnUacumpauy, from IcUrr- 

vvttti ago (or bro hie** hohemotlw inch a* ulile ilealgner would give u« some fresh 
HIM. today even small anti growing coin now Woos" 
panics ore ns-ognljlijs their value. The ilostgiivr who was callctl on to 

It uihligroup nf gr~ in?cotn|»ulK, In tackle till* problem, hentfiolil, California- 
fact, that aim In- ropoclally attentive to bared Veronica Nupolca has made cor 
cofcistetuylnanhlentltyptiwoni.Stag- |»rate Identity the coruenUHffi of her 
K*n»fs (tnwnh, Uhe that trep.'rt"nced hy career Shi: la alre jo author and teacher 
dieInti-inollonal •oftwnreo>m,«iuy fieli on the <uhjcct- t>e aldetwr) 

ruplnnidenlUyrjifemenilrKly. Ihwcdtn t.rac «mw«w ,.rm« Im.'ontnct with the 
the -sin Fram'lsd* Bay ares, to:lotional '-rpuihutlnn. In ld«ullyis cw-oiuniou- 
IVrlmolrotv hail rcolto-d more than 100 «t In the-van* vBual term, ' die etpkdnv 
percent wow th each year of Its clglityreir It also provide cnhiwtvra-jo wlthlnthe 

cnee for the people wlto trad to prodra* 
our document* - «oy. Znr Ann Mirogan. lofarauion Cm from (eaoheau to «tS5 to 
manager of itcuiiv "VVr cere Rcaiwol iKhnobj/C «m HKn*y 
too busy to create the manual in bourn- I'UiJt arltm caponU Suit) padfnes 
says Mevgao. “and wo felt an out- loreltctisrouadBit ootid 

Learn how 1W. 
Illcehman concepts and 
directs an animated TV 
commercial. (Also, a 
s/wcial mini-story on 
how lie illustrates a cover 
for The New Yorker.; 

clients Uke Ata-Seltwr. (Vrncraod ftuf HOW THE INK TANK WORKS 

kept a start at The Ink Tank, 
anmvauun studio, emidrtyerl and owant 
wtnning noi an easy t»*k io the dogged 
ly rsiK.pctttive world nf advertising. And 

n of tt. 

wwd. Inlaid lilt and huge llrepiace. tin: 
motli conference non h retnini-erm of a 
medieval tcritieh Mmctuary. Off this room 

rig And is Bterhroan*. pro rue .indioand a rooftop 
ms-and gonlr n The floor lielow Is light fllle.1 an.1 
a style utlllurUu with its large windows, svhite 

While Bleefimmts graphic approach Is 
his alone. The Ink Hmk t» rad » one man 
hand In fact, what makes this animation 
studio untune Is that it calls on other top 
talent -dome of the best In the urdusUy - 
and animates their creation* Breathing 
life lido the work of Richard (lev, Sentta-. 
(iuy BtUour Elwood .smith, Seymour 

UinkV raiwm d etiv. Another 1. in In 

inkers and .rolortst* make fhelt important 
additions to film 

By day, Blechman anil es.-rutive pro¬ 
ducer JJ. Sstclmaier run the Iki'Jmcvs 
selling Ideas amt juggling’hr- vartmu and 
detailed elements that are nceeasaty to 
keep a Stuff Of six to lfi busy. W’lroti Use 
phono stop, ringing and everyone gc»'* 

dto oral ts.gjns Id* |s-rss.nal stork.' in moot 

DEPARTURES 

The Museum of Smuggling 
At this display in Cornwall, England, things are where you'd least expect them. 

I’m the law-abiding sort, 

but I do enjoy old mov¬ 

ies about spies who slip 

through customs carrying 

false-bottomed suitcases 

stuffed with secret papers. Or tales of 

smugglers skulking across borders at 

midnight with gemstones hidden in 

the hollow heels of their shoes. 

Although you can't condone most 

smugglers' intentions, you have to 

credit their ingenuity —and a good 
r.r. ... is • cyf 

By Jerry Camarillo Dunn, Jr. 

Williamson pointed out a figure of a 

man tying a chest of Chinese tea to a 

rope that vanished up a shaft in the 

wall. "The shaft is like a chimney, 

but doesn't go out the roof of the 

house," he explained. "At both top 

and bottom there was a wheel, with a 

rope over it like » 

One thing that catches 

every' visitor's eye at the mu¬ 

seum is the sign announcing^ 

that the owner is a former 

professional smuggler. I 

asked Mr. Williamson about that. 

"During W'orld War 11, l was in the 

Foreign Office," he said. 'The British 

government sort of trained me into 

smuggling." Among his exploits was 

diverting an early German jet fighter 

from the factory to Marseille, and 

then on to Br^tn at'c—1 *- 

6.18 
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C I T V STORIES 

The Spectator 

The Two Ulue TJases 

IhArjounm. intrin/ In MU- W/ lluvpiry. 
w/mi rnidm/i uf UnJnpm wU ihnt mourn 10 turtivf. 

topic often wonder »houe the origin of 
rhe too ceramic vjict aiop * building on 

Prraidio Avenue near Or U Gum* Si net. Glued 
in meiollic Wue. (he graceful vmrli bring an 
Old World elegance 10 an orhcrwiie rmxlar 

The -uti journey m Sjnu Harkara can Ik 
trUixil lock 10 port Wortri War 11 f ungary when 
rhe midruu ol'Budipot mid (heir an ireanirci 
in order In wniir The van—-along with 
mane other piece*—were p.rri herd by wall liy 
uidmnulhi George Oaten Knapp ro adorn 
Arcade, hi* enure in Monrcrito. In 1944. (he 
aging Knapp mid dec property 10 William 
yimdin.whoainiacqoiredTbcNInntcciinCmm- 
try (Tub and die building! now known a ihe 
Pnsidio building!. 

Wlicn /jmdin creared a chopping plara at die 
cite alter World War II. lie brought levrral 

Sect. liwBcac Mvann “ .\yirrcirr/CkoUrr IVW 

work* of an from Arrariy u> make n one of ihc 
mod plravim corner* In Sami Karhurj Beitdn 
the vawc, rhe original an included a male nude 
caller! Anlm by Hunguain cenlpioi Alarm 
.Mmlil and a I well female nude hmnie clur ,» • 
copied lice temcr 11I the garden where the frah 
pond now crandt Thor naiuea earned quite a 
nir hack in iliocc day». and ehey eventually 
found new luinirc our ofill* glair nl public life 

The building on which rlw wac* km lac** 
Prewdfn Avenue repined 10 be (hcnldor erreer 
in Same Derbara. Tlw avenue reprecemc the lair 
remnant of dw mid that lerl Imm (he heath, 
pen (he Span oil mtlliary fort (die PrcuiWi *nd 
concmucd up 10 (lie Old Miviion. When (he 
Amemara impoaed a grid of uraip.br wrwtt 
over (he devpy iiocbln with In rambling lane, 
many nf the old building! and nude became a 
memory. l'A« • CtUn- 

6.19 

A page-wide overscore accentuates the 

space not occupied by image or type be¬ 

low. The open letterspacing adds to the 

rich feeling of spaciousness. Santa Bar¬ 

bara Magazine 

6.20 

Rules for department headings need not 

be simple straight lines. These wiggly rules 

are always set across 6 picas, though the 

headings vary in width. Washington Flyer 

6.21 

This is a simple, elegant treatment. The 

18-point-thick bold underscore is run in 

deep purple (100 percent magenta and 70 

percent cyan). The purple rectangle 

brings the reader’s eye to the top of the 

page, where the fine cap/small-cap setting 

identifies the department. Sports Afield 

6.20 

6.21 
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6.22 

These marvelous department headings 

use a peculiar typeface that give this pub¬ 

lication a distinctive look. The underscore 

of dots helps make the headings unique. 

These departments always start on a left- 

hand page and begin with a text-free left 

column. Note the “off-center centering” 

of this page’s layout. Trump’s 

6.23 

Depth can be achieved by using screen 

tints, even in one-color printing. This ex¬ 

ample has a 20-point 40 percent black 

rule bleeding off the head margin. The 

rule aligns flush left with breaks, and the 

heads are given generous white space all 

around. The hairline rule that encloses the 

copy adds further distinction to this treat¬ 

ment. Waste Age 

6.24 

Variations of squashed and squeezed 

Univers illustrate how exaggeration can 

overcome typographic differences. 

Though the type is always printed black, 

the 4-point overscores change colors 

within each issue, adding to their visibil¬ 

ity. Life Association News 

6.22 

News 
Breaks 

market crash echoes? 

Three Companies Restructure 

6.23 

LEGISLATIVE 
FRONT 

LETTERS TD THE 
EDITOR 

VIEW 
POINT 

TACKLING THE COACH 
Regarding Ben C. Kaufmann's let¬ 

ter ("ALYV Consigned to Memory," 
LAN, Aug. 1989], while I don't have 
knowledge of the Lexington, Ky„ 
market, I can assure you that A.L. 
Willlamc ic vorv artivp in Catifnrnia 

A.L. Williams approach for what it 
Thanks to Alan Press, CLU, and o- 
ers, I am able to keep the public a, 
prised of reality rather than of I 
rhetoric of Art Williams. 

William T. Wilson, CL 
El Dorado Hills, Cal 

- RETHINK THAT REBATE 
In Guy E. Baker's article [Pnx- 

Aug. 1989], he says, "I'm a rebater' 
have been for several years, but v! 

> can't soil to sophisticated finance 
people or their advisors without u: 
ing every tool at our disposal." 

Maybe I don’t understand wh 
Mr. Baker is trying to say. I have tl 
following questions: How has 
Baker [been faithful to] his Cl 
pledge in light of his business pr. 

~m jr J • 1 f J ■ tkes? And how has he the nerve 
l\y| 0 1 iyi T ‘ -«eptf as a member of the Top 

State 
Earlier this summer the Ec¬ 
onomic and Commercial 
Law Subcommittee of the 
House Judiciary Committee 
held a hearing to consider 
H.R. 1663, the "Insurance 
Competitive Pricing Act of 
1989," a bill introduced by 
Committee Chairman Jack 
Brooks of Texas to amend 
the McCarran-Ferguson Act 
of 1945 by modifying the 
antitrust exemption appli¬ 
cable to the business of in¬ 
surance. 

'he announced o' -mose 

Regu 
collects statistical 
tion and dissemfru 
property/casualty 
ers—the difference 
advisory rates inch 
visions for insur 
penses, contingent 
underwriting 
whereas advisory It 
are only estimates t .. c 
payments such as elands'1 IsO^Sn TfleT" * 
and defense costs. ISO's contends that t! 
traditional promulgation of cedures will be 
advisory rates had been result in insui 
challenged as resulting in their own infor 
"Jo ’-stpo pricing" and dependent •J--- 

Occasionally someone asks 
me "What is the toughest 
part of your job?" In terms 
of degree of difficulty, I am 
not sure what is the hard¬ 
est. But in terms of degree 
of frustration and down¬ 
right disagreeableness, 
dealing with the media 
wins hands down. Interest¬ 
ingly enough, my sense is 
that this has not always 
been so. Rather, the media, 

concern by cancelling my 
subscription. 

On several occasions, I 
have been interviewed by 
the Wail Street Joitmal in 
connection with stories 
they were developing. I 
cannot recall a single in¬ 
stance where the central 
thrust or essence of what l 
had to say on the subject 
was captured. Usually, a 
single phrase which con- 
' ” Mted tO th« - -r\ 

used in similar 
Even trade 

like the Nation/ 
seem to be jo, 
rade in terms 
industry-bashi 
nities. A r* 
quoted a pro) 
try critic as sK 
insurance i. 
cruited perse 
"dregs" of tl 
institutions, 
same issue 

6.24 
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DISPATCHES FROM AROUND THE RAY AREA 
EDITED BY BOB CASTER LINE 

6.25 
rc (vrieniaiRtm fry llw suite s pmmsi counts was made Wfrcn the Engllili Purium braved it* 

M»«* fruvlikwproph. who llltrally bid ; i«i«IW»frylrrhnolojyili»liJivcloi>nllii Ailinnc ;170yrarsn(iou<cil»hli«li ihcli 
ctnied wmcUilni out of nothing, Tlklf n I lirwly fashion: Ihe riililles «nd «r*ui» New IjiyUuirt here, Ihey found a wlmry 
slices Mr valuable « liisplrailufl, Mid of MI’S amt Federal Espirsi, cowl, death, disease. and narvmlon 
each ol die three limighi a mnoifc I nruce Fi-muson, CFO of limnuno ; Olycn the* prtsdn* ptolilemv tl'» 110 

. esplolud the wldc-ore" 1 wonder they dido'! worry abouicomlon 
in-thc-snunlerlal kill thll Italionv But u» 
mulls The mull for lYr- Ibis side of die 
|»dly Mfwndwi: co 
ide inetpemive Mli 

One Miserable Moose 

ra=Ti*r»s rc.: 

w«i will'd die renati of on o|»‘n liummi mlnuUtiofwuRiny.rt eiiiiiitn.frtfori'ilif 
season no mow* . mm rinuli) 111.1V 1 move, cut »o 

I'll) III moow I «.w llltifXtHwisi.i, dim |i iikl painfully wiUdnpu|illicowl 

Acre u«i 01 SiwciMl Coiioiy. winch wx-sant jrowiii ftoodlaid. 
fiomull««oum»liiivc|ini»»T||.lwtilihy Hopefully. Uie xiphiliij) of ihi> »fcx 
nonl. The animal, it cow. win -larulfny mouw iimKmfiHiMniil iliinys khoiik. 
Kill m llw Hcoii I,.||»T CVimrKUiy Rood Over are wmio: mflu*area. which slw-uk! 
heiwceo iIk f'l'K'c Mnnin mronui and prtciodo llw >|KvwitinA of nKioneeal 
Mlwiv Tool The fk»n cnsiiim- «o wmiii Alllvoiylt tlw Sf.7 dhkmi cun 
warty heirlmv llw- only Ugn uf a coot iluiwg 1I11. year', wsrk'lnny nv.«w- 

erlMKly.lli 
llir Ind Tlunj amid lv milivmmw 

Mii.nl ilwrv umnldkll. Wlmn dm hirrasl 101 dw ikwuiutl Chilli ijiie of mom 
Iwr I mud iiiwiol’ nw Iwr cyyi mwiilctl liliiueri Itnu ho.r mHlMii[ li'do Willi Ih 
|usi ftdw ig-k ilit Mi. ImieiKl.dii WtiiliL iimiiwpofiiiblliiih nwprft.c(itti>nO: Hi 
'tilny diecn.liefcyi-\w(n'^iiiwllyurnyidi e«inrmo imnlwm .treat ol Maine, ft 

IwdnnrteilKin nwmus<> me. »crc ten s«m>v jco. H 
lump.ti le(ii. ilk IM« looking Uilsu in eow Uw ntg-f amt animal lu 
hifiilc lm»KmUcU cMemkil IB ranpr a cicaioeol. The 1.10 
.1 Ulye iniliiknente truck ap- numhe! ol iwvw. in fail, count h; eve 

« me wnw. lire ww iud re- yrenm ilwi in yean peu. 
inaimWucad/aiiniedilicri'filniia.i. Ollw.nMiiUirMaii-eDcpilrimeiik 
anxious 10 leniiniw. dm.c wlililna few Inland Flthevles nod WlWIifrmwi llu 

! THOUGHT.. THERE'S NOTHING fN IT/ 

6.25 

In an interplay of vertical and horizontal, 

this overscore partially overlaps con¬ 

densed letterforms. The overscores are 

printed in various flat screen-tint colors 

with black type. These headings appear on 

continued pages at about half size. Tampa 

Bay Life 

6.26 

These headings are placed flush right and 

dropped out of a 13-pica-wide color bar. 

The bar, which changes colors with each 

new heading, is integrated with a hairline 

box rule that surrounds the live area of 

the page. The headline’s underscore is 

printed in the same color as the depart¬ 

ment heading. Down East 

6.27 

The upper, outer corners of pages are key 

signal areas for the reader, so these de¬ 

partments are relatively easy to find amid 

the ads. The colored overscore extends 

over the outer two columns. Illustrations 

are sometimes popped into the dedicated 

white space and occasionally cover the 

letterforms. Online Today 

6.26 

COMPUTING SERVICES 

MAUG Reorganizes 
into Eight Forums 
by Jumts Moran 

"I like Ihc idea of going directly to 
the vendor with a question und the ease 
of picking up Information about 11 prod¬ 
uct without wading through countless 
messages of little or no interest,'' says 
MAUG l-orum user Dave Guir 

These comments refer to the MAUG 
reorganization that took place in De¬ 
cember. In thnl major change, MAUG 
expanded to eight separate forums 
While some of the old forums continue, 
a few changes and additions were made 
to the quick reference woids for Ihc 
MAUG area. 

Sharon Baker, product manager, 
says of the changes. "CompuServe 
n-w.,„q|,c,i |hr r - ^-.expanded sup- 

and professional 
users of the 
Macintosh. 

point, had been impossible lo find. This 
iocnlion. the end-game, might conuun a 
treasure chcsi. You open ihc ehexl and 
out pops a full-screen advertisement for 
the next game in Hie series. And Hun is 
as far as you can go, 

In Lriitnilti. you nre given an ongo¬ 
ing cud-gnmc by becoming a wizard. 
Wizards o.itr *»—’• -xst anything they 

for other en¬ 
hancements in the 
ftiture. 

There lire three 
active forums 
specifically for 
Macintosh users. 
MACPRO. the 
Macintosh Per- 
sonal Productivity 
Forom, is dedi¬ 
cated 10 topics 
such as word 
processing, pro¬ 
gramming and 
desktop publish¬ 
ing. MACFUN, 
the Macintosh 
Arts and Enter¬ 
tainment Forum, 
concentrates on 

music, 

sures or kill them. 
When you first access Lfxtmh. you 

will he asked for the name and sex of 
your l.i'xrnJi persona. Few regular 
players use their real names, so don't 
he surprised if. once inside the game, 
you encounter people culled Gandalf, 
Endora. Aza 1 or Wookle. 

Now pluycrs start ‘He novice 

by Hen Knot 

Adventure games have come 11 long 
way since the first one wus written for 
a immifnime computer many years ago, 

Become a Wizard 
Inside British Legends 
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A department heading must be findable. 

The bar is printed in warm red and is sus¬ 

pended from the head trim. The comple¬ 

mentary type is printed black, and the 

heading is given plenty of white space. 

Modern Maturity 

6.29 

This bold vertical rule contrasts with the 

hairline horizontal rule, which is set to the 

width of the longest line in the heading. 

Note the envelope artwork repeated next 

to each writer’s name, a great way to add 

charm while reinforcing the idea of the 

Letters page. AmSouth Partners 

6.30 

A unique department heading treatment 

that opens horizontally and continues 

vertically on subsequent pages. The 

opener is set in 24-point type, reduced to 

12 points on the following pages. This ex¬ 

ample shows the department head as a tab 

that signals the page’s contents quickly. 

TappiJournal 

I STAYING WELL 

Don’t shrug off 

chest pains 

Scenario 1: You’re having an argu¬ 
ment when suddenly your chest tight¬ 

ens like a vise. You feel dizzy, can’t 
catch your breath, and a dull pain ra¬ 

diates down your left arm. 
Scenario 2: You’re watching TV 

and eating pizza when you feel mild 

discomfort in your chest for several 
minutes. You shrug it off and take an 
antacid tablet. 

Which one could be a heart attack? 
Would you believe: either one. 

Any chest pain that persists for 
more than a few minutes—or comes 

trees over a period of hours or 

“We have [all] heard about men and 
women rushed through the doors of 
emergency wards clutching their 
breastbones only to discover that what 
rhev are sufferina fmm ir too much 

as you age. (b) Denture wearers rarely 
require regular dental care, (c) A little 

bleeding after brushing and flossing is 
normal, (d) People with early stages of 

periodontal (gum) disease have no 
symptoms and suffer no discomfort, 

(e) Older persons are at greater risk 
for cavities than are 14-year-olds. 

A. a, b and c are myths; d and e are 

facts. 
Q. Of the approximately two dozen 

brands of dental-implant systems, 
how many have been accepted by the 

American Dental Association? (a) 

none; (b) 1; (c) 11; (d) 19; (e) all of 
them. 

A. b; three others have been “provi¬ 
sionally” accepted. 

Q. After you have brushed and 
flossed, plaque reforms witWe- M 1 
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Letters From 
Satisfied Customers 

Tl J e like to recognize outstanding sin Ice by AmSouth employees through our 1 Jitters From Satisfied 
\\j Customers column. If you know of anyone who has received a wmplimentaiy teller recently, we'd 
f T like to consider publishing it. Please send tetters to: Letters From Satisfied Customers, cJi Debra 

Windham, Marketing IXftartment, 5 th Floor AtnSoulb/Narbert Plaza. Birmingham. 

Don't Worry. Wr Can Dp It 
I w-jn: to ute this opportunity to 

express our appreciation for the 
assistance vour stall provided us 
recently with our delayed ACH upc 
S|«ri'Uical)y, we warn a> vmgle out 
Paula McDonald and Kelli 
Chcatwood if.asli Management 
Services. tUimingltuni for going lire 
extra mile on our behalf. 

The most gratifying aspect of the 

during i)k- afternoon and evening did 
Paula ot Kelli sug»;-j or indicate dui it 
could nta be done. Urey answered all 
of our many phone calls delayed their 
mintul processing in cue our tape 
arrived, and then ran a special 
ihvtrthmm (ik tor our pjymil lnsu.-ad 
of saying. Too bad jtiu massed lire 
deadline ilrey did ever; thing in iheit 
jxtwcrtonuke it happen. Thhdtsplac 

refreshing 
O- --- depanmem h Blest 

it wllh CM AC tn Huntsville This was 
not a simple transacilon. yet Annin 
Jones baireilcd ii quickly, tomiretentiy 
and, al ail limcv. wiili the iinnset 
oounesy. He made a UUflctill situation 

I. remain a loyal customer of 
AmSouth Hank Ixeausc of people Bkr 
Aunln Jones. 
GT?/’ Michael E. Tliomason 
kCTOd BesscitKf 

Quick and Courteous Response 
In Emergency Setting 

1 warn to caplets my a(i(irci.iauon 
lor yixir cooperaikm and suppm of 
lire disaster recovery effort iti 
Huntsville, 'khji (,-ukk response to isir 
requtsi to establish an account at 
AmSouth Dank etsabled our Imprest 
Cashtas to |serfnrm their duties ut a 

Vi- especially want to thank 
Kimberly Kochcr am! Andy Denis 

Jeff Sims. Shirley Ariall and Robin 
RocbUng. The biggest Lx'uqutt of all 
gees ii i Oicryt Burke Cheryl U never 
too buiy to wait on me or bdp me 
with any pn.Wem—wlredier it is In 
Irer dcTunmctu of banking or not. 

Because .if Cheryl and live other 
people at llus branch, ray husband and 
I haw moved all of our banking 
tnisinesis from anochcr bank. When we 
fust mosed in the area, we opened a 
diteklng account with tire otlierlunk 
Isecause It was only a half mile front 
our iKinre. Hecendv, we moral riur 
cliccking account luck to AmSouth 
because lire service we receire there is 
ssynib ihe meonsvnknee of mi longer 
banking righi (kiwis the street.’ 

Making Sure Promises Are Kept 
i want to commend Jeau Flkes 

(Foley Office, Mobile). Shortly alter 
tssiffl.1"" her piss' >t itv- RA-s^iiemdi 
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gets worse as the felt ages. This type of vibration seems 
to be attributed to the press felt, with the felt eventually 
developing “bars" across its width. These bars can 
sometimes bo seen when the machine is stopped. This 
vibration can be reduced by skewing the base fabric so 
that these bars do not enter the press nip straight-on but 
rather at an angle. As a rough guess, this type of vibration 
seems to occur in about 80% of the cases we have studied. 
A typical example of this is shown in Fig. 6. In this case, 
we were called in to examine a single-felted second press. 
Once again, the top trace shows the total vibration spectra 
seen ut the second press top roll. The traces below it show 
how much of die total is due to the top roll, the felt, and 
the bottom roll, respectively. 

Obviously, most of the vibration is due to the press felt 
The bottom trace, however, is extremely interesting since 
it shows the bottom roll to have a frequency in common 
with die press felt What is happening in this case has been 
described by others (IS). 

As others hnvc described, die press nip of a paper 
machine can be thought of as a resonant system, made 
up of weights and springs. The press rolls make up the 
weights, und the press felt, loading system, and roll Cover 
make up the springs. When excited, a weight and spring 
will ring like a bell, at a frequency dependent on the weight 
and the stiffness of the spring. In most problem press 
sections, only one weight and one spring dominates, so 
there is a single resonant frequency. However, in multiple 
spring-weight systems several resonant frequencies are 
possible. For highly loaded presses with hard nips and stiff 
frames. this frequency will be in the range of 60 to 160 
cyeles/s. For older presses or first presses, this frequency 
will be in die 20 to 100 cycles/s range. In this case, the 
resonant frequency of Utis older press is about 80 Hz. 
Because of this fact, with time the second press bottom 
roll has developed corrugations (at 30 Hz), as shown in 
the lower trace of Fig. 6 and in the equivalent time 
waveform shown in Fig. 7. 

Figure 7 clearly shows this roll to have 10 corrugations 
around its circumference. When a felt is put on this 
machine, the corrugations in the roll will cause die 
machine to vibrate. Since this vibration is precisely at the 
resonant frequency of the nip, this vibration will be 
amplified. In time, the constant nip vibration causes the 
roll corrugations to be transferred to the press felt. Thus, 
the press felt becomes corrugated, and the corrugations 
become progressively worse. This problem will not go 
away when a new felt is put on. One obvious way to solve 
it is to remove the corrugated press roll und replace it with 
one without corrugations. In so doing, the nip will not be 
excited by the press roll and vibration will be greatly 
reduced, leading to longer felt life. Another way to reduce 
vibration is to skew the felt so the corrugations enter the 
nip at an angle. This is only a temporary cure since, with 
time, new corrugations will develop. Press resonance is 

*—* ’ •stinc 

6. Multiple-spectrum plot from second press lop roll Top trace B the 
over vibration, and the lower traces show Ihe amount caused by the 
lop roll. left, and bottom roll, respectively. 

Vibration Analvsisl 

_1 
0 Finding press section vibration 

sources using synchronous averaging 

8. Machine diagram 

pushing togethr 
track down vil 
synchronous av- 
example of how 

A duster of Ui 
vibration. As si 
the three press i 

- Ttcessive, vit 

David A. Beck 

Four case studies show Ixnv synchronous atvraging can be used to isolate 

the causes of pibration in the press section. 

When a vibration analyst is asked to find the cause of 
vibration on a paper machine, he or she is faced with a 
formidable task. A paper machine contains many rotating 
parts and many highly loaded structures, any of which 
can cause vibration. It is up to the unulyst to determine 
which partof the machine is the rootcauseof the vibration. 
In earlier years this would have been a very difficult 
process. Now. with the advent of computers and digital 
signal analysis, the analyst’s job has been greatly 
simplified. In particular, one form of analysis called 
synchronous averaging allows one to directly determine 
the source of vibration and to study the characteristics of 
the source so that ways to reduce vibration can be found. 

How synchronous averaging works 

For synchronous averaging, an analyst uses a setup similar 
to the one Shown in Fig. 1. 

In thiB typical setup, vibration sensors are attached to 
the vibrating elements. In this case, the .sensors are 

■"-ached ''-w n^d low " '-mg housings of the press 

roll from the raw vibration signal. 
Another way of showing how synchronous averaging 

works is displayed in Fig. 3. 
In this multiple-spectra plot, the two Fast Fourier 

Transform spectrum.*; shown were derived from the two 
curves in Fig. 2. It is obvious that the raw signal's spectrum 
is very complicated and contains many frequencies. 
However, after synchronous averaging, only a single major 
peak is left, which is unequivocally due to the press part 
with which we synchronized. In this case, we synchronized 
with the top press roll, so this single peak is the vibration 
caused by the top press roll. The entire synchronous 
averaging technique thus comes down to placing the 
vibration sensors on the machine and then moving the 
trigger around the machine, effectively isolating each 
clement in the machine in turn until the problem is found. 

The heart of the time synchronous averaging technique 
is being able to get a good stable trigger once per felt, 
or roll, revolution. While the paper machine is operating, 
obtaining a reliable trigger can be a major problem. 
Typically it is not practical for_th' *-mn.‘he machine 
VtAtUne oMooRman* ,)f to-—' •* 
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BY GEORGE KUHIMAN 

Take this quiz and test your 
knowledge of the 1983 ABA Model 
Rules of Professional Conduct Re- 
member that the Model ltuli-s. on 
which the answers are based, are nd 
visory only. The ethics rules, laws and 
court rules of the individual jurisdic¬ 
tions are controlling For example, 
case law in your Jurisdiction may die 
tate an outcome different from that, 
set forth in the answers below. 

1. Yon an; a new lawyer who has 
Just begun a solo practice. You rent a 
spacious office suite, although you j 
have not yet developed a significant j 
clientele. You agree to lease office [ 
space to a CPA, who will refer legal j 
clientsin lieu or paying rent. Does this i 
arrangement violate the Model Rules? 

Yes. No. 

Books for Lawyers 

COMPUTERS MADE SIMPLE 
FROM YELLOW PADS TO 

COMPUTERS 
Edited by Kathryn M. Braeman 

and Fran Shellenberger 
ABA Press, Chicago, III. 

226 pages; $49.95 ($39.95 for 
Section of Economics of Law 

Practice Members) 

Reviewed by Larry G. Johnson 

Curious about computers but too 
afraid lo ask? Then maybe- From Yel¬ 
low Pads to Comptdeis, published by 
the ABA Section of Economics of Law 

paper load, the number of workers 
and, worst of all, the opportunities for 
input error. Shnier also fails to dis¬ 
cuss the many unique deposition text 
recovery and indexing features avail 
able in programs designated to or¬ 
ganize discovery, other than to list 
them In the appendix. 

■Nevertheless, From Yellow Pads 
to Computers does a fine job, lawyer - 
to-lowyer, of demystifying the com- 
tuter 'world. It lets the profession 
:now "what else these things can do 

besides word ■'-ocesstnaand rim- -nd 
I hi ll<- 1 
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This heading is neatly aligned with the 

three columns beneath it. The sharply re¬ 

duced to, the pair of solid ballots, and the 

beautiful all-cap Patatino typeface com¬ 

bine to make a simple, elegant heading. 

Annapolitan 

6.32 

A 12-point overscore printed with a 70 

percent black screen tint is neatly inte¬ 

grated with a series of vertical and hori¬ 

zontal rules. The width of the gray rule is 

adjusted to match the width of the head¬ 

ing. ABA Journal 

6-33 

Rules can organize the page. These hair¬ 

line rules overlap a very visible area of 

tone that hangs from the head trim. The 

typeface Friz Quadrata is used throughout 

this publication for display type, includ¬ 

ing the cover logo. Educational Leadership 

6.32 

Trends 

Science_ _Douglas M. Lapp 

Resources for Hands-On 
Science 
Children, especially young children, 
leam science best when they have a 
concrete body of experience on which 
to base abstract concepts. Hands-on 
experiences are also the best way to 
spark the enthusiasm of young learn¬ 
ers. For these reasons, the National 
Science Resources Center (NSRC), a 
joint initiative of the National Academy 
of Sciences and the Smithsonian Insti¬ 
tution, has begun a number of pro¬ 
grams to bring hands-on science to 
elementary schools. 

Spreading the word. First, NSRC 
serves as a clearinghouse for the dis¬ 
semination of information about sci¬ 
ence teaching materials, including the 
innovative materials developed by the 
seminal curriculum projects of the 
'60s and 70s. Our Science Teaching 
Resource Collection is a storehouse of 
information about past and present 
programs, an “institutional meipory” 
for the field of science curriculum 
development. Through this collection 
and computerized database, educators 
can access ideas and approaches that 
have been tested over time. 

TTsin*> '*■ d* we have pub- 

hands-on science manageable for 
teachers. 

These modular units are designed 
for teachers who do not have exten¬ 
sive backgrounds in science. They 
make use of inexpensive and com¬ 
monly available materials, and each 
explores a topic that can be success¬ 
fully investigated by elementary stu¬ 
dents. Examples of units are The Life 
Cycle of Butterflies (grade 2), Electric 
Circuits (grade 4), and Experiment¬ 
ing with Plants (grade 6). After the 
original development in classrooms, 
each unit is field-tested in additional 
classrooms across the country. The 
first three units will become available 
to schools in spring 1991.2 

Providing support. NSRC’s third 
area of effort is outreach to schools. 
During the past two summers, NSRC 
has held Elementary Science Leader¬ 
ship Institutes at the Smithsonian In¬ 
stitution for teams of teachers and 
administrators, who have come from 
32 school districts and 25 states 
across the nation. During an institute, 
participants attend workshops on 
high-quality curriculum materials; 
participate in discussions on curricu- 
l "r' ’ Vr inservice educa- 

and distribute the science kits used in 
hands-on programs. 

Currently our nation’s schools are 
not imparting an enthusiasm for sci¬ 
ence that capitalizes on youngsters’ 
innate curiosity and their need to 
make sense of what they observe. To 
correct this, Luther Williams, of the 
National Science Foundation’s Direc¬ 
torate for Education and Human Re¬ 
sources, urged “a general rebuilding, 
starting [with] better basic instruction 
in grade schools,” as well as teaching 
that engages “students actively in the 
scientific process."4 Through its pro¬ 
grams, NSRC is sending this message 
by fostering support for science in¬ 
struction that is in tune with both the 
potential of young people and our 
society’s needs.D 

'Copies of Science for Children: Re¬ 
sources for Teachers are available for $9.95 
(or less, for quantity orders) from the 
National Academy Press, 2101 Constitution 
Ave., Washington, DC 20418. For more 
information or to order, call (202) 334- 
3313. 

2For more information, write to the 
Carolina Biological Supply Company, c/o 
Richard Franks, 2700 York Rd., Burlington, 
NC 27215, or call (919) 5844)381, ext 225. 

addit*'' ’ 
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Part of a handsome, more involved box 

ruling system, this department head has 

an overscore that matches its width. The 

head’s open letterspacing contributes a 

great deal to the look. CASE Currents 

6-35 

An elaborate scheme of rules and shapes 

has been added to simple typography for 

a unique heading solution. The overscore, 

matching the heading’s width, is printed 

in warm red (solid magenta and solid yel¬ 

low), and the triangle is printed in blue. 

All else is black. Inside Sports 

6.36 

This department heading makes full use 

of color, sport is overprinted black on 

yellow, mail is knocked out of deep blue, 

and a warm red rule extends across the 

head of the page. The two vertical hairline 

rules, indicating the three-column format, 

are printed in magenta (registering yellow 

would be too difficult on such a fine rule). 

Sport 

LETTERS 

The Numbers 
May Be Misleading 

A president challenges how we perceive two-year college attrition 

Arthur Levine’s “Defying 

Demographics" [June] notes 

that two-year institutions have 

a "disproportionate number of 

minority and poor students.” The author 

goes on to conclude that this situation 

"clusters the student groups with the lowest 

retention rates in the institutions with the 

highest attrition rates.” 

I offer this challenge. Place two-year col¬ 

lege students with the lowest retention rates 

in an elite college and observe the result. 

My guess is the students will experience 

even higher attrition rates. In all likelihood, 

the elite college simply would not have the 

cervices renuired to rr ' - 

office should run the show. After all, the 

public relations staff knows the campus bet¬ 

ter than any outside counsel, and having a 

centralized effort will cause less confusion 

when dealing with the media. 

Second, the campus president should 

have realistic expectations about media 

coverage. Like it or not, most reporters 

were there to cover the summit—not to do 

stories about Rice. And finally, don’t forget 

campus sources. Make sure your PR plan 

includes your own expert faculty. 

Pretty basic stuff. But the basics make or 

break an event. In this case, we were 

pleased with the amount of coverage Rice 

received fmm the sum- ' 1 u^q the in- 

him he didn’t carry the topic far enough. It’s 

one thing to produce a style manual and 

quite another to gain its acceptance across 

campus. But we did just that this spring at 

Cabrini College. 

We’d spent months working on an institu¬ 

tional style manual and, for its unveiling, 

held workshops to educate staff and facul¬ 

ty on their role in the larger contexts of PR: 

creating and changing perceptions. 

First we cultivated senior staff by charg¬ 

ing deans and vice presidents to spearhead 

a college-wide movement to incorporate our 

editorial recommendations in their work. 

Most did. Those who didn’t, as one aca- 
der*-:- ' - disrr",ored with o io]t fo',r>d 
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THE FAN 
''"T ' " 

By KEVIN DOBSON 

Baseball 
Trains You 
For Life 
My great passion 

, is baseball, I just love 
the sport,. mainly because hs 
been a training ground kit me. 
a springboard- to confidence 
ac4 Once 1 un¬ 

nurtured and eared for; youTi 
bum them out if you take the 
game too seriously 

As for my own son Patrk k. 
I’ve already had great times 
with him at the ballpark. He 
.was with me last year at 
Dodger Stadium, when at a 
Hollywood Stars game I hit 
this long sly hall. U kept going, 
going, going, and 55,000 peo¬ 
ple in the stands are all saying 
to themselves, 'Here's an actor 

biting a home run." Well, the 

‘ -'3 J United ‘ 

NOLAN RYAN 
1 praise Randy Galloway's ar¬ 
ticle on Nolan Ryan (“Beers 
With Nolan Ryan,” April)., 
Not everybody who plays 
baseball is in it just for the 
money, A contract to Nolan 
Ryan is as good as his word. 
Your article stands as a tribute 
to a man who will one day be 
in Cooperstown, 

Bryan Kroeger 
Wausau., Wisconsin 

Ryan is a perfect example of 
what hard work and dedica¬ 
tion can do for you. Everyone 
thought he was washed up, 
but Ryan proved them 
wrong , . . just as joe Montana 
did. 

Jason Hawiszczak 
c M mover, New Jersey 

basketball god. 
Navrn Kamath 

Nesconset, New York 

George Castle says Ernie 
Banks preceded Michael Jor¬ 
dan as Chicago’s best-loved 
athlete. How could he forget 
Waiter Payton and what he 
did for Chicago sports, not to 
mention the Bears? 

Jason Gelber 
Los Angeles, California 

Jordan is the caliber of athlete 
who could easily make the 
transition from one sport to 
another. With his J4ove-to- 
win attitude and dedication, 
I'm sure he can succeed at any 
sport he wants to play. So the 
NBA and PGA may produce a 
new kind of elite athlete—one 
who gjypc u<. *>*tdo5ive DOWf' 
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The use of hairline and 12-point rules in 

addition to mixed serif and sans serif 

typefaces and deep sinkage make this 

heading unique. It is greatly simplified 

and reduced on continued pages, but the 

connection is still evident. CA Magazine 

6.38 

Using color or texture creates a recogniz¬ 

able department heading. The type in 

these headings is always centered and 

overprinted in black on one of several 

pastel screen tints. Notice the contrast of 

the condensed, vertical letterforms with 

the broad, horizontal color bar. Food & 

Wine 

Franco-American Fizz 

6-39 

This heading is dropped out of solid 

black, but it is tipped sideways and bleeds 

off the upper outer comer of the page, 

suggesting a tab in a looseleaf binder. This 

system makes finding departments very 

easy. The vertical headings in this publica¬ 

tion are very similar to the cover logo. 

Golden Years 

6.38 
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WHY HAS IT 
BECOME SO 
DIFFICULT 
TO LOSE 
WEIGHT? 

difficult to maintain or tow 
weight. There are a couple of 
reasons for this change. As you 
age, there are changes in the 
composition of your body. The 
amount of lean muscle in your 
body decreases, and more [at is 
distributed in your body. Since it 
lakes more calories to maintain 
muscle than fat, your basal me¬ 
tabolism (the amount of calorics 
needed to maintain your body at 
rest) decreases. Couple this with 
a tendency for your activity level 
lodedine with age, and you have 
set the etagefor weight problems. 

All these changes can mean 
that your body may need as much 
as 20 percent less calories to 
maintain your weight in your 
laier years as compared to when 

younger. For some of 
us, that translates into almost 
100 calories less each day or the 
equivalent of a turkey 
sandwich, 

This doesn't mean that you 
are destined to develop a weight 
problem as you age. but rather it 
just means the lime has come to 
start eating smart The way todo 
that is to cut the unnecessary 
calories of the foods you eat and 

Calories come from four 
sources: protein (meat. fish, 

poultry, dairy products), carbo¬ 
hydrate (grains, fruits, vegeta 
bles). fat (butter, mayonnaise, 
salad dressings), and alcohol 
(beer, wine, liquor). Each of these 
four sources do not give you the 
same amount of calorics per 
serving. (See chart.i Alcuhol and 
fat provide you with the most 
amount of calories per seising. 
So logically, if you want to cut 
calories out of your foods, (he 
best place would be to cut back 
on these two calorie-packed 

A glass of wine provides under 
100 calories for a small glass, 
which is not an earth-shattenng 
amount. But if more isconsumed 
on a frequent basis, or cocktails 
with high-calone mixers such as 
cream, half-and-half and colas 
are consumed, this may be the 
first place to start cutting back. 

Calorics from fat are not only- 
more "fattening," but recent re¬ 
search shows tliat fat in food is 

easily converted to fat in 
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The type in this heading has been verti¬ 

cally aligned so the “pinstripes” do not 

obscure the words. Representing a depart¬ 

ment heading literally is an intriguing 

idea, but it is very difficult to create a 

unified series, which is-also important to 

the cohesiveness of a publication. Execu¬ 

tive Edge 

Time management courses 
probably a waste of your time 

Dear Pinstriped Advisor, 
1 manage eight highly creative and 

independent people in the art department of 
a medium-sized advertising agency. We 
recently lauded two major new accounts 
that will keep them very busy for the next 
few months. Because of this, I've been 
considering getting them expert advice on 
how to better manage their time. However, 
1 don't »■'—* *JWc to er- — a-.ro»« as me 

stressed out—not only in my job but also in 
my personal life. Even little things that never 
used to bother me now really unnerve me. 

f.l. 
Aurora, Colo. 

(P.S. I know the importance of proper diet 
and regular exercise, and I practice them as 
bes 11 can, but I'm still stressed out, so please 
spare me that tired old wisdom.) 

“Understand that your lousy boss isn't in 
control of your life. You are," says Gary 
Grady. Ph,D., a stress-management consultant 
in Lawrence, N.Y. "People rive too much 

6.40 
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Department headings can be unified with 

other typographic elements, as in this 

case, with a headline. DH Headlines 

6.42 

Tabloid publications have large 17- by 11- 

inch pages. Organizing these big pages is 

more difficult than organizing a standard- 

size page. This tabloid has developed a 

system where department headings are al¬ 

most always at the top of the page, mak¬ 

ing it easy for the busy reader to scan for 

subjects of interest. These heads are 

dropped out of red bars that extend over, 

and define, their portions of the page. A1A 

Memo 

Rosedale Home Store: Positive attitudes 

have been running rampant at Rose- 
dale Home ever since employees took 
part in a motivational seminar which 
taught them how to turn slow t imes 

into useful times. Now. when the going 
gets tough, employees get busy—shop¬ 

ping the competition, writing letters to 

customers and helping each other. 

$3ginaw: To demonstrate appreciation 

for one another. Saginaw created a 

special video which featured everyone 
in the store. Employees also sent each 

ot her kisses—over 000 of them in two 

days! The kiss-o-grams, written on lip¬ 
shaped notecards. were delivered by 

managers along with a Hershey’s Kiss. 

SI. Cloud: Clnrrisa Stuart, Mens, was 
the grand prize winner at St. Cloud’s 

Christmas party, winning a night for 
two in the honeymoon suite at the 

Holiday Inn. Over 375 people attended 
the extravagant party, enjoying the 

poolside cocktail hour, buffet dinner, 
picture-taking with Santabear, dance 
contests and door prizes 

South Bend: Santa Claus helped South 

Bend kick off Christmas with a jolly 
greeting to employees. While Santa’s 
helpers busily picked up employees at 
their cars and brought t hem to the 
door, Santa himself sold candy-grams 

for employees to give to each'other. 
Proceeds bought toys for underprivi¬ 

leged children. 

Southdale: Congratulations to South- 

dale for setting a new company sales 
record on the first day of Jubilee. Tb 
commemorate this day, the Personnel 
staff served an authentic Italian lunch 
to :complete with most 

Viewpoint 

My most memorable holiday probably 

wasn’t Christmas, but Thanksgiving 
when I spent it in the hospital giving 
birth to my second son, Kevin Conrad. 
It was November 22, 1979, and my 

'little turkey’ was 8 lbs. 4 oz. of pure 
delight! 

Kevin made his entrance just before 
noon so I missed our family gathering 
and dinner. My husband Rob left me 

resting and went t o join the family 
festivities and brag about his new 
baby. I let him leave only after 
obtaining his promise to bring back a 
‘goodie’ plate for me. It was a good 

thing too, because the hospital served 
GOULASH for dinner on 
Thanksgiving! 

In my homeland of Greece, Christmas 
was a special time of the year. In t he 
city ofPatros, we had a large park in 
the center of town where a huge old 

evergreen tree stood. During the holi¬ 
days this-tree was decorated with 

many colored lights, and the main 
streets leading to the park were lined 
with booths that sold handmade toys, 
balloons and gifts for people to buy for 
holiday-giving. People would do their 

shopping as they walked to see the 
tree in the middle of the park. It was a 
happy time of year! 

On July 26.1956,1 arrived in the 
U.S.A. Everything was new and won¬ 
derful to me, but the biggest surprise 

was yet to come—Christmas in 
* * 'Wo H*ro. '•adits 

The most memorable holiday that 

comes to mind —and does every year 
around this time—is the Christmas of 
1966. My husband Jim was in the 

army and stationed in Germany. He 
had been sen t over there just a week 

after our son was bom. As a Christmas 
present to us, his parents sent the 
baby and me over there to be with him. 

It took all of our money just to find a 
place to live and get moved in. 

It was Christmas Eve and we were 

just sitting around listening to the 
radio when we heard quite a commo¬ 
tion coming down the driveway and up 
our stairs. Jim went to the door to find 
three of his Army buddies with a huge 
Christmas tree and all kinds of 
-—enls. W»» or'-"*** 1 them- 
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May 17-22 
Society of Architectural Adminis¬ 

trators convention, including 
roundtable breakfast discussions, 
seminars, tours, business meeting, 

and awards luncheon. Four Seasons 
Hotel, Houston. Contact: Terry 

Bolcnder, Seattle, (206) 281-8790. 

May 19-22 
1990 A1A National Convention & 

Design Exposition, “Pushing the 
Limits,” offering a multitude of learn¬ 

ing opportunities. George R. Brown 

Convention Center, Houston. Staff 

contact: convention department, 

(202) 626-7397. 

May 19-22 
AIA Architecture for Justice Con¬ 

ference with Itie American Jail As¬ 

sociation, including design charrette 

and look at future jails, Reno, NV. 

Staff contact: LizMollcr, (202) 

626-7429. 

May 23-26 
AIA Committee on Architecture for 

Health conference including interna¬ 

tional symposium on architecture for 
health care, Ottawa, Canada. Staff 
conlact: Liz Mollcr, (202) 626-7429. 

May 26-27 
1990 Architect Registration Exam 
(ARE) Seminar concentrating on 

five sections of ARE, including build¬ 

ing design simulation. University of 

June 8-9 
National Intern-Architect Develop¬ 
ment Program (IDP) Coordinating 

Committee meeting with die Ar¬ 
chitectural Institute of British Colum¬ 

bia, Vancouver, BC. Staff contact: 

Irene Tyson, (202) 626-7356. 

June 8-10 
AIA Committee on Historic Resour¬ 
ces open meeting on maritime preser¬ 
vation, Basin Harbor, VT. Staff con¬ 

tact: Bruce Kriviskey, AIA, (202) 

626-7452. 

June 8-Oct. 14 
“The Doghouse,” outdoor exhibition 

featuring 24 amusing doghouses 

designed by leading architects, 
Cooper-Hewitt Museum, New York 

City. 

June 11 
MASTERSPEC User Conference, 

specialized training for specification 

personnel and spec writers; technical 
forum and product demonstration, At¬ 

lanta. (Attendees will receive a dis¬ 
count for the June 13 seminar below.) 

Staff contact: Sarah Gribbs, (800) 

424-5080; (202) 626-7552. 

June 13 
Computer-Assisted Specifying 

(CAS ’90): “Surviving as a 

Specifier” seminar in conjunction 

with A/E/C SYSTEMS ’90, Atlanta. 
Contact: Nancy Johnson, A/E/C Sys- 

— »(V\ roc*" -/via. zTrin 

MEMBER BENEFITS 

Cut costs via 
deductible 
As a move to save you money, the 

AIA Benefit Insurance Trust 
(A1 A/BIT) has made higher deduct¬ 

ibles available to members to mitigate 
the astonishing escalation in heath 

care cost—and resulting increases in 

health insurance premiums—that 
plague AIA member-owned firms. 

The A1 A/BIT Health Insurance 

Plan is specifically designed for archi¬ 

tecture firms by a group of trustees. 

These trustees are practicing archi¬ 
tects who work with an insurance 

company that has a history of serving 
the profession. 

With the higher deductibles, 

firms can lower the cost of health 

care coverage simply by selecting a 

$500 or $ 1000 deductible. By choos¬ 

ing the $500 deductible, firms can 
save 14 percent over the premium for 

a $200 deductible. By choosing the 

$1000 deductible, firms can save 28 
percent. This holds true in all age 
catagories and locations in the 

country. 

If you would like to measure the 

value of the AIA Benefit Insurance 

Trust plan with the optional deduct¬ 
ible* a- * other health insurance 

■ ... 

□ Robert B. Molseed, AIA, FCSI, 
a member of the. MASTERSPEC 
staff at AIA headquarters, has been 
elected regional director of the Con¬ 
struction Specifications Institute 
(CSI) representing the Middle Atlan¬ 
tic region. Beginning his two-year 

term on the CSI board of directors 

July 1, Molseed aims to reinforce ffic 
positive links already established be¬ 

tween the AIA and CSI. 

□ Award-winning Atlanta archit¬ 
ect Mack Scogin, AIA, has been ap¬ 
pointed chairman of the Harvard 

University Graduate School of 
Design (HGSD) Department of Ar¬ 
chitecture. An adjunct professor of 

architecture at HGSD since July 
1989, Scogin assumes his duties July 
I when Professor Rafael Moneo com¬ 
pletes his term as chairman. 

□ Los Angeles architect Barton 
Myers, AIA, recently addressed the 
“Architecture 2000" conference at 
Canada’s University of Manitoba. 
He urged architects to look to the 
next millennium and take respon¬ 
sibility for making future cities 
livable. 

□ The New York firm Larsen As¬ 

sociates has received the 1989 New 
York Landmarks Conservancy 
Chairman’s Award for its painstaking 
restoration of an 1883 Richard Morris 
Hunt-designed landmark, now rehabil¬ 
itated as die New York International 
Hostel. 

□ Wheaton (MD) arrftitc'T/nre.ser- 
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POR HENRY GOETHALS 

Con unas pocas notables ex 
cepciones, los palses latino- 
americanos deberlan tomarse 
unas vacaciones y "salir a 
pescar”. Podrian ser las vaca 
ciones m&s fructiferas de su 
historia. 

La regi6n esti final mente 
comenzarido a mirar hacia el 
mar en busca de sus recursos 
marltimos. Pero hasta la fe- 
cha pocos palses han aprove- 
chado el botln que yace 
frente a sus playas. 

Las excepciones cnrmti- 

A la pesca de 
riqueza 

Ni palo ni astilla 

En el sur de Chile se en 
cuentran algunos de los 
bosques in As antiguos del 
mundo, que cubren las 
abruptas montaflas costeras 
y las innumerables islas del 
archipi&ago chileno. A1 igual 
que los antiguos bosques de 
la costa del Paclfico de 
America del Norte, los 
bosques chilenos de las re- 
giones de Valdivia, Norte de 
la Patagonia y Magallanes se 
ven amenazados por las acti 
vidades madereras multina- 

6.43 
Combining very different typefaces 

produces an interesting department 

heading. Americas, its underscore, and 

the headline poithenry goethals, are 

all black, /o/o/is printed red. Americas 

6.44 

A very heavy overscore defines the 

space that this heading’s freeform initial 

and traditionally set type fill. Initials 

like this can be found in clip-art re¬ 

sources. The initial, overscore, rules, 

and initial o are printed in teal green; 

all else is black. Intercom 

6-43 

Servicing a custom program 
Recently, representatives from 

Industrial’s San Diego and San 

Francisco divisions and Home Of¬ 

fice met with the program ad¬ 

ministrators and association 

insurance committee represen¬ 

tatives on two Custom Programs. 

The two programs are Northern 

California Bowling Proprietors' 

Association (NCBPA) and Bowling 

Proprietors' Association of 

Southern California (BPASC). 

They met to agree on under¬ 

writing criteria for bowling center 

security personnel. The meeting 

was precipitated by a major loss 

in Southern California involving a 

security guard who fatally shot a 

bowling center patron. Realizing 

that tlte security personnel risk is 

as great in Northern California as 

it is in Southern California, Sr. 

Director Gregg McDermont, H.O. 

Custom Programs, railed a 

meeting for members from the 

NCBPA and the BPASC to work 

out an underwriting agreement 

that would benefit both programs. 

"If this had been an individual 

risk," he notes, "the loss might 

have encouraged us to either 

drop the account or exclude this 

risky coverage. The nature of a 

Custom Program, however, is to 

recognize ail needs of a particular 

business and do our best to 

figure out how to address 

them." ■ 

('IncVirn Pppr*7—*• 

ttitude, 

Competence, 

Tdamwark 

One of the benefits Industrial provides for Jits 

employees is a library—at every industrial office. 

Not just a library of insurance-related periodicals and 

books, but a library filled with magazines and books on 

every subject imaginable, from best-sellers to classics. 

The libraries m.ake a very positive first im.pression 

on visitors, as theJbllowing letter, written by an attorney 

to the Orange division, attests: 

Gentlepeople: 

I happened to be in your office 

last, week to have a brief confer¬ 

ence with one of your workers’ 

compensation claims representa¬ 

tives, and chanced to notice your 

employee library collection. The 

fact that almost all of the recent 

best - sellers in fiction and non¬ 

fiction categories were there, and, 

■ ’mnresyGf'..41 •»«:*- 

will be willing to copy. And, at 

least for a few moments on a hot 

summer afternoon, I envied your 

employees’ access to a fine 

selection of popular books. . 

Industrial is taking into account 

[employees’] personal enjoyment 

of literature and recognizing their 

intellectual interests outside of 

wor'"1'’” world of rlplnv*"*- 

6.45 

This heading is loaded with contrast: 

reverse type, digitally condensed type, 

all-cap and all-lowercase type, roman 

and italic type, and dots and shapes. 

This is a very unusual, and very recog¬ 

nizable, creation, short is printed 

warm gray. The square bleeds off the 

top outside corner, making the depart¬ 

ment easily seen by page-flipping read¬ 

ers. Continued pages have the same art¬ 

work, but it is reduced 50 percent. 

Syracuse University Magazine 

6.44 
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Type 

and illustrations 

646 

A department heading can be combined 

with an illustration. The star is the consis¬ 

tent illustrative element repeated in each 

of these department headings. Interesting 

here are the compound names all includ¬ 

ing street (the name of the publication) 

and the typographic alterations used. The 

Street 

6.47 
t 

This heading is created by dropping the 

type from a four-color reproduction of a 

torn colored paper comer. This effect is 

also convincingly achieved in two-color 

printing by combining screen tints (for 

example, 80 percent red and 20 percent 

black) if you start with a good torn edge. 

CV Magazine 

6.48 

Pictograms created from clip art have 

been added to flush-left headings and a 

page-wide hairline rule. The pictogram 

images have been unified by placing them 

in similar 5- by 4-pica black shapes. Note 

that bleeding an image to the perimeter of 

the black field makes it appear more dy¬ 

namic. American City & County 

STREET ★ Life 
Concert Happenings 

THE CUtT/BONHAM/ 
DANGEROUS TOYS AT THE 
NASSAU COLISEUM, NY 

BY DANNY McCUE 

Twenty-two years after the release of their first albuo 
Led Zeppelin remains widely regarded as the best an 
certainly most influential hard nek hlucs-based ban 
of the '70s. If you're in need of any proof of that fac 
you should have made your way down to this triplc-bi 
show at the Nassau Coliseum 

;t>e * STREET 
A Look Outside Of Rock 

STREET A WISE! 
I Puzzling Rock ’n’ Roll 

BY JOEL VANCE 

I 
W E R E S N B H T 0 1 U P 

j 
- 

B L A C K V E L V E T U B _ . * • r n n KT. A z. f 
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/ 
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T Y R E S N V E R A Y K N U H C K L 0 P J N 1 U N 1 
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Like a vampire crumbling under the first rays of dawn, 
the communist system collapsed in Eastern Europe, 
and no symbol was more emotional—and literally con¬ 
crete —than the dismantled Berlin Wall, Leonard Bern¬ 
stein conducted Beethoven's Symphony No. 9 as an Nal King ( 
"Ode to Freedom” on December 23, 1989, in West Historic Nom 
Berlin's Philharmonic, and on Christmas Day, n was 
recorded live in East Berlin's Schauspielhaus with an 
international cast of singers and musicians from the There’s a healthy competition between Columt 

RCA to plumh their vaults for classic jazz recon 
RCA has issued HOCUS POCUS by Fletcher H 
son and His Orchestra, a collection of dates (inc 
previously unissued masters) from 1927-1936 an 

6.46 

An American In Paris ... 
Or Moscow ... 
BY KEVIN McA/ANUS 

More thou fifty thousand Americans participate m academic programs 

overseas each year. So if you're hoping to score points with a tine on your 

resume denoting such o stint, forget it. Recruiters see dozens of those 

lines 0 week. What's important is getting across how you grew os o result 

of those travels. Carrie Neff* a 1989 gradu¬ 

ate of Susquehanna Uni ¬ 

versity in Pennsylvania, 

spent her junior year at 

L.’Universite de Strasbourg in 

I ranee. She can reel off a list of 
■I* • > 1 -vh** 1 

live recruiting/college relations 

for G. Fox, a department store 

chain- “It requires many years 

of work and study, which 

shows I ‘m going to have some 

body who will be long-term in 

his or her thinking.” 

A real eve-opener on a res¬ 

ume is a yearlong tour of 

study in an 

unusual 

6.47 

yourself. “That might indicate 

that a student has an ability to 

make and implement a plan— 

the same thing I think you’d sec 

in someone who worked his 

way through college,” says 

Cliff Lord, a Mutual of Omaha 

employment executive. 

Conversely, a comfortable 

all-expenses paid semester 

abroad could backfire. “Study 

abroad shows a great deal of 

flexibility and an awareness of 
r! ' orfd 

Public 
Transit 

Energy 
& Power 

Roadblocks 
To Public Transit 
For reasons ranging from prejudice to 

pragmatism, many suburbanites 
tooth and nail to keep mass Ire 

their neighborhoods. 

By Nicole Achs, Editorial Assistar 

A New Look 
At Reducing Electric Rates 

m Cover 
J Story 

ases in 
ilant 
k. 

On a mild, early March evening last year, Marion Rober 
an Atlanta rapid rail station. At 5 p.m., the station w 
passengers shuffled to buses and cars, anxious to get h 

curity officers stood around, keeping an eye on the crowd. 
But suddenly, the scene of everyday urban life changed, and i 

came a set for the darker realities of urban violence. 
Roberts, waiting in his car. was accosted by a group of teenag 

dbhed a gun and demanded Roberts hand over the keys. Wh 
teenagers pulled biro from the car and shot him repeatedly 

Two of the assailants jumped into the car and sped away, an< 
Roberts fell 10 the ground. He died a few hours later in an area 

For dty-dwellers, the incident may have been just another ; 
Icnce. But for many suburbanites, it left an image of public trai 

-M-m* *hai may no> *»• easy to era** 

Packaging A Park: 
Tho Economics O* 

6.48 
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Denise Kochanek. R.N., staff nurse 
Emergency Department 

Wesley Krfger, operator it. 
Communications 

Frances Kyle, C.N.. staff nurse, NICU/RCU 

Dawn l.uplnski. G.N., staff nurse. 7 South 

Maryanoe Lash, R.N., stuff nurse. ICll 

Lynn Lclchllter. G.N., staff nurse. 
10 South 

luanlla Lewis. PRN casual, unit clerk. 
Nurstno 

Teresa Luitrosky. C.N.. staff nurse. 
ICtl/RCll 

Rosemary Lynn, operator I 
Communications 

Fatrtcta Madison, psychologist Cancer 
Control Research 

Raja Mabidhara, laboratory assistant. 
Pathology 

Patricia Munlon. G.N.. staff nurse. 
9 South 

Martin Murlon. Neonatal Infant Study 

Denise Minton, medical laboratory 
technician. North Ambulatory Care 

Marie Monaco, medical technician. 
•''orntsfry 

and turning over their worldly posses 
stuns lo ride the Mauic Carpel. 

Awards and prizes were abundant 
thronuhout the day. From the Heart 
announced six new ambassadors for the 
second quarter, and elflht lucky tickets 
were drawn for prizes ranulno from a 
Minolta 35mm camera to four Pirate 
tickets. The From the Heart ambassadors 
for outstanding flues! relations this 
Quarter are 

Victoria Canlgiin. MS., audlologul. Audiology 
Wiry f.lliwotlli unit Clark. 10 JouOi 
Kathy Unacl. H.M «ull min« Ambulatory Cara 

Indy Henry. H.N., clinical nuru counlmuiur. 
Rmlnainology 
llcUha Howard, child Ida speclalltl. Child Ufa 
rtlra mm, M l)., gadlalrlclao Handlcopnarl 
Childrens i.nir 

lie eioht wlimcrs of this year's raffle are 

New Hires 
Susan Avery, R.N., staff nurse. ICll 

Sandra Bartol. medical technician. 
Chemistry 

|. Curtis Bookwaller. laboratory 
technician. Chemistry 

nnvi« o w "i«rf nil”" 

McClutkcy now a 
Auditor) uni 

J5-I0 

200 

ause 
Congratulations In: 

lohn Bofarski, parklno operations man 
aoer, Public Safety Department, and his 
wife. Muruurct, on the birth of their 
son |ohn |r u pounds. 11 ounces, on 
April 15.1988. 
Norma McGowan, administrative assis¬ 
tant, Surgery Department, and her 
Wk«-,| Pnul. nn •>— birth ot •*»"*- 

Description 

6.50 

6.49 

This pictogram is printed in 100 percent 

yellow, 10 percent magenta, and black to 

communicate its traffic-sign reference 

most convincingly. lt is highly visible, 

located centered at the head of the page. 

Caribbean Travel and Life 

6.50 

These line-art illustrations are steel en¬ 

gravings taken from clip art, printed black 

on white. The headings make outstanding 

use of two-color printing, combining sev¬ 

eral shades of green and black screen tints. 

The various tint combinations give the 

headings great depth ancfconsiderable vi¬ 

sual attraction. The job of creating these 

headings is made much simpler by having 

all elements fit within the visible external 

grid structure. Children’s Hospital of Pitts¬ 

burgh Pulse 

6.51 

letters is a department heading that re¬ 

ceives a good share of special handling, 

perhaps because it suggests its own solu¬ 

tion. This cancellation mark was created 

on the desktop and surprinted on the 

black type in 20 percent magenta. BN 

News 

WHY NO LOGO? 
I am a carman apprentice 

at die Havelock shops (Lin¬ 
coln, Neb.), who was recently 
recalled to work after a 
seven-year furlough. During 
those seven years, I worked 
as a master machinist (jour¬ 
neyman) in an aerospace 
manufacturing firm where 
only the highest quality and 
pride in our workmanship 
were allowed. We were re¬ 
quired to stamp our name 
(and reputation) on every or¬ 
der of parts we built, and 
NASA could trace every sin¬ 
gle part all the way back to 
individual machinists if they 
needed to. This gave me the 
feeling of “signing my name" 
on every part, and I was 
proud of the hardware I pro¬ 
duced. 

Now that I'm back to my 
first love (railroading), I see 
that many of die carmen and 
mon''"”"- • - Wh"1- 1 

ttized by the distinctive 
Cascade green paint. The 
BN initials and numbers on 
the side and ends of freight 
equipment fulfill the re¬ 
quirements of the Associa¬ 
tion of American Rail¬ 
roads’ rules, while the logo 
application only added 
cost to the repainting of our 
cars. 

"Burlington Northern has 
nearly5,000 cars scheduled 
to be painted in 1988 and 
1989, including many of 
our predecessor cars, so all 
savings toward this pro¬ 
gram are very important. 
These savings, nearly half a 
million dollars annually, 
represent the funding for 
additional employees and 
material at Havelock to 
produce a higher quality 
car for our customers and 
support BN'S commitment to 
Service By Design. 

"Havelock Shops have a 
personalized symbol, 
ivhichpresently is not being 

We often wondered if any¬ 
one cared because officials 
that set the rules never work 
on Christmas Day- 

Little children don’t under¬ 
stand why. Do we? 

By early January, again the 
phone rang saying “you are 
cut-off” with no concern 
about our welfare. Our kids 
used to say, “Daddy; did they 
lose your name again?” 

Years later it’s still the same 
story. Kids and grandkids are 
coming home but “Grandpa” 
is not there. Grandchildren 
don’t understand any better 
than their parents did. 

For us and most BN fami¬ 
lies, our traditions will have 
to be formed — after retire¬ 
ment. 

Emma Turner 
Moorcroft, WY 

nrtT,rANK!c T>,”r 

is intended to serve as a 
symbol of pride to its recip¬ 
ient and as a positive ex¬ 
ample to fellow co-ivorkers. 
The pin is a symbolic re¬ 
ward, not a monetary 
award, that expresses the 
company's appreciation for 
a job performed properly, 
which meansfree of any on- 
duty lost time injury and 
disciplinary action. This 
recognition is provided in 
an effort to improve rela¬ 
tions as well as to give posi¬ 
tive reinforcement. We 
appreciate Mr. Lysaker’s 
concern and would wel¬ 
come additional input re¬ 
garding the award 
program.” 

COAL DUST FLYIN’ 
From the coal mines in 

Wyoming 
’cross the heartland to 

the shore, 
Yr 

6.51 
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Another letters heading that is inspired 

by a postmark. Here an original postmark 

was scanned into the computer and print¬ 

ed with “jaggies,” to suggest the uneven¬ 

ness of a real cancellation stamp, letters 

is printed in red for emphasis. The clip¬ 

art pen, printed red, has also been 

scanned into a computer and printed 

with jaggies. Current 

6.53 

The computer-created symbols for each 

of these departments are unified in identi¬ 

cal starburst shapes, always located in the 

top outer corner of the page. With such 

enticing symbols, it is best to leave the 

type comparatively simple. Adeptations 

6.54 
Another series of dissimilar symbols is 

joined by a shared shape. These symbols, 

almost always mortised into the middle of 

the text, become visible because their 

darkness contrasts with the grayness of 

the surrounding text in this newsprint 

publication. VeloNews 

Great State, great gift 
I'hnttk you id much lor tin1 Citr.ii 

State |tin». Wc ){»vt: them to the “Rain 
Man” can amt new amt tltcv loved 
them. Mr. | Dustin I I tollman liked 
them mi much he asked for six addi¬ 
tional pins to Hive to his six children. 
The Klim Oin. e would not he able to 
function to clfcctlvely without the 
suppori ol the private sector. Thank 
)vut again lor vour generosity 

Maty Nell ('Jark 
Ihrrrlar 

Oklahoma RUm OJfltr 
Oklahoma «/ ('.iimmrri f 

OMahama CJiy 
(The Oklahoma Film Ollier requested 
die ‘('•rent State" plus lor die cast ol the 

Volunteer spirit 
The Fourth Annual Spirit ol Okla¬ 

homa Volunteer Telethon raised 11 
record breaking 2ME.8SR volunteer 
pledge hours. This is up more than 22 
(terccnl from last year. 

Everyone associated with the show 
deserves a lot of credit for making it 
run so smoothly and ln*.ik so good. As 
a result, the Volunteer Center contin¬ 
ues to receive many positive com¬ 
ment* and volunteer in<]uirk». 

Thank von liir your generous spon¬ 
sorship of this year's telethon. VVr ap¬ 
preciate your involvement anil »up- 
port. 

Qimiltr Sartani 
Community Affair* Ihmw 

K0TV6 

(TSO cm|tlt>in-» pledged a total of -I,Will 
volunteer Itotlis during this war's tele¬ 
thon which was held in June.—Fal l 

Summer Festival o success 
On helr.df of the Tulsa Community 

Food hank I want to thank you lot 
helping to sponsor the Summer Festi¬ 
val,June S. 

T he Food Bank was pleased to join 
Cite lOti KM and kiss Country AM 
MHO In participating in an annual 
r •' iohriin''foKanvooi n> the River 

association is principally funded bv 
United Way. therefore, we are very 
appreciative ol these donations. 

■Vino, a “special thanks' needs to In- 
given 10 Dale Starling for his a*»l»- 
tatute. 

Tanya I). WetuM 
KxMihttf IHmyur 

Tulsa S/arrh a lltmtutit Asnirla/ian 
(Willi the help ol nule Star ling, invest¬ 
ment recoveiv .ulmmlstntior. TSO do 
naled surplus ollice futllitim1 to die 
lulw Speech and Hearing Aswicialioii 
ITSXdlAi Marketing Research energy 
engineer Dick Molih-i who arranged 
lur the donation, is presitlem of die 
TSfcllA Ixrnrrl of director*.—Ed.) 

Foundation suppori applauded 
Your S500 contribution Is most 

deeply appreciated bv the faculty, stall 
and students. With the Increase in 
tuition this year, your continued sup¬ 
port ol out students has become very 
crucial. We are very proud ol the prog¬ 
ress Oimrron University lias made in 
its el forts 10 better serve die educa¬ 
tional needs of the people of south- 
west Oklahoma 

Juvfih II. (sirtit 
\ritr-Rmhhtnl 

CttmmiH t'liintnilyRoumtatian, hit 
Lawton 
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PRBSIDINT'S 
MESSAGE 

ADEF 
WHO WE A S 

TECHNIQUE 

EDITOR'S 
MESSAGE 

Welcome to th 

In the first decade of elec 

was called "desktop pub 

clear that this term is no 

publishing field has char 

beginnings in 1985, desk 

became one of the most 

computers. Today perha; 

importance is the fact th 

development is aimed at 

the original typesetting 1 

virtual spillover. 

ADEPT has changed a 

point ADEPTations, the -* i, ~ 

changing too. It has "grown up" to a full-size pi 

tion with a full-color cover. It has acquired me 

articles, and more advertisers. Though under 

same editorship, it has an expanded staff of hit 

talented professionals. And it has a new bannt 

flag or nameplate—ca 1vou will). 

Designing the 
Showcase One 
ADEPT member demonstrates style 

by Ka thy McClelland 

Despite a tiny budget, the last thing designer C 

Thompson wanted to do was produce a plain, t 

color invitation to encourage top graphic desigi 

to show off their best work. 

Instead, he designed an elegant Call For Enti 

for ADEPT'S Showcase One—a collection of th 

best in desktop publishing—after learning that 

* -dors would donate r»--'ct mo***,rial® and serv 

tions: from race course to sho- 

humble be- 
of the early 

cycling, the 

niultzneomly 
morccomfoct- 
sitionnl ruler: 
c capable tor 

W y. 

o be wived, 
likes haven't 
-urn change 

d cycling, 
. Is m new 

lenges and possibilities fot problem solv¬ 
ing Extremes of steepness, sand, mud, 
water, rock*, jumps, and drop-oils are just 
a tew ot the myriad varieties of temtin 
encountered in a ct<w-coumry race, and 
today's mountain bikes 
must also survive the rig- 
on of slalom, trials, and 
downhill competitions. 

Since the sheer forces 
to which the bikes arc 
subjected are so much 
greater In off-road racing, 
hike designers must ttead 
a One line between func¬ 
tion, weight and durabil¬ 
ity. The ongoing experi¬ 
ment is to create the 
strongest, lightest and 
most coin fort able moun- 
min hike possible. 

The early, sanctioning 
bodies of mountain bike racing hod no 
applied mles governing equipment restne- 
tions, and this left the door open to inno¬ 
vation "Mountain bikes arc changing all 
the time* agreed Shlmano'sStcve Boehm- 
'- "It's free aryl ev- - - ;-v) i(k spirit is 

winning bikes of Edwtg Van H.xiydonck 
In the Tour of Flanders, and Jean-Marie 
Wampers in Parts-Roubnix), chro-moly 
stems and scatpons. and Shunansi's Stipcr- 
glidechainnngsand Hypcrghdecogs. Some 

Insiders even speculate 
that we may soon be see¬ 
ing a miniature form of 
Rock Shox suspension 
forks tn Paris-Roubaix, 
the roughest rood classic- 

lr Is possible that .iff- ml 
mod’s technical ailven- bik 
tures have helped tr-J 
riders become less re_ 

maybe even pmdd- 
recent surge in n, 
ventions like _ 
wheels, nenf 
nod 90-degree sc 

While the pe 
volvcd with road bike developmct 
have only road cycling experience 
msmntain bike developer* also lia\,n cycling, 
grounds in motorcycle and «M> lid not mix. 
These influences can be radical, mm i» that 
n-*1 -si in such off-road pnxlucts c linlc time 

That situ- 
st likely rhere 
-dun- Even an 

r like Stephen 
elfe during a big 
d To Victory," 
ved daily sched- 
evening meal 
is the wife or 

■nd of the day 
' lady asking, 
' * It's been a 

e the second 
•- a pmblcm 

mxhers were 
as they come. 

• a long line of 
night almost 

hauler at re 
ficulr for tf 
Herhold ex’, 

unfamiliar"'’ 
rider sugges 
could, for ’ 
Honda i a 

Possib 
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and last — temptation of 
w OwiN Mumxixsm 

expected certain things of his children. 
Hcnn. the eldest (bom 1889), would, of 
course, take over the family business; so by 
age 10, Hcnn was delivering the Pclissier 
dairy's milk to 600 clients before break- 
fast. “If nothing else, the 
school of Pclissier formed 
charucier,"Henri later aJ- 

Bur alas HenriV Jays 
in home were numbered. 
When his father discov¬ 
ered chat his tint-bom ton 
was slipping off to bike 
races.he exploded. Mean¬ 
while. Henri had ser some 
money aside, and he soon 
left home to seek his for¬ 
tune racing. 

It was hnrd, of course, 
but the Pellssicrs were 
nothing if not stubborn... 
and successful. By the outbreak of World 
War I, Hcnn had finished second in the 
Tour de Fiance, won several classics, and 
was obviously the star ascendant. 

Pbre Jean was determined not to lose 
another son to such foolishness. He prac¬ 
tically put his second son. Franco 

By ihb time. 1919. Ptrc Jean Iwd moved 
with the times, from udders to carburetors. 
Now Charles was to be the junior "coin- 
mandnnt'ofthe Pflissiergaragc. Unfortu¬ 
nately. us Charles recalled. “This poor 

man could never under¬ 
stand that I never wanted 
todoany thing other than 
be a racing cyclist like 
Henri and Francis. My 
fiancee was the bicycle " 

Somehow. Charles 
managed to get sufficient 
training to do well in the 
local races; and, by the 

enough money saved to 
escape tothe other side of 
Paris, where the big guns 
trained. Between Ills per¬ 
formance* and his name, 
he soon had that roost 

hallowed of possessions — a contract. 
Charles never had any illusions about 

rivaling his illustrious brother* He knew 
he didn't have their kind of talent. He was 
content simply to tide through the ranks 
and play an important role until mtd- 

" ’2. 1923. 

^Jmrthc 
Charles cl 
he though 
is loud as; 

infidelities! 
die bicycle.. 

Tlirough 
remembeav- 
well-propor 

he learned 

togethislfii 
her. Charlt] 
only Huff. A 
even his 'll'1 

Tlie sports 
net of toe' 
following 
( “The gi 
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FAMILIES 

Teaching Lids to 
1 1 

KANSAS ^UNE 
KANSAS CITY: Hcpiur.r*deltctu, .icrlul < .Ilili 

DtBBY CO: i«pu. m 

£>■ -jr- 

Kansans cai 
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FOOD J-'AKK 

'S&StisJi <-■£ jP i 
V"'= 2ALTIIWIHK 

JocLs need calories that co WHAT lio COODWIU CAMUS 
athletes eat? Alxiut 5.500 
culorfcsadny 

That’s nearly double the 
calorie intake of many 
people, even those who ex¬ 

ercise regularly, But just Ix-cnuse compet¬ 
ing athletes eat more, doesn't mean they 
need sptx-uil diets. 

Bonnie WorthlnaUm-Roberts, director of 
the nutritional sciences program at the 

V 'Wtihi- -net.Ihr.-cf 

revent injuries and enjoy sports more 

I 
N THE PAST DECADE, RECORD NUM 
bore of Americans hnve started exer¬ 
cise programs. Predictably, some 
hnve gone about It. unwisely or with 

exuberance. The result? A 

6.56 

MANNERS 

RICHARD TODD 

SHFFPK 

,:tts 01201 
crispy Filet- VT, 

roll — it’s re. 

No, I dr 
as) 

much; we 

symbolism. 99-SNOW. 

In all 01 

■just 430 nn 
1, flvac talking auu Lc k^v-c-chJ 

try, ranging from sprains and strains to 
tom tendons and fractured bones. 

As part of its role in providing medical 
-are forth'-r '■-:M Oames, Group Health 

<”-rood>-’r— - 

music you can play yourself. 
And maybe do. 

EATING 

DAVID M. SCHWARTZ 

BFETSvs. 

ROBIN 
cick it o, 

like lobster 
perils, butte 

vehicle for 

cholesterol 
So, if lob 

consider ur 

jest? That’s; 

put off beet: 

lunch line a 
pinching d. 

long distas- 
used in a lc 

Harvard be 

pickled in 

syrup sweet1 

As with al 

NLEY 

ITER’S 
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Letters carefully fit together (making ex¬ 

cellent use of the Avant Garde characters) 

act as a backdrop to another road-sign 

illustration. Printed only in black, this 

heading attains great visibility because of 

its darkness and because of the added di¬ 

agonal rules. Kansas Telephone Times 

6.56 

The handsome inline typeface is comple¬ 

mented by similarly handled illustrations, 

which are all based on an inverted tri¬ 

angle. Printed in one color, they always 

appear in the upper left corner of left- 

hand pages, making them expected ele¬ 

ments and very findable. View 

6.57 

Each of these charming pieces of custom- 

made artwork introduces a brief article. 

Notice that the bylines are letterspaced to 

the full column width and that the typeset 

department headings are placed wherever 

space allows at the top of the illustrations. 

New England Monthly 

6.58 

These full-color department headings go 

well beyond mere labels, becoming focal 

points on the page. The illustrations and 

flat screen tints broaden the spectrum of 

what department headings can be. These 

headings also have subheads that further 

explain what the page contains. TravelLife 

6.57 

A SAMPLER OF OUR READER MAIL 

It is so importa? 
eryone aware of ll 
modernization ari 
not only for the e 
but for people am 
world would cert 

factory, I left for Bur- the world was exciting. Would I moor dockside, but you can 
n and in eastern do it again? Yes with => r.ili cuit chaorr nriv -boari 
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6.59 

This unique heading demonstrates an 

outstanding integration of imagery and 

letterforms. It is quite large and extends 

fully across the head of the page. It was 

created in three steps: the type was set, the 

first and last letters were altered, and the 

photos, converted to line art with a 

mezzotint screen, were added. Jacksonville 

Today 

6.60 

This publication commissions new de¬ 

partment headings for each issue. Each se¬ 

ries emphasizes type or imagery to vary¬ 

ing degrees and features illustration, 

painting, photography, and design as me¬ 

dia. Generally printed in full color, these 

department headings play a major role in 

defining each issue’s unique personality. 

Initial caps are also created, to be used on 

the same page as the department head, 

thereby connecting head with text and re¬ 

inforcing that issue’s special look. Shown 

here is a representative sampling from 

eight issues. Wigwag 

6.59 

TRIVIAL PURSUITS 
Locations where most accidents occurred in Jacksonville in 

1987 (through November): 

Mathews Bridge, center span.49 

1-95 and Phillips Highway..... 48 

Atlantic Boulevard and St. Johns Bluff Road.44 

Beach Boulevard and St. Johns Bluff Road.. 42 

1-295 and Blanding Boulevard.42 

Blanding Boulevard and 103rd Street.38 

1-295 and San Jose Boulevard.37 

I-Q4 ■»' ’ '’fith Street Pvnressway. .36 

aantetun." *coi!c<i xte ArtUttiamti 
Kftird. t jxommcat pwfawwttl p-«r 
*u:. Die Jurthrrt U-V’C- Were in IlMft 
y.-htw srelairatiifc rrn:<. Wuii' Viw 
KcUivl:, «“i:d itic I'or.Uinl lluSUIing 
“d;ingci»,:t' and “hcavr iaretei! Pup 
uKrsika's-. - (him want scmyi r.iic 
Mtfor IU.Uyx bli.tt.'- Hr 

jn-.KiKtt an Urjr “Th» PoUskwRuM 
UlghURh." 

Almnsi 1 
PortUiul KVrec lot wtus ill Ui( 
fun tad bed Arereit. Buiiiiings. Ski 
jWijplc cmUimliionrei.,ihocui 
n«j| be |iul|'.!.! s: the iixviwa; of birth 
They niei rime 10 cttiMnh ihcmwtees 

mlijl. uim, m ix«:py tlwm and tor tire 
ntvviwn to ivck oil i'uiikc I-kwG, 
tangbsi tnnUiiiigscKMMhf revrewcJ 
j,!c.RU!cb inlwiiUsifeiilhiyilimild 
be t little ilitg ami :relV,rc they kc 

. ruiniOjt ,tun::;4 lire momiiiR 

..Add,.-if !»ftoc«lv,fMl>r:riii 
tcc t,v 1’onLui.l iluilding 

luusntt 
iiilitrm pity os nustts 
gett icr in light,” jt Ut Cur 
but ;l>a irihncaioc of mrt«c kk) 
cotor-upci'idly sh< Intel' The fuse 

Slunw p-nttp ||« 
i>1iuik«:»!»Instressivraitttl Mull- genemudy. Sew wanis t 
tiitr gix-iviild. PllUtaximratly rumor* o!>. Divi,! look, ikqm 
uiiirumUiug i>«li*!otli;H\l. mulK.tthrxx N*fth jvot. 
12104 <K) Robert TUto.r* Su«m- till' »*» ««ira p»«ou 
N-Ufc. 'Cod dan -srei j minute in Graham "Huid 
your jsoriteibnok H»llrtaj»fii" 1.2:50 (24) Make Kotin 
I2KJ4 <9) Ancnlo Hall. Curst Mat Dawn tnwk uu< pi;;.', 
cidnvIamtlWninci 'There from C«6r. giviop Mi nub until ft> 
put, end t<> cuiikw that Ire mill Tern hfniwb;nuke,cii:«.rmlxursuc 
(xsttllleilwre />**" ‘njt'jnhotw owaget 

John Thorne considers the dandelion's essential 

otherness. 

y favorite cook frittnta d*pasta, another flask that held 
a simple condimentopcrinsalnra—salad 
dressing—and an empty salad bowl. 
The salad itself, “tiny field rugola, aro¬ 

matic herbs, and wild spinach," would 
be quickly gathered from the fields 

1988). The food is good, simple, and around the house, 
full of character, as if it were made out It .ill sounded very good, but what 
of the stuff of someone’s actual larder, stuck in mind after I turned the page 

Identification is no problem: the 

eye is drawn to them at once. The 
difficulty comes when I’ve actually 
picked some and brought them home. 
A salad of dandelion greens brings me 
dose to gagging. And the same is true 

with other foraged greens and with the 
commercial ones closest to them—cress, 
for example, or corn salad or chicory. It 

would be one thing if I simply disliked 
greens, but I don’t. It’s just that in 
eating them I walk a tightrope between 
pleasure and actual physical revulsion. 

It’s like the cdgincss 1 feel eating blood 
sausage or tripe gumbo—there’s some¬ 
thing in all of this that cuts a little too 

close to the bone. 
A salad ofburicry lettuces made pi • 

quant by a few bitter greens is c 
thing; a whole plate of fresh-picked 
weeds is another, no matt er how charm¬ 

ing their names. Here, then, is the 
problem ihctravclingTuscan salad bowl 

posed me: its confidence of appetite. 
“Field salad” is a hot item in cer¬ 

tain culinary circles these days, but there 
has always existed in Maine—as in Tus¬ 
cany—a deep- rooted native hunger for 
the local greens. I’m not the only one 

around here on the lookout tor them, 
first of spring. Between times a local 

6.60 



COVERS 

Long ago, when printed material was very rare, alluring, 

informative covers were unnecessary. The very existence of a docu¬ 

ment was reason enough to take time to read and absorb it. 

Today, of course, printed communication is so plentiful that readers 

must control how much of it will gain their attention. It is there¬ 

fore vital to be able to indicate immedi¬ 

ately the contents, or at least the kind of 

information, contained in a publica¬ 

tion. The science and art of announcing 

information, its style and immediacy, 

are what cover design is all about. 

Covers create expectation in the 

reader. They lure the reader into brows¬ 

ing through the issue. Their function is 

the same as that of the teaser that televi¬ 

sion networks broadcast to lure viewers 

to watch the evening news. They supply 

a sample of what is to come that engen¬ 

ders a sense of needing to know now. 

If a cover is uninteresting or clut¬ 

tered, readers will not rush to get in¬ 

side. Conversely, if readers notice one 

or two items on the cover that appear 

worthwhile, they will open the publica¬ 

tion. If a sidewalk store window display 

does not show products passersby want, 

in a way they will notice, customers will 

not come inside where the goods are to 

make a purchase. So it is with covers: if 

the best stuff out front does not catch 

the reader’s attention or arouse the read¬ 

er’s sense of immediacy or appeal to the 

reader’s self-interest, the reader will 

not make it inside where the goods are. 

The cover is the single most impor¬ 

tant page of a publication. It establishes 

identity from issue to issue (while si¬ 

multaneously signaling a new issue) 

and claims territory distinct from the 

competition. A cover must reflect its 

own identity and personality. It must 

communicate a sense of worth and ur¬ 

gency. It must fascinate, tease, and in¬ 

volve. And it must relate visually to the 

pages within. 

Four elements, all equally important, 

must be kept in balance when designing 

a cover: 

• Format: Shape and size, use of a frame, 

texture, weight, thickness - all these es¬ 

tablish recognition and continuity. A 

standardized cover format creates his¬ 

tory, value, confidence, trust, and loy¬ 

alty. 

• Logo: The publication’s title, it de¬ 

fines who you are. The symbol must be 

personalized and applied consistently 

everywhere. The issue date should be 

incorporated into the logo. 

• Illustration or visual: Imagery both 

intrigues and signals a new issue. 

• Cover lines: These blurbs provide 

other reasons to pick up the issue. Well- 

written cover lines catch more readers 

than imagery, but imagery attracts 

readers in the first place. 

7-03 
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LOGO 
Primary 

- covei line 
relates to 
the image 

Cover line 
stocked here 

H Flush lell 
cover line 

Third cover 
line 

7.04 

IPnmory cover tine relates * Secondary | Cover line 
to the image and appears 1 flush left I stacked 
most important on page cover line here 

7.05 

7.06 

■ 

Primory 
cover line Cover line Fourth 
relates to stacked Third Hush left 
the image here cover line cover line 

Format 

• Shape and size: Advertising sizes 

dictate inside page size which in turn 

dictates the size and shape of the cover. 

But some publications have moved 

away from tradition and produced 

square or tall or wide formats (fig. 7.01). 

A gatefold cover can be a powerful 

attractant if used correctly (fig. 7.02). 

Be sure the gatefold’s story unfolds as 

the cover is opened. Intrigue readers by 

showing half the image, with the visual 

“punchline” on the second, inside, 

panel. 

• Framing: A frame around the page 

can become a recognizable and memo¬ 

rable design device. Time’s red border is 

so recognizable it can be purchased 

printed on mirrors. Similarly, National 

Geographic is known for its yellow bor¬ 

der, which is used on nearly all market¬ 

ing pieces and correspondence as well 

as on the cover of the magazine (hg. 

7-03). 

To avoid a me-too look, consider an 

eccentric, off-center border (figs. 7-04 

and 7.05) or a partial border (figs. 7-06 

and 7-°7). Be sure to leave sufficient 

border to disguise crooked trimming; Va 

inch is usually the minimum. 

• Texture, weight, thickness: The heft 

of a publication is usually indicative of 

its success. It signals the amount of ad¬ 

vertising the publication can attract - 

many magazines gain weight in the two 

months before Christmas and go on a 

crash diet in January for lack of adver¬ 

tising pages. It indicates whether the 

publication is healthy. Sports 

Illustrated’s swimsuit issue is one of 

their fattest because advertisers know 

that particular issue will attract many 

readers. 

Many publications’ covers are 

printed with an ultra violet (UV) coat¬ 

ing to make them shiny and more tac¬ 

tile. UV coating is a protective, ultra¬ 

shiny coating that hardens under UV 

light. It imparts a sense of quality and 

substance to a publication, to which 

readers seem to respond. 

Some magazine covers are enclosed 

by a second, uncoated sheet that is 

sometimes cut narrower than the cover 

(fig. 7.08). On it are printed cover lines 

or special messages (for example, “This 

is your last issue!”). 

Some publications are printed on 

unusually textured stock or use colored 

paper or paper with visible additions 

(little hairs, for example). All these add 

to the immediate recognizability of the 

publication. 

Logo 

The logo says who you are. The symbol 

must be personalized and applied con¬ 

sistently on all printed materials. It 

should be closely related to the depart¬ 

ment headings and, perhaps, to the 

headline typography. These typographic 

connections unify the editorial matter, 

creating a cohesive visual product. 

The issue date and other secondary 

information should be integrated with 

the logo to reduce visual clutter. 

To enable readers to find a publica¬ 

tion on a crowded newsstand, the logo 

must be the dominant element (fig- 

7-°9). It should also be dominant if 

good visual material is not always avail¬ 

able. 

If a publication is not sold at a news¬ 

stand, the logo need not be run at the 

top of the cover. Indeed, the logo does 

not even need to be horizontal (fig. 

7-10). Marvelous personality and easy- 

to-execute flexibility can be created by 

developing a system in which the logo 

can be placed in any of half a dozen po¬ 

sitions, depending on the shape, qual¬ 

ity, and internal composition of the vi¬ 

sual elements. 

7.07 
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Illustrations 

The purpose of a cover illustration (a 

term that includes both drawings and 

photos) is to pull the reader inside. 

Drawings allow a wider range of 

graphic techniques than photos and 

lend themselves to showing concepts, 

ideas, and humor. Photos, on the other 

hand, are more believable because they 

are more realistic. Beauty for its own 

sake - using either artform - may be 

admirable, but it will not necessarily in¬ 

crease reader interest. 

Whether to use a large or a small 

picture depends on the quality of the 

imagery. A cover-sized enlargement re¬ 

quires in-focus, well-lit, well-devel¬ 

oped, dimensional imagery that is in¬ 

teresting. If you cannot count on 

professional photography or if you 

know the photographs will be taken on 

an inexpensive, do-everything camera, 

design a format in which imagery occu¬ 

pies only about half the cover (fig- 7-11). 

Bleeding an image makes it more dy¬ 

namic by implying continuation. Bleed¬ 

ing on all four sides of the page makes 

an image look much larger - so large, in 

fact, that it appears uncontainable on 

the page. But full-bleed photos require 

an area of relative blandness in color 

and texture to provide space for cover 

lines. If no such background field exists, 

the cover lines should be placed in an 

area of screen tint color somewhere 

around the perimeter of the page. 

Although reader interest is highest 

when a cover contains a single focal 

point, it is sometimes worthwhile to 

have two pictures on a cover. If the two 

photos are directly related, they can be 

joined in a “split-screen” treatment, to 

make a single visual impression (fig- 

7-12). If the two pictures are not related, 

one should be considerably larger, tell¬ 

ing the reader that it is more important. 

A full-bleed image with a smaller, sec¬ 

ondary image mortised within is visu¬ 

ally dynamic but requires careful crop¬ 

ping of the bigger photo so its subject is 

not hidden (fig- 7-13). A partially silhou¬ 

etted primary image with the secondary 

image placed beneath the logo provides 

a flexible system (fig- 7M). 

Readers respond particularly well to 

pictures of other people. Because por¬ 

traits look a lot alike, covers with them 

should be distinguished by printing an 

area in a distinctive color, including a 

secondary, nonperson image, or chang¬ 

ing the color of the logo. 

Many feature stories concern trends 

or ideas, which must be conveyed by 

the cover. A concept cover is an idea 

presented in visual terms. The problem 

is to find a visual symbol that is not a 

cliche yet is understandable. A concept 

cover must be more than merely a vi¬ 

sual pun; it must address and illumi¬ 

nate the meaning of the lead article. 

All-type covers are recognized as be¬ 

ing special because they are so rare. 

They should be reserved for special is¬ 

sues because of their focus on sub¬ 

stance. They are inexpensive and easy 

to produce but become hard to distin¬ 

guish from one another if used often 

(color changes alone are not well re¬ 

membered). All-type covers sometimes 

include tiny pictures, which allow the 

type to be dominant. 

Cover lines 

Imagine a magazine cover that has just 

one image and one headline. No matter 

how important the subject being 

shown, some readers will fail to re¬ 

spond. Instead of gambling on one idea 

to bring in the crowds and losing some, 

give the reader a selection of great rea¬ 

sons to pick up the issue and open it. 

Cover lines persuade readers to pick up 

a publication by providing several “ap¬ 

peals.” Newspapers do the same thing 

with their headlines. 

7.08 

7.09 

Cover line 
slocked here 

Important 
second story 

7.10 

Cover line Flush let! Third Fourth 
slacked line cover line cover line 

Primary 

cover line 

describes 

image 

7.11 
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Cover line Second Centered 
stacked cover line additional 

here line 

I LOGO 
7.12 

7-13 

Flush left 
cover line 

Primary 
cover line 
relates to 

the primary 
image 

Words are critical to readership. 

Loyal readers, those who already find 

value in a publication and make time 

upon its arrival to read it cover to 

cover, will read anyway. It is the casual 

and the harried reader for whom cover 

lines are a necessity. 

Cover lines should present the most 

important contents, usually only fea¬ 

ture stories. Lesser listings dilute the 

importance of all the cover lines and 

can overwhelm the reader. 

The primary cover line describes the 

main visual, so it must at once be simi¬ 

lar to other typography on the cover 

and act as a caption to the picture! fig- 

7-15) . 

If cover lines are to be superimposed 

on imagery (a full-bleed photo, for ex¬ 

ample), sans serif type is much easier to 

read and has greater weight when re¬ 

versing out of a four-color screen im¬ 

age. Sufficient contrast between type 

and background must exist, or cover 

lines will be illegible. The more sophis¬ 

ticated and upscale the publication, the 

more restrained the typography should 

be. 

Repeat the wording of the cover lines 

exactly on the contents page and on the 

opening page of each story. It’s a re¬ 

ward readers expect for having found 

the right page. 

7-14 

7-15 
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7.16 

jft: FoCUS On 
" Healthcare 

INfOMAKT 

7-17 

A Bi-Monthly Put)IICiil<0'i ot December 12 10B8 
Tho Indians National Bank m 

teller 

Format: 

shape and size 

7.16 

This tabloid cover is 9 by 13 inches. The 

large page is exploited by running the 

nameplate (or logo) up the side. The logo 

is set in contrasting typefaces, with the 

word talk printed in a second color. 

TimesTalk 

Format: 

framing 

7-17 

A half-point box rule printed in warm red 

frames the live area of this cover. A frame 

is activated by breaking an element out of 

it, in this case, a brochure cover, placed 

on an angle. Note the use of light and 

heavy rules to define areas, and that the 

banner fits a simple four-column struc¬ 

ture. Focus On Healthcare 

7.18 

White space at the head, foot, and right 

side of this cover create an eccentric, or 

off-center, border. The placement of the 

horizontal rules, ancillary copy, and the 

logo at the head of the page are all care¬ 

fully considered to allow the whiteness to 

remain. Dedicated white space (such as 

the right-hand column) is best used to 

emphasize something important within it. 

Corporate logos qualify, especially if a bi¬ 

son in a field of white. Teller 

Junior Achievement 
"bowled” over by 
lundraising efforts 

Junior AcniovamenCB annual 
8ow-A-Thon generated a 
wticxiofng $235,000 in 
oivilhbunons 

According tc Jerry Ruth, IMC 
president and j a Sowi-*-Thon 
chairman, mur.n 01 Ida; success 
is oU'tbuiaoiu 10 the allots ol 
morn than 200 Indiana National 
employees. iNB sent S3 teams 
to the event. Together, these 
Indiana National employees 
raised over $20,000 (or junior 
Acbrevemont." 

Bust' says more than SC local 
companies oarticipated in me 
Qr,l 30 event When the Bowl- 
A-Tfton began si* yearn ago tt 
generated approximately 570.000 
Last year, we collected $157000 
Obviously, we am quite pleased 
with tho tremendous growth ol 
this fundraising event 

Rica Spears, who served ,ir. IN0 
event coordinator, die an 
outstanding |ob o' recruiting and 
organizing. Lost year S3 INfl 
bowlers participated Under 
Risk » direction, 262 employee* 
joined thm years effort," Ru*n 

"Our I9UB results were 
tremendous," says Spears, "It 
was mi> INS grass roots' teem 
effort. and everyone involved 
should be very proud Over one- 

vasl majorlly ct the bowlers were 
non-otticere This proves what i 
have ‘nil loi 18 ye.vs - !NB 
employees are the best" 

"Special thanks go to all 
employees who sponsored a co- 
worker an bowlers - especially 
the learn captains area 
coordinators - particularly 
Glngor Rosensllhl (or her 
assistance with Ibo branches 
and lo Jan Hudson tor her help 
in communicating vnlh the learn 
captains 

Ar,r>0"llng to Spears, Indiana 
National1!, two lop funuiamars. 
Mickey Crawley anG Mary Berry 
received "fantastic prizes Irorn 
Junior Achievement Crawley, 
who raised St 500 20, was 
awarded a (our-dsy trip lor two 
lo Frooport. Bahamas Berry was 
awardad a 5500 shopping spree 
lor her effort* in collecting 
$1.022.40 for J.A 

Other sop performing individuals 
and their j A prizes include 
Lynn Johnson ($709) Dinner 
lor two n! the Glass Chimney, 
flow* Click (SHOO) - Qinnoi lor 
two at me Glass Chimney. Sue 
Cinus ($438.34) - Dinner tor 
two at the Milano inn. Tom 
Bare’ortl ($429.40) - Dinner lor 
two at the Milano inn; Debbie 
Washington ($321) - Dinner lor 
two at Stuart Anderiona. John 
Moore ($300) — Dinner (or two 
at Siuort Andersens. John Millet 
($248 44) - holiday ham or 
luikey. and Jano Wmurn 
($241 47) - holiday ham or 

conhnitod on page 2 

Charles Knox receives 
national award 

Charles hi Kno* vice president. 
Tower branch, lias been named 
one ol Americas Besl and 
Brlghlesi Young Business and 
Professional Men 
Tim award, presented by Dollars 
i Sense Magazine, honors me 
nation a most talented, watt 
educated and highly -motwAMd 
men between tho ages ot 26 And 

in nominating Kno* lor this 
award, Thomas M. Minor. 
chairman. Indiana National, said 
"Charles' pursuit ol tils 
p'Olessinnai career in bonking 
has been single-minded and has 
dlsnnquished Charles as a rnA|or 
asset lo Indiana National He is 
the intelligent and progressive 
manager of our Tower branch 
wnere ho supervise* a stall ol 25 
employees Under ms agrossNo 
burliness direction, this Finanlnl 
Centers assets nave grown to 
wen over SI 5 million dollars 

continued on pago 2 

7.18 
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The imagery on this publication’s cover 

fits a distinctive format. The bottom of 

the photo always bleeds, and the subject 

of the photo is silhouetted within rig¬ 

idly maintained borders. The logo is 

printed in two colors that are selected 

from those in the photo. Cover lines, 

set flush left, are placed in a box that is 

aligned with the trim area of the photo, 

providing both flexibility and consis¬ 

tency. Textile Rental 

Format: 

texture, weight, and thickness 

7.20 

The coated cover of this publication is 

enclosed by a second, uncoated sheet 

that is cut with a curvy edge. Cover 

lines are printed on this flap; when it is 

opened, the cover art remains 

uncompromised. Wigwag 

7.20 
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7.21 

PSNEWS 
1 iL Jl! Ji_Jl 

7.22 

# THE 

’“PULSE 
Japanese Delegation Visits St. Paul 

ll wus an interesting meeting 

of East und West as a delegation 

of Japanese physicians and hos¬ 

pital administrators visited St. 

Paul Medical Center on August 

15. Members of the Institute of 

Open System Hospitals (IOSH) 

of Japan toured St Paul as part 

of a fact-finding mission to the 

United States. St. Paul was one 

of only four hospitals nationwide 

chosen to receive the delegation. 

The purpose of the IOSH dele¬ 

gation’s visit to St. Paul was to 

familiarize members with our 

medical system, The group 

' : \l«amitv* l’—■! bps. 

to help “open” hospitals to 

practicing physicians. 

“The large Japanese hospitals 

are closing (their) doors to doc¬ 

tors practicing in the commu¬ 

nity." Yumikura said “In other 

words, a practicing doctor is 

not allowed to look after his 

patients, once they are admitted 

into a large hospital." 

Dr. Yumikura added that the 

group hopes to learn as much as 

possible about the relationship 

between the practitioner and the 

hospital 

During their visit to Si. Paul . 

*1. <*<•!.»t»;uirm r*«' •■■•(h a gr 

Logo 

7.21 

The logo is the dominant element on this 

cover. It is printed in a different premixed 

ink color for each issue. Note that the as¬ 

cender and descender overlap the half¬ 

point rules to unify the nameplate and 

that the base line of the date aligns with 

the bottom of the descender. Indeed, ev¬ 

erything aligns with something on this 

well-organized cover. Update 

7.22 

This desktop-created flag makes good use 

of drop shadows by integrating them with 

rectangular panels and second color. The 

shadows are printed 20 percent red, the 

12-point rule is printed solid red, and all 

else is black. CIPS News 

7-23 

All the elements on this flag are carefully 

aligned, making it very handsome, the 

has been downsized to match the width of 

the u, the rule above sr paul aligns with 

the serifs on pulse, and the vertical edge 

of the p in pa ul aligns vertically with the 

box rule around the text. The Pulse 

7- 23 



COVERS ^ 119 

7.24 

The logo and descriptive copy have been 

unified by stacking words under the styl¬ 

ized apostrophe. The full-bleed, full-color 

cover has trump’s printed metallic gold. 

Trump’s 
0 

7.25 

This logo shows obvious evidence of digi¬ 

tal manipulation. It is a playful experi¬ 

ment with the normal logo (shown inset). 

The modified logo is printed black on a 

yellow circle with remnants of red and 

blue around the edges of the letterforms. 

Dialogue 

7.26 

A highly structured logo can give an oth¬ 

erwise freeform cover the organization 

and recognizable consistency it requires 

from issue to issue. The mai in domain 

has been kerned to achieve optical even¬ 

ness. The open letterspacing of the 

LIFESTYLE MAGAZINE OF TEXAS MONTHLY 

perfectly aligns the width of the phrase 

with that of the logo, creating an effective 

relationship between two elements that 

should appear to belong together. 

Domain 

New to Know 
This Fail 
Season at a Glance: 

Movies, Theater, 
Music, and More 

PLUS 
Atop Brooklyn Heights 

Immersed in Nantucket Style 

Wrapped Up in Parkas 

7-24 

Innlniw 

dialEgue 
arts in the midwest 

7.25 

7.26 
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Protecting fish habitat 

A healthy economy requires a 
healthy environment. 

Our Common Future 
The Report from the United Nations Work) 

Commission on Environment and Development, 1987 

words, economic growth 
and development must 
take place within the 
natural laws that govern 
our environment. Jobs 
and environmental 
protection not only can 
happen together, they 
must, if we wish to keep 
our planet and ourselves 

alive. 

T 
environment can be 
simply defined as 
the place where we 
Iivp HP 

“Taking the 
idea of 
sustainability 
and putting it 
into action is 
difficult,” says 
Dennis Deans. 

7.27 

careful and we have to be 
conscientious. 

“Those strategies 
must include ensuring 
that industrial 
developments are 
environmentally 
sustainable.” 

And it’s here that 
Fisheries and Oceans is 
already at work, 
implementing the concept 
of sustainability through 
their fish habitat 
management policy. 

The fish habitat 
policy applies to all 
jQv*»jflr>jnent nroiects and 

7.27 

This elaborate flag shows how effectively 

overlapping unifies separate elements. 

pacific is given secondary importance by 

reducing its size and placing it in an oval 

on top of tidings, which can absorb the 

coverage with no loss of legibility because 

it is so big. The wavy logo relates to the 

whole by interrupting the perimeter box 

rules and the background screen tint. The 

original is printed in black, aqua, and light 

orange. Pacific Tidings 

7.28 

Flags are made more attractive when a 

clear hierarchy is established, monthly is 

not as important or as descriptive as 

Hartford, and this hierarchy is clearly 

communicated through typographic con¬ 

trast. Hartford Monthly 

7.29 

This example shows the integration of a 

logo with the name of the publication, 

which has been sized to match the height 

of the horizontal stroke of the cross. The 

publication’s title is a playful pun on the 

logo, which itself illustrates “insideness.” 

Inside Norwalk Hospital 

7.28 

INSIDE ^|j| NORWALK HOSPITAL 

Published for friends of Norwalk Hospital N-Acmlvr,December 1990 

Cun Mother manage? ... Eraltici/ionsfor aging loved ones 

Mimi/uUUii'ihrrnUltflf. uv womtvr 
<1 lit- ought in li,r mi bn nun any longn 

~<inuuUtad» mil,lilt ing at HU inn hr yrh 
inn/uiat M uiMI point do >1.111,Ilf IlK 

VuesHonn like ihnw ar wa* 
ur population gts)>, i-„ 

«pt>U*e» ami chlllhcii winy aUnn dwlc loved 
J11« '"!»• and keep going 

ntc situation is likely tit tomb us all «>u 
Tlih are.1 is aging tout tune* faster than die 
soic as a ssliolc. and die (rail dik'd)'' tale- 
giny ill residents user ms Is mushrooming 

I lit*' can SXXt Help a li ned tme .Mu) indcpsn- 
deni .mil when should )ou linenetie’ Is Had* 
.. ‘ "W normal. or Is li a symptom oi 

Hie petspsxilsv id .slier* is needed, stn 
IM Diamond, because idlen family can't see 
dctkie. that nus lx- mote cOswus to uuBulen 

tki llie isller liand. JOtnclIinrs a child be- 
HneOMier htthcitmio inenially incotnpe- 

ing loss or skis' elft\ls. f medical ion I maybe 
s■ nmdiuililg 10 Ills* confusion of die parent 

Alicr die Inlmslsv messing. Dr. DlamotKl 
evaluates dm e.stcm nl llie (snlciHV fuiMilnnd 
ike line, and any undcrly I'k) tame. 71k cumul- 
unlon, howe-rer. is miMt, more dun dtagitsi-%1* 

AND die family,' she vn> Supporting ami 
guiding ihi-family eiinsnirer* as well.a. dx-(rail 
elder Is vital, to enable die aging person li> 
continue 111 functlnn In tbit community. 

Al/helmcr*' Wlur step* on 

i i d quality of life' 

7.29 
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The logo of any publication deserves cus¬ 

tomized typography. This minimalist ap¬ 

proach is quite effective, imaginative, and 

appropriate for the word being illustrated. 

Newsline 
0 

7-31 

This logo is designed to emphasize the 

word adept, which is an acronym for the 

organization’s name. The triangular panel 

always bleeds off the head trim and over¬ 

laps the artwork. Adeptatiom 

7-32 

Positioning the logo vertically is very dy¬ 

namic. A logo need not be run horizon¬ 

tally across the top of the cover if the pub¬ 

lication will not be sold at newsstands. 

Note the carefully mitered kerning on 

enterprise with its chopped-off serifs, as 

well as the placement of the volume, 

number, and date. The logo and all rules 

are printed dark blue; all else is black. 

Enterprise 

NEWSLNE 
COLUMBIA UNIVERSITY AVERY HALL NEW YORK NEW YORK 10027 

COLUMBIA 
ARCHITECTURE 

PLANNING 

■ 

PRESERVATION 

NOVEMBER '90 

7-30 

7-32 
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Good News 
Nuggets 

JL wjmw Park Mtinjjpn. 
have lni'ii itimirtl in key litu’li 
mm. Mark RliJojn I* uuiv in 
liuiR* in MilinmoiMsu-l. wlillr 
lilmin Dui'liii'roum who 
dime- in CoillWCUeul fluni 
l>uu'lif»> Ciiniiiy Now lurk 
lias if.kcn ivmmmul m Mur 
wikkI ImI.iiIiI tWIlli'lllums 
arrival I'aul OConnell 
van iviurn in I'uinjm I',irk 
(pnri nl wkuli hail in In iliwril 
in Ills linenn’i iiiui (in 
I'liRlimti din n'MIinc III* iviirli 
a* t>rtlii.iSil|M'ivi«ji 

Now llml (lie liitmiii I’dlurrUA 
IHvl«|i>n )«* iMinplijIcJ a 
suriuri sum's til lin' i'miiiuvu- 
-in Miver ili.umiRv liasln, n will 
hi'lllll Wi’lk -in till' Qiiinmpun 
KiHiinnil I*'Mi t i jirfmlil 

vnata in tiuvyv KHsirrauv* in 
I In' 1'onnm'tn'ui V alius. 
Kinliennc a wiilr niiiri nl 

tin; 1’ijnrr aini Mill llnnil 
diiiiii'i projiil in Mwi inuttui 
alnjr iwo vimtn nl planning mil 
JiSIRil. I*ahum in b. ton- 
ytrnt.Hil. file (inijril in nl Ill'll 
PHI* ami ills I iSDA Sill 
CniiM’ivaitiin Viviie am 
luriliiin. uill vnn mnn ilvan 
Si* million ll wilt mem vnirenl 
iimtiuli uriil pravulp llrwrl 
prnleillim I" a(i liinuiiiR 
mriiplir* mutv. -»0 privaic 
tuTiK*. fnv aniiiiri-. .uni |wi< 
yu* tuniimv II will aim* 
i IiiiiIikiii' Main Mri'd OiukIIiijj 
in direr liHUliuuv 

Viiin propcnwi imalUnR OtH 
jiii", mv« pun liatvrl Iij- DM1 
llllbpAM war Ilnur nl iboiu 
wflh iIn- help of r.Mupi'inltriR 
cillllirti, atinrilitiR in ( luirlr* 
I kit'd S>imi<ir ut I,ami 
Ai i|uitliniii anil MaiUKi-nimr 
l hiM iiKtiulr- SiRi-a Kavlnt’ in 
Salisbury. rill- IVipii’imiH'k 
Valley in t'riilnbiiU, and 
prupciiy ainutiiiy ilu Orem 
Mtadiwt ln kml.v Mill. 

! v Di:i' ntlRTiml, a plan Inr 
liitlv 11a1lii115.1l 

j metilifll wain al a vi'iv Imv 
mil. (rom nirdu»tpruvulcr» In 

j lepal t'al. liny I" til I lut 
romiurd limiting approval 

i limn lil'A Tiiit will ,n,ll)lr a 
; small miw .Kill. iiiiM loJeralll 
j hiiided, u> tixuv.ui pruhli'iivi 

lilamilH'il llinni|.|i rile irasklUR 
j (Ulliei llutu lla.ilu: In innuilnr 
■ die tlnv.iNiiuli of ipmliral 

(actinic* in CunnetlKin 

w ll.-i||tlM|l III Ilu 
DHP niivy Ini. an iicil in f.nn* 
Titt’lU'llI ami lud Inrell illjl 
call'll W* Mar) Drmptrt, 
widow ol t hivcrnor |nhn 
Drinpicy. Inr Wlirnir rhr trail Is 
named. 

A W'lnul toiculI'll vevull 
wirli iht lupaeliy mninnlinr 
Ip'll and aliellllsh as w all as 
vs ali i ipmllly In l.riiiJJ Wand 
Sound, die ItV John Dniipart 
liRau wnrk nmilui imir a 
livin« marnit rr~niiriv auivry 
In Sepli'ml'i'i1 

dertaum Mu niiiii i>- K.ituir 
III. Ciuuiix'ilvm unverimr »hn. 
In i'lnV, eliiimplnned die 
t nnni i ln ill I lvan Wilier At-| 
line ill llir curlin' and inn.i 
vtniipivlwmlvi siaie w,nor 
ipulllly laws m die nailnn 

Ai ilu Iroui's llt'dlvallun in 
Annual fmvenior William 
fi'Nrtii somnunieil that ll ii 
listed up In I lie name 11 w as 
lu "ir Rum. -ii will do a Rival 
fnl) nl pinleiilny. I lie wains ill 
I our Island Hound 

the lllircuu Cl I'ltlierlfm and 
Wildlife lud ptimarv coRnl 

tuliee liver detiRii and trip* 
airiKiinii -■! ihe uwl Nasal 
aii iiiK-iis in Wixanun Maine 
planned an ahiiiionilii tlrunur* 

^pilll lahmaloit *p.ve Inr (Inr. 
\ml Hunk,, (nr li'Ul, at well a* 

an .in.i) of v i.'iilifu eipnp 
inriil I wn i rrw men and dim 
Klemltl- .ice tipi, led in he 
aliuanl on most trips 

Ihilli Inr Soj-dah. Inv in 
IWaRoiila. Mississippi, ll was 
Uirneil over 0> Imir (UIP 
•nallvr* In knt.lulv 

Hortnjkdie Dill’ crews tail 
lor Iniint'. Iht* em ounlered 
inirifKiard U'lmu sews Dave 
Simpson ol f lalivrtmr aap lie 
waslm|iu-t«-dhyilieboil 'll 
hnmllcd die wcaiher heller 
duo ms slomiirli did.' he 

The ItV Dempsey laker mw 
(rom the +!• foot James I' 
tialliiRiin II wlnuli was used lor 
puHiiloruiR m die past. In all. 
Dl'fP own) 117 liofil*. iviriRInR 
(rom rm tmjts in die «V 
IVmpsey. irittiidlrw llnwn ustil 
hy fliherles. law enfoiiemem. Cuks. wilier "uinajptmeui. and 

wing wifely 

Ten Priorilies 
Set for DEP 

nmiiiitslimei l.ei/lr. 
eoiitffiei) Jins piike./ r.-e 
prlmlilri /pi tpriiul imounai 
Ihls,vein iiinit-sif phriii 
P'c/nrol hr fiuli DM1 Unroll. 
Inv i>i« Ji>r Ihf jinl hmr. ike 
Iillijnr iinii.llivfs loiderwiiv III 
Om |Ki'(in.mv T/ie(eufopn.a 
vlinnai hi Ike C .aiiialsiloiifi 
limilhest pliKiv artl/lf Kll/.o 
Impnrlruil envimumenirr/ and 
iiuonOn'MinU pt'lnillle.i for Ilu 
Dp/’ Ihry ore ns /o/lrnev 

hWIRONMIiMAi 
PRIORI 1 11,H 
1.11 OR Island Sound ManaRC- 
meni Adopting a ti:ni|irehrii' 
ilvc lire MraltRy IneltidiriR 
atiiviiK’s ranyunrs from WTnie- 
Wnlfir irrjlmeni in walrtfowJ 
III min,mill', p- a: die Inp of (Jils 
yon's list. 

l and ( onstrvalitin hr 
■Managemem - f»!.t' h.v, many 
leRulflliily jHiWrrs dial affpvi 
ianrl ptc anil is a major owner 
nl laud resollli'ts in die slair 
A Did* t ask l;ori;c wilt dewlup 
a land curiservaluui siralepy, 
prniuiiilhg rcgusnal ami muln- 

. mu lulled «n page 2 

VVa. 1, No. II 
Ai ri.M.s, I I'M 

•l Pcnratsnnv 
Pmiiiidji rai 
CiissteJlm; 
Urniirrsu.vi nl 
I'Mijoswivrar. 
Panitdiius 
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This downward-pointing logo rests in 

open space, which contrasts with the exo- 

skeletal format on the rest of the cover of 

this tabloid publication, dep, the period, 

and the horizontal rules are printed light 

blue; all else is black. DEPtoday. 

7-34 

A publication’s logo configuration must 

be applied to the department heads for 

consistency. Graphic embellishment has 

been used to unify this logo (on the out¬ 

side) with the department heads (on the 

inside), creating a potent visual personal¬ 

ity for this tabloid. Paper Age 

733 

James River Plans Major Restructuring; Approves 
$97 MM Kalamazoo Expansion 

By Mark McCready 
Ed I Mr 

Junta River, in a massive reshuffling. 
ol1 its corporate siruelutt;, h;« luioouncenJ 

plank to shed assets with annua) sales of 

SI .3 billion to improve proltta'jil i.y anti 

BHi 
Startling Strength 
in Tissue Field 
Exerted by James 
River Corp. 

By Ward C. Williams 

papers operations at West Umi, Ore. It will 

also reduce its stake in the Marathon. Om,. 
pulp tnill front SO percent to 50 percent, as 

well as ts'httt down or scil its less comfwtitiv'e 

Industry News... j 
Oalshowa America 
Plans Recycling Plant 
At Port Angeles 

Responding, to customer demand. 

Dai,shown America’s Port Angeles, Wash,, 
ground wood spceittUies mill is seeking per¬ 

mits from the Washington Department of 

Ecology to build u 540 million recycled 

pajxrr plant for start-up in 1992. The recycl¬ 

ing plant will be the first telephone direc¬ 
tory paper recycling facility in the U.S. 

fnciijiy w))i r«,-vcle """'sorini. 

Federal Gov’t Expandn 
Use of Recycled Pape 

U.S. Sen, WeniMI H. Ford IKK 

chairman of the Joint Committee on Prii 
ting, rccenlly released new recycled pap 

specificat ions allowing the federal gove 

merit, for the first time, to buy recycl 

pajKT for copiers, laser printers and it 
tlonery. The papers will be reQuired to « 

tain mandated quantities of secondary fil 
obtained ftorri iKHtcomurner waste pap’ 

734 
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The type in this logo is printed red, set 

flush left and enveloped by a field of 

black. The department heads echo the flag 

by being similarly placed in consistently 

sized fields. Nation’s Business 

7-36 

The flag for this monthly is placed in any 

location that is convenient to the imagery. 

It can appear as either a “solid” or a 

“transparent.” Colors are selected from 

those in the imagery. Note how the am¬ 

persand hangs beneath the base line, im¬ 

plying “underneathness.” Brake & Front 

End 

Family Firms: Annual Guide For Small Firms To Share 
Growth With Control New-Truck Buyers Winning Strategies 

Family Business 

Teaching children the joys of work, financing 
growth while keeping control, and learning from 
the second genemtion. 

I | 11111———i— 
Never Too Young Far The Jo 

! Un Sharon Xclltm 

Managing Your Small Business 

Help for cash-flow woes, new thoughts on business 
plans, and tips for trashing waste. 

tty ttnu!/onl A. McKee 

735 

A HAHCOX PITBLICATIOS 

Complete Undercar Service Magazine • July 1986 

Strut work: Strut tools: 1986 Dodge cars and 
a refresher course Here's a sampling trucks - what‘s new 
to help you f of what’s available and what’s the same? 
repair or replace 

Height sensing valves: Brake parts 
Compensating for Buyers'Guide 
the crowds 

Inside Sohio's ProCare 

736 
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Illustrations 

7-37 

This publication always runs a full-color, 

full-bleed photo cm the cover. Full-bleed 

photography is especially desirable when 

the subject is photogenic, though it need 

not be the world’s most beautiful islands. 

Note that, even with this exquisite imag¬ 

ery, cover lines are still used to draw the 

reader inside. The logo’s colors change ev¬ 

ery issue. Islands 

7.38 

A nearly life-size, full-bleed face always 

appears on the cover of this publication 

because vis a vis is French for “face to 

face.” The theme is continued throughout 

the issue with a regular series of inter¬ 

views, each starting with a head shot. The 

life-size portraits on these covers are star¬ 

tling and editorially expressive. Vis a Vis 

7- 39 

What do you do if high-quality cover art 

cannot be guaranteed every month? De¬ 

sign a format that makes the primary vi¬ 

sual small but still eye-catching, even if 

the artwork is a publicity shot or taken by 

an editor rather than a professional pho¬ 

tographer. This publication’s cover for¬ 

mat calls for the photo, usually of a piece 

of automotive hardware, to be silhouetted 

on the top edge and bled on the bottom 

and both sides. A smaller portrait accom¬ 

panies a pull quote and the cover lines. 

The top background and the logo colors 

change for each issue. Automotive 

Rebuilder 

7- 39 
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740 

Concept covers illustrate a complex point 

by combining two or more symbols to 

provide a fresh slant on an idea. An audio 

tape, representing the process of inter¬ 

viewing, is painted red, white, and blue to 

resemble the Texas state flag, which rep¬ 

resents the interviewees. The result is inte¬ 

grated with the three-word headline in a 

simple format, showing off the concept 

with unadorned directness. Texas 

Monthly 

7-41 

Sometimes an idea is so powerful that the 

best way to express it is with type. This 

publication, which is very aware of typog¬ 

raphy, relies on all-type covers with some 

regularity. But each is given a unique de¬ 

sign to look quite different from the oth¬ 

ers. New Perspectives Quarterly 

Cover lines 

742 

Cover lines should be typographically 

consistent to look “of a piece” and to re¬ 

duce clutter on the cover. Here they are 

run across the head of the page. Only fea¬ 

ture stories are listed, to attract readers 

with the most substantial “appeals.” 

Medical Economics 

March ii«o ,42 

SPECIAL ISSUE 

740 

HELD I oiLEM*. 

;hools MustIntfiiuj 

ILL HfiHlG, Sch 

s-tills Mismatch 

Beta" BMY 
iltiistel Choice 

LflURB CfiURtSS, More Parenting. Hoi More 

EDUCATIONS 
*3 

£ i/> 
CO 

3 

Moneg BARBARA 
EHREHREICH, The 

Hour-Glass Society 

JRll CLINTON, Repairing the Family 

HEHRY CISNEROS. Four-Tiered 

■Education KLU1H PHILLIPS. The 

Collapse of the Middle Class RRY 
MRRSHflLL. Third lata liters far a 

Third World Economy J. RNTHOHY 
LUKAS, The Middle Class Flight from 

Public Schools HE1L POSTMflH, The 

Antidote to Initialization [UAH 
1LL1CH, The Uinegani of the Text 

MIS PIERSON!GARDNER, Wife 

741 7.42 



126 TYPE IN USE 

AMERICAS 

ECOTURISMO: UNA SANA INVERSION 
PARA LA BIOSFERA 

fiNCUFNTRO BE DOS MARFS f:N LA BOCA DM AMAZONAS 

$£ BUSCA ,.. LA VfcRDAD SOBRF BUTCH V SUNDANCE 

NAVQGANDO FOR PAN IASI A fcN El SaO XVI 

UN SGLDACO ARGENTINO TRANSPIRE Al UENZO 
E TEDIO Df LA GUERRA 

7-43 

These cover lines are set as continuous 

copy at the bottom of the page, with red 

bullets separating the items. This oversize 

magazine is 9 by 1* „ inches, with the im¬ 

ages printed in four duotone combina¬ 

tions (black plus another color). i-D 

7- 44 

The title of the cover story (on ecotour- 

ism, or seeing the wilds - such as this 

royal flycatcher - firsthand) is set bold, to 

stand out from the other cover lines and 

to act as a caption, placed beneath and de¬ 

scribing the photo. Covers can have only 

one cover line or as many as six; more 

than that overwhelms readers. Americas 

7- 43 7-44 

7-45 

7-45 

The cover story’s line should always be set 

larger, in contrasting type, so it will be 

seen first. The cover lines can be set flush 

left or centered, as shown here, depending 

on the requirements of the photo. Note 

the additional cover line in the upper 

right comer. Travel Holiday 
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746 

An ingenious system of alternating flush- 

left and flush-right copy with images 

blends verbal and visual incentives to 

j open this publication. The tight minus 

i line spacing in the primary cover line 

I darkens the color of the copy and makes 

it stand out. Intercity Magazine 

747 

| These cover lines are connected to the 

edge of the page by a horizontal rule, 

which is printed in the same color as the 

logo. A complete contents listing is shown 

on the back. Note the distinctive logo ty¬ 

pography and the use of textured pattern. 

This cover is printed in pastel colors, with 

a full-color photo wrapping around the 

spine. Pebble Beach 

7 
October 1990 

I he imgcizim1 
for the First ( 7.755 

business traveller 

magazine 

HOGG: 
CUTTING 

COURTAULDS 
TO THE 

CORE 

Following 

on from .1 

hard act: 

Waterhouse 

on columnists i 

WW.KMt 
<• K«Mt 

rtMM DcKtl Cam»»y 
PMtlr: e»«n CtiitoM* K»u 

747 
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interest 

Taking on the ’90s 

748 

A single cover line is knocked out of a 

screen-tinted area of a full-bleed photo. 

The date, placed vertically in a bar of yel¬ 

low along the spine,.is a nice detail. 

Interest 

749 

The addition of page numbers turns cover 

lines into a contents listing. The horizon¬ 

tal rules, added to define the column 

width, and the headlines are printed 

purple. Eye on LSSI 

7.50 

This simple contents listing is designed 

not to fill all the space available. It does, 

however, contribute to the handsomeness 

of the cover and give brief descriptions to 

pique a reader’s interest. Newsletters of 

fewer than eight pages probably do not 

need a contents listing, as readers find it 

easier simply to leaf through the issue. 

With four-page newsletters, readers do 

not think of page 3 but of an inside back 

cover. Network Newsletter 

7.48 

Eye on LSSI 
Culheian Atrial Services (if IIIIWK . 4 ...... > , ....... 

NETWORK 
NEWSLETTER 

In (tils Issue Understanding Hispanic Culture far DnjlVwo >■! Matsushita Education Center explores 
a new dimension in training 

749 

issim. 

Oaju Imiil1 pg. A 

lyjtewvlxpmpg. 11 

7.50 

1* ^ 
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The contents listing, flag and date, vol¬ 

ume and number are printed black in 

the center of this cover, which is pre¬ 

printed in full color. A certain sameness 

is evident issue after issue because the 

artwork does not change. However, this 

publication is issued only three times a 

year, so sufficient time passes between 

issues to make the new copy’s arrival 

noticeable. The ALAN Review 

7- 52 

The cover can actually be the contents 

page, as this publication illustrates. The 

space is divided to make each story 

findable, and artwork is used to attract 

readers to select stories. This publica¬ 

tion has a great deal of editorial mate¬ 

rial, so it continues its contents onto a 

gatefold. To save space, it uses a some¬ 

what less flamboyant layout on the sec¬ 

ond page. Folio: 

I t Millie in tile Novels of Sue Ellen BrhfgMtl 

3*1 Jim Wuync Miller's Wmfoniut 1 hum fin! V l no(W |. l j lirtun 

mam 

4 ii-%Se / m j. 

ALAN 
REVIEW 

1 My l ife in Fiction »*• 

6 A Bridget* Sampler v<- /v. /,Vnq>/n 

8 Sue Ellen Bridget*: An Appreciation lIMVin Iw.yHil'In-r mteut Tat tliflpk 
IOsoiuIh iii literature fur Young Adults: 

The Novels of Sue Ellen llridgrrs ,<h»*/ 
■™^|j - “——.w/btiliKTS'Mur* 

*V*\ 
\ 

7.51 

Folio: 
Executive compensation: 
Just rewards 124 
It » nut w much what is fair or wbjtt s»HtK>one is snath that 
deiemmM's t-mt uiHe wmpemmm l«»* %im <« 
package «» au itmjitish 

Connecting the dots 
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«!»jt !ms *.synod a .nmal <HiMh« 
-K {WgMirO «i«! ado ft'«ers >»W> 
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There are two ways to read a publication, front to back and 

back to front. When readers work back to front because, say, they 

enjoy checking regular sections before the feature stories, they are 

satisfied to discover stories as they progress toward the front of the 

publication (fig. 8.01). Readers who work from front to back, on the 

other hand, are more apt to pause at the 

contents page for an overview of what the 

issue contains before leafing through it 

(fig. 8.02). They prefer to discover the is¬ 

sue in the order the editors have pre¬ 

sented it. 

Because the contents page is often read 

after a preliminary scan of the issue 

(fig. 8.03), it provides the reader with a 

second chance to discover an article. The 

contents page should therefore present 

the article titles, summaries, and images 

as appealingly and intriguingly as pos¬ 

sible. 

The contents page - or a briefer con¬ 

tents list in newsletters - is essentially re¬ 

dundant. All its information is contained 

elsewhere, in greater detail and with more 

hooks to catch the reader. So why would a 

reader - or a designer - spend any time 

on the contents page? A good contents 

page must, at the very least, be a clear, 

simple guide to the issue. But it can be 

more than that, hooking the reader with 

its own abbreviated persuasive appeals to 

turn to a story opener right now. 

The material on the contents page 

must be organized in such a way that it 

builds excitement and anticipation in the 

reader. It should communicate the issue’s 

worth, value, and fullness as well as its ar¬ 

ticles’ locations. Ideally, it should whet the 

reader’s appetite for the issue. 

Fullness is not the same as busyness. 

Fullness suggests depth and quantity, 

whereas busyness is a symptom of not 

having chosen a clear hierarchy of infor¬ 

mation. A busy layout has too many ele¬ 

ments jumping out at the reader, result¬ 

ing in none of it being noticed. It repels 

readers. White space is as important on 

this page as on any other. Design some 

emptiness into your contents page. 

The first step in creating a good con¬ 

tents page is for the editors to decide what 

they want the page to accomplish. What 

should it show off? Which elements will 

be emphasized? Flow wide is the range of 

subjects covered? Will there be brief de¬ 

scriptions of the articles, or will headlines 

stand alone? Will there be visuals? Are the 

authors’ names more important than the 

titles of their articles? Is color available? Is 

more than one page desirable or possible? 

The contents page must be easy to use. 

Clear typographic organization is the 



CONTENTS 131 

Exotic Digger Bees Jerry Hopkins.34 
Wild Rockies Scott Salter.37 
Shopping with the Queen Nana Watney.41 

8.04 

34 I Exotic Digger Bees Jerry Hopkins 

37 j Wild Rockies Scott Salter 

41 j Shopping with the Queen Nana Watney 

Exotic Digger Bees Jerry Hopkins 34 
Wild Rockies Scott Salter 37 
Shopping with the Queen Nana Watney 41 

8.05 

34 

41 53 
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8.07 

most important aspect in attracting 

readers. Article titles should jump out 

and page numbers should be placed 

near the headlines to avoid confusing 

gaps of space. Leaders, or rows of dots 

used to guide the eye across expanses of 

emptiness (fig. 8.04), are less effective 

than folios located immediately before 

or after story listings (fig. 8.05). 

Contents pages can be type domi¬ 

nant or image dominant. If images are 

used, recycle color separations by show¬ 

ing same-size details of images as teas¬ 

ers. Photos may be neatly organized 

vertically up the side or horizontally 

across the page’s top or bottom (fig. 

8.06), or placed in a seemingly random 

pattern to contrast with structured type 

(fig. 8.07). 

Emphasizing some elements, and 

necessarily deemphasizing others, cre¬ 

ates contrast, which attracts readers. If 

all elements are treated equally, the 

page is gray all over and is more likely 

to be skipped. Clearly organized ele¬ 

ments make skimming the page easy. 

Contents typography must exhibit ob¬ 

vious hierarchy. Titles must be worded 

exactly as they appear on story openers. 

A change in the headline wording from 

the contents to the opener causes con¬ 

fusion. 

The contents may be on the cover. 

The difference between cover lines and 

a bona fide contents listing is that the 

contents gives page numbers. Cover 

contents listings are nearly always sup¬ 

ported by a complete contents listing 

inside the publication, because an issue 

usually contains more elements than 

space can accommodate on the cover. 

The contents should appear on the 

same page or, in a newsletter, in the 

same place, in every issue to make it 

findable. Some readers will turn imme¬ 

diately to page 5 for the contents if they 

are conditioned to do so. Four-page 

newsletters do not need a contents list¬ 

ing because the document is so short 

that readers find scanning the actual 

pages easier. A possible exception to 

this rule is four-page tabloids, which, 

because the page size is 11 by 17 inches, 

contain more stories per page and may 

indeed benefit from a listing on the first 

page. 

As the examples in this chapter 

affirm, information on a contents page 

can be organized in many ways. What¬ 

ever system you adopt, it must provide 

an immediate inherent visual indication 

announcing what this page is: a well-de¬ 

signed contents page does not need to 

be labeled “Contents.” 
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All type 

8.08 

Newsletters have contents sections, usu¬ 

ally somewhere on the first page, rather 

than full contents pages. This all-type 

treatment, located at the bottom of the 

tabloid’s first page, features large page 

numbers and reiterated headlines. All¬ 

type contents must contrast sharply with 

the text and headline type to be visible on 

the page. PC News 

8.09 

This newsletter’s contents section is lo¬ 

cated just beneath the hag on the first 

page. Notice that the contents elements 

align with the three-column grid, giving it 

a unified, handsome appearance. The sec¬ 

ond color (purple here) changes with 

each quarterly issue. The two horizontal 

rules, the date, the page numbers beneath 

the contents listings, the captions at bot¬ 

tom right, and the duotone photos are all 

printed in the second color. Executive 

Update 

8.10 

This is a sixteen-page full-color newsletter 

printed on very good paper with a typo¬ 

graphically flavorful contents section on 

the front page. The copy is broken into 

three styles: page numbers are white on 

the light tan background; titles are bold, 

condensed sans serif in black; and de¬ 

scriptions are light sans serif in black. 

Step-by-Step Electronic Design 

8.10 
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The hierarchy of information is quite 

clear in this example, with titles on the left 

above the dotted line, bylines on the right 

beneath the dotted line, and big folios 

centered. Such organization provides 

simple logical differentiation among 

kinds of information. Adeptations 

8.12 

This contents spread lists features on one 

page and columns and departments on 

the other. The feature titles are repeated 

on the cover with page numbers, making 

it very easy to turn immediately to a topic 

of special interest in this learned and pur¬ 

posely dry professional publication. A 

different screen tint is surprinted on the 

cover and behind the center area of the 

contents spread of each issue; here, it is 

yellow. Journal of Cash Management 

Hie Journal o( Ihe 
Association lor the Development of Electronic Publishing Techique 

Issue 10, Fall 1990 

Editor’s Message 

PAGE 

2 
Ask Mr. Mike 4 

Developers Take Note 6 
Issues & Options: Training 

desktop publishers 

i> 

Two Views 11 
Working With Service Bureaus 13 

Technique: 
Pushing New Tbys to The Limit 14 

Users & Uses: 
What is a Desktop Publisher? 18 

How to Join ADEPT 21 
The 12-Week Miracle: 

Magazine Publishing At Medill 22 

by Michael Waitsman 

by Mike O'Brien 

by Michael Waitsman 

by C.J. Metschke 

by Marcia DeFalco 

by David Doty 

by Kathy McClelland 

by C.J. Metschke 

by Kathy McClelland 

Journal of, 

Mafi^nnent 

Journal of 

M*W3wk l«H» ;o. N'aohciJ 

15 The Social Security Administration's International Direct 
Deposit Service 

21 Viewpoint; Art altemati ve approach to ACH/EDI 

25 Focus on coping with change 

34 Non-hank vendors; A growing force in the treasury 
marketplace 

Muy/June 1990 • Volume 10, Number 3 

41 Directory of non-hank vendors 

50 Communications in a centralized cash management network 

Pius: 

56 Shon-Tfcnn Notes 

60 The Banking Scene 

l ■ S2 Global Cash 

15 

21 

25 

The Social Security AdrolnEstrafloB's Internal; 
Michael I). Inluisoil and Irenes. Gold. Social St 
I 'Mil UlC Social Security Administration offered 
les in foreign countries, their monthly payme 
reduces! by bank processing fees. The audio___ -r..... 
Innovation in Treasure- Management Award Program, lull huw their rcnontlv 
Implamoolud overseas direct deposit program saves time mid money for 
both the SSA and beneficiaries 

Viewpoint:'An alternative approach to ACll/EOt 
Aimes F. I.nrdnn 
For seven years, EM tochnology has been available but underutlUred. To 
rectify' this initiation, the author proposes a Wartlmusv alternative that 
winibinwi the best fimtures of GDI while overcoming tts logtSucai obstacles. 

Focus on coping with change 
A group of corporate practitioner* and bankers mm at llto I Oth Annual 
NCCMA Conference in Nasltvillp to discus* coping with change How have 
spin-offs. acquisitions. restntritirtngs — men natural disasters - affected 
thdlr jobs? VVhnt roles have banks played in tlicse changes':' Huw can cash 
managers prepare fur changes yet to come" 

34 SSS 

41 

50 

mid the one ultimately rJuismi. 

they support and the risks their 

The Banking Scene. The role ol 

Calendar: Semiwtrs. conference « meetings 

Keeping Posted 
Cash .Management Ink Costal. hang's - first it was delivery standards. 
tlUS time U'v ruler: the (LAO IdenUflns security trouble-spots in Fed Wire 
CHIPS and 5.W I.F.T. hankers would dump tho FDIC's wo hiij-io-fuil 
Polity: huw bankruptcy legislation piny help ihu swaps market. 
CunUmiinglai: i.imia Stanley compares Urns I 2-3 versions 2.2 and 3,(1 
using » forecasting model (torn the NCCMA's book and software package, 
into* for Vrtasury Manager*. 
Hlillkallou How much are corporate KDI cuurtllnators paid? 
latbcvinrkelulttcc Ami-fraud products are protecting hank and corpo¬ 
rate computer security : some Onus are pluming in Federal corporate taxes. 
Follow J.a.&.tcct|»Mick Former t S DUtrict Attorney discusses ethics In 
today's business world, 

tildes to Advertisers 

60 

62 

|2 1,1 I’AHTMI ATS 

68 

70 

80 
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13* ELLE-MODEU 

Seiden-Dessous 
160 MONICA BRUCCOLERI 

DieMailander 

Modemanagerin tiff net 
Ihren Kleiderschrank 

198 SIGNAL! 

News und Trends 
furdenJanuar 

BEAUTY UND 
GESUNDHEIT 

TIO MERRLICHE 

AUSSICHTEN 

PflegeturdieAugen 
122 SCHNELLE 

SCHONMACHER 

5-Minuton-Tps fur 
Partyganger 

140 BEAUTY NEWS 

142 NATUR-ELLE 

Oko-Weine fur Kenner. 
EnorgiederZukunft: 
Wasserstoff 

PERSON-ELLE 
34 PROMISMIT 

PERUCKEN 

Alles Kunst 

DASNEUE JAHR 
ERFOLG 
UNDMEHR 

20 ELUE-STUOIO 

OieAufstoiger 
desJahres. 
100 Erfolgsstories 

30 DAS ENDE OER 68ER 

Abgesang auf eine Ge¬ 
neration. Von Brigitte 
Seebacher-Brandt 

54 ELIE-DOSSIER 

ESOTERIK 

Der Boom der alien 
Weisheiten Und was 
davon zu halten 1st 

62 GE5ELL5CHAFT 

GESUCHT 

Gregor von Rezzori 
uber die neue Society 

66 CYBERSPACE 

Techno-Trip indie 
Zukunft tecnnischer 
Welten 

136 NEW-AGE-MEDIZIN 

Alternative Therapien 
ImVergieichzur 
Schulmedizin 

153 ELLE-HOROSKOP 

1991 -JahrderOber 
raschungan. 
Was die Steme Ober 
Uebe. Erfotg und 
Gesundheit verraten 

KULTUR 
ELLE-CLUB 

38 MUSIK 

40 KINO 

42 THEATER 

47 BOCM 

48 KUNST 

50 CREATIV 

75 PRETTY WOMAN TEILII 

Eine Fortsetzunga- 
Geschichte 

80 HOMMAGE AN BERLIN 

Wolfgang Joop uber 
seine groBe Uebe 

LIFESTYLE ' 
130 ELLE-IDEE 

Astro-Accessoires 
144 ELLE-HNANZEN 

Sammlerobjekt: 
Thonet-Mtibel. 
Aktie aktuell: L'Ordal 

146 TOTAL BEKNABBERT 

Bekenntnisse eines 
Chips-Junkies 

166 ELLE-DECO 

Pomp und Prunk. Das 
Schdnsteaus ELL£ 
DECORATION No. 3 . 

190 LEO'S SOCIETY 

Angesagt Oder 
abgemeldet 

192 SMALL TALK 

ESSEN UND 
TRINKEN 

170 WINTER-FEST 

Herzhaft Kdstliches fur 
kalteTage 

174 CHAMPAGNER-ZEIT 

Das Wichtigste Ober sin 
prickelndesThema 

175 ELLE-REZEPTKARTEN 

RUBRIKEN 
5 INHALT 

6 IMPRESSUM 

lO EDITORIAL 

16 LESERBRJiFE 

196 NUMEROLOGY 

197 HERSTELLERNACHWEIS 

197 BE5TELLCOUPON 

200 VORSCHAU 

MODE 
86 TRENDS 

Neues Lebenfuralte 
Schachteln ' 

88 ELLE-STIL 

90 LA PARI5IENNE 

Kiassisches in 
SchwatTweiB 

lOO SYMBOLKRAFT 

Schmuck. Sterne 
und Kristalie 

104 ROLLENWECHSEL 

Imagewandel mit 
Perucken 

04 KUNTERBUNT 

Farbig. grell, verruckt 
124 FALSCHE SCHLANGE 

Reptilien-Drucke 

REISE 
180 MEIN ABENTEUER 

Rallye Munchen- 
Marrakesch. 
Mit 400 Mar.nem 
durchdieWuste 

186 GEHEIMADRESSEN 

JANUAR 1/91 

linttfl Evangelista, 25, ist Halo- 

Kanadicrin and - nach Meimmg vteler 

Modefologralen - dm schonslc Mo- 

dcl dec Well. Mil ihrem Kurahaorjchnitt 

Idite Linda vor einiger Zeit emeu 

wahren Boom aus: Somtlicbe Beoulys 

Ironnlen skh von ihren longen Mah- 

nen. Linda lidgl eine weiBe Hemdbluse 

von Bemd Berger. Fran Cooper fOr 

Kramer and Kramer schminkte sie mit 

Produkten von Eslee Loader. Lid- 

schoflen: Duo Hr. 07; Rouge: Nr. OB 

"Apricot Gleam"; Lippen: Nr. 63 

"Heofhormiit Pink". Frisun Oribe fur 

Oribe. folograf; Antoine Verglas 

£ L i. F 5 

8.13 

Big, bold headings (such as das neue 

JAHR ERFOLG UND MEHR, MODE, BEAUTY 

und gesundheit) are printed solid warm 

red, helping to create a distinct hierarchy 

of information. The simple flush-left and 

flush-right settings create a clean page, a 

notable achievement given the many ele¬ 

ments that must be included. The hand 

image is lifted from a story within, but 

having no caption, it is used here purely 

as decoration. The very glamorous por¬ 

trait is a reproduction of the cover photo 

with a detailed caption listing the makeup 

the model is wearing. Elle (Deutsch) 

8.14 

A 9-pica/22-pica/9-pica column structure 

gives this page a vertical stress. The con¬ 

densed Univers folios contribute to the 

vertical feel. The features are given em¬ 

phasis with brief summaries, whereas 

departments are merely listed by title. The 

lone image, which upsets the strict sym¬ 

metry of the typography, is positioned on 

the outside, visible edge of this verso (left- 

hand page). Its caption, the 22, connects it 

to its article, “The Bloom Boom.” Gift 

Reporter 

8.13 

8.14 
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The folios have been given l-point over¬ 

scores in this simple system. It is easy to 

find departments and features; the latter 

are set double width and placed on the 

more important, outer part of the page. A 

single photo emphasizes the lead story. 

View 

8.16 

Similar to figure 8.15, these folios hang in 

the column margin along with the depart¬ 

ment headings. The white space gives this 

page a light, airy feeling. Phoenix Home & 

Garden 

8.17 

This contents page makes terrific use of 

typographic contrasts in size, line spacing, 

and column width to involve the reader. 

This spread includes, on the left page, the 

contents, whose titles and folios are 

printed in a reddish brown, and on the 

right page, the editor’s note (the initial is 

also printed in reddish brown), purpose 

statement, and masthead, or staff fisting. 

Notice how much white space remains 

despite the complexity of information; the 

openness makes the spread appealing. 

America 

T77 HBAmiWEK 
11/ IS I- -I* ..dion,. d/mrs 

nwrlfihKlltf lor lire Ottuhttii 
liMMtf .insutr jwjr question* 

mjwito, imuiwe. and 

T7 BODY RiSICS 
1 tI1 Rlwlrolyti spurt* drinks (Jim- 

nwt; Aim,, tip* for 
.in w-nttfe (fjnnirtnr. 

ar«l flutem v>|h'rU U'll raurn'l* n> 
ijib'limlnulol:, 

YF POOH BARF. 
10 'Ylul'i mOmlvwWast. lunch, 

and dinner id damp'iimT Cnljraa 
thw Mint • nml uteniv «f t(»»i. 
Aa». «onli ti|w for lomTsdr 
nthsae* 

44 PAMIIKB 
■nwOtMlWllIQUIKB l* II ||IW,I 
limn toMlinur kiducvtelmilo 
oitturitl ilinniiy 

T7\ < ’OOP CliKIOT 
DU "NNUM.SHETINGVOtm, 

rwifaUio or*iu HmW » rdlinil 
IW-TpiTWjO.rcv^ntU Jwt 

* NtWHEDIClLUHtfCTO#t«i>Oftc. 
kucMIV. fl*»» 
«t *k I UN «U« throw »* VHU* tu 

iWMm 4 M* Mu UDi K» lit 

ATmmtf CAHOIOAU Sf MICH 
, n*rW 

6 From It* Clu* 8 titters 88 t 

«M» IHfll-ltlllH i suitor 

q7> AKK Wl! NT FOR T1IE GAMES? • )Z 
liikn liruqiwt<»l|M vilirrisks. Ilwn <ln|ilr; l ‘ S. ttwiks furii fn» 
lkMlllin»*»n»nt, 11* 

OT IW)-M ROCKKRSTO ROWERS <54 'Din 1 - -ni'mU'...’.I i.. i-ii fif Mi.■ iUlivir, iluin-imlil.Ik-.IioioI 
|HUn|i\M^t(iui at nyo H?, Trxcn thinp’ii K<i Ittjmr, whiw iwwt nmann- 
•i* *»Wt Icwl* nwMmw# mnudntt u. "|(i,tv«ilwnliill,” Mwt 
ttow mvI otlior wiwim whom taio-ilfo miiiXoimxiim my if»)i!m 
jwb Ujf.t*li.it V)(% 

8.15 

8.16 

Sy;0»do Spno 

SPECIAL SECTION 
Uncommon Comping 

br Mick&ni Si.-v :cyt<>' 

DEPARTMENTS 
Rood Trips 

EDITOR'S NOTE 

America 

8.17 
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-MAUVE 
Volumr 6, iwur Z 

An tat IjtxaUom 

M*rch/Apnl l»$8 

34 
At Spring'!. First Gleaning 
Cliansr 11 m !hr uir. Wbua alioul to kvtcmtsi'im* A r, •((<»<♦ «itil link 
unmittukiihlt wgm nt the muon j!o«t the IVntn'Je Ow>hnJ Truil, duiu- 
toUl>M County. Photo MIV 
by Kennrth A Whim 

40 
Building Around the Past 
Thenri morn to .V.-i.i hefc ihun meat ilu 1 •y/ oil. i.V<iui|'ontl% *>» 

by Harold and I'jnillne Claw 

4o 
Tobacco Valley 
TAtfy tlott'i grow .1 like they uted 10 in the Chemung Kteer MinVy. nouar *oi 
a rvniury nl Kew Uni Stair* 10U1.ro rmy.-v. 
tiy lu.ll* Mutvra 

50 
Hot Oil Ihe (Small) Press 
for r.*~y K-oh that is a imbloha Hi 11 tone ftlhShhlttf oirttoitom m 
ctnuldtaihly tmt'ler !lu* ollwis A >00i ut hov tiv* ot the •tate't tetinll 
tlrtutt nn> nul'<ag Uookf o>> a ifiuvtirvig. 

V ‘‘utils hnr rtoK* 
<#«■«" pm thvlirko- 
jlf Oirriinit Pull o. 

4 Up Ahead 24 I'm Tern* 62 Clul brdpn 
OU ththn*/ 

76 Whittle* A liellt 

11 Al Ih* Sim* Mam 28 Urtri Fncounl«r 66 LmIkk Impintiuin 
VeiiirSs'ioi'i 

78 Idler* 

16 Uprntly No* 'Tori 5b SUI* far* 69 Up* Coming 80 Th. Lett Pag* 

8.18 

The AMERICAN January I)W 

8.19 

Type and imagery: 

vertical 

8.18 

When images are added to text on the 

contents page, they must be unified in 

some way, perhaps in a vertical column, 

as this example demonstrates. In con¬ 

trast with the features, which have 

lengthy descriptive copy, the depart¬ 

ments here are listed with very brief- 

or no - secondary copy. The original is 

all black type with a full-color photo 

and map. New York Alive 

8.19 

These images are separated from the 

copy by a vertical half-point rule, part 

of a descriptive system using horizontal 

rules of different weights. The photos 

have all been sized to the same propor¬ 

tions, and their captions have received 

identical treatment. American School 

Board Journal 

8.20 

The photos are intended as the primary 

attraction on this contents page. They 

have been grouped on a light gray area, 

which is dynamically broken by the pri¬ 

mary image of the silhouetted sailboat. 

The type is made scannable by intelli¬ 

gent alignments and typographic con¬ 

trasts. Surface Tension 

8.20 
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This Brazilian magazine contains so many 

stories that a spread is deemed the best 

way to show off the wealth of material. 

Consequently, a vertical column of pho¬ 

tos runs up the outer edge of each page. 

The clear structure of this spread, fol¬ 

lowed with great discipline, allows the 

dramatic silhouetted chaise longue to 

overlap the vertical red rule and bump 

into the text. Casa Claudia 

Type and imagery: 

horizontal 

8.22 

White space has been retained on this 

page as a vertical separator between items 

and as a means for showing off the logo. 

The three most important images, 

cropped as squares, have been clustered at 

the top of the page. Varian Magazine 

SUMARIO 
CASA CLAUDIA 31 DE FANEfRO'91 

14 

20 

Jomal da Casa 
Itulo o urn* Iui lit- novo mi luvrvadu para manicr 
*«•' twmprt* i*I<*h.iiiU\ IhiiiiI.1 i*,Ki1.1t 

A marcante presents da 00/ 
Ket iiimi ai.Kivo ,• Ki-.nn lui composl^o d« i|u.il 
i|uit jmhivnti-, a uu per mile vAos dt> inuginayiio 
i‘ MiluyiVs <N)uilthr«idu«i na dcwrac.li> 

Arranjos, a arte do equlllbrio 
Idcfoa ostlmiiliinlM piu-i v.x«‘ crMr .irninim iinge 
ii.il* f viilorl/ar .1 niit.il, inn com-dor ,ni ,, t,,nii 
nho v,vrio, list* (loivs 1- .iu* luguiiu*' 

Especial: Rotulos antigos 
Uni prescnlc O.i Hr.ilnn.i p.ir.i ns lolliucs tic Casa 
Claudia 

Camas 
Kneonlrt .1 do* .s-u> sonhot, anin* as MigeMbex 
nwi" vjri.nl,is. qiiim nmuiniicjs, arrii|,id.is. rus- 
lir.is nil lvi)(llnl,lddR. LmiiIIij ,1 mm 

Cosmopol.ta * elegante a beira.mar 
Um.i ' J'.i de pram de 403 mv ondf a rvquinle v .1 
sunpliudadc esUo pn»*«iK,-i> .ilr.ivc, dn 
rvutnAo do peyas do grande pcTHOiwIidadc 

O refugio da um decorador 
M.ivu. Hi.v impnmin .1 su.i t.isi do eampo until 
versio dlvorlidit dn country. evpoudo obictie. u>- 
iocioruidn' vin viagcnx por Indus os ambient?*, 

Him ruma civilUada cm Nova York 
Nj crtny.io «!•» vou prnprio aparuinento, John So- 

iadinn, do fum.i interna 
citwial. montini um conn 
no do Mnlasin, replclo 

88 Um espneo para l»ns dc swnana 
tm a pc 11.1 s -'ii in', uni apart -hotel no Rio do la 

94 Flamboyant 
• I a .11 viin- exuberant? do vcr.lo, <)U«* vtl.l colorm- 

do nun. v l.udins E: e do Noil lr.no 

99 Falando d« Casa 
s.iib.i coino lorn a 1 .1 ma nwiF slli-nuosi cnnhy 
01 oh Miy,redos da tcOilM cm wtoi c- enlro (minis 
difiis- aprondii .1oampfiir um Hintrdn sol. 

102 Como contratar um decorador 
I iido 0 <|iio vote- pnx ivi wlwr p.u.i inlrogar sua 
cvtsi, mm >cuvimnvi nas mao* do um pmfissio 
n<il coinpoicnU- 

104 Solucbes para a sola intima 
Ire* versoc* para qaramir iironchogo 0 abtlgar 
lunoSoe diversifieadas do tniNilho on Lt/t-r 

107 Cortadores de grama 
i urdit'ca as opyoo' do niorcidu. com .lotalhi"- 
lecnicYM quo vio orientjr n.i bora da mmpr.i- 

110 Toque* mediterraneos a beira-mar 
L\>is pavum-nto*. em 200 in dciim-m lima , j.vi 
romanlica, de .inipios esjtavic., ottde a Kuuca l- a 
taulidade de mariulcncao 

114 Privacidade e areas verdes 
l. m proielo p.iM reunir a bimflitl em nionu nliis 
dc taster v -nisscjio. em mew a varandli* c .im- 
biente*. tonbirtaww e dt-syontraidos 

118 Endarecos 
?’H>fissionaifc e enderi-c-.v, citiidos nt»M vdic.io 

121 Casa Claudia Responde 
Fjftvic suas duvidas dc ducoMf/io c rumba a 
orientardu de nowu* pryli-sionflis. 
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varian magazine 

" a man has the right to know the sigmli- 
cance 01 what he is doing 

Russell Varian 

varian® 

PAGE 2 PAGE 8 PAGE 12 

Leading the way- 

An interview with Alan Bennett, VP-Research 2 

Patents 5 

Win/Win 

Varian's quiet revolution—value-managed relationships 6 

Teaming up on campus 

Examining Varian’s College Relations program 8 

High performance 

Driving your career at Varian 12 

Letter from Tom Sege 

15 

Varian on the Job 16 
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8.23 

This tabloid runs its contents at the bot¬ 

tom of the first page (a pun on its name?). 

It is an image- and folio-dominant sys- 

$3-5 billion in revenue-,. 513billion ln«V 
'els and ln.OOfl cmploycci Curicrcl pro¬ 
vides retail nod mortgage banking h’iv 
iu'v Ii <>. nlKo Active in consume) luuicm- 
ppt.1M lending, Through lire oilier Home 
Group Mib'idlnnd 1 llonu' Insurance, USI 
He. Commonwealth Insurance. Imperial 
Premium Ihnancc, Ground. Home Capital 
Service* and Sterling I'orestl. ilic C om 

pany olfots property-1 usually insurance. 
NbmnMwe. mutual fund mnniigemtmi. 
incdimeni programs. corporate finance, 
asset manngemcni and clock brokerage 

’'Hie comblnaiion of Carre.mt ami 
Home Group will recall In a strong finan¬ 
cial services company," said Robert B 
O'Brien. It, r.hnimtan and CEO of Car- 

inort Savings Bank "Ourhusiiietwv cmm- 
plamntil each other We can tap bruader 
market-, and ofler a complete range of 
competitively priced products to meet the 
need* of today’« eonaumerv_ 

OTtm-n culled the deal s good one for 
evetyotur ooni'emed. “Oltl merger is In* 
dlvativr ofa trend in thr linanrlitl services 
industry.11 lie added, stressing lti« bcllel In 
fimmelal industry conitolidnllon. 

I la said the savings and loan charier is 
die moo valuable franchise in lire industry. 

Bui ai die same time." lie said, "you need 
the capital to maximize (lie value of iimi 
charier. And the average thrift is finding if 
haul to golthnl capital.' 

"Now K a good time for more divers) 
fietl linaneial companies ro coma him lire 
thrift butilnw.s fy w«y of sci|uMior.,~ said 
Manley " We think our liming i» perfect." 

Michael Corey 

Carteret Bancorp Joins The Home Group 'Hie Home Group, Inc. 
September l ‘>88 

* Hull largest financial services 
company In IJ.S. 

* $13 Million in asset* 

* $3.5 billion In revenue* 

* IO.OOli employees lliroughnut 
U.S. and Ciuuitln 

Home Group Celebrates Three Years of Achievement 
On September 3, IQKX, Horne Group 

Celebrated ils third anniversary os a public 
company. In this relatively brief period of 
time, lire Company has changed dramati¬ 
cally. When It was established in 10X5 it 
consisted priinuolyi>rinstirnncc<i|xitulnmv 
Now it has expanded to mvcstmirotserv¬ 
ices and banking. We thought 11 would he 
useful on this anniversary to recount the 
major events that resulted in ils restructur¬ 
ing from ins in ante to a truly diversified 
financial service.* company. This period 
also rnarkv a tumamund in the Company's 
profitability. 

In 19X5. the first year after'flic Home 
Group's spin-off hum its funner parent. 
City Investing Company, flic Home came 
far in its objective of making the Company 
a major force in its industry A review of 
every operation and the expenses for each 

urea ol'tlie business resulted in dicredlrec- 
(lonoftnkouivevaiidcnergios. 'Hie new m- 
gamraoon provided a foundation for fu¬ 
ture growth and profliabllllv. 

The Home Group's petfonotmee In 
I'lXri was one nr solid achievement. After 
three vonSeculivc years of losses, the 
Company posted a pre-tax operating profit 
and made significant progress in reestablish¬ 
ing itself ividiin the U.S property casualty 
mdustiy. 

A number of tuvutrs combined to 
make I US? a milestone year Operating 
income rose ro $119 million front SI5H 
million reported for 1980; revenues and 
assets continued ro increase. Home Group 
was approved for listing on lire New York 
Stock Exchange; and the first regular quar¬ 
terly-dividend was declared. Also, Cmmiol 
financial Corp. wa* acquired ut id an agree¬ 

ment was reached ro aetpilre Carteret 
Bancorp. 

The following are highlights’ of the 
linn three years of The Hume Group-. 

' Annual revenues totaled 52.0 billion; 
assois $5.0 billion. 
* TorovilnliicTho Home Grt>upand re¬ 
store its balance sheet, the life insurance 
subsidiaries were sold for S131) million and 
Home Insurance issued preferred stock to 
add $29) million to the Company's Sur- 

* Tile Home Insurance. Company's re¬ 
serves were strengthened by approximately 
5250 million. 
* Book value per share, which measures 
the net worth of n company, was S 19.03 at 
year-end. 

ns 
* Acquired Imperial Premium finance 
to substanlhdly enlarge The Home's pre 
TTiium finance business and complement 
the bivsic Ittsiirancc operation 
* Al year-end, ihc Company reported 
ojicrjiing income of 51* million and nci 
meunte of $179 million (including 5fib 
million ul nimrecurrlng credits). Annual 
revenues grew to S2.2 billion and assets 
were 55.7 billion. 
* Combined ratio for insurance opem- 
lion dropped ID 116.0 from 135.7 reported 
m I OSS. 
* Company repurchased approximately 
2.5 million share* of its common stock. 
* Book value per share ai year-end was 
522. i 9. 

Continual on page 3 

I N S I D E 

tem, requiring thatthe same image ap¬ 

pear on the designated page. A brief title 

or description, knocked out of light blue, 

is provided for each item. Note the 

rhythm of the section: each image is 

cropped to the same size, the folios are all 

set the same size, and the one-line titles 

are edited to fit the bars. The Bottom Line 

8.24 

Beginning 10 picas from the head trim, 

the consistent sinkage used in this maga¬ 

zine, these contents listings simply extend 

until they are complete. The remaining 

space is used for visuals from the issue. 

The tiny folio placed next to each image 

allows readers to connect an image to its 

headline. This contents system is easy to 

produce for each issue because of the 

built-in flexibility of the white space at the 

bottom of the spread. Americas 

8.23 

AMERICAS 
•ft 

3 !7ibiean ttagntiiui is "■»« utux*, 
tj>' tb» Crioofcewtrm of Aorera-v. sure*. 

* regional regomrouon 
,*f |)» V«Wni ifanhghw 

s-.-.-vrirj- GrttetaL 
»** l."i«fvTrVvES'X S-«»Sv 

DEPARTMENTS 

2 {0|ol 
■1m:U ♦ St- •■*,,< >."J!hr 0*2 ISwmfMtoWutw 

HxSilitaniMfi* • iroMconn/) Ctf'inlm Clumbafx • fibre mrlti \ 
CY«<lo OoldMhlll’ 

5 Lertttrs 

fVifiniarTit <U fuWic IntflsoaiKm 
-v-kCyx h*R««x wHtrrtm 

Member tone* 

• 50 Inter-American System 
i fleiw" tmd (iUpitna; thu-iieoscit motnbvr’, erf the fh-mw/ihcrn s 
I oldest! .wgaoretitfo* 

53 OAS 
Ofaert >«<; elactimu it: Haiti oral CunteruoUx 

54 food 

FEATURES 

PERSPK3JVSS ON.Tlt AMAZON 
6 Upstream, Downstream 

Keopinu cun.-at -at flic month of thr 1 re-O.7 s tin fghtvm 
16 A Now Species of Tourisf 

• ni . pig 
uaftrertir.sr hmtl 

2l Running Down o legend 
AuKk fat - Imp 
Imtmi«■fruit 0/ uHUHtavnttf ifUettioxs 

28 Hisforlon With a Brush 
Thr pnmanmic. nuivoditxt pahaimn 0; CftiuMo thfumtrv poitw/;tl 
chrmnetr* />) the Utreu/ Hu- Trpto. MtinnCe 

Yucdi■ cinnint/f! more oj<1 vcrsttttt)! W'Wltikfc 

Music 
(.•■gmuinrt/Tttfi 1'imiic rr.t'infcs Into <1 non aw- 

Jlfyrwi Ucia end other «>.Hun explore truth and fiction 

latitudes 
Egmtt! tilth the nlphahot 

36 Cesar Pelli Sculpts a Dramatic Skyline 
4« A’Uintllnt' tm/iiim a taMitfc urban into ww{ihu*r.sitm 

42 XVI Century Vessels Tako Their Bows on the High Seas 
king i.-opapi’x irt curat elk, mm, galUitm* <nut -jilior li<ird-.d>y.K 

the, H.:»u 
yiyewOm, 

1lilraet(oah(e<l 
tunmjmu mourul 

8.24 
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8.25 

Five features are clearly emphasized in 

this involving contents spread. Brief head¬ 

lines accompany each photo in a distinc¬ 

tive typeface, each printed in one of four 

colors. The rest of the contents listings are 

easily read in the screen-tinted box be¬ 

neath. All page numbers are printed in 

warm red. Travel & Leisure 

Type and imagery: 

blended 

8.26 

This music publication is chock-full of ar¬ 

ticles and recording reviews (it comes 

with a full-length compact disc so readers 

can listen to a segment of each of the re¬ 

viewed recordings). Consequently, the 

contents page is a very busy place. It looks 

as active and vibrant as possible, yet ele¬ 

ments are still quite findable because the 

captions relate directly to the headlines, 

and because excellent contrast has been 

created between primary and secondary 

type elements. Classic CD 

8.27 

The second of two left-hand pages (each 

designated by the vertical contents title 

printed in warm red), this department- 

biased format has pronounced vertical 

columns enhanced by hairline rules. The 

square halftones’ heights are cropped to 

fill each column evenly. Men’s Fitness 

8.25 

Classic CD ISSUE A AUGUST 1990 

8.26 

NUTRITION 

IS A MAHER Of FAT 
Keeping till 
by PeU't Vush, M.iX 

32 MEN At *ME MARKET 
The tics' wovs « g->' Sutceo 
by Eynlte Hbdtmon, Pk.D- 

121 BARBECUE FEVER. 
A goat; gulling oi «Ml« 
by Mtwwy Tonny 

MONTHLY INSIGHTS 

iOt 

105 

US 

‘•23 

126 

WOMAN'S VIEW 
Men in :iw u’ekeri 
b- J«,n 
BRIEfCASE 
An athlete tackles one at I k s 
gmaf physical chpilenges 
fc“V Wifficm franklin 
secewfiw 
Spore. <hk! rj bod bnf.k 
by Jubyloine tiro 
fISCAUV fit 

ty C-brii fJo'nei: 
SEXUALITY 
A .-Ban's gtede to coMrocupfiOo 
by fAjhlyn Ba.irjr 
BEHAVIOR 
Quick lesions in svilipowBr 
by Gienotv Raipur* M & 
3?OkT5 SCIENCE 
Mind p.cr death. Zen breathing 

COOUNC. DOWN 

8.27 
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entertainment 

ggBQ&glgl 

FIRST 12 
Francophile* are woefully 
inexperienced but they love 
their saffron. 

LIVES I/ 
IVi FitzGerald started out 
fanning fish and ended up 
smoking them. 

DRINK 26 
Bohemian beer bashing 
comes to a standstill at Easter 
in Plague's riverfront bistros. 

SOURCE 114 
There is something deliciously 
fishy about Italy's Cinque Terre. 
Recipes from three leading cafe. 

REVIEW 128 
Bemie the Burgundian Bird 
cooks lor the stars. Bcrme 
famously only cooks poultry. 

52 

The Queen of Lima Beans 
A ample of visiting Florentines discover luivr good 

t he lowly lime really is in the Loire Valley 

64 
from the Saffron Fields of Spain 

This mysterious, fragrant, rare, and pricey spice 
is coaxed by hand from crocus blossoms. 

78 

Foments Rich and Famous 
Wines from the top ranked chateaux in this 

bucolic corner ol Bordeaux are too expensive to drink. 

- 94 
Can This Berry Be Saved? 

Before growers manipulated the strawberry 
for durability, it had a sweet and juicy personality 

8.28 

These columns are built up from the 

bottom of the spread, ending where 

they will. No attempt is made to fill the 

space, leaving a magnificence of white¬ 

ness at the top of the spread. The de¬ 

partment headings are printed in differ¬ 

ent colors. Entertainment Weekly 

8.29 

Integrating pictures with the contents 

type provides great flexibility when lay¬ 

ing out the page. These five pictures 

move the eye around. The headlines 

and copy beneath function as captions. 

Aetnaizer 

8.30 

Feature stories listings are placed in the 

right-hand column, leaving the inside 

margin for less important stories and 

departments. Features are set centered 

and all else is set flush left. Excellent ty¬ 

pographic contrasts have been created, 

helping the reader scan and find topics 

of interest very easily. Montagnard 

8.29 

8.30 
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8.31 

This spread is clearly intended to be fully 

read. The descriptions of each article are 

long, but they are written to intrigue. 

Note the indents of the department’s 

headlines and bylines. These deliberate 

white spaces make the folios pop right 

out. Personnel Journal 

8.32 

This contents scheme is typical of the 

magnificent art direction in this publica¬ 

tion. The copy and folios (which are 

printed in warm red) are set in a 17-pica¬ 

wide column. Stories are separated by 

half-point rules. Extended half-point rules 

connect images with specific descriptions, 

a great way to make design relationships 

visible. Look at Finland 

PERSONNEL JOURNAL 
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3/1990 

Cross-country skiing is a Finnish speciality. 

The Saamelka holiday resort north of the 

Arctic Circle offers skiing enthusiasts all 

comfort in the wilds. 

Libraries amount to mom than 400 in Helsin¬ 

ki alone. They have a surprising amount of in¬ 

teresting material in English. 16 

Driving on the snowy roads in winter re¬ 

quires practice, says rally champion Ari Va- 

tanen. 22 

Pvhii-Hakki is a national park with a prime¬ 

val pine forest, one of the last in Europe. 24 

Survival in the wilderness is a skill lost by 

modem'man. It is a memorable experience to 

regain with proper guidance. 30 

Finnair has received international acclaim 

for its food, thanks in part to the Finnish spe¬ 

cialities. 36 

The Arctic protective clothing project uti¬ 

lizes everything we know on survival in the m ^ 

cold. 40 

Santa Claus lives in Finland. In 1984 Finnish 

Lapland declared itself Santa Claus Land. 

Both children and adults go there to meet San - . . 

ta. 

Cover photo: Snow hoard enthusiasts Photo by Kuva.suami 

iMt$ i/SSsPOSSSiMTSS ’ 5y&Li S. 

lee golf is real golf, even though the green is 

white. Upon the Arctic Circle dedicated golf¬ 

ers even play in winter. 46 
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Mortises 

8-33 

A mortise is a panel that is fully sur¬ 

rounded by an image or a color. This 

quarterly has a unique way of indicating 

the season: run a full-bleed, full-color 

photo across the spread. The mortised 

contents (on the right) are balanced by a 

panel on the left containing the editorial 

and masthead. Connecticut’s Finest 

8-34 

This is the first page of a special section in 

the publication. Its mortised contents 

listing echoes the design of the section’s 

listing on the main contents page. It is 

printed in red, white, and blue on a full- 

color photo. U.S. News & World Report 

8-34 
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8.35 

A full-spread illustration has been used a 

second time as background for the mor¬ 

tised contents listing, which is a recto, and 

the first of two contents pages. The 

departments are listed on the next page 

using a very different, but related, system. 

The two pages are related by typefaces, 

hairline rules, and the size of the folios. 

Hippocrates 

On the cover 

8.36 

Perhaps the most famous contents-on- 

the-cover treatment belongs to National 

Geographic, which has been using it since 

1896. The difference between cover lines 

and contents is that cover lines do not in¬ 

clude page numbers. While this publica¬ 

tion does have a more complete contents 

page, even it does not list departments. It 

merely describes the five feature articles in 

two or three sentences each and shows a 

representative color photo. National 

Geographic 

8.36 



BYLINES ^ BIOS 

A byline gives the author s name. A bio (short for biography) 

is a brief profile of the author, giving pertinent details that 

express his or her competence to take the readers time. 

The presentation of bylines and bios indicates the importance 

of the author. Readers are served by being told up front - 
somewhere on the first page of an ar¬ 

ticle - who is doing the talking. If the 

author is not on the staff of the publica¬ 

tion, a bio is extremely helpful in de¬ 

scribing why the writer is qualified to 

discuss the topic at hand. 

A byline format should be developed 

and used throughout a publication to 

make finding the names easy and to 

make visible those infrequent times 

when the author is extraordinary and 

truly deserves to have the byline trum¬ 

peted by breaking the normal format. 

There are eight locations for bylines. 

They may be: placed near the headline 

or department heading (fig. 9.01), inte¬ 

grated with the headline (fig. 9.02), 

placed near the deck or subhead (fig. 

9.03), integrated with the deck (fig. 

9.04), placed near the text (fig. 9.05), 

integrated with the text (fig. 9.06), 

placed in a separate column (fig. 9.07), 

or integrated with an image (fig. 9.08). 

Bios are often run at the end of an 

article because it is easy to tack them on 

there. No preplanning is needed to fit 

them. But a bio at the end cannot in¬ 

duce a browser to read unless, of 

course, the article is only one page, 

making the bio immediately visible. 

With multiple-page articles, readers 

have long since made their decision to 

read by the time they find the bio. It is 

far more helpful to place the bio on the 

opening page. 

Bottoms of pages are far less valuable 

than tops: readers always start at the 

upper, outer corners when flipping 

through an issue, scanning individual 

pages from upper left to lower right. It 

is therefore a good idea to put a bio at 

the bottom of the opening page of an 

article. It is easily found yet will not in¬ 

terfere with headlines or primary visu¬ 

als. 

To avoid cluttering the opening 

page, distinguish the bio from the text 

but relate it to the surrounding type. 

Make it recognizable by contrasting its 

type size or style with that of the text, 

with which it is most easily confused. 

Set the bio in the same typeface as the 

text but in italics, or in a smaller size, or 

flush left if your text is justified. It 

needs its own typographic “flavor.” 

Sometimes bios are separated from 

the stories by being grouped on a single 

page near the front of the publication. 

This makes them appear more important 

JOTHELLO 

■ ^MOOR 

I will play 
tlie swan 
# and die 
in music. 

9.01 

THE SWAN 
by 

A INFO 
OTHELLO 

OTF TIN MUSIC 
the MOOR 

9.02 

Misery acquaints 
a tale that a man with 
would cure 
deafness 
^^Trinculo 

WITLING 

9-03 

MISERY ACQUAINTS A MAN 
• M i 

STRAIN !S^s BEbEh'J 

A TALE TH/AT WOULD 
IW7 

CURE D £ A F N E S S 
TRINCULO WITLING 

9.04 
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you? Over hill, over dale, upon the green. The cowslips tall 

through bush, through brier, o’er her pensioners be, in their gold 

park, o’er pale, through flood, coats spots you see. Those be rubies, 

through fire, I do wander every- fairy favours, in those freckles live 

where. Swifter than the moon’s their saviours. I must go to seek 

sphere, and I serve the fairy some dew-drops here, and hang a 

you? Over hill, over dale, 

through bush, through brier, 

o’er park, o’er pale, through 

flood, through 

fire, I can wan- 

ers be, in the gold coats spots 

you can see. Those be rubies, 

few fairy favours, in many the 

• freckles live the 

" saviours. I seek 

dew drops here der anywhere. 

Swifter than the STARVELING and hang a pearl 

moon’s sphere, -A.. T-A.ILOIR. in every cowslip’s 

and I serve the fairy queen, to ear. Over hill, over dale, through 

dew her orbs upon the green. bush, through brier, o’er park. 

The cowslips tall her pension o’er pale, the fairy flies 'cross 

9.06 

the moon’s sphere, and I serve the 

fairy queen, to dew her orbs upon the 

green. The cowslips tall her pensioners 

be, in the gold coats spots you can see. 

Those be rubies, few fairy favours, in 

those freckles live their saviours. I go 

feIIow 

^Sbin 
GOOD 

9.07 

of dull Octavia. Shall 

r hoist me up and 

N me to the shout- 

oud varletry of sud- 

censunng of Rome ? 

let a ditch m Egypt 

entle grave unto mel 

ler on Nilus’ mud 

ne stark naked and 

he water flies blow 

ne. His laddegs be 

le the deep ocean, 

rear’d arm crested 

world, his rough 

e was propertied 

s all the atuned 

eres, and that to 

9.09 

For his bounty there 

no winter m’t, an 

mn that her a ditch 

gypt be gentle grave 

1 me! Rather on 

is’ mud lay me stark 

:d and let the water 

blow on me. His 

bestnde the ocean, 

:ar’d arm crested the 

Id, his voice was 

lertied as all the 

d spheres, and to 

ids. But when he 

nt to quail and shake 

orb, he was as rat- 

; thunder. For his 

friends. But when he meant to 

quail and shake the orb, he was 

as rattling thunder. For his bounty 

there was no winter m’t, an au¬ 

tumn that grew the more by reap¬ 

ing. His delights were dolphin- 

like. They show show’d his back 

Continued on 8 

Cleopatra is a thoughtful 

and passionate author who 

has a gift for languages. 

This article, written in 

collaboration with Plutarch, 

originally appeared last 

year in the Macedonian 

Herald Sunday Magazine. 

bounty there was no winter m’t, 

an autumn that grew the more by 

reaping. His delights were dol- 

phm-like. They show’d his back 

above the element they liv’d m. 

In his livery walk’d crowns and 

crowns, realms and islands drop¬ 

p’d from his pocket. 0 

Cleopatra IS A THOUGHTFUL 

AND PASSIONATE AUTHOR WHO HAS 

A GIFT FOR LANGUAGES. THIS ART¬ 

ICLE, WRITTEN IN COLLABORATION 

with Plutarch, originally 

APPEARED LAST YEAR IN THE 

Macedonian Herald Sunday 

Magazine. 

9.10 

CLEOPATRA,5a 

thoughtful and 

passionate author who 

has a gift for languages. 

This article, written in 

collaboration with 

Plutarch, originally 

appeared last year in 

the Macedonian Herald 

Sunday Magazine. 

thunder. For his bounty there was 

no winter m’t, an autumn that flies 

blow on me. His legs bestride the 

ocean, his rear’d arm crested the 

world, his voice was propertied as 

all the tuned spheres, and that to 

fnends. But when he meant to 

quail and shake the orb, he was as 

rattling thunder. For his bounty 

there was no winter m’t, an autumn 

that grew the more by reaping. His 

delights were dolphin-like. They 

show’d his back above the element 

they liv’d m. In his livery walk’d 

crowns and crownets, realms and 

islands were as plates dropp’d from 

his pocket, smashed upon the 

and can serve as an alternate contents 

page: the reader may peruse the 

contributors’ page to learn who 

sounds interesting and, by extension, 

what should be read first. 

A bio is enhanced by including a 

photo or drawing of the author. It is al¬ 

ways more interesting to see images 

that tell something about the subject. 

Another bland mugshot (head-and- 

shoulder formal portrait) does not tell 

much. Select authors’ photos by their 

descriptive quality - their content - 

rather than their ordinariness. Ask au¬ 

thors to supply their own photos: you 

never know what you will get. The pic¬ 

tures may be quite descriptive because 

they will show the authors as they view 

themselves. 

The byline, bio, and photo must not 

add clutter to the page. Make them 

align or agree with other elements on 

the page. Photos and bios should be 

united by placing a box rule around 

them or by wrapping one around the 

other or by some other means that 

makes the two elements appear as one. 

Bios can be placed at the end of the 

text on the first page of a story (fig- 

9-09), at the conclusion of the story on 

the jump (“continued on”) page (fig- 

9-10), or in a separate column on the 

opening page (fig- 9-n). A horizontal 

rule is often placed above a bio to 

define its beginning. These are very easy 

to add. Software programs install 

overscores automatically if you first 

define a typestyle as “Bio” and include 

an overscore as part of its makeup. 

9.11 
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I LIGHT ELEMENTS 
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Reporter 
BY JOE NICK P A T 0 S K I 

was a persuasive argument that it w ould 
provide jobs." he says. "But we were 
worried because a community like Al¬ 
pine has a lot of retirees and tourists, 
and we felt a prison would be a negative 
force. We were active because it was tn 
our back yard. After that, wc made a de¬ 
cision to go forward on criminal jus¬ 
tice issues because there were a lot ot 
strange things going on tn what we call 
the Borderland. " 

Since then the paper's pages have been 

1988. w ith Jack writing most of the copy 
and Bonnte and Kathleen doing the typ¬ 
ing, layout, and production. They chose 
the name Nimby News after Jack saw the 
acronym for Not In My Back Yard in the 
pages of Aiknuk Monthly and figured. 
"That sounds a lot like us." 

The job of media watchdog comes nat¬ 
urally to the 52 year -old McNamara, 
who served as the press officer for the 
Marine Corps in Washington. D C .. 
during tile Watergate era and later 

Muckraker of the big bend 

When Jack D McNamara moved his 
family back to his hometown of 
Alpine in 1983. all the retired 

Marine Corps lieutenant colonel wanted 
to do was build an adobe house and re¬ 
lax . But once he realized how news is 
disseminated in the sparsely populated 
Big Bend, his plans changed "Out here, 
you don't walk to the newsstand, pick up 

the daily newspaper, and 
read about local events," he 
says. "The dailies we get out 
here are from San Angelo 
and Odessa. Nobody ts here 
in the trenches for the day 
to-day battles." Worse, he 
noticed, the weeklies in 

Brewster, Presidio, and Jeff 
Davis counties shied away 
from controversy . 

McNamara became con¬ 
vinced that he should do 

something about it after 
joining a group opposed to 
the construction of a new 

federal detention center. At 
ruling ;> ftr. u County 

With department headings 

and headlines 

9.12 

The byline on this department page is 

joined to the department heading by a 

6-point red rule. The rule’s redness visu¬ 

ally connects it to the vertical red bar 

bleeding from the head trim that sets off 

the headline’s initial r. Discover 

9-13 

A “force-justified” byline is the same 

width as the department heading. Force- 

justifying will make the ends align, but in 

extreme examples so much letterspacing 

is inserted that legibility is compromised. 

The title of the article here is deempha- 

sized by being set in 16-point type and be¬ 

ing placed at the top of the first column of 

text. Texas Monthly 

9-13 
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9.14 

Sandwiched together with the department 

heading between a pair of half-point 

rules, this byline at once becomes lighter 

(less visible) and is embellished by letter¬ 

spacing. Pulse! 

9-15 

The byline is dropped out of an 18-point 

rule that extends across the top of the 

page. The bio is placed beneath the de¬ 

partment heading (printed blue) and a 

2-point rule. Men’s Health. 

9.16 

The byline and brief bio (really just an af¬ 

filiation) is treated the same way on the 

opener of every article in this trade jour¬ 

nal. Notice how important the two solid 

ballots become on this simply designed 

page. They alone give the page its person¬ 

ality. Journal of the Institute of Nuclear 

Materials Management 

RCA Reissues Complete Toscanini; 
Polskie Nagrania Label Releases 13-CD Set 

CLASSICAL 
BY ALLAN KQZINN During the first seven years of 

the CD era, collectors of histor¬ 

ical recordings have been in¬ 

tensely disappointed with 

many of the CD transfers of Arturo 

Toscanini's recordings. And Toscan¬ 
ini partisans, who are legion and vo¬ 

cal, have complained vehemently 

that RCA's handling of this impor¬ 

tant legacy has been scandalously 

sloppy for decades — ever since the 

'60s, when the company reissued a 

sizeable chunk of the Toscanini cat¬ 

alog in electronically rechannelled 
stereo 1,1’ pressings. 

Now BMG Classics, RCA's parent 
company, had decided to redress 

these grievances by embarking on an 

ambitious and organized reissue 
series. The plan Is to do Hit' job right, 

once and for all, in a project that will 

run through 1992, the 125th anniver¬ 

sary of Toscanini's birth. All told, 
there will be 82 mid-price RCA Victor 

Gold Seal compact discs (or 81 cas- 
”1 to everv- 

on the stage of Carnegie Hall in April 

that the CDs would eventually be 

issued separately (as well as in an 82- 

disc edition) by 1992. The introduc¬ 
tory offerings are basic; Beethoven's 

Nine Symphonies, recorded with the 

NBC Symphony between 1949 and 

1952, plus the Lconore Overture No, 
X from 19.19 (RCA Victor Gold Seal 

60324-2-RC, 5 CDs); Brahms’s Four 

Symphonies, recorded with NBC in 

1951 and 1952, and filled out with the 

Double Concerto (with Mischa Mis- 

chakoff and Frank Miller) and var¬ 

ious shorter orchestral and choral 

works (RCA Victor Gold Seal 60325- 

2-RG, 4 CDs); and a Verdi box. 
Without getting into a detailed dis¬ 

cussion of Toscanini's approaches to 
Beethoven and Brahms — these are 

certainly known quantities by now 

— the uninitiated should know that 

these are taut, streamlined readings 
in which clarity, power and forward 

movement are highly prized. It is not 

✓no1- ■*<Yurab* * di Tos<“ 

(BMC Video 60332-6-RG on laser 

disc; 60332-3-RG on VHS) and a 1949 

Verdi "Aida" with Herva Nelli, Eva 

Gustavson, Richard Tucker, Giu¬ 
seppe Valdengo and the Robert Shaw 

’"^wmixRC.on 

solid 1962 Rowicki recordings in¬ 

cluded in the Polish series. 

The Polish recordings are, how¬ 
ever, concise and generously packed 

Of the six discs in the Lutoslawski 
•—T i. — M ' 

9.14 

Phi! Dunphy on 

Phil Dunphy, “the man who trikmed Brace Springsteen." in a physical therapist, 
exercise physiologist and the man tn charge of HEAR (Health through Exercise and 
Rehabilitation) and The Oym, two fabulous fitness facilities in New Jersey. 

FAT LOSS Part 2: Fighting it off Wl ant to bum more fat? Use more 

f of your body. 

You bum more fat with an ex¬ 

ercise that works your arms and 

legs than one that just works your 

legs. You bum more fat when you exer¬ 

cise standing up because you're also car¬ 

rying your body weight 

Those simple rules form the basis of 

this "fat-burning rating" of machines you 

might find at the nearest health club, 

gym or Y. Here they are, from the best fat 

burners to the least effective: 

of the machine with it set at a high level 

are wasting their time. 

v Treodmffl: You're standing, which is 

good. Swing your arms and raise the 

incline level for a little extra work. 

v Rowmg modiine: Better than a bike be¬ 

cause you're using your arms and your 

legs, but very few people can pace them¬ 

selves slow enough so that they can last 

for 30 to 45 minutes. It's also the machine 

where people tend to have the worst form, 

Kee^ vour back straight; don't lean 

there's two escalators side-by-side.(or a 

set of stairs). Walk up and down them (you 

should never just ride an escalator—it's 

like having free time on a StairMaster— 

use it!) for half an hour, and then walk 

from one end of the mall to the other again 

to cool down. 

It's a great workout and bad weather 

won't hold you back. Same thing with an 

airport. I was talking with our esteemed 

editor McGrath about this column and 

found out that we both do the same thing 

to kill time between planes: walk from 

one end of an airport to the other. 

If you're in Chicago or Atlanta you'll 

get an Olympic-level workout. And no 

matter which airport you're in, power- 

walking to kill time not only bums fat, it 

also loosens you up enough that you 

won't feel stiff after you get off the plane. 

Stuck in a hotel in a strange town? 

Climb up and down the stairwell for an 

hour. Aluxiys take the stairs every chance 

you get. It builds up your endurance and 

it gets your body used to exercise. 

ir^rx* everyday activity. Walk 

9-15 

Physical Protection Philosophy and Techniques 
in Czechoslovakia 

Inn Uikavikv 
CtmJmxImah Alnmi; f.nctyy CnmmixtinnlCMF.C 

t^tehatlwakia 

9.16 
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A few weeks ago I was shocked 

to read in the paper that Bob 

Noyce had died. Knowing 
that nwc> renders of this maeazitw* 

in the accomplishments of others. 

Bob possessed all of those qualities. 

We met when I got into a car that 
was to(r' the twn of us fmm n hotel 

thing to contribute to the conversa¬ 

tion or activity. He also was sincerely 

interested in what other people were 
thin1 'orl doing lisit’,>orl ’"ifb 

9-17 

Minicourse 
One night when Alexander the Great wax just 

about ready to give up on his siege of the stub¬ 
born city of Tyre, be dreamed of a dancing sa¬ 

tyr. Anstander, the dream interpreter traveling with 
the army, told Alexander his dream foretold the coo- 
quest of Tyre. Aristandcr figured out the dream by 
splitting the word "Saiyrm" into the two words “sa 
Turns"—Greek for “thine is Tyre.” Alexander, forti¬ 
fied by the interpretation, attacked and conquered the 
city. 

The ancients took dreams as divine prophecies, lb 
learn the future, one only hod to interpret a dream's 
elements correctly. As Freud wrote, "Throughout the 
whole of the HeUcnisuc-Roman period the interpreta¬ 
tion of dreams was practiced and highly esteemed.’' 
But somewhere along the way this became disreputa¬ 
ble. an undertaking for the superstitious. Dream in¬ 
terpretation hit an all-time low. wrote Freud, when 
people used dreams to 
figure out “the numbers 
fated to be drawn in the 
game of lotto," 

At the beginning of 
this century Freud tried 
to revive the old idea, but 
with a new twist He said 
the dream hides not a divine message but a wish from 
the dreamer’s unconscious. A dream is formed when 
the unconscious wish seeks release in the dreamer’s 
conscious mind. In order to slip past a censor that 
guards the conscious mind and thus protects the 
dreamer's sleep, this wish disguises itself. Alexander's 
dream (though it did turn out to be prophetic) was 
not a tricky way for the gods to tell Alexander he 
would conquer Tyre, but an elliptical expression or 
Alexander's wish to conquer Tyre. Thus Alexander’s 
succcessful siege was not the fulfillment of divine 
prophecy, but amply a wish come true. 

Despite the changes, Freud's view has a lot in com¬ 
mon with the ancient belief. Both assume that a danc¬ 
ing satyr is never just a dancing satyr. Both assume 
that to figure out a dream's latent meaning, one must 
interpret And both are frowned upon by scientists 
who believe that dreams are purely somallc, noopsy- 
chicnl events. Knowing full well the scientific view. 
Freud wrote, “Let us embrace the prejudice of the an¬ 
cients and of the people and let us follow in the foot¬ 
steps of the dreamers of antiquity." 

Nothing much has changed. Scientists still abhor 

Sarah Boxer is a freelance writer living In New York 
City. She has contributed articles to Discover, Spans 
Illustrated, Metropolis. The Village Voice and The 
New York Times Book Review. 

Scientists are again 
debating the reasons 

for our dreams 

- Inside 
sleeping 

minds 
dream interpretation. In the Inst 30 years, however, 
the revolt against Freud’s theory has gathered new 
momentum. Armed with fresh ncurobiological evi¬ 
dence, a coterie of scientists is on the rampage against 
the Father of Psychoanalysis. With a veogefulness 
that seems positively Oodipal, they are out to prove 
that dreams are not elliptical messages from the un¬ 
conscious—that they have no latent meaning at nlL 

The big, dirty secret about Freud, say these scien¬ 
tists. is that he never really understood the biology of 
dreaming. In an 1895 paper tilled The Project for a 
Scientific Psychology. Freud tried and failed to link 
bis psychological theories with neurobiological ones. 
And yet. his critics say, be had the gall to create a 
dream theory. With Freud as their whipping boy, 
these scientists promise to build a new dream psychol¬ 
ogy on the sturdy foundation of the neurophysiology 
of dreaming, a science (bat has come into its own in 
the last three decades. 

9.18 

CODEPENDENCY 
CONSPIRACY 

Do you crave love and approval? Do you over¬ 
eat, watch too much TV, or think about sex all 
the time? You may be suffering from codepen¬ 
dency. Or then again, you may just be human. 

BYSKIP HOLLANDSWORTH 

9.17 

In this publication, the byline is always 

placed beneath the headline, in this case 

tribute to a great life. The depart¬ 

ment heading is dropped from a screen 

tint, which changes color on each page. 

What makes the top area of this page 

work so well is the unity achieved by 

aligning the bottom of the photo with the 

hairline rule beneath the byline. This for¬ 

mat is flexible: two-line headlines merely 

steal some of the screen tint behind the 

department heading. ComputerTalk 

9.18 
% 

Altering only a single font’s size, a three- 

level hierarchy is created on this opener (a 

full-bleed photo is on the facing page). All 

three segments of display type have been 

set flush right. The headline and deck are 

aligned on that right edge, and the byline 

is base-aligned with the first word of the 

headline. These relationships make a 

simple display type treatment very hand¬ 

some and inviting. Notice that the au¬ 

thor’s bio is conveniently located on the 

first page of the story, making it easy to 

review her credentials to determine 

whether the article is worthwhile. Modern 

Maturity 

9.19 

This unusually large byline extends across 

the full width of the live area of the page. 

It shares both the width of the headline 

and the same Helvetica Bold all-cap type¬ 

face. Both are printed in a light warm gray 

screen tint. Notice how the white space is 

used to make the huge display type un¬ 

avoidable and the images more visible. 

Texas Monthly 

9.19 
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9.20 

The use of an appropriately distressed 

typeface in the headline makes the byline, 

set in all caps dropped out of a 20-point 

rule, a satisfying treatment. The bios are 

placed at the bottom of the first column 

of the story. Americas 

9.21 

Binding a piece of type with a line is very 

easy with a computer - perhaps too easy, 

as the treatment is used arbitrarily and in¬ 

appropriately all the time. This example 

uses curved base lines intelligently to con¬ 

vey being underwater, a very suitable ap¬ 

plication. Sports Illustrated 

ff ■ ® B L 7 DE N0V1EMBRE de 1908, dos poli- 
cfas bolivianos mataron a tiros a 
dos bandidos norteamericanos en 

H San Vicente, un pueblo minero si- 
tuado en una irida y ventosa hondonada 
a 4.300 metros de altura en la Cordillera 
de los Andes. Aunque desde entonces 
han transcurrido ocho d^cadas, los his- 
toriadores que se dedican a investigar las 
aventuras de los bandoleros aun discu- 
ten si los hombres que murieron ese dfa 
eran Butch Cassidy y el Sundance Kid. 
Algunos investigadores incluso han sos- 
tenido que el tiroteo nunca ocurrid. 

Gracias a Hollywood, Butch Cassidy y 
el Sundance Kid (cuyos verdaderos 
nombres eran Robert Leroy Parker y 
Harry Alonzo Longabaugh) se convir- 
tieron en los mfis famosos integrantes 
del Wild Bunch (la Pandilla Salvaje), 
una indefinida confederacidn de bando- 

Daniel Buck es miembro de la junta 
asesora de la National Association for 
Outlaw and Lawman History. Anne 
Meadows es una escritora que reside 
en Washington, D.C. Ambos colaboran 
con South American Explorer. 

leros que a fines del siglo XIX y princi- 
pios de este siglo se dedicaban a asaltar 
bancos y trenes en la region situada al 
oeste de las Montaflas Rocosas. 

A fines de siglo, las pandillas de ban¬ 
doleros se hallaban en retirada en el 
oeste de los Estados Unidos. El tel6grafo 
y el tel£fono permilieron a las cuadrillas 
de alguaciles expulsar a los bandidos de 
los caminos, la fotografia ayud6 a identi- 
ficar sus escondites, y los Pinkerton y 
otros detectives profesionales, contrata- 
dos por los ferrocarriles y los bancos, per- 
siguieron a los bandoleros despufe de las 
redadas de los alguaciles. 

La mayorfa de los miembros del Wild 
Bunch habfan muerto, 0 estaban presos 
o prdfugos para marzo de 1901, cuando el 
Sundance Kid y su compaflera Etta, con 
el nombre de Harry A. Place y serf ora, se 
embarcaron en Nueva York en el vapor 
Herminius con rumbo a la Argentina. 
Cassidy se les unid en 1902, y los tres 
vivieron padficamente durante varios 
aflos en el valle de Cholila, en el norte de 
la Patagonia. 

En esa 6poca, el norte de la Patagonia 
era una regidn fronteriza escasamente 

ENBUSCA 
sstnu 

LETEN5A 
POR ANNE MEADOWS Y DANIEL BUCK 

Butch Cassidy y el Sundance Kid 
huyeron a America del Sur hace noventa artos. 

Una partida internacional de historiadores 
los ha estado persiguiendo desde entonces 

AMERICAS 21 

9.20 
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MODERNIDADE 
ANTES E DEPOIS 

DA REFORMA 
Ainda atual, apesar dos seus 
63 anos, esta construgao passou 
por uma reforma que eriou 
novos espa^os. mas nao alterou 
a propasta initial do paijeto: 
o compromisso com a modcmidade. 

FOTOS. JVC A MORARS 

Rio de Janeiro, 1927. Brguc-se aos 
pes do Pao de A<;ucar uma eons* 
tru^ao com as mareas do mais 

puro estilo mode mo: hnhas rctas, panos 
de vidro e grades em tubes de metal 
Rio de Janeiro, 1990. Uma re forma 
ampjia a casa, redimensiona sua distri- 
buigao interna e. sem altcrar seus tra¬ 
ces. acrescenta alguns elementos do 
atual Freestyle - tendenaa nasetda 
nos Estados Uni dos propondo formas 
originals em arquitetura e mobilidno. 
Eis a trajetbria desta casa em tres pavi- 
mentos, eujos 350 nr de area eonstru i 

1* Amplas ubrrturas em vidro traduzern » 
espirito modtrno da obra, imde grades de 
tubos metaheos substituem os murox. 

2. A garagem cedeu lugar a entrada para 
a nova copa e ganhou teto rebauado. cujo 
ret one comorna a cotuna esinttural 

3. Ladeada por tijolos de vidro, a porta 
principal tem pirn tubular e fie a sob a mar¬ 
quise, que ganhou rebm.ro e luz embutuia 

mm ABC BS 

With 

decks 

9.22 

The byline and photo credit of this are set 

in 7/8 bold caps and usually follow the 

deck, as shown here. There is a clear 

structure of information, from most im¬ 

portant (the headline) to progressively 

less important, until the reader is led to 

the text. The captions are brief and easily 

identified by number. Arquitetura & 

Construcao 

9-23 

The byline is incorporated flush right on 

the last line of the deck in this publication. 

A reporter associate is always credited at 

the bottom of the text’s first column. 

Note also the caption’s bold lead-in, in a 

contrasting typeface. The variety of typo¬ 

graphic flavors makes this page interest¬ 

ing. Fortune Magazine 

9.22 

CORPORATE PERFORMANCE _ ^_ 

THE FIX IS IN AT 
HOME DEPOT 

F:vi»a up the Old homestead, vhnt k This champion supplier of the divmyuum-lfpr, me shows iCs 
possible to provide top-ol line .-..-.•vuv ai barumu 'rnsemcm price- ■ by Hill Siipnriln 

9-23 
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9.24 

The treatment here is similar to that of 

the previous example but uses a more 

unusual divider between deck and by¬ 

line. The white space on this page has 

been consciously manipulated to make 

each element distinct and invitingly 

brief yet remain cohesive as a part of 

the whole page. Chicago 

9.25 

This byline is part of the second level of 

display type. Its size makes it more vis¬ 

ible than the rest of the deck, trumpet¬ 

ing the author’s importance. Gatin 

9.26 

The ultimate marriage of byline and 

deck is to incorporate the author’s 

name into the descriptive copy. The 

formal typographic relationships on 

this page are enriched by the warm red 

taste. The bios and pictures of major 

contributors, including the author of 

this article, are on the editor’s page at 

the front of this magazine. Mirabella 

CHICAGO SlOP 

THE INSTINCTS 
OF A NEWS GAL 
It's ten yrun simm llit Daily NcmfolM. Not tiduy pm b? that 
Maimml Wltilcsufcs tltxsii 'I immbrr it Ay da NT Kl. sanTOW 

■ItniiyJulMK Sm:IK nMMVflif flMMf 
ThcC hi(V»'ll»ily Nf.wt, ItSKU 

9.24 

MHimENYAH 

9.25 

Salmonella, listeria, BSE et al have made dining akin to dicing 

with death. But, asks Colin Spencer, does a sense of gastronomic 

danger actually pique the palate? Photograph by John Mason 

Asense of 

Food, glorious food has 

TURNED INTO A MONSTER. A 

SUITABLE SUBJECT for tacky 

horror-film treatment. In tire past 

year one might be forgiven for 

feeling so apprehensive that all 

vestige of appetite vanishes; gov¬ 

ernment mismanagement, unable to control 

habitually sharp and shoddy practices, have 

made anorexics of us all. Or is the will to survive 

and the palate’s enthusiasm too powerful an 

instinct to be so easily suppressed? 

Eating, after all, is the quintessence of 

pleasure. At one end of the scale it isjust fuel, the 
, ‘a; " " - ? *- 1 —1’ 

undisturbed beauty of a calm blue sea, that in its 

depths might lurk a shark. Yes, food in the pub¬ 

lic perception lias become complicated, the sub¬ 

text threatening. The crisis over salmonella in 

eggs, listeria in soft cheeses, botulism in cold 

meats and now the on-running saga of the 

umad cow”, has not only totally confused die 

public but caused a serious decline in sales of the 

products themselves. 

We are now aware that food which may 

appear palatable could hide bugs which not only 

could give you a nasty stomach upset but might, 

in years to come, drive you into senility, such as 

Alzheimer's disease (aluminium, found in some 
— 1 ’ Knr «f \ * 

Dr Tyrrell’s new committee, sitting at present, 

who supply the Ministry for Agriculture, 

Fisheries and Food widi its data. Then there are 

the facts from the scientists such as Professor 

Lacey and Dr Helen Grant, who criticise the 

lack of action and the inadequacy of hygiene 

regulations. You take your pick... 

Yet our exuberance for food is so powerful 

that it finally overrides our anxieties, and may 

even give the pleasure added zest. Like the 

Japanese diner who eats die notorious fugu, the 

puffer fish with the toxic liver. For playing dus 

form of gustatory Russian roulette you pay a 

price: fugu costs £100 a portion and if the chef 
v • n • -- i * 

9.26 
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With 

text 
GRAB BAG 

Monuments to Romance 

The development ut" my per¬ 
sonal interest in archirce- 
ture— specifically I'>th-ecn- 
tury houses—can be traced 
back to my college years. 

The journeys between my home in Eliza¬ 
beth. New Jersey; and Syracuse ( mversits 
were frequent and the routes l took were 
varied. Those were late Depression years 
and the roads through Pennsylvania and 
New York were memorable for their noble 
houses in sad decay. 

On leaving Elizabeth for the journey 
north, the first structure to tire my youthful 
imagination was a hotel, the Cochran 
House of New ton, New Jersey, which has 
since been destroyed. It was a masterpiece 
of carpenter’s lace- and lathcmaiTs art. On 
Route II, in Great Bend, I saw my first 
Greek Rev ivals. A little further on. at the 
approach ro Binghamton, there rose a great 
deserted Victorian that might have been 
home to the Magnificent Ambcrsons. 

Another, in Flcmington. New Jersey, was 
Rosclavvn (my painting of which is shown 
above). Roselawn grew from the viewer's 

Adaptedfrom Portraits of American Architec¬ 
ture. Copyright 19S9by Harry Devlin. Published 
by David R. Gudim', Horticultural Hail. .iOOMas- 
st/ehuse/fs Avenue, Boston, Mass. PJ/15. 

BY I1ARRV DEVLIN 

left to right. The original house under the 
rail. leaning chimney was a farmhouse built 
in the earliest years of the I9rh century. 
Sometime in the IK70s the Italianatcporch 
was added and in the iSBOs the Stick style 
elements were attached, 'The Second 
Empire tower was possibly part of another 
house moved to the site. In time a parte 
iwhcrr. extended porches, and a 20th-cent u¬ 
ry addition were added at the right. In the 
center of the building a cube with a slight 
M ansard roof was built on the porch. 1 .eg- 
end insists that it was a fresh-air infirmary 
for the ailing wife of the owner. 

Since this portrait was painted, the exte¬ 
rior of Roselawn has been handsomely 
restored, and the reds, blues, and creams 
make rhe splendid old house at the end of 
the town a source of community pride. In 
ll>S7 developers razed half of the structure 
ro accommodate an out-of-scale office 
building entirely alien to the community. 
Residents of Flcmington were outraged. 

Roselawn is among more chan 60 struc¬ 
tures featured in Portraits of American Atr/ti- 
fee/urr. a volume of text and 72 paintings 
capping my 40-plus years as an artist and 
enthusiast of Victorian architecture. 

There is a yearning to know more about 
an old house—ro see beyond the bricks, 
wood, and mortar into a dwelling that may 
have sheltered generations of a family or. I 
perhaps, nurtured the tangled plot of a Goth¬ 
ic tale. In writing and painting Portraits of 
American Arxhilecture I wish to encourage that 
v ery romanticism by celebrating the Victori¬ 
an era in America, an epoch that produced , 
v iral, exuberant, and miraculous architec¬ 
tural expressions—miraculous because the 
extraordinary circumstances and climate of 
the period will never occur again. 

► Harry Devuh artiste career spans neariy all ol :ne 

50-plus years since his qraduawn from SU 

in 1939 Having served during World War II 

as an artist In Navy Intelligence, fie became 

a successful and frequeni illustrator for such 

national magazines as Life. Collier's, am 
Saturday Evening Post 

Devlin has illustrated 16 children's booKs 

written by his wife, Wende, and from (ha! 

experience be decided in 1965 id produce an informal 

primer ‘or children on domestic a/chiiedure. filled To 

Giandlatims House We Go it became the first of a 

series His latest book Portraits or American Architec¬ 

ture, is excerpted in this article 

■IS • WMC. iFS E t X I V H K S 1 T V M \ C, V /, I \ V, 
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This byline is placed between two hairline 

rules and replaces the first two lines of 

text in the middle column. The bio is in¬ 

terestingly handled: a portrait bumps out 

of a 20 percent warm gray screen tint, 

which defines the bio’s space. Syracuse 

University Magazine 

9.28 

Wrapping the text around the byline 

makes the author’s name at once visible 

and honored, like a framed work of art. 

The ornamental leaves are printed in col¬ 

ors selected from the main illustration. 

Sierra 

9.29 

This boxed byline is partially embedded 

in the text and partially hangs into the 

wide outer margin, which it shares with a 

detail photo and an unavoidably tempting 

caption, archaeology in the class¬ 

room is knocked out of a bar that repre¬ 

sents a file folder’s tab. The bio is at the 

bottom of the facing page, where readers 

can find it quickly. Archaeology 

9.27 

“If People Pull Down Nature.." 

mmM m .‘ijscbiii sad otyuniecd spurn. I dun-; knew- it' 
my oHiis trends nine down h:tveitlicr." 

I thought jbriut !hl* ii> tire way iwmr w„n,lc ruts! hew 

do with our thlklhood fantasies A» a child, I bnwqtht 
Owhoye jtul Indian* and Davy Cntckctt ami was to the 
wood* They west pnMuekajied fanuiiits. arid buna vkj- 
Icr-l. but-WOR ofshfill did brviSi human liema* tcsttaruir 
and serv'd a, deyircvivs into uiiuaihjgcd mysteries, Some- 

sis'll,' will, my !S15gnu. niti-ru sm .tKtnmig Mnu-siimg (hut 
•Misi'rtxlir.g imlv uiKC'i. and I reordd mid upMflnns ivnullia 
tko or next m rite cask, t<rj, lung my linger " ■ my itHigu,- 
ind wetting; my nounis to lhar! might be ahSe- to wncfl 

'■'* by Ji’chilrd £euv dim of the I'iSih Slid tnr- 
lisrc became cnvwinmen- 

t slats or otllMwiiWdnrjiiy rauxynKd 'with die ilmoi iutnrc 
in shiv vajy> Walking riiently wish rm frh-cid, I wnesdcnsj 
how dsc curtou gaietakm of rfuktien >vii: relate so nature: 
III the limner. Wha fmtssio will they br»ig to it; wissl 

i Itad spent the b« .' -.ears srawimi: the country, 
tslVsinis with snd l:«tnin,| as pinttn. children, and, Upon 
variation. experts- By row, anyone who reads the daily 
nr-stxpspet unjirviands shit rise new* abrnrs ihiidlitaid I* 
stansntally grim. Dm are soti'tw- almie enough? Lure Oi- 
ngenex scutching for an hottest snare. I was looking: far 

S' 

o 

c 

Last year, more than 250,000 

children across the United 

States and Canada were able to 

watch, and even maneuver, a 

robot exploring two American 

naval vessels from the War of 

1812 dui tank in 1-ake Ontario Visually 
link'd so dir depths of the l*ke ftoor by 
fiber-nptk cables, computers, and usd- 
lilts, children in !4 museum sudiionumt 
apenmecti live, tmeracrlve idevision. 
They could tee on ihetr lelwision screens 
exactly whsi she project’s engineers, ex¬ 
plorers, and Brchaeoltigisls were seeing, 
ask them questions about what was going 
on, snd even *By" (he 2,400 pound mlxii 
named Jason. In less than half « second. 

mg (about ISO Iwt lor working ufe-yj, 
but can use thu new: rolmric trehnuiogy ro 
explore safely else entire sea ftryjr. Ihe 
tipportunity for now knowledge is iretnen- 
dous. The pingrain will continue next 
year, when children will watch Jcunn ex- 

Gidapagor Islands 
Named after the mythological opium 

who sailed uncharted sea, in search of the 
Golden Reece, (hcjo.con Prcgtci was con¬ 
ceived and is being directed by Robert D. 
Ballard of ihc Wends Hole Oceonogra- 
phtc Inniruiion and the Jason Ftnindnmn 
for Rduculson By eomhimog deep-sea 
technology with the communication ex¬ 
pertise of rhe Electronic Data Sytiema 
Corperalion, Tliiner Brcwdeosiing Sys¬ 
tem, and die National Geographic Society, 
Bnlititd has put together wbut be calls 
“Iclcpreseneef in which the explorec, and 
the televisinn sudience timulianeously 
experience the thrill of diacouery and 

HIGH 
signals from the joyattek in a child’s hand 
were transmitted to a satellite 22JOO 
miles abtrre the Equator, relayed to a 
control room on a barge moored on ihe 
lake, and finally, via fiber-oplie cable, 
sent to the underwater robot 31)0 leer 
below 

The event was the second such broad 

__throughout North America. One year ago 
by Ann, Mcru em ir McCann | u!c ’“P' numhrr 
------ of public acnool 

children saw Jxton recover fragile and 
beautiful corals from ihe floor of tire Med¬ 
iterranean and some 43 Roman amphora* 
and other artifacts from a sue on an an¬ 
cient trade route and from a fourth-cen¬ 
tury A.D. shipwreck- Discovered a! a depth 
ol ahoot 3,000 fcec in international waters 
between Nnnh Africa and Sicily, this ahip. 
duboed fro, is the deepest ancient vra 
sef ever found. As the archaeologist in 
charge, I experienced the thrill of ihis first 
archaeological exploration into the deplh* 
of the sea by camera and robot. My col¬ 
leagues and £ are no lunger limited to the 
shallow depths accessible by SCUBA dlv- 

tfu HireofISll 

TECH 
share in the disciplines of science. After 
studying a ipeeta! curriculum prepared 
by the National Science Uiachcr't founda¬ 
tion. both grade- and high-tchoo! students 
were invited to monitor wlta: BaUarri and 

ljuuc Ontario. The Jason Project wa» be¬ 
gun by Ballard to response to America's 
educational crisis ir. rhe sciences and bis 
wish to encourage children to learn alxrui 
and pursue earects in these fields, of 
which underwater archaeology is utit- 

Tfee 1990 Jason Project lucused on 
two renunkably w-eii-preserved merchant 
scbnoneis, the Hcmulm and the &x»gr, 
that capsized and sunk on August S. 11)13 
Hastily convened to warships by loading 
their decks with heavy cannons and car- 
ronades. the two small vessels were easy 
prey for the sudden noienr squall that 

tbeir maxis upright and their guns at 
ihe ready The importance nl the two 
ships iiss is theie unique stale nf preser¬ 
vation in the deep, dutk, and cold fresh¬ 
water environment of Lake Ontario, and 
in the fact that no other complete ship* 

9.28 9.29 
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In a separate 

column 

9-30 

A narrow 7-pica column on the outside 

margin is designed into the format of this 

publication to hold decks, hanging ini¬ 

tials, and bylines and bios. The remaining 

dedicated white space lightens and bright¬ 

ens each page, making it look less weighty 

and more attractive. American Printer 

9-31 

A bold lead-in to the text umbrellas a very 

small, very tightly cropped portrait. Ex¬ 

cept for the department heading ads 

(printed in purple), the byline and head¬ 

line combination is the largest type on the 

page. Notice how wonderfully that out¬ 

side column of whiteness has been used. 

THE 
CANADIAN 

CONNECTION 
Quebecor exec takes a look at the 
emerging North American market 

WWtl llltt nullMTOLli 
'Medlum-sijc Canadian 

printers arc vulnerable u> IIS. 
u|ie.T3tior4 ifnct (Itty'rr Ijidct 
than tnc local cluie-ic/vu'r 
play, but not fiijt enough lo 
boast Uw economies ot scale 
Amentum primers enjoy.' ex 
plain* lire (Juetwcor f«x 'The 
Canadian mMbet will become 
more o.'mpeijirvv. address Ihc 
east nf labor 'which is higher 
in Canada than in America! 
and follow the U.S. lead in 
irrmr iX eomnlidai.ins; lo ere • 
ate kutfer comiuni.e 

•The imminent 1992 Euro 
pean economic community 
means printers must become 
small niche piayers (niche 
heing product or geofiranhic 
anal or look at the total Jeonlt 
American market from the 
point of view u; consumers 
and noinu&cluringiocatiim.' 
says Coveil. 'Midu'le-srouml 
firms will furs' iiKisasir^j dif¬ 
ficulty, anti the consolidation 
occurring in the rest yrar will 

"Yet, KK ant simpty look at 
North Ainenea because bivnd- 
ing pr oducts lo aisi from'rdf 
chore loatinrd is a threat and 
opportunity." • 

I rede haulers between III. 
I 

vanith won, anJ cubslaniis! 
ebinpis are III store for print 

rW«Ctawf/u 
PtrJdmi am) GOT n! 
Qvthtav ftlhtta* /nr 

in m hath n.'dh'm. wy graphic 
arts nm, WUf American firms 
flock lo do business in Cana- 
dar How will the latter react’ 
Charies t',. Carol!, i,resident 
end chief oticratim! officei of 
fjneheco' I'rlntmit irtt .'Mon. 
tread, which optrales on both 
slifes n! tin border, hat studied 

Trade bairlert httnivn the 
United States and Canada will 
disappear m three years.' he 
uf\ "and Canada and the 1LS. 

Will become i*>e nuikst. How¬ 
ever. much nf the Canadian 
priming indusl ry it a local 
supply circumstance, so great 
opportunities don! exist lor 
LtS. players. In other sectors, 
such as lord goods retail and 
catalog areas, wore pmslbiii 
ties orist for American graphie 
aits firms since these sectors 
don't concern perifhahle 
goody. Such as food llyers. and 
Haft lt<juirtd to prodine I Jam 
isn't critical “ 

Should Canadian printer* 

overwhelming (heir market? 
'1 dixit see it as being a whole¬ 
sale problem," CjvVll contin¬ 
ues 'Some Canadian noth will 
ire handlid in the US.ptttwro 
appratinutely iOptynntlii 15 
percent or tete ‘Today, Gwell 
reports, few American printers 
do a great vdiume ol bosine't 
in Canada,l The number of 
Annrican printers tackling 
Canadian work will rise, bin 

nutic. simply due lo the popn 
iancxi figures 

"For example. 125 million 
consumm ears! in tile tlnilcd 
States, compared to only'dii 

9-30 

It shows off each of the most important 

elements on the page: the department 

heading, the byline/headline, and primary 

visual. Blitz 

Mark Edwards on 
the demise of great 

advertising 

dedicated to the memory of Gold Greenlees Trot*. That’s the 

agency that brought you ''Elio Tosh’. Aristonandonandon'. 

'Docs You Docs or Docs You Don't Take Access'. 'Share 

Them With a Squirrel, Cyril’ — or somesuch Griff Rhys 

Jones meets John Wayne, the lizard on the phone, the list goes 

onandonandon. 

There are perhaps only two men in London who 

continually produce great advertising: John Webster and Dave 

Trott. If anyone m a dodgy trade like advertising deserves the 

label 'genius', then it's Webster. But Trott's achievement is 

possibly the more remarkable, because it is based on that rare 

combination: creativity and great management. Trott's whole 

department consistently produces great advertising fit also 

continually produces people who go off and start their own 

agencies, and then continue to produce great work like Maxell 

Tapes, Molson and possibly Fuji... see below). Crcattves take 

massive pay cuts to work, under Trott. Yes that's right. People 

in advertising taking pay cuts. Because Trott gets work out of 

them that no one else could. 

But the management of Gold Greenlees Trott — now 

pretending, like so many before it, to be a real grown-up 

business instead of being content to be an advertising agency 

— has decided that Trott is not the man to run the creative 

department in what they probably call "the next phase of the 

company's development". Its unclear why, although Trott 

has a reputation for being difficult to work with. (Those 

readers over the age of, oh. three will know that this is a 

description usually applied to people who are particularly 

brilliant at their jobs by people who aren't.) 

Whatever, a bunch of account executives whom Trott's 

work made rich and famous have decided that hts presence 

running the department may not make them even more rich 

and famous as fast *- they and the City would like. And so they 

have -’•''iment that a different team is 

The positioning therefore is: the best. 

Once you start saying chat the phrase ‘Definitely the Best 

Lager in the World’ is a red herring or porky pics or a ioad of 

bull, what are you saving? You’re saying that the one thing that 

is definitclv untrue about Carls berg is that its the best. Beyond 

that, we don’t know, but it absolutely definitely cannot be the 

best. Positioning: second best (at best). 

Are you with me? Good. Now look at the posters again. 

What do the headlines say this time? 'Carlsberg: The Beer 

That Isn't All That Good After AIT. ‘Carlsberg: The Beer for 

People Who Atcccpt Second Best'. ‘Carlsberg; There's a Better 

Beer Out There Somewhere — Buy It Instead,’ 

They won't believe any of that of course, because it \ a clever 

idea and it'll win awards. But there you go. HEINEKEN also 

refuses to sec that trs campaign is dead Well no. Heinckcn (fir, 

rather. Whitbread) probably knows it’s dead but have allowed 

the agency (which, fair enough, has earned the right to be 

humoured} to prove that it can be saved. 

The fact that the recent World Cup ad was mildly amusing 

(although still wildly off-strategy, assuming they’re still 

working to a strategy) wilt — like the England soccer team's 

notorious unbeaten run — lock (hem into a false optimism 

about the system they're playing. When what they need is 

some copywriting Gazza to run all over the bits of the pitch he 

was told not to play on. 

There is, however, life in the GUINNESS Pure Genius' 

campaign. London taxis arc currently working the streets of 

the capital painted tt> look like a glass of Guinness and bearing 

the legend 'Only Black Cabs Have the Knowledge'. A rather 

nice example of what we used to call synergy, but today 

perhaps we might just term it a rather nice example of rather 

The same goes for BRITISH TELECOM- Beattie' 

campaign, which is still in good shape after God knows how 

many executions. The American husband trawling his 

swimming pool ("Matinee (don't know”) is one of this year's 

great triumphs. I’ve always refused — and will continue «> 

refuse to believe that advertising ever persuaded anybody to 

make even one phone call that they wouldn't have made 

anyway. But BT's £30 million-plus TV budget suggests that 

they know otherwise. Or maybe its not a call-stimulation 

campaign at all — it's a corporate arcu'r-BT-nice-people 

campaign in disguise. 

Assuming you manage to avoid a career in marketing (the 

only redeeming feature of which is that you get to be called a 

marketeer, which is very swashbuckling), then you should 

never, ever let anyone read you the script for a commercial 

before you see it. The commercial then becomes the film of 

the book — you would have done it differently. 

So the new ads for FUJI — which were read to me before 

they were made — actually struck me as disappointing when 1 

first saw them. . but only because the script made me think 

ill*-- ! ■■ ’ ' be the best advertising I’d seen for a long 

9-31 
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• UPFRONT • 

Person 
POLARIZED RELATIONSHIPS RELAXATION TIPS 

to Person WITH DR. POPE 

My husband and I tan't 
stop fighting. I say he 

starts it. He says I do. In 
the beginning, we 

seemed so "together." 
Now we are opposite 

about everything. I want 
to talk it through. He 

walks away and tontinu- 
ally avoids discussion. 

When we do talk, I seem 
to cry a lot and he be¬ 

comes even more ra¬ 
tional and intellectual. I 

think we need more 
time together. He thinks 
we need space. How can 

I convince him I'm right? 

Suzanne Pope. Ph D . 
is clinical director of the 

Colorado Institute for 
Marriage and the Family 

in Boulder, Colo. 

Couples tend to Tight around the 

ver>- things that attracted them to 
each other in the first place. If your 
husband was attracted to you for your 
warmth and sensitivity, he now finds 

you t(X) emotional and too depend¬ 

ent. If you were attracted to his ap¬ 
parent power and clear idea of who 
he was, you now complain that he’s 
selfish and doesn't care enough about 

his marriage. 
In the beginning of a relationship, 

people are usually attracted to some 
characteristic in their partners that 
they feel they lack in themselves. It's 
as if the union creates a necessary 
balance, as well as the possibility' that 

some of the desirable characteristic 

might rub off. 
Some examples of the characteris¬ 

tics that complement each other in 
relationships are: thinking/feeling, 

responsible/carefree, aggressive/pas- 
sive. and optimistic/realistic. 

However, over time, each person begins to view 
their partner as becoming too extreme in the very 
characteristic that once was attractive. The "opti¬ 
mist” becomes the eternal optimist who can never 
address a problem, so nothing ev er gets discussed or 
solved. The “realist” becomes a wet blanket> who 
-always sees what's wrong with a new idea and has a 
list of complaints or problems for anyone who'll 
listen. Interestingly, the couple still balance each 

other, but to do so they have had to play extreme 
versions of their former roles. 

This polarization occurs when a series of misun¬ 
derstandings or misreadings of each other are not 

onf />>- The ootiini«? simply sees 

9-32 

his partner up. so he becomes more optimistic, and 

vice versa. 
Sometimes external stressors, such as financial or 

career problems, can contribute to these positions 

becoming even more extreme and rigidly held. Each 
person is convinced that they are right in holding this 

perspective. After all. you might think, isn’t it neces¬ 
sary given your partner’s position? 

Breaking the cycle requires moving out of the 
extreme position. A good start is to consider that 

perhaps you have inadvertently helped ty create your 
partner’s position by being so extreme in your own 

All it takes is dW person to begin acting or talking 

like their spouse—in essence, assuming your part¬ 
ner's position—to create a significant change 

Try' taking a less extreme version of your posi¬ 
tion—or. better yet, reverse roles altogether Ironb 
tally, you may find that the role your husband has 
been playing is one that you identify with, also. You 
just haven't been able to experience it because your 

spouse has taken the position first. 
For one month, don’t try to talk everything through. 

And when you do talk—hopefiillv initiated by him— 
draw on the more rational and intellectual side of 
yourself— the parts you haven't been relying on so 

much lately. Put your emotional side hack on the 
shelf for a while. Let him begin to fee! emotions, if 

there are any to be expressed, without Itcing inun¬ 
dated by your well-developed emotional tidal wave. 

Develop your own outside interests and need for 
space, It might be a relief to take the burden of 
solving the “relationship problem" off your shoulders 
for a while. 

I f you worry about the relationship a little less and 
become more preoccupied with taking care of your¬ 
self your husband has room to worn about your 
marriage a little more. The two of you have a chance 
fo -*h* original balance tha* aHw^ted voi* **•» 

9-32 

The bio appears beneath a protracted 

quote, which is really a question to which 

the author addresses her response. The 

bio is set flush right across a maximum 

measure of 7 picas and is accompanied by 

a playful rule system for emphasis. Your 

Personal BEST 

9-33 

This byline appears at the bottom of the 

opening page’s text, a fairly common ap¬ 

proach. But the bio appears on a separate 

page (not just in a separate column), up 

front under the department heading 

contributors notes. The idea is to lure 

readers into articles by making the con¬ 

tributors worthy of their own pages. Read¬ 

ers survey the contributors and then 

cross-reference them, via the contents list¬ 

ings, with their articles. HG 
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With 

imagery 

9-34 

Department authors are each shown in a 

black-and-white photo mortised in a 

color swatch that fades at the bottom. The 

fading panel ends just before the text be¬ 

gins with a noteworthy initial. The byline 

is placed just beneath the photo. 

MacGuide Magazine 

9-35 

This byline overlaps the image in three 

discrete bars. The bio is sandwiched be¬ 

tween two l -point rules, printed red, be¬ 

neath the first column of text. Xploration 

lit/ Hat} am in A. Tempi in 

! D I T o 

Talking 

' Bout A 

Revolution 

tot has been written about the revolution t he Mac 

caused in publishing. Desktop publishing not 

only spawned a cottage industry of newsletter 

and brochure typesetters, it also changed the way 

traditional publishers put together their books, 

magazines and corporate reports. That the Mac 

made it so easy for "anyone" to publish good- 

looking documents caused the "professional" op¬ 
erators a little anxiety. And they have good cause 

to be nervous. Just like the first, there's a second 

’ufcfon on ** Q~k'*r,'n>rt — in -^toD ptib- 

R ‘ $ LETTER 

Good things come in threes, and the third rev¬ 

olution you'll be seeing is in MxcGutde itself. In 

our January issue, you saw our new look and 

feel. Now, with the debut of the monthly, you get 

a taste of MacGuide on a more regular basis. In 

addition to our color DTP coverage, you'll enjoy 

articles relating to doctors, lawyers, engineers, 

salespeople and business executives. Then check 

out our new reviews section, "GuideLights," for 

miscellaneous products. Other new additions in¬ 

clude Jahan Salehi's "Open Line" column which 

wilt focus on communications issues, ranging 

from on-line services to hard-wiring a Mac to 

other, less friendly computers 

You'll find divergent opinions on Apple's 

treatment of System software. Steven Bdbker sees 

potential for Apple's treatment of the OS in 

"The Last Byte," while Larry' Hasten rallies 

against Apple's policy in his new "Power 

Utilities" column. 

In any' revolution, some traditions and policies 

must inevitably change. As Macintosh products 

become more sophisticated, so has the way we 

judge those products. To see how we've fine- 
Li M,7»«*w - --O 
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This byline is literally made into an illus¬ 

tration by becoming a hockey puck (the 

story is about two New Yorkers who play 

in the National Hockey League). The type 

was bound to a circle and reversed out of 

black. Sports Illustrated 

PDL Bridges 
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FOLIOS & FOOT LINES 

Folios are page numbers. They are odd on right-hand pages 

and even on left-hand pages (fig. 10.01). Right-hand pages are 

called rectos, which is Latin for “right,” while left-hand pages 

are called versos, which is Latin for “reverse.” 

Folios must be easily visible to readers who have visited the 
contents page and are flipping rapidly 

through a publication to find a particu¬ 

lar article. At minimum, folios must be 

positioned consistently. The outside 

margin and the outer half of the head 

or foot margin are obvious locations 

because they are the most visible parts 

of the page (fig. 10.02). It is not neces¬ 

sary to put a folio in the lower outside 

corner, where it traditionally seems to 

have been stuck and is now placed by 

default. 

A foot line, so named because it 

typically appears at the bottom of the 

page, contains the name of the publica¬ 

tion and the publication date (fig. 

10.03). The f°°t line is also called a run¬ 

ning foot or a footer. When it is placed 

at the head of the page, it is called a 

running head or header (fig. 10.04). The 

foot line is useful for readers who tear 

stories out for future reference or for 

passing on to others because the con¬ 

tent is particularly well written and 

valuable. With a foot line, the source of 

the story is automatically recorded. 

Folios and foot lines should be com¬ 

bined into a single perceived element 

on the page, to reduce the bits and 

pieces that make a page look sloppy. 

Their combination is a design opportu¬ 

nity that can dramatically enhance the 

overall appearance of a publication with 

very little effort. As in any multi-ele¬ 

ment relationship, the issue of com¬ 

parative emphasis must be addressed. 

Emphasizing the folio over the foot line 

in this relationship will make it more 

findable (fig. 10.05). 

The folio/foot line unit can be cen¬ 

tered at the foot or at the head of the 

page (fig. 10.06). It can be aligned with 

the edge of a text column, looking ec¬ 

centrically off-center (fig. 10.07). It can 

be in the upper outer corner or the 

lower outer corner (fig. 10.08). It can be 

in the outside margin, where the page¬ 

turning thumb goes (fig. 10.09). Or it 

can be elsewhere in the outside margin. 

The folio/foot line can be embel¬ 

lished with rules or with bullets (fig. 

10.10) . It can be placed in a shape (fig. 

10.11) . It can be connected to the edge 

of the page (fig. 10.12). Or it can be inte¬ 

grated with imagery (fig. 10.13), particu¬ 

larly useful in feature stories when the 

EO EE1 
E3 Q| 
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art conveys some significant aspect of 

the story. 

It is not necessary to have a folio/ 

foot line on every page, particularly, for 

example, if every story opens on a recto. 

A variation of the recto-only folio is in¬ 

cluding both folios on only one page 

(fig. 10.14). It is also possible to place 

the folios, for example, only on rectos, 

and foot lines only on versos (fig. 10.15). 

Or put folios on every page, and split 

the foot line so the publication title ap¬ 

pears only on versos and the publica¬ 

tion date only on rectos. 

Creating unexpected folios and foot 

lines enhances your publication’s per¬ 

sonality. Use the following examples as 

ideas, developing and altering them to 

achieve unity with your other display 

typography. 

10.15 
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juke. The RDA is 60 mg. 

Microwave alert: 

Containers and packages used in microwave cooking 

may be releasing potentially harmful synlhelic chemi¬ 
cals into food—even when they're labeled "micro- 

wave safe,' reports the Center for Science in the Public 

Interest. Problem: The FDA doesn't regulate micro- 
wove cling wraps, dishes and containers. In addition, a 

198B study found that everymicrowove "heat-suscep¬ 

tor" (thin pieces of melalized plastic included in pack¬ 
ages to brown food products) tested released harmful 

substances into food. 

U 

Heat the oil in a large 

no-slick frying pan over 

medium-high heat. Add 

the links and sizzle until 

burnished on all sides, 

about 8 minutes. 

Serves 4. 

Note: Serve worm with 

whole-grain toast. Or 

make (/nick breakfast 

sandwiches by filling 

pita halves with shred¬ 

ded lettuce and turkey 

links 

buttermilk anu vwv-r aii-ii u 

preserves in a blender. § 

♦ Combine the juice and pulp of 2 

oranges with V* cup maple syrup in a 

blender and process until smooth. 

♦ Blend chopped fresh fruit, such as 

peeled kiwi, with lime juice. 

♦ Heal 1 cup frozen raspbet 

with I teaspoon honey in a small 

saucepan. Bring to a boil and cook 

for a few minutes to reduce slightly. 

///'tt/Ws/SO/S'/' 

llO-SllCK 

on medium until 

hot. Spoon in the 

batter in rounded ta¬ 

blespoons (you’ll 

need to work in 

batches). Sizzle 

until light brown 

and cooked 

through, about 3‘/i 

minutes on each 

side. Serve with the 

fruit and extra 

maple syrup. 

Serves 4. Gil 

BODYBUllFTIN ▼Novum* 1990 
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parked in front. 

Right at the corner, a visit to Cartier is a "must.'' Between imposing gold columns, 
exquisite windows show off the firm's latest line of jewelry, Indes Galanles, which 
is based on designs done in the early 1900s by Cartier for Indian royalty, using pearls, 
carved gems, gold, and platinum. Indeed, there is enough sparkle to illuminate a 
maharaja's palace. The piece de resistance of the collection is a dramatic necklace 
with carved green agates that sells for 91,000 francs, about $18,000. More reasonably 
priced are small brooches in the form of ladybugs, bees, tigers, and elephants: to let 
your entourage know that you are a friend of nature. 

Louis Vuitton, down the street, offers a dazzling choice of classic luggage. Are you 
tired ol those now ubiquitous initials? (They became Vuitton's trademark back in 
1896 and have been around for nearly a century.) If so, the leather purses and carry- 

FEBRl/ARY 199! 
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The multi-task capabilities of 
future workstations will result 
partly from advances in “connec¬ 
tivity.” This is the ability to link 
computers with facilities such as 
faxes and printers on each office 
floor into local area networks 
(LANs), and then, using fibre 
optics, to connect LANs into com¬ 
munications networks extending 
across the country. 

“Using industry-standard 
LANs, we will dramatically in¬ 
crease the applications which can 
be performed at the branch level. 
It will be easier, for example, to 

extended to most Royal Bank 
locations during the 1990s, says 
Mr. Heckman. 

These networks will in turn be 
backed up by satellite communica¬ 
tions, which will also be used for 
transmission to remote areas and 
for offering improved service in 
mobile branches. 

Long-distance meetings 
One of the most useful services 
to be offered via new telecom¬ 
munications networks will be 
videoconferencing. Such facili¬ 
ties, which enable employees in 

interest - March 1990 - page 10 

*6 • -1-, 

quiries, transactions and sales of 
all banking products and services. 

The Service Reference File 
will expand to include important 
additional client data and will con¬ 
tinue to be the cornerstone of 
many new business and systems 
initiatives. This computerized file 
will provide a complete picture of 
each client by linking personal, fi¬ 
nancial and service information. 
It will be an important factor in 
the successful 1990s implementa¬ 
tion of our sales and service 
program. 

Please turn to page 25 

10.18 

At the foot 

of the page 

10.16 

The foot line contains the name of the 

publication, the publication date, and or¬ 

dinarily also includes the folio. This 

example’s folio and the triangle just above 

it are printed red. Body Bulletin 

10.17 

This folio/foot line uses horizontal rules 

to encase the information. The folio is set 

to match the combined height of the 

other elements, making it an easily man¬ 

aged unit at the bottom outer comers. 

Pan Am Clipper 

10.18 

The folio/foot line unit can be centered at 

the foot or the head of the page. This one 

is reversed from a 12-point black bar that 

hangs from a hairline box rule surround¬ 

ing each page. Interest 

10.19 

The foot line is useful for readers who tear 

stories out for future reference. This pub¬ 

lication, complete with recipes, certainly 

benefits its readers by running such infor¬ 

mation. The publication’s title is set in a 

combination of condensed sans serif caps 

with italic serif lower-case to replicate the 

logo, an excellent connection between 

outside and inside. Lose Weight Naturally 

tlK 

Thunk you. June,Chet,Syl- 

vcsicr and Roque). You 

have shown us ihui reach¬ 

ing 40 doesn’t liuve to mean 

it’s time to throw in the (hi 

towel in live Battle of the spi 

Bulge. But what most of j 

us in our 40s would like to j dir 

know is. am we achieve long-term slcn- i de 

dement! without a constant struggle'.' Or ini 

must we fight creeping middle-age spread ! ye 

with the vengeance of a Ramiro ' ; wc 

attnu. . .rectly tnese on... J. . „. 

causes. For the other 30 percent, heredity 

is the problem. That‘s good news, parents, 

because it means there's a lot you and your 

child can do to get that excess weight off. 

Taking Action 
Before you do anything, though, it’s criti¬ 

cal to get your pediatrician's advice. While 
you may think your child is overweight 

compared to her friends or siblings, chil¬ 

dren vary. A doctor can provide an objec¬ 

tive assessment and determine how seri¬ 

ous the problem is—or if there really is a 
problem at all. 

If the child is overweight, restricting 

calories until the child loses weight is, at 

best, impractical, and at worst, potentially 

dangerous. What overweight children need 

is a flexible, low-fat eating plan to follow. 

in which portion size and betwcen-mcul 

snacking are kept to moderate levels. 

Whcmci---cnooj-v~*- —■-futifun 
a walk in a zoo. make a resolution to do 

family fitness activities together cvciy week. 

In with the New 
On the food front, the first thing you need to 
do is look inward. In your refrigerator. In 

your cabinets. In your oven. Arc you really 

buying ;uul preparing low-fat, high-liber foods'? 

Are the cabinets clear of fatty chips and 

cookies and has your freezer been declared 

an ice-cream-free zone? 

At home, move the focus away front 

food. When the family gathers to play games 

or talk, do it away from the dining room and 

the kitchen. Make a new rule: No eating 

anywhere in the bouse except at the dining 

table. Everyone has to abide by this rule, 

including the grown-ups. 

Support yourchild's school program that 

teaches good nutrition in the classroom. Get 

the PTA and school authorities to ban junk 

omj ii ii-n,., wuesuy is severe 

weight loss be on the agenda, And that 

should tic initiated only alter weight gain has 

stopped and after the entire family is eating 

healthy foods. Then you cun explore with u 

physician a safe way for a child to lose 5 to 

10 percent maximum of weight at the rale of 

a pound or two a week, over 5 or 6 weeks. 

Weight loss should then slop, and chil¬ 
dren should stay at that level for several 

months before losing any more, if indeed 

they still need to lose. Weight-loss diets for 

children must be constructed carefully by 
pediatricians or pediatric nutritionists and 

should always include a 10 percent increase 
in physical activity, 

Dr. Blackburn is an associate professor of 

surgery at Harvard Medical School and 

chief of the Nutrition!Metabolism Labora¬ 

tory at New England Deaconess Hospital, 
Boston. • 

LOSE WEIGHT 5 naturallv September 1990 
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10.20 

The folio/foot line may be embellished 

with rules or bullets. The folio here is em¬ 

phasized by having been set bold, which 

makes finding a page while flipping 

through the issue easier. Southwest Spirit 

10.21 

The format of this publication uses a nar¬ 

row 8-pica column on the outside of each 

page. The folio/foot line, department 

headings, and captions are all that appear 

in it, making these elements extremely 

visible. The bold 4-point rule emphasizes 

the title. Step-by-Step Electronic Design 

10.22 

Folios and foot lines should be combined 

into a single element. This handsome cen¬ 

tered unit is centered at the foot of each 

page. Vis a Vis 

1U1.. .of. lI yvui l/vas *oivjg VOU ... 

into a company problem, and you de¬ 
livered the report of your investigation 
in person, you would probably begin 
by saying something like this: "You 
asked me to check into the sales drop¬ 
off in Lubbock. Well, this is what I 
found out...The opening words of 
your communication would be clear, 
direct, straight to the point. 

But many people, if asked to put die 
same report on paper, would commu¬ 
nicate in a far different way. Believing 
that tile tone of business writing must 
be formal and detached, they would 

20 SPIRIT 

M A RC H.1'9'9'i 

I hi1 specified. The outer shape of t he eentermost 
I blend became the inner shape of the next blend 

and so mi until all the blends had been made © 
A blend nan be acamplinked by selecting one, ; 

j wore or all. points from each of lhe. two shapes ! 
! before choosing the blend tool, However, the tran¬ 

sition betimni slutpes will vary depending onwhich j 
points are e.lumen. In general, the more similar ! 

I the locutions of ilin two /Mints clicked with the 
1 blend tool, tlw smoother the transition. 

Tonceomplish the masking, Girard selected the 
lettering outline, chose Faint, chose None for both 

I Stroke and Fill nnd clicked the Mask box to make 
the outline a clipping i«ith. Then he completed the 
masking by choosing Send to Back from the Edit j 
menu to put the clipping path in position behind 

1 the blend ©. » In Illustrator the mask must hr 
! behind the object to lw masked. 

A grouped object cannot scree as a mask. If. i 
instead of iisinga hand-drawn clipping path, yon 

| use an Illustrator primitive (11 shape drawn with ■ 
i the rectangle or oval tool rather! han with the penI j 
' as a musk, you hare to unyroup the shape first, j 

beeuusemch primitive is really tiwobjuctsgixm/H’d i 
| together — the outline and the miter. After the : 

object is ungrouped, choose the outline, assign it 
the characteristics of a mask through the Paint 
dialog box and choose Send to Dark. 

j Girard select ed thedippingpathandallblend.s 
and grouped them. Then he madeanother blended 
element (from white to light blue) and sent it to | 
the back of the drawing to serve as the white of j 

j the eye. «■ Normally, a musk hides everything 
! on the page except objects placed directly in front 
\ ofiL Ihitwhenadippingtmasking)path isgroujieil , 

with other objects, only the objects grouped with ! 
| the masking /Midi arc affected by the mask. Other \ 
' objects on the jiaye are not hidden. 

When musldngwas completed, Girard retrieved i 
the unbridged letteringnnd moved it ontothe blend- 

! filled lettering. To complete the piece, he draw in 
i the lettering for the words "of the” and then draw 

a background rectangle stroked with red ami filled 
; with process blaek. He used blaek again to draw 
■ filled rectangles to cover up the bridges between 
| the letters (see page 1). Girard had found that even 

if the two lines that formed a bridge were directly 
: on top of each other, the masked element would 
| show tlmmgh, so a patch was required to hide it. 

*• When you create a complex dipping path in 
i Illustrator $8, it's important lose! Split Path lies- 1 

olutioninllwPrefei’micesdialngboxtoOtoprevent , 
I the program from automatically Invoking the /tatli 

into smaller shapes in an attempt to reduce the 
i complexity of the drawing. 'In version .1.0 this is ; 
i done by making sure that Split Dong Paths On 
j Save/Print is not selected.) Breaking the path in 

this way causes streaks of the masked elemeutlo 
show through juslasbridginy dots. Although split- j 

..ut_i; tin.t—_r„ ..siness 
communications is to communicate— 
to transfer information from the mind 
of one person to another. You can best 
accomplish this objective, whether you 
are speaking or writing, by: 
• Using plain language. 
• Getting straight to the point. 
• Avoiding a pretentious style. 

Some communications experts 
insist we should write tire same way 
we talk. 1 don't go quite that far. Verbal 
discourse tends to be laced with 
phrases ("See what I mean?”... "Listen 
to this"... "Hey, I'm telling you”) that 

10.20 

rviiu _re ml. mu. . .,„cd 
people on the board-wiring line who 
complain the new soldering units are 
in an awkward location for them.” 

The general statement in die written 
report, about employee attitude, con¬ 
veys an imprecise message. The real- 
life examples reveal the true picture. • 

Howard Upton uritesfor business 
publications, including The Wall 
Street Journal, and lectures at the 
University of Wisconsin. His address: 
Upton Communications, P.O. Box 
906117, Tulsa, Oklahoma 74112. 

mate tor tracing When 
lettering from a sample 
book vras enlarged on a 

.. minimally maintained pho- s=5«r8*- 
-—-----.5 |jQf 

"bile' in example, the large "C 
the top of the "0") n 

ABCDEFG H 
Yonder" 

I fellers 
ellipses, 

were 

liny a/xith ivasonce important for efficient output 
of complex drawings, improvements in ItIPs 
(meter i mage, processing, the in teignvters that tell 
the imagesetters where to place the PostScript ' 
dots for output) have reduced tlw need for it. To 
ensure that In not mine out put goes smoothly, you 
can specify HIP.',. 

TAVARUA 
Tuvarua is a small Pacific island with a terrific 
siu'f break, as reflected in the logo for Tavania j 
Surf & Native Wear. Girard wanted u tapu cloth 
look for the logotype, so he used a technique he 
calls "Xerox distressing." He chose News Gothic 
Extra Condensed type from a book of type samples . 
and enlarged it on a Xerox 1025 copier that the . 
magurineslalTpui’postrlydoesn'r maintain beyond 
the minimum attention needed to keep it 
running ® He scanned the result, opened it in 
Illustrator and autotraeed it. Placing control 
points by hand is a good way to construct the 

10.21 

place. After a morning and after¬ 
noon of ploughing the fields, my 

brother and I often went for a ride on a four-wheel 
cart, which we had built from scratch, on the high¬ 
way leading from Rio Piedras (our hometown) to 
San Juan—about a six-mile jaunt. Tire highway was 
almost empty in those days, so we had a great time 
pushing each other down the road. One afternoon 
we noticed a grassy hill that we thought would be 
exciting to ride down. So we did. When we got to 
the bottom, we were at the entrance of the exclu- 

main ltaoqn i enusted. As it turn^.. wut, it was 
best tiling that could have happened to me, be¬ 
cause I was able to devote myself to golf. 

Back then we had maybe 400 or 500 golfers on 
the island, btowwe have 10,000 or more. There are 
good reasons why they call Puerto Rico “Scotland 
in the Sun.” We have nine 18-hole courses on the 
island. Four of these—which were designed by 
the maestro Robert Trent Jones, Sr. —belong to 
the sister resorts, the Hyatt Dorado Beach and the 
Hyatt Cerromar Beach, where I am the golf pro. 

Continued 
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NETWORK 
NME to Construct First Comprehensive 
Specialty Hospital 

National Medical Enterprises 
recently announced plans to con¬ 
struct the company’s first com¬ 

prehensive specialty hospital in Red¬ 
ding, Calif. The $13 million facility will 
comprise psychiatric, physical rehabil¬ 
itation and substance abuse treatment 
services. 

Normp" A Roec>a1tir Hosm'tal 

Redding," Zober said. 
"Our new facility will eliminate a wait 

for admission to Redding Medical Cen¬ 
ter's physical rehabilitation and chemi¬ 
cal dependency units, which currently 
operate at full capacity," explained 
Thomas ]. Doherty, a Specialty Hospital 
Group executive vice president. 

The new specialty ’tyl in North- 

Two Hospitals 
Join PI A 

Psychiatric Institutes of America 
(P!A) opened a $9 million, 80-bed 
psychiatric facility near Palm 

Springs, Calif., in October, and acquired 
a 65-bed facility in Lafayette, La., in 
November. 

The 54,000-square-foot Canyon 
Springs,^Hospital in Cathedral City will 
o -^iaiizp in phnrt.tprm nsychiatric 

At the head 

of the page 

10.23 

When it is placed at the top of the page, a 

foot line is called a running head or 

header. The name of this publication, the 

date, and the pair of half-point rules are 

printed red. The initial caps that lead into 

the text are solid warm gray, and all else is 

black. Network 

10.23 

Undergraduate Architecture 1 103 
Elements of Architectural Design II I 

The Photography 
Library 

Teomu Kurkela 1 4 
Zeynep Celik, critic 

Edward Kopel 2 3 
Zeynep Celik, critic 
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74 for order. Then an elfin man stands, and the room 
grows quiet but for an insistent "shhhhhhh." Smil¬ 
ing shyly at the show of respect, Louis Devaid 
speaks bluntly, He counters (hose like Rupke who 
argue that it is too risky to mortgage the Bradford Co¬ 
op's thriving chemical business to open a packing¬ 
house. "Look," says Devaid, "even if it only breaks 
even, we all benefit if it moves our surpluses." A 
loud wave of consent swells around him. A voice 
calls for the vote, Others chorus, "Yeah," 

Ten minutes later, when the vote is announced - 
"Seventy-five yes, twenty-five no"- there is a burst 
of applause and much scraping of chairs. Some 
bolt for the sagging food tables at the rear of the 
hall; others join the beer line at the bar. Shaking his 
head, Rupke strides out the door. 

On the far side of the hall, under a huge mural of 
the marsh, Matthew Valk fans a fistful of photo¬ 
graphs across a table. He has just returned from the 
American Northwest, where vegetables grow in 
Mount Saint Helens' backyard. "It’s like the 1950s 
down there," he says, launching a tale of $20,000 

houses, volcanic-ash soil that needs no fertilizer and 
a casual-labour rate of $3.50 per hour.11 told them 
we pay twice that, and they said, ;How do you do 
it?" His work-weary listeners nod knowingly. 

At 63, Valk is the marsh's guardian, angel. Born 
in Rotterdam, this third-generation farmer has 
spent 42 years in the Holland Marsh, doing every¬ 
thing from "pulling carrots one by one" to manag¬ 
ing farms. Valk says that cooperative marketing 
would solve a host of problems, but he doubts that 
it will ever happen. The memory of two bad years 
is all too easily erased by one good crop. A white- 
haired, blue-eyed man with an infectious laugh, 
Valk is now a consultant working out of a van 
equipped with a cellular telephone, a video camera 
and a weather radio. For 16 years, he headed the 
Muck Research Station, an experience about which 
he says, "Loved the job, hated the paperwork.” 
Today, he stays in the field. "My wife says, 'What's 
this retirement all about? Now, you're working 
Saturdays and coming home at 8:00 at night? " 

As the meeting turns into a social gathering, sev¬ 
eral growers congratulate Devaid on his speech. 
With but a few years of grade school behind him, 
Devaid, 63, is a self-taught mechanical wizard. 
Eleven years ago, he welded together the first of two 
12-metre-long dredges to clean silt, from the canals, 
the first time he had ever built something that 
floated. Scant days before the launch of the first 
behemoth - 2 engines, 2 giant augers and 10 hydrau¬ 
lic pumps-consulting 
engineers were gleefully 
betting it would sink. 
It didn't. 

Details of Devaid's con¬ 
struction projects are 
hazy at best. He and his 
son-in-law Alex Maka¬ 
renko never use draw¬ 
ings, just rough finger 

sketches on the dusty shop floor. As Makarenko. 37, 
says, "Someone sweeps up, and there goes the blue¬ 
print." But they are known far and wide for making 
custom-built harvesters and planters for anyone 

who comes calling. They 
also build machinery for 
the 52-hectare onion and 
carrot farm run mainly by 
Devaid's son Jack. Says 
Makarenko, "Jack breaks 
'em; I fix ’em." 

Born in Hungary's 
grape country. Devaid 
has worked in the marsh 

Planting lettuce by hand, a Jamaican labourer 

kneels to his backbreaking task. The muck is 

tended by a wide range of nationalities., including 

migrant field hands flown in to work for 

minimum wage, Growers claim (hat 

unemployment insurance means locate do not 

need to sweat in the fields to earn a dollar. 

Equinox 

10.24 

This elaborate system organizes several 

different kinds of information into a 

single element, united by hairline rules, 
% 

creating an elegant tool for the transmis¬ 

sion of content. Abstract 

Separated 

on the page 

10.25 

The folio and foot line can, of course, be 

separated. The folios here are located out¬ 

side of the live area, in the upper outer 

comers. The foot iine, in this case just the 

logo, is centered at the bottom of each 

page. This publication’s simple, hand¬ 

some layout and the consistent placement 

of the folio and foot line allow the ele¬ 

ments to be separated without adding 

busyness. Equinox 

10.25 
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The folio and foot line can be separated, 

one centered at the top and one at the 

bottom of the page. In this publication, 

the black backgrounds bleed to trim. This 

very unusual format is unique even for 

this publication: each issue of the quar¬ 

terly is designed by a different designer. 

Adeptations 

10.2 7 

The folio is nearly halfway down the out¬ 

side margin, and the foot line is placed 

just outside the live area at the bottom 

corner. These elements, which make use 

of extreme bold and light type and hair¬ 

line rules, are in perfect keeping with this 

publication’s design. Sygeplejersken 

In the outside 

margin 

10.28 

The folio/foot line can be in the outside 

margin, where the page-turning thumb 

goes. This treatment includes the title of 

the article or department above the folio, 

making it especially useful as a tab system. 

The type base lines hug the vertical rule, 

reading “up” on versos and “down” on 

rectos. North Shore 

. . .and the budget 

Classroom training with an instructor provides a structure 
to ensure that all topics are covered, practice is supervised, 
and questions are answered. Many vendors and independent 
trainers offer courses at competitive prices. In-house training 
is cost-effective for large groups, and materials and examples 
can be customized. One-on-one training is usually the most 
effective—and expensive. 

Software tutorials and independently produced computer- 
based audio or video training materials arc good supplements 
to personal training, but offer no chance For feedback or inter¬ 
action. A more subtle drawback is that the course materials 
sit on a shelf because the student is always too busy doing 
“real work.” 

. . .are we trained yet? 

Formal training is just a starting point. “People cannot 
produce at top efficiency after 12 hours of class," says Warren. 
“Now they start exploring how to apply what they learned to 
their work." 

After the initial formal training, the requirements in an 
organization diverge. Those without graphic arts backgrounds 
may need to learn more about typography, design, the printing 
process, paper selection, color. Someone must understand the 
technology—file formats, working with service bureaus, fonts. 
A whole now way of working—individually and as 
a team—arises when an organization moves to desktop pub¬ 
lishing. Project-and people-management skills become 
paramount. Flexible training plans should 
be developed to cover a year or more. 

“I learn something new each time I use a product,” 
says McClelland. "Sometimes from books and trade 
publications, sometimes from other people, often from 
painful experience.” McClelland concedes 
that no one can master all the features, but he 
tries to keep up by attending trade shows 
and workshops. 

Limitations are more often imposed by lack of imagination 
rather than lack of money. Carefully planned hands-on pro¬ 
jects and apprenticeships with experienced designers, typeset¬ 
ters, or desktop publishers are an often overlooked source of 
training. Inviting printers, service bureau staff, or color sepa¬ 
ration specialists as guest lecturers, or spending time in their 
operation are other excellent and inexpensive educational op¬ 
portunities. Rereading the manual after using the software 
can clarify questions. Vendors offer a wealth of free informa¬ 
tion via reader response cards in trade publications. 

User organizations, such as ADEPT, feature working pro¬ 
fessionals at monthly programs. They also offer more intensive 
workshops and provide an opportunity for networking. Many 
other organizations, such as the International Association of 
Business Communicators, American Center for Design, and 
the Society for Technical Communicators, have recently 
formed special interest groups to address desktop publishing. 

It’s worthwhile to subscribe to vendors’ technical support 
services, which have extensive databases documenting prob¬ 
lems and solutions. You can also go online for help. The Desk¬ 
top Publishing Forum on CompuServe has an indexed and 
well-maintained bulletin board. Questions posted there are 
usually answered within hours. They also have libraries with 
sample files and weekly “live” conferences. While you're on¬ 
line, browse the hardware and software vendors’ forums for 
the latest news and “undocumented features." If you’re over¬ 
whelmed by techno-talk, forums for ordinary people — 

Journalism, PR and Marketing, 
Computer Training, 

Computer Consultants, 
and Working from 

Home—also address 
desktop publishing. 
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■■■ Sikkerhedsorganisationen er en viglig 
faktor i forbindelse med opstiede arbejds- 
skadcr. Biide hvad angir hj*lp lil arbejds- 
skadede kolleger. der mangier rad og vej- 
ledning i den konkrele sag, og hvad angir 
det, der gerne skulle folge efter, nemlig at 
man lokalt i sikkerhedsgruppen drafter, 
hvorledes man bedsl muligt (orebygger, at 
der opstir flere skader. 
Lad os tage en konkret sag og se pi hvilke 
opgaver, der lean vrere forbundet med en 
arbejdsskade, der opstir pi arbejdspladsen. 
Eksempelvis kan del dreje sig om en sy- 
geplejerske, der er ansat pi et plejehjem. 
Lad os kalde hende Anne, 

AF MARIANNE M0LLER, 
KONSUIENT 

FOTO. 
KIRSTEN FICH PEDERSEN 

DA DET 
GIK UD OVER 
ANNES 

RYG 

Anne skal i en aftenvagt hjaelpe en aldre 
beboer fra korestol over i seng. Anne gor, 
som hun bar gjort si mange gange for. Hun 
kender beboeren godt, og nir Anne tasller 
til 3, hjaelper beboeren med at rejse sig og 
stotter pi benene, mens Anne lager fat un¬ 
der armen. 
Denne aften gir det gall. Beboeren bliver 
pludselig dSrlig, netop som han er kommet 
op at sti, han svajer, bliver bange, og gri- 
ber med begge haender fat i Anne, der 
marker beboerens vaegt imod sin krop. For 
at forhindre, at beboeren falder, foretager 
Anne et vrid med kroppen. Derved marker 
Anne et skarpt smald i ryggen. Anne hnr 
fSel en arbejdsskade, og hun er sygemeldt i 
en lang periode. 

Anmeldelse 

Annes arbejdsskade bliver anmeldt som en 
ulykke nf arbejdsgiveren til Arbejdslilsynet 
og til instnutionens forsikringsselskab. Det 
fremgir af anmeldelsen, at det var en plud¬ 
selig opstiet handelse, som Anne ikke hav- 
de kunnet forudse Det er vigtigt ved ud- 
fyldelse af anmeldelsesblankelterne, at det 
fremgir, at det er en uforudselig handelse. 
Det kan vare arbejdslederen eller arbejdsgi¬ 
veren, der udfylder blanketteme. Hvis An¬ 
nes ulykke ikke er korrekt anmeldt, kan det 
fi den konsekvens for hende, at denne ikke 
bliver anerkendt som erslatningsberettiget 
efter arbejdsskadeloven, og hun har ikke 
mulighed for at fi dakket sine udgifter til 
behandling eller fi en men- eller erhvervs- 
evnetnbserstatning. Derfor er det uhyre vig¬ 
tigt at airfare, sifremt der forekommer ufor- 
udsellge handelser, defekte hjalpemidler, 
glat gulv, void og andre ude fra kommende 
begivenheder, 

Slkkerhadsqroppen 

Sikkerhedsgruppen skal inddrages, nir der 
er sket en ulykke, og samtidig skal sikker¬ 
hedsgruppen have en kopi af anmeldelsen 
til Arbejdslilsynet. Ud fra Arbejdstilsynets 
anvlsning om sikkerhedsgruppens opgaver. 
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Beach 
Sprouts 

A huge crop of marinas sparks significant ecc 
activity along the Lake Michigan shorelir 

By Dave Jensen 

Marinas are sprouting 
up along the shores of 
Lake Michigan faster 
than the nlewives did 
in the 1960's. More 

than 3,500 slips have been built along 
the 65 miles of shoreline between Chi¬ 
cago and Racine in the last five years. 
Another 900 slips are in the construc¬ 
tion stage, and plans call for an ad¬ 
ditional 2,500 slips by 1995. 

"There has been an explosion of 
marina development," says Jim 
LnBelle, general manager of North 
Point Marina, a 1,500-slip facility that 
recently opened just south of the Illi- 
nois-Wisconsin state line in Winthrop 
Harbor. The growth is making boom- 
towns out of Racine and Kenosha and 
aiding in the economic recovery of 
such Illinois Lakefront towns as Wau¬ 
kegan, Zion and North Chicago. The 
new harbors have triggered an in¬ 
crease in residential and commercial 
development in the surrounding areas. 

The rapid development has many 
observers wondering whether there 
are enough people to buy the boats 
needed to make the marinas profit¬ 
able. How many people are willing to 
plunk down anywhere from $30,000 to 
$250,000 for a new boat and then pay 
$1,000 to $2,500 in annual slip rental 
fees? Apparently quite a few. 

All the marinas from Chicago to Ra¬ 
cine except North Point have sign-up 
lists with a wait of at least one year. 
North Point expects boaters to gobble 
up at least half of the 900 slips it will 
add this year. 

Actually, when it came to develop¬ 
ing Lake Michigan as a recreational 
resource; Illinois missed the boat de¬ 

cades ago. From Chicago north to the 
state line, industrial and residential 
developers swallowed up most of the 
usable lakefront property, effectively 
building a wall between the people 
and the lake. 

That was fine 60 years ago, when 
industrial development was the re¬ 
gion's top priority. But it became an 
albatross in the 1960's, when Illinois 
residents packed their cars and drove 
to Michigan, Indiana and Wisconsin 
for getaway weekends. Illinois became 
a great place to live and work, but not 
to play. Boat owners often drove to 
resort towns such as Lake Geneva, 
Wis., New Buffalo, Mich., or Michigan 
City, Ind. 

To see how restricted access to the 
lake is in Illinois, compare Chicago 
with Detroit. Seven years ago, there 
were 20,000 boat slips on Lake Erie 
and Lake St. Glair in the Detroit area, 
which has a population of about 4,4 
million. The Chicago area, which has 
more than 8 million people, still has 
fewer than 8,000 mooring facilities, ac¬ 
cording to Warren Wood, senior plan¬ 
ner for economic development in Lake 
County. 

"Lake and Cook Counties in 1990 
will have less than half the mooring 
facilities that Detroit had in 1983," he 
says. "Detroit is smaller in terms of 
population and significantly less af¬ 
fluent. What that tells me is that there 
is a tremendous shortage of boat¬ 
berthing and boat-launching facilities. 
And that shortage has created a 
stranglehold on the growth of the 
marina economy." 

There's plenty of evidence pointing 
to a pent-up demand for boat slips. 
ILLUSTRATION BY ANDREA EVERBACH 
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In 1981, date rape and acquaintance 
rape were terms few people used, Women 
were led to believe that even if they were 
forced to have see against their will, 
somehow it was still their fault. Many 
young women were branded as ’'teases," 
even if the most they allowed was a 
goodnight kiss. If a woman did tty to 
report a date rape, it was always her word 
against lus, and she usually Inst. People 
only ailed it a rape if die rapist was a 
stranger, and it has only been recently that 
society has begun to stop blaming else victim. 

In 1990, date rape is recognized for 
what it isi rapt Women now know that 
they an report it, 
and guys know tliat 
they can go to jail 
for it. 

Not all rapists 
arc ditty, unemployed 
perverts who hang 
out in adult book¬ 
stores. Many of them 
drive nice cats and 

or they are working 
on professional de¬ 
grees. They can be 
mild-mannered and 
clean-cut: the "all- 
Americun boy." There 
is one of those "boys" 
out there somewhere 
who is a rapist and 
did not go to jail because I titought it 
was my fault. And because of that, there 
are probably others who were his victims. 

Knowing that you an report any 
rape—whether by a friend or a stranger—is 
one thing. But knowing it and doing it 
are two different things. Anger, shame, 
and fear ore dominant emotions, and often 
the victim docs not want to tell anybody 
about it. Rape does make you feel dirty, 

It took getting raped by a stranger 
four years later for me to realize that 
neither event was my fault. That time I 
reported the rape, and the man was 
arrested and jailed. All of the legal and 
emotional ramifications and die people 
you have to talk with are overwhelming at 
times, but the relief you feel once the guy 
is in prison balances that. 

But this sense of relief does not cure 
the pain—I stayed depressed for tliree 

years after It was all over. Rape of any 
kind is a potential crippler of a woman's 
emotional, sexual, and social well-being. 

What 1 would like to do here is to 
help both men and women know whnt to 
avoid and what to do in order to keep 
yourselves out of diese situations. 
Although I have addressed the women 
first and then the guys, both parts would 
be beneficial to all of you because it 
always helps to know the other sidc- 

WOMEN 
The most important thing to remember 

is tliat for many college-age guys, sex is 
purely pliysical. 
Physiologically, men 
are at their sexual 
peak at about age 
eighteen, which 
means that they can 
be aroused for no 
reason other than 
hormones working 
overtime. Most of 
them will not try to 
constantly relieve 
their sex drive, but 
there are those who 
will. 

These are the 
guys who have 
memorized lines 
specifically designed 
to get women into 

: bed. These lines include compliments— 
; everything from hair to toenails—and 
• romantic words, such as I love you. Some 
: lines invoke pity, including I’m lonely. I'm 
; insecure, and I'm not sure I’m good 
| enough for you. While these things may 
: be true, die guys who really are lonely 
; and insecure will never tell you this on 
• the first date. 

There are also those who will claim 
; that they are in pain and if they aren't 
• sexuolly satisfied, they will be permanently 
; injured. This is a lie. They may be 
; frustrated, but men friends have told inc 
• that they cannot be permanendy damaged, 
; and they are not really in pain. 

With lots of guy*, you should take 
• everything they say on the first few dates 
! with a block of salt because, in many 
; instances, everything is said with the 
.' intention of getting you into bed. Just 

knew I 

was in 

trouble when he 

jerked me into 

the room 

and locked the 

door. 
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The folio/foot line can also go elsewhere 

in the outside margin. Notice the folio at 

the bottom is also stacked vertically. 

- Orientation ’90 ' 

Aligned 

with a column 

10.30 

The folio can be aligned with the edge of a 

text column, looking eccentrically off - 

center. One column has an 8-pica measure 

and two have a 17-pica measure. The folio 

is aligned flush left with the first wide col¬ 

umn. The Trust Quarterly 
\ 
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This folio is aligned with the outside edge 

of the center column and anchored to the 

page’s perimeter. Knocked out of a blue- 

gray second color, it is asymmetrically 

positioned 18 picas from the outside trim. 

interest NEWS 

10.29 
Other 

Chris Markwell 

Lxpeaea cnanges tirw oounnw 
could make it possible for a wider variety 
of insurance products to be available to 
consumers through bank branches. (The 
Royal is already a user of insurance in 
areas such as premises liability and em¬ 
ployee benefits, As a business, it provides 
group creditor insurance to customers.) 

Property and casualty insurance is a 
more than S10 billion a year business in 
Canada, and as Mr. Markwell points out, 
the Royal is positioning itself to be a 
major competitor. 

"The Bank Act changes expected later 
this year could very quickly lead to a 
number of insurance mergers and acqui¬ 
sitions in the financial community/’ he 

heip iiic od]ik tdM. tun cTavdmagcs-xzi-Tfre 
synergies that presently exist and to 
position itself properly for this second 
wave of deregulation." 

The federal government has hinted 
the new Act will allow bank ownership 
of insurers, as well as the marketing of 
insurance products through credit card 
mailings. What is still unclear is how 
the distribution network will operate, 
that is, whether or not branches or out¬ 
side subsidiaries will do the actual selling. 

Mr. Markwell, who has 25 years of 
experience in the insurance industry, is 
the former president of the Toronto- 
based insurance group, Crum & Forster 
of Canada. 

interest NEWS March 1990 B 

positions 
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This three-panel foldout publication uses 

migrating folios knocked out of 14-point 

black rules at the bottom of each page. 

The folio/rule unit is placed flush left on 

the left panel, centered on the center 

panel, and flush right on the right panel. 

Potomac 
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10.33 

The folio’s treatment can relate it to other 

typographic elements. A 12-point vertical 

bar is placed next to headlines and folios, 

creating a rhythmic pattern. AmSouth 

Partners 

10.34 

The folio/foot line can be placed in a shape. 

In this case it also appears in a different 

position on each page, printed with vari¬ 

ous screen tints and second colors. 

Orientation ’91 

10.35 

It is not necessary to have a folio/foot line 

on every page. A blind folio/foot line is 

used on the recto of this opening spread. 

Trump's 

I Letters From 
Satisfied Customers 

T T T dike to recognize outstanding service by A rnSoulb employees through our Letters From Satisfied 
IV Customers column. If you know of anyone who has receded a cnmptlnwnuny letter recently, we'd 
| * litre to consider publishing it. Please send letters to: Letters From Satisfied Customers, Fanners, 

Marketing Department, Financial Center, Birmingham. 

Help Through ihc Yean 

appreciate all ihc help Helen 
Anthony (Tarrant Branch, 
Blmtlnglum) hat given my Mother and 
Daddy through (he lean fiver smir 
Dads death. I know the luv been 
paileiillv helping Motlicr with her 
IliuneiaJ d'Xhkms. 

Helen dcmonuralcil (lie kuid of 
pc twin she iv wlven vile dropped 
cvcryihlng and ran to ihc funeral home 
on reading tif Dxl'v dcarh She tv a rc-al 

ES3 
10 Tfcars of Excellent Service 

I have sold my home In Hunuvlllc 
and will not be returning a> prcvimttly 
planned. therefore, please ik« tail 
built my cheeking and saving' 
accounts 

I appreciate the It) years of c»dlcnl 
service especially the Uly Flagg 
Office whlclt served us primarily 

fcjpt Uurlcv D Raney 
Fr Beniamin I lartlvon. IN 

Ir wav louehing u> uv lor I hoc busy 
women ro rake rime from ihclr 
pctkonal schedules 10 call an Hind ami 
Hull uv. go bock after hours to meel uv 
and ro are about us and our pel Tticy 
ImmIv lud other commitments that tins 
aliens! (tot in help someone they 
tvarciy know. 

Dtuellla Gjmbrell 
Florence 

Cnnilslcnily Providing Quality 

I have recently unli/cd many 
■iervirts of AmSouth Bank and lute 
hern very Impressed with the profes¬ 
sional naff, I especially have 
appreciated the smooth, elUcleni 
oivrjllon lli.tr Mary Ann Hickey ui 
IT ' (I luntvvilk') lias irerformcd for me 
in lire correct. Hmciv, gcwirlghimc 
firu iimc. deem ink trender ol lunds 
for a home pureliaac 

Of tire many wars that I have been 
I unking iliruuglioui the Nonlreavl, 
ttwt. Midwest and Soudreavt stain, I 
have found AmSouth to he lire only 
eonsbtem quality hank Abu and )nur 
suft sliould Ire proud ui have such 
Mttvftcd customers 

p,- j 1 Paul D Snrecco 
rC2J llallwm, MO 

Little Customers Count 
I want to thank Edith Hill 

(Soutlivldv Branch, Birmingham) for 
her puilem aiienUnn 10 my account, 
AmSouth Is not too big to tend its Its 
little ctutonwn 

153 

D £ It p 

P ^VXD* 

Tire Oilkl's lust Wtsli Foumlatton Is a 
group of people who work ujgcthcf to 
gram renninallv ill children their Ltd 
wish. In Honda, there b a lllllc boy 
nameil David wht i ha> terminal cancer 

4 I lb widi is 10 be In die Guineas Book 
of World Records The way for him to 

do this iv id recetwr the man go well 
cards If you want u> help make fits 
wish come true, please send aard to 

Cttvld 
eh QlOd's Let Wish 
IX) Box W? 
Sponglllll, florkla A«iO‘l 

I 
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The publication title and folio can be run 

on versos while the date and folio are run 

on rectos. These folio/foot line elements 

are positioned ofificenter, aligned flush 

right with the edge of the first column. 

CA Magazine 

Text by Leslie Linsley 

Photographs by Jon Aron 

antucket 
Thf island's appealingly diverse style—whether in inferior design, 

hrts and crafts, or gardens — has always been eharncfcri/.cd liv a mix 

of Nruit tick el's past and etirrepl influences. 

Since the 1700s Nantucketers, tbougfi isolated by llie sea around 

them, used it to travel lo distant ports, Today. the islanders' passion 

for home decoration lives on in their beautiful objects, some from the 

island itself, some brought here from fnt-.nvnv by Nantucket sailors. 

.«-■' 

level commands an 

<rf lire ..-ram. Tire 
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masses of pink 

linos phi'll* of 

ExceqMed fmm the 
ix—k \nntueia 
.V./rl,y|,e.lie 
I i ns lev uni Jim 
Aron, iiiihli-hrd l.v 
R.*n.li, Sew Turk. 
June IWO 
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ttacumfsrrt qui se ocgocia /iTHSttKC' fecit: ikr ITnipornvIcvir) »cn 
gage A payer dk-.nifmr IVxpnrtalvui ,i 
unites lev condition* piAvue* Hint rev- 
pccifet lAnir que Ic urvlh soil annuls 
ou motifni. i! Dun I’ncroivJ do luutra 
fcs pariiev cuhcvmccv. 

F.n cxigeunt que le crAdit Axu- 
uictioiirc vnii joim A mi cetdflrai 
d’iiiSpwtian uu dc contrOlc lie qimlltr 

mtlApcMilui 

pAriwJe. Col pourejuoi. 
ireprivcv vpecinlirers d»l 

•x dvs|k A I errangrr. 
imr ji I'tmparrateur q,i divpn.vc A effeetuer Ic 
mrM, il pent sen trvum ernpedte parec que wn 
reslrrint Ic* opAralinnv vie change. 

‘ re cxircinemcnt long vi 
refuse 

Depui* quclqucv anmV>, lev programmes d*a 
plus nrstricdfv puoqu’iU s’adrexrent nurtoot 
irepnve* ilonl les pervpcclive* de crownnc 
profil* soul Auihlie* 1. 

mirqiK la pitiparl do cxportatcur* ptelc dicr 
• •» IVganl prrn 

HtsducnMit In-.ii 
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n'.v q« a demandrr ii am ermf 
doeumemoirc. tin lev c 

iquicr garamit lul- iiirll 

.ii ftre ul 

• crAtli 

jr (pourvi 

Une autre technique. idle ilu credit documentaile 
trine. a |*nir ubjel de retarder Ic pnicincnt jusqn'nu 

lets varirtlyle (J(J jours, pluaicurs moiv, voiie un an 

ncnl Dr smullr. I1 
m bunqtic (ou cdlc 

lev u 
m de fina m: fni. • 

iiarrluindivc .1 Ale expediee ilVhclcur), Inbanque tie 
riiii|wrrmcur seccpvc line leitre tie change qui wra 
hunnrci- dnnv Ic ffcilai prfivu. Ceuc letlmdcVicnt alorv 
une Mccepuliiui de hanque pouvanl el|c cscnmprAe ou 

re dernier le monimu indlqiuf uminv Irs lorcreui cl 
cwniuiuiuin mrrrapundam A U ikllcceonvenuc. 

lev n|sVauum clTcciufev A 1'inrArieur du Canada jhici 
liien qu’A I ftrangci. kuhicnirilu credit borvbilan Eli 
eltn, ivne leehniquc a |iour nhjci de transferer Ic 
rvx|ue dc credit de t’achcteui A la banque. Dus entre- 

Mm kv dAja pnxluits uu vrndus, mais qui ne yieuvcnt 

vrmfiet A une sueiAlA dr financement Ic soiri d schncc 
lev enmptes dAbiteuis dev clients qui rrgoiveut hdhi- 
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WEB TYPOGRAPHY 

Web sites are magazines. They are brochures. They are 

entertainment and they are informational. They are interactive. 

Designing Web sites is becoming easier and more efficient on a 

weekly basis. But as in any area of design, and any other era of 

design, understanding present technological limitations leads 

to creative new solutions. The problem 

today is that the technology changes so 

fast, and nowhere is it changing as fast 

as in this paperless medium. 

Fortunately, the design and typogra¬ 

phy truisms that were applicable in the 

predesktop years, which remained true 

after personal computers became more 

common, are also true in Web typogra¬ 

phy and design today. It is comforting 

to know that good design is still good 

design. 

Print vs 

Web 

On-screen and print design share the 

same mission: clear communication. 

You are a typical Web user: do you surf 

looking for technical entertainment or 

for information, clearly and simply pre¬ 

sented? Good design is clear, persuasive 

design, whether reflecting off paper or 

backlit on a screen. 

Planning and designing a Web site is 

a lot like creating a magazine. For ex¬ 

ample, like a magazine, a Web site’s vi¬ 

sual identity should remain constant 

while its content changes. 

On the other hand, electronic docu¬ 

ments aren’t constrained to linear 

structuring the way magazines and oth¬ 

er multipage printed documents are. 

You can be much more creative in the 

way you lead visitors through or 

around your site. Unlike a magazine, 

page numbers are meaningless in a 

nonlinear environment. Other naviga¬ 

tional aids must be used in their place. 

Planning 

a Web site 

Learning Web page technology today 

can seem just as impenetrable and frus¬ 

trating as learning page layout software 

was several years ago. Nevertheless, 

guidelines exist for typography on the 

Web just as they do on paper. After all, 

paper-based typographic guidelines are 

applicable whether the design was pro¬ 

duced in PageMaker, QuarkXPress, or 

as a mechanical. 

There are several good books avail¬ 

able to learn how to make Web pages 

and Web sites. Three are listed on page 

204, in the Bibliography. 

Designing a Web page is a process 

that must be started on a sketch pad. It 

is a four-step process, with the first 

three steps completed on paper. (The 

illustrations for this process, figures 

11.01 through 11.04, are by Web designer 

Kyle Nelson.) 

6oafs for Juxtapose site 

1 Web site must have the took and feef of the 

magazine’s departments and features. 

2 Efficient, smooth, invisible process for browsers. 

3 Make site rich and-vafuable by having minimum 

of three departments and one feature story 

updated monthly. Feature is major focus of site 

and wiff be expected to act as primary draw. 

4 Hyperlinks: Connect to other sites that serve 

our reader’s interests. Include subscription 

page for magazine. 

5 Have it on line by the end of the month. 

11.01 

11.02 

11.03 

11.04 
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11.05 

11.06 

lifestyles for 
Adventurous 
Souls 

II.07 

1 Define the goals of your site (fig. 

11.01). Describe the bits of information 

you want to include. 

2 Make a branching diagram, or 

flowchart, to show page-to-page con¬ 

nections (fig. 11.02). The diagram de¬ 

scribes how the site will be organized. 

3 Sketch what each page will look 

like (fig. 11.03). List the hyperlinks you 

will build into each page. Begin creating 

and accumulating the elements neces¬ 

sary for each page. 

4 Create the pages in FreeHand, Il¬ 

lustrator, and Photoshop and import 

into Dreamweaver or other Web pub¬ 

lishing program as gifs and jpegs (hg- 

11.04). Production issues at this stage 

include html tagging; making files 

small enough for efficient downloading; 

creating and testing hyperlinks; manag¬ 

ing files in a directory structure on the 

server; and testing the site on all pos¬ 

sible browsers. 

Home 

page 

A home page is the top or front page of 

a site’s structure. It must immediately 

identify the site. Thus, it has the same 

function as a magazine cover (fig. 11.05). 

Both a home page and a magazine cover 

deserve a distinctive look, and both must 

promise worthwhile, well-organized 

information within. But a home page is 

more than a magazine cover. 

A home page must serve as a table of 

contents for the site. Imagine designing 

a magazine cover so it shows a contents 

listing with page numbers, the closest 

equivalent to having hyperlink buttons 

on a Web page (fig-11.06). 

A clear and well-designed home page 

allows visitors to move around the site 

with certainty and efficiency. 

A home page may have to share its 

valuable space with advertising. A home 

page is typically 640 by 480 pixels (Web 

graphics are measured in pixels because 

it is a constant regardless of the viewer’s 

screen size); 640 by 480 pixels is the size 

of the 13-inch monitor used by more 

than half of all Web visitors. That is not 

a lot of room to show what’s deeper in 

the site. 

Web and magazine design share the 

requirement of distinguishing ads from 

editorial content. The most common 

Web ad size is the 468- by 60-pixel 

“banner,” usually placed at the head of 

the page. The same tools - contrast of 

typography, position, consistency, spa¬ 

tial separation, color, and use of rules 

and boxes - used to differentiate maga¬ 

zine advertising from editorial matter 

can be used on Web sites. 

A typical magazine cover’s shape is 

vertical. Using the top for the most im¬ 

portant information and working 

downwards is a convention that is used 

to define hierarchy. A newspaper’s most 

valuable space is on the front page 

“above the fold,” where the paper is 

most readily seen. Web pages need to 

be horizontal to fit computer monitors, 

so top-to-bottom hierarchy is compro¬ 

mised. On Web pages, hierarchy is ex¬ 

pressed through presence on the first 

part of the screen that loads, the part 

that does not require scrolling to be 

seen. It is shown here as a grayed area 

on the right of the initial screen (fig. 

11.07). Areas to which you need to scroll 

will be seen by only about half the site’s 

visitors. Some Web designers refuse to 

use scrolling and prefer to put such ad¬ 

ditional information on a subsequent 

hyperlinked page. 

Navigating 

Web sites 

Navigation through a Web site should 

be simple and direct. Make it clear how 

to move forward and backward and 

how to return to the home page. If a 

site is hard to navigate, all the great de¬ 

sign that may be there is wasted. 

Navigational graphics are way-find¬ 

ing tools that are equivalent to a maga¬ 

zine’s folios, footlines, and department 

headings. As such, they are a significant 

part of the site’s identity. Like folios, 

footlines, and department headings, 

navigational tools must be useful and 
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should be given consistent treatment. 

Providing constant accessibility to 

the home page from any other page at 

the site makes navigation user friendly. 

Using frames allows a Web page to be 

divided into separate scrollable areas 

(fig. 11.08). Defining one frame as the 

site’s navigation center, called a “navi¬ 

gation bar,” puts navigational tools on¬ 

screen for the duration of a visit to the 

site. 

Web site 

tips 

• A Web site should never be built 

for a client, but for a client’s customers. 

They are the users. 

• Your Web site’s competition isn’t 

only other Web sites. It is everything 

else people could be doing. 

• A Web page can be scrolled verti¬ 

cally and horizontally, so the definition 

of a single Web page is one that must be 

clicked to get to. To leave a Web page, 

you must click a hyperlink. 

• Your visitors are there to read. Give 

them great content on every page. 

Present it simply so it loads quickly and 

is universally viewable. Know the medi¬ 

um and your tools. If the latest tool 

adds functionality at the making end, 

does it make it difficult or impossible 

for most readers to see your site with¬ 

out additional tools at the reading end? 

Web sites must, above all else, be prac¬ 

tical for the user. 

• Save line art as gifs. Save photo 

files as jpegs. Keep all files, whether 

gifs or jpegs, as small as possible to re¬ 

duce download time. Assuming an ac¬ 

tual download rate of 1 or 2 kilobytes (1 

or 2k) per second, a good working defi¬ 

nition of a “small file” is a maximum 

size of 30K, or one that takes no more 

than 30 seconds to download. 

• Names for jpeg photo files must be 

all-lowercase, without word spaces, and 

be followed by .jpg, as in “letitbe.jpg” 

• Similarly, names for gif line art 

files must be all-lowercase, without 

word spaces, and be followed by .gif, as 

in “magicalmysterytour.gif” 

• Put all information and gifs and 

jpegs for the Web site into a single 

folder. Web authoring software will not 

look outside that single folder for at¬ 

tachments, and Web pages are entirely 

made out of attachments. 

• Save your initial page, the home 

page, as “index.htm” so the browser can 

find the beginning of your site. Subse¬ 

quent pages must be named in all-low¬ 

ercase, without word spaces, and be 

followed by .htm, as in “rubbersoul.htm” 

Text 

Web design is not entirely under the 

designer’s control. An equivalent situa¬ 

tion in a printed magazine would be if 

readers could change the typeface used 

for the display type and text, thereby 

causing every piece of type to wrap dif¬ 

ferently. It would be quite a challenge 

to ensure that every reader would see a 

thoughtful, well-planned layout of legi¬ 

ble, easy-to-read type. So it is in Web 

design. 

Raw data: 

ASCII 

The most basic form of Web type is 

ascii (American Standard Code for In¬ 

formation), which are files composed of 

pure characters without any formatting 

information at all. The first type on the 

Web appeared in this completely un¬ 

adorned style, ascii files are the small¬ 

est possible file size transferable. 

Raw ascii files have evolved into 

more visually expressive typography 

through the addition of html tags. The 

html tags take only a tiny additional 

amount of digital space. 

A RAGE FOR SPEAKING 

Q Who's doing the talking? 

Q International opinions 

Q Newsmakers weigh in 

Q Translation windows 
^ I rh«it_ 

11.08 
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From Coast to Coast 

Speak in Volumes 

j v • 

11.09 

Type choice: 

HTML 

html, Hypertext Markup Language, is 

a tagging system that adds tags, or labels, 

to raw copy (fig. 11.09). The labels tell 

the user’s browser how to read and 

show the elements on screen. (This il¬ 

lustration is designed by Cheun Lee.) 
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PLATFORM PRELOADED PRELOADED 

SHARED PROPRIETARY 

MAC Courier Flelvetica 
Times Charcoal 
ITMBOT Geneva 

Monaco 

New York 

Palatino 

PLATFORM PRELOADED PRELOADED 

SHARED PROPRIETARY 

WINDOWS Courier 

Times 

IT MB OF 

Arial 

SOURCE DOWNLOADABLE 

FONTS FOR FREE 

MICROSOFT Andale Mono 
EXPLORER Arial Black 

Comic Sans 

Georgia 

Impact 
Trebuchet MS 

Verdana 

11.10 

The tags are codes inside V-shaped 

brackets and look like this: <head>, 

which in this case marks the beginning 

of text to be displayed in the browser 

window. The addition of a slash preced¬ 

ing the instruction, </head>, marks the 

end of a change. 

html conversion utilities tag exist¬ 

ing text and image elements with html 

codes. The conversion probably won’t 

be done perfectly, so some hands-on 

adjusting will be necessary. 

To complicate matters, users can 

override html tags by setting their own 

preferences in their browser software. 

The data they receive, however, remains 

intact. For example, html tagging al¬ 

lows font choice to be determined by 

the end user. Windows and Mac com¬ 

puters are shipped with the fonts shown 

in fig. 11.10. The two platforms share 

only three fonts: Times, Courier, and 

Symbol. Eight more can be obtained 

free from Microsoft at www.microsoft. 

com/typography. 
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Style 

sheets 

Current html type control uses style 

sheets, which are similar to the style pal¬ 

ettes used in page layout programs like 

QuarkXPress (top) and PageMaker 

(middle) (fig. 11.11). A style includes 

such attributes as font, size, linespacing, 

indention, and color. After defining a 

style, a given section of text can be 

quickly tagged with the name of that 

style. Changing areas of text through¬ 

out a Web site is as easy as changing the 

central definition of the style on the 

style sheet. 

Style sheets are expandable to in¬ 

clude external styles, whether from an¬ 

other Web site design or from a page <style> 

HI {font-family: Minion; font-size: 24 pt; color: black} 

</style> 
11.11 

layout program, using the <link> com¬ 

mand. 

At their simplest, style sheets can 

define a style as serif or sans serif, telling 

the browser to substitute any serif or sans 

serif font it has set in its Preferences file. 

With the development of faster mo¬ 

dems and better compression software, 

and consequently shorter downloading 

time, HTML-tagged type has become less 

necessary. It has become more practical 

to prepare slabs of uneditable type and 

image art and download the page in 

pieces, html, which can be quickly 

changed, is now commonly used for 

latebreaking news and for information 

that is flash-updated by Web site staff. 

With this new ability to emphasize 

and maintain design control by prepar¬ 

ing uneditable slabs, downloading time 

has become ever more critical to the 

usefulness and success of Web sites. 

Text 

approaches 

Typeface choice remains a problem on 

the Web. Fonts can only be shown on 

screen if they reside on the user’s com¬ 

puter. Web designers have three choices: 

1) Use the fonts that are most com¬ 

mon, like Times, Courier, and Symbol, 

which come with every computer’s sys¬ 

tem software. Strengths: fast, sure of re¬ 

sults, error free. Weaknesses: most 

common fonts, so site looks like every¬ 

one else’s. 

2) Use downloadable fonts. 

Strengths: adds distinctive look to site; 

reasonably sure results (may depend on 

browser used). Weaknesses: makes the 

viewer wait while the fonts download 

automatically; some legal issues in giv¬ 

ing fonts to viewers. 

Fonts the viewer needs for your site 

but does not have must be downloaded, 

which takes time. Browsers usually 

show a page in a resident font until the 

downloadable font is automatically 

transmitted, then redraws the page. 

It is possible to specify uncommon 

fonts - and thereby ensure the viewer 

will see what you designed - by attach¬ 

ing them to Web pages. Called down¬ 

loadable fonts, they must be in either 

TrueDoc or OpenType format. It is not 
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legal to give fonts to other users: True- 

Doc fonts don’t download an outline 

version of the font, so it circumvents le¬ 

gal restrictions. OpenType fonts down¬ 

load both the screen and outline 

versions, but encryption retards the 

font’s removal from the Web page. 

Nevertheless, some legal issues persist 

with OpenType technology. 

Because of screen resolution, most 

viewers won’t perceive any difference 

between bitmapped 12-point Times, a 

resident font, and, for example, bit¬ 

mapped 12-point Ellington, a down¬ 

loadable font. 

3) Make graphics files that look 

great and don’t actually contain fonts 

at all. Strength: looks great, reasonably 

sure results. Weaknesses: slow to load, 

will not be seen by all viewers, can’t be 

accessed by search engines. There is a 

down side to making sites as pieces of 

downloadable artwork in Photoshop: 

• Image hies load more slowly than 

html text hies. 

• Image hies won’t be seen by view¬ 

ers who have turned off graphics dis¬ 

plays in their browsing software. The 

reason to turn off graphics displays is to 

speed download times. 

• Text in graphics isn’t searchable; 

that is, search engines can’t hnd data, so 

visitors will miss your page’s content. 

“Live text” is an emerging feature that 

makes text in graphics hies searchable. 

Nevertheless, using graphics hies is a 

simple technique for producing easily 

changeable pages. First, prepare type 

and place imagery in Illustrator or Free- 

Hand. (These programs have much bet¬ 

ter type controls than Photoshop, 

though Photoshop 5.0 has introduced 

signihcant improvements.) Next, drag 

and drop each page into Photoshop. 

Save each page as a gif hie and post on 

the Web. The original FreeHand and Il¬ 

lustrator pages can be updated and re¬ 

dropped into Photoshop easily. 

Type 

on screen 

Type on screen looks quite different 

than type on paper. We are used to 

reading type that is rendered at 600 and 

I, 200 dots per inch. Web type must be 

only 72 dpi. Small type in particular 

looks dreadful at 72 dpi. The counters, 

or interior spaces, of low-resolution on¬ 

screen type hll in,‘so choose fonts with 

open counters (hg. 11.12) and large x- 

heights, and open the letter and line 

spacing to make individual characters 

more legible. 

Less text is easier to read on screen 

than more text, so edit text shorter. A 

good way to shorten the initial instance 

of text - and to fully use the Internet 

medium - is to use text hyperlinks to 

connect to longer, continued passages 

of text for the more committed reader. 

html type is in aliased, or bitmap, 

mode. Type in a graphic, on the other 

hand, can be viewed as either bit¬ 

mapped imagery, for example, black 

and white pixels only, or as antialiased 

type. Antialiased type uses shades of 

gray so the eye perceives a given pixel as 

being only partly rendered (at left in fig. 

II. 13). Antialiasing only approximates a 

smooth shape and, while it looks pretty 

good at display sizes, it makes small 

type blurry. To get the best legibility at 

all type sizes, antialias type that is larger 

than 8 points (fig. 11.14). 

Microsoft has introduced a propri¬ 

etary font rendering technology called 

ClearType that uses three “sub-pixels,” 

the red-green-blue (rgb) sub-pixels 

that are perceived as a single pixel on 

lcd display screens, (lcd screens are 

the ones used on laptops and pdas, or 

Personal Digital Assistants. Desktop 

monitors are crt screens that are not 

affected by this technology.) By manipu¬ 

lating all three rgb sub-pixels, type can 

be much more accurately rendered on 

screen without the use of antialiasing. 

Even with the improved apparent 

resolution of 72 dpi ClearType, text 

type should be made bigger and have 

more linespacing than it ordinarily 

would on paper. 

Acegmorty Acegmorty Acegmorty 

Acegmorty Acegmorty Acegmorty 

Acegmorty Acegmorty Acegmorty 

CHARCOAL TREBUCHET GEORGIA 

Shown above are three settings, all 10/15. The top row 
is set at 72 dpi in Photoshop, the middle row is set in 
FreeHand and imported into Photoshop at 72 dpi, 
and the bottom row is typeset in PostScript and out¬ 
put at 1,200 dpi for comparison. 

11.12 

11.13 

This is anti aliased 
12 - poi nt Geneva 
set solid at 72 dpi. 
This is bitmapped 
12-point Geneva 
set solid at 72 dpi. 
This is PostScript 
1 2-point Geneva 
set solid at 1,200 dpi. 

This is antialiased 10-po«nt 
Geneva set solid at 72 dpi. 
This is bitmapped 10-point 
Geneva set solid at 72 dpi. 
This is PostScript 1 0-point 
Geneva set solid at 1,200 dpi. 

This is anti aliased 8-point Geneva 
set solid at ?2 dp*. 
This is bitmapped 8-point Geneva 
set solid at 72 dpi. 
This is PostScript 8-point Geneva 
set solid at 1,200 dpi. 

This bitmapped $-p$mt Geneva 
5*t TZ (*>L 

This is.bitmippe*j b-pc-int'>neva 
setsoli<j st7i dpi. 
This is PostScript 6-point Geneva 
set solid at 1,200 dpi. 

11.14 
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Minion Web 

Minion Web Italic 

Minion Web Bold 

Myriad Web 

Myriad Web Italic 

Myriad Web Bold 

Myriad Condensed Web 

Myriad Condensed Web Italic 

CafUsck- Script Web 

Men Web Bold 

PENUMBRA SERIF WEB 

Wefi 

11.15 

Convert 

existing files 

tiff and eps files, universal formats for 

print files, cannot be read by Web pro¬ 

grams. They must be converted to gif, 

jpeg, and png files. Photoshop and oth¬ 

er image manipulation software can 

make the conversions, jpeg files can be 

saved in three quality modes: high, me¬ 

dium, and low. Medium is the best 

choice because it preserves a reasonable 

level of quality while reducing file size 

dramatically from the highest level. 

It is often easiest to convert printed 

matter and adapt paper-oriented design 

to a Web site than to start a page from 

scratch. QuarkXPress, PageMaker, and 

FrameMaker all are equipped, or after- 

market programs are available, to con¬ 

vert page layout files into Web-ready 

material. 

The pdf (Portable Document For¬ 

mat) format was developed by Adobe 

Systems in its Acrobat program to allow 

publishers in page layout programs to 

convert the pages into an on-line for¬ 

mat that retains the original font and 

layout attributes, pdf files use jpeg 

compression to make files smaller and 

load faster over the net. The compres¬ 

sion process is flexible, allowing control 

over the amount of compression, trans¬ 

mission speed, and image degradation. 

Type 

tips 

• Use classic design rules of composi¬ 

tion and type’s optimal line length (±50 

characters per line, regardless of type 

size or font used). 

• Limit your typeface use to two 

fonts, one light in color, the other dark. 

Traditionally, the lighter font is a serif 

and the darker font is a sans serif. 

• TrueType fonts are preferable to 

Type 1 fonts for on-screen design. Ap¬ 

ple developed TrueType as a response 

to a weakness of Type 1 fonts: There is 

only a single bitmapped (screen) ver¬ 

sion of a Type 1 font. Apple created 

“hinting” technology that provides a 

more elastic screen rendering and 

makes TrueType fonts more legible on 

screen, particularly at small sizes. 

• Make your site readable above all 

else. Select background colors and tex¬ 

tures that do not inhibit legibility, al¬ 

ready seriously denigrated by on-screen 

resolution. Maximize contrast between 

type and background. 

• Use black, white, and red. Black 

and white offer the maximum contrast 

for reading, and red looks powerful on 

both black and white - plus it has cul¬ 

tural meaning as a warning of danger, 

so attracts attention naturally. Limiting 

a Web site’s palette lets the pages load 

faster. And lastly, a limited palette helps 

a Web site stand out from the cacopho¬ 

nous, multichromatic crowd. 

• Blue is a text color that signifies a 

hyperlink. Red and purple are text col¬ 

ors that signify hyperlinks that have al¬ 

ready been used. These three text colors 

should not be used for other purposes, 

or you run a serious risk of confusing 

your viewers. 

• Backgrounds are not printed with a 

Web page file, so if you use white type 

on a dark background, a printout yields 

white type on white paper, which is ob¬ 

viously illegible. 

• Adobe’s Web type package has 

twelve fonts, each “fine-tuned for opti¬ 

mal on-screen viewing,” according to 

Adobe’s Web site (fig. 11.15). The fonts’ 

x-heights have been enlarged and spac¬ 

ing attributes have been opened to 

make the fonts more legible at 72 dpi. 

The fonts are all in TrueType format. 
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Clow-Typo made dear 
Weh R&viaw has published a Daniel Will-Hams 
fltfJsilt covering Microsoft's new Clear Type 
technology 

D PR appears In AiW/ih 
The January issue ofPuMih magazine includes a 
bnef (posibve) 10now of the Digital Type Review 

5or« website sports nest look 
Serifs website has been rodesignod. and there's a 
special online subscription offer to celebrate 

WobT-ont Maker ships 
Bitstream has announced it Is now shipping 
V/jfliEmtl.Mflkttr for Windows with 0 *175 
pneatag. 

11.18 

Mostly HTML 

pages 

11.17 

html type uses style sheets, similar to the 

style palettes used in page layout pro¬ 

grams like QuarkXPress and PageMaker, 

that include font, size, linespacing, in¬ 

dention, and color attributes. This site 

is a combination of downloaded art¬ 

work - the dimensional plus sign and 

floating a and s letterforms, the 

art+com logo, and the column and 

horizontal row of hyperlink buttons - 

and html type. This site is easy to navi¬ 

gate and, because it is alrpost all black 

and white, it loads very quickly. 

www.artcom.de 

11.18 

With tagged html type, typeface choices 

are limited to the fonts that reside on 

the user’s computer. These common 

fonts, Helvetica, Times, and Courier, 

come with every computer’s system soft¬ 

ware. Using them will give sure results. 

On the other hand, these three fonts’ 

commonness may make your site look 

much like many other sites. Overcome 

this by designing a very clean, stuctured 

page, as shown here. The dtr logo, 

boxed digital type review, hyperlink 

buttons, and departments headers 

news and info, are graphic files that 

download as artwork. They are unedit- 

able and ensure that they will appear 

exactly as you want them to. 

www. typer eview. com 
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11.19 

Most Web sites combine graphic files 

and html type. The graphic files deliver 

a distinctive appearance and the html 

is quickly downloaded to the viewer’s 

computer. The key is for the two elements 

to balance interest and speed. This site’s 

main graphic, at the top of the screen 

on the two smaller views, downloads 

once and is only slightly altered from 

page to page. Each page’s new graphic 

files download rapidly along with tagged 

html type, www.iconixgroup.com 

11.20 

Hyperlinks go from the source to the des¬ 

tination with a mouse click. Hyperlinks 

can connect any bit of text or imagery to 

any other element anywhere on the site 

or elsewhere on the Web. This site’s hy¬ 

perlinks connect from labels on the home 

page to the left part of the very wide, 

scrollable pages that follow (bottom). 

Color varies on every monitor. Web 

color safety - colors built into Netscape 

Navigator and Internet Explorer brows 

ers - is limited to 256 colors. This palette 

includes 40 colors that are not shared 

by both the Mac and PC platforms, so 

an optimized palette for cross-platform 

use has 216 colors. 

www.imaginaryforces.com 

11.19 
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11.21 

studiomotiv 

no, watson, this was not done 

by accident, but by design ] 

11.22 

Mix of HTML 

and image file pages 

11.21 

These Web site samples show a mix of 

graphic files and html text that puts 

greater emphasis on downloaded type 

and image files. 

Make the site as interesting for the 

viewer to use as you can. Are graphics 

used only as personality definers and 

decoration, or do graphics help the user’s 

interaction with your site? While the 

computer may have started as a mere 

tool, the Web has helped it become a 

medium. This site uses a,wide black 

border and a vertical/horizontal/diago¬ 

nal typographic baseline contrast to 

create its dynamic look, www.lvl.com 

11.22 

This site is for an interactive software 

and site development firm. In addition 

to pages describing the firm’s capabili¬ 

ties, history, and staff, it has a fascinating 

and well-designed experimental section 

on type facts that uses motion to indicate 

letterform parts. Shockwave, a program 

that converts vector-based artwork like 

that made in Illustrator and FreeHand 

into files for the Web, was used exten¬ 

sively. html text is not used at all until 

the third-level page depth is reached 

(bottom right), www.studiomotiv.com 
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11.23 

This site downloads type as graphic 

files, like the organic logo and the sec¬ 

tion titles on the second page (lower 

left), that don’t contain fonts at all. It 

looks great, but runs the risk that those 

elements of the site will not be seen by 

viewers who turn off graphics display in 

their browser software to speed down¬ 

load time. Since type in graphic files 

can’t be accessed by search engines 

looking for references, some of a site’s 

content will be overlooked by them. 

“Live text” is an emerging feature that 

makes text in graphics files searchable. 

Nevertheless, using graphics files is a 

technique for producing easily change¬ 

able pages that have real character. 

www. organic, com 

11.24 

Imagine how your reading habits would 

be affected by having to wait, say, 30 

seconds every time you turned a maga¬ 

zine’s page. There are ways to speed 

graphic file download times. Reuse im¬ 

ages whenever possible. Once an image 

has been downloaded to the viewer’s 

computer, it is available instantly from 

the resident cache on subsequent pages. 

An image’s dimensions matter: Smaller 

is faster. Resolution greater than 72dpi 

is unnecessary because monitors cannot 

display any greater resolution. Minimize 

the number of colors in a graphic file. 

Reduce bit depth: A gif saved at 8 bits 

per pixel allows 256 colors. Using a 4 or 

5 bit-per-pixel color palette gives almost 

as good results. 

Matthew Butterick, ceo of Atomic 

Vision, San Francisco, says, “If you are 

working on (a magazine), you have to 

make it easy for people to find stuff. 

The same is true on the Internet. You’re 

still dealing with an audience with an 

attention span of 2V2 seconds. But on 

the Web, computer bandwidth and brain 

bandwidth are both issues. How long 

does it take to get your message through? 

The download speed of a page is only 

one factor in how effective your site is.” 

www. atom icvision. co m 

11.23 

▲ UPSTAIRS 
World of Atomic Vision 

1999 MODEL YEAR 

developing the iamnet 

▼ DOWNSTAIRS 
the Underground 

• Jobs ot Atomic Vision 

Wha a* tou gwg to ii» U» 

Interns? Atomic Vuion has befcied 

ctonti bite Estate, Purple Moon and 

Sony tJeflna the inama opportunity 

©► AT0MICVISI0N99 

PROCESS 

1 ■ B 
CORE OTV11.l,r,IT . DESIGN • IMIU.KMENTETJON 

11.24 
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11.25 

This site reuses downloaded image files 

for quick page generation (bottom left 

and right). Reusing image files also 

assures design unity from page to page 

in a site. Note the intruiging way the 

logo has been disguised on the splash 

page, www.nation.sw 

11.26 

Complex sites need much more plan¬ 

ning at the beginning of the design 

process. Designers must spend their 

time getting inside the problem to find 

out what content connects to what other 

content. After developing information 

architecture and navigation, they must 

get copy written and begin the actual 

page designs. Every site requires a from- 

scratch solution that results from a 

clearly defined problem. 

The Harvard Business School site 

suggests quality and sophistication by 

use of a refined color palette and clear, 

simple typography. The site contains 

dozens of pages with information on 

faculty, scheduling, academic require¬ 

ments, application forms, and other in¬ 

formation about the school. Despite its 

complexity, it is easy to navigate. 

www.hbs.edu 

11.26 
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Image file 

pages 

11.27 

These web sites rely more on graphic 

files than html text, though html can 

still be found on some of them. 

It is tempting to think sites such as 

these are inherently more exciting be¬ 

cause they seem to have unconstrained 

creativity and expressiveness. Looking 

at the purpose of Web sites, that is, to 

communicate, Jessica Helfland, author 

and Web designer says, “As long as our 

identities as designers reside in tags and 

technology protocols, how can design 

ever make a difference? Design should 

strive to do more - to be more compre¬ 

hensive, more conceptual, more creative. 

We should be inventing new ways to tell 

stories and engage audiences... visually, 

verbally, kinetically, creatively, over 

space and time.” www.spectacle.com 

11.28 

Navigation through a Web site should 

be simple and direct. Make it clear how 

to move forward and backward and how 

to return to the home page. Navigation¬ 

al graphics are equivalent to a maga¬ 

zine’s folios, footlines, and department 

headings and are a significant part of a 

site’s identity. A navigation bar puts 

navigational tools onscreen throughout 

a site, as shown in the center of the 

home page and the top left corners of 

subsequent pages at this site. 

www.platinum-design.com 
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11.29 

Magazines and Web sites, like this one 

for Graphis magazine, share the matter 

of frequency: Web publications should¬ 

n’t follow traditional weekly, monthly, 

or quarterly publishing schedules. A 

dynamic Website has to be continually 

maintained. To increase visitor traffic, 

update some Web pages at a site daily, 

perhaps on a rotational basis that read¬ 

ers can look up. Feature stories, for ex¬ 

ample, could be updated less frequently. 

An automated e-mail list can tell read¬ 

ers when new material has been posted. 

Just as with a magazine, provide a rea- 

son for your readers to become habitual 

readers. Make visiting your site a desir¬ 

able regular activity for your readers. 

www.graph is. com 

11.30 

Like a magazine cover, a home page 

must identify the contents within. A 

home page must serve as a table of con¬ 

tents for the site (bottom left). On Web 

pages, hierarchy is expressed through 

presence on the first part of the screen 

that loads, the part that does not re¬ 

quire scrolling to be seen. An editorial 

decision was made not to use scrolling 

at this site. Additional information has 

been put on subsequent hyperlinked 

pages, www.clinedavis.com 

11.30 
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11.31 

This site was posted as a sample for a Web 

design firm. Using the arbitrary subject 

of cardboard boxes, it demonstrates the 

effectiveness of clear, handsome spatial 

organization and a well-selected, unified 

color scheme. Given that it has no html 

text at all, it loaded very quickly. 

www.sixsides.com 

11.32 

Successful Web designers say, “You have 

to embrace the constraints of current 

technology.” Present Web constraints 

include relatively slow download time 

for most Web users, a limited palette 

that can be viewed consistently on any 

monitor; type restrictions and font 

replaceability in html; and cross-platform 

interference. This site flaunts as many 

of these constraints as possible. It makes 

extensive and imaginative use of Flash, 

a program that creates motion graphics 

for the Web. www.nagafuji.com 

BOX Introduction 

Welcome to the Box 

The Exhibit 

"if all that survives of our 

fatally flawed civilization 

is the humble [box], 

archaeologists from some 

galoxy far, far away may 

give us more credit than 

we deserve." 

Owen Edwards 

©Fovonary Medio 

(oi a -a" r.-.t-.-.i r-riTir,..") 

[ In bn ebb of sophisticated solutions to the 

PROBLEM OP DESKTOP CLUTTER, WE PROPOSE B 

RETURN TO SIMPLICITY - INTRODUCING THE BOX. ] 

11.31 

image dive extra. 
this site Is a brand new concept of web contents for graphic design 

Copyright©1998-1998 image dive STUDIO. All rights reserved 



THE HISTORY OF TYPE IN USE 

Fora very long time, man could communicate only by making 

sounds. Direct knowledge lasted no longer than a single lifetime. 

Humans began recording stories about the things around 

them by drawing on the walls of their caves. Paintings of objects 

became symbols, or pictographs (fig. 12.01). Pictographs show 
things and are highly representational: a 

drawing of a tree means a tree, a drawing 

of a cow means a cow. Essentially, lan¬ 

guage consisted entirely of nouns (people, 

places, and things), which made it very 

easy to learn. But as society developed and 

became more complex, symbols for things 

that could not be seen became necessary. 

Pictographs began to take on additional 

meanings. For example, a drawing of a 

cow could mean either a cow or wealth, 

since people used valuable cattle in trade. 

As pictographs were adapted into nonrep- 

resentational symbols, it became necessary 

for people to learn their new meanings. 

Many ideas required their own sym¬ 

bols, and these became the next step, called 

ideographs (fig. 12.02). Ideographs show 

ideas and actions. Though some ideo¬ 

graphs were semirepresentational, as a 

group they required more learning to un¬ 

derstand because they were essentially 

symbolic. This necessary learning sepa¬ 

rated societies into two groups: those who 

understood the written system and those 

who did not. A growing body of symbols 

developed, becoming increasingly difficult 

to learn. There was no connection between 

spoken and written language, so people 

had to learn two unrelated systems. 

Eventually ideographs no longer satis¬ 

fied the needs of increasingly complex so¬ 

cieties. A more flexible system was needed. 

Ideographs and pictographs evolved 

into new letter symbols that could be 

strung together into word clusters that 

were given meaning by those who had 

learned the system. For example, a c strung 

together with an 0 and a w became the 

symbol for an animal that was used for 

money and food. The new letterform sys¬ 

tem used smaller components that could 

be combined in many more ways but re¬ 

quired much more learning to understand 

because they were not at all representa¬ 

tional. The separation between those who 

knew how to write and those who did not 

continued to grow. 

The Phoenicians, an extremely success¬ 

ful society of traders on the eastern shore 

of the Mediterranean Sea, developed a 

revolutionary new system in about 1800 

b.c. that connected spoken sounds with 

writing. They identified twenty-two key 

sounds in their language and drew up 

twenty-two corresponding symbols, each 

representing one of the sounds (fig. 12.03). 

They logically reasoned that if the symbols 

were strung together as the sounds were, 

they could communicate with a greatly re¬ 

duced vocabulary of symbols, and they 

could take advantage of the natural con- 

& & ^ ft sen.''® 
12.01 

12.02 

12.03 

A*vxq?o 
12.04 

AJMX2QO 
12.05 
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Nummus, et c pleno femper tollatur 

Non unquam reputat, quanti fibi gap 

Sunt quas eunuchi imbelles, ac molli; 

Ofcula delecfent, ct defperatio barbae 

Et quod abortivo non eft opus. Ilia \ 

Surarna tamen, quod jam calida ct m 

Inguina traduntur medicis, jam petfti 

12.08 

What a diversity of countenances ! And all ready to talk 

for you . . . bold faces for bald statements, expanded 

ones for smiling similes . . . two hundred and fifty three 

workmen, every one a specialist onil the best at his job. 

They’re all on the staff at 

LAYTONS 
25, FARRINGDON AVENUE, E.C.4 CENTRAL 9211 

BLOCKMAKINC. TYPESETTING, STEREOTYPING. ELECTROTYPINC, PRINTINC, 
TYPOGRAPHY AND LAYOUTS. PHOTOCRAPHY AND ARTWORK 

★ Css Ut.ll/, <*.» dtpiciH? 

12.09 

nection between verbal and written com¬ 

munication. Their invention - relating 

spoken and written sounds - is today 

called phonetics. 

The Greeks adopted the Phoenician 

system around 1000 b.c., modifying it to 

their needs (fig. 12.04) by adding vowels 

and naming the letters. 

The Romans took the Greek alphabet 

and made further changes, adding a g and 

z, for twenty-three characters (fig. 12.05). 

Our modern alphabet subsequently gained 

three additional letters, the j, u, and w. 

By writing quickly with pointers on wax 

tablets (which were easy to erase by 

smoothing over), Roman scribes, or writ¬ 

ers, began joining letters together and, fol¬ 

lowing the natural impulses of the human 

hand, introduced a slant to letters. They 

also developed ascenders and descenders, 

the parts of lower-case letters that extend 

beyond the main body of the characters 

(fig. 12.06). 

After Rome’s fall, the skill of writing 

was practiced in the western world almost 

exclusively in monasteries. With the ex¬ 

ception of their illuminated manu¬ 

scripts, not much other written work was 

produced until the mid-fifteenth century, 

when movable type was invented. 

Johannes Gutenberg (ca. 1397-1468) of 

Mainz, Germany, advanced the ability to 

communicate immeasurably by inventing 

an efficient system for attaching movable 

letters to a printing press. (There is some 

question about Gutenberg’s having in¬ 

vented movable type. Ulrich Zell, a con¬ 

temporary of Gutenberg’s, wrote that a fel¬ 

low named Laurens Coster of Haarlem, in 

the Netherlands, invented movable type in 

1440, and that Gutenberg swiped the type 

and printed it in 1442. Two others, Pamfilo 

Castaldi of Italy and Procopius Waldfoghel 

of France, were also early movable-type 

printers. But Mainz became a center of 

printing, so Gutenberg gets the credit.) 

Gutenberg, a goldsmith and craftsman 

capable of cutting punches - the molds 

into which molten metal was poured to 

make printable letters - invented movable 

type matrices and fit them to the printing 

press, which had been in use for centuries 

in China. His typeface was based on 

Textura, the heavy black letters of hand¬ 

written manuscripts used at the time (fig. 

12.07). His typeface has over three hundred 

letters, ligatures, and abbreviations, all 

necessary for precise justification. 

John Baskerville (1706-1775), a young 

and wealthy amateur printer, dedicated 

himself to perfecting the printing process. 

He made his own paper, blended his own 

inks, and cut his own typefaces. Until then, 

paper was made on wire screens, which left 

a pronounced texture on the paper. Basker¬ 

ville replaced the coarse screen with a fine 

mesh, which imparted a smoother surface. 

Smoother paper allowed letters to be 

printed with greater detail and contrast be¬ 

tween thicks and thins. So Baskerville de¬ 

signed a typeface, named for himself, that 

could take advantage of his new smoother 

paper. Baskerville is considered a transi¬ 

tional typeface, a major step forward from 

the preceding old-style faces (fig-12.08). 

More recently, typefaces have been de¬ 

veloped to satisfy the needs and take ad¬ 

vantage of modern technology. A1938 ad 

in fig. 12.09 illustrates the aesthetic need 

for many typefaces. Stone, a typeface intro¬ 

duced in 1988, is an early example of a 

typeface designed specifically for digital re¬ 

production. 

The printed word has been in existence 

for only about 550 years. With it, millions 

of copies of a document can be made in¬ 

stantly; news and knowledge can be spread 

in minutes. Anyone can experience the 

culture and thought of past ages. 

Today’s use of type is based on centu¬ 

ries of typographic evolution, hundreds of 

improvements based on our need to 

record ideas in writing. Over the past cen¬ 

turies many improvements in the speed, 

accuracy, and precision of those written 

markings have evolved, from the develop¬ 

ment of the characters themselves to the 

technology of printing presses, paper, and 

inks. Each major step forward was driven 

by an improvement in available materials 

or by an opportunity to increase efficiency 

by speeding up some process. 

The purpose of a printed document has 

always been to inform. The history of the 

written word’s evolution is the history of 

the changing needs of society. 
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B.C. 

25,000 

Earliest known cave decorations drawn 

at Lascaux, France-.This example is a 

tracing of a 271/2-inch-long original (fig. 

12.10) • 

18,000 

Prehistoric handprints at Pech Merle 

cave in southern France are among the 

first recorded images consciously made 

by intelligent human beings (fig. 12.11)- 

12,000 

First writing bones notched for count¬ 

ing. 

9000 

Mesopotamian clay tokens representing 

various livestock as well as quantities of 

goods. 

3100 

Earliest Egyptian hieroglyphics (Greek 

for “sacred carving”). (See also a.d. 

1799J 

3000 

Sumerian stone cylinder seals inscribed 

with names of individuals and organi¬ 

zations (fig. 12.i2)- ' Sumerian picto- 

graph writing (fig. 12.i3). 

2800 

Sumerian cuneiform writing reads left 

to right. 

2500 

Egyptians write on dried pulp of papy¬ 

rus, a giant swamp grass, and develop 

cursive script with reed pens. This 

drawing shows the harvesting of papy¬ 

rus on the banks of the Nile (fig. 12.14) • 

1600 

First alphabet developed in the Middle- 

East. Though it contains no vowels, its 

characters represent spoken sounds re¬ 

lating written and spoken communica¬ 

tions for the first time. 

1500' 

Chinese develop ideographs. This beau¬ 

tiful example means “tomorrow” and 

provides ample evidence for the belief 

that Oriental letterforms are works of 

art (fig. 12.15)- 
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1400 

Ten Commandments incised on stone 

tablets (fig-12.16). . Egyptian Books of 

the Dead written on papyrus scrolls. 

Ability to make long rolls of papyrus al¬ 

lowed scribes to produce increasingly 

complex works (fig-12.17) This example 

is from 600 b.c. 

950 

Phoenician traders bring alphabet to 

Greece. 

850 

Semites use first punctuation: vertical 

strokes separating phrases. 

800 

Greeks develop alphabet by adding 

vowels. They employ the boustrophe- 

don (“as the ox plows”) system, reading 

alternately left to right and right to left. 

625 

Babylonian cuneiform writing used 

wedge-shaped letters pressed into wet 

clay (fig-12.18). 

600 

Earliest known dictionary written in 

central Mesopotamia, indicating need 

for various peoples to understand com¬ 

mon words. 

585 
Torah, first five books of the Bible, 

written by exiles in Babylon to record 

history of the people of Israel. 

470 

First library created in Athens, though 

collections of religious texts existed 

since 3500 b.c. in some houses of worship. 

450 

Carrier pigeons used to speed Greek 

communication (fig-12.19). 12.20 

402 

Aramaic script marriage contract (fig. 

12.20). 

300 

Alexandria, the world’s center of cul¬ 

ture, has two libraries with 500,000 

scroll books. 

256 

Chinese invent paintbrushes made of hair. 
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Parchment developed in Pergamum, 

now beneath the modern city of Berga- 

ma, Greece, when papyrus supply from 

Egypt was temporarily interrupted. 

144 

Greek cursive script on papyrus (fig. 12.21). 

131 

Acta diurna, first newspapers, appear as 

official announcements hung in Roman 

streets. 

A.D. 

48 

Roman soldiers invade'Alexandria and 

destroy libraries. 

105 

Ts’ai Lun reports paper made from tree 

bark, cloth fiber, and fishnets in China. 

124 

Capital letters cut into Trajan’s Column 

greatly influence letterform design (fig. 

12.22). 

140 

Square capitals develop in Rome. Their 

squareness is dictated by the technique 

of stone carving, in which curves were 

more difficult to create than straight 

lines (fig. 12.23). 

150 

Books of folded parchment (a codex) 

begin replacing scrolls. 

300 

Rustica, simplified roman capitals, de¬ 

velop. They are slightly condensed to 

save valuable vellum (fig. 12.24). 

320 

Emperor Constantine has Bible copied 

into bound vellum books. It could take 

a single scribe years to duplicate one 

copy of the Testaments. 

350 

Uncials, rounded capital letters, develop 

in Rome (fig. 12.25). 

400 

Wood blocks used to print textiles in 

Egypt. • Black ink invented in China. 
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450 

Half-uncials develop to ease writing 

with a pen on animal skin. The strokes 

become more rounded and easily ren¬ 

dered, introducing lower-case letters 

(fig. 12.26). 

476 

Monks illuminate hand-copied manu¬ 

scripts as the early Middle Ages begin, 

developing dozens of character varia¬ 

tions to make each line equal in length. 

This “justification,” or evenness of col¬ 

umn edges, is intended to please God 

with perfection (fig. 12.27). 

600 

Paper making spreads from China to 

Japan and west to Persia. 

770 

Japanese Empress Shotoku sanctions 

first printing on paper: a million 

prayers to ward off smallpox epidemic. 

800 

Book of Kells, Celtic illuminated master¬ 

piece, completed. 

807 

“Flying money,” money made of paper, 

used in China. 

814 

Arabs adopt Indian numerals, 0-9. 

850 

Carolingian script developed at court of 

Charlemagne: the Bible, Isaiah 58:1 on 

vellum (fig. 12.28). 

863 

Cyrillic alphabet, based on Greek, de¬ 

veloped by missionaries to Moravia, 

now a part of Czechoslovakia. 

1000 

Beowulf manuscript written on vellum 

in Anglo-Saxon, a precursor to English 

language (fig. 12.29). 

1035 

First use of paper as packaging for veg¬ 

etables and spices in Egypt. • Waste 

paper first recycled into new paper. 

Id 
tnxiiouciacTO 

cenouumfb 

exit 

B, 

1 
uer« umcererocc^ 

oxmomiccut! 
12.26 

II cftctrtAW - dc'uro.vnft cord'f c ■ 

^ ~ AXvnitf ufVu( trnf illiuftvfn 

c£j>»cuto cfutiKtirwi fr^xruiti 
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! A p-cf* owImh^uto ktopjly. (cy f 

teoS cynit’5 p?lctwn $ej 

■ je- ya’-Aejt eUojv lipe3.|tp aliojv operqiT 
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jrenien bpie- ^unol 

12.29 
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a&lSmam 

rusmub 
nmrnrn 

maunni 
unit: vjt 

0°Hu*ir ao n Dimmit 
oummcftmnati^ 

Oio.iaiHtuttfiuot - fr 
tontm fuiiitD ®b»2s^vt 

0'wicnBrmpnnop 

12.30 

1041 

Pi Sheng invents movable type made of 

baked clay and glue in China. The sculpted 

letters were glued onto a metal sheet, 

printed, and removed from the sheet 

for reuse. Carved wooden characters 

were developed about two hundred 

years later. 

1200 

Earliest use of paper in Sicily. 

1257 

Jean Montgolfier, one of first in Eu¬ 

rope, begins making paper in Vidalon, 

France, after learning the trade in a 

Damascus paper mill as a prisoner. 

1200 

Textura, or Gothic, develops, so named 

because it produces the look of woven 

texture. Legibility was not the chief 

concern of this condensed handwriting 

style. Fitting many characters into a 

small space was. In fact, it fit about 

twice as many characters into the same 

space as its predecessor, Carolingian. 

1221 

Chinese develop movable type made of 

wood blocks. 

1250 

Goose quill first used for writing. 

1328 

The Book of Hours of Jeanne d’Evreux 

was a small personal prayer book cre¬ 

ated for the queen of France (fig-12.30, 

shown larger than actual size). This is a 

text page of the Office of Saint Louis 

depicting a soldier, two musicians - one 

with bagpipes - and, at the bottom, a 

physician with his patient. 

1340 

The decorative initial becomes a feature 

on manuscripts. Initial caps are today’s 

legacy. Shown, in order, are initials 

from the 14th century (Gothic), 16th 

century (Italian), and 19th century 

(French) (fig. 12.31). 

1350 

Humanistic cursive derives from Carolin¬ 

gian. The humanists contributed greatly 

to the evolution of the lower-case letters. 
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1370 

Library of Merton College, Oxford Uni¬ 

versity, founded. 

1380 

John Wycliffe’s English translation of 

the Bible (fig. 12.32). 

1390 

First German paper mill started by Ulrnan 

Stromer at Nuremberg (fig-12.33). 

1400 

Medieval manuscripts are scribed by 

reed or quill on parchment made from 

the skin of sheep (fig-12.34), or on vel¬ 

lum, a calfskin rubbed with lime and 

pumice. A single Florentine bookseller 

employs up to 50 scribes at a time. 

1418 

First European wood engraving. 

1445 

Chinese develop copper type. 

1448 

Johannes Gutenberg of Mainz invents 

movable type matrices and fits them to 

the printing press. His wooden typeface 

resembles Textura, the heavy black let¬ 

ter of handwritten manuscripts used in 

Germany at the time. His typeface has 

over 300 letters, ligatures, and abbrevia¬ 

tions, necessary for justification. 

1450-1500 

Incunabula, Latin meaning “cradles,” is 

the name for books printed in this 50- 

year period. The development of 

typecasting allowed 35,000 works to be 

printed in these first 50 years, for a total 

of 8 to 12 million copies. Printing 

spread very quickly: there were more 

than 1,000 printers in some 200 loca¬ 

tions in Europe during this period. 

1455 

Gutenberg’s 42-line-per-page Bible is 

first book printed from movable type. 

Until now, monks sometimes spent 

their entire lives writing a single book 

(fig. 12.35). 

1460 

Albrecht Pfister of Bamberg produces 

first book including both woodcut illus¬ 

trations and text. 

12-34 

ijnripit praloguo in librae regura. 
~ ^igmniimaelittaaetflt 

apub ijtbrEOB-koru if; 
lingua* rbaltrapte&an 
g pebramagna t| parte 

afinie e.Jfta tt tpi uigfttiwo drnteta 
bnt:raDefoito*fra Dinlie raradmto. 
Samaritan! ma purattjaicu morfi 
rattoe l no fmpritatifiguria tantu rr 
apirifo irifaepatra. lEotuqp e tjefaca 
ftriba legifq; tothne-poH tapta iljtra* 
folima^tr m fiaurannne templi Tub 
sorababd-aliae Iran repmCTr-quib^ 

12.35 
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mcp has abigunt rubrica ac pice liqr 

o mxta in unu locum congregant:au 

1 &C has dc talpas amurca nccant.Con 

s fcllc cacumina tagi lubet.Prtuatim 

ulicrc Icitati menfis nudis pedibus r 

rrpat frondc fimo bourn diluto afpat 

luitur ita uirus medicamtms. Mira 1 

auerti grandincs carmine crcdat pier: 
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CXn&7 fere fer t&Vc + 
i 1 (ft ofoe traces of Gwep 

,_A feifoue (yeGitf) l^nowt 
Q?f tBa» f l)i« Conty fufof fagtge 
Cfc off quote tBte0 iofj> company 
$5atmcd>p fuf of fe nt ntoto a jtcue mefc 
C()te> tGag (fc ofee o^nnoi) as J tc» 
3 fpeGe of manp at) )>cws a <300 

12.38 

12.37 

Ecraamsmuoi JFoltu xxxiri 
&kart bokxafti lewiep flh arc M<x .ifh frfm NTx-qa 

| id'fim qj t>nn JifN'jii ouen £5 lavcrdonu lorn et-iron tn (no lure ivocra. te»;dinjaom'i£iT \>mm 
«ri J*no daccroouUb’ficdie pmtnceifiuictue: crirvclktf a'muucnoibuafxadiwb’cnd nunonb'1: fc 
& 1 tnuuk Unru:nmjci cc biffoPapU p ioni.£ulxfuo Ut*qfi Digit! qujmjoj. cri ptilebrj vjncrjtc. £t 
rbyjrj tt bttTb.qui ixcfljnk in cjpitt.trnckEi liuiiufl m Jaitui. ‘zvtp ba quarruo; fistto v«lhb* imlucb if 
fumf fjc^rdeurpj.'U cr ji nimcj uziami.iQuc Anew er jr vc tuiueetu. ?u an* cjnrcmttjir mfcruvt crjrtmf 
nnjbuJa t ntttograniM mteim.&tim oinjmetuj ftipbtmicr ate fine rtumno, akedea vfq$ j4 rente. aero 
w fupangi pofftr.cu panetat pulcbraiXcran rancak qdnLjiilu Oupicr. ?it $cr.it ouoacfljpuku pooft 
Churn) oiMDWii o at ^altbc* fen cingulu a quiqs wloattr;Gniui cr.u imutj uanoinj in cjpoe Tup bif 
fm.iv. £tj( anr fenu lamina aurra ad modu Dunidic tunc facta:$n quj ibcfTJgr onuio mfcnptnTjtu am 
dead modu avonc. £jue .prendebaf ab jure .id aunr per front nn.  

Li di bafi fua.vaa (h Lnufonu.qtf alibi Ubtirt Imcrfw 
■fivabi falamo pomrwaur .£28 crat inter ubcrrueiiluj 1 
alurc bokxjutkit: Jn ^ mt(Ta aq.latiabat facer dotes ma 
tiufl fuaoT ficekfl. x<ftco fanoan acccptnn. w famficarct: 
S’limUtcr ingrefrurtubemaailii.T cereiTurvvt aarot filtj 
n* fccerat.jW.Titm a fauuuic boftte Imolate ,p petia po 
pub.tit qn aocddiat ad ware vttneo offitrret ebtmuma: 
428 br faou ct fpeculia rmiher croibanmi ad itiyrclfu tab 
n,KtiU:53d ponnti arcuitu labti fupietm arcupofita fp«u 
la fiicriit: Jn ouib* facerde>tca vtccic polfcncn laoc.wi re 
fie maailam aolucndam babereitt. 

*^'r>vTfvJ:cepq qoocp brio (ffsrrfcvt faccrettabemaaiUi 1" iai“ modu-tabcniaculu eiat boiiraocvu *1 a 
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Ouar vnjqueeR i loamdinc babcb at otbitoo. r. fpiiTinidic Moioa qtruor: ?n bnmdie aibunr fc rtuf 
fem: Jun^ebanr adtfibt munus: Cx a .it tnaurjfc cr parte irappi'fitc vervi fiti^fe Miab* bafib* ar 
Gcnteio pfojaqd. Code fcctnatc aat faaus panes aquikmantfid ocadente' wro crit.w. tab uk u omia ft- 
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E ffigemytoroloatthdudignara futun. 

S tantdr£arcnm,ct crines effuftfaerrdos 

er centum tonat ore deos,Werc\>um'c^,chdofy 

eryemmamfy Heaiten-trid Virgnis oraBim. 

S fdrferdt et Idtuesfirmldtvsfvntts Auemi, 

P dlcibus etmefiee dd lunarn qutfrunturdhenit 

P ubentes berb& nigri cum Idfkueneni, 

QjHterituretndfcentiseqm defronte reunify, 
E t mdtri pr&reptus dmor- 

12.40 

1469 

Johannes de Spira (a transplanted Ger¬ 

man originally named Johann von 

Speyer) opens the first printery in Venice 

and produces the -first roman typeface. 

It is based on humanistic manuscripts 

produced in the area (fig. 12.36). • The 

shift away from Gothic to humanistic 

and roman typefaces begins in Europe. 

1470 

Nicolas Jenson produces his roman 

typeface in Venice. His goal is to create 

an even color, rather than to perfect the 

beauty of individual characters. • A 

page from a blockbookshowing the 

gospels looks much like a modern 

comic book (fig. 12.37). 

1478 

A year after producing the first book 

printed in England, William Caxton 

produces Chaucer’s Canterbury Tales 

(fig. 12.38). Nearly all of Caxton’s books 

are in English, a sharp departure from 

the rest of Europe, which publishes al¬ 

most exclusively in Latin. Caxton, a 

merchant and diplomat, learned the art 

of printing in Cologne, then set up his 

press in his retirement. At the time, 

each area in England had its own spell¬ 

ing variations. Caxton adopted the 

spellings of the London area. These 

spellings, being the earliest printed ver¬ 

sions, spread and are still in use today. 

For example, he gave us right instead of 

the then-common richt. 

1493 

A page from Hartmann Schedel’s World 

Chronicle, the first important illustrated 

work in Europe (fig. 12.39). 

1494 

John Tate establishes first English paper 

mill in Hertfordshire. 

1501 

Aldus Manutius hires Francesco Griffo 

to produce first italic typeface, based on 

slanted handwriting. His typeface, which 

fit more characters into a given space 

than any roman typeface of the day, is 

ideal for the small, portable pocket 

books Manutius prints (fig. 12.40, shown 

actual size). 
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1507 

Oldest known drawing of printing press 

(fig. 12.41). 

1513 

First illustrated English news pamphlet, 

True Encounter, gives eyewitness account 

of the Battle of Flodden (fig. 12.42). • 

Newsletters develop as early form of 

newspaper to advertise trading house 

prices. 

1535 

First printing in New World by Esteban 

Martin and Juan Pablos in Mexico. • 

Claude Garamont produces Garamond 

typeface (the spelling of his name was 

changed on a Frankfurt specimen sheet 

in 1592) in France. Printers became 

their own type designers when they had 

to cut their own fonts (fig. 12.43) • 

1550 

Folios, or page numbers, are introduced. 

1569 

Christophe Plantin of Antwerp begins 

Polyglot Bible, showing simultaneous 

translations in Latin, Greek, Flebrew, 

Aramaic, and Syriac, side by side. The 

finished work is published in i572(fig. 12.44) • 

1592 

First known typeface “showing,” or 

sampler, printed in Frankfurt. 

1605 

First public library founded in Rome. 

1609 

First weekly newspaper appears in 

Strasbourg: Avisa Relation Oder Zeitung. 

1612 

King James Version of the Bible com¬ 

pleted. It had two issues, the “Fie Bible” 

and the “She Bible,” due to a typo in 

Ruth 3:15 (fig. 12.45) • 

1620 

Blaeu press improves on Gutenberg’s 

press. Early presses made uneven im¬ 

pressions, so letters could have little 

contrast between thick and thin strokes. 

The Blaeu press permits greater 

letterform contrast. 

12.41 

uilifque prudential, Mediolani principem locum te- 
nuerunt.Incidit Galuanius in id tempus quo Medio¬ 
lanum a Federico AEnobarbo deletu eft, virfumma 
rerum geflarum gloria , &r quod in fatis fuit, infigni 
calamitate memorabilis. Captus enim, & ad rrium- 
phum inGermaniam dudusfuifle traditur: fed non 
multo poft careen's catenas fregit, ingentique animi 
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Fhelunanke healed. S.Luke. The icail great. 
» UJngurouito paflt, ast&ty tr 

panto from |wn, fxtu Ono Onto J*> 
Jus, tOoOrr, ut*gooDfo;bs to be Dm; 
ano Itttos malic itwrt tabrcnadts,eut 
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iluu; not knowing U>b« he toy0. 
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is Site 
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41 Two Jtfus anhtot ring, Inyb,i£> 
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btartat. 
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51 C anbucamttopsflr.uihnithe 
time ttoss comt that be Oioutt tie ran- 
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tatxamfccera*, ' Dtmifitcoruutn.qutcgrc- 
dicbatur Be rcuertebatot, donee Gccarctura- 

• quselupcr retrain. 'Eintltrquoquecolum- 
Ilfciatn poftcu, vtvidertt ft Lam celTaflior aqui 
• fuper lacirtn tem. ’lluxcumnonintx- 
tullei vbi tequu Ccrctyet tim, rrucrlj ell ad 
cum in arcam. Aqt-z ettiot crant fupet vniuct 
lam retrain. 11 tcnditqite manutn fuam, «: ap 

, peclicnfant intulirin area. 'ErpeOati, autt *1 
tra leptc die but ilitj.rurlum dimiltt columba 

■ • et area.'At ilia venit ad cu ad vefpcra.poruns 
rainu oliuz vircniibut foliis in ore luo.lntcl- 

tcflallcniaqux lupet te 

12.44 

12.45 
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~'j^jjSS33^Smm ■wfUNwMw^ 

c a At. at. 
I Jh&trWI. ttniUKr *i Utfntl- 

jjimittb tht ikife m>u «» >m 
jitfiit&a, 

,rtrt XTEwmA* uu«u w<*l Ifrida • an- 
.* »»' AM imh w«tht- 
y„k, iMHUKHmuMtlJi kotokaitABMuunu£iih,n ub 
f y_ UiI«o», uak ktott kufiponuoutnuoww, on* 
frrv-. woliktypctmtcaroww, iu kutobununn,,,, 
3»,<. o»ke,ue JcIwtjSi ura.MumuuinohkaHi,a)- 
JUitl *«K koinniun align mog 
jT.,8. 1 * Mill* fwu kvnkaj|lrm[»mwt0 J,ue. 
b U»m. Ww'lktte jnusjjnos, 4lUh kUIi p<(Jl (,BM 
35 4. buuhhhmouuhu, un. Wuh koiuu*«hte*ffl 
Vi‘l "® #lii.'»lni»gUi*iWW1k 

UlttOJniwoa, »a •iiHCoeAgillt, 
? KuHiilb’uuualb "*um on oh iibfivah 

•ft'p MWOItftt iMMftelWJ i»«u»the «mom 
w-ikciumpK-j n.n i(3l40<M>d*fj tuu-iVoi 
ub, jcbonti KuiU'Mmat«m*'V, u(ip>#iii- 
oun woifh kcnwji.* feuMW^aiom, 

4 Qui kartm V'.KnTtM.i(<i£i|iirh,aulmwa/ 
JthovJ* fctHn-Winisioaiivw-j^. fc«v»*a kvp 
■oflUmaroiiifiwipjirt/li nnhpii'ak, you p*jcii, 
•tlufcok. 

j Kulfeh, kokkvJ*k«Mt>inJiiooumufUi Vali¬ 
ko irionj.ih k»b wuliitto-nii/oHj^lb, B«4a< 
Jahovjh aum-Vuniitowi uuKiifit, on* wob 
nr kuiSdeOMU oftWlt uriob M$ cht»gun»t, 

6 N «<vo«#u oifh luiueittoji, k»h ulltk, 
n«w«ithe yen kda-ununw) -ngxiai , kah 
rro!i»ohum«JOHfl«n ii ul jniqBaht*,; «u(- 
obiin^q*#, nwornwglg ww* iruth kuh- 
kiiivaotbMI kah jnaiwjtfwg, wu.io»mub- 
kai ytu HP! arMtnhtimi-m, wiwttm** tub 
•gbrrobtltBwe mlffinnltmuoe. 

^ Nrwaifhc) teigut (tiltbt wuwtuimAii, 
TO wu*tlnn«n»h ptfgofukkuon Guo, new* 
Jttiorib mim UanlUoatnun, ut name tcjn- 
t«»qu)S<whiu, niib wij wthqnttoni*uog- 
fuichtb. 

8 K*ti tr»«ur mi Q-o wuioht Im&in.ahiu-nV 
I nunnomwaailrae kobboowaonnilh, kih waf- 

^tt»'oa)0Cg«l) ,n«>ic «4m«ycttomuoriMtu- 
" cnb) n* potum iniquibeoT, »ru krfukok- 

p W*fi« nwtoukualith kuh' oa K<b ku»k« 
tfi(io*k«u -ptonhkr n4n»*keh, Iftkont kua- 
wantmira n oltfi, ku'tuftikoo*Ui o»kup»n. ,- 
kah l/hkont at A i<t,aerooitii mtrti kutrah 
hui, *imc kukktl'ukottluTf poman(4-niu 
oBjj*th^*t alkb kabkitrt»'Tilo krnoumotmuk 

■ Itlh kto uti«rt]iB» wonn»«’u|«'»h. 
<o SsKuunnr, nc kBlakok nrrpxurein 

H)»q>ut>t« Jrhor.h u* Honb 
Jahoiib Inak-torio, kiornuiwh wtftnnin- 
nooe n»^namg]«»l.—|»umn 

Jchonft 'InjUnoainqkBniTiop 
WUtdl tt«IIuU»C QCUI»Ul4t»oajmu|rtB *4tt. 
laualoakioOue kanaiwonsain, yut auiu 
bouocotumwui og^werUBk-Juok, "cbc «V 
owuroumnai »uduu*icwk^iifluDOk 

i j Ran kai»j biriuwuhUujaop mnaj- 
w*uok,ot •'majiuk^oso* 4«ci>n,piog4u„t. 
i|b wuittnuauwioniiAUtikali ntUi Ualuunti • 
hu.-UO.lb Ul n«l« 4»flUk.<lBUl« Tkblclut. 

j, 1 Kibjch01»b ■s'lUnnatiyksip oi ut 
ahoaomfik, kukkubiluBiniuauwniaiuoat 
ku!:k,j,«*ar-glA k»h »uHi«uifuuuiK.Uii otik 
yrab ruili kuiuilrnkoiih ut uhk«ii uif* uue 
<|iiiJrtsklte»0fl kliltuvit* 

n N.«uich.»umic nukquBok kohb.i*. 
ksiog (ntuiutchr fo»ti»ktMumiiiaiwuj uu- 
wa wutos^tnnunkiiulluonh.n* kittjcoh J*- 
hurib ku-iamukouiog , ui Hsnb, wikIi 
u«Ibju»* iw/imt ) (V 

i» llhkoiw ImiOBlftlibeo.iiwai 
p»e k»f kouyimunkuniirai oiwwookomook*-' 
uJb, n* teiguia igqkrtjtUBkifuok, •uwg~ 
quBiKiulkyuiloork n, a piit fquin, 

17 Aiquiocuokijuuk how»» pupj'iwlbhn- 
•ur, ncobiig obhtli, afiqucneonVqaok bo- 
*1* wunoupyiahirhunue puopUiOa*i, nta 
pipattroootmctirg nufnotfcoktlbktjol, 

• 8 AK Jurntunkqiwk Icigtui o« piuumj- 
pikemoaok ohkrtt, iKqumninkamak huit*- 
augqut ui nlprrkomu igw« oMeti, 

ip K«b libkonl koiuMlilimwn troikafuk. 
qualb ca ketukqali kill nauiilt aepiuk, k«t| 
Bincpiuft'.aJl kaB «ruig.)fug, «nura krlnkqu* 
ken m sanuonk, nob »Uunniukont nig w*. 
uilumonioui. klh iKjjtwe'iuon-iom, ultk- 
yc.jg jahwvib kutn Msn'utotmi -ml) fil»- 
rhiuhcni>irhrh *»m« niiiobiiinoofn uc 
*p*c mitruifc k*fok.(o|. 

to t‘«i JcbWlh kinwmunakoo, fcih kof- 
ror.h uwunakon notch E 6/ii', f>gqa< titu- 
foiHanll, w«t(h kjiypl. u-k woh kriukll •*)- 
mwtint «miiii\niti»iHiniM»D»ub, ketar jn 
k«r«kuk. 

»r biktia, Jtbnvlh nqwvtlMfquksUMntkkp 
wut8r knum, luh dlidttiektyrtiku mail* 
mikquiMp'Jceiaic in Jonrtin k,li gnci* 
nuppil utiklunnf nc «*n«gik oh'«, nr }e- 
hovih kn<»-Manilla)** »c.i inuniMuMitla 
wuitfi obibonk 

1 QufBKwnuB 
nukiiuihkodio 

u kokgwthvnrli 

,1 TcuBlohkdl, nskt 
jdtcoh JoniM 4ui ptib k 

(hkodteiutEWUi Uh lutobt* 

""** kabojk»o<g , tkkfcom 
haamnltomnaa ama>«uiV»k Jchrctb kuak- 

SSLTl*.. 

lutobuo- 

Numb. 

The Daily Courant. 
Wednefday, March iii 1702. 

Flinders nnder the Duke of Burgundy ; and tho 
Duke of Maine ii to Command upon the Rhine. 

From the Amfttrdim Courant, Dated Mbr. 18. 

Heme, Feb, lj. We a retaking here all pofliblc Pre¬ 
cautions for the Security of the Ecddiaftica! State 
in this prefent ConjundVure, and have de/ir'd to n*\fe 

12.47 

From the Harlem Courant,Dated March 18. N. S. 

Ntplcr, Feb. 11- 
N Wednefday laft, our New Viceroy, 
the Duke of Efcalona, arriv'd herewith 
a Sauadron of theGallcysof Sicily. He 
made hisEntrancc dreft in a French ha- o 

12.46 12.48 

Quoulque tandem al 
tientia noftra P^uam 
ror ifte tuus elidet? ( 
fe effrenata jactabit a 
nodurnum praefidiui 
bis vigiliae, mihil time 
ABCDEFGHIJ 

12.49 

With the Frefheft Advices Foreign and Domeftick. 

From Sa ru r d \ v April 15, to Sa v^ April «■ 1721. 

12.50 

Poor Richard, 1733. 
A N 

Almanack 
For the Vcar ofChrift 

1 7 3 3» 
Being the Firft after I EAP YEAR: 

Jpi main fn,f 1 he On*tim Ycart 
By the Accounr of the E Arm Gr»t» 7*41 
By the Latin Cho»ch. when O cm ¥ 4o\i 
By the Computation of W tV yj+% 
By the Ktman Chronology Jj. 
By the Jewifo Hsbhiea 

fVhtreh it eont/untd 
The Tionations, 'Eclipfcs, Judgment of 

the Weather, Spring Titles, Planet* Motion*& 

mutual AfpcQs Sun and Moon** R if.n* and Set¬ 
ting, Length of Davt, Time of High Water. 
Fait*. Onirt*. mod obfcmblr Day* 

Fitted f o the Lari rode oi Forte Degree** 
and a Meridian of Five Hour* Wdl from tmtm, 
hut mav without fcnfiMe Euor foveali the ad¬ 
jacent Place*, mn Mm KrurfimmaW (O Sitab. 
CartJmM. 

by RICHARD SAUNDERS.thilom. 
PUILADBLPBIAi 

Punted and fold by B F/lJNKL/R, at the New 
Printing Office near the MarXct 

12.51 

1631 

La Gazette de France, first major French 

periodical, founded. 

l639 

Stephen Daye begins first North Ameri¬ 

can printing press in Cambridge, Mas¬ 

sachusetts. 

1653 

Boston public library opens. 

1662 

London is home to 60 publishers. 

1663 

Bible translated into Algonquin and 

printed in Boston (fig- id.46). 

1685 

William Bradford begins printing in 

Philadelphia. 

1690 

First American paper mill founded in 

Philadelphia. 

1702 

Daily Courant, London’s first daily 

newspaper, founded (fig-12.47). 

1704 

The Boston News-Letter, first news 

weekly in America, founded. 

1714 

Englishman Henry Mill receives patent 

on typewriter. • Typical papermaking 

press used in the eighteenth century 

(fig. 12.48). 

1720- 

William Caslon produces Caslon type¬ 

face. It is still in wide use today, attesting 

to its classic proportions and balance 

(fig. 12.49). Shown are original letter- 

forms and Caslon 540 digital characters. 

1721 

Newspapers often depicted the city in 

which they were published near the title 

(fig. 12.50). 

1723 ‘ 

Benjamin Franklin begins printing in 

Philadelphia. This example (fig. 12.51) 

was printed in 1733, using imported 

type made by Franklin’s contemporary, 

William Caslon. 
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1757 

John Baskerville, amateur Birmingham 

printer, develops three major innova¬ 

tions: his typeface Baskerville, which 

has pronounced thicks and thins, wove 

paper (for the first time, paper did not 

have an uneven surface created by the 

wire mesh that helps drain water in the 

paper-making process) that accepts 

thin character strokes better, and im¬ 

proved printing ink, which is smoother 

and denser (fig. 12.52)- 

1764 

Englishman George Cummings receives 

patent for coating paper, allowing let¬ 

ter-forms to develop thinner strokes. 

1766 

Pierre-Simon Fournier invents the point 

system, publishes Manuel Typographique, 

which begins the transition from old- 

style to modern typefaces (fig. 12.53> 

shown actual size). 

1780 

First steel-nib pen. 

1788 

John Bell of London is the first type de¬ 

signer to discontinue using the long s, 

which looks like a lower-case /in this 

typeface (fig. 12.54). 

1796 

Alois Senefelder of Munich invents li¬ 

thography, using oily ink on smooth 

stone for printing. 

1798 

Senefelder’s lithographed page of Mozart’s 

DieZauberflote(Magic Flute) for quartet, 

written seven years previously (fig. 12.55) • 

1799 

One of Napoleon’s officers discovers the 

Rosetta Stone, which, after 40 years of 

decoding, reveals that Egyptian hiero¬ 

glyphics is a two-tier alphabet, with some 

characters also representing ideas and 

objects. The Rosetta Stone is used to 

translate all other hieroglyphics (fig. 12.56) • 

1800 

The London Times switches from wood 

to Stanhope presses, prints 250 sheets 

per hour, circulation 2,500. 

B I R M IN G HAMIAE: 

Typis JOHANNIS BASKERVILLE. 

MDC CLVI I. 

12.52 

12-53 

Quousque tandem abutere, Catilina, patien- 

tia noStra? quamdiu nos ctiam furor iSte tuus 

eludet? quern ad finem sese effrenatajadtabit 

audacia? nihilne te nodturnum presidium 

palatii, nihil urbis vigilia', nihil timor populi, 

Quousque tandem abutere, Catilina, patientu 
nostra? quamdiu nos etiam furor isle tuus elu 
del? quern ad finem sese effrenata jaflabit au¬ 
dacia? nibilne te noElurnum presidium pala 

12.54 

12.55 12.56 
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12.57 

ABCDEFGHIJ 
KLMNOPQRST 
12.58 

LETTER 
12.59 

N 

tere, Catilina, patientia 

nostra ? quamdiu etiam 

furor iste tuus nos elu- 

det? quern ad finem sese 

effrenata jactabit auda- 

cia? nihilne te nocturnum 

12.60 

ABCDEFGH 
abcdefgh 

ABCDEFGH 
abcdefgh 
12.61 

12.62 

12.63 

1806 

Robert’s paper-making machine im¬ 

proved in England by Gamble and 

Donkin with financial help from 

Fourdrinier brothers, producing paper 

in continuous sheets. • The London 

Times’s first cover illustration shows the 

path of a murderer (fig. 12.57). 

1815 

Vincent Figgins designs Egyptian type¬ 

face, unique with its heavy slab serifs, so 

named because Egyptian culture and 

artifacts were extremely popular at the 

time. Called a “typographical mon- 
* 

strosity” at first; later called “the most 

brilliant typographic invention of the 

19th century” (fig. 12.58). 

1816 

First sans serif typeface introduced by 

William Caslon IV (fig. 12.59). 

1818 

Giambattista Bodoni’s widow publishes 

Manuale Tipografico to Bodoni’s 

specifications five years after his death 

(fig. 12.60). Bodoni cut about 300 fonts 

during his lifetime, all showing marked 

contrast of thicks and thins. 

1820 

“Fat Faces” introduced. Advertising 

typefaces are identifiable by their exag¬ 

gerated thick and thin contrast. This, 

one of the earliest, was named Modern 

Canon (top, fig. 12.61). Today’s Poster 

Bodoni, among others, carries on this 

tradition (bottom). 

1822 

Sans serif, or “grotesque,” typefaces in¬ 

troduced in display sizes only. • French 

physicist Nicephore Niepce (fig. 12.62) 

makes first photographic copy. The 

photograph, “Table Laid for a Meal,” 

took 14 hours to expose. • J. L. Pouchee 

introduces typecasting machine that 

purports to make 200 characters at a 

time, thereby saving 12 percent on type 

manufacture. Though used for years in 

France, it was never adopted elsewhere 

and was ultimately a failure; Pouchee 

himself “took it out to sea and threw it 

overboard” (fig. 12.63). 
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1835 

New York Herald founded: 4 pages for a 

penny. 

1839 

First use of daguerreotypes (early pho¬ 

tographs) in European journals. 

1851 

Daily Times founded in New York City 

(renamed The New York Times in 1857). 

1858 

The London Times installs two huge 10- 

cylinder Hoe presses, which print 

20,000 sheets per hour on two sides, 

circulation 57,000 (fig. 12.64). 

1868 

Octavius Dearing introduces the Cali¬ 

fornia typecase in San Francisco, a 

wooden box that organizes characters, 

making hand-setting type quicker and 

easier (fig. 12.65). * Christopher Sholes 

invents typewriter that is as fast as 

handwriting. 

1872 

Firmin Gillot of Paris perfects system 

for photoengraving from line drawings. 

1873 
The London Times installs Kastenbein’s 

typesetting machine. First London daily 

to be typeset mechanically. 

1880s 

Elaborate, highly visible advertising 

typefaces proliferate This printer’s 

composing stick illustrates how type 

was typically set (fig. 12.66). 

1880 

Stephen H. Horgan perfects halftone 

for use in newspapers. 

1884 

Lewis E. Waterman of New York in¬ 

vents the fountain-pen ink storage sys¬ 

tem. • Example of metal type (fig. 12.67). 

1885 

Ottmar Mergenthaler invents Linotype 

typesetting machine. Until now, all type 

was hand set one letter at a time, a 

method essentially unchanged since 

Gutenberg’s invention in 1448 (fig. 12.68). 
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12.69 

ABCDEFGHIJKLMNOPQRSTU 
abcdefghijklmnopqrstuvwxyz 

12.74 

Wt 
12.70 

ABCDEFGHIJKLMNO 
abcdefghijklmnopqrstu 

12.71 

ABCDEFGHIJKLMNC 

abcdefghijklmnopqrstuvwx> 

1886 

Merganthaler’s Linotype machine first 

used commercially by New York Tri¬ 

bune. The Linotype’s speed allows 

newspapers to set late-breaking news 

closer to printing deadlines (fig. 12.69)- 

Each line of type, called a slug, could 

now be created at once and the letters 

immediately recycled for continued use, 

thanks to an ingenious keylike matrix 

that guided each letter to its correct slot 

(fig. 12.70)- * Pica measuring system 

adopted in English-speaking countries. 

1887 

Tolbert Lanston invents'Monotype 

typesetting machine, introduced com¬ 

mercially three years later. 

12.72 

IN THE BEGINNING 
GOD CREATED THE HEAVEN AND THE EARTH. ([AND 
THE EARTH WAS WITHOUT FORM. AND VOID; AND 
DARKNESS WAS UPON THE FACE OF THE DEEP. 61 THE 
SPIRIT OF GOD MOVED UPON THE FACE OF THE WATERS. 
([And God sik), Lee there be light: fli there was light. And God saw the light, 
tliAt it was good: 61 God divided che light from the darkness. And God called 
the light Day. and die darkness lie called Night. Aid the evening and the 
morning were the first day. ([ And God said, Lee there be a firmament in the 
midst ol die waters, & let it divide die waters from the waters. Aid God made 
the firmament, and divided the waters which were under the firmament from 
the waters which were above die firmanicnc:* it was so. And God called the 
firmament Heaven. And the evening fit the morning were che second day. 
([Aid God said, Let die waters under the heaven be gathered together unco 
one place, and let die drv land appear: and it was so. And God called the dry 
land Earth; and the'gathering together of the waters called he Seas: and God 
saw that ic was good. And God said, Lee the earth bring forth grass, the herb 
yielding seed, and the fruit tree yielding fruit after his kind, whose seed is in 
itself, upon the earth: & ic was so. And die earth brought forth grass, * herb 
yielding seed after his kind, Sf the tree yielding fruit, whose seed was ui itself, 
after his kind: and God saw that it was good. And die evening St the morning 
were the third day. ([ And God said, Let there be lights in the firmament of 
the heaven to divide die day from the night; and let them be for signs, and for 
seasons, and for days, SI years: and let them be for lights in the firmament of 
the heaven to give light upon the earth: Si it was so. And God made two great 
lights; the greater light to rule the day, and the lesser light to rule the nighc: he 
made the stars also. And God set them in che firmament of the heaven to give 
light upon die earth, and to rule over the day and over the night, 6C to divide 
the light from the darkness: and God saw chat it was good- And the evening 
and the morning were the fourth day. ([And God said, Let che waters bring 
forth abundantly the moving creature that hath life, and fowl that may fly 
above the earth in the open firmament of heaven. And God created great 
whales, 31 every living creature that moveth, which the waters brought forth 
abundantly, after their land. 3i every winged fowl after his kind: ST God saw 
that it was good. And God blessed them, saying. Be fruitful, Be multiply, and 
fill the waters in che seas, and let fowl multiply in the earth. And the evening 
& the morning were the fifth day. ([ And God said, Let die earth bnng forth 
the living creature after his kina, cattle, and creeping thing, and beast of the 
earth after his kind; and it was so. Aid God nude the beast of die earth after 
his kind, and carrle after char kind, and every diing that crecpcth upon die 

ay 

12-73 

1894 

Linn Boyd Benton and Theodore L. De 

Vinne design Century typeface (fig. 12.71) • 

1896 

Bertram G. Goodhue designs Chelten¬ 

ham typeface (fig. 12.72)- 

1905 

Offset lithography printing developed 

by Ira Rubel, who introduces a flexible 

metal printing plate, speeding up the 

printing process. • An exquisite example 

of a privately printed English Bible, 

produced in limited edition (fig. 12.73)- 

1906 

Ludlow typecasting machine for head¬ 

lines introduced. 

1908 

Morris Fuller Benton designs News 

Gothic typeface (fig. 12.74)- 

1910 

Cubism, a semiabstract style using geo¬ 

metric shapes, created in France. This 

example is by Juan Gris (fig. 12.75) • 

24 million copies of 2,433 newspapers 

printed daily in U.S. 

1912 

Frederic W. Goudy designs Goudy Old 

Style typeface, based on Italian Renais¬ 

sance designs. Goudy, out of work and 

broke at 33, designed over 100 typefaces 

before his death at 82. 
12.75 
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1916 

Dadaism, a movement that rejected 

conventional artistic values, created in 

Zurich and New York. Max Ernst’s 1924 

cover of The Little Review (fig. 12.76) ex¬ 

plores new ideas of what a layout 

“ought” to be. 

1917 

De Stijl (“the style”) movement created 

in Holland as a refinement of cubism. 

This example is by Theo van Doesburg 

(fig. 12.77). 

1918 

Constructivism, an abstract, geometric 

style that used modern industrial mate¬ 

rials, created in Russia. El Lissitzky, the 

most famous constructivist, empha¬ 

sized simplicity, shape, and tension be¬ 

tween art and type in Amsterdam’s 1922 

Wendingen cover (fig. 12.78). 

1919 

Bauhaus founded in Weimar by archi¬ 

tect Walter Gropius. The basic tenet 

was that art and industry should be 

joined in education. This example, by 

Laszlo Moholy-Nagy, is from a Bauhaus 

prospectus designed in 1923 (fig. 12.79). 

• Futurism, a movement that embraced 

dynamic rhythms and energy, created 

in Italy. 

1920 

Morris Fuller Benton reworks Century 

type as Century Schoolbook. 

1926 

Paul Renner designs Futura typeface. 

1928 

Jan Tschichold’s Die Neue Typographic 

published, describing his radical theory 

of page organization, including asymmet¬ 

rical, importance-based positioning of 

type and increased attention to white 

space. • Eric Gill designs Gill Sans typeface. 

1930 

Four-color offset lithography press de¬ 

veloped. • Innes Alphabets introduced, 

making headline setting easier. A fore¬ 

runner to rub-on lettering, the Innes 

letters were printed on gummed paper, 

cut apart, and stuck in position by the 

artist (fig. 12.80). 
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“THE TIMES” 

LAST DAT OF THE 
OLD TYPE 

MONDAY’S CHANGES 

The Timet appear* to-day for the last 

time in the type to which the present 

generation ha* grown accustomed. 

On Monday the changes already an- 

“THE TIMES” IN 
NEW TYPE 

HOW THE CHANGE 

WAS MADE 
The change of type completed with this 

morning's issue of The Times has in¬ 

volved one of the biggest undertakings 

ever accomplished in a newspaper office. 

More than two years have been devoted 

Co designing and cutting the type charac- 

12.81 

THIS IS 

A PRINTING OFFICE 
St 

CROSSROADS OF CIVILIZATION 

REFUGE OF ALL THE ARTS 
AGAINST THE RAVAGES OF TIME 
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1932 

Stanley Morison designs Times New 

Roman for the London Times (fig. 12.81). 

The redesign takes three years to plan 

after Morison is hired in 1929 as an ad¬ 

viser. • Brush lettering becomes popu¬ 

lar, a trend that continues through the 

mid-1950s. • Typesetting by teletype 

tape introduced. 

1938 

Chester Carlson invents xerographic 

process; another 22 years will pass be¬ 

fore it is applied in a readily installed 

office machine. • One of A. M. Cassan- 

dre’s Harper’s Bazaar covers, an excel¬ 

lent example of combining surrealism, 

cubism, and constructivism (fig. 12.82). 

1940 

Beatrice Warde writes Inscription for a 

Printing Office. It has since been trans¬ 

lated into 28 languages and cast in 

bronze for the entrance to the U.S. 

Government Printing Office in Wash¬ 

ington (fig. 12.83). A renowned 

typophile, Warde is perhaps best re¬ 

membered for her “crystal goblet” 

metaphor, given at an address to the 

British Typographers’ Guild in 1932: 

“Shimmering crimson wine (is best) 

served in a crystal clear goblet, because 

everything about it is calculated to re¬ 

veal rather than to hide the beautiful 

thing which it was meant to contain.... 

So good typography helps the mental 

eye to see through type and not upon it.” 

1942 

Alexander Liberman’s Vogue cover (fig. 

12.84) is an early example of placing 

subject listings on the cover. 

1946 

A sampling of English newspaper title- 

pieces shows that, seven hundred years 

after its design, Gothic - or Textura - is 

still used because of its suggestion of 

tradition and stature. Many other news¬ 

papers have switched to non-Gothic 

title-pieces, using such types as Basker- 

ville Bold Titling and Perpetua Bold Ti¬ 

tling (fig. 12.85). 
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1947 

Phototypesetting, invented in 1890s, is 

improved to point where it can be prac¬ 

tical. 

1948 

Offset litho becomes printing standard. 

Letterpress, invented by Gutenberg, re¬ 

quired printer to make all final design 

decisions as he “locked up” design in 

chase. Offset puts design control into 

the hands of the designer, as it uses 

“mechanicals” that are photographi¬ 

cally reproduced. 

1950 

Hermann Zapf designs Palatino type¬ 

face, an updated Italian Renaissance de¬ 

sign (fig. 12.86). 

1954 

Monotype’s Monophoto typesetting 

equipment introduced. • Mergenthaler 

Linotype’s Linofilm typesetting ma¬ 

chine introduced. 

1955 

Adrian Frutiger designs Univers type¬ 

face, the first to be designed in a wide 

range of weights and widths (fig. 12.87). 

1957 

Max Miedinger designs Helvetica type¬ 

face (fig. 12.88). * Letraset dry-transfer 

lettering introduced. 

1958 

Hermann Zapf completes six-year de¬ 

sign of Optima typeface, a classic ro¬ 

man sans serif face (fig. 12.89). ' One 

of Henry Wolf s many glorious covers 

for Harper’s Bazaar (fig. 12.90). Wolf’s 

work is recognizable for its conceptual 

ingenuity. • Bradbury Thompson 

mixes steel engravings and layered ele¬ 

ments with classical typography, most 

notably in a series of 60 issues of 

Westvaco Inspirations. The 23-year se¬ 

ries under his design supervision is now 

completed (fig. 12.91). 
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1960 

Xerox 914 is first production-line auto¬ 

matic office copier (fig. 12.92). It puts 

the power to disseminate information 

into the hands of anyone. When copies 

were laboriously made by hand, knowl¬ 

edge was easily controlled. Photocopi¬ 

ers are everywhere: at the library, at the 

pharmacy, at the quick-print shop, at 

one of the many chains of photocopy 

shops that have sprung up across the 

country. All it takes is a few cents to 

make a near-perfect reproduction. In¬ 

expensive, high-quality copiers are 

marketed for personal use. Now liter¬ 

ally anyone can be a printer (or at least 

a reproducer of printed information). 

1961 

IBM Selectric, the “golf-ball” typewriter, 

introduced. 

1962 

London’s Sunday Times publishes first 

color supplement. 

1963 

First application of mouse as pointing 

device. • OCR (optical character rec¬ 

ognition) faces designed. 

1964 

First word processor: IBM Magnetic 

Tape Selectric Typewriter. 

1969 

Mergenthaler Linotype installs first 

digital typesetting machine, the 

Linotron 1010, in the country’s largest 

printing facility, the U.S. Government 

Printing Office. It can set both Old and 

New Testaments in just 18 minutes. 

1970 

Scanner reproduction introduced • 

Herb Lubalin and Tom Carnase design 

Avant Garde Gothic typeface for Avant 

Garde magazine (fig. 12.93). 11 is later 

adapted as a display typeface, and later 

still as a text face. America’s greatest 

graphic designer through the 1950s and 

1960s, Lubalin said, “The best typogra¬ 

phy never gets noticed.” • London 

Times first British newspaper to use 

photocomposition. 
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1971 

Rudy de Harak’s record cover describes 

asymmetry in both type and imagery 

(fig. 12.94). 

1972 

Color xerography introduced. 

1977 

Laser typesetting machine introduced. 

1979 

A page of the first book whose text and 

imagery were composed at a single work¬ 

station, harkening back to the compre¬ 

hensive work of the scribes some six 

hundred years earlier (fig. 12.95). 
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KlRurt IS-* A character displayed on i rcvcne field. 

This procedure is parameterized to allow the character to be written with a 
specific intensity. Characters can then be erased by using the background color 
as intensity. Characters can be displayed on a reverse field (Figure 15-6) by first 
setting a rectangular area black and then scan-converting text characters using 
white color. 

Various character appearances can be created from a single mask by 
altering the procedure for writing the character Into the frame buffer. Some of 
the possibilities arc illustrated in Figure 15-7. Using the single character mask 
shown in Figure 15-7a. a scan-conversion algorithm can generate rotated 
characters (Figure 15-7b). approximations of boldface characters by displaying 
the character twice at adjacent x positions (Figure l5-7c). and italic characters 
by applying a progressively increasing displacement to successive rows of the 
mask (Figure 15-7d). 

There is no need to require the intensity or color of a character to be die 
same for all pixels in the character. It is possible, for example, to define a 
colored logo for a company letterhead. Each character can be represented by a 
raster that records die color of each pixel, reserving a special transparent value 
to indicate pixels that should not be modified. This rasicT then serves the dual 
purpose of specifying where the character pattern lies (its mask) and what color 
values to use. The WriieColor procedure shows the effect of this change: 

procedure WriteColor{vu ColorRaster raster: x, y. integer); 
rar i,j: integer: 

begin 
fory: = ColorRasler.ymln to ColorRaster.ymax - 1 do 

for /:= ColorRaster.xmin to ColorRaster.xmax - I do 
if GetPixeKCoiorRaster, i.j) <> transparent then 

F ii_ F tF 
!«> (b) (c) (d) 

Kixorc 15-7 Several varnnu of a character can be displayed using or* m*U: la) the mask: (b) 
routed character, (c) boldface effect (d> italic elToct 
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1981 

First integrated type, photo, and layout 

system introduced by Scitex (fig. 12.96). 12.95 

1984 

Apple introduces Macintosh computer. 

The first model has a black and white 

screen, a single 400k disk drive, and 

only 128k of ram. This modest begin¬ 

ning nevertheless marks the birth of 

affordable single-station publishing. 

1986 

Four-color laserwriter introduced. 

1987 

Seymour Chwast’s poster integrates 

type and imagery using Chwast’s own 

illustrative style. Notice the c is an ear 

and the 3 and 4 are set into the lion’s 

eyes (fig. 12.97). 

1988 

Rick Valicenti’s brochure spread employs 

unexpected and playful typographic 

mixing so the type becomes its own il¬ 

lustration (fig. 12.98). 

1990 

A spread from an annual report by 

Frankfurt Gips Balkind (fig. 12.99). The 

pages are cut in half, allowing the 

reader to mix the messages in a myriad 

of combinations. 
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1991 

Neville Brody redesigned and art di¬ 

rected only a few issues of the French 

Actuel magazine (fig. 12.100). The rede¬ 

sign of this political monthly was 

specifically “to challenge the lure of 

TV,” caused in part by the increase of 

French TV channels in 1985. 

1992 

Digital three-dimensional drawing pro¬ 

grams become available, allowing such 

handsome letterforms as this amper¬ 

sand (fig. 12.101) by Nick Clarke to be 

drawn. 

1993 

This poster by Ralph Schraivogel ex¬ 

plores the perimeter of the page by 

bleeding type off the edges (fig. 12.102). 

The top of all secondary type is also 

cropped off, as in “anes isi mem gut” 

and “an is 1101 wen.” 

1994 

Elliot Peter Earls’ poster ingeniously 

uses what appear to be Japanese and 

Russian letterforms to spell out “The 

Conversion of Saint Paul.” (fig. 12.103). 

This is an instance of type being “frozen 

sound.” Such typography accurately rep¬ 

resents what a Japanese (top) or Rus¬ 

sian (bottom) speaker might sound like 

when speaking English with an accent. 

Alpha Crunch Bold 

Benda Romana 

mtmmo 
Prssg Kurziua 
12.104 

1995 

Fontographer, a program that allows any¬ 

one with a computer to make usable 

fonts (fig. 12.104), serves to widen the 

practical definition of good typography. 

These samples are by the author. • Par¬ 

tially transparent paper allows multiple 

levels of information to be read at once 

(fig. 12.105). The original, designed by 

Daniela Haufe, Sophie Alex, and Detlef 

Fiedler, is printed with green stripes 

and red type. 

12.103 12.105 
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1996 

This outdoor board for Mercedes 

makes use of imagery of a design fea¬ 

ture interpreted as letterforms (fig. 

12.106) . Design by The Martin Agency. 

1997 

This study in horizontal thinking and 

effective spread design is from an Ital¬ 

ian compendium of visual ideas for 

graphic and fashion designers (fig. 

12.107) . Design by Fabio Calefifi and 

Dina Cucchiaro at Art Force. 

1998 

Web site design has become a normal 

area of specialization for designers (fig. 

12.108) . This site, on screen even more 

handsome in blues and greens, was de¬ 

signed by MetaDesign. 

1999 

This Web site for an on-line magazine 

features many rollovers and purpose¬ 

fully scratchy, fuzzy areas of display 

type (fig. 12.109). Designed by Ben 

Mallory. 
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ampersand A symbol (&) developed 

from the Latin et, meaning “and.” 

antialias Blurring the edges of type 

or a graphic to reduce “jaggies.” 

article A story or textual composition 

that is part of a publication. 

ascender The part of a lower-case let¬ 

ter that extends above the mean line, or 

top of the x-height. 

ascii Unformatted computer files lack¬ 

ing typeface, type size, and style infor¬ 

mation. Used to exchange information 

between computer systems. 

asymmetrical A design arrangement 

in which the space is unequally divided. 

ballot A square bullet, so named be¬ 

cause, being square, it is sometimes 

used to receive a check-marked vote. 

base line The imaginary line on which 

letters rest. Descenders hang below the 

base line. 

bio Short for biography; an author’s 

credentials or affiliation. 

bit map A digital interpretation of a 

letter or image in which each unit will 

either print or not print. Bit-mapped 

images are jagged. 

bleed Type or imagery that extends to 

the trim edge of a page. 

blurb A brief statement accompanying 

a headline that summarizes an article. 

body type Type of 6 to 12 points, used 

for text composition; also called text type. 

S A R Y 

boldface A heavier version of the 

normal weight of a typeface. 

box rule A rectangle made of lines. Box 

rules can be made more interesting by 

giving one of the lines greater weight. 

breaking for sense Breaking display 

type into segments so the meaning is 

clear, rather than breaking them when 

the line happens to be filled. 

breakout An excerpted section of an 

article presented as display type to catch 

a reader’s attention. 

bullet A dot, which can be any size, 

used as a decorative or organizing device. 

byline Author’s credit line. 

callout See Breakout. 

cap height The height of a capital let¬ 

ter from the base line to the top of the 

letter. 

caption The explanatory text accom¬ 

panying a photo or illustration; usually 

set smaller than the text. Also called a 

legend or cut line. 

CASCADING STYLE SHEETS (CSS) The 

most widely supported style sheet lan¬ 

guage for Web publishing. Allows layers 

to overlap and create appearance of 

change on screen. 

centered A typographic arrangement 

in which the left and right edges of the 

copy are mirror images of each other. 

Also, when an element appears in the 

center of a defined space. 

character count The total number 

of characters, including word spaces, in 

a piece of copy. 

characters Individual letters, numer¬ 

als, punctuation, and so on. 

clip art Previously created illustra¬ 

tions and typographic compositions, 

available as line art or on disk, for copy- 

right-free use by anyone. 

color The relative lightness or dark¬ 

ness of an area of type. 

column inch A newspaper measure¬ 

ment designating space that is one col¬ 

umn wide by 1 inch deep. 

column width The measurement 

from the left to the right edge of a 

group of lines of set type. 

condensed A narrower version of the 

normal width of a typeface. 

contents A listing of the subject mat¬ 

ter and its location (page number) in a 

document. 

contrast A feeling of variety without 

the loss of harmony in a design. In type, 

contrast refers to the variety of a charac¬ 

ter’s stroke thicknesses. GEOMETRIC has 

low contrast, RADIANT has higher contrast. 

copy In design and typesetting, manu¬ 

script type; in printing, all material to 

be printed (type, illustrations, photos). 

copyfitting The process of estimating 

the amount of space typewritten copy 

will occupy when it is set in type. 

crop To eliminate portions of an image. 

deck A subhead appearing just be¬ 

neath or near the headline. 

decorative font Attention-getting 

typeface that you would not use for text. 

department head A standing head 

on regular pages in a publication. 

descender The part of a lower-case 

letter that hangs below the base line, or 

base of the x-height. 

dingbat An ornamental symbol or de¬ 

sign used to get attention. 
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display TYPE Type intended to catch 

attention and generate viewer reaction. 

Some serifed typefaces come with a 

“display” version, which is lighter, more 

delicate and for use over about 24 point. 

dots per inch (dpi) Measurement de¬ 

scribing resolution of output devices. 

downloadable font A font that can 

be temporarily stored in a printer’s 

memory. Also, a font that is sent along 

with an html file in a Web page. 

drop cap An enlarged initial letter that 

extends below the first base line of body 

text. A drop cap should be base aligned 

with one of the text’s base lines. 

em A square of the type’s point size be¬ 

ing used. Used in indentions and word 

spacing, an em in 6-point type is 6 points 

wide by 6 points high; an em in 8-point 

type is 8 points wide by 8 points high. 

en Half the width of an em. An en in 8- 

point type is 4 points wide by 8 points high. 

end tag In html, the tag that marks 

the end of an element. It is usually the 

same as the start tag, but is preceded 

with a slash (/). See also Start Tag. 

eps Acronym for Encapsulated Post¬ 

Script. A picture file format containing 

PostScript code, eps files may be easily 

moved from one application to another. 

expanded A wider version of the nor¬ 

mal width of a typeface. 

export To send files from one pro¬ 

gram to another. 

extract A lengthy quote taken from 

another source. It is usually set across a 

narrower column and in a smaller type 

size than the surrounding text. 

facing pages Two pages that face each 

other in a multipage document. Also 

called a spread. Some publications have 

more than two facing pages, for ex¬ 

ample a trifold brochure. 

flush Even, or aligned, on one edge. 

This term can be applied to the alignment 

of any elements in a design, although it 

most often refers to lines of type. 

folio A page number. Odd numbers 

are right-hand pages; even numbers are 

left-hand pages. 

font One size and design of a given 

type style, including caps and lower¬ 

case letters, numerals, fractions, ac¬ 

cented characters, punctuation, bullets, 

and symbols. 

font editor A software program that 

allows changes in existing letters. Par¬ 

ticularly useful for customizing name¬ 

plates, logos, and department headings. 

foot line A publication’s name and 

publication date, placed at the foot of 

the page. 

foot margin The white space at the 

bottom of a page. 

format (1) A series of instructions that 

are retained by the computer for stan¬ 

dardized applications, such as text or 

headline treatments. (2) A standardized 

layout for a publication. 

frame An html feature that allows the 

Web page to be broken into separate 

areas, each with its own attributes. 

frameset A set of frames that makes 

up a Web page. 

gif Acronym for Graphics Interchange 

Format, a compressed bitmap format 

which supports transparency and ani¬ 

mation. 

grid A matrix of nonprinting lines 

that guide the placement of elements on 

the page. 

grotesque European term for sans 

serif or Gothic. 

grouping Locking adjacent text and 

graphics together so they can be moved, 

saved, or resized as a single element. 

gutter The inside margin extending 

from the binding to each page’s live area. 

HAIRLINE RULE A Vi-pofot rule. 

hanging indent An indention in which 

the first line of type extends beyond the 

left edge of the body copy that follows. 

hanging initial An initial placed in 

the margin, to the left of the text. 

header Recurring copy at the top (or 

head) of the page that helps orient the 

reader. It can include such information 

as title, issue date, and page number. 

headline Prominent display type, in¬ 

tended to summarize the accompany¬ 

ing copy and attract attention. 

head margin The white space at the 

top of a page. 

high-resolution output Artwork 

produced on image setters with a reso¬ 

lution of more than 1,200 dpi. 

hints Mathematical instructions 

added to digital fonts to make them 

sharp at all sizes and resolutions. 

home page Serves as a table of con¬ 

tents for the main sections of a Web 

site. See also Splash Page 

h-space Adjustable horizontal space to 

the left and right of an element on a 

Web page. See also V-space 

html Hypertext Markup Language, a 

set of tags to mark the attributes of text 

documents. 

hung punctuation Punctuation set 

in the margin to achieve an optically 

flush edge. 

hyperlink In a hypertext document, 

an electronic link that attaches to an¬ 

other piece of information. 

hypertext An electronic information 

structure through which a viewer navi¬ 

gates using hyperlinks. 

image scanner A hardware accessory 

that converts reflective copy or trans¬ 

parencies into an electronic file. 

indention Space at the beginning of a 

line of type. In text it is used to indicate 

the beginning of a new paragraph. 

initial cap An enlarged letter at the 

beginning of a block of text or display type. 

internet A worldwide computer net¬ 

work that links thousands of smaller 

networks. 
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italic Type in which the letters are 

slanted to the right and drawn to sug¬ 

gest handwriting. See Oblique. 

jpeg A compressed bitmap image, jpeg 

files are small because they only have 

enough information for on-screen reso¬ 

lution. 

jump line A short phrase at the end of 

a column indicating the continuation of 

the text on another page. 

justified type Lines of type that are 

flush on both the left and right edges. 

kern To tighten space between two let¬ 

ters for optically consistent letterspacing. 

knockout Any element that appears 

in white on a darker background; also 

called a dropout. 

landscape orientation Horizontal. 

layout The arrangement of text and 

graphics on a page. 

leaders Dots or dashes used to lead the 

eye across space, for example, from title 

to page number on the contents page. 

lead-in The first few words of copy set 

in italic, boldface, or all caps. 

leading Also written as ledding. See 

Line spacing. 

letterspacing The spacing between 

individual letters. 

liftout See Breakout. 

ligature Two or three characters 

linked to create a single letterform, for 

example, ff, fi, ffi, ffl. 

line spacing The spacing between the 

bottoms of the descenders and the tops 

of the ascenders in lines of type. Also 

known as leading. 

lining figures Numerals that are the 

same height as capital letters and align on 

the base line. See also Old-style figures. 

link A connection from one Web page 

to another. 

linking Connecting columns in a 

story so the text flows continuously 

from one to another. 

live area The printing area of the 

page contained within the margins. 

LOGICAL TEXT STYLES A Set of HTML 

definitions that lists type attributes and 

permits the receiving browser to substi¬ 

tute fonts and sizes. See also Physical 

Text Style 

lower-case The small letters, or minus¬ 

cules, of a type alphabet. When type was 

set in metal, these letters were stored in 

a drawer literally below the capital let¬ 

ters, or “upper case.” Specified as Ic or 

by marking a slash through the letters 

to be set in lower-case. 

margins The nonprinting areas sur¬ 

rounding the live area. 

master pages Left- and right-hand 

page elements that are automatically 

applied throughout a document. 

masthead A publication’s listing of staff, 

address, and subscription information. 

mean line The implied line at the top 

of the x-height. 

measure The length of typeset lines; 

the width of the column. 

minus leading Setting type with less 

space from base line to base line than 

the type’s size; the ascenders and de¬ 

scenders can overlap. An example of a 

spec for minus leading is 12/10. 

minus letterspacing Reducing the nor¬ 

mal spacing between characters in a word. 

mugshot A very ordinary head-and- 

shoulder portrait photo, usually starkly 

lit and lacking composition, much like 

a police photo taken at the time of arrest. 

multiple master A PostScript type¬ 

face that permits width, weight, and 

posture adjustments while maintaining 

correct proportions. 

nameplate A newsletter’s title, usually 

appearing at the head of the first page. 

Also called a banner or logo. 

oblique A slanted font in which the 

letters retain their roman characteristics 

(unlike italic). Most frequently found 

in sans serif faces. 

old-style figures Numerals having 

ascenders and descenders. The body 

matches the x-height of the face. See 

also Lining figures. 
~S'. 

opentype A proprietary technology 

that permits fonts to be downloaded 

across computer platforms. 

optical alignment Adjustment of 

elements so that they appear to be 

correctly aligned with one another. 

outline font A typeface alphabet 

stored as a series of lines and arcs that 

are scaled to size at the time of printing. 

Outline fonts require less'disk space and 

are more flexible than bit-mapped fonts. 

overscore A rule or line set above 

type. See also Underscore. 

page architecture Apian for the place¬ 

ment of information on a Web page. 

pde Acronym for Portable File Format, 

based on PostScript and used in Adobe’s 

Acrobat program. 

PHYSICAL TEXT STYLES A Set of HTML 

definitions that give exact type at¬ 

tributes. See also Logical Text Style 

pica A unit of measurement equaling 

12 points, or 1/6 inch. See also Point. 

pi characters Reference marks and 

symbols neutrally designed to look good 

with other faces. Assembled in pi fonts. 

pict files Object-oriented files con¬ 

taining only black and white. See also 

tiff files. 

pixel Short for picture element; the small¬ 

est unit displayed on a computer screen. 

png A 24-bit compressed graphics for¬ 

mat which features the best parts of 

jpeg and gif file formats. 

point The basic increment of typo¬ 

graphic measurement. There are 12 

points in a pica, 72 points in an inch. 

point size The size of type measured 

from the top of the ascenders to the 

bottom of the descenders, not, as is so 

often mistakenly thought, the height of 

the capital letters alone. 
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portrait orientation Vertical. 

postscript A language developed by 

Adobe Systems to describe pages of 

scalable text and graphics. 

posture The angle of stress of a type¬ 

face: roman (vertical), italic (oblique), 

back slant (oblique to the left). 

printer font Scalable outlines for a 

given character set that enable a printer 

to print characters as clearly as possible. 

pull quote A quote or statement ex¬ 

tracted from an article and reset in dis¬ 

play type to attract readers. 

ragged Multiple lines of type set with 

either the left or right edge uneven. Word 

spacing is constant in ragged setting. 

random access memory (ram) Tem¬ 

porary computer memory storage. 

read-only memory (rom) Permanent 

memory that stores data shared by all 

programs in a computer or printer. 

recto A right-hand page, always odd- 

numbered. See also Verso. 

resolution The number of dots per inch 

(dpi) displayed on a computer screen 

or used by an output device. Higher 

resolution - more dots per inch - pro¬ 

vides clearer and smoother imagery. 

roman Type that has a vertical empha¬ 

sis, unlike italic, cursive, or oblique, 

which are all slanted. 

rough rag Ragged type set without 

hyphenation. Whole words that cannot 

fit on a line are carried down to the 

next line. See also Tight rag. 

rule A typographic line whose thick¬ 

ness is specified in points. 

runaround Type set to fit around an 

other typographic or illustrative element. 

Also called wraparound. 

sans serif Type without serifs. 

scalloped columns Page design with 

columns of unequal length. Scalloped 

columns should be aligned at the tops 

to make the page look organized, but 

the bottoms hang unfilled. 

scholar’s margins The extra-wide 

outside margins provided in scholarly 

texts for writing notes. 

screen font Bitmapped characters 

that appear on a computer screen. 

serifs Small strokes at the ends of the 

main strokes of letters. 

sidebar A short article related and 

placed next to the main article. 

small caps Capital letters designed to 

be about the same size and color as the 

x-height of lower-case letters. 

splash page The opening screen of a 

Web site. It should be simple, load 

quickly, and indicate the essence of the 

site. See also Home Page. 

spread Facing pages in a publication. 

standing head Distinctive display type 

that announces a recurring department. 

start tag In html, the tag that marks 

the beginning of an element. It tells the 

browser when to begin a typographic 

attribute. See also End Tag. 

stick-up cap An initial letter that ex¬ 

tends above the top of body text, usually 

base aligned with the text’s first line. 

story See Article. 

stress The direction of thickening in a 

curved stroke. 

style Electronic file containing typeface, 

size, style, letterspacing, alignment, and 

indention information. Allows rapid 

type changes when preparing page layout. 

subhead A secondary level of display 

type, usually located between the head¬ 

line and the text. 

swash character A character with 

flourishes. 

text Copy that is smaller than display 

type. Typefaces that are designated as 

“regular” or “book.” See also Body type. 

tiff Tagged Image File Format. A file 

format used for saving images and color 

scans that is particularly useful for trans¬ 

porting files across Mac-PC platforms. 

tight rag Ragged type set with hy¬ 

phens. Words that cannot fit on a line are 

broken by hyphenation and continued on 

the next line, creating a smoother edge 

than in rough rag. See also Rough rag. 

tracking Uniform letterspacing in 

type. Large type requires less tracking, 

small type requires more. 

transparency A feature of image files 

like gif and png in which certain colors 

can be made invisible. 

turnovers The second and subsequent 

lines of headlines and bulleted items. 

typeface A named type design, such 

as Bodoni, Cheltenham, Futura. 

type family All the variations of a type¬ 

face designed with similar characteristics. 

Type families usually consist of roman, 

italic, and bold variations. Enlarged 

type families include condensed, ex¬ 

panded, shaded, and outline variations. 

u/lc The abbreviation for upper- and 

lower-case, a typesetting designation. 

underscore A rule or line set below 

the type. See also Overscore. 

upper-case Capital letters, or majus¬ 

cules, of a type alphabet. Specified as 

UC or all caps or by underscoring the 

words to be set in caps with three lines. 

See also Lower-case. 

verso A left-hand page, always even- 

numbered. See also Recto. 

v-space Adjustable vertical space 

above and below an element on a Web 

page. See also H-space 

weight A letter’s amount of blackness. 

white space The blank areas of the 

page. Good design requires deliberate 

use of white space. 

widow A very short line at the end of a 

paragraph. 

word spacing The space between words. 

x-height The height of lower-case let¬ 

ters excluding ascenders and descend¬ 

ers. It is limited by the base line and the 

mean line. 



BIBLIOGRAPHY 

In addition to the following excellent 

books, I recommend these publications: 

The American Institute of Graphic 

Arts’ ANNUALS; COMMUNICATION ARTS 

magazine; critique magazine; eye 

magazine; how magazine; print maga¬ 

zine; publish magazine; and The Type 

Directors Club’s annuals. 

Baudin, Fernand, how typography 

works. New York: Design Press, 1989. 

Bigelow, Charles, Paul Hayden Duensing, 

and Linnea Gentry, fine print on 

type: the best of fine print maga¬ 

zine ON TYPE AND TYPOGRAPHY. San 

Francisco: Bedford Arts Publications, 1988. 

Black, Roger, web sites that work. 

San Jose, CA: Adobe Press, 1997 

Blumenthal, Joseph, art of the 

printed book 1455-1955. Boston: 

David R. Godine, 1973. 

Bringhurst, Robert, the elements of 

TYPOGRAPHIC STYLE (2ND ED). 

Vancouver: Hartley 8c Marks, 1996. 

Burns, Aaron, typography. New York: 

Reinhold, 1961. 

Carter, Rob, Ben Day, and Philip 

Meggs. TYPOGRAPHIC DESIGN: FORM 

and communication. New York: Van 

Nostrand Reinhold, 1985. 

Chappell, Warren, a short history of 

the printed word. New York: Knopf, 

1970. 

Dair, Carl, design with type. Toronto: 

University of Toronto Press, 1985. 

DiNucci, Darcy, elements of web de¬ 

sign. Berkeley, CA: Peachpit Press, 1998 

Fabre, Maurice, a history of commu¬ 

nications. New York: Hawthorn 

Books, 1963. 

Ginger, E.M., Editor branding with 

type: how type sells. Mountain View, 

California: Adobe Press, 1995. 

Goudy, Frederic W. the alphabet and 

elements of lettering. New York: 

Dover Publications, 1963. 

Hutchinson, James, letters. New 

York: Van Nostrand Reinhold, 1983. 

Kepes, Gyorgy. language of vision. 

Chicago: Paul Theobald, 1945. 

Logan, Robert K. the alphabet ef¬ 

fect: THE IMPACT OF THE PHONETIC 

ALPHABET ON THE DEVELOPMENT OF 

western civilization. New York: 

William Morrow, 1986. 

McCrum, Robert, William Cran, and 

Robert MacNeil. the story of 

English. New York: Elisabeth Sifton 

Books/Viking, 1986. 

Meggs, Philip B. a history of graphic 

design, second edition. New York: 

Van Nostrand Reinhold, 1998. 

Merriman, Frank, a.t.a. type com¬ 

parison book. New York: Advertising 

Typographers Association of America, 

Inc. 1965. 

Miiller-Brockmann, Josef, grid sys¬ 

tems IN GRAPHIC design: A VISUAL 

communications manual. Niederteu- 

fen, Switzerland: Arthur Niggli Ltd., 1981. 
* '*v'\ 

Norton, Robert, types best remem¬ 

bered, TYPES BEST FORGOTTEN. Seattle, 

WA: Parsimony Press, 1993 

Owen, William, modern magazine 

design. Dubuque, Iowa: Wm. C. 

Brown Publishers, 1992. 

Ruder, Emil, typography: a manual 

of design. Teufen, Switzerland: Arthur 

Niggli Ltd., 1967. 
* 

Snyder, Gertrude and Alan Peckolick. 

HERB LUBALIN: ART DIRECTOR, 

GRAPHIC DESIGNER AND TYPOGRAPHER. 

New York: American Showcase, 1985. 

Spencer, Herbert, pioneers of mod¬ 

ern typography. Cambridge, Massa¬ 

chusetts: The MIT Press, 1983. 

Spiekermann, Erik, rhyme and rea¬ 

son: a typographic novel. Berlin, 

Germany: H. Berthold AG, 1987. 

Towers, J. Tarin. Dreamweaver for 

windows and macintosh. Berkeley, 

CA: Peachpit Press, 1998 

Tschichold, Jan. asymmetric typog¬ 

raphy. New York: Reinhold, 1967. 

_. TREASURY OF ALPHABETS AND 

lettering. New York: W.W. Norton 8c 

Company, 1994. 

White, Alex, how to spec type. New 

York: Watson-Guptill Publications, 1987. 

White, Jan V. graphic design for the 

electronic age. New York: Watson- 

Guptill Publications, 1988. 

_. GREAT PAGES: A COMMON SENSE 

APPROACH TO EFFECTIVE DESKTOP DE¬ 

SIGN. El Segundo, California: Serif Pub¬ 

lishing, 1990. 

Wingler, Hans M. the bauhaus. Cam¬ 

bridge, Massachusetts: The MIT Press, 

1969. 

Zapf, Herman, about alphabets. 

Cambridge, Massachusetts: The MIT 

Press, 1970. 



DESIGNER CREDITS 

Thanks to each of the following for permission to use their work in this book: 1.16 uc santa cruz review Jim MacKenzie, AD 1.17 the Washington post magazine Brian 
Noyes, AD 1.18 Memphis Murry Keith, AD 1.19 caring Karen Kephart, Editor; Geer Design, AD 1.20 pacific northwest Shauna WolfNarciso, AD 1.21 inferno e paraIso Daniel Citron, AD 1.22 brake & front end 

Linda Pyle, AD 1.23 interiors and exteriors Don Dyer, AD 1.24 psychology today Fo Wilson, AD 1.25 the diamond W.N. “Buff” Silveria, Editor 1.26 European travel & life Jeanne Dzienciol, AD 1.27 textile 

rental Charlotte E. Caffrey & Nancy J. Ashmore, Editors 1.28 san francisco focus Matthew Drace, AD 1.29 shape Sonya Weiss, EAD; Garry Tosti, DD 1.30 new york woman Ann Kwong AD 1.31 time Rudolph C. Hoglund, 

AD (Copyright © 1989, The Time Inc. Magazine Company. Reprinted by permission.) 1.32 Edison news Jack O'Brien, Editor 1.33 normal Paul Davis, AD 1.34 art of the commonwealth Ra Hinton, AD 1.35 continental 

profiles Bob Cato, GD 1.36 western dentistry Dr. David Hendell, Editor 1.37 Hippocrates Jane Palecek, AD 1.38 wigwag Paul Davis, AD 1.39 Connecticut lifestyles Faye Griffiths, Editor; Leslie Woodward, GD 

1.40 children’s business S. Ashley VanSlyck, AD 1.41 art new England Meg Birnbaum, AD; Design = i 1.42 new miami Kevin Jolliffe, AD 1.43 the face Phil Bicker, AD 1.44 tampa bay life Alfred Zelcer, DD 1.45 

bandwagon Peterson & Company, Design 1.46 psychology today Fo Wilson, AD 1.47 timber & garden Chuck Lindsey, AD ,* 2.16 the treasury pro Ken L. Parkinson & Joyce R. Ochs, Publishers 2.17 sales & 

management Ken Surabiar., AD 2.18 public pedagogy Dick Lytle, Design 2.19 lodestar Don Weller, AD 2.20 audio Cathy Cacchione, AD 2.21 golden years Carol B. Hittner, Editor in Chief 2.22 personal computing 

Nancy Gordon, AD 2.23 American way Connatser & Company, AD 2.24 blockbuster Scott Kelley, AD 2.25 Columbia Florence Keller, AD 2.26 lodestar Don Weller, AD 2.27 gp growth Carole Siracusa, Editor; InHouse 

Design Associates, Design (© 1990 Georgia-Pacific Corporation. All rights reserved.) 2.28 Colorado rivers Deborah Kline, CD 2.29 bp America scene Brian Apelt, Editor; The NorthShore Group, DD 2.30 medical economics 

John Newcomb, DD 2.31 architectural record Alberto Bucchianeri, DD; Anna Egger-Schlesinger, Senior Associate AD 2.32 caring Karen Kephart, Editor; Geer Design, AD 2.33 budapest/america Agi Bocacz, AD 2.34 

ucla magazine Juliet Beynon, AD 2.35 personnel journal Susan Overstreet, DD 2.36 new york woman Ann Kwong, AD 2.37 at&t focus Deutsch Design, Inc., DD 2.38 interview Jamie Hartwell, Editor 2.39 caring 

Karen Kephart, Editor; Geer Design, AD 2.40 pacific northwest Shauna WolfNarciso, AD 2.41 new England monthly Hans Teensma, DD 2.42 kcet magazine Lisa Wrigley, AD 2.43 children’s business S. Ashley 

VanSlyck, AD 2.44 fleet norstar directions Tribich Design Associates, DD 2.45 Florida business southwest Eleanor K. Sommer, Publisher; Ken Gooderham, Editor 2.46 American way Alisann Dixon, AD 2.47 life 

association news Dee Cohen, AD 2.48 fleet norstar directions Tribich Design Associates, DD 2.49 wigwag Paul Davis, AD 2.50 Hamilton spirit Kim Shank, Editor 2.51 password Warren B. Dana & David T. 

Marko & M. Lynn Reno, Editors; BD&E, Design 2.52 new york Robert Best, DD 3.11 Volkswagen world Marlene Goldsmith, Editor; Richard Fish, AD 3.12 uc santa cruz review Jim MacKenzie, AD 3.13 new 

England monthly Hans Teensma, DD 3.14 tampa bay life Wendy McMillan, AD 3.15 outside John Askwith, DD (Reprinted by permission from Outside magazine. Copyright © 1989, Mariah Publications Corporation.) 
3.16 children’s business S. Ashley VanSlyck, AD 3.17 lodestar Don Weller, AD 3.18 American way Connatser & Company, AD 3.19 Cleveland magazine Gary Sluzewski, DD 3.20 usair David McClure, AD 3.21 

Hippocrates Jane Palecek, AD 3.22 insight on the news Roberta Morcone, DD (Reprinted with permission from Insight. All rights reserved.) 3.23 nester Dana Benfer, AD 3.24 public relations journal Susan Yip, 

AD 3.25 the face Phil Bicker, AD 3.26 spy B.W. Honeycutt, AD 3.27 rolling stone Fred Woodward, AD 3.28 new york woman Ann Kwong, AD 3.29 fleet norstar directions Tribich Design Associates, DD 3.30 

bp America scene Brian Apelt, Editor; The NorthShore Group, DD 3.31 Connecticut’s finest Bett McLean, DD 3.32 medical economics John Newcomb, DD 3.33 world monitor Laura N. Frank, AD 3.34 chemical 

processing Karen L. Kramer, Editor 3.35 electronic musician Kathy Marty, AD; Bob O'Donnell, Editor 3.36 m Dennis Freedman, AD 3.37 east coast magazine Polly Parker Kennedy, DD 3.38 dossier David Whitmore, 

AD 3.39 ucla magazine Juliet Beynon, AD 3.40 invention & technology Theodore Kalomirakis, AD 3.41 restaurant business Lisa Powers & Charli Ornett, Art Direction 3.42 notre dame magazine Walton R. Collins, 

Editor; Don Nelson, AD 3.43 l’expansion Josyanne Challeton, AD 3.44 new England monthly Hans Teensma, DD 3.45 America’s horse Duward Epps, AD 4.19 medical economics John Newcomb, DD 4.20 

Syracuse university magazine Christopher O. Purcell, DD 4.21 new york Robert Best, DD 4.22 tampa bay life Alfred Zelcer, AD 4.23 usair David McClure, AD 4.24 pacific tidings Susan Stitt, Editor; Darrell Cassidy, 

DD 4.25 new England monthly Hans Teensma, DD 4.26 ssr-tidningen Per Olof Kristenson, Editor; Jonas Soderstrom, AD 4.27 spy B.W. Honeycutt, AD 4.28 ca magazine Judy Margolis, Editor & Art Director; John 

Shardalow, Typographer 4.29 audio Cathy Cacchione, AD 4.30 Hippocrates Jane Palecek, AD 4.31 nibble David A. Krathwohl, Editor 4.32 Connecticut’s finest Bett McLean, DD 4.33 new miami Kevin Jolliffe, AD 

4.34 treasury pro Ken L. Parkinson & Joyce R. Ochs, Publishers 4.35 outside John Askwith, DD (Reprinted by permission from Outside magazine. Copyright © 1989, Mariah Publications Corporation.) 4.36 beckman life 

Jeanie Herbert, Editor; Artworks Advertising, Design 4.37 apprise Jeanne Euker, AD 4.38 new york woman Ann Kwong, AD 4.39 American way Connatser & Company, AD 4.40 ca magazine Judy Margolis, Editor & 

Art Director; John Shardalow, Typographer 4.41 kcet magazine Lisa Wrigley, AD 4.42 business week Malcolm Frouman, AD 4.43 interchange Joanne Kitsos, Editor 4.44 sales & marketing management Ken Surabian, 

AD 4.45 atheneum Guthrie Sayen, Editor; Peter Good, DD 4.46 personal computing Nancy Gordon, AD 4.47 lds hospital progress Richard Nash, Editor; Easton Design Group, DD 4.48 caring Karen Kephart, Editor; 

Geer Design, AD 4.49 Syracuse university magazine Christopher O. Purcell, DD 4.50 jardins mensal Mauricio Franco, AD 4.51 insight Sheila Kaufman & Susan Mead, Editors 4.52 caring Karen Kephart, Editor; 

Geer Design, AD 4.53 cellular marketing JudyL. Rudrud, Publisher 4.54 cfo Barbara D. Savinar, AD 4.55 m Dennis Freedman, AD 4.56 d David Harris, AD 4.57 uc santa cruz review Jim MacKenzie, AD 4.58 gulf 

coast Linda L. Titus, AD 4.59 new England monthly Hans Teensma, DD 4.60 business week Malcolm Frouman, AD 5.19 American photo Mark Gartland, AD (Reprinted with permission of American Photo, 

Diamandis Communications Inc., a wholly-owned subsidiary ofHachette Publications Inc.) 5.20 institutional investor Chel S. Dong, AD 5.21 m Dennis Freedman, AD 5.22 children’s business S. Ashley VanSlyck, AD 
5.23 the edge Kristin Frantz, AD 5.24 cips news Debby Brasel, Editor 5.25 scanorama Tommy Saflund, AD 5.26 essence Susan L. Taylor, Editor-in-Chief 5.27 trustcorp vistas Public Affairs Department, Editors 5.28 

d David Harris, AD 5.29 new york Robert Best, DD 5.30 sports illustrated Steven Hoffman, DD (The example is reprinted courtesy of Sports Illustrated from the November 14,1988 issue. Copyright © 1988, The Time Inc. 

Magazine Company. All Rights Reserved.) 5.31 snow country Julie Curtis & Nancy Graham, AD 5.32 restaurant business Lisa Powers & Charli Ornett, Art Direction 5.33 fleet norstar directions Tribich Design 

Associates, DD 5.34 in house graphics Ronnie Lipton, Editor 5.35 natural history Thomas Page, DD 5.36 outside John Askwith, DD (Reprinted by permission from Outside magazine. Copyright © 1989, Mariah Publications 

Corporation.) 5.37 password Warren B. Dana & David T. Marko &M. Lynn Reno, Editors; BD&E, Design 5.38 pacific northwest Shauna WolfNarciso, AD 5.39 parents Clifford M. Gardiner, DD; Richard Loretoni, 

AD 5.40 Cleveland magazine Gary Sluzewski, DD 5.41 midwest living Richard Michels, AD 5.42 electrical contractor Larry C. Osius, Editor & Publisher; Gerry Quinn, Graphics 5.43 American way Connatser 

& Company, AD 5.44 m. Karen Kephart, Editor 5.45 interchange Joanne Kitsos, Editor 5.46 freundin Andreas Danch, Editor 5.47 amsouth partners Roger Ellenburg, AD; Carol Vaezi, Typography; Andi Campbell, Editor; 

Debra Windham, Publications Manager 5.48 new England monthly Hans Teensma, DD 5.49 sports illustrated Steven Hoffman, DD (The example is reprinted courtesy of Sports Illustrated from the March 5,1990 issue. 

Copyright © 1990, The Time Inc. Magazine Company. All Rights Reserved.) 5.50 wigwag Paul Davis, AD 5.51 tampa bay life Alfred Zelcer, DD 5.52 pebble beach Karen Hunter, Editor (Reprinted by permission from Pebble 

Beach - The Magazine.) 5.53 usair David McClure, AD 6.07 textile rental Charlotte E. Caffrey & Nancy J. Ashmore, Editors 6.08 involvement Paula Weinfeld,AD 6.09 family circle Nancy Clark, Deputy Editor 

6.10 Virginia leader Dawn Steward, Editor 6.11 elle deutsch Sylvia Monteiro, AD 6.12 sara lee interchange Joanne Kitsos, Editor 6.13 view Douglas Deay, AD 6.14 glamour Kati Korpijaakko, AD 6.15 domain Jody 

Halton, AD 6.16 sidebearing Antonio Quiros, AD 6.17 step-by-step Michael J. Hammer, AD 6.18 national geographic traveler Suez B. Kehl, AD 6.19 santa Barbara magazine Kimberly Kavish, AD 6.20 

Washington flyer Rebecca Seely, Publisher 6.21 sports afield Gary Gretter, DD 6.22 trump’s Bernard Scharf, AD; David Doty, Editor 6.23 waste age Jerry Schwartz, Publisher 6.24 life association news Dee Cohen, 

AD 6.25 tampa bay life Alfred Zelcer, DD 6.26 down east Davis Thomas, Editor; D. Timothy Seymour, AD 6.27 online today Thom Misiak, AD 6.28 modern maturity James H. Richardson, AD 6.29 amsouth partners 

Roger Ellenburg, AD; Carol Vaezi, Typography; Andi Campbell, Editor; Debra Windham, Publications Manager 6.30 tappi journal Steven A. Yeager, AD 6.31 annapolitan Janine Orr, DD 6.32 aba journal David P. Jendras, 

DD 6.33 educational leadership Al Way, AD 6.34 case currents Craig Neil McCausland, Designer 6.35 inside sports Scott F. Kelly, AD 6.36 sport Tony Fox, AD 6.37 ca magazine John Shardalow, Typographer 

6.38 food & wine Elizabeth Woodson, AD 6.39 golden years Debbie Billington, AD 6.40 executive edge FrankM. Milloni, AD; Lisa Umlauf-Roese, Designer 6.41 dh headlines Karin Bumgardner, Editor 6.42 aia memo 

Pam del Canto & Tony Dyson, ADs 6.43 Americas John Isely, DD 6.44 intercom Diana Losch, Designer 6.45 Syracuse university magazine Christopher O. Purcell, DD 6.46 the street Dan Peyton, Designer 6.47 cv 

magazine Frierson + Mee, AD 6.48 American city & county Brian Buxton, AD 6.49 Caribbean travel and life John Isely & Liz Clark, Design 6.50 children’s hospital of Pittsburgh pulse Geyer & Geyer Graphic 

Design, Design 6.51 bn news David Beard, GD 6.52 current Gerri Winchell Design, Design 6.53 adeptations Aaron Kramer, AD 6.54 velonews Dan Wildhirt, AD 6.55 Kansas telephone times Linda A. Laughlin, 

Editor 6.56 view Douglas Deay, AD 6.57 new England monthly Hans Teensma, DD 6.58 travel life Ken Smith, DD 6.59 Jacksonville today Mary Fisher Sellers, AD 6.60 wigwag Paul Davis, AD 7.16 timestalk 

Louise E. Frank, Editor 7.17 focus on healthcare Jeff Anderson & Roy Miller, Editors 7.18 teller Terri Moyer, Editor 7.19 textile rental Nancy Ashmore, Editor 7.20 wigwag Paul Davis, AD 7.21 update Jeff Anderson 

& Roy Miller, Editors 7.22 cips news Debby Brasel, Editor 7.23 the pulse Judi Norkiewicz, Editor 7.24 trump’s Bernard Scharf, AD; David Doty, Editor 7.25 dialogue The Agency Graphic Design, DD 7.26 domain Jody 

Halton, AD 7.27 pacific tidings Susan Stitt, Editor; Darrell Cassidy, DD 7.28 Hartford monthly Sara A. Barbaris, DD; Christine Koch, AD 7.29 inside norwalk hospital Janet B. Kroll, Editor 7.30 Newsline Stephen 

Perrella, Editor/DD 7.31 adeptations Michael Waitsman, Editor; Greg Thompson, Cover Design 7.32 enterprise Nancy J. Daigler, Editor 7.33 dep today Ford Folios, DD 7.34 paperage Jack O'Brien, Editor & Publisher 

7.35 nation’s business Hans A. Baum, AD 7.36 brake & front end Linda Pyle, AD 7.37 islands Albert Chiang, AD 7.38 vis A vis Kevin Fisher, AD 7.39 automotive rebuilder Linda Pyle, AD 7.40 Texas monthly 

D. J. Stout, AD 7.41 new perspectives quarterly Steven Rachwal, DD 7.42 medical economics John Newcomb, DD 7.43 i-d Stephen Male, AD 7.44 Americas Edgardo C. Reis, Editor; John Isely, DD 7.45 travel holiday 

Wendy Palitz, AD 7.46 intercity magazine Tony Quinn, Editor; Rami Lippa, AD 7.47 pebble beach Karen A. Hunter, Editor; Musgrave & Friends, Design 7.48 interest Untel & Untel inc. Design 7.49 eye on lssi Julie 

A. Bokser, Editor 7.50 network newsletter Lori A. McDonough, Manager; Thomas A. Popp, Editor 7.51 the alan review Leila Christenbury & Robert C. Small, Jr., Editors; Tucker Conley, AD 7.52 folio: Lowry Thompson, 

DD <£■ 8.08 pc news Tom Starner, Editor 8.09 executive update Roy Miller, Editor; Fiegenschue Design, DD 8.10 step-by-step electronic design John Odam, DD 8.11 adeptations Michael Waitsman & Kathy 

McClelland, Editors 8.12 journal of cash management Ken Parkinson & Joyce Ochs, Editors 8.13 elle deutsch Sylvia Monteiro, AD 8.14 gift reporter Jean Fujisaki, AD 8.15 view Douglas Deay, AD 8.16 phoenix 

home & garden Barbara Glynn Denney, AD 8.17 America Ken Smith, DD; BradZucroff, AD 8.18 new york alive John L. Moore, AD 8.19 the American school board journal Gregg W. Downey, Editor 8.20 surface 

tension Michael Kubin, AD 8.21 casa claudia Carlos Henrique S. Barros, AD 8.22 varian mag azine Martha Kelley Rees, Editor; Arias & Sarraille Design Group, Design 8.23 the bottom line Camille Gutmore, Publications 

Manager; Ruth Moraga, Graphics Specialist 8.24 Americas Edgardo Reis, Director; John Isely, DD 8.25 travel & leisure Bob Ciano, AD 8.26 classic cd Dean Wilson, AD 8.27 men’s fitness Jeff Byers, AD 8.28 

entertainment weekly Michael Grossman, DD; MarkMichaelson, Sr AD 8.29;ETNaizer Louise M. Axelson, Editor; Steve Smith, AD; Harry Rich Associates, Design 8.30 montagnard Leeza Desjardins, AD 8.31 personnel 

journal Susan Overstreet, DD 8.32 look at Finland Martti Mykkanen, AD 8.33 Connecticut’s finest Bett McLean, DD; Lawrence Woodhull, AD 8.34 u.s. news & world report Rob Covey, AD 8.35 Hippocrates 

Jane Palacek, AD 8.36 national geographic William Graves, Editor; Gerard A. Valerio, Design; David Doubilet, Photo <^T 9*12 discover Conrad Wane, AD 9.13 texas monthly D.J. Stout, AD 9.14 pulse! Tom Fillebrown, 

AD 9.15 men’s health Mike McGrath, Editor (Reprinted by permission of Men's Health Newsletter. ©1991, Rodale Press, Inc. All rights reserved.) 9.16 journal of the institute of nuclear materials management Gregory 

L. Schultz, Editor; Innovative Design & Graphics, Design 9.17 computertalk Neil R. Bauman, Editor 9.18 modern maturity James H. Richardson, AD 9.19 texas monthly D.J. Stout, AD 9.20 Americas John Isely, DD 

9.21 SPORTS illustrated Steven Hoffman, DD (The example is reprinted courtesy of Sports Illustrated. Copyright © 1989, The Time Inc. Magazine Company. All Rights Reserved.) 9.22 arquitetura & construcao Carlos 

Henrique S. Barros, AD 9.23 fortune magazine Margery Peters, AD 9.24 Chicago Barbara Solowan, DD 9.25 gatIn Ken Mason, DD 9.26 mirabella John Tennant, CD 9.27 Syracuse university magazine Christopher 

O. Purcell, AD 9.28 sierra Martha Geering, AD 9.29 archaeology Alexander Isely, AD 9.30 American printer Jill Roth, Editorial Director 9.31 blitz Christophe Gowans, AD 9.32 your personal best Frank M. Milloni 

&Lisa Umlauf-Roese, Designers 9.33 hg Dania Martinez Davey, AD 9.34 macguide magazine Dino Philip Offenhauser, AD 9.35 xploration Mike Salisbury Communications, Inc., AD 9.36 sports illustrated Steven 

Hoffman, DD (The example is reprinted courtesy of Sports Illustrated from the March 27, 1989 issue. Copyright © 1989, The Time Inc. Magazine Company. All Rights Reserved.) 10.16 body bulletin Frank M. Milloni, 

AD 10.17 pan am clipper John Hair, AD; David Doty, VP Editorial &Art 10.18 interest Untel & Untel inc, Design 10.19 lose weight naturally Lisa Umlauf-Roese, AD (Reprinted by permission of Lose Weight Naturally. 

© 1991, Rodale Press, Inc. All rights reserved.) 10.20 southwest spirit Michele Oumano, AD; David Doty, VP Editorial &Art 10.21 step-by-step electronic design John Odam, DD 10.22 vis A vis Kevin Fisher, AD; David 

Doty, VP Editorial &Art 10.23 network Madelaine King, Corporate DD; Sandy Wills, Graphics Coordinator; Tom Lombardi, Design Consultant 10.24 abstract Willi Kunz Associates, Design 10.25 equinox Ulrike Bender, 
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10.30 THE TRUST quarterly Juliette Hayes, Editor; John Massey, Design Consultant 10.31 interest news Le Mot Dessine Inc., Design; Rosemary Collins, Editor 10.32 potomac Victoria A. Lamb, Editor 10.33 amsouth 
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David Doty, Editor 10.36 ca magazine Judy Margolis, AD 



INDEX 

ADVERTISING TYPEFACES, history, 190, 191 

alphabet, history, 179,180,181 

ascii, Web type, 166 

authors, bylines and bios, 144-153 

ballots, paragraphing, 46 

baskerville, John, 179,189 

bible, publication, history, 181,182,183, 

185,187,188,192 

BIBLIOGRAPHY, 204 

bios, see Bylines and bios 

bold contrast, see Contrasting type 

book printing, history, 184,185,186 

box rules: breaker heads, 43; breakouts, 

57-58,70-71; captions, 87-89; depart¬ 

ment headings, 103 (see also Rules) 

breaker heads: color, 43; contrasting 

type, 53,54; defined, 42; illustration as, 

55; lead-ins as, 43, 55; length of, 43; line 

spacing, 43; position in text, 43; ques¬ 

tion/answer format, 55 (see also Sub¬ 

heads) 

breakouts: attention-getting, methods, 

56-58, 60-73; caption of, 65,72; color 

and, 56, 62-63; contrasting type, 56; 

definition and function, 56; length, 58; 

line spacing, 57; positioning, 58,59; 

subhead or, 49 

bullets, folio/footline unit, 156,159 

bylines and bios: department headings 

and, 146,147; headlines and, 146,148, 

149; illustration and, 155; location, 144- 

145; photo and, 145; separate column 

or page, 51,153,154; text and, 152 

callouts, see Breakouts 

CAPITAL LETTERS, history, l82 

captions: breakout or, 65, 72; cluster 

captions, 90-91; contrasting type, 75, 

80-84; definition and function, 74; 

length, 74, 81; position and alignment, 

75-80; rules, use of, 87-89; series of 

captions, 76; subhead or, 50, 52 

CAROLINGIAN SCRIPT, 183 

caslon typeface, history, 188,190 

color: breaker heads, 43; breakouts, 56, 

62-63; decks, 46; department headings, 

103,104; display type, 27; Web use, 169 

column structure: change in, 

breakouts, 56-57, 63-65; redefinition, 

26; text, 14-15,18-20; Web equivalent, 

164,166 

computer publishing, history, 197 

contents, list: all-type, 132-135; cover 

lines, 115,127,128,129,131,143; func¬ 

tion, 130; imagery and type, 136-141; 

legibility, 131; location, 131; mortise, 

142-143; titles, wording of, 131; Web 

equivalent, 165 

contrasting type: breakouts, 56, 60-61; 

captions, 75, 80-84; contents page, 135; 

cover lines, 126; department headings, 

96; headlines, 27, 29,34-37; 75 Percent 

Rule, 28; subheads, 46, 47, 53,54; text, 

15» 23-25 

copper type, history, 185 

covers: all-type, 114,125; concept cover, 

125; cover lines, 112-113,125-129,194; de¬ 

fined, 112-113; design elements, 112; for¬ 

mat, 112,113,116-117; framing, 112,113, 

116; function, 112; illustrations, 112,113- 

114,124-125; logo, 112,113,118-123; shape 

and size, 112,116; texture, weight, and 

thickness, 112,113,117 

CUNEIFORM WRITING, history, l80, l8l 

DAGUERREOTYPE, history, 191 

decks: described, 42, 44-50; bylines and, 

150-151 (see also Subheads) 

department headings: all-type, 92, 94- 

96; bylines and, 146,147; definition and 

use, 92; image and type, 92,107-111; 

logo and, 92,122; rules and type, 92, 

97-106 (see also~Display type); Web 

equivalent, 165 

department pages, formatting, 92 

dictionary, history, 181 

directionals, captions, 90-91 

display type: contrasting type, 27; char¬ 

acter of, 26; elements of, 12; function, 

27; history, 190; legibility, 26; letter¬ 

spacing, 28; line breaks, 28; logo and, 

28; revision of, 26; spacing system, 15; 

text distinguished, 12; word spacing, 28 

(see also Department headings; Head¬ 

lines) 

downloadable fonts, Web type, 167 

EPS FILES, 169 

“flag,” see Logo 

floating subhead: described, 42, 51-53; 

caption or, 53; positioning, 51-52 (see 

also Subheads) 

flush-left/ragged-right setting, 13-14 

folio/footline unit: examples, 158-159; 

images and, 156; positioning, 156-157, 

158-163; rules, use with, 156,159; Web 

equivalent, 165,175 

folios: contents list, 131; defined, 156; 

footline, separation from, 160-161; his¬ 

tory, 187 (see also Folio/footline unit) 

formatting, department pages, 92 

fountain pen, history, 191 

GIF FILES, 165, 166, 173 

GLOSSARY, 200-203 

gothic type, history, 184 

Gutenberg, Johannes, 179,185 

halftone, newspapers, history, 191 

header: defined, 156,160 (see also Folio/ 

footline unit) 

headlines: alignment and position, 29, 

30-34; bylines and, 146,148,149; con¬ 

trasting type, 27, 29,34-37; function, 

26; illustration and type, 29,38-41; line 

spacing, 29; subheads and, 42, 48, 49, 

50; typeface, selection, 26-27 (see also 

Display type) 

hieroglyphics, history, 179,180 

HISTORY OF TYPE, 178-199 

HOME PAGE, 165, 176 

HTML, 166, 167, 168, 175 



INDEX cv 207 

HYPERLINKS, 165, 171 

hyphenation, word spacing, 13,14 

IDEOGRAPH, history, 178,180 

ILLUMINATED MANUSCRIPTS, history, 183 

illustrations: breaker head, 44; by¬ 

lines and, 155; contents list and, 136- 

141; covers and, 112,113-114,124-125; 

department headings, 93,107-111; fo- 

lio/footline unit, 156; headlines and, 

29, 38-41; text and, 15, 21, 22-23; ty¬ 

pography, relation to, 12,197 (see 

also Captions; Photographs) 

indention: captions, 75; paragraphing, 13 

initial caps: breakouts, 57, 67; cap¬ 

tions, 84-85; headlines, 37; history, 

184 (see also Display type) 

ink, history, 182 

italic type: captions, 82-84; described, 

27; history, 186 

JPEG FILES, 165, 166 

JUSTIFICATION OF TYPE, 14, 183 

kerning, letterspacing, 14,121 

LASER TYPESETTING, history, I97 

lead-ins: breaker heads, 43, 55; sub¬ 

heads, 43, 48, 51, 55 

leading, see Line spacing 

legends, see Captions 

LETTERFORM SYSTEM, history, l8l 

lettering, dry-transfer, history, 195 

letterspacing: defined, 14; displaytype, 

28; tracking, 14; word spacing and, 15 

libraries, history, 181,182,187,188 

LiFTOUTS, see Breakouts 

line breaks, display type, 28 

line spacing: breaker heads, 43; break¬ 

outs, 47,65,66; defined and described, 

13; display type, 29; text, 15,16 

LINOTYPE MACHINE, history, 191, 192 

lithography, history, 189,192 

LIVE TEXT, 173 

logo: cover and, 112,113,118-123; de¬ 

partment heads and, 92,122; display 

type and, 28 

LOWER-CASE LETTERS, history, 183, 184 

margins: between columns, 19; 

definition and function, 13 

minus leading, defined, 13 

mortise: contents list, 142-143; defined, 

21; text, 21 

movable type, history, 179,184,185 

muller-brockman, Josef, The Graphic 

Designer and His Design Problems, 12 

navigation, Web site, 165 

newsletters: contents, listing, 128; 

history, 187 

newspapers, history, 182,187-191,194 

numerals, Arabic, 183 

oblique type, described, 27 

OFFSET LITHOGRAPHY, history, I92,193,195 

PAGE ORGANIZATION, history, I93 

paintbrush, hair, 181 

paper, use of, history, 183,184 

papermaking, history, 179,182,183, 

184,185,186,188,189,190 

paper money, use of, history, 183 

papyrus, use of, history, 180,181 

paragraphing, methods, 13, 46 

parchment, development, history, 182 

pencils, use of, history, 186 

pens, development of, history, 189,191 

Phoenicians, role in history of type, 

178-179,180 

phonetics, development of, 178-179 

photocopiers, history, 194,196,197 

PHOTOENGRAVING, history, 191 

photographs: bylines and bios, use 

with, 145; headlines, use in, 41; on the 

Web, 166 (see also Captions; Illustra¬ 

tions) 

photography, history of, 190,191 

PICTOGRAMS, department headings, 107,108 

pictographs, history, 178,180 

pictures, see Illustrations 

PRINTING, HISTORY, I79, 183, 185, l86, 

187, 188, 189 

printing press, history, 187,188,189,191 

pull quotes, see Breakouts 

punctuation, history, 181 

QUESTION/ANSWER FORMAT, 55 

quill pen, history, 184 

quotation marks, breakouts, 57, 66 

(see also Breakouts) 

recto, defined, 156 (see also Folios) 

“rivers” of white, word spacing, 14 

rosetta stone, discovery, 189 

rules: breaker heads, 43; breakouts, 57, 

68-79; captions, 85-87; folio/footline 

unit, 156,159; type and, department 

headings, 92,97-106 (see also Boxrules) 

running head, 156,160 (see also Folio/ 

footline unit) 

sawtooth rag, word spacing, 13-14 

75 percent rule, type contrast, 28 

shapes: breakouts, use with, 58, 73; de¬ 

partment heading, 103,109; head¬ 

lines, use with, 40; text, 15, 20-22 

style sheets, Web page, 167 

subheads: breakout or, 49; bylines and, 

150-151; caption or, 50; contrasting 

type, 53, 54; headlines and, 42, 48, 49, 

50; lead-in, 43,48,51,55; length, 48; line 

spacing, 52; mortise, 50 (see also Breaker 

heads; Decks; Floating subhead) 

summary, subheads, 47, 48 

tabloids, department heading, 105 

TAGGING SYSTEM, as HTML, l66 

TIFF FILES, 169 

TYPE MANUFACTURE, history, I90 

type size: breakouts, 60; captions, 76; 

headlines, 27 

type weight: breakouts, 56, 61; cap¬ 

tions, 76 

typecase, invention, 191 

typefaces: character of, 26; history, 

186-190,192-197; selection of, 15; Web 

use, 168,169 (see also Display type) 

typographic color, definition and 

function, 14 

typography: contrasting type, see 

Contrasting type; imagery, relation 

to, 12; Web use, 165,167,168,169; 

white space, relation to, 12 

typesetting, history, 191,192,195,196,197 

typewriter, history, 188,191,196 

verso, defined, 156 (see also Folio) 

wall-to-wall deck, described, 44 

waste paper, recycling, history, 183 

web site, advertising, 165; design, 164, 

169; home page, 165,176; navigation, 

165,166,175 

web type, 165,167; antialiased, 168; 

onscreen, 168,169; text, 166 

white space: defined and described, 

12-13 (see also Letterspacing; Line 

spacing; Word spacing) 

WOOD BLOCK PRINTING, history, 182, 184 

wood engraving, history, 185 

word spacing: defined, 13; display 

type, 28; evening up space, methods, 

13,14; letterspacing, relation to, 15; 

tracking, 14 

xerography, history, 197 
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Type in Use explains the principles of design¬ 

ing pages with type and shows carefully selected ex¬ 

amples from a wide variety of current publications. It 

focuses on the standard type categories used in maga¬ 

zines, newsletters, and in-house documents; the prin¬ 

ciples can be applied to all print and electronic media. 

A chapter is devoted to the use of type on Web sites. 
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